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Introduction 
Welcome to Ultimate SEO!  This module will cover the concept of  
off-site SEO.  My name is Leo Wadsworth from LeoWadsworth.com. 

Off-site SEO involves a number of elements which affect your search 
ranking, but which are located outside of your own website.  For the 
most part this consists of various kinds of links to your website. 

While technically most of these links are outside of your control, they 
are arguably the number one most important element in SEO.  They 
have a huge impact on how your site is ranked in the search results. 

It is also possible for you to participate in getting links from the outside 
Internet pointing to your site.  Many techniques to do this are black hat, 
but there are ways to do this that are consistent with Google’s 
guidelines. 
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Popularity Contest 

• In many ways your search ranking is a popularity contest 
• Off-Site SEO is all about links 

- Number of links 
- Types of links 
- Quality of links 
- Speed of getting links 
- History of links 

 
Welcome to the popularity contest.  One of the primary ways that 
Google uses to evaluate your website is by looking at the quality and 
quantity of outside links pointing to your website. 

Off-site SEO is all about external links.  If someone likes your content 
well enough to link to it, then Google counts that as a “vote” for your 
site. 

For the most part, the more links you have pointing to your site the 
better.  There are significant exceptions to this rule.  If the inbound links 
show up too quickly or if they are all of the same type then they may 
not look "natural" to Google.  If the links do not look natural to Google 
then Google may penalize your website in the search results. 

As you will see in this course, there is a large variety of different sources 
for links.  The external link might be directly on some one’s site, or it 
might be part of a blog, or it might be in the biography of an article 
author, or many other places.  The important thing to realize is that 
Google wants to see a variety of different types of links.  If the links are 
formed naturally because an increasing number of people like your 
content, then this will happen automatically. 

Google also uses certain metrics to decide the quality of the inbound 
links.  I’ll talk more about that in just a minute. 
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Google also watches the speed at which you are getting links.  If a 
brand-new site has thousands of links immediately, this can look 
strange to Google. 

To some degree, Google also watches the history of external links 
coming to your site.  What it really wants to see is a continually growing 
audience of links from a variety of sources.  As more and more people 
admire your site then Google would also expect the rate at which you 
get inbound links to increase as well. 
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Not All Links Are Equal 

• Authoritative links get more weight (link juice) 
- .edu 
- .gov 

• Wikipedia, etc. (some .org) 
• If Google likes you, you must be good 

- Links from pages with higher PageRank get more weight 

 
Google doesn't treat all of the external links the same.  It gives more 
"link juice" or weight to external links from particular sources.  This 
means that you should be aware of both the number of inbound links as 
well as the quality of your inbound links. 

Links which come from universities or official government websites 
carry a particularly heavy weighting.  These links come from domains 
which end with.edu or .gov.  The probable reason for this is that they 
are seen as less commercial links.  In other words, these are seen as 
links that are less likely to be influenced by anything but quality. 

Wikipedia gets special attention by Google, and its links carry special 
weight.  There are several other cases where websites coming from a 
domain that ends in .org gets special weight as well.  However, not all 
.org links get this extra weight. 

In general, sites that have higher PageRank pass more link juice on to 
the sites that they link to.  This is a case of Google trusting its own 
algorithms.  I guess they figure that if their algorithm has determined 
that the linking site is a good site then links coming from that site should 
also be seen as good links. 
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Link Structure 

• Structure of the best links 
- NOT “nofollow” links (possibly ignored for .gov and .edu 

links) 
- Preferred 

 Keyword in text  www.mysite.com 
- Not as good 

 www.mysite.com  www.mysite.com 
 Put the keyword in the URL to help 

• CAVEAT:  Use variety in your link text 

 
It turns out that not only where you get your links is important, but also 
the way those links are presented is important. 

Within the structure of how an external link is formed there is an 
optional tag which has been promoted by Google and others.  This tag 
consists of adding rel="nofollow" to the link itself.  This tag tells Google 
specifically to not give this link any boost in search rankings. 

For an extra link to pass on its "link juice" you want the external link to 
not include the rel="nofollow" tag.  I have not been able to confirm this, 
but it appears that this tag may be ignored in the case of .edu and .org 
domains.  It is quite possible that links from these domains pass along 
ranking strength whether or not they include this tag. 

Remember that we are trying to associate your page with a particular 
keyword.  The best association comes when the link that points to your 
site includes the keyword in the actual text of the link.  This makes it 
easy for Google to see that the key word is associated with the 
corresponding page on your site.  Until recently, the more links you had 
with the keyword as the user-visible (anchor) text, the better it was.  
However, recent Google updates have changed that.  Now you need 
variety in the anchor text. 

http://www.mysite.com/
http://www.mysite.com/
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Quite often the text of the link is not descriptive words but consists only 
of the URL that is being accessed through that link.  In such a case, it is 
not as easy for Google to see that this link should be associated with the 
particular keyword.  One thing that can help this is to include the 
targeted keyword as part of the URL itself.  This is good practice in a 
number of ways and I will be talking more about this later. 

With the recent penguin update, Google has put renewed emphasis on 
seeing links that look natural.  A natural set of links will have certain 
characteristics.  For example, the text will not always be the exact 
keywords that you are trying to rank the page for.  Rather, sometimes it 
will be things like "click here" or "great site."  Having variation in the 
text used to link to your site has become very important. 

Google is also looking at where the links are pointing.  While it is natural 
for a large percentage of links to point to your homepage, it is not 
natural if all of your external links point to the homepage. 
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Link Checking 

• Monitor your progress 
• Search Engine Checks 

- links:SiteURL  
 example:  links:amazon.com 

- “SiteURL” –site:SiteURL  
 example:  “amazon.com” –site:amazon.com 

• Webmaster tools 
• Website analytics 
• Third party tools 

- ahrefs.com 
- majesticseo.com 

 
As you work to build links to your site, you need to monitor your 
progress.  If you can’t measure it, it doesn’t exist.  This old saying is 
mostly true here.  The one issue is that it can be very hard to really find 
all the backlinks pointing at your site.  The important thing to watch is 
the amount of relative changes you see in the links pointing to your site. 

The first way to check your links is right within your browser.  Go to 
google.com and to bing.com and use the “links” command.  This 
command will give you an idea of how many links each search engine is 
finding that point to your site.  The syntax for this command is the word 
links, followed by a colon, followed by the URL to the site.  For example, 
to query for links to amazon.com, you would search on 
links:amazon.com without any quotes or spaces. 

The next way is quite similar, but uses a different syntax.  When you use 
Google or Bing and put something in quotes, then they search for that 
exact string.  When you put a minus sign in front of something, then 
they will specifically exclude results that include that thing from the 
search.  And, when you put site: in front of an URL (without any spaces 
or quotes), then you are telling the search engines that you are referring 

http://ahrefs.com/
http://majesticseo.com/
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to a particular site.  Usually we use the site: command in a line to tell 
the search engine to look on a particular site, but today we’ll use it to 
exclude the sites own internal links from the result.  The resulting 
search query looks like “SiteURL” –site:SiteURL.  For amazon.com, it 
would be “amazon.com” –site:amazon.com.  The number from this 
query should be similar to the one from the links: command. 

The Google and Bing webmaster tools also contain information about 
the sites that are linking to your site.  However, don’t expect perfect 
information from either the search methods or the webmaster tools for 
two reasons.  First, the search engines are not all-knowing, it is likely 
there are links to your site that they have not found yet.  Second, the 
search engines actually have a vested interest in giving out incomplete 
information.  They do not want you to be able to figure out exactly how 
they process external links to keep you from fooling their system. 

Website analytics, such as Google analytics, are able to identify where 
accesses to your website content is coming from.  This tells you where 
you have external links to your site that are actively sending people to 
your site. 

There are a variety of third party tools that help you to find and track 
external links.  Two that I recommend are ahrefs.com, and 
majesticseo.com. 
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Good Places for External Links 

• Directories 
- Site directories 
- Article directories 
- Blog directories 
- RSS feed directories 
- Podcast Directories 

• Video sharing sites 
- Especially YouTube 

• Wikipedia 

• Document sharing sites 
• Articles 
• Author resource boxes 

Blog posts  
• Guest blogging 

- myblogguest.com 
• Blog comments 
• Forum posts and profiles 

Google LOVES Variety! 

 
On this slide, I list a number of places for good external links.  I am not 
going to just read this slide because I hate it when people do that.  I will 
be talking about most of these different places in more detail and I will 
include this slide in the transcript. 

However, I should emphasize one point.  Google has made it plain that 
they don't like artificial schemes to enhance your rankings that include 
making lots of fake external links.  One of the things Google looks for is 
good variety in the external links that are pointing to your site.   

It is not “natural” for all of your external links to all be the same kind of 
links.  This is where a number of automated programs or inexpensive 
back linking programs tend to fail.  By creating a large volume of links 
that are all of the same type, they produce a pattern that Google 
recognizes as artificial. 

In the real world, a variety of humans would see your content and 
desire to share it.  These people would share it using a variety of 
different methods.  That is why it is important for us to remember this 
within our overall SEO strategy. 

http://myblogguest.com/
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The general goal is to get a huge variety of links from a bunch of 
different locations all pointing to your site. 

 Directories 

In general, links from directories are great. Directories are seen by 
Google as authoritative lists of quality sites.  The best directories are the 
ones where humans have been making the editorial decisions.  
However, even links from automatic directories are valuable.  

To be listed in the directory, you merely have to submit your site or your 
feed.  The directory will then evaluate your submission and decide if 
they want to include it in their directory.  It is this editorial process that 
makes directories so valuable to Google. 

Submitting your site to a variety of directories is a great task for 
outsourcing.  As long as you make sure that it is done with quality, you 
can get a huge bang for the buck for very little money.  While I urge 
caution and do not typically recommend fiverr.com, this is one task that 
fits that model nicely. 

There are many different types of directories available.  Let’s look at a 
few of them. 

Site directories 

Site directories are lists of websites categorized by their subject matter.  
While the worst of these degraded into link farms that Google 
penalized, the best of these such as DMOZ.org are solidly recognized as 
authoritative links. 

Some of these directories, DMOZ in particular, can take a long time 
before including your site.  This is because they're often run by 
volunteers.  A listing in DMOZ can take up to a year to appear.  This does 
not mean you shouldn't do it, just that you should get it in the queue as 
early as possible. 
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Article directories 

Article directories provide categorized lists of quality articles.  To 
participate in article directories you post articles on your own sites and 
point the article directories towards your articles.  There are also sites 
that gather articles and provide them directly. 

Blog directories 

Blog directories, as you might guess, provide categorized list of blogs.  If 
you have a blog, this is a good way to publicize the existence of your 
blog and to get additional readers. 

RSS feed directories 

If you're using a blogging platform such as WordPress, then the platform 
itself provides what is called a RSS feed.  This feed provides a listing and 
links to your most recent content.  It gives an easy way for your readers 
to keep up-to-date with your blog for example.  RSS directories provide 
categorized lists of these feeds. 

Podcast directories 

If you have a regular podcast, then be sure to submit it to the podcast 
directories.  By far one of the most popular of these directories is 
Apple's iTunes. 

Video sharing sites, especially YouTube 

If you are not making videos, then shame on you.  I'm kidding around of 
course, but there is some real truth there.   

People love videos, and these days they are very easy to make.  There 
are several different major styles of videos.  at the easiest level, you 
have videos like this one where you present PowerPoint slides and 
explain them with talking.  Another easy type of video is one created 
using a web cam attached to your computer.  it is possible to take this 



Ultimate SEO Off-Site SEO 
 
type of video to the next level by recording it with a quality camera 
against a green screen. A common type of video is a recording of a 
seminar being presented live to an audience.  A variation on this is a 
video of a webinar that was delivered live over the Internet.  Finally, you 
have videos that are huge production videos with all manner of special 
effects. 

There is a huge variety of tools available for making videos.  As part of 
this course, I am including a video capture program called CamStudio 
Internet Marketers Edition.  This program allows you to capture video 
from on-screen presentations such as PowerPoint presentations.  It is a 
great little program for you to have in your toolbox.  CamStudio's big 
brother is a popular paid program called Camtasia.  This program runs 
about $300, but you can also get a 30 day free trial. 

For external links, you'll want to post your videos on video sharing sites.  
There are many video sharing sites available, but the gorilla in the living 
room is YouTube.  YouTube appears to get special weight from Google, 
which is not surprising considering the Google owns YouTube.  You are 
able to put a link to your site in the text associated with your video.  You 
can also refer to your site within the video, which can generate 
additional traffic.  As an aside, advertising on YouTube can be very 
effective.  It is very similar to advertising using Google adwords. 

Wikipedia 

If you can get a legitimate link on Wikipedia, it is a fantastic resource for 
your site.  I once got a WSO whose premise was spamming Wikipedia, 
looking for places they could tuck their links in places likely to get 
overlooked by editors.  I do NOT recommend you do it that way, but 
Wikipedia links are golden. 

Document sharing sites 

Sites which are set up to share documents publicly can be yet another 
source for external links.  By posting some documents or PowerPoint 
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presentations on your site and then sharing them on the document 
sharing sites you can get some additional nice links. 

Articles 

Articles can be a hugely powerful way to generate both external link 
juice and to help establish yourself as a celebrity expert.  Unfortunately, 
much of the power of article marketing has been ruined and degraded 
by people abusing the systems, submitting the same article to multiple 
locations, or using software to create tons of minor variations to 
produce a large number of articles from a single article.  Because of 
these things submitting articles is not as powerful as it used to be, 
however it can still be useful. 

You do not need to write all of your articles yourself.  There are a 
number of ghostwriting services which can provide brand-new unique 
quality articles which you can then claim as yours.  You can get a solid 
article written for under ten dollars in many places.  I currently 
recommend using iwriter.com. 

It can take a pretty big number of articles to get any meaningful traffic 
or SEO benefit.  You should see results after around 500 articles.  Often, 
it is a good idea to outsource the writing and/or posting of the articles.   

Google has been taking more notice about duplicate content, so you 
really need to keep these unique.  Copyscape.com and 
dupefreepro.com are a couple of sites to help you check uniqueness. 

There are a number of places that you can submit articles.  There are 
online collections of articles or online magazines.  I am providing a list of 
article directories/article sites in the resources.  

Something which you should be careful not to overlook is the world of 
off-line, print magazines.  There are off-line magazines related to just 
about every niche under the sun, and they are often looking for quality 
articles.  These can benefit you both in related online links, and in 
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having hardcopy article reprints that you can share.  Being a "published 
author" can significantly help your credibility. 

In some cases, you are able to put direct topical links within the body of 
the article to your site and your content and even your products.  
However more commonly the article itself should be kept to 
informational content while the place you can play with lots of external 
links is in the author resource box or biography. 

Blog posts 

Especially if you have more than one site, blog posts can be a great 
place to include links.  Quite often people set up separate sites for each 
of their major products and you can refer people to those sites in your 
core branding sites blog posts. 

Guest blogging 

An area which is often overlooked is the power of providing quality blog 
posts for other people, called guest blogging.  It turns out that 
consistently writing a blog day after day month after month can turn 
into a bit of a pain.  Bloggers also occasionally get sick or have the 
audacity to want to take a vacation.  Some bloggers just want a wider 
range of opinions and expressions concerning their blogs primary topics. 

Guest blogging can be extremely powerful in allowing you to leverage 
the popularity of a brand-new audience.  It can often be a win-win 
situation, where both you and the host site benefit greatly.  When guest 
blogging, be sure to provide quality original content and to carefully 
follow guidelines concerning how you are able to refer back to your own 
site and content.  A great site for connecting host blogs with guest 
bloggers is myblogguest.com. 

Blog comments 



Ultimate SEO Off-Site SEO 
 
Blog comments is an area which has been more powerful in the past, 
but which still has some value.  It is been hurt by people who have 
spammed blog comments with nothing but their links.  However, if you 
choose a blog that is directly related to your content you can still get 
value from blog comments.  What you want to do is to find threads that 
you can add value to with your comments.  You don't want to make a 
generic comment such as "great post!" and then spam your links.  
Instead, you want to get involved in the conversation, add real value, 
and then your links make sense as part of who you are. 

Forum posts and profiles 

Posting in forums and creating appropriate profiles in those forums is 
similar to blog comments.  You always want to be sure to add real value 
and to not just come in as a promoter looking for nothing but a place to 
dump links to your site.  Forums can be a great place to increase your 
credibility, but you need to add to the quality of the ongoing 
conversation. 

Finally, just to drill it into the ground, remember, remember, remember 
that Google loves variety.  If Google sees too much of one kind of link 
then it will discount the effect of these links, and may well even penalize 
your website. 

  



Ultimate SEO Off-Site SEO 
 

How to Get Links 

• Create links yourself 
- Interact 

 Comments, forums, guest blogging, etc. 
- Pay someone to make links 

• Encourage your users to link to you 
- Contests / discounts 

• Having people link to you naturally 
- Viral SEO / Link bait 

 
Okay, so getting external links is important.  There are lots of ways that 
you can get these links. 

The first method is to create links yourself.  At first glance this may 
seem to be a recommendation for using black hat techniques.  After all, 
you are creating external links in an attempt to manipulate the Google 
search results.  I admit it is a bit of a fine line, but the difference 
depends on how you create these links. 

If you create links to your site which exist because of you naturally doing 
things on the Internet, and you are adding value to the external sites, 
then there is no problem with doing this.  For example, let's say that 
your primary site focuses on digital photography using Canon cameras.  
It is reasonable for you to frequent various forums related to digital 
photography.  It is also reasonable in that context for you to provide a 
relevant specific link to your site directly related to a particular topic 
being discussed on the forum.  Your link is adding value to the forum 
and the fact that it also represents an external link to your site is 
secondary. 

There are a huge variety of places where you can create such links and I 
will be discussing them in more detail as we proceed. 
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The next way that you can make links yourself is an area where you 
need to exercise great caution.  It is possible to hire and pay someone to 
create links on your behalf.  Such people can be viewed as a natural 
extension of yourself.  As such, natural things that they do on the web 
are an extension of you doing it yourself. 

However, using outsourcing or employees must be done extremely 
carefully so that you add value to the sites that are providing links to 
your site.  This is actually no different than if you do it yourself, however 
there is a much greater chance that these people might provide links in 
a manner that is not appropriate.  When you outsource the creation of 
links you must be certain that these are being done in ways that are 
according to how you want them to be done. 

The next way to get links is to take specific actions to encourage your 
users that you already have to link to your site.  Probably the most 
common way for this to happen is a contest or a discount for the link.  
Quite often the link consists of “liking” a Facebook fan page. 

One of the absolute best ways to gain external links to your site is by 
creating content that will encourage people to link to your site 
naturally.  I will be talking about this a lot more in the section on viral 
SEO, but the key point is to create content that people will want to 
share, and also to make it easy for people to share that content. 
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Become the Expert / Celebrity 

• Know your niche! 
• Write articles for offline/online magazines in your niche 
• Answer people’s questions on answer.com or Yahoo answers, 

etc. 
• Participate solidly in forums related to your niche 
• Interview (e-mail/phone) prominent people and publish it. 

- Sometimes you can get them to promote it too! 
• Get someone to interview you 
• Coin a new acronym in your niche and get people to talk about 

it 
• Engage in offline speaking engagements and networking 
• End result:  People look for you and your site 
• Knowledgeable, bold, and a bit opinionated 
• http://www.perrymarshall.com/celebrity/ 

 
This next technique in off-site SEO is actually more about traffic 
generation than it is direct SEO.  However since ultimately the aim of 
SEO is more traffic, I didn't think you'd mind if I included it. 

With a reasonable bit of work, it is possible to be recognized as an 
expert or celebrity within a particular niche area.  Obviously, the 
amount of work required will depend upon the niche.  However, in 
many cases the work required is quite reasonable for a long tail 
keyword. 

Of course, before you can become recognized as an expert or celebrity 
you need to know your niche.  This may require significant research or 
even experimentation on your part to pull off.  It is amazing how easy it 
is to become a reasonable expert in a particular niche field with the 
right research.  This also feeds back into your keyword selections and 
website topics in general.  I always recommend that people choose 
topics for their websites and keywords among things that they are 
interested in. 

http://www.perrymarshall.com/celebrity/
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So how do you become an expert? 

The first way involves writing articles on topics within your niche.  If 
there are off-line magazines, such as free trade journals that cover your 
selected niche then I recommend that you try writing articles for those 
magazines.  They're always looking for good content and it can turn into 
a total win-win situation.  Also look out for online magazines or 
websites dedicated to your niche where you can offer them articles as 
well or maybe do some guest blogging.  If you get a regular gig writing 
for one of these types of publications then you are on your way towards 
becoming recognized as an expert.  Of course I should mention you do 
need to make sure that the magazine or website has enough of an 
audience to make it worth your while. 

The next way to develop yourself as an expert is to answer people's 
questions in general question-and-answer forums such as answer.com 
or Yahoo answers.  While you will probably not be able to directly 
promote your site, it gets your name out there as a friendly expert.  And 
indeed in some cases you can put your link to your site in your signature 
as well. 

Depending on the niche it is very common that there will be specific 
forums dedicated to discussing topics surrounding your niche.  By 
establishing yourself and having a knowledgeable and helpful presence 
on those forums, you gain more credibility towards being seen as an 
expert. 

One way to enhance yourself as an expert is to interview people who 
are already seen as experts in the field.  You are then able to promote 
and publish this interview on your own website and quite possibly the 
person who you interviewed may be interested in promoting it as well.  
Depending on the quality of the interview, you may be able to promote 
this as an inexpensive product in and of itself. 
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A neat little trick is to have someone interview you.  You may be able to 
find someone who has interviewed other people in the past, and 
approach them about interviewing you.  However, even if it is just a 
friend of yours interviewing you, it can look impressive.  As the expert 
being interviewed, you gain that much more credibility.  It is just like 
you interviewing another expert and them putting it on their site.  
People don’t need to know who the interviewer is for it to help your 
reputation in their eyes. 

An interesting way to enhance your status as an expert is for you to coin 
a brand-new term related to your field.  Somehow, in the general 
population's mind, only an “expert” is allowed to create a new term.  By 
having the boldness to create such a term you establish yourself as an 
expert. 

You may find it beneficial to seek out off-line speaking engagements 
and networking opportunities.  It is often possible to create a video 
from an off-line speaking engagement that you can then turn into a 
product in its own right. 

The end result is that people will start looking for you and your site.  
Instead of you seeking them, they will start seeking you.  This puts you 
into the driver seat when it comes to selling products to these people or 
getting paid for consulting.  Price becomes much less important once 
you have established yourself as an expert. 

When people think of an expert they often tend to expect certain 
qualities.  They expect a person who is knowledgeable in the field.  They 
expect a person who is a bit bold in stating their opinions, because they 
know what they're talking about.  And yes, they even expect someone 
who is a bit opinionated in how they present themselves because again, 
these are people who know what they are talking about, and they might 
not suffer “fools” as easily. 
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For more detailed information about becoming a celebrity expert within 
a niche, I highly recommend the materials from PerryMarshall.com. 
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Press Releases 

• Two Benefits 
1. On the press release site 
2. When the press release is published by others 

• Be newsworthy 
- Product launch 
- Whitepaper available 
- Contest 
- Special promotion 
- Sponsorship of local kids team 

 
The next tool in your off-site toolkit is the use of press releases.  Press 
releases can help your SEO efforts in a couple of different ways.  The 
first benefit is that you get some link juice from being available on the 
press release site itself.  Depending on the site, this can be a nice boost.  
The second benefit occurs when your press release is published by 
various organizations.  In this case, you get the advantage of that 
publicity as well. 

Press releases can be written in-house or they can be outsourced.  
Outsourcing services exist that will not only create your press release, 
but will also manage all aspects of releasing it for you.  Many of the 
press release sites that I mention in my resource section would be 
happy to work with you on your next press release. 

Press releases should be newsworthy.  But what is newsworthy?  “Being 
newsworthy” should not scare you off, it can be anything from a new 
product launch, to a new Whitepaper, to a contest or special 
promotion, or for local site even sponsorship of the local kids team.  In 
other words, it doesn't have to be a visit by the president to be 
newsworthy.  A press release just has to be something that you think 
somebody somewhere might be interested in. 
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Outsourcing 

• Whitehat 
- Specify clearly exactly what you want 
- Verify all details are done properly 
- iWriter.com  for articles/posts 
- Always add real value 

• Blackhat 
- Remember, carries risks 
- “Spinning” articles / blog posts 
- Matt LaClear (creates links) 
- Fiverr.com for links (with caution) 
- AutoTrafficBuddy.com (WordPress plugin) 

 
I've mentioned outsourcing a couple times already, but I want to be 
sure to cover it in a little bit more depth. 

As you no doubt gather from what I've said so far, I can see a white hat 
and a black hat way of doing outsourcing. 

In white hat outsourcing, your outsourcing partner works as an 
extension of yourself.  In other words, you are paying them money to 
accomplish tasks in the same way that you would do those tasks. 

When you outsource in this manner, you need to specify exactly what 
you want your outsourcing partner to do.  This is a case where the more 
details you can supply the better your results will be.  Once the task is 
complete, you need to go back and to verify that all of the details have 
been done properly.  After all, your outsourcing partner is working as an 
extension of yourself and can directly affect your reputation. 

One website that I have found to be particularly helpful is iwriter.com.  
This site matches up people who want something written with authors 
who are willing to ghost write.  The prices are extremely reasonable.  
The site allows you to specify the quality of writers that you're willing to 

http://iwriter.com/
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pay for upfront.  You also have the option of accepting or rejecting any 
work which is been produced for you. 

The key to white hat outsourcing is the same as doing it yourself.  When 
building external links and doing things outside your site you should 
always make sure that it adds real value to the host website. 

And now for the dark side.  Black hat outsourcing, as you might expect, 
carries real and serious risks.  Common tasks for black hat outsourcing 
involve things such as "spinning" articles to create multiple versions 
from the same article, making fake blog posts that point to your site and 
other things which we have already talked about. 

If you insist on doing black hat outsourcing, then Matt LaClear is a good 
source for external links.  Fiverr.com can also be used for links but you 
have to exercise extreme caution because most of the fiverr gigs will 
create very spammy links.  Finally, autotrafficbuddy.com is a place to 
get a WordPress plugin which can help generate fake external links to 
your blog entries.  I'm not to say anything more about possible black hat 
resources.  As usual, you can find these resources using Google. 
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Trading Links 

• You link to me, I link to you (JUST SAY NO!) 
• Link Wheel (A  B  C  D  E  A) 
• Blog Network 

- Google made a big point of delisting some big blog 
networks 

• Affiliate Network 
• NOT WORTH THE RISK 

 
Let's talk for just a minute about trading links. 

In trading links, the most common method involves you link to me and 
I'll link to you.  This is very much like "you scratch my back and I'll 
scratch yours."  Google will ignore a small amount of this trading.  
However, if you do very much you are just asking for Google to penalize 
you.  Therefore, I strongly recommend that you just say no to this kind 
of activity. 

There are other schemes that have been thought up as ways to trade 
links.  However, they are all very risky and as soon as Google identifies 
such a scheme, they penalize the players. 

One scheme has been the link wheel in which there is a chain of sites 
linking one to another and then the last website in that chain links back 
to the very first one.  This provides every member of the link wheel 
some link juice from the previous site in the chain.  Typically, Google is 
now able to recognize and penalize such activity. 

There are several variants on the link wheel.  Probably the most known 
variant is called a link pyramid.  The overall schemes are very similar; 
they just use slightly different linking patterns. 
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Another scheme has been the use of a fake blog network.  Google made 
a very big point about delisting some of the largest of these networks 
and penalizing the people who were using them. 
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Resources 
The next few slides contain resources that I think will be helpful for you.  
I am not going to read these resources because they are lists of 
websites.  While I will include them on this video, I actually recommend 
that you download the resources document and access the links from 
there.  If you are going to access the document then you can turn off 
the video now.  
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Resource: Free Press Release Sites 
From mashable.com/2007/10/20/press-releases/: 

• 24-7PressRelease.com – Free release distribution with ad-support 

• 1888PressRelease.com – Free distribution, paid services gives you 
better placement and permanent archiving. 

• ClickPress.com – Distributes to sites like Google News and Topix.net, 
Gold level will also get you to sites like LexisNexis. 

• EcommWire.com – Focuses on ecommerce and requires you include 
an image, 3 keywords and links. 

• Express-Press-Release.com – Free distribution company with offices 
in 12 states. 

• Free-Press-Release.com – Easy press release distribution for free, 
more features for paid accounts. 

• Free-Press-Release-Center.info – Distributes your release, offers a 
web page with one keyword link to your site. Pro upgrade will give 
you three links, permanent archiving and more. 

• I-Newswire.com – Allows for free distribution to sites and search 
engines, premium membership differs only slightly in adding in 
graphics. 

• NewswireToday.com – All the usual free distribution tools, premium 
service includes logo, product picture and more. 

• PR.com – Not only will they distribute your press releases, but you 
can also set up a full company profile. 

• PR9.net – Ad supported press distribution site. 

• PR-Inside.com – European-based free press release distribution site. 

• PRBuzz.com – Completely free distribution to search engines, news 
sites, and blogs. 

• PRCompass.com – Distribute your press release with a free or paid 
version, others can vote it up ala Digg style. 

http://mashable.com/2007/10/20/press-releases/
http://mashable.com/2007/10/20/press-releases/
http://www.24-7pressrelease.com/
http://www.1888pressrelease.com/
http://www.clickpress.com/
http://ecommwire.com/
http://express-press-release.com/
http://free-press-release.com/
http://www.free-press-release-center.info/
http://www.i-newswire.com/
http://www.newswiretoday.com/
http://www.pr.com/
http://www.pr9.net/
http://www.pr-inside.com/
http://www.prbuzz.com/
http://www.prcompass.com/
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• PRUrgent.com – Not only distributes your release, but attempts to 

teach you how to write one, and even offers downloadable samples 
for you to work with. 

• Press-Base.com – Submit your release for free and get on their front 
page and the category of your choice. 

• PressAbout.com – A free press release service formatted as a blog. 

• PressMethod.com – Free press release distribution no matter what, 
but extra services based on the size of your contribution. 

• PRLeap.com – Free distribution to search engines, newswires, and 
RSS feeds. Fee based bumps get you better placement. 

• PRLog.org – Free distribution to Google News and other search 
engines. 

• TheOpenPress.com – Gives free distribution for plain formatted 
releases, fees for HTML-coded releases. 

  

http://prurgent.com/
http://press-base.com/
http://pressabout.com/
http://www.pressmethod.com/
http://www.prleap.com/
http://www.prlog.org/
http://theopenpress.com/
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Resource: Site Directories 
• www.DMOZ.org 

• www.Lii.org 

• www.Info-Listings.com 

• www.Buzzle.com 

• www.MasterMOZ.com 

• www.maxpromo.com 

• www.botw.org 

• www.gimpsy.com 

• www.goguides.org 

• www.jayde.com 

• www.skaffe.com 

• www.stpt.com 

  

http://www.dmoz.org/
http://www.lii.org/
http://www.info-listings.com/
http://www.buzzle.com/
http://www.mastermoz.com/
http://www.maxpromo.com/
http://www.botw.org/
http://www.gimpsy.com/
http://www.goguides.org/
http://www.jayde.com/
http://www.skaffe.com/
http://www.stpt.com/
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Resource: Article Sites & 
Directories 
www.technorati.com 
www.squidoo.com 
www.suite101.com 
www.thefreelibrary.com 
www.hubpages.com 
www.ezinearticles.com 
www.gather.com 
www.brighthub.com 
www.selfgrowth.com 
www.buzzle.com 
www.ideamarketers.com 
www.sooperarticles.com 
www.selfseo.com 
www.triond.com 
www.isnare.com 
www.articlecity.com 
www.articletrader.com 

www.articleblast.com 
www.EvanCarmichael.com 
www.site-reference.com 
www.infobarrel.com 
www.pubarticles.com 
www.articlerich.com 
www.articleclick.com 
www.articlesfactory.com 
www.articlecube.com 
www.articlecompilation.com 
www.upublish.info 
www.goarticles.com 
www.ezinemark.com 
www.amazines.com 
www.web-source.net 
www.abcarticledirectory.com 
www.articlecell.com 

  

http://www.technorati.com/
http://www.squidoo.com/
http://www.suite101.com/
http://www.thefreelibrary.com/
http://www.hubpages.com/
http://www.ezinearticles.com/
http://www.gather.com/
http://www.brighthub.com/
http://www.selfgrowth.com/
http://www.buzzle.com/
http://www.ideamarketers.com/
http://www.sooperarticles.com/
http://www.selfseo.com/
http://www.triond.com/
http://www.isnare.com/
http://www.articlecity.com/
http://www.articletrader.com/
http://www.articleblast.com/
http://www.evancarmichael.com/
http://www.site-reference.com/
http://www.infobarrel.com/
http://www.pubarticles.com/
http://www.articlerich.com/
http://www.articleclick.com/
http://www.articlesfactory.com/
http://www.articlecube.com/
http://www.articlecompilation.com/
http://www.upublish.info/
http://www.goarticles.com/
http://www.ezinemark.com/
http://www.amazines.com/
http://www.web-source.net/
http://www.abcarticledirectory.com/
http://www.articlecell.com/
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Resource: Document Sharing Sites 
• www.AuthorStream.com 

• www.docstoc.com 

• www.slideshare.net 

• www.scribd.com 

• www.calameo.com 

• www.issuu.com 

  

http://www.authorstream.com/
http://www.docstoc.com/
http://www.slideshare.net/
http://www.scribd.com/
http://www.calameo.com/
http://www.issuu.com/
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Resource: RSS and Blog Directories 
http://blog.directory-seek.com/ 
http://blogs.botw.org/ 
http://chordata.info 
http://feedshark.brainbliss.com/ 
http://freefeedsdirectory.com/ 
http://portal.eatonweb.com/ 
http://theblogresource.com/ 
http://www.2rss.com/ 
http://www.addurlblog.com/ 
http://www.blogcatalog.com/ 
http://www.blog-directory.org/ 
http://www.bloggapedia.com/ 
http://www.blogged.com/ 
http://www.bloghop.com/ 
http://www.bloghub.com/ 
http://www.bloglines.com/ 
http://www.bloglisting.net/ 
http://www.blog-watch.com/ 
http://www.feedage.com/ 
http://www.feedcat.net/ 
http://www.feedlisting.com/ 
http://www.feednuts.com/ 
http://www.feeds4all.nl/ 
http://www.findrss.net/ 
http://www.icerocket.com/ 
http://www.jordomedia.com/ 
http://www.plazoo.com/ 
http://www.redtram.com/ 
http://www.rssmountain.com/rss_
directory.php 
http://www.rss-spider.com/ 
http://www.superblogdirectory.co
m/ 
http://www.topblogging.com/ 
http://www.weblogalot.com/Ping/
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Questions 
1. Have you done anything in particular to generate or encourage 

external links to your site? 
2. Are you checking to see how many links you have to your site 

on a regular basis? 
a. If so, what tools are you using? 

3. Are you working to increase links to your site from any of the 
following areas?  Which ones? 

a. Site directories 
b. Article directories 
c. Blog directories 
d. RSS feed directories 
e. Podcast directories 
f. Video sharing sites (like YouTube) 
g. Wikipedia 
h. Document sharing sites 
i. Articles 
j. Author resource boxes 
k. Blog posts 
l. Guest blogging 
m. Blog comments 
n. Forum posts and profiles 
o. Press releases 

4. How are you working to get links? 
a. Not doing this yet 
b. Doing it myself 
c. Outsourcing 
d. Encouraging people with contests, etc. 
e. Viral / having people link to me naturally 

5. Can someone in your business/organization become the 
celebrity expert in your field? 

a. Are you already promoting someone? 
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Implementation Checklist 
� If needed, set up access to Google webmaster tools and Bing 

webmaster tools 

� Check into ahrefs.com and majesticseo.com, sign up if desired 

� Select method of promoting external links (self, outsource, 
contests, etc.) 

� Select focus areas for backlink development based on 
o Time 
o Budget 
o Appropriateness to your niche 

� Implement backlink program 

� If applicable, plan out celebrity expert strategy and implement 
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