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While I have made every effort for this material to be accurate, I make 
no guarantees of any kind.  I have no control over any search engine 
company, and I have no “inside information.”   I cannot guarantee any 
specific result or financial impact.  



Ultimate SEO On-Page SEO 
 

Introduction 
Welcome to Ultimate SEO!  This module covers On-Page SEO.   My name 
is Leo Wadsworth from LeoWadsworth.com. 

With each of these modules I find myself wanting to say “Now this is the 
important stuff!”  However, the truth is that each of these is important, 
and by understanding and using the various techniques together, you 
will get a much better result than by using any one of them alone. 

On-Page SEO covers those things that need to happen at a page level to 
optimize your rankings in the search engine results.   

http://leowadsworth.com/
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What Does Google Want? 

• Google wants a great link that is: 
- Relevant:  where people find what they were looking for 
- Clear 
- Easy to navigate 
- Accurate 
- Authoritative 

• Make grandma happy (Google Quality Raters Handbook) 

 
Remember, Google is in business to sell advertisements.  The more 
usage it gets, the more advertisements it can sell.  The happier it makes 
its users, the more usage it gets.  So ultimately, Google wants a great 
link that makes its users happy. 

What makes a great link?  A great search result link goes to a page that 
is relevant, clear, easy to navigate, accurate, and authoritative. 

A relevant link will go to a page that matches the keyword used to 
search.  For the most part, Google indexes pages, not websites.  It will 
dig deep into your site to match the search keyword as closely as 
possible.  This makes it important to match each page to a specific 
keyword. 

The page should have clear, easy to read, easy to understand text.  For 
the most part, I recommend keeping it to about a 7th grade reading 
level.  You can get the estimated reading level in spelling and grammar 
in Microsoft Word (make sure the option is turned on).  Another good 
resource is at http://www.online-
utility.org/english/readability_test_and_improve.jsp. 

The page should be easy to navigate, with clear links to other parts of 
the site. 

http://www.online-utility.org/english/readability_test_and_improve.jsp
http://www.online-utility.org/english/readability_test_and_improve.jsp
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The page should have completely accurate information.  Google can 
check this in a few different ways, including comparisons to other 
similar pages, and spell-checking your content. 

The page should be authoritative.  A Google search defines authoritative 
as 1) able to be trusted as being accurate or true; reliable: "clear, 
authoritative information", and 2)(of a text) considered to be the best of 
its kind and unlikely to be improved upon.  Google loves authoritative 
information.  You undoubtedly have noticed how much it uses 
Wikipedia for that reason.  The more you can be complete and accurate 
and known, the better for your rankings. 

There is a document going around the web called the “Google Quality 
Raters Handbook.”  This claims to be a document used by Google when 
it has people review the search results for quality.  One particularly 
interesting tidbit from that document is that they want a site that a 
grandmother can use confidently without trouble or inaccurate 
information. 
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Focus! 

• Every single page needs: 
- Reason for a page to exist 
- Clear call to action 

• Best to optimize for one keyword, possibly with up to 3 
secondary related keywords 

• Google continues to improve its algorithms 
- It has been doing work with synonyms and words that 

naturally occur near keywords 
- BUT it is still best to use exact keywords combined with 

natural text when possible 

 
This concept is good both for SEO, and also for general website quality. 

Every single page on your website should be there for a specific reason.  
With only a couple of exceptions, you should be able to identify an 
associated keyword for each page.  This type of clear focus leads to a 
great website. 

Each page should have a clear call to action.  What do you want the 
viewer of the page to DO?  When we offer too many choices to the user, 
they can get paralyzed and choose nothing or even choose against their 
best interests.  This is called the “paradox of choice” or “decision 
fatigue.” 

It is best to optimize each page for a single keyword.  Optionally, you 
can consider up to 3 related keywords.  I’ll be talking more about 
related keywords later in this module. 

As I’ve mentioned, Google updates its algorithms very frequently.  As 
part of these updates, it is increasing its ability to process synonyms.  
However, it is still best to target and use a select exact keyword, 
surrounded by human-friendly text with secondary related terms.  
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Meta Tags Hidden SEO Jewels 

• Canonical URL 
- Defines the proper URL for the page for Google 
- Helpful if your site is accessible using both mysite.com 

AND www.mysite.com (like it should be!) 
- Also helps when there are multiple URLs for the same 

page (Google does not like duplicate content!) 
• Description (more in Search Results SEO on this) 
• Keywords (Google says they don’t use this anymore) 
• Magazine/Journal Publishers Only: Dublin Core Metadata 

 
Behind the scenes, hidden to the normal website users are the HTML 
meta tags.  Some of these are of particular use when we are working 
with the search engines. 

The canonical URL meta tag is used to specify one definitive URL to be 
used to get to a particular page.  This fixes the problem that occurs 
when multiple URLs may access the same page.  Google does not like 
duplicate content, but this marks the content such that Google 
understands that it is not a duplicate of content elsewhere. 

The canonical URL is also helpful in the common case where a website 
can be accessed from both a regular domain and from a subdomain 
starting with www. 

The description meta tag is used by Google in two ways.  In a small way, 
it contributes to Google figuring out what the topic of a page is, so you 
should be sure to put the keyword in there.  It also is commonly used as 
the descriptive text for the search listing itself, which is another reason 
that you want to include the keyword in a natural fashion.  I’ll be talking 
more about that aspect in the Search Results SEO module.  Keep the 
description down to less than 240 characters. 
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The keywords meta tag is a good idea gone wrong.  The intent was for it 
to be a way for people and software to determine what keywords were 
best associated with the page.  At first, it was a good idea to put your 
relevant keywords in this field for Google and others to use.  However, 
it ended up being used for stuffing in keywords and manipulating the 
search results.  As a result, Google publicly says they no longer use this 
field.  This is probably true for most search engines.  It is possible that 
somebody somewhere might use this field, so feel free to put your 
relevant keywords in there, but don’t waste any effort doing so. 

There’s a set of metadata called Dublin Core.  This is not useful for many 
people, with one exception.  If you publish a magazine or journal, using 
the Dublin Core meta tags is strongly recommended.  In such cases, the 
Dublin Core data is used by Google and others to keep track of issues, 
authors, and other information. 
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URLs and Page Titles 

• URLs 
- Should contain primary keyword for each page 

 http://mysite.com/keyword 
- If ambiguous multi-word keyword phrase, separate with 

hyphens 
 http://mysite.com/keyword-phrase 

• Page Titles (more in Search Results SEO on this) 
- Should be unique 
- Should contain the pages primary keyword 
- Conflicting advice about putting the keyword first in the 

page title 

 
Two more important SEO factors are the URL and the Page Title.  Just 
like it is good for the domain to contain the primary keyword for the 
site, it is good for the page URL to have the primary keyword for the 
page.  Also, just like the domain, if there is more than one way the URL 
could be interpreted, insert dashes between the words to force the 
right interpretation.  Some plugins for WordPress put dashes between 
the words as a matter of course.  This is fine, and doesn’t hurt anything. 

The Page Title is important for a couple of reasons.  First, it is a primary 
key used by Google in determining the overall topic for the page.  
Second, it is often used as the anchor text for the search results link.  
There is varying advice about the page title.  I’ve seen folks recommend 
that you stuff your keyword into the title twice.  DO NOT DO THIS.  To 
me, this just begs to be slapped down for “over optimization.”  Some 
people say that the keyword should be first in the page title.  While I 
completely agree that the keyword should be in the page title, I 
recommend doing it in a way that reads naturally for humans. 

  

http://mysite.com/keyword
http://mysite.com/keyword-phrase
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What Does Good Content Look 
Like? 
 

 

• Search:  inventor umbrella 
• #1 out of 2,270,000 results 
• Search: history umbrella 
• #2 out of 67,000,000 

results 
• http://inventors.about.com

/od/uvstartinventions/a/U
mbrella.htm 

• Page title: Who Invented 
the Umbrella? 

• 307 words 
• “umbrella” used in 3 

headline styles 
• Picture with alt tag text 

with “umbrella” in it 
• “umbrella” appears in the 

text 3.31% of the time 
• “umbrella” is used in the 

first and last sentences 
• Links in article 

 

Here is an example article from about.com that ranks highly for its 
keywords.  First article that I happened to grab, and it just “happens” to 
match the techniques I’m teaching.  Domain, subdomain, subdirectory, 
meta tags, URL, page description, text – it all matches.  This is not a 
coincidence. :>) 

  

http://inventors.about.com/od/uvstartinventions/a/Umbrella.htm
http://inventors.about.com/od/uvstartinventions/a/Umbrella.htm
http://inventors.about.com/od/uvstartinventions/a/Umbrella.htm
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How Do I Look Like Good Content 
to Google? 

• Remember! 
- Google uses software, not humans to determine what 

ranking to give 
- Google can give penalties for duplicate content, content 

“stuffed” with keywords, etc. 
- Write for humans, but remember Google 

• These tips may seem mechanical, but the goal is to be Google-
friendly 

 
Remember, Google uses software to examine websites to create its 
search results.  It can, and it will penalize duplicate content, keyword 
stuffing, or other things that go too far in trying to manipulate the 
search rankings. 

What you need to do is to write for humans.  Make it clear and easy to 
read, and yes, even fun to read. 

Writing quality SEO content that sounds completely natural is a bit of an 
art form.  You may well want to hire an outside writer to help. 

I’m going to give you a number of tips, but apply them carefully.  You 
absolutely do not want to “over optimize” your content.  It is 
completely OK to implement a subset of these tips, and to implement 
different sets on different pages.  The important thing is for the content 
to read naturally for humans. 

Some of the tips may seem a bit forced, or mechanical.  Remember, that 
while you are writing for humans, Google reads your content with a 
program.  The trick is to satisfy both.  
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Good Content: Text 

• The goal is to write text that is relevant, useful, natural, and 
comfortable to humans and friendly to Google 

- Relevant  
- Useful 
- Natural  
- Comfortable 

 
So what makes “good” text?  Good text is relevant, useful, natural, and 
comfortable to humans and friendly to Google. 

Good content is relevant.  It is tightly and directly related to the topic of 
the page.  It matches the keyword used to arrive at the page.  One test 
for good content is that people who arrive at your page should 
confidently feel that they have found the information that they were 
searching for.  One thing that makes it much more difficult is if your 
pages are not constrained to a small number of tightly related topics.  
The more focused the content on the pages, the easier it is for the 
content to be relevant to the user' s search. 

Good content is useful.  It fulfills the needs and the expectations of the 
searcher.  It satisfies what they need, even if they are asking in an 
awkward or unusual manner.  Consider your users carefully.  If they are 
searching on a particular term, what are they really looking for?  It has 
been found, for example, that people who search for “Guinea Pig” are 
much more likely to buy than those who have searched on “Guinea 
Pigs.”   

Good content is natural.  It reads like a human wrote it for other 
humans.  For all but a tiny handful of sites, it is more conversational 
than academic.  It should sound like a friend talking with you and not a 
professor instructing you.  Awkward language can be a sign to Google of 
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artificially created text, or text where the keyword has been stuffed in 
after the fact. 

Good content is comfortable.  It is well organized, and easy to read.  In 
practical terms, this means simple, plain language and short sentences.  
Steve Krug has a great little book on this topic called “Don’t Make Me 
Think” that I recommend highly. 
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Keyword Density 

• A measure of how often a keyword is used on the page 
- Typically expressed as a percentage (once in 100 words 

would be 1%) 
• How much? 

- Originally – as much as possible 
- Recently – 2% to 5% 
- Now:  keyword used in content ~2% of the time 

• Write for humans, then check density 

 
Keyword density is a number that is commonly used to express how 
often the specified keyword is used compared to all of the other text on 
the page. 

Matt Cutts from Google has said not to worry about keyword density, 
but then he turned around and also specifically said to go ahead and be 
sure to use the specific targeted keyword on the page a few times. 

However, having a way to check to see how you are doing is very 
convenient.  Keyword density is expressed as a percentage, taking the 
number of times the keyword itself is used, and dividing it by the 
number of words in the overall content.  If you use a keyword once out 
of 100 words of text, then the keyword percentage is 1%. 

So what is a good keyword density?  In yesterday's SEO it used to be 
that the more times you could stuff a keyword onto the page the more 
that Google would think that the page was relevant for the keyword 
that was being searched on.  This led to lots of tricks that people did 
such as stuffing more keywords on the page including using extremely 
tiny text or using text which was colored the same as the background 
color of the page.  Google hates such tricks and now will penalize you 
heavily if it finds you using them. 
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More recently the typical recommendation for keyword density was 
anywhere from 2% to about 5%.  This worked reasonably well, although 
it was hard to create a natural sounding page at the higher percentages. 

After the most recent Google updates many people become extremely 
gun shy about using high keyword percentages.  I have seen a few 
people recommend keyword percentages as low as 1%.  I am currently 
recommending that you try for about a 2% keyword density.  This seems 
to correspond pretty well to the advice from Matt Cutts. 

The right way to proceed is to write your text for humans.  Make it 
sound natural and normal, then when you are complete, go back, and 
check how often you've used your keyword in the text.  By adding or 
subtracting just a few instances of the keyword you should be able to 
get around 2% easily and yet still have it sound nice and natural. 
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More Text Recommendations 

• Headlines 
- Keyword in H1 and H2 and H3 tags 

• First and Last 
- Keyword in first and last sentence 

• Possibly:  bold / italic used on keyword (not underline) 
• More than 300 words long (800-1000 words is even better) 

- Longer helps time on site metric 
- Longer makes keyword density target easier 

 
There is a lot more to good SEO in text than just the density of your 
primary keyword. 

In HTML you use "tags" to identify and separate elements on the page.  
For SEO some of the most important tags are the ones which identify 
headlines within a page.  These tags are identified as H1, H2, H3, and so 
forth.  H1 represents the largest headline, with the other tags used for 
sub headlines, sub–sub headlines, etc.  

If a word is in a headline then a reasonable assumption is that it is 
relevant to the corresponding block of text.  As such, it is good to 
include your keyword in the first three headline styles as part of the 
headlines themselves.  The most important thing is to include your 
keyword within a H1 headline, but the others are important as well if 
you can do it in a way that is natural to humans.  

When people are talking about a particular topic they typically 
introduce the topic quite early.  They also will often summarize the 
information related to that topic at the end.  This is probably why it 
appears to help your Google ranking to use your keyword in the first 
and in the last sentence of the associated article. 

 



Ultimate SEO On-Page SEO 
 
If you can, it is good to use bold and/or italic emphasis on your keyword 
in the text.  This may be most natural if done early in the article as part 
of introducing the keyword.  Many folks also recommend using 
underline on your keywords, however I do not.  I believe it can easily be 
confused with a hyperlink and so I tend not to use underlining as often 
in the text I generate for the web. 

The length of your text also affects the way the page will rank within 
Google.  Google does not want to send people to a search result where 
the information on the page is something like one short sentence.  
Remember, they want people to be happy with the search experience, 
and to find quality information related to what they are searching for. 

Your articles on the page should be a minimum of 300 words long.  
Longer articles, approximately 800 to 1000 words long are even better.  
This demonstrates a solid reasonable amount of content without going 
overboard. 

Using longer articles also helps in two areas.  First, longer articles take 
more time to read.  This helps your time on page metric to look better.   
Second, it is much easier to achieve a keyword density target while 
keeping the text sounding natural when you have a bit more text to 
work with.   
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LSI – Latent Semantic Indexing 

• The goal is real, useful, on-topic content (write for humans!) 
• Google looks for things that naturally occur on pages specifically 

related to the keywords that people have used to search (Latent 
Semantic Indexing) 

• Related terms and synonyms are not as specific as the exact 
keywords 

- Will typically occur naturally if the topic is constrained 
by keywords 

- LSIKeywords.com – free tool to see LSI words and 
phrases 

- Will never be penalized for having lots of LSI words and 
phrases 

• Check for 3-5 related LSI keywords 

 
When writing text for the web we are trying to produce content that is 
real and useful and on-topic.  We are writing for humans not for 
computers. 

When a human is talking about a particular topic they use a particular 
vocabulary.  There is a given set of words that you would expect to find 
in the context of a particular topic.  For example, if I am talking about 
feeding dogs, then the word "bowl" is likely to appear. 

Mathematically it can be shown that for a given keyword there is a set 
of terms that one would expect to find in text close to that keyword.  
The distance between the primary keyword and the associated text 
varies according to how closely associated the two terms are. 

In SEO, the term latent semantic indexing or LSI is used to describe this 
relationship.  Because they are related, Google expects to find LSI 
keywords as part of the article for a given keyword. 



Ultimate SEO On-Page SEO 
 
These related keywords may not be as specific as the exact keyword.  
The same LSI term may be appropriate in several different contexts.  
The earlier example of "bowl"would also be found in articles describing 
china place settings.  As such, the related LSI keyword is defined by 
context, and will occur naturally for a topic on a particular keyword. 

There is a free tool which I highly recommend where you can find what 
the associated LSI keywords are for any particular prime keyword.  This 
site at LSIKeywords.com, actually searches and parses the pages which 
are returned at the top of Google's search for relevant LSI keywords. 

While it is easy to overuse use of a primary keyword, you won't be 
penalized for using a large number of different LSI words and phrases. 

Typically, when you write an article you've already used many of the LSI 
keywords.  This is more of a verification check than a mechanical 
insertion.  I recommend you check for about 3 to 5 related LSI keywords 
compared to the primary keyword of your article.  
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Good Content: Images and Video 

• Images 
- Good to have in content 
- Keyword in alt tag of image 

• Video 
- Good to have in content 
- YouTube can be used to point people at your site using 

keyword rich text and well- formed URLs 

 
The next thing that Google likes to see on your pages is images and 
video.  Google understands that images and video provide for a more 
interesting and compelling experience for the user. 

When including an image there is an important tag associated with that 
image called the alt tag.  You are able to put text into this tag that is 
used by people who are not able to see the original image.  Typically, 
this text describes the image.  When it comes to SEO, it is good to 
include your keyword for the page as part of the alt text. 

It is also quite good to include video on your pages.  Probably the 
easiest way to enhance your SEO efforts using video is to post the 
videos on YouTube.  You are then able to include references to your 
website on the YouTube page using both keyword rich text and well-
formed URLs.  
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Good Content: Links 

• Links to other pages on your site, preferably including the 
keyword (I’ve got more!) 

• Outbound links (Not just my stuff) 
- Link to External Page(s) 
- Outbound link to an Authority Site (such as 

wikipedia.org), preferably including the keyword 
- “nofollow” on external links, especially on text ads 
- Google AdSense adds “nofollow” to their ads 

automatically 

 
When evaluating the quality of the content on a page Google will look at 
the outgoing links that you have on that page.  A good search 
destination for Google is not a black hole that grabs onto and never 
releases its users.  Rather it is a page with significant outgoing links on it 
as well as text. 

The first type of links is links to other pages on your own site.  These 
links are especially good if they are able to naturally contain the 
keyword.  You are basically communicating to Google that your site is 
not just a one-page wonder, but rather you have more to say related to 
the topic at hand. 

The next type of links is links to other sites.  This communicates to 
Google that you are not just interested in trapping customers, but 
rather are communicating freely about the topic.  Having links to 
external pages says that you are not seeing yourself as the only person 
in the world with something to say on the topic. 

The best type of outbound links are links to an authority site.  An 
authority site is a site which Google has seen as definitive and 
authoritative.  One of the best sites to use regularly is Wikipedia.  Not 
only is Wikipedia an extremely high ranking site, but Google has also 
recognized it as a very authoritative site. 



Ultimate SEO On-Page SEO 
 
When you link to external pages, it is very good to include the 
rel="nofollow" attribute on these links.  This attribute tells Google that 
you are not specifically trying to pass on any of your site's link juice to 
the external page. 

It is absolutely crucial to include the NoFollow attribute on any 
textbased advertising.  If you do not include it on text ads Google is 
likely to penalize you for basically selling some of your site's PageRank.  
Google AdSense advertising automatically includes the NoFollow 
attribute when you use their ads on your website.  
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Good Content: Layout 

•  “Above the Fold” 
- What people see first 
- What people see without scrolling 
- Changes depending on viewing platform 

• Percentage of advertisements 
- Especially above the fold 

• Content length 
- Minimum 300 words 
- 800-1000+ words better 

 
The final element of producing good content for Google involves the 
layout of that content on the page.  Google wants the pages to be 
attractive and usable.  This can often mean that you need to pay 
attention to the way that your content is placed on the page. 

One of the most important parts of your content layout is identifying 
what part of your pages are "above the fold."  This term comes to us 
from newspaper publishing where there is a literal fold of the paper, 
and where only above the fold content will be visible in the news rack 
until the customer buys the paper. 

For a website, above the fold identifies the area of the page that people 
will see when they come to your site before they have done any 
scrolling on the page.  This initial view is especially important real estate 
on your webpage.  If somebody doesn't like what they see without 
scrolling, then they have little motivation to scroll down and look for 
more. 

The size of the area above the fold actually depends on the viewing 
platform that people are using when coming to your site.  This area has 
continued to grow over time and should be revisited about once a year.  
Thanks to Google's Chrome browser, modern browsers have 
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significantly increased the amount of the browser window dedicated to 
displaying your site. 

There will be some variation from site to site as to what hardware is 
being used to view the site.  Currently however, a reasonable definition 
for above the fold on a normal browser and a normal monitor is the first 
600 pixels tall of your website. 

One thing which is affecting the above the fold experience in a drastic 
manner is mobile computing, where people are coming to your site 
from their smart phones and tablets.  Quite often providing the best 
experience for these users requires significant investment in a parallel 
site which provides content specifically for these users. 

In SEO terms Google cares about what is seen above the fold.  They 
would like to ensure that people see the content that they're trying to 
see as quickly as possible.  Advertisements can be particularly tricky.  
You can get the best results by putting them above the fold, and 
advertisers always want the best results even at the expense of the 
content.  However you need to be careful to control the percentage of 
advertising on the screen and especially above the fold.  Above the fold 
I would recommend no more than 25% the screen be taken up with 
advertising. 

Content length, which I touched on before, can affect your layout as 
well.  As I said before you should have a minimum of approximately 300 
words in your content and 800 to 1000 words or more is better.  I do 
not recommend huge 10,000 word pages.  Instead I would break these 
pages up into several pages, giving you more opportunities for internal 
linking and Google ranking. 
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Questions 
1. Are you already doing on-page SEO?  What are you doing? 
2. What percentage of your pages have 

a. A clear reason to exist 
b. A clear call to action 
c. A clear association with a particular keyword 

3. Do you have canonical URL tags on your pages? 
4. Are you using the meta description? 
5. If a magazine/journal publisher, are you using Dublin Core 

Metadata? 
6. Are your page titles all unique? 
7. Do your page titles and URLs contain the target keyword? 
8. For text on the page: 

a. What is your keyword density? 
b. Is the page keyword used in headlines? 
c. Is the page keyword used in the first and last sentence? 
d. Do you use bold or italic on the keyword at least once? 
e. How long is your content? 
f. Do you use LSI keywords in your content? 

9. Do you have images? 
10. Do your images have alt-tags with the keyword in them? 
11. Do you have video? 
12. Do you have links to other pages on your site? 
13. Do you have outbound links to authority sites? 

a. Are they marked “nofollow”? 
14. Do you have ads? 

a. If so, do you keep them limited above the fold? 
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Implementation Checklist 
�  Review all pages on the site for 

o Clear reason to exist 
o Clear call to action 
o Association with a particular keyword 
o Clear meta description 
o Clear unique page title with targeted keyword 
o URLs that include targeted keyword 
o Content starting solidly above the fold 
o Limited advertisements above the fold 

� Implement canonical URL tags as needed 

� Review content for 
o Keyword density 
o Keyword in headlines 
o Keyword in first and last sentence 
o Bold or italic on the keyword 
o 300 words long or more 
o LSI keywords 

o Use of images and video and alt tags 
o Links to other on-site pages 
o Links to authority sites 
o “Nofollow” on outbound links 
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