
Ultimate SEO Social SEO 
 

 

 

 

 

 

Social SEO 

Popularity and Social Signals from Social Media 

 

 

Leo Wadsworth 
LeoWadsworth.com 

 

 

 

 

 

  

http://leowadsworth.com/


Ultimate SEO Social SEO 
 
 

 

 

Copyright ©2012, by Leo Wadsworth, all rights reserved. 

Unless you have specifically purchased additional rights, this work is for 
personal use only.  

 

 

 

Disclaimer 

While I have made every effort for this material to be accurate, I make 
no guarantees of any kind.  I have no control over any search engine 
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Introduction 
Welcome to Ultimate SEO!  This module covers Social SEO.   My name is 
Leo Wadsworth from LeoWadsworth.com. 

Google is always looking for new ways to determine the best websites.  
They have announced that they will be putting a greater emphasis on 
"social signals" as a way to do this.  "Social signals" refers to postings 
and links on social sites, such as Facebook and digg. 

Social SEO looks for ways to improve and increase a website's presence 
on the social sites. 

  

http://leowadsworth.com/


Ultimate SEO Social SEO 
 

Popularity Contest Part Two 

• Special form of off-site SEO 
• Google is now using popularity in the social media as part of 

how they rank a page 
• Unified, personalized search results 
• The big six: Google+, Facebook, Linkedin, Digg, StumbleUpon, 

Twitter 
• The upstart: Pinterest 

 
Social SEO is actually a special form of off-site SEO.  Given its unique 
attributes, and the fact that Google is looking at it more closely, it 
deserves its own treatment. 

Consider each reference on a social site as a vote for your site.  Google 
is now placing a greater emphasis on such votes as a part of how they 
rank your pages. 

Google has also been modifying the way in which it displays search 
results.  As part of its ongoing efforts to increase the quality of the 
search results, it is now displaying modified search results that include 
your browsing history and certain social site interactions.  While this 
increases the likelihood that a search result will be more relevant for a 
particular user it can drive website owners crazy.  It makes it a little bit 
harder to understand exactly where your page will be shown in the 
search results. 

There are six big established social sites that you need to consider.  The 
sites are Google+, Facebook, LinkedIn, digg, StumbleUpon, and Twitter.  
Outside of this group there is a new upstart called Pinterest.  I will be 
talking about each of these in this module. 
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Special Characteristics 

•  “Link Bait”/viral works well for social media 
• Very sensitive and hostile to marketing 
• However, labeled company presence is OK 

- Facebook, Google+, Linkedin 
- YouTube Channel 
- Twitter feed  

• Build your audience 
- Frequency 
- Consistency 
- Long period of time 

 
There are a couple of special characteristics or attributes to consider 
when dealing with social media.  People have an intensely personal 
connection with social media. 

In particular, there can be a significant hostility towards stealth 
marketing.  If you are going to market on social media, you need to be 
upfront about it and to clearly label what you're doing. 

There are particular opportunities for companies or organizations to 
have specific pages on Facebook, Google+, or LinkedIn.  YouTube has 
provisions for you to create a "channel" for your organization or 
business.  It is also reasonable for you to establish a Twitter feed. 

For all of these, the key is to make it easy for people to determine that 
this is an official communications channel.  Don't try to hide it and don't 
try to make it appear as if it were coming from normal people. 

In the world of social media it can take time to build a following or an 
audience.  It is crucial to produce new social media content with a 
regular consistent frequency over a long period of time.  If you don't 
have enough new content, or if you publish infrequently, or especially if 
you give up too soon - you will not be able to develop a good audience. 
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Top Social Sites 

• Facebook 
- Biggest 
- More personal / family hangout 
- Deep integration with games, etc. 

• Google+ 
- Google’s latest 
- All things to all people using “circles” 

 They’ve abandoned some previous efforts such 
as Google Wave 

• Linkedin 
- More professionals / businesses 

 
The three top social sites are Facebook, Google+, and LinkedIn.  While 
there are thousands of potential social sites, I would recommend that 
you constrain your efforts towards just the top sites. 

Facebook is by far the biggest of the social media sites.  It has grown 
from being a hangout for teenagers into being a place where many 
entire families can be found.  It is perhaps a more personal site, and one 
that is very family oriented.  Facebook can consume large amounts of 
time in conjunction with its deep integration with third party 
applications such as games.  Facebook presence is especially 
appropriate if you are offering appeals to a general audience. 

Many businesses, especially those with a local focus, will want to create 
a Facebook page in addition to their website.  This gives a great place to 
share all sorts of fun local information, including pictures as well as 
special offers. 

Google+ is Google's latest attempt at competing in the social media 
space.  They have consolidated and eliminated previous attempts such 
as Google wave, and are betting big on Google+.  While it is still in its 
infancy, Google has deep pockets and has a declared tenacity towards 
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making this work.  Probably their biggest innovation in the social media 
space is the use of "circles" to segregate your contacts into different 
groups.  Google+ appears to want to be Facebook and LinkedIn 
combined. 

LinkedIn is a social media service that is geared towards professionals 
and businesses.  As such, it is smaller than Facebook, but may have a 
more receptive audience depending on your offering. 
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Top Social Bookmarking Sites 

• Digg 
• StumbleUpon 
• Slashdot 

- Specialized Technical / Geek audience 
• Social bookmarking sites, especially Slashdot can destroy a site 

with too much traffic - “slashdotted” 

 
Social bookmarking sites are sites that are specifically geared at sharing 
links to interesting content.  Many of these sites are older than sites 
such as Facebook.  In the earlier days of the web, they filled a role which 
now has been at least partially taken over by the search engines. 

Three of the largest social bookmarking sites are digg, StumbleUpon, 
and Slashdot.  Digg and StumbleUpon are more general link sharing 
sites, while Slashdot is geared towards a more technical audience. 

The bookmarking sites are still able to generate a very impressive 
amount of traffic towards your site.  Once again, you get the double 
bonus of improving your SEO rankings and generating traffic directly.  
Many times when one of these sites, especially Slashdot, makes 
mention of a particular small site, they can cause it to "meltdown" 
under the traffic load.  On Slashdot, they even refer to sites that crash in 
this manner as having been "slashdotted." 

At the end of this module is a much more extensive list of social 
bookmarking sites. 
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The Upstart – Pinterest 

• Growing rapidly 
• Mostly social bookmarking, but with flair 

- Sites or pictures are “pinned” – like pinning something 
to a cork bulletin board 

- Fairly large pictures for the bookmarks 
• Links are not marked “nofollow” 
• http://pinterest.com/ 

 
There is a new upstart kid on the block called Pinterest.  This site has 
exploded on the scene recently and is growing rapidly. 

Pinterest is mostly a social bookmarking site.  It allows you to "pin" 
things that you want to share, much like pinning them to a cork bulletin 
board.  It is well executed, and quite attractive. 

Pinterest displays large graphical representations for the items which 
have been pinned. 

It is a favorite right now among Internet marketers because Pinterest 
links are not marked "nofollow."  This means that items that have been 
shared on Pinterest pass on link juice. 

You can find this site at http://pinterest.com.  

http://pinterest.com/
http://pinterest.com/
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Also… 

• Twitter: Unto itself 
- Company and topic specific tags 
- “Followers” 
- Celebrity/Expert technique works especially well with 

Twitter 
• Other “voting” 

- Facebook Likes 
- Google +1 

 
A prominent social site that stands by itself is Twitter.  Twitter 
epitomizes our current culture.  Communication on Twitter consists of 
tiny little sound bites.  If you can't say it in just a few words, stay off 
Twitter. 

When using Twitter you can specify company specific and topic specific 
tags.  Twitter users can accumulate "followers."  These are people who 
have specifically elected to receive your "tweets."  For Internet 
marketers this is analogous to having people on an e-mail list. 

The celebrity expert technique works especially well when using 
Twitter.  It allows you to put out specialize helpful sound bites related to 
your niche. 

There are other types of social media "voting."  These consist of ways 
that users can select particular topics and express their approval.  
Examples of these include Facebook "likes", and Google's "+1" 
campaign.  It is especially obvious how Google might use their own 
campaign. 
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It is Good to Share 

• Social SEO is all about sharing 
- Contests / promotions 
- Make it easy! 

• Special buttons 
- Facebook Like 
- Google +1 

• Addthis.com 
- Hundreds of integrated services 
- Provides sharing metrics as people click 

 
Social SEO is all about sharing.  Whether it is sharing with friends and 
family, or with coworkers, or even with strangers, the whole point of 
social media sites is to facilitate and promote sharing between people. 

You need to do two things to succeed with Social SEO.  First, you need 
content that people will want to share, and second you need to make it 
easy for people to share. 

Some content will be shared more often.  Viral content is by design 
specifically geared at sharing.  Users are very likely to share contests 
and promotions. 

It is in your best interest to take extra care in making it trivial to share 
your content.  It amazes me how many sites ignore this crucial step. 

One way to make it easy is to add special buttons on your website.  
These can be easily recognizable buttons, such as a Facebook "like" 
button, or the Google "+1" button. 

There is an interesting site called addthis.com.  I highly recommend 
using this site.  This site exists to promote sharing.  By adding one small 
piece of code from this site, you are able to provide easy access to your 
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users to hundreds of sharing sites.  One great thing about addthis.com is 
that it also provides metrics concerning how your users are sharing. 
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Outsourcing 

• Whitehat 
- Relationship with site should be disclosed 
- Specify clearly exactly what you want 
- Verify all details are done properly 
- Adds value to the sharing site 

• Blackhat 
- Pretends to be impartial person just sharing 
- Remember, carries risks 

• Fiverr.com 
• Odesk.com 

 
In white hat social media outsourcing, transparency is everything.  If you 
are encouraging other people to share your content, that's fine.  If you 
are doing the sharing yourself, be sure to identify your relationship with 
your business or organization clearly. 

This is true for anyone you’re outsourcing your work to.  They should 
clearly identify their relationship with the company.  You don't want 
anyone to accuse you of faking endorsements and positive information. 

Like other white hat outsourcing, you need to specify exactly what you 
want the people to do.  You need to verify that they handle all of the 
details properly.  You also need to make sure that you always add value 
to the social media site. 

Black hat social media outsourcing is where people pretend to be 
something that they are not.  Most commonly, they pretend to be an 
impartial person who just happens to be sharing links to your site.  
While this can be effective, at least right now, like other black hat 
efforts it is very risky. 
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Two places with that you can use for outsourcing, both black hat and 
white hat, are fiverr.com and odesk.com  Fiverr.com is especially 
interesting because it is a site where people will do things for a fiver in 
other words for five dollars.  However, you must be sure that what the 
people are doing are what you want them to do. 
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List of Social Bookmarking Sites 
 

• slashdot.org  

• digg.com  

• www.stumbleupon.com 

• technorati.com   

• www.delicious.com 

• www.furl.net  

• www.backflip.com 

• www.hugg.com 

• www.mixx.com 

• Ma.gnolia.com 

• www.connotea.org 

• mystuff.ask.com 

• www.reddit.com 

• www.dzone.com 

• www.folkd.com 

• multiply.com 

• www.searchles.com 

• de.lirio.us 

• www.dotnetkicks.co 

• www.bloghop.com 

• www.plime.com 

• www.bibsonomy.org 

 
This slide lists a large number of different social bookmarking sites that 
are available to you.  It is also in the transcripts.  On to the next module! 
  

http://slashdot.org/
http://digg.com/
http://www.stumbleupon.com/
http://technorati.com/
http://www.delicious.com/
http://www.furl.net/
http://www.backflip.com/
http://www.hugg.com/
http://www.mixx.com/
http://ma.gnolia.com/
http://www.connotea.org/
http://mystuff.ask.com/
http://www.reddit.com/
http://www.dzone.com/
http://www.folkd.com/
http://multiply.com/
http://www.searchles.com/
http://de.lirio.us/
http://www.dotnetkicks.co/
http://www.bloghop.com/
http://www.plime.com/
http://www.bibsonomy.org/
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Questions 
1. Are you doing anything to use social sites? 

a. Facebook 
b. Twitter 
c. Google+ 
d. Linkedin 
e. Pinterest 

2. Are you doing anything to encourage linking on link sites such as 
Digg, Stumbleupon, and Slashdot? 

Implementation Checklist 
� Identify particular targets for implementing social campaigns 

� Implement campaigns 
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