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Disclaimer 

While I have made every effort for this material to be accurate, I make 
no guarantees of any kind.  I have no control over any search engine 
company, and I have no “inside information.”   I cannot guarantee any 
specific result or financial impact.  
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Introduction 
SEO (search engine optimization) is both a science and an art.  It is a 
science in that we have a myriad of tools available to us, data from a 
variety of sources, and the ability to run experiments to determine the 
effectiveness of our SEO efforts.  One difficulty in looking at SEO as a 
science is that the experiments are not necessarily repeatable.  Our 
results are dependent on a variety of external factors including the 
search engine companies as well as the huge number of competing 
websites. 

SEO is an art in that the best SEO efforts incorporate very particular 
elements specifically for the search engines while at the same time 
appear aimed attractive and completely normal to the humans visiting 
your website. 

This book consists of edited transcripts from a series of videos that are 
available at LeoWadsworth.com.  My goal is to present this information 
in a variety of formats so that no matter which format you prefer the 
information will be accessible to you.  In these transcripts, I have left 
out some of the casual comments that don’t necessarily add to the 
content, but which can make the videos a bit more fun. 

The world of SEO is huge.  This book attempts the daunting task of 
providing a relatively comprehensive view into this world.  As such, I will 
do my best but I recognize that it is not possible within the current 
scope of this book to truly cover all of the aspects of SEO in complete 
depth. 

I encourage the reader to investigate further in those areas where they 
desire more information.  I also reserve the right to provide such 
information in the future. 
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The ultimate goal of SEO is not just to have your website appear in a 
particular manner on the search results.  Rather, the ultimate goal of 
SEO is to produce a solid volume of targeted traffic to your website that 
will be particularly appropriate and responsive for what you have to 
offer. 

At the end of each chapter, I have included a set of questions that can 
be used for you or for your clients.  The questions are designed to help 
identify all the pertinent SEO information. 

I have also included an implementation checklist at the end of each 
chapter to help you implement the concepts in each chapter. 

I hope that this book is helpful to you in your SEO efforts.   

-lee- 

Leo Wadsworth, 2012 
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Introduction 
Welcome to Ultimate SEO!  This module covers an overview of doing 
business on the Internet.   My name is Leo Wadsworth from 
LeoWadsworth.com. 

First, let me define the title for this course.  I have called it Ultimate 
SEO.  SEO as you probably already know, stands for search engine 
optimization.  This relates to efforts undertaken to improving the 
representation of your website within search websites such as Google 
or Bing.  The word engine refers to the software used by those websites 
to examine the Internet and to find and organize its content. 

I use the word “ultimate” because I am trying to do something unique 
with this course.  There are thousands of courses and articles and books 
available on SEO.  However, it seems to me that the great majority of 
these materials either give a cursory examination of the topic, or they 
focus in on one tiny bit of minutia to the exclusion of everything else. 

In this course I am attempting the daunting task of creating a reference 
which not only spans the entire topic of SEO, but which also covers each 
element in reasonable depth.  This does not mean that I am trying to 
create an exhaustive reference, but I am trying to create a useful one. 

The purpose of this module is to establish some context for this course.  
I want to be clear where this course fits within the overall structure of a 
good Internet business.   Note that SEO techniques in particular are not 
limited to businesses, but can be useful for other organizations. 

In the future, I expect to produce a series of courses covering other 
aspects of a good internet business.  
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The Tactical Triangle 

 

 
In my opinion, one of the best internet marketing gurus around is Perry 
Marshall.  While most people learn of him from his Google AdWords 
books and material, he has a thriving business dealing with wider 
business issues and consulting.  He has a way of looking at an overall 
Internet business that is quite effective and useful, called the tactical 
triangle.  His version of the triangle has secondary triangles, and is also a 
lot more colorful and well-drawn. 

For the purposes of this course, we’ll use this simplified version.  The 
tactical triangle has three main components, namely traffic, conversion, 
and economics.  The dynamic nature of how one feeds into the next is 
represented by arrows, and making all of it work well is the leverage of 
the 80/20 rule. 

Traffic represents people visiting your site.  Conversions represents the 
opportunities for some of them to convert into customers as they come 
to your site. Economics represents running your business.  Money from 
these activities can allow you to buy more traffic, continuing the circle.  
Ideally, it's an ever-increasing and growing positive spiral .  
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The 80/20 Rule 

• 80% of the effects come from 20% of the causes 
• 80% of your profits come from 20% of your customers 
• 80% of your sales come from 20% of your products 
• 80% of your profits come from 20% of your work 
• Focusing on the most important can yield great rewards 

 
The 80/20 rule was first developed around the early 1900s, and then 
was enhanced about 30 or so years later. It is based on the observation 
that quite often, 80% of the effects come from 20% of the causes. 

We see this rule in action over and over again where a small percentage 
of one thing is related to a large percentage of something else.  Using 
this rule properly combined with honest analyzing of our businesses can 
help us focus and concentrate on what is important, allowing us to 
leverage our efforts for greater results. 

As examples, 80% of your profits might come from 20% of your 
customers.  While you should always provide good service to your 
entire customer base, paying special attention to these customers can 
yield greater results than programs implemented for all of your 
customers. 

80% of your sales might come from 20% of your products.  By analyzing 
the relative performance of your products including other variables such 
as total revenue, marginal costs, and return on investment you can 
intelligently decide on the appropriate mix of promotion, marketing, 
and development. 

Most importantly, quite often 80% of your profits are related to 20% of 
the time that you spend overall.  Quite often we do a variety of tasks, 
some of which produce significantly more profit than others.  You can 
think of your daily tasks as being a mixture where some tasks are worth 
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more than others.  Some of your work may be $10 an hour work, some 
of your work may be $100 an hour work, and some of your work may be 
$1000 an hour work or more. 

By recognizing where you can really add the most value you can identify 
tasks which are better to outsource or to delegate, and to focus on 
those areas that are really the most important.  This allows you to 
leverage your time in powerful ways. 
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Traffic 

Free traffic 
• SEO 

o Traffic from search engines 
o Direct traffic from SEO 

efforts 
• Autoresponder / list management 

Paid traffic 
• PPC 
• Ads 
• Affiliates 

 

 

The next part of the triangle is traffic. Traffic represents the people who 
are coming to your website.  Typically, the more traffic the better.  
However targeted traffic is significantly better than raw traffic.  You 
want people coming to your site who will specifically act in the ways 
that you want them to act. 

In general, you can break traffic down into two types: free traffic, and 
paid traffic.  Free traffic is often preferable after all who doesn't want 
something that is free?  However to be honest we have to put the word 
“free” in quote marks.  It can cost a fair amount of money and effort to 
produce “free” traffic. 

There are several different sources for free traffic.  This course will focus 
on traffic produced from search engine optimization efforts.  In this 
course we will be covering 7 different types of SEO.  Using these types 
together will produce the best results. 

When you work on SEO, you get a double benefit.  First, you get the 
additional targeted traffic from the search engines.  Second, you get 
traffic directly from the efforts which also help you with the search 
engines. 
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The next source for free traffic which we will not be covering in this 
course concerns e-mail lists, and in particular using auto responders to 
develop relationships with your customers automatically.  This is an 
incredibly powerful tool that needs to be a part of every internet 
business.  (I think I see “Ultimate Lists” coming in the future.) 

In addition to free traffic it is possible to pay for targeted traffic.  Paid 
traffic comes in a variety of forms. 

The most visible and common form involves paying for clicks to your 
site, called PPC advertising.  The most known form of PPC traffic is 
Google AdWords, where you are specifically able to serve 
advertisements based on specific searches. 

The next type of paid traffic is conventional Internet ads, such as banner 
ads and other ads on various websites. 

Finally, you have traffic which comes to you from affiliates. Affiliates are 
people who have agreed to promote your product or service for a piece 
of the action. You don't have to pay them up front, but you do have to 
pay them on the backend once a sale has been made. 

Traffic provides the fuel and the raw material required for conversion. 
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Conversion 

• Customer Relationship 
Development 

• Persuasion 
• Tracking 
• Testing 
• Copywriting 
• Sales Funnels 
• Squeeze Pages 
• Landing Pages  

 

The next part of the tactical triangle is conversion.   Conversion occurs 
when a visitor to your website does something you want them to do.  It 
can be as simple as signing up for your email list, or it can involve them 
purchasing products or services.  Conversion includes the points where 
people actually give you money.  As such, it is an indispensable part of 
your business. 

No matter how much traffic you get if you are unable to convert them 
to customers the traffic is worthless. 

There are many different components which contribute to visitors 
becoming customers. 

The relationship between an Internet business and its visitors is very 
much like a dating relationship.  Think about it.  You start off not 
knowing the person at all, quite often with an awkward introduction.  
Sometimes this introduction can come from a person that you both 
trust.  This gives the relationship an immediate boost in credibility. 

However you do not immediately ask the other person to marry you.  
Instead, you develop a relationship over time building trust with every 
step. 
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In the same way an important part of conversion is customer 
relationship development.  For example, quite often the first step in 
developing a relationship with a brand-new potential customer is to 
offer them something free such as your newsletter in exchange for their 
e-mail address.  You are asking them for a relatively small thing in 
exchange for a relatively small thing.  Note that even this step can be 
hurt by asking for too much personal information up front.  Your 
response rate will go down dramatically depending on how much 
information you are asking for from this stranger.  Some people will give 
it to you, but most will click on to another page.  I have seen a trend in 
which many successful marketers are now asking only for the e-mail 
address and not even the name. 

Over time you will be able to build confidence in yourself and in the 
quality of your products within the mind of the stranger.  As time 
proceeds you be able ask for a greater level of commitment such as 
buying a small product.  Some of these one-time strangers can end up 
becoming committed customers or even fans.  Quite often a small 
percentage will be willing to buy just about anything you offer even at 
significant prices. 

The science of selling is closely relates to fields such as psychology.  
Much work has been done in terms of identifying particular techniques 
that lead to persuasion. 

It is absolutely crucial to track your conversions and to understand as 
much as you can about them.  One of the key business metrics is to 
know how much that sale cost you.  One of the key marketing metrics is 
try to understand why they bought from you so that you can repeat it in 
the future. 

We have a tremendous advantage in the world of Internet marketing.  
In Internet marketing we have the advantage of being able to conduct 
inexpensive or even free continuous testing so that we know what 
works.  We don't have to guess, we don't have to go by our gut, we can 
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have fast, accurate exact data about what our visitors and our 
customers are doing.  We also have the ability to compete against 
ourselves and to continuously experiment and tweak our materials for 
the greatest effect.  For example, we can set up two landing pages for 
the same offer and test to see which one works better. 

There are many other components involved in successful conversion.  
Quality copywriting, generation of attractive and effective sales 
materials such as squeeze pages and landing pages, optimizing the sales 
funnel which is the exact path that people use to buy our products, all 
these and more directly affect our conversions. 

Our conversions provide the funding for us to conduct an actual 
business. 
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Economics 

 
• Running Your Business 
• Productivity 
• Product Creation 
• Product Fulfillment 
• Cost Controls 
• Outsourcing 

 

 
The final part of the tactical triangle is economics.  Economics involves 
all the things required to actually run your business.  This is a place 
where many people actually fail in that they don't think of their Internet 
business as a business. 

The reality is that an Internet business is a business just like any other 
business.  You need to make sure that it is being run as a real business, 
complying with all government regulations, taking in more money than 
you are spending, and much more. 

In the world of Internet businesses some of the specifics involve items 
such as how productive you are, how you create and fulfill your 
products, general cost controls, and efficient outsourcing. 

Managing your business intelligently and consistently taking advantage 
of opportunities to improve will increase the amount of money you 
have available to spend to gain more traffic thereby completing the 
tactical triangle. 
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As you focus on each of these parts of the tactical triangle and improve 
your execution in each of these areas you will able to grow your 
revenue and your business successfully.  However, real success is also 
dependent on really focusing on what is important. 
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Unique Selling Proposition 

• 1 short sentence  
• Unique 

o Product / Service 
o Pricing / Value 
o Locality 
o Skill / Experience 
o Guarantee 

• Strong clear reason for people to give you money 
• Provides focus and a guide for your business 

 
It is important for every internet business to identify a Unique Selling 
Proposition, or USP.  There are variations on this theme, such as a 
positioning statement.  The important thing is to be able to boil down 
the core of your business into one short clear statement.  This can take 
a good deal of thought and time to eliminate non-critical elements.  A 
good USP is often quite similar to a core advertising slogan. 

For example, Domino's Pizza had a slogan: "You get fresh, hot pizza 
delivered to your door in 30 minutes or less -- or it's free."  This slogan 
translates into a darn good USP. 

There are various ways that you can be unique. 

Probably the best way is to offer a product or service that only you 
provide.  If you are the only seller for a particular product, you have a 
lot more leeway in terms of pricing and features.  A monopoly can be 
very good for the seller. 

The next way to be unique is through unique pricing.  If you are able to 
figure out how to offer something that is at a significantly reduced price 
and yet still make a profit you can dominate your market.  Interestingly, 
there is also the strategy of being a "premium" brand, where people pay 
more for your product than for other equivalent products.  Such a 
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strategy requires the utmost in quality and customer service, but can be 
quite lucrative. 

You can be unique in that you are the only business in an area offering a 
particular product or service.  There are thousands of McDonald's 
restaurants, but each one serves a particular locality. 

You may be unique in that you alone have a particular skill or set of 
experiences.  Indeed each person is unique in this manner, but in some 
cases it is possible to exploit this uniqueness in a business context. 

Finally you may be unique in terms of the guarantee that you offer for 
your product or service.  A few years back the Chrysler Corporation was 
in a serious financial bind.  Lee Iacocca managed to turn it around.  One 
of the things that contributed greatly was that Chrysler was the very 
first company to ever offer a five-year 50,000 mile warranty on their 
cars.  This gave the consumers confidence, and tackled the perception 
of poor quality.  Offering a strong guarantee may be an excellent way to 
gain consumer confidence. 

In general, your USP should give a strong clear reason for people to give 
you money.  You should be able to clearly describe why people should 
buy from you instead of anyone else. 

A good clear USP can help you to focus your business.  It is often the 
case that there is a wide variety of things that a business can do.  
However if you try to do too much, you are likely to not succeed at 
anything. 

A good USP also provides a guide for your business.  When the new 
opportunity or idea comes along you're able to compare it against your 
USP and to quickly understand if it belongs with your core business.  



Ultimate SEO Internet Business Overview 

29 
 

Focus on the Goal 

• What is the ultimate goal of your organization? 
o For businesses, typically it is to make money 
o For other organizations, it might be to educate or 

inform or to get people to agree with you 
• MOST internet businesses FAIL 

o Lack of focus 
o Not counting the cost and putting in the work 

• I’m here to help you succeed 

 
To really succeed in your Internet business requires solid focus and 
significant effort. 

First of all you, need to understand the ultimate goal of your 
organization or business. 

If you just want to look good at archery, then shoot the arrow and call 
whatever you hit the target.  However, if you really want to succeed at 
archery you should be able to define the target first and hit it 
accurately. 

It works the same in business.  By carefully understanding and knowing 
your goal you are able to plan those actions which will help you to 
achieve it.  In business typically the primary goal is to make money.  This 
is not evil or bad, however I would of course urge caution that this goal 
be pursued with honesty, integrity, and yes, even compassion. 

In other organizations, there can be a variety of appropriate goals, from 
persuasion, to education, to interaction etc.  These goals can be within 
your organization or extend outwards.  I want to mention again that 
SEO can be valuable in a variety of contexts.  The primary result of SEO 
is more traffic to your website.  If that is valuable to your organization 
then it is a good thing to pursue. 
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At this point I want to touch on the unpleasant truth:  most Internet 
businesses fail.  Unlike a number of other Internet marketing products I 
am not going to sell you a false hope or peddle snake oil that I have the 
magic formula that will allow you to succeed with no effort. 

The first primary reason that Internet businesses fail is a lack of focus.  
This involves not really taking the time to understand what your 
business should be, and the determination to pursue it relentlessly. 

Another extremely common problem with Internet businesses involves 
dreaming versus working.  Successfully running an Internet business 
requires a good amount of effort and planning and time.  All too often 
an Internet business will fail at the dreaming stage as people realize that 
to succeed will require more effort than they are prepared to deliver. 

I'm here to help you succeed.  In this course, we will be focusing on 
search engine optimization and getting traffic to your site.  I am going to 
give you the absolute best information that I can.  I am going to do what 
I can to deliver outstanding value so that you will be very very glad that 
you purchased this course.  I want you to succeed because I love helping 
people do better. 

However, I will admit to having another reason that I want you to 
succeed.  I hope to have more courses in the future.  If you are glad that 
you purchased this course, and if I help you succeed, then you are more 
likely to want to buy more materials from me in the future.  This creates 
a win-win situation. 
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Questions 
1. 80/20 – what are your top products or sales? 
2. 80/20 – what makes you the most profit (not just gross 

revenue)? 
3. Who are your customers / website users? 
4. What have you done to get website traffic? 
5. What kind of conversion rates are you getting from your traffic? 
6. Are you doing A/B testing of various points in your sales funnel? 

(for example:  testing landing pages against each other) 
7. What kind of metrics are you collecting? 
8. How are you collecting your metrics? 
9. Do you have resources, such as websites, that are not being 

used? 
10. Are you using outsourcing for anything? 
11. What is your USP?  
12. What are the primary goals of your business or organization? 

Implementation Checklist 
� 80/20 – identify what activities pay you the most profit per hour 

and focus on those activities 

� Identify the weakest point in your sales funnel (the point with 
the biggest % of drop-off) and focus on how to improve it 

� Verify and make sure a full set of business metrics are being 
collected 

� Develop testing methods for A/B testing if not already in place 

� Verify all items in sales funnel are using A/B testing 

� Make sure all assets are being used to best effect 

� Identify a very clear USP (This may be one of the very most 
important things you can do!) 

� If possible, confirm and refine the USP with other people
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Welcome 

• This course covers a balanced, synergistic approach to making 
your site search engine friendly. 

• I will give you the best information I can within the time we 
have 

- Not a lot of hype or fluff, packed full 
- Learn in the way that makes sense for you 
- No affiliate links 

• Using this information 
- creates a good website AND 
- works well with the search engines now and should 

keep working well in the future 
• These techniques are not “tricks” but how to give the search 

engines what they want 

 
Welcome to Ultimate SEO!  This module provides an introduction to the 
rest of the course.  My name is Leo Wadsworth from 
LeoWadsworth.com. 

This course is designed to help you make your website search engine 
friendly.  In other words, I will be teaching you how to make good 
websites that Google likes.  I will not be teaching you much about how 
to fool Google.  I use what I call a balanced synergistic approach to SEO.  
Balanced, because I use a variety of methods not just a single method.  
Synergistic, because I have found that multiple methods used at the 
same time are much more powerful than any single method by itself. 

I want you to be confident that I will be giving you the very best 
information that I can within the time that we have.  I am not going to 
deliberately hold anything back for future courses.  Time constraints 
obviously keep me from explaining everything to the smallest detail.  
My goal is to give you enough information for you to move forward 
strongly.  You may be motivated to research more in a particular area I 
should point you in the right direction. 

http://leowadsworth.com/
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In this course I am not going to be covering things just to make the 
course longer.  I am also not going to give you exaggerated claims.  You 
are likely to find that you're going to want to pause the videos and to 
take notes on things that cover your particular situation.  I'm going to go 
fast and I'm going to pack it full . 

This course is available in several different formats.  I am providing 
videos, MP3 audio, edited transcriptions in PDF format, notes pages in 
PDF format, PowerPoint slides, and actionable checklists.  (Note: your 
particular package may not include all of these items but they are 
available.)  I am doing this because we all learn in different ways.  My 
goal is to transmit this information as efficiently as possible in a way 
that works for you. 

In the process of this course I will be mentioning many products and 
services.  I will be giving you links to many of these products and 
services.  However at this time none of these links are what is called 
affiliate links, where I would get compensated for sending you there.  If I 
recommend it in this course, you can absolutely trust that I believe it is a 
good product or service.  This does not mean that it is the absolute best, 
just that I have found it useful. 

If you use the information in this course you will get two distinct 
benefits. First, many of the things I discuss are just plain good practice 
and will help you to make a good website.  Next the practices and 
techniques in this course work well now and I expect them to keep 
working well into the future. 

I am not teaching you tricks involved in beating the system, but rather I 
am teaching you solid techniques that produce solid websites that are 
consistent with what Google and the other search engines would like to 
see. 
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Disclaimer 

• I do not control Google or Bing or other search engines 
• They change their algorithm often, trying to get the best results 

for their users (over 500 changes in 2010) 
• I have no “inside information” from Google about their 

algorithm 
• I cannot guarantee results 

 
It's time for the legal disclaimer.  I do not have any control over what 
Google, or Bing, or any other search engines plan or do.  At time of this 
writing I do not own any stock in any of these companies, with the 
possible exception of stock bought by mutual funds which I do hold. 

While I know a few people who work at Google, I have absolutely no 
"inside information" about their plans, algorithms, servers, or anything 
else.  I have seen one document from the Internet that claimed to be a 
quality guide for Google employees.  This document revealed nothing 
new, and I cannot vouch for its authenticity. 

The bottom line is that I absolutely cannot guarantee any particular 
results from the information in this course.  While I have seen it work 
over and over again, and it is consistent with what others have held, I 
cannot guarantee results.  Interestingly, Google tells people to use 
guaranteed results as a way to discriminate concerning the quality of 
SEO vendors.  Since I cannot control Google, I cannot guarantee what 
they will do. 

An important factor to understand about Google is that they change the 
algorithm that they use to determine the search results quite often.  In 
one presentation Matt Cutts from Google said that they had made over 
500 changes to their algorithm in 2010.  This is significantly more than 
one change per day.  While many of these changes were relatively 
minor such as adding synonym vocabulary or improving something for a 
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particular language, some of them were huge.  Since Google is always 
changing, we need to adopt practices that are likely to survive any such 
changes. 
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Why ANOTHER SEO Course? 

• I’ve studied LOTS of material 
- Many people claim to have the “secret sauce” 
- Most of the time they say similar things 
- Each one often has only one or two really unique 

insights 
• Many courses have become obsolete in light of Google’s 

freshness, Panda, and Penguin updates 
• Most courses are slanted towards just one or two types of SEO, 

in this course I cover SEVEN 

 
A fair question for you to ask is why in the world am I making yet 
another SEO course?  After all there is tons of material out there.  
Granted, some of that material borders on horrific, but for the most 
part the material is fine and a small part of it is truly outstanding. 

I have studied SEO techniques and books, papers, courses, and warrior 
forum special offers for many years.  I belong to a couple of SEO groups.  
I have memberships in a couple of fairly pricey SEO sites.  In other words 
I have seen what other people are saying and presenting. 

Most vendors claim to really understand Google.  They claim to have 
the “secret sauce” of how to get Google to do just what they want.  I 
grant you that some of this is virtually required in marketing.  After all, 
who's going to buy your product if your sales pitch begins with "this 
product sucks!"? 

To a large extent, many of the vendors say very similar things.  Quite 
often a vendor will emphasize a particular part of SEO or a particular 
technique to the exclusion of other things.  I have seen many products 
where the product contains only one or two really interesting or unique 
insights. 
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Google updates its software all the time.  Right now, the last three huge 
updates are the freshness update, the Panda update, and the Penguin 
update.  The freshness update gave more precedence toward recently 
updated material.  The Panda update concentrated on the quality of 
content on the page.  The Penguin update was aimed against some of 
the large link networks trying to manipulate the search results.  Each of 
these changes has modified the effectiveness of various techniques.  
This has made many of the manipulative techniques obsolete. 

I have found that many of the SEO courses and materials available will 
categorize SEO into two large categories.  In order to provide 
appropriate coverage of the SEO universe, I use seven different 
categories.  This allows me to cover the topics in greater depth.  
However, as we proceed with the course you will find that even these 
categories could be considered too broad.  Indeed, many of the 
available materials focus and concentrate on one tiny aspect within the 
overall SEO universe. 

I want to give you a total, complete, definitive view of the whole world 
of SEO. 
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Use Best Practices 

• Putting 3 SEO experts in a room produces 5 opinions 
• Google’s algorithm is secret and ever changing 

- Reduces reverse engineering / gaming the system 
- There are only a few items which Google has publicly 

acknowledged 
• “I’ve seen THIS work in the past” 

- Overgeneralization, anecdotal evidence, statistically 
invalid sample size, confirmation bias 

• Good people may disagree passionately 
• Use best practices from a wide variety of inputs 

- What does it hurt? 

 
The best way to survive Google's changes is to use solid best practices. 

While there is a good deal of consensus on many issues, there is also a 
good deal of disagreement among SEO experts on the relative 
importance of various techniques.  If you put three SEO experts in one 
room, you are likely to get five different opinions about what is 
important. 

Google keeps its search algorithm very secret.  This is quite deliberate 
on Google's part.  They also present a moving target by making lots of 
changes all of the time.  Google has acknowledged a few items involved 
in their search algorithm, but for the most part we are left to do 
experiments and to make intelligent conjectures about what is really 
going on. 

It is in Google's best interest to keep everything secret.  They want to 
present the best search results possible.  They do not want to facilitate 
people playing games with the search results.  By not revealing the 
details of their algorithms, especially including the relative importance 
of various elements, Google is better able to optimize the search results 
to detect and display "good" websites. 
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One of the problems is that SEO experts are human.  As humans we 
have a natural tendency to believe that what has worked in the past will 
work in the future.  When it comes to something as complex as SEO 
where nobody really knows the full truth then we can be in major 
trouble. 

"What has worked in the past" is something that is up to interpretation.  
When there are hundreds if not thousands of permutations and factors 
it is easy to be mistaken about exactly why we got results that we did. 

We also tend to adopt a particular position and then to try to defend it 
instead of being completely impartial.  There are lots of names for this 
and lots of symptoms of this.  It can be overgeneralization, use of 
anecdotal evidence, using sample sizes that are too small, or filtering 
information based on our preconceptions called confirmation bias. 

I do need to note though that there are a lot of very intelligent good 
people with drastically different ideas about what is important in SEO.  
Many of these people argue quite passionately for their positions.  I 
have seen discussions about relatively minor issues in SEO become quite 
heated. 

The best thing to do, and indeed what I've tried to implement in this 
course, is to use best practices from a wide variety of sources.  I get very 
pragmatic when it comes to SEO results – just show me what works.  
When it comes to particular suggestions I find myself asking "what does 
it hurt?"  In other words, as long as the effort to implement something 
is not excessive, and as long as it doesn't hurt my website, so go ahead 
and do it. 
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One Ring to Rule Them All 

• Thousands of search companies, but… 
- Google is overwhelmingly dominant 
- Bing (Microsoft) is trying, but still losing HUGE money 
- Yahoo is now using Bing’s results for its own searches 

• Optimize for Google and the rest fall in line 
- What the different companies look for is very similar 
- I will use the term Google in the rest of this 

presentation, but the techniques apply to all 

 
There are thousands of different search companies and websites.  In the 
beginning it was not clear that there would be a monopoly to the 
degree that we see it today.  But the reality is that our friend Google is 
King of the Hill. 

Running a distant second is Microsoft and Bing.  However, as much as I 
like seeing Google have a competitor, the ugly truth is that Microsoft is 
currently losing about a billion dollars every quarter to keep Bing afloat.  
While Microsoft has deep pockets, this is obviously unsustainable over 
the long term.   

At one point Yahoo had the bulk of the search engine traffic and Google 
was the upstart.  These days Yahoo is having a struggle to figure out 
what it is.  Yahoo does not even provide its own search results but 
rather gets its search results from Microsoft. 

So the bottom line is that Google is the elephant in the living room.  The 
nice thing is that all of the different search companies need to 
accomplish a similar task.  They use a similar algorithm and a come up 
with similar results.  Yes there are some variations but they are quite 
minor. 
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For the rest of this course I will continue to use the term "Google", with 
the understanding that virtually all I'm talking about applies to all of the 
search engines. 
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Two Categories Versus Seven 

• Many folks just use two categories for SEO, and typically focus 
on just one or a subset within one 

- On-site (also called on-page) 
- Off-site (also called off-page) 

• I am giving you a competitive advantage by using all seven types 
of SEO synergistically 

• Many of these produce direct traffic as well as SEO benefits 

 
The two categories which are most commonly used are on-site and off-
site.  These are also often referred to as on-page and off-page.  On-site 
or on-page refer to a number of things under your direct control on 
your website.  Off-site or off-page refer to elements outside of your 
website, typically consisting primarily of various links to your website. 

In splitting SEO up into seven different types, I am able to present this 
mass of material in reasonable bite-size chunks.  I want you to be able 
to take this material and actually do something effectively with it. 

I also want you to get a good handle on understanding the large variety 
of techniques available to you.  Google loves variety.  Being able to 
ensure that you have enough variety in your SEO efforts will drastically 
increase your success. 

When you use multiple different techniques together, you get a much 
more effective SEO program .  Using a variety of techniques actually 
multiplies your effectiveness. 
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The Seven Types of SEO 

 

1. Off-Site SEO 
2. Viral SEO 
3. Social SEO 
4. Site-Wide SEO 
5. On-Page SEO 
6. Local SEO 
7. Search Results SEO 

 

As I mentioned, I break SEO up into seven distinct types.  Some of these 
types could legitimately be seen as subtypes, however I find it useful to 
look them separately. 

The first type is off-site SEO.  I considered breaking up this category 
even further because it contains so much.  This type of SEO includes 
things that you do outside of your website in order to improve your 
standing on the search results pages.  For the most part this consists of 
ways and places to get links from other websites to your website.   

The second type is viral SEO.  Viral SEO consists of techniques used 
specifically to cause people to share and re-share your website content.  
When this is done well the sharing can multiply exponentially. 

The third type is social SEO.  This refers to specific techniques to 
promote your site within social media such as Facebook, Google+, and 
Twitter. 

The fourth type is site-wide SEO.  This refers to techniques used to 
improve your SEO standings which are applied across your entire 
website. 

The fifth type is on-page SEO.  This refers to SEO techniques that apply 
to the content on one particular page. 
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The sixth type is local SEO.  This refers to SEO techniques which are 
particularly useful when promoting a website which is associated with a 
local business or organization. 

The seventh and final type of SEO is search results SEO.  This refers to 
things you can do to improve the way your site appears within the 
search results.  The other types of SEO focus on changing where you 
appear within the search results.  This type changes what the search 
result listing for your site looks like. 
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1+1+1+1+1+1+1 = ∞ 

• Synergy 
- two or more things functioning together to produce a 

result not independently obtainable (Wikipedia) 
• Using all seven types of SEO together work MUCH better Than 

any one type alone 
• Multiplying effect 
• Give Google what it wants to see 

 
The Wikipedia article defines synergy as “two or more things 
functioning together to produce a result not independently obtainable.”  
In other words, two are better than one, or in this case seven are better 
than one. 

Google uses programs to calculate and display its search results.  These 
programs take into account a wide variety of variables.  One thing that 
Google wants to see is a natural pattern that corresponds to a quality 
web page that tightly corresponds with the users search.  This natural 
pattern will consist of a number of different elements. 

One of the things which has gotten people delisted in Google is when 
they play SEO games trying to raise their rank artificially.  These games 
may well work at one point but over time Google makes its programs 
smarter and the games fail. 

The way to truly "win" with Google is to produce a quality website in 
such a manner that the Google programs can find it and access it easily. 

By using the different types of SEO together your SEO efforts will look 
more natural to Google.  Each of the types of SEO will add to the 
multiplying effect that you get from using more than one type of SEO at 
a time.  In essence, you are giving Google what it wants to see, in a way 
that it can see easily, and which will please its users. 
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Data Versus Intuition 

• Measure versus guess for your exact situation 
• You could be wrong 

- Data driven decisions correct wrong guesses 
• You could be right! 

- Confirmation 
- Bragging rights 

• Continual improvement 
- Measure, experiment, measure 
- Rinse and repeat 

• Google Analytics 
• Google Webmaster Tools 
• AdWords and Google Optimizer can be a great laboratory 

 
Throughout this course I will be emphasizing the use of actual measured 
data compared to intuition or guessing. 

Internet marketing gives us a very unique opportunity to measure just 
about anything related to our business.  We can easily determine how 
many visitors are coming to our website.  We can know which parts of 
our website are more popular.  We can know the search terms that 
people have used to get to our site.  These and other metrics give us 
invaluable insights into how our customers are thinking.  

It is always preferable to measure reality versus guessing at what we 
think is going on.  Far too much marketing is based upon "gut instinct" 
or a mistaken belief that the entire world thinks exactly like you do. 

There are two possibilities when you use measurements to confirm your 
plans.  First of all, you could be wrong.  It is possible that your plans 
would be unsuccessful in the current marketplace.  In such cases using 
data to confirm and to make appropriate corrections to your plans and 
guesses is just plain good business. 
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Next, you could be right.  In which case you have confirmation of your 
understandings and plans.  You even get bragging rights and increased 
credibility for future efforts. 

One important key is to adopt the methodology of continual 
improvement.  First, you measure the current situation.  This gives you a 
baseline for future experiments.  Then you are able to change a 
carefully selected part of your marketing effort which you believe will 
improve your results.  You then measure the new situation and you are 
able to know whether or not your experiment has worked.  In Internet 
marketing the speed at which you are able to make measurements and 
changes is wonderful. 

But the real power is when you do this repeatedly.  When you get into a 
habit of making these types of incremental improvements on a regular 
basis your marketing efforts will become more and more successful. 

There are a huge number of ways to measure the activity of your users 
and the ultimate sales results.  When it comes to solid SEO efforts 
several crucial tools are available directly from Google for free. 

Some people will tell you that you should avoid using the Google tools.  
They're likely to tell you that this gives Google too much information 
about what is going on with your website.  Typically such advice comes 
from people who are trying to manipulate the search results in ways 
that they know Google would not like.  On the other hand, the free 
Google tools are quite powerful and useful. 

Google analytics gives you a deep detailed picture as to what is going on 
in your website.  It allows you to know detailed information about the 
people who are coming to your website, what they are doing while they 
are there, how they got there and much more.  It is become an industry 
standard analytics tool.  It uses a methodology whereby the numbers 
that it reports should match extremely closely to those reported by 
companies who are advertising on your website.  
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Google webmaster tools gives you great insight as to how Google is 
viewing your website.  It allows you to submit sitemaps which will help 
Google in finding all of your pages and content.  It lets you see your 
website as the Google program sees it.  It is a place where Google can 
tell you about problems which it has found on your site such as broken 
links or nonfunctioning pages.  It is also a place where Google can 
inform you of specific items regarding your website.  For example, if 
Google has detected patterns which causes it to believe that you are 
using improper SEO techniques then it is likely to post a message in your 
Google webmaster account telling you why you are being penalized, and 
giving you an opportunity to appeal. 

Advertising on the Google search results page uses a system called 
AdWords.  The free tools related to AdWords are extremely valuable 
not just for people who are advertising but also for people who are 
trying to understand the way people are searching in general. 

There is a related tool from Google called Google Optimizer.  This tool 
makes it easy to set up more than one page as the destination for the 
same ad or URL.  Using this tool allows you to test to sales pages against 
each other.  This lets you make adjustments and tweaks to the sales 
pages and measure the specific results. 
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Great Rewards! 

• With great work comes great rewards 
- Sorry ;>)  There are no ethical one-click solutions to 

unlimited free web traffic 
- You need to put effort and/or money into this, 

especially upfront 
- There is a core that has to be done with the 

overreaching goals and purposes in mind 
• But it’s worth it! 
• Doing some IS better than none in this case 

 
This is where I part company with a number of people who are trying to 
sell you things.  Implementing good SEO tactics is not easy.  It takes 
work.  However, it is also very effective and worth the effort involved. 

There are no ethical shortcuts that give you a one-click way to get 
unlimited free traffic to your website.  To be sure there are a number of 
tools both free and paid which can be helpful.  But the bottom line is 
that it's going to take a lot of work. 

It is possible to pay others to help you with your SEO efforts.  I 
encourage you to be very careful about this.  There are lots of people 
who use very risky techniques to boost your rankings, or who may use 
very poor content in your name. 

The amount of effort needed to implement an SEO program can be 
quite substantial, especially in the beginning.  There are a number of 
elements which need to be set up properly in order for the program to 
succeed overall. 

There are also a number of core elements which need to be done 
properly in a way that reflects your business and your goals.  
Unfortunately, it is quite easy to damage your reputation using poor 
SEO techniques. 
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However, it is unquestionable that the work you spend on a good SEO 
program is well worth it.  It will pay huge dividends far beyond the effort 
you spend. 

Also in this case you're likely to see positive results even if you just use 
some solid SEO techniques.  While using a full range of techniques is 
preferable and will produce greater results, some is definitely better 
than none. 

  



Ultimate SEO Ultimate SEO Introduction 

53 
 

Glossary 

• SEO 
- Search Engine Optimization 
- Doing things so that you can get more traffic to your 

website from the search engines 
• Rank / Ranking 

- Where your website appears in the search results 
• PageRank (PR) 

- A number from 1-10 indicating the approximate overall 
authority/strength of a page 

• Keyword 
- The exact word or phrase that people type into the 

search box to find what they want 

 
Let's cover some of the terms that I'm going to be using in this course. 

SEO, of course, stands for search engine optimization.  It is a general 
term used to describe the various things that you to to get more highly 
targeted traffic to your website from the search engines. 

We often talk about rank or ranking.  This is quite simple it just means 
where you show up in the search results. 

There is a specific term called PageRank which actually goes back all the 
way to the original research paper when Google's founders were first 
thinking about the programs they might use to facilitate search.  
PageRank is a number which corresponds to the relevance of your page 
to the search being conducted. 

The Google toolbar and many other SEO tools will display a simplified 
PageRank that operates on a scale from 0 to 10.  It is widely believed 
that the scale for the "real" page rank uses significantly more digits. 
PageRank will give you a very general idea of how authoritative Google 
sees a particular site. 
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The PageRank displayed by the Google toolbar is actually a very limited 
use except for bragging rights among the SEO consultants.  It is 
deliberately kept to only the coarsest of indications, it is updated very 
infrequently and without notice, and there are some indications that is 
occasionally just wrong.  This is strongly to Google's advantage in that if 
they gave too accurate of a display and if it were updated immediately it 
would help the people who are trying to game the system. 

We throw the word keyword around a lot.  In fact concept of a keyword 
and elements surrounding it is so important I cover it as a separate 
module in this course.  While it is called a key word it actually refers to 
the entire phrase which is used while searching.  So for now just 
recognize that this is the term that describes the entire phrase typed 
into the search box.    
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Other Terms 

• SEM - Search Engine Marketing 
• PPC - Pay Per Click (example: AdWords) 
• CPA - Cost Per Action (or PPA Pay Per Action) 
• CPM - Cost Per Thousand (for ads) 
• SERP - Search Engine Results Page 
• LSI - Latent Semantic Indexing - related terms and phrases 
• EMD – Exact Match Domain 

 
On we go with some more terms. 

SEM stands for search engine marketing.  Different people will mean 
different things using this phrase.  Most people mean a broader 
perspective than just SEO, one that includes advertising as well as 
optimizing. 

PPC stands for pay per click.  This describes advertisements which you 
buy where you pay the company doing the advertisement based upon 
the clicks that people generate on links going to your website.  The 
classic example of this is Google AdWords. 

CPA stands for cost per action.  This describes advertisements where 
instead of paying for clicks you are paying for an action such as 
purchasing a product. 

CP/M stands for an old operating system developed by Digital Research.  
Oops, wrong course.  CPM in this context stands for cost per thousand, 
specifically related to advertisements.  Each time an ad is displayed is 
called an impression, and CPM is the cost per 1000 impressions. 

SERP stands for search engine results page.  You see this page after you 
have performed a search.  This is the page that contains the search 
results. 
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LSI stands for “Latent Semantic Indexing.”  This fancy term is the way to 
refer to the words that will typically be found near the keyword phrase.  
For example, if your search term is "umbrella” you might expect to see 
the word "rain" appearing nearby.  We will talk more about LSI in the 
future. 

EMD stands for “Exact Match Domain.”  This refers to a website where 
the domain name for the website is an exact match for the desired 
keyword. 
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Being Overwhelmed 

• The full, complete view of SEO is huge 
• It is reasonable to feel overwhelmed 
• Take each of the seven types of SEO separately 
• Test relentlessly 
• Prioritize ruthlessly  

 
The complete science and art of SEO is huge and covers a variety of 
topics.  It combines statistics, copywriting, psychology, and more. 

It is quite natural to feel a bit overwhelmed as you work on 
understanding the complete scope of SEO.   

It is not necessary to understand all of this material at one sitting.  That 
is why I have provided downloads of the materials.  It is not necessary 
to do everything in order to get good rankings, especially for more long-
tail niches.  Sometimes all that is needed is an EMD (exact match 
domain).  This is getting less common, but is still true, even after the 
latest Panda/Penguin updates. 

I recommend you process the information in chunks.  Take each of the 
seven types separately.  Over time, make repeated passes through the 
SEO type to fine tune the details and improve your performance. 

Don’t guess – measure.  Test your work relentlessly.  While measured 
improvement in rankings can take a while to show up, traffic patterns 
can give you much faster feedback.  For a fairly busy site, you should see 
the full effects of most changes within about two weeks. 

Choose what you will concentrate on for now, and prioritize ruthlessly.  
Work on one set of items at a time, and finish them completely.  Start 
with the foundations of each type of SEO, and then work into more 
detailed implementations. 
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Questions 
1. What are you doing in terms of SEO? 
2. Have you hired outside companies?  If so, what did they do? 
3. Have you done anything with 

a. Off-site SEO (backlinking) 
b. Viral SEO  (creating viral content) 
c. Social SEO (efforts with Facebook, Google+, Linkedin, 

Twitter) 
d. Site-wide SEO (SEO elements applied across your entire 

website) 
e. On-page SEO (SEO for each page or piece of content) 
f. Local SEO (things to attract local clients) 
g. Search results SEO (things to make your site look better 

in the search engine results) 
4. Do you have Google Analytics hooked up? 
5. Do you have Google Webmaster tools and Bing webmaster 

tools hooked up? 
6. Are you using Google optimizer or some other tool to let you 

A/B test your pages? 
7. Have you identified particular areas of SEO that you’d like to 

start with? 
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Implementation Checklist 
� Detail out exactly what you have done already for SEO, 

considering all seven areas: 
o Off-site SEO (backlinking) 
o Viral SEO  (creating viral content) 
o Social SEO (efforts with Facebook, Google+, Linkedin, 

Twitter) 
o Site-wide SEO (SEO elements applied across your entire 

website) 
o On-page SEO (SEO for each page or piece of content) 
o Local SEO (things to attract local clients) 
o Search results SEO (things to make your site look better 

in the search engine results) 

� If needed, hook up Google Analytics 

� If needed, hook up Google Webmaster Tools and Bing 
Webmaster tools 

� Identify and focus on particular next steps 
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Introduction 

Welcome to Ultimate SEO!  This module provides an introduction to my 
SEO philosophy.  My name is Leo Wadsworth from LeoWadsworth.com. 

I am including this module because I believe it is important for you to 
understand my overall approach and philosophy related to SEO.  Many 
fine, intelligent people approach SEO differently than I do. 

I approach SEO from the perspective of someone who would use it as 
part of an ongoing business that plans to be around for a long time.  I 
am not interested in a “quick kill”, but rather in developing consistent, 
quality, dependable long-term results.   

I am reasonably risk-adverse and encourage people to adopt practices 
that will give solid results with a minimum of risk. 

  

http://leowadsworth.com/
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Keep Your Eyes on the Goal! 

• What is the goal? 
- For businesses: to make money! 

• NOT: 
- Lots of junk traffic using your servers 
- High PageRank 

• What do you want? 
- Targeted traffic 
- Long term customer relationships 
- Consistent revenue stream 

 
It is quite easy to lose sight of the real goal of SEO and to get caught up 
in the fun of just trying to get websites ranked ever higher. 

The real goal of SEO is not to achieve a certain ranking or position in the 
search results. Good SEO provides more traffic to your website. This 
traffic will be related to the particular search terms that you have 
optimized your site for. If you do a good job, then the traffic which gets 
delivered to your website will specifically be the traffic that is interested 
in what you have to offer. The real goal of SEO is therefore to deliver 
targeted traffic to your website who will be ultra-responsive to what 
you have to offer. 

If you're conducting SEO for a business then the ultimate goal is for that 
business to make money. You do that by selling products or services for 
less than it costs to provide them, including costs spent on advertising 
and SEO. 

We want to provide quality targeted traffic not just a bunch of junk 
traffic.  If we have quality traffic then the needs and desires of that 
traffic will match what we have to offer.   
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If the traffic is not targeted well, then it will quickly leave our site and 
never come back.  Instead, we want to develop good long-term 
customer relationships.  It is always cheaper to have a good repeat 
customer than it is to acquire a customer in the first place. 

Good solid SEO can contribute directly to a consistent and dependable 
revenue stream.   
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What Does Google Want? 

• To make money 
• How do they make money? 
• By selling ads 
• What do they need to sell ads? 
• Lots of usage 
• How do they get that? 
• By producing search results that please the users the most 
 
It is in Google’s best interest to display the most relevant, up to 
date, complete, and accessible information based on the search the 
user enters 

 
This may seem rather simplistic and self-evident, but it really is key to 
understanding SEO.  Google is a company.  As a company they want to 
make money.  As a matter of fact they have a duty to their stockholders 
to do as well as possible. 

Google has a number of different businesses.  Many of these businesses 
have revenues in the millions of dollars.  However, by far Google makes 
most of its money on advertisements.  To make money on 
advertisements they need people looking at their pages. 

They get people to look at their pages by providing quality search 
results for free.  The better the search results the more people will look 
at their pages.  If a user has an unpleasant experience with a particular 
search result they are a little bit less likely to use Google in the future. 

Google strongly believes that efforts to artificially influence the search 
results make the search results worse.  That is why they continually 
change their programs to screen out any websites which are found to 
be trying to influence the search results.  
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How Does Google Produce Search 
Results? 

• Google uses software 
- Spider / Robot / GoogleBot to find content 

• Google’s programs to analyze content 
- Use lots of different factors 
- Proprietary and secret 

• The best method is to use a combination of techniques to 
address as many factors as possible (synergistic SEO) 

• Google ranks PAGES, not sites 
- Internal site linking can “share” ranking with sub-pages 

 
It should be no surprise that Google uses software programs to 
generate its search results.  It uses an automated program called a 
“spider” to crawl the web of the internet and to find the interconnected 
links and websites.  This program is commonly called “googlebot.”  After 
the information has been fetched, Google then uses more programs to 
analyze the data. 

These programs use a large variety of different factors to categorize and 
rank the quality of content on the web.  Google wants to provide search 
results that lead people to quality information tightly related to what 
they were searching for.  By combining a large number of different 
factors, Google gets a more complete picture of the website.  This 
allows Google to produce better search results. 

Google keeps the exact factors that it uses proprietary and secret.  
While they have discussed some of the things that they look at when 
determining how to rank a page they have never revealed the exact 
details.  They do this for a couple of reasons.  First, there are other 
search companies competing to try to produce the best possible search 
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results.  Second, Google deliberately does not want to make it easy for 
people to fool its program.  If Google released its exact algorithm, it 
would make it much easier for people who are trying to manipulate 
Google's search results. 

Because Google uses a lot of different factors in generating the search 
rankings, it is wise for us to consider and use a wide variety of SEO 
techniques.  By combining a variety of SEO techniques instead of relying 
on just a few we get a natural quality website profile in Google.  The 
different SEO techniques work with each other in a synergistic manner 
where the end result is much better than any one of the factors alone 
could have caused. 

One more thing to note is that for the most part Google ranks pages not 
websites.  It deliberately tries to link directly to content deep within 
websites in order to directly access the content it thinks will be most 
relevant to the users search. 

Because of this it is good to have your pages linking to one another.  
While an the internal link does not carry the same amount of weight as 
an external link, it still helps the relevance of the page which is being 
linked to. 
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Google Penalties 

• Google is always looking for people trying to game the system 
• Not a new thing at all for them to penalize “over optimization” 

or artificial schemes 
- Keyword stuffing 
- Link farms 
- Blog networks 

• Content needs to be good for HUMANS 
- But Googlebot is software??? 
- Be  “Google-Friendly” 

 
In the world of search Google is the prosecuting attorney, defense 
attorney, judge, jury, etc. In other words, Google is a bit of a benevolent 
dictator.  For the consumer the good news is that Google is trying to 
produce great search results.  For the person with the website looking 
to improve how they appear in the search results this can be more 
frustrating. 

Google has spent millions of dollars creating the programs to crawl and 
categorize the entire Internet.  Because Google uses programs instead 
of humans lots of people have tried to fool the Google programs in 
order to increase their standings within the search results.  Google's 
programs are designed to identify and use natural patterns within 
quality websites.  When people try to fool Google it hurts Google's 
ability to produce the best search results. 

Because of this Google takes a very strong stand against people who use 
various techniques to try to fool Google’s software.  They are 
continually watching for signs of attempted manipulation and will slap it 
down hard when they find it.  They do this both in order to clean up the 
particular offense and to send a warning message to others who would 
try to fool Google. 
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Every once in a while the world of SEO gets shaken up and all excited 
about a new update from Google.  Google releases a lot of updates but 
sometimes particular updates can have a greater impact.  Some of the 
updates have been specifically targeted against particular techniques 
which have become popular. 

Some of the particular practices which Google has penalized include 
keyword stuffing, link farms, and blog networks.  Keyword stuffing was 
one of the earliest attempts to fool Google.  It involves identifying a 
particular search keyword that you want to target and then stuffing that 
keyword onto your webpage over and over and over again.  Sometimes 
this was done at the bottom of the page in tiny type or using text that 
was colored the same as the background of the page.  There was a point 
in time when this technique worked quite well.  However Google soon 
changed its programs to identify this technique.  At this point stuffing 
keywords onto your page is one of the quickest and easiest ways to get 
your site penalized by Google. 

Link farms were popular for a time.  These were pages and sites where 
people could purchase lots of links to their site.  The link farms were not 
true directories and they did not add any significant value to the links.  
Again, Google has caught on to this such that you rarely see anyone 
even trying it anymore. 

As Google increases the sophistication of its software the sophistication 
of efforts designed to fool Google have also increased.  People have 
created elaborate networks of fake blogs.  They have included fake 
content on these blogs with links to various sites.  Once again Google is 
hard at work trying to identify and stop efforts to manipulate its search 
results. 

The important wise thing to do is to produce your site in a manner 
which is most likely to work just fine with future Google updates.  
Create your site for humans.  Write for humans.  Make your site easy to 
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use, and provide great information.  Create content which is so 
compelling that people will want to link to it and share it with other 
people. 

The solution is to write your content for humans but to do it in such a 
way that it is friendly to Google.  In other words, include items that help 
Google identify what your content is about, while providing valuable 
content to your human visitors. 
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The All-Important First Page 

• The search results have improved 
• The ads are prolific and improved 
• People typically find what they want on the first page 
• End result - it is more important Than ever to get your site listed 

on the first page of the search results 

 
When you do a search on the Internet you are presented a set of search 
results broken up into pages.  It used to be that you could be on the 
second, third, sometimes even the fourth page of the search results and 
still get a decent number of clicks. 

Those days are long gone.  It used to be true because the search results 
were not as good as they are now.  People commonly looked through 
the first search results and did not find what they were looking for.  
Also, ads were less common and not as highly targeted. 

These days, between the ads and the improved search results, people 
almost always find what they want on the very first page of search 
results.  While Google and the other search vendors provide a large 
number of different links based on a particular search it has gotten to 
the point where if you are not on the very first page of the search 
results you might as well take your marbles and go home. 

On top of all this, we need to shoot to be in the first 3 search results if 
possible.  The first 3 results typically get about 70% of the clicks on the 
page. 

So, the real message is that to get the traffic we want, we need to work 
even harder to rank as high as possible.  
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White Hat SEO versus Black Hat 
SEO 

• Working with Google versus trying to fool Google 
• Black Hat, White Hat, Grey Hat 
• White Hat SEO 

- Search Engine Friendly 
- Natural content 
- Natural links (i.e. other people’s links) 
- Making (or paying for) external links that add legitimate 

value 
- Likely to work fine with future Google changes 

 
A key component of developing an SEO philosophy is deciding whether 
you will use white hat SEO tactics or black hat SEO tactics.  I've been 
dancing around this already, but let's face it head on. 

Google has published guidelines for webmasters to follow in creating 
their websites.  In general, these guidelines are designed to produce an 
Internet with quality websites and quality search results. 

The main difference between white hat and black hat SEO techniques is 
whether you are trying to work with Google or if you are trying to fool 
Google.  People who are using white hat techniques would be those 
who are producing Google friendly sites and are trying to work within 
the guidelines from Google.  People who are using black hat techniques 
would be those who are using artificial manipulation to gain ranking in 
the search results. 

Some people might add "gray hat" techniques to the list for people who 
are skirting the edge between white hat and black hat SEO.  I would 
suggest that ultimately Grey hat techniques can be broken down into 
either black hat or white hat SEO.  
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White hat SEO does not mean that you are not considering search 
engine rankings or doing your best to improve your standings.  It merely 
means that you are using search engine friendly techniques instead of 
artificial manipulation. 

White hat SEO will emphasize writing natural content.  Natural content 
is content designed to be read by people not machines.  It is content 
that provides useful information in a well-organized fashion.  While it is 
aware of what search engines are looking for the purpose of this 
content is to inform people not to fool search engines. 

White hat SEO will emphasize natural links to your site.  The most 
natural links come from users of your site who find valuable content and 
who want to share it with others.  It is the Internet equivalent to word-
of-mouth advertising. 

White hat SEO may include items that produce external links to your 
site.  However these links will be implemented in such a way that their 
purpose is not just to boost your rankings.  Instead, they will be 
implemented in such a way as to provide legitimate value to the sites 
which host the external links.  For example, there is nothing wrong with 
participating in an online forum and providing as part of a relevant 
discussion a link to appropriate content on your site.  In such a case 
your link is adding to the forum not just trying to fool Google. 

Some now say that it is difficult to use outsourcing where you pay for 
others to produce internal or external content within white hat SEO.  I 
would disagree.  I would say that outsourcing should follow exactly the 
same rules that you put on yourself.  If you pay for someone to produce 
external links that add significant value to the external website then 
there is little difference compared to you producing the links yourself by 
hand. 
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One key point about white hat SEO is that it is likely to work fine with 
future updates to Google’s software.  Google changes it software all the 
time, but if you are providing great content for humans and are 
promoting it using solid natural methods then you have little reason to 
fear Google because you're playing within the rules. 
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Black Hat SEO 

• Not evil or immoral or illegal, but RISKY 
• Can be quite effective until Google catches you 
• Trying to manipulate Google’s results 

- Against Google’s guidelines 
- Google can AND WILL penalize you 

• Examples: 
- Writing content ONLY for SEO, not humans 
- Making or buying fake external links 
- Making or buying external links with no value 
- “Spinning” articles to fool Google into thinking the 

content is unique 
• Likely to have problems with future Google changes 

 
Black hat SEO consists of doing things specifically to artificially improve 
website ranking in Google. 

I want to be clear.  Most black hat SEO is not evil, immoral, illegal, or 
even fattening.  SEO folks that wear the black hat are not the bad guys. 

Black hat SEO can be very effective.  There are always a ton of success 
stories about how using this or that service has rocketed sites to #1 on 
Google.  But effective today does not necessarily mean effective 
forever.  You run the extreme risk of Google updating its software to 
counter the latest technique – which it does all the time. 

Trying to fool Google risks the wrath of Google.  Over and over Google 
has found and penalized sites using black hat techniques.  You can go 
from being a huge busy site to being a wasteland with one Google 
slapdown. 

Many black hat techniques include generating content that is not meant 
for humans to read, but rather is ONLY for the search engines.  Some of 
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this kind of content is generated by pulling it from other sites, or by 
replacing words with synonyms, a process called “spinning”. 

The automatic content can then be posted on lots of different locations, 
such as blogs, article sites, and many others. 

A major component of many black hat efforts is creating artificial links 
that are completely fake, meant only for the search engines to find.  
Because Google uses links to your site as a major part of how they 
determine quality, they penalize sites that are found to be using this 
technique severely. 

Another common link scheme involves putting links onto legitimate 
sites that add no value to those sites.  An example of this kind of linking 
is when people make comments on blogs that are generically spewed 
across the internet.  The comments, saying things like “great post, I 
learned a lot” add no value to the discussion, and are often made using 
software to post the same comment to hundreds of blogs.  I use 
Akismet on my own blog, and it regularly culls out hundreds of 
attempted spam comments. 

The biggest issue with black hat SEO techniques is that they add no real 
value to the Internet.  Because of this, Google is always working to 
identify and render such techniques useless.  This makes using black hat 
methods very risky.  You run the risk of Google catching you and 
slapping you down hard.  This is why I recommend to my clients that 
they use white hat SEO techniques. 
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Bad SEO Techniques 

• Keyword Stuffing 
- On the page 
- Keywords Meta Tag 
- Hidden text 

• Paid Link Directories 
• Cloaking 

- Presenting a different page to search engines and 
normal traffic 

• Link swapping 
- Swapping links with other sites 

• Many automated tools 
• Link Farms 
• Blog Farms (2012) 

 
Today’s SEO miracle technique is tomorrow’s Google penalty 

 
There are a number of SEO techniques that have been used over the 
years that you need to avoid completely.  Amazingly, people continue to 
recommend several of these techniques.  In many cases, there is no 
faster way to get a Google penalty. 

In the past one thing that worked amazingly well was keyword stuffing.  
In keyword stuffing you put your chosen keyword onto your page as 
many times as possible.  The concept behind keyword stuffing was 
recognition that Google's program would see repetitions of the keyword 
as a prime factor in determining how relevant that page was to that 
keyword.  After all, if having some references to the keyword was good 
then more would be better. 

Keywords were stuffed into many different places.  They were placed on 
the page itself either within the content or often at the bottom of the 
page.  Many times the keyword stuffed under the page were displayed 
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on the page using an extremely small font or in a color which caused the 
text to be the same color as the background rendering it invisible.  
Another place keywords were stuffed were in the HTML meta-tag which 
is specifically devoted to keywords.  We'll talk more about this tag later 
on but in general this tag has been rendered useless by people over 
using it to gain Google ranking. 

The next thing that came up  were sites that masqueraded as directories 
were actually places that allow people to buy links to their site to raise 
their ranking. 

Cloaking has been popular for some time.  In cloaking one page is shown 
to the search engines while another page is shown to humans who 
come to the site.  That way you could easily show Google a page that is 
highly optimized for a keyword and show humans a page that is more 
appropriate for them.  Google hates this, because they want to see the 
real content so their program can judge the actual relevance and quality 
of the page. 

Link swapping became very popular for a period.  Link swapping is the 
link equivalent to “you scratch my back and I'll scratch yours.”  In other 
words, if you put a link on your site to me I will put a link on my site to 
you.  This is reasonably easy for Google to detect and so they penalize 
sites which have done this excessively.  Certainly there are natural 
occurrences for sites on the same topic to have links to each other.  
Google detects a problem when sites that are completely unrelated 
have links to each other, especially if they all end up pointing to your 
site. 

Next on the list of SEO dumb ideas is using various automated tools 
especially if you don't know how they really work.  Many of these tools 
just blast out comments or links in ways that will just get you in trouble 
with Google.  Let the user beware. 
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When paid Link directories became obsolete the next attempt was 
called link farms.  A link farm consists of a bunch of sites where every 
site links to every other site.  For a time this raised the page rank of 
every site in the network.  The farm was then able to sell links to other 
sites as well.  Google's updates have effectively shut this method down. 

In 2012 Google has taken major steps toward shutting down blog farms.  
These are sets of blogs which are established only to provide link juice 
to the sites which have paid them money.  Google shut down the 
effectiveness of a number of particularly visible and popular blog Farms.  
Sites that had been using these farms got penalized heavily as well. 

Indeed there's a bit of a catch-22 for black hat SEO firms.  They develop 
new techniques which are useful in the short term.  Some of these 
techniques have been outstandingly useful.  They then advertise for 
customers, and have a lot of success ranking sites in the Google search 
results.  But they never know when Google themselves becomes one of 
their customers and is then able to use the links to a fake site owned by 
Google as a way to catch and shut down the black hat activities. 

The bottom line is that if you want solid SEO results over the long term 
you need to be extremely careful when people promise fast high 
rankings with no work.  Today's miracle is tomorrow's penalty. 
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In It for the Long Haul 

• How long are you planning on being in business? 
• Are you really in business or just playing for a quick kill? 
• Developing customer relationships is key 

- Repeat visitors/customers 
- More expensive products 
- Consistent revenue stream not entirely dependent on 

Google 

 
When determining what your own personal SEO philosophy will be you 
need to make some basic decisions about the kind of business that you 
are in.  

One question that you have to ask yourself is how long are you planning 
on being in business?  If you're planning on being in business for a long 
time you need to be more careful about the amount of risk associated 
with your SEO philosophy.  If you are just playing for a quick kill and not 
really looking to establish a long term business then you can afford a 
much higher risk profile. 

For long-term business SEO is a great component for helping you gain 
new customers and for helping your current customers find your site 
easily and quickly.  However realistically over the long term a business 
needs to develop deep customer relationships.  Repeat customers and 
visitors will be more involved in your website and your offerings.  They 
will buy more expensive products.  Ultimately they will help you with a 
consistent revenue stream which does not depend solely on Google. 
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Questions 
1. What is your risk tolerance when it comes to SEO? 

a. Very high – do whatever you can do to drive traffic and 
don’t worry about Google penalties 

b. High – willing to do most things to fool Google as long 
as you think you can get away with it 

c. Medium – willing to only do those things that you are 
just about certain Google will not notice 

d. Low – only willing to do those things that are consistent 
with Google’s guidelines 

2. What keywords are you trying to rank for? 
a. Where do you currently show up on the search results 

pages? 
3. Have you used any of the “bad” techniques in the past?  Are you 

using any of them now? 
4. What is your business timeframe?  How long do you expect to 

be in business? 

Implementation Checklist 
� Identify your SEO risk tolerance 

� Identify where you currently show up in the search results page 
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Introduction 
Welcome to Ultimate SEO!  This module will cover the concept of 
keywords.  My name is Leo Wadsworth from LeoWadsworth.com. 

Understanding the concept of keywords is absolutely critical for success 
with your SEO program.  In the crazy world of SEO a "keyword" is 
actually the word or the phrase that people type into the search box to 
find what they are looking for.  I must admit that years ago when I first 
heard it, my literal mind was thrown off by using "keyword" for what is 
typically a phrase. 

When dealing with keywords it is very important to put aside your own 
preconceptions about what is important.  Other people do not 
necessarily think the same way that you do.  The magic of marketing on 
the Internet is that we can actually gather numbers that reflect the 
actual words that people are using to find our websites. 
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Mind Reading 

• The exact words they use to search lets you know what people 
are looking for and how they think 

• What problem are they trying to solve? 
• What information are they looking for? 
• How passionate are they about their problem? 

 
Using the incredible statistics the keywords give us allow us to virtually 
read the minds of our customers.  We can tell how they think, and the 
words that they used to describe their issue, problem, or desire.  By 
feeding our solution or product back to them using the very words that 
they have searched on, our websites become dramatically more 
effective. 

One of the key skills in marketing is the ability to think like your 
customers.  By putting yourself in their shoes you are better able to 
understand what they are looking for and what they would like to see. 

Ask yourself – based on this search, what problem are they trying to 
solve?  What information are they looking for? 

In fact using in-depth keyword analysis you can even judge how 
passionate they are about their problem or topic or issue and craft your 
response accordingly. 
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Keyword Focus 

• SEO is driven by keywords 
- Keywords are at the heart and center of all SEO efforts 

• Keyword identification and selection 
- Different for old versus new sites 
- Relevance 
- Usage 

• Keyword Targeting 
• Keyword optimization 

 
In the world of SEO the one thing you'll hear more than anything else is 
the word "keyword."  This is at the very heart and center of all SEO 
efforts.  In many ways SEO is driven by keywords.  After all keywords are 
the search phrase the people are actually using. 

And so in SEO we focus on keywords and how they are used.  It drives 
and controls the entire SEO program.  Keywords are the link between 
Google and our websites. 

The first step is for us to identify and/or select our keywords.  This 
process is different for old established sites versus brand-new sites. 

For older sites the site will already have an established identity.  It 
covers particular topics using a particular vocabulary.  In many cases as 
we proceed with a solid SEO program, changes will need to be made to 
the original site in order to optimize it to appear in the appropriate 
Google search results. 

A brand-new site is able to optimize for particular keywords more easily.  
It is able to change its structure, layout and vocabulary according to 
what works best for SEO concerns. 
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When identifying or selecting keywords there are a number of different 
factors that come into play.  Probably the two most important are 
relevance and usage.  You want your keywords to be relevant to your 
content, and you want to make sure that the keywords you have chosen 
have the right amount of usage.  When we talk about “usage” for 
keywords what we're referring to is the number of searches which are 
conducted using that particular keyword. 

In many cases, especially for a brand-new site, you may only have a 
general idea of the topics you wish to pursue.  In such cases the 
keyword selection can actually help you in targeting exactly how to 
present the content and products. 

As you proceed with a good SEO program, you will be optimizing your 
website and all of your other SEO efforts based upon your keyword 
selection. 
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Big Versus Small 

• More words in “keyword” (long tail) 
- More specific 
- Fewer searches 
- Easier to compete for traffic 
- Local searches 

• It is better to rule in a smaller niche than to be lost in the crowd 
of a bigger niche (as long as the smaller niche is big enough) 

 
The number of specific words contained in a keyword is actually quite 
important.  A shorter keyword is likely to be more generic.  It is also 
likely to indicate a group of searchers who are less likely to purchase 
today. 

A keyword with more words in the keyword phrase is often referred to 
as a “long tail” keyword.  This actually comes from a Wired magazine 
article a few years back where someone graphed the frequency of 
various keywords.  The graph started with an initial high number of 
searches for people using short keywords.  However the right hand of 
the graph representing people using longer and longer phrases actually 
contained more searches overall than the initial spike. 

Think about it.  Who has more likely to buy, someone who searches on 
"shoes" or someone who searches on "sale on Nike running shoes"?  
Many times the longer keywords represent people more passionate 
about their topic or more specific in their needs and desires. 

The interesting paradox is that while such searches are more specific, 
and have less usage, they are likely to give you better customers. 

Keywords with more words in them are likely to have fewer searches 
done for that particular keyword.  Because there is less traffic going to 
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that keyword it will be easier to compete for rankings in the Google 
search results.  

Purchasing advertisements on the search results page for long tail 
keywords is also significantly cheaper than buying advertisements for 
short phrases. 

Understanding and using long tail keywords will save you money and 
give you better customers.   

Another place where long tail keywords come into play is in local 
searches.  Quite often, when people are trying to identify local 
businesses they will add the name of their city or town within the 
search criteria.  This makes it a long tail search.  For example, somebody 
might search on "Long Beach pet store" when they are trying to find a 
pet store within Long Beach.  This creates a long tail specific keyword 
that might be tailored exactly to your business. 
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Selecting Your Keywords 

• How many searches on your keywords? 
• How much competition for these keywords? 

- No competition can mean that there is no demand in 
that particular market 

• LOTS of tools available 
- Google’s own free tools 
- Spyfu.com 
- Serpfox.com 
- Wordtracker.com, Serpanalytics.com 

 
Selecting the keywords that you're going to use is a crucial step in your 
SEO program.  Most of the time you'll be starting with a general idea of 
what topics that you want to pursue.  There are some times when 
Internet marketers hunt through a number of different potential topics 
in order to find the one that interests them.  Finding the appropriate 
niche within an overall topic range is an important part of having a 
successful website. 

One of the first things you want to look at is how many searches are 
conducted on the keywords you are interested in.  This will give you a 
general idea of the popularity of your topic.  Be sure to examine all of 
the different ways that people might refer to your topic.  Sometimes 
what you'll find is that your own terminology is slightly different than 
the terminology most used by the general public. 

Sometimes, especially when working with clients, you won't have much 
input into refining particular niches.  Instead the key thing you will be 
looking for is trying to ascertain the exact vocabulary that the potential 
customers are using. 

You want to identify niches that have a fair amount of usage using a 
combination of long tail keywords.  Paid traffic such as Google AdWords 
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is beyond the scope of this course, but be aware that if the traffic is very 
large the ads are likely to cost more than a less popular keyword. 

You also want to look at the number of other people who appear to be 
targeting that same niche.  While obviously too many competitors can 
make it difficult to enter that space, too few competitors can indicate 
that there is not enough of a business opportunity for that niche to be 
appropriate for you. 

There are many tools available to you for investigating keywords.  I will 
be talking about a few tools later in this module, but you should be 
aware that there is a confusing array of tools available to you each of 
which offer particular benefits. 

The tools I will be talking about briefly include Google's own free tools, 
as well as tools from spyfu, Serpfox, wordtracker and SERPanalytics. 
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Business Considerations 

1. Are people passionate 
- Number of searches (size of audience) 
- Variety and depth of searches 
- News and events 

2. Can you provide content and/or products? 
- New, interesting 
- Enough content for the long term 

3. Do  they have money? 

 
There are some business considerations that should be taken into 
account in your selection of appropriate keywords. 

The first thing you want to determine is are people passionate about 
the niche represented by your potential keywords. 

The number of searches on your potential keywords will give you a 
general idea about the size of the audience, but you really want to 
determine the passion of that same audience.  However if the audience 
is too small you will want to avoid that niche. 

One way to evaluate that passion is to look at the variety of long tail 
keywords reported by the keyword tools.  For example, let's say that 
you were looking at "Bulldogs" as a potential niche.  I would expect this 
to be a niche that some people are very passionate about.  As such I 
would expect to find searches such as "Bulldog food", "Bulldog 
training", "purebred Bulldogs", and many more.  This would indicate a 
number of people who are interested and passionate about finding 
information and/or products related to Bulldogs. 

Another way of judging passion is to look to see if there are news and 
events surrounding your potential niche.  Using the same example you 
could look for bulldog shows.   
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Once you have determined that there is a significant, passionate 
community surrounding your potential niche and keywords then you 
need to evaluate your own ability to add value to the community. 

Can you provide content and/or products for that niche?  Your content 
needs to be new and interesting.  It needs to add value to the 
community of people in that niche. 

You also need to evaluate the amount of content you will be able to 
provide.  Do you have enough knowledge or resources to provide 
content and/or products for the long term?  One of the things that 
Google looks at when evaluating websites is their ability to produce a 
steady stream of new content. 

However, you do not need to know everything about the niche in 
advance.  You are able to research the topic and add value.  Also, you 
can outsource the production of content, or use products such as 
interviews to leverage the knowledge of experts in the niche. 

Finally, for a business you need to honestly evaluate if the people in that 
niche have money that they are willing to spend on that niche.  One way 
to do that one way to do that is to examine the number of searches 
using keywords such as “free” or “cheap” in conjunction with your 
potential keywords. 
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Google Keyword Tools 

• This will tell you: 
- How many searches for a given keyword (size of total 

search market) 
- Synonym keywords 

• To get to the tools: 
- Sign up with free Google account 
- http://adwords.google.com 
- Goto “Tools and Analysis” from main menu 

 
The first tool suite you should allow yourself to become very familiar 
with is from Google itself.  Google provides an extensive set of keyword 
tools in order to support people who are advertising on the search 
results page using Google AdWords. 

These tools will allow you to get a general idea of how much traffic 
there is for a particular keyword.  This gives you a good idea about the 
general size of your potential audience. 

Google's tools also can suggest alternative keywords that might be 
interesting to you.  By looking at related keywords, you can gain a good 
understanding of the vocabulary used by members of your potential 
niche.  he costs for ads for your keywords will also let you know about 
the size and budgets of your competition. 

You can get to these tools by signing up for a free AdWords account at 
http://adwords.google.com.  Don't worry, even if you are not planning 
on ever advertising with Google, the account is free and you will not run 
up any charges unless you actually place an ad. 

You will find the tools under the “Tools and Analysis” selection of the 
main menu.   
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Spyfu 

• Who is advertising on your keywords? 
- Advertising means they are putting money behind their 

ideas 
- Google AdWords advertising gives great statistics on 

what each ad is doing, and allows people to compare 
the effectiveness of ads 

• What other keywords are they advertising on? 
- Gives you great ideas for related keywords 

• http://spyfu.com 

 
Spyfu, which you can find at spyfu.com, is an interesting tool that allows 
you to look at what other companies are doing.  It specifically uses data 
surrounding Google AdWords in its analysis.  However, this data is also 
very valuable when evaluating your potential keywords and niches. 

You can see who is advertising on a particular keyword.  You can also 
see what other keywords those people are advertising on.  You can also 
get an idea for how much they are spending on those ads. 

This information will let you know who your competition is and how 
much they feel that the market is worth.  It also is a great source for 
other keywords which you might have overlooked.  In essence, you get 
the benefit of their research and experimentation for free. 

Spyfu is a paid service, however they offer a fair amount of functionality 
for free. 

  

http://spyfu.com/
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Serpfox 

• Great tool for tracking how you are ranking for a particular 
keyword 

• Tracks multiple keywords at the same time 
• Tracks multiple domains at the same time 
• Free and paid version 
• http://serpfox.com 

 
Serpfox.com provides a great tool for seeing how your keywords are 
ranking in the search engine results relative to your website. 

When you do a search from the Google website Google combines any 
knowledge that it has about previous searches that you have done with 
the result that it calculates.  This means that just searching using a 
keyword related to your site may not give you an accurate picture of 
how the keyword is really performing. 

There are ways around this, such as clearing all of your cookies from 
your browser, never logging into Google with particular browser, using a 
proxy to access Google, etc.  The easiest way to avoid these kind of 
distortions and to get an accurate search result is by using a service such 
as Serpfox. 

Using this service you are able to see how your site is ranking for a 
particular keyword.  In other words, you can see where your site comes 
up within the search results. 

A tool such as this also allows you to track multiple keywords at the 
same time.  You can see a history of how your keywords have been 
tracking previously.  You are also able to track groups of keywords for 
several different domains at the same time.  Like Spyfu, Serpfox is 
available in both free and paid versions. 

http://serpfox.com/
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Other Tools 

• YouTube! 
- Tons of searches there 
- https://ads.youtube.com/keyword_tool 

• Microsoft Advertising Intelligence 
- Excel plugin 

• Serpanalytics.com 
• WordTracker.com 

 
There are hundreds, if not thousands of different tools available. 

One tool that is interesting is the keyword tool for YouTube.  People do 
quite a bit of searching on YouTube and this tool lets you know about 
their searches, very much like the AdWords tool lets you know about 
normal searches. 

Microsoft has a free tool for keyword analysis called Microsoft 
Advertising Intelligence.  Interestingly, this tool is an Excel plug-in but it 
does have some value. 

A site that I have found useful myself is serpanalytics.com.  This site 
provides statistics that are similar to Spyfu as well as other analytical 
tools. 

Finally, one of the classic sites for keyword analysis is wordtracker.com.  
As of this writing, they have a free trial period that lets you investigate 
the tools more fully.  

What you need to do is to try out tools for yourself and find the best 
tools for you to be able to find the best keywords for your particular 
niche.  
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Questions 
1. Are you currently targeting any keywords? 

a. If so, what are they? 
b. Are they long-tail keywords? 
c. How many searches do they get? 

2. Do you know what keyword your competition is targeting? 

Implementation Checklist 
� Investigate and choose a set of keyword tools 

� Choose a set of keywords to focus on for your website 

� Identify specific long-tail keywords tightly targeted for your 
audience 
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Things Outside of Your Site That Affect Your 
Ranking 
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http://leowadsworth.com/
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Introduction 
Welcome to Ultimate SEO!  This module will cover the concept of  
off-site SEO.  My name is Leo Wadsworth from LeoWadsworth.com. 

Off-site SEO involves a number of elements which affect your search 
ranking, but which are located outside of your own website.  For the 
most part this consists of various kinds of links to your website. 

While technically most of these links are outside of your control, they 
are arguably the number one most important element in SEO.  They 
have a huge impact on how your site is ranked in the search results. 

It is also possible for you to participate in getting links from the outside 
Internet pointing to your site.  Many techniques to do this are black hat, 
but there are ways to do this that are consistent with Google’s 
guidelines. 
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Popularity Contest 

• In many ways your search ranking is a popularity contest 
• Off-Site SEO is all about links 

- Number of links 
- Types of links 
- Quality of links 
- Speed of getting links 
- History of links 

 
Welcome to the popularity contest.  One of the primary ways that 
Google uses to evaluate your website is by looking at the quality and 
quantity of outside links pointing to your website. 

Off-site SEO is all about external links.  If someone likes your content 
well enough to link to it, then Google counts that as a “vote” for your 
site. 

For the most part, the more links you have pointing to your site the 
better.  There are significant exceptions to this rule.  If the inbound links 
show up too quickly or if they are all of the same type then they may 
not look "natural" to Google.  If the links do not look natural to Google 
then Google may penalize your website in the search results. 

As you will see in this course, there is a large variety of different sources 
for links.  The external link might be directly on some one’s site, or it 
might be part of a blog, or it might be in the biography of an article 
author, or many other places.  The important thing to realize is that 
Google wants to see a variety of different types of links.  If the links are 
formed naturally because an increasing number of people like your 
content, then this will happen automatically. 

Google also uses certain metrics to decide the quality of the inbound 
links.  I’ll talk more about that in just a minute. 
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Google also watches the speed at which you are getting links.  If a 
brand-new site has thousands of links immediately, this can look 
strange to Google. 

To some degree, Google also watches the history of external links 
coming to your site.  What it really wants to see is a continually growing 
audience of links from a variety of sources.  As more and more people 
admire your site then Google would also expect the rate at which you 
get inbound links to increase as well. 
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Not All Links Are Equal 

• Authoritative links get more weight (link juice) 
- .edu 
- .gov 

• Wikipedia, etc. (some .org) 
• If Google likes you, you must be good 

- Links from pages with higher PageRank get more weight 

 
Google doesn't treat all of the external links the same.  It gives more 
"link juice" or weight to external links from particular sources.  This 
means that you should be aware of both the number of inbound links as 
well as the quality of your inbound links. 

Links which come from universities or official government websites 
carry a particularly heavy weighting.  These links come from domains 
which end with.edu or .gov.  The probable reason for this is that they 
are seen as less commercial links.  In other words, these are seen as 
links that are less likely to be influenced by anything but quality. 

Wikipedia gets special attention by Google, and its links carry special 
weight.  There are several other cases where websites coming from a 
domain that ends in .org gets special weight as well.  However, not all 
.org links get this extra weight. 

In general, sites that have higher PageRank pass more link juice on to 
the sites that they link to.  This is a case of Google trusting its own 
algorithms.  I guess they figure that if their algorithm has determined 
that the linking site is a good site then links coming from that site should 
also be seen as good links. 
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Link Structure 

• Structure of the best links 
- NOT “nofollow” links (possibly ignored for .gov and .edu 

links) 
- Preferred 

 Keyword in text  www.mysite.com 
- Not as good 

 www.mysite.com  www.mysite.com 
 Put the keyword in the URL to help 

• CAVEAT:  Use variety in your link text 

 
It turns out that not only where you get your links is important, but also 
the way those links are presented is important. 

Within the structure of how an external link is formed there is an 
optional tag which has been promoted by Google and others.  This tag 
consists of adding rel="nofollow" to the link itself.  This tag tells Google 
specifically to not give this link any boost in search rankings. 

For an extra link to pass on its "link juice" you want the external link to 
not include the rel="nofollow" tag.  I have not been able to confirm this, 
but it appears that this tag may be ignored in the case of .edu and .org 
domains.  It is quite possible that links from these domains pass along 
ranking strength whether or not they include this tag. 

Remember that we are trying to associate your page with a particular 
keyword.  The best association comes when the link that points to your 
site includes the keyword in the actual text of the link.  This makes it 
easy for Google to see that the key word is associated with the 
corresponding page on your site.  Until recently, the more links you had 
with the keyword as the user-visible (anchor) text, the better it was.  
However, recent Google updates have changed that.  Now you need 
variety in the anchor text. 

http://www.mysite.com/
http://www.mysite.com/
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Quite often the text of the link is not descriptive words but consists only 
of the URL that is being accessed through that link.  In such a case, it is 
not as easy for Google to see that this link should be associated with the 
particular keyword.  One thing that can help this is to include the 
targeted keyword as part of the URL itself.  This is good practice in a 
number of ways and I will be talking more about this later. 

With the recent penguin update, Google has put renewed emphasis on 
seeing links that look natural.  A natural set of links will have certain 
characteristics.  For example, the text will not always be the exact 
keywords that you are trying to rank the page for.  Rather, sometimes it 
will be things like "click here" or "great site."  Having variation in the 
text used to link to your site has become very important. 

Google is also looking at where the links are pointing.  While it is natural 
for a large percentage of links to point to your homepage, it is not 
natural if all of your external links point to the homepage. 
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Link Checking 

• Monitor your progress 
• Search Engine Checks 

- links:SiteURL  
 example:  links:amazon.com 

- “SiteURL” –site:SiteURL  
 example:  “amazon.com” –site:amazon.com 

• Webmaster tools 
• Website analytics 
• Third party tools 

- ahrefs.com 
- majesticseo.com 

 
As you work to build links to your site, you need to monitor your 
progress.  If you can’t measure it, it doesn’t exist.  This old saying is 
mostly true here.  The one issue is that it can be very hard to really find 
all the backlinks pointing at your site.  The important thing to watch is 
the amount of relative changes you see in the links pointing to your site. 

The first way to check your links is right within your browser.  Go to 
google.com and to bing.com and use the “links” command.  This 
command will give you an idea of how many links each search engine is 
finding that point to your site.  The syntax for this command is the word 
links, followed by a colon, followed by the URL to the site.  For example, 
to query for links to amazon.com, you would search on 
links:amazon.com without any quotes or spaces. 

The next way is quite similar, but uses a different syntax.  When you use 
Google or Bing and put something in quotes, then they search for that 
exact string.  When you put a minus sign in front of something, then 
they will specifically exclude results that include that thing from the 
search.  And, when you put site: in front of an URL (without any spaces 

http://ahrefs.com/
http://majesticseo.com/
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or quotes), then you are telling the search engines that you are referring 
to a particular site.  Usually we use the site: command in a line to tell 
the search engine to look on a particular site, but today we’ll use it to 
exclude the sites own internal links from the result.  The resulting 
search query looks like “SiteURL” –site:SiteURL.  For amazon.com, it 
would be “amazon.com” –site:amazon.com.  The number from this 
query should be similar to the one from the links: command. 

The Google and Bing webmaster tools also contain information about 
the sites that are linking to your site.  However, don’t expect perfect 
information from either the search methods or the webmaster tools for 
two reasons.  First, the search engines are not all-knowing, it is likely 
there are links to your site that they have not found yet.  Second, the 
search engines actually have a vested interest in giving out incomplete 
information.  They do not want you to be able to figure out exactly how 
they process external links to keep you from fooling their system. 

Website analytics, such as Google analytics, are able to identify where 
accesses to your website content is coming from.  This tells you where 
you have external links to your site that are actively sending people to 
your site. 

There are a variety of third party tools that help you to find and track 
external links.  Two that I recommend are ahrefs.com, and 
majesticseo.com. 
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Good Places for External Links 

• Directories 
- Site directories 
- Article directories 
- Blog directories 
- RSS feed directories 
- Podcast Directories 

• Video sharing sites 
- Especially YouTube 

• Wikipedia 

• Document sharing sites 
• Articles 
• Author resource boxes 

Blog posts  
• Guest blogging 

- myblogguest.com 
• Blog comments 
• Forum posts and profiles 

Google LOVES Variety! 

 
On this slide, I list a number of places for good external links.  I am not 
going to just read this slide because I hate it when people do that.  I will 
be talking about most of these different places in more detail and I will 
include this slide in the transcript. 

However, I should emphasize one point.  Google has made it plain that 
they don't like artificial schemes to enhance your rankings that include 
making lots of fake external links.  One of the things Google looks for is 
good variety in the external links that are pointing to your site.   

It is not “natural” for all of your external links to all be the same kind of 
links.  This is where a number of automated programs or inexpensive 
back linking programs tend to fail.  By creating a large volume of links 
that are all of the same type, they produce a pattern that Google 
recognizes as artificial. 

In the real world, a variety of humans would see your content and 
desire to share it.  These people would share it using a variety of 
different methods.  That is why it is important for us to remember this 
within our overall SEO strategy. 

http://myblogguest.com/
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The general goal is to get a huge variety of links from a bunch of 
different locations all pointing to your site. 

 Directories 

In general, links from directories are great. Directories are seen by 
Google as authoritative lists of quality sites.  The best directories are the 
ones where humans have been making the editorial decisions.  
However, even links from automatic directories are valuable.  

To be listed in the directory, you merely have to submit your site or your 
feed.  The directory will then evaluate your submission and decide if 
they want to include it in their directory.  It is this editorial process that 
makes directories so valuable to Google. 

Submitting your site to a variety of directories is a great task for 
outsourcing.  As long as you make sure that it is done with quality, you 
can get a huge bang for the buck for very little money.  While I urge 
caution and do not typically recommend fiverr.com, this is one task that 
fits that model nicely. 

There are many different types of directories available.  Let’s look at a 
few of them. 

Site directories 

Site directories are lists of websites categorized by their subject matter.  
While the worst of these degraded into link farms that Google 
penalized, the best of these such as DMOZ.org are solidly recognized as 
authoritative links. 

Some of these directories, DMOZ in particular, can take a long time 
before including your site.  This is because they're often run by 
volunteers.  A listing in DMOZ can take up to a year to appear.  This does 
not mean you shouldn't do it, just that you should get it in the queue as 
early as possible. 
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Article directories 

Article directories provide categorized lists of quality articles.  To 
participate in article directories you post articles on your own sites and 
point the article directories towards your articles.  There are also sites 
that gather articles and provide them directly. 

Blog directories 

Blog directories, as you might guess, provide categorized list of blogs.  If 
you have a blog, this is a good way to publicize the existence of your 
blog and to get additional readers. 

RSS feed directories 

If you're using a blogging platform such as WordPress, then the platform 
itself provides what is called a RSS feed.  This feed provides a listing and 
links to your most recent content.  It gives an easy way for your readers 
to keep up-to-date with your blog for example.  RSS directories provide 
categorized lists of these feeds. 

Podcast directories 

If you have a regular podcast, then be sure to submit it to the podcast 
directories.  By far one of the most popular of these directories is 
Apple's iTunes. 

Video sharing sites, especially YouTube 

If you are not making videos, then shame on you.  I'm kidding around of 
course, but there is some real truth there.   

People love videos, and these days they are very easy to make.  There 
are several different major styles of videos.  at the easiest level, you 
have videos like this one where you present PowerPoint slides and 
explain them with talking.  Another easy type of video is one created 



Ultimate SEO Off-Site SEO 
 

111 
 

using a web cam attached to your computer.  it is possible to take this 
type of video to the next level by recording it with a quality camera 
against a green screen. A common type of video is a recording of a 
seminar being presented live to an audience.  A variation on this is a 
video of a webinar that was delivered live over the Internet.  Finally, you 
have videos that are huge production videos with all manner of special 
effects. 

There is a huge variety of tools available for making videos.  As part of 
this course, I am including a video capture program called CamStudio 
Internet Marketers Edition.  This program allows you to capture video 
from on-screen presentations such as PowerPoint presentations.  It is a 
great little program for you to have in your toolbox.  CamStudio's big 
brother is a popular paid program called Camtasia.  This program runs 
about $300, but you can also get a 30 day free trial. 

For external links, you'll want to post your videos on video sharing sites.  
There are many video sharing sites available, but the gorilla in the living 
room is YouTube.  YouTube appears to get special weight from Google, 
which is not surprising considering the Google owns YouTube.  You are 
able to put a link to your site in the text associated with your video.  You 
can also refer to your site within the video, which can generate 
additional traffic.  As an aside, advertising on YouTube can be very 
effective.  It is very similar to advertising using Google adwords. 

Wikipedia 

If you can get a legitimate link on Wikipedia, it is a fantastic resource for 
your site.  I once got a WSO whose premise was spamming Wikipedia, 
looking for places they could tuck their links in places likely to get 
overlooked by editors.  I do NOT recommend you do it that way, but 
Wikipedia links are golden. 

Document sharing sites 
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Sites which are set up to share documents publicly can be yet another 
source for external links.  By posting some documents or PowerPoint 
presentations on your site and then sharing them on the document 
sharing sites you can get some additional nice links. 

Articles 

Articles can be a hugely powerful way to generate both external link 
juice and to help establish yourself as a celebrity expert.  Unfortunately, 
much of the power of article marketing has been ruined and degraded 
by people abusing the systems, submitting the same article to multiple 
locations, or using software to create tons of minor variations to 
produce a large number of articles from a single article.  Because of 
these things submitting articles is not as powerful as it used to be, 
however it can still be useful. 

You do not need to write all of your articles yourself.  There are a 
number of ghostwriting services which can provide brand-new unique 
quality articles which you can then claim as yours.  You can get a solid 
article written for under ten dollars in many places.  I currently 
recommend using iwriter.com. 

It can take a pretty big number of articles to get any meaningful traffic 
or SEO benefit.  You should see results after around 500 articles.  Often, 
it is a good idea to outsource the writing and/or posting of the articles.   

Google has been taking more notice about duplicate content, so you 
really need to keep these unique.  Copyscape.com and 
dupefreepro.com are a couple of sites to help you check uniqueness. 

There are a number of places that you can submit articles.  There are 
online collections of articles or online magazines.  I am providing a list of 
article directories/article sites in the resources.  
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Something which you should be careful not to overlook is the world of 
off-line, print magazines.  There are off-line magazines related to just 
about every niche under the sun, and they are often looking for quality 
articles.  These can benefit you both in related online links, and in 
having hardcopy article reprints that you can share.  Being a "published 
author" can significantly help your credibility. 

In some cases, you are able to put direct topical links within the body of 
the article to your site and your content and even your products.  
However more commonly the article itself should be kept to 
informational content while the place you can play with lots of external 
links is in the author resource box or biography. 

Blog posts 

Especially if you have more than one site, blog posts can be a great 
place to include links.  Quite often people set up separate sites for each 
of their major products and you can refer people to those sites in your 
core branding sites blog posts. 

Guest blogging 

An area which is often overlooked is the power of providing quality blog 
posts for other people, called guest blogging.  It turns out that 
consistently writing a blog day after day month after month can turn 
into a bit of a pain.  Bloggers also occasionally get sick or have the 
audacity to want to take a vacation.  Some bloggers just want a wider 
range of opinions and expressions concerning their blogs primary topics. 

Guest blogging can be extremely powerful in allowing you to leverage 
the popularity of a brand-new audience.  It can often be a win-win 
situation, where both you and the host site benefit greatly.  When guest 
blogging, be sure to provide quality original content and to carefully 
follow guidelines concerning how you are able to refer back to your own 
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site and content.  A great site for connecting host blogs with guest 
bloggers is myblogguest.com. 

Blog comments 

Blog comments is an area which has been more powerful in the past, 
but which still has some value.  It is been hurt by people who have 
spammed blog comments with nothing but their links.  However, if you 
choose a blog that is directly related to your content you can still get 
value from blog comments.  What you want to do is to find threads that 
you can add value to with your comments.  You don't want to make a 
generic comment such as "great post!" and then spam your links.  
Instead, you want to get involved in the conversation, add real value, 
and then your links make sense as part of who you are. 

Forum posts and profiles 

Posting in forums and creating appropriate profiles in those forums is 
similar to blog comments.  You always want to be sure to add real value 
and to not just come in as a promoter looking for nothing but a place to 
dump links to your site.  Forums can be a great place to increase your 
credibility, but you need to add to the quality of the ongoing 
conversation. 

Finally, just to drill it into the ground, remember, remember, remember 
that Google loves variety.  If Google sees too much of one kind of link 
then it will discount the effect of these links, and may well even penalize 
your website. 
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How to Get Links 

• Create links yourself 
- Interact 

 Comments, forums, guest blogging, etc. 
- Pay someone to make links 

• Encourage your users to link to you 
- Contests / discounts 

• Having people link to you naturally 
- Viral SEO / Link bait 

 
Okay, so getting external links is important.  There are lots of ways that 
you can get these links. 

The first method is to create links yourself.  At first glance this may 
seem to be a recommendation for using black hat techniques.  After all, 
you are creating external links in an attempt to manipulate the Google 
search results.  I admit it is a bit of a fine line, but the difference 
depends on how you create these links. 

If you create links to your site which exist because of you naturally doing 
things on the Internet, and you are adding value to the external sites, 
then there is no problem with doing this.  For example, let's say that 
your primary site focuses on digital photography using Canon cameras.  
It is reasonable for you to frequent various forums related to digital 
photography.  It is also reasonable in that context for you to provide a 
relevant specific link to your site directly related to a particular topic 
being discussed on the forum.  Your link is adding value to the forum 
and the fact that it also represents an external link to your site is 
secondary. 

There are a huge variety of places where you can create such links and I 
will be discussing them in more detail as we proceed. 
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The next way that you can make links yourself is an area where you 
need to exercise great caution.  It is possible to hire and pay someone to 
create links on your behalf.  Such people can be viewed as a natural 
extension of yourself.  As such, natural things that they do on the web 
are an extension of you doing it yourself. 

However, using outsourcing or employees must be done extremely 
carefully so that you add value to the sites that are providing links to 
your site.  This is actually no different than if you do it yourself, however 
there is a much greater chance that these people might provide links in 
a manner that is not appropriate.  When you outsource the creation of 
links you must be certain that these are being done in ways that are 
according to how you want them to be done. 

The next way to get links is to take specific actions to encourage your 
users that you already have to link to your site.  Probably the most 
common way for this to happen is a contest or a discount for the link.  
Quite often the link consists of “liking” a Facebook fan page. 

One of the absolute best ways to gain external links to your site is by 
creating content that will encourage people to link to your site 
naturally.  I will be talking about this a lot more in the section on viral 
SEO, but the key point is to create content that people will want to 
share, and also to make it easy for people to share that content. 

 

 

  



Ultimate SEO Off-Site SEO 
 

117 
 

Become the Expert / Celebrity 

• Know your niche! 
• Write articles for offline/online magazines in your niche 
• Answer people’s questions on answer.com or Yahoo answers, 

etc. 
• Participate solidly in forums related to your niche 
• Interview (e-mail/phone) prominent people and publish it. 

- Sometimes you can get them to promote it too! 
• Get someone to interview you 
• Coin a new acronym in your niche and get people to talk about 

it 
• Engage in offline speaking engagements and networking 
• End result:  People look for you and your site 
• Knowledgeable, bold, and a bit opinionated 
• http://www.perrymarshall.com/celebrity/ 

 
This next technique in off-site SEO is actually more about traffic 
generation than it is direct SEO.  However since ultimately the aim of 
SEO is more traffic, I didn't think you'd mind if I included it. 

With a reasonable bit of work, it is possible to be recognized as an 
expert or celebrity within a particular niche area.  Obviously, the 
amount of work required will depend upon the niche.  However, in 
many cases the work required is quite reasonable for a long tail 
keyword. 

Of course, before you can become recognized as an expert or celebrity 
you need to know your niche.  This may require significant research or 
even experimentation on your part to pull off.  It is amazing how easy it 
is to become a reasonable expert in a particular niche field with the 
right research.  This also feeds back into your keyword selections and 
website topics in general.  I always recommend that people choose 

http://www.perrymarshall.com/celebrity/


Ultimate SEO Off-Site SEO 
 

118 
 

topics for their websites and keywords among things that they are 
interested in. 

So how do you become an expert? 

The first way involves writing articles on topics within your niche.  If 
there are off-line magazines, such as free trade journals that cover your 
selected niche then I recommend that you try writing articles for those 
magazines.  They're always looking for good content and it can turn into 
a total win-win situation.  Also look out for online magazines or 
websites dedicated to your niche where you can offer them articles as 
well or maybe do some guest blogging.  If you get a regular gig writing 
for one of these types of publications then you are on your way towards 
becoming recognized as an expert.  Of course I should mention you do 
need to make sure that the magazine or website has enough of an 
audience to make it worth your while. 

The next way to develop yourself as an expert is to answer people's 
questions in general question-and-answer forums such as answer.com 
or Yahoo answers.  While you will probably not be able to directly 
promote your site, it gets your name out there as a friendly expert.  And 
indeed in some cases you can put your link to your site in your signature 
as well. 

Depending on the niche it is very common that there will be specific 
forums dedicated to discussing topics surrounding your niche.  By 
establishing yourself and having a knowledgeable and helpful presence 
on those forums, you gain more credibility towards being seen as an 
expert. 

One way to enhance yourself as an expert is to interview people who 
are already seen as experts in the field.  You are then able to promote 
and publish this interview on your own website and quite possibly the 
person who you interviewed may be interested in promoting it as well.  
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Depending on the quality of the interview, you may be able to promote 
this as an inexpensive product in and of itself. 

A neat little trick is to have someone interview you.  You may be able to 
find someone who has interviewed other people in the past, and 
approach them about interviewing you.  However, even if it is just a 
friend of yours interviewing you, it can look impressive.  As the expert 
being interviewed, you gain that much more credibility.  It is just like 
you interviewing another expert and them putting it on their site.  
People don’t need to know who the interviewer is for it to help your 
reputation in their eyes. 

An interesting way to enhance your status as an expert is for you to coin 
a brand-new term related to your field.  Somehow, in the general 
population's mind, only an “expert” is allowed to create a new term.  By 
having the boldness to create such a term you establish yourself as an 
expert. 

You may find it beneficial to seek out off-line speaking engagements 
and networking opportunities.  It is often possible to create a video 
from an off-line speaking engagement that you can then turn into a 
product in its own right. 

The end result is that people will start looking for you and your site.  
Instead of you seeking them, they will start seeking you.  This puts you 
into the driver seat when it comes to selling products to these people or 
getting paid for consulting.  Price becomes much less important once 
you have established yourself as an expert. 

When people think of an expert they often tend to expect certain 
qualities.  They expect a person who is knowledgeable in the field.  They 
expect a person who is a bit bold in stating their opinions, because they 
know what they're talking about.  And yes, they even expect someone 
who is a bit opinionated in how they present themselves because again, 
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these are people who know what they are talking about, and they might 
not suffer “fools” as easily. 

For more detailed information about becoming a celebrity expert within 
a niche, I highly recommend the materials from PerryMarshall.com. 
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Press Releases 

• Two Benefits 
1. On the press release site 
2. When the press release is published by others 

• Be newsworthy 
- Product launch 
- Whitepaper available 
- Contest 
- Special promotion 
- Sponsorship of local kids team 

 
The next tool in your off-site toolkit is the use of press releases.  Press 
releases can help your SEO efforts in a couple of different ways.  The 
first benefit is that you get some link juice from being available on the 
press release site itself.  Depending on the site, this can be a nice boost.  
The second benefit occurs when your press release is published by 
various organizations.  In this case, you get the advantage of that 
publicity as well. 

Press releases can be written in-house or they can be outsourced.  
Outsourcing services exist that will not only create your press release, 
but will also manage all aspects of releasing it for you.  Many of the 
press release sites that I mention in my resource section would be 
happy to work with you on your next press release. 

Press releases should be newsworthy.  But what is newsworthy?  “Being 
newsworthy” should not scare you off, it can be anything from a new 
product launch, to a new Whitepaper, to a contest or special 
promotion, or for local site even sponsorship of the local kids team.  In 
other words, it doesn't have to be a visit by the president to be 
newsworthy.  A press release just has to be something that you think 
somebody somewhere might be interested in. 



Ultimate SEO Off-Site SEO 
 

122 
 

Outsourcing 

• Whitehat 
- Specify clearly exactly what you want 
- Verify all details are done properly 
- iWriter.com  for articles/posts 
- Always add real value 

• Blackhat 
- Remember, carries risks 
- “Spinning” articles / blog posts 
- Matt LaClear (creates links) 
- Fiverr.com for links (with caution) 
- AutoTrafficBuddy.com (WordPress plugin) 

 
I've mentioned outsourcing a couple times already, but I want to be 
sure to cover it in a little bit more depth. 

As you no doubt gather from what I've said so far, I can see a white hat 
and a black hat way of doing outsourcing. 

In white hat outsourcing, your outsourcing partner works as an 
extension of yourself.  In other words, you are paying them money to 
accomplish tasks in the same way that you would do those tasks. 

When you outsource in this manner, you need to specify exactly what 
you want your outsourcing partner to do.  This is a case where the more 
details you can supply the better your results will be.  Once the task is 
complete, you need to go back and to verify that all of the details have 
been done properly.  After all, your outsourcing partner is working as an 
extension of yourself and can directly affect your reputation. 

One website that I have found to be particularly helpful is iwriter.com.  
This site matches up people who want something written with authors 
who are willing to ghost write.  The prices are extremely reasonable.  

http://iwriter.com/
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The site allows you to specify the quality of writers that you're willing to 
pay for upfront.  You also have the option of accepting or rejecting any 
work which is been produced for you. 

The key to white hat outsourcing is the same as doing it yourself.  When 
building external links and doing things outside your site you should 
always make sure that it adds real value to the host website. 

And now for the dark side.  Black hat outsourcing, as you might expect, 
carries real and serious risks.  Common tasks for black hat outsourcing 
involve things such as "spinning" articles to create multiple versions 
from the same article, making fake blog posts that point to your site and 
other things which we have already talked about. 

If you insist on doing black hat outsourcing, then Matt LaClear is a good 
source for external links.  Fiverr.com can also be used for links but you 
have to exercise extreme caution because most of the fiverr gigs will 
create very spammy links.  Finally, autotrafficbuddy.com is a place to 
get a WordPress plugin which can help generate fake external links to 
your blog entries.  I'm not to say anything more about possible black hat 
resources.  As usual, you can find these resources using Google. 
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Trading Links 

• You link to me, I link to you (JUST SAY NO!) 
• Link Wheel (A  B  C  D  E  A) 
• Blog Network 

- Google made a big point of delisting some big blog 
networks 

• Affiliate Network 
• NOT WORTH THE RISK 

 
Let's talk for just a minute about trading links. 

In trading links, the most common method involves you link to me and 
I'll link to you.  This is very much like "you scratch my back and I'll 
scratch yours."  Google will ignore a small amount of this trading.  
However, if you do very much you are just asking for Google to penalize 
you.  Therefore, I strongly recommend that you just say no to this kind 
of activity. 

There are other schemes that have been thought up as ways to trade 
links.  However, they are all very risky and as soon as Google identifies 
such a scheme, they penalize the players. 

One scheme has been the link wheel in which there is a chain of sites 
linking one to another and then the last website in that chain links back 
to the very first one.  This provides every member of the link wheel 
some link juice from the previous site in the chain.  Typically, Google is 
now able to recognize and penalize such activity. 

There are several variants on the link wheel.  Probably the most known 
variant is called a link pyramid.  The overall schemes are very similar; 
they just use slightly different linking patterns. 
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Another scheme has been the use of a fake blog network.  Google made 
a very big point about delisting some of the largest of these networks 
and penalizing the people who were using them. 
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Resources 
The next few slides contain resources that I think will be helpful for you.  
I am not going to read these resources because they are lists of 
websites.  While I will include them on this video, I actually recommend 
that you download the resources document and access the links from 
there.  If you are going to access the document then you can turn off 
the video now.  
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Resource: Free Press Release Sites 
From mashable.com/2007/10/20/press-releases/: 

• 24-7PressRelease.com – Free release distribution with ad-support 

• 1888PressRelease.com – Free distribution, paid services gives you 
better placement and permanent archiving. 

• ClickPress.com – Distributes to sites like Google News and Topix.net, 
Gold level will also get you to sites like LexisNexis. 

• EcommWire.com – Focuses on ecommerce and requires you include 
an image, 3 keywords and links. 

• Express-Press-Release.com – Free distribution company with offices 
in 12 states. 

• Free-Press-Release.com – Easy press release distribution for free, 
more features for paid accounts. 

• Free-Press-Release-Center.info – Distributes your release, offers a 
web page with one keyword link to your site. Pro upgrade will give 
you three links, permanent archiving and more. 

• I-Newswire.com – Allows for free distribution to sites and search 
engines, premium membership differs only slightly in adding in 
graphics. 

• NewswireToday.com – All the usual free distribution tools, premium 
service includes logo, product picture and more. 

• PR.com – Not only will they distribute your press releases, but you 
can also set up a full company profile. 

• PR9.net – Ad supported press distribution site. 

• PR-Inside.com – European-based free press release distribution site. 

• PRBuzz.com – Completely free distribution to search engines, news 
sites, and blogs. 

http://mashable.com/2007/10/20/press-releases/
http://mashable.com/2007/10/20/press-releases/
http://www.24-7pressrelease.com/
http://www.1888pressrelease.com/
http://www.clickpress.com/
http://ecommwire.com/
http://express-press-release.com/
http://free-press-release.com/
http://www.free-press-release-center.info/
http://www.i-newswire.com/
http://www.newswiretoday.com/
http://www.pr.com/
http://www.pr9.net/
http://www.pr-inside.com/
http://www.prbuzz.com/
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• PRCompass.com – Distribute your press release with a free or paid 
version, others can vote it up ala Digg style. 

• PRUrgent.com – Not only distributes your release, but attempts to 
teach you how to write one, and even offers downloadable samples 
for you to work with. 

• Press-Base.com – Submit your release for free and get on their front 
page and the category of your choice. 

• PressAbout.com – A free press release service formatted as a blog. 

• PressMethod.com – Free press release distribution no matter what, 
but extra services based on the size of your contribution. 

• PRLeap.com – Free distribution to search engines, newswires, and 
RSS feeds. Fee based bumps get you better placement. 

• PRLog.org – Free distribution to Google News and other search 
engines. 

• TheOpenPress.com – Gives free distribution for plain formatted 
releases, fees for HTML-coded releases. 

  

http://www.prcompass.com/
http://prurgent.com/
http://press-base.com/
http://pressabout.com/
http://www.pressmethod.com/
http://www.prleap.com/
http://www.prlog.org/
http://theopenpress.com/


Ultimate SEO Off-Site SEO 
 

129 
 

Resource: Site Directories 
• www.DMOZ.org 

• www.Lii.org 

• www.Info-Listings.com 

• www.Buzzle.com 

• www.MasterMOZ.com 

• www.maxpromo.com 

• www.botw.org 

• www.gimpsy.com 

• www.goguides.org 

• www.jayde.com 

• www.skaffe.com 

• www.stpt.com 

  

http://www.dmoz.org/
http://www.lii.org/
http://www.info-listings.com/
http://www.buzzle.com/
http://www.mastermoz.com/
http://www.maxpromo.com/
http://www.botw.org/
http://www.gimpsy.com/
http://www.goguides.org/
http://www.jayde.com/
http://www.skaffe.com/
http://www.stpt.com/
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Resource: Article Sites & 
Directories 
www.technorati.com 
www.squidoo.com 
www.suite101.com 
www.thefreelibrary.com 
www.hubpages.com 
www.ezinearticles.com 
www.gather.com 
www.brighthub.com 
www.selfgrowth.com 
www.buzzle.com 
www.ideamarketers.com 
www.sooperarticles.com 
www.selfseo.com 
www.triond.com 
www.isnare.com 
www.articlecity.com 
www.articletrader.com 

www.articleblast.com 
www.EvanCarmichael.com 
www.site-reference.com 
www.infobarrel.com 
www.pubarticles.com 
www.articlerich.com 
www.articleclick.com 
www.articlesfactory.com 
www.articlecube.com 
www.articlecompilation.com 
www.upublish.info 
www.goarticles.com 
www.ezinemark.com 
www.amazines.com 
www.web-source.net 
www.abcarticledirectory.com 
www.articlecell.com 

  

http://www.technorati.com/
http://www.squidoo.com/
http://www.suite101.com/
http://www.thefreelibrary.com/
http://www.hubpages.com/
http://www.ezinearticles.com/
http://www.gather.com/
http://www.brighthub.com/
http://www.selfgrowth.com/
http://www.buzzle.com/
http://www.ideamarketers.com/
http://www.sooperarticles.com/
http://www.selfseo.com/
http://www.triond.com/
http://www.isnare.com/
http://www.articlecity.com/
http://www.articletrader.com/
http://www.articleblast.com/
http://www.evancarmichael.com/
http://www.site-reference.com/
http://www.infobarrel.com/
http://www.pubarticles.com/
http://www.articlerich.com/
http://www.articleclick.com/
http://www.articlesfactory.com/
http://www.articlecube.com/
http://www.articlecompilation.com/
http://www.upublish.info/
http://www.goarticles.com/
http://www.ezinemark.com/
http://www.amazines.com/
http://www.web-source.net/
http://www.abcarticledirectory.com/
http://www.articlecell.com/
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Resource: Document Sharing Sites 
• www.AuthorStream.com 

• www.docstoc.com 

• www.slideshare.net 

• www.scribd.com 

• www.calameo.com 

• www.issuu.com 

  

http://www.authorstream.com/
http://www.docstoc.com/
http://www.slideshare.net/
http://www.scribd.com/
http://www.calameo.com/
http://www.issuu.com/
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Resource: RSS and Blog Directories 
http://blog.directory-seek.com/ 
http://blogs.botw.org/ 
http://chordata.info 
http://feedshark.brainbliss.com/ 
http://freefeedsdirectory.com/ 
http://portal.eatonweb.com/ 
http://theblogresource.com/ 
http://www.2rss.com/ 
http://www.addurlblog.com/ 
http://www.blogcatalog.com/ 
http://www.blog-directory.org/ 
http://www.bloggapedia.com/ 
http://www.blogged.com/ 
http://www.bloghop.com/ 
http://www.bloghub.com/ 
http://www.bloglines.com/ 
http://www.bloglisting.net/ 
http://www.blog-watch.com/ 

http://www.feedage.com/ 
http://www.feedcat.net/ 
http://www.feedlisting.com/ 
http://www.feednuts.com/ 
http://www.feeds4all.nl/ 
http://www.findrss.net/ 
http://www.icerocket.com/ 
http://www.jordomedia.com/ 
http://www.plazoo.com/ 
http://www.redtram.com/ 
http://www.rssmountain.com/rss_
directory.php 
http://www.rss-spider.com/ 
http://www.superblogdirectory.co
m/ 
http://www.topblogging.com/ 
http://www.weblogalot.com/Ping/
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Questions 
1. Have you done anything in particular to generate or encourage 

external links to your site? 
2. Are you checking to see how many links you have to your site 

on a regular basis? 
a. If so, what tools are you using? 

3. Are you working to increase links to your site from any of the 
following areas?  Which ones? 

a. Site directories 
b. Article directories 
c. Blog directories 
d. RSS feed directories 
e. Podcast directories 
f. Video sharing sites (like YouTube) 
g. Wikipedia 
h. Document sharing sites 
i. Articles 
j. Author resource boxes 
k. Blog posts 
l. Guest blogging 
m. Blog comments 
n. Forum posts and profiles 
o. Press releases 

4. How are you working to get links? 
a. Not doing this yet 
b. Doing it myself 
c. Outsourcing 
d. Encouraging people with contests, etc. 
e. Viral / having people link to me naturally 

5. Can someone in your business/organization become the 
celebrity expert in your field? 
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a. Are you already promoting someone? 

Implementation Checklist 
� If needed, set up access to Google webmaster tools and Bing 

webmaster tools 

� Check into ahrefs.com and majesticseo.com, sign up if desired 

� Select method of promoting external links (self, outsource, 
contests, etc.) 

� Select focus areas for backlink development based on 
o Time 
o Budget 
o Appropriateness to your niche 

� Implement backlink program 

� If applicable, plan out celebrity expert strategy and implement 
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Getting People to Share Your Content 
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http://leowadsworth.com/
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Introduction 
Welcome to Ultimate SEO!  This module covers Viral SEO.   My name is 
Leo Wadsworth from LeoWadsworth.com. 

The concept of viral SEO is not completely new.  The original concept 
was called “link bait”, as in fishing for links.   

The general principle is to do things that will get people to share your 
content for you.  Viral SEO focuses on producing content that, by its 
nature, will be something that people want to share. 

  

http://leowadsworth.com/
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Primary and Secondary Traffic 

• Viral Techniques generate lots of traffic directly 
• However... 

- Viral techniques generate links 
- Links improve SEO 

• SEO provides secondary traffic 

 
Some might object to the inclusion of this module as part of SEO, but 
getting people to link to you has always been a big part of SEO. 

Viral techniques take “link bait” to the next level.  The original “link bait” 
concepts involved your users linking to your content – in other words, a 
single level of sharing. 

The techniques are expanded to encompass multiple levels of sharing 
where your users share with others who then share as well, and so 
forth.  This “resharing” is what multiplies the effectiveness of the 
techniques. 

In order to achieve this you need two strong characteristics in your 
content.  First, the content needs to be incredibly enticing, engaging, or 
useful.  Second, the content needs to be placed on a page such that 
sharing and resharing the content is trivial.  You want to make it 
extremely easy for people to create external links to your site. 
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Viral Content 

• What would make YOU want to share something? 
- Funny 
- Bold and Brash 
- Free 
- Timely 
- Reference material 

• Stay within your niche (some variation is OK) 
• Initial call to action:  SHARE SHARE SHARE 

 
The key in making viral content is to be able to put yourself in the place 
of your users.  As you browse the web, you see many different things.  
Sometimes, you see things that you want to share.  What is it that 
makes you want to share some things but not others? 

There are several different categories of things that you might want to 
share.  Most commonly, we share things that are humorous and funny.  
Sometimes we share things that are bold or brash.  Sometimes we share 
useful things that we've gotten for free.  Sometimes it's news events 
that are very timely.  And finally, we often share useful reference 
material with each other. 

When working on viral content for your viral SEO you need to stay 
within your overall niche.  While it is reasonable to have some variation, 
one would not expect to find jokes about wrestling on a cooking 
website. 

A key to helping content really "go viral" is to have a strong call to action 
associated closely with the content.  In this case the call to action is: 
share share share!  People who have refined this technique will 
originally produce a page that consists of virtually nothing except the 
content that you expect to go viral and a strong call to action, such as 
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buttons that enable sharing.  After the page has gotten sufficient usage, 
then they add other navigation or monetization elements. 
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Funny Viral Content 

• Pictures (easiest) 
- Grab an interesting picture 

(http://sxc.hu/) 
- Add a caption related to your 

niche 
• Videos 

- Embed videos which are already 
going viral on YouTube 

• Jokes (especially hard to pull off) 
 

 
Being funny is a classic way to get people to share your material.  
Probably one of the easiest ways to start is to take an interesting 
picture, add your own caption, and publish it on a page that has been 
set up for easy sharing.  You do need to be careful to use only pictures 
that you have permission to use.  There are a number of different sites 
where you can get completely free pictures.  One of my favorites is 
called stock.XCHNG, located at http://sxc.hu.  For example, that's where 
I got this silly picture of a dancing cat. 

Videos have become a classic viral media.  It is amazing to watch some 
videos and how they explode on YouTube.  If you produce the video 
yourself, you also have the opportunity to embed information about 
your website into the video and into the text around the video on 
YouTube.  However, if you're like me, it is extremely hard to produce a 
truly funny viral video.  I can do lame, but it’s not too easy to do viral.  
One way to get around that is to keep a watch for videos related to your 
niche that are truly funny, and then to embed these videos on your own 
site.  The best thing to do is to watch for videos which appear to be 
starting to get a good deal of viewership and then to embed those 
videos on your website. 

http://sxc.hu/
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It is possible for text and jokes to become viral.  The classic example of 
this is some of the April 1 jokes that Google has pulled off.  However, for 
most of us this is very hard to pull off well.  (My son says that my sense 
of humor is a family curse that he is destined to continue.) 

All of the different types of viral content can be expressed in text, 
pictures, audio, and video.  Some types may lend themselves to one 
form over another, but the content really can be more important than 
the media. 
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Bold and Brash 

• Be unique; show your personality 
• Controversial/opinionated 
• Disagree with an authority 
• Write something controversial 
• Write an outrageous theory and back it up with logic 

- Even better if satire! 

 
The next type of content that can make people want to share is bold 
and brash.  There is a bit of a fine line with this type of content just as 
there are is with other viral efforts. 

The key to creating this kind of content is to be a confident expert, not 
obnoxious jerk.  Presenting your content with confidence can increase 
your credibility.  Everyone expects that an expert would know what he 
or she is talking about.  People are more likely to share your content if 
they see you as an expert. 

People enjoy things that are unique.  You should feel free to express 
your personality in your content.  Academic research papers have a very 
limited audience.  Content with flair goes a lot further.  Various TV and 
radio hosts have demonstrated the popular appeal of expressing your 
personality. 

It is possible to take this to the next level, that is to say, to present 
things in ways that are controversial, even opinionated.  Controversy is 
not something to be feared if you are trying to produce content that will 
be shared.  Both those who agree with you and those who think that 
your opinion is crazy will share your content with others.  For example, 
raising an issue related to the grand old debate about Mac versus PC is 
likely to stir interaction, which results in sharing. 
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One way to encourage sharing which can also provide greater credibility 
(if you can pull it off) is to forcibly disagree with an authority on the 
topic.  Of course, it helps if you are right.  If you are wrong, you can 
come off looking uninformed instead of interesting. 

Finally, another bold and brash technique is to come up with an 
outrageous theory related to your niche.  This is a great technique if you 
can pull off.  It is especially good as an April fool’s joke.  As a joke it 
doesn't have to be true it just has to be moderately believable.  During 
the rest of the year is even better if it is satire and tongue-in-cheek.  If 
you can truly come up with an outrageous theory and support it 
logically, it can be really fun to read, which results in sharing. 
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Free! 

• Build a useful tool 
• Make a tool that others can put on their sites but that links to 

you 
• Reference Guides / Whitepapers 
• eBooks 
• Training / Courses 
• Make a theme, plugin or piece of software 

 
People love free stuff.  They will fill up their hard drives with piles upon 
piles of useless information.  Not that anything you would produce 
would be useless of course, but the resistance your content and 
willingness to share goes way down when you don't charge for it.  Their 
willingness to share goes way up when you produce something that is 
actually informative or useful. 

The first thing you can do is to put a useful tool on your website.  You've 
seen these on lots of other websites.  Whether it is a mortgage 
calculator, or a political interactive map, or a keyword tool - if you have 
something on your website that is useful, then people will want to share 
it.  This is especially good if the useful tool is related to your niche.  One 
would not expect to find a nutritional database on wrestling site. 

The next thing is to make a tool that other people can use.  People love 
things that they can put on their website.  If you have a tool that they 
can use on their own website that advertises your site or directs people 
to your site in some manner, it can be a real win-win solution.   

Next are reference guides and white papers.  I'll be talking a little bit 
more about this in just a minute, but for this section I'm talking about 
things that people can download and print.  People love things that 
make their life simpler, easier, or help them understand things and look 
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smart.  Simple short guides, reference cards, and white papers can be 
extremely helpful.  And if they are helpful, people will share them. 

Next up is the category of e-books.  While these take longer to put 
together, they have the ability to be even more powerful than a short 
reference guide.  Giving the book away free makes people more likely to 
want to share it.  By the way, I do not recommend that you use the term 
e-book.  This term has gotten overused and misused.  I recommend that 
you use the term book, manual, guide, or anything other than e-book. 

Next is to offer some sort of training or course.  Again, this becomes a 
resource that people are likely to share with others. 

Finally in the world of free is to make some sort of software or web 
related piece of code.  This could be a graphical theme, or a plug-in or 
module, or a stand-alone piece of software.  There are lots of different 
opportunities here.  You may object that you're not a programmer, how 
could you do this?  The answer lies in outsourcing.  You can hire people 
on sites like Elance.com to do the programming for you.  You just need 
to be able to describe clearly what you would want the beast to do. 

  

http://elance.com/
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Timely 

• Commentary/Reporting on recent big news 
- Fresher the better! 

• Run a newsworthy ‘event’ such as a contest 
• News in your niche such as expose a scammer 
• Make a resource that is just in time for a major event 

 
Everybody likes to talk about things that are happening right now.  The 
chatter around the office water cooler always centers around the new 
events.  As such, commentary or reporting on recent big news is likely to 
be shared.  Indeed the more timely something is, the more likely it is to 
be shared. 

It is possible for you and your website to create news.  You do this by 
running some sort of newsworthy event.  One of the most common 
events is a contest.  For the price of an iPad, you can often get a large 
amount of publicity and people sharing your contest. 

News directly related to your websites niche is especially good for you 
to publish regularly.  If you can publish something that is especially 
useful, such as exposing a scam artist, then people are very likely to 
share that content.  Of course, you must be absolutely certain of the 
truth of anything like that that you publish. 

Many times we can leverage a major event.  The definition of a major 
event may depend on your niche.  It can be a significant conference, or 
it can be larger events such as the Olympics, or major elections.  Even if 
your niche is not directly related to a particular event you can often do 
something that is related.  For example, if your niche was weight-loss 
then you could offer a special calendar-tracking program to help people 
lose weight by the beginning of summer. 
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Reference Material 

• Lists of useful content 
- “101 tips to …” 
- “12 things you MUST NOT do in…” 

• How to… 
• History of… 
• Definitive Guide to… 

 
Publishing reference material is a great way for you to generate external 
links to your site and content.  Truly useful material is likely to be shared 
among people who have similar interests or needs. 

The material can be lists of useful content.  Some examples would be 
101 tips to… Or "12 things you must not do in…”  In lists of this sort 
often times longer the better, as long as you don't repeat yourself.  
These kinds of lists can also elicit good comments as other people add 
to the list.  The more comprehensive such a list is the more likely it is to 
gain external links. 

Another very popular type of reference material are how-to articles.  If 
someone is facing a particular task related to your niche, they are likely 
the search on "how to…" If you have easy to access instructions or 
videos, you will often find that people will be accessing them and linking 
to them.  It also seems that Google itself gives precedence to this type 
of reference material. 

Reference materials the give the history of something are also quite 
good at attracting external links.  These types of materials often are 
accessed by people who want a deeper background and an 
understanding about the niche. 

Finally, the ultimate reference material would be something like "The 
Definitive Guide to…" While this takes a bit of confidence to present, if 
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you really can produce a definitive guide related to your niche (or a part 
of your niche), then you have a resource which will be a magnet for 
external links. 
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Questions 
1. Are you using any viral marketing methods?  If so, which ones? 

a. Funny 
b. Bold and Brash 
c.  Free 
d. Timely 
e. Reference material 
f. Pictures 
g. Videos 
h. Text (blogs, news, jokes, etc.) 

Implementation Checklist 
� Select one viral method that fits your capabilities, niche, and 

style 

� Implement viral method 
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Introduction 
Welcome to Ultimate SEO!  This module covers Social SEO.   My name is 
Leo Wadsworth from LeoWadsworth.com. 

Google is always looking for new ways to determine the best websites.  
They have announced that they will be putting a greater emphasis on 
"social signals" as a way to do this.  "Social signals" refers to postings 
and links on social sites, such as Facebook and digg. 

Social SEO looks for ways to improve and increase a website's presence 
on the social sites. 

  

http://leowadsworth.com/
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Popularity Contest Part Two 

• Special form of off-site SEO 
• Google is now using popularity in the social media as part of 

how they rank a page 
• Unified, personalized search results 
• The big six: Google+, Facebook, Linkedin, Digg, StumbleUpon, 

Twitter 
• The upstart: Pinterest 

 
Social SEO is actually a special form of off-site SEO.  Given its unique 
attributes, and the fact that Google is looking at it more closely, it 
deserves its own treatment. 

Consider each reference on a social site as a vote for your site.  Google 
is now placing a greater emphasis on such votes as a part of how they 
rank your pages. 

Google has also been modifying the way in which it displays search 
results.  As part of its ongoing efforts to increase the quality of the 
search results, it is now displaying modified search results that include 
your browsing history and certain social site interactions.  While this 
increases the likelihood that a search result will be more relevant for a 
particular user it can drive website owners crazy.  It makes it a little bit 
harder to understand exactly where your page will be shown in the 
search results. 

There are six big established social sites that you need to consider.  The 
sites are Google+, Facebook, LinkedIn, digg, StumbleUpon, and Twitter.  
Outside of this group there is a new upstart called Pinterest.  I will be 
talking about each of these in this module. 
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Special Characteristics 

•  “Link Bait”/viral works well for social media 
• Very sensitive and hostile to marketing 
• However, labeled company presence is OK 

- Facebook, Google+, Linkedin 
- YouTube Channel 
- Twitter feed  

• Build your audience 
- Frequency 
- Consistency 
- Long period of time 

 
There are a couple of special characteristics or attributes to consider 
when dealing with social media.  People have an intensely personal 
connection with social media. 

In particular, there can be a significant hostility towards stealth 
marketing.  If you are going to market on social media, you need to be 
upfront about it and to clearly label what you're doing. 

There are particular opportunities for companies or organizations to 
have specific pages on Facebook, Google+, or LinkedIn.  YouTube has 
provisions for you to create a "channel" for your organization or 
business.  It is also reasonable for you to establish a Twitter feed. 

For all of these, the key is to make it easy for people to determine that 
this is an official communications channel.  Don't try to hide it and don't 
try to make it appear as if it were coming from normal people. 

In the world of social media it can take time to build a following or an 
audience.  It is crucial to produce new social media content with a 
regular consistent frequency over a long period of time.  If you don't 
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have enough new content, or if you publish infrequently, or especially if 
you give up too soon - you will not be able to develop a good audience. 
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Top Social Sites 

• Facebook 
- Biggest 
- More personal / family hangout 
- Deep integration with games, etc. 

• Google+ 
- Google’s latest 
- All things to all people using “circles” 

 They’ve abandoned some previous efforts such 
as Google Wave 

• Linkedin 
- More professionals / businesses 

 
The three top social sites are Facebook, Google+, and LinkedIn.  While 
there are thousands of potential social sites, I would recommend that 
you constrain your efforts towards just the top sites. 

Facebook is by far the biggest of the social media sites.  It has grown 
from being a hangout for teenagers into being a place where many 
entire families can be found.  It is perhaps a more personal site, and one 
that is very family oriented.  Facebook can consume large amounts of 
time in conjunction with its deep integration with third party 
applications such as games.  Facebook presence is especially 
appropriate if you are offering appeals to a general audience. 

Many businesses, especially those with a local focus, will want to create 
a Facebook page in addition to their website.  This gives a great place to 
share all sorts of fun local information, including pictures as well as 
special offers. 

Google+ is Google's latest attempt at competing in the social media 
space.  They have consolidated and eliminated previous attempts such 
as Google wave, and are betting big on Google+.  While it is still in its 
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infancy, Google has deep pockets and has a declared tenacity towards 
making this work.  Probably their biggest innovation in the social media 
space is the use of "circles" to segregate your contacts into different 
groups.  Google+ appears to want to be Facebook and LinkedIn 
combined. 

LinkedIn is a social media service that is geared towards professionals 
and businesses.  As such, it is smaller than Facebook, but may have a 
more receptive audience depending on your offering. 
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Top Social Bookmarking Sites 

• Digg 
• StumbleUpon 
• Slashdot 

- Specialized Technical / Geek audience 
• Social bookmarking sites, especially Slashdot can destroy a site 

with too much traffic - “slashdotted” 

 
Social bookmarking sites are sites that are specifically geared at sharing 
links to interesting content.  Many of these sites are older than sites 
such as Facebook.  In the earlier days of the web, they filled a role which 
now has been at least partially taken over by the search engines. 

Three of the largest social bookmarking sites are digg, StumbleUpon, 
and Slashdot.  Digg and StumbleUpon are more general link sharing 
sites, while Slashdot is geared towards a more technical audience. 

The bookmarking sites are still able to generate a very impressive 
amount of traffic towards your site.  Once again, you get the double 
bonus of improving your SEO rankings and generating traffic directly.  
Many times when one of these sites, especially Slashdot, makes 
mention of a particular small site, they can cause it to "meltdown" 
under the traffic load.  On Slashdot, they even refer to sites that crash in 
this manner as having been "slashdotted." 

At the end of this module is a much more extensive list of social 
bookmarking sites. 
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The Upstart – Pinterest 

• Growing rapidly 
• Mostly social bookmarking, but with flair 

- Sites or pictures are “pinned” – like pinning something 
to a cork bulletin board 

- Fairly large pictures for the bookmarks 
• Links are not marked “nofollow” 
• http://pinterest.com/ 

 
There is a new upstart kid on the block called Pinterest.  This site has 
exploded on the scene recently and is growing rapidly. 

Pinterest is mostly a social bookmarking site.  It allows you to "pin" 
things that you want to share, much like pinning them to a cork bulletin 
board.  It is well executed, and quite attractive. 

Pinterest displays large graphical representations for the items which 
have been pinned. 

It is a favorite right now among Internet marketers because Pinterest 
links are not marked "nofollow."  This means that items that have been 
shared on Pinterest pass on link juice. 

You can find this site at http://pinterest.com.  

http://pinterest.com/
http://pinterest.com/
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Also… 

• Twitter: Unto itself 
- Company and topic specific tags 
- “Followers” 
- Celebrity/Expert technique works especially well with 

Twitter 
• Other “voting” 

- Facebook Likes 
- Google +1 

 
A prominent social site that stands by itself is Twitter.  Twitter 
epitomizes our current culture.  Communication on Twitter consists of 
tiny little sound bites.  If you can't say it in just a few words, stay off 
Twitter. 

When using Twitter you can specify company specific and topic specific 
tags.  Twitter users can accumulate "followers."  These are people who 
have specifically elected to receive your "tweets."  For Internet 
marketers this is analogous to having people on an e-mail list. 

The celebrity expert technique works especially well when using 
Twitter.  It allows you to put out specialize helpful sound bites related to 
your niche. 

There are other types of social media "voting."  These consist of ways 
that users can select particular topics and express their approval.  
Examples of these include Facebook "likes", and Google's "+1" 
campaign.  It is especially obvious how Google might use their own 
campaign. 
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It is Good to Share 

• Social SEO is all about sharing 
- Contests / promotions 
- Make it easy! 

• Special buttons 
- Facebook Like 
- Google +1 

• Addthis.com 
- Hundreds of integrated services 
- Provides sharing metrics as people click 

 
Social SEO is all about sharing.  Whether it is sharing with friends and 
family, or with coworkers, or even with strangers, the whole point of 
social media sites is to facilitate and promote sharing between people. 

You need to do two things to succeed with Social SEO.  First, you need 
content that people will want to share, and second you need to make it 
easy for people to share. 

Some content will be shared more often.  Viral content is by design 
specifically geared at sharing.  Users are very likely to share contests 
and promotions. 

It is in your best interest to take extra care in making it trivial to share 
your content.  It amazes me how many sites ignore this crucial step. 

One way to make it easy is to add special buttons on your website.  
These can be easily recognizable buttons, such as a Facebook "like" 
button, or the Google "+1" button. 

There is an interesting site called addthis.com.  I highly recommend 
using this site.  This site exists to promote sharing.  By adding one small 
piece of code from this site, you are able to provide easy access to your 
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users to hundreds of sharing sites.  One great thing about addthis.com is 
that it also provides metrics concerning how your users are sharing. 
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Outsourcing 

• Whitehat 
- Relationship with site should be disclosed 
- Specify clearly exactly what you want 
- Verify all details are done properly 
- Adds value to the sharing site 

• Blackhat 
- Pretends to be impartial person just sharing 
- Remember, carries risks 

• Fiverr.com 
• Odesk.com 

 
In white hat social media outsourcing, transparency is everything.  If you 
are encouraging other people to share your content, that's fine.  If you 
are doing the sharing yourself, be sure to identify your relationship with 
your business or organization clearly. 

This is true for anyone you’re outsourcing your work to.  They should 
clearly identify their relationship with the company.  You don't want 
anyone to accuse you of faking endorsements and positive information. 

Like other white hat outsourcing, you need to specify exactly what you 
want the people to do.  You need to verify that they handle all of the 
details properly.  You also need to make sure that you always add value 
to the social media site. 

Black hat social media outsourcing is where people pretend to be 
something that they are not.  Most commonly, they pretend to be an 
impartial person who just happens to be sharing links to your site.  
While this can be effective, at least right now, like other black hat 
efforts it is very risky. 
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Two places with that you can use for outsourcing, both black hat and 
white hat, are fiverr.com and odesk.com  Fiverr.com is especially 
interesting because it is a site where people will do things for a fiver in 
other words for five dollars.  However, you must be sure that what the 
people are doing are what you want them to do. 
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List of Social Bookmarking Sites 
 

• slashdot.org  

• digg.com  

• www.stumbleupon.com 

• technorati.com   

• www.delicious.com 

• www.furl.net  

• www.backflip.com 

• www.hugg.com 

• www.mixx.com 

• Ma.gnolia.com 

• www.connotea.org 

• mystuff.ask.com 

• www.reddit.com 

• www.dzone.com 

• www.folkd.com 

• multiply.com 

• www.searchles.com 

• de.lirio.us 

• www.dotnetkicks.co 

• www.bloghop.com 

• www.plime.com 

• www.bibsonomy.org 

 
This slide lists a large number of different social bookmarking sites that 
are available to you.  It is also in the transcripts.  On to the next module! 
  

http://slashdot.org/
http://digg.com/
http://www.stumbleupon.com/
http://technorati.com/
http://www.delicious.com/
http://www.furl.net/
http://www.backflip.com/
http://www.hugg.com/
http://www.mixx.com/
http://ma.gnolia.com/
http://www.connotea.org/
http://mystuff.ask.com/
http://www.reddit.com/
http://www.dzone.com/
http://www.folkd.com/
http://multiply.com/
http://www.searchles.com/
http://de.lirio.us/
http://www.dotnetkicks.co/
http://www.bloghop.com/
http://www.plime.com/
http://www.bibsonomy.org/
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Questions 
1. Are you doing anything to use social sites? 

a. Facebook 
b. Twitter 
c. Google+ 
d. Linkedin 
e. Pinterest 

2. Are you doing anything to encourage linking on link sites such as 
Digg, Stumbleupon, and Slashdot? 

Implementation Checklist 
� Identify particular targets for implementing social campaigns 

� Implement campaigns 
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Ultimate SEO Site-Wide SEO 
 

168 
 

Introduction 
Welcome to Ultimate SEO!  This module covers Site-Wide SEO.   My 
name is Leo Wadsworth from LeoWadsworth.com. 

In this module we will be talking about SEO issues which apply to your 
entire site.  Many of these issues may require assistance from your 
technical team.  Some of them offer only minor benefits in terms of 
SEO, but my philosophy is that "if it helps, then it should be done." 

Note that we will be covering single page issues in another module.  
These issues apply across your entire site.  

http://leowadsworth.com/
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Domain Name 

• Include the primary keyword in the name 
• If ambiguous multi-word keyword phrase,  

separate with hyphens 
- http://mysite.com/keyword-phrase 

• Especially powerful for local sites 
• Can set up specialized feeder sites with targeted domain names 

 
The exact domain name that you choose for your website is absolutely 
crucial.  I have seen sites rank highly in Google just because of their 
domain name with no other SEO effort at all.  I recognize that 
sometimes you have to play with the team you brought to the game and 
you won’t be able to change the domain name.  However, if you 
possibly can, the domain name is a crucial element in SEO. 

Put the primary keyword directly into your domain name.  Some people 
go so far as to say that it should be early in the domain name.  I do not.  
However, it absolutely needs to be included in the domain name. 

If your domain name is ambiguous, then add a hyphen (-) between the 
words to force a correct parsing.  For example, there is a famous 
technical question-and-answer paid forum that uses the URL 
www.experts-exchange.com.  The hyphen in this case forces the correct 
parsing.  Otherwise, Google could see this site as a place called expert-
sex-change, which would be a pretty radical change of topic matter. 

Using keywords in the domain name is especially powerful for sites with 
a local presence.  By adding the name of the city or town to the domain 
name you give Google a powerful clue about locality of the business. 

It is also possible to create several specialized feeder sites that target 
variations on your niche.  Each of these sites can be relatively 
lightweight, consisting of just page or two about the variation, and 

http://mysite.com/keyword-phrase
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referring the users to your primary site.  For example, if you have a 
localized site, you might set up feeder sites with the names of 
surrounding towns in their domain names. 
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Other Domain Issues 

• Age of Domain 
- Been around for a while 
- In general, older is better 
- Honeymoon for brand new sites 

• Domain Expiration 
- Going to be around for a while 
- In general, longer is better 

 
There are two other issues that can affect your standings in the search 
engine rankings.  The first of these is the age of the domain.  Google 
likes to see sites that have been around for a while.  I imagine that they 
are trying to weed out "fly-by-night" websites. 

In general, the older the site is better.  However, there is one exception.  
A brand-new site seems to get some visibility in the search engine 
rankings.  This "honeymoon" seems to last for about six months. 

While it can be hard to control how old your domain is, this next factor 
you have complete control over.  It appears that Google gives a bit of 
extra weight to sites that have signed up to keep their domain name 
active for a long time.  In other words it likes to see domain expirations 
that demonstrate a plan to be around for a while. 

You'll notice of course that I am using words such as it "seems to" or 
"apparently" or "it appears."  Just to restate it, I don't control Google, 
and I do not have exact information on their algorithms.  On the other 
hand, I'm giving you the best information that I have and I have strong 
confidence that using this information will produce great results for you 
just like it has for my clients. 
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Site Organization 

• Good clean site organization 
- Limited number of sub-areas 
- Sub-areas support primary site keyword 
- Most important pages within 2 clicks of homepage 

 Exception: Microsites within larger site 
• Internal links between pages 

- Passes on “link juice” (ranking) 
- Implies deeper information on the topic 

 
The way your site is organized can have a specific and drastic impact on 
your standing in the search results.  It is best to have a good clean site 
organization, with a limited number of subareas.  When designing your 
site, it is good to have your sub-areas support the overall keyword 
target for the site.  For example, if you create a site about widgets, then 
you might use sub-areas such as “History of Widgets,”, or “Types of 
Widgets,” or “Where to Buy Widgets.” 

You want your most important information to be within two clicks of 
your homepage.  Statistically, you lose audience share every time you 
ask them to click.  Fewer clicks mean more of your audience sees all of 
your content. 

There is one exception to this, and that is where a subarea of your 
primary website is really a micro-site unto itself.  This can be hard to pull 
off successfully, but when done right it can work. 

The next part about site organization is to make sure that your pages 
have links to one another.  These internal links pass around link juice 
almost like external links.  Google likes this because it implies that you 
have more information to share on a particular topic.  However, don't 
put a big block of internal links at the bottom of every page thinking 



Ultimate SEO Site-Wide SEO 
 

173 
 

that that will give you perfect interior page linking.  Google is watching 
for "over optimization," and this would fall into that category.  
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Subdomains and Subdirectories 

• Subdomain 
- http://subdomain.mysite.com 

• Subdirectory 
- http://mysite.com/subdirectory 

• Google sees subdomains as separate sites 
- Use for less related content  

 Industrial.widget.com 
 Commercial.widget.com 

• Google sees subdirectories as related content 
- Use for supporting variations and content 

 Industrial.widget.com/blue 
 Industrial.widget.com/red 

 
A subdomain comes before your primary domain name.  Example: 
http://subdomain.mysite.com.  A subdirectory comes after your domain 
name, such as http://mysite.com/subdirectory. 

Google basically treats subdomains as completely separate websites.  It 
is best to use subdomains for content that is less related to your other 
content.  My example is a “widget” website.  Different classes of 
widgets with radically different designs would best be handled with 
different subdomains, such as industrial.widget.com and 
commercial.widget.com. 

If something is completely unrelated, you are probably better off with a 
different domain. 

When content is more closely related, use subdirectories.  The 
subdirectories feed into the overall topic of the site.  My example is 
different colors of widget.  Using this kind of linking structure will 
benefit in how each of the pages are ranked.  

http://subdomain.mysite.com/
http://mysite.com/subdirectory
http://subdomain.mysite.com/
http://mysite.com/subdirectory
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Content 

• Use text, not graphics or flash for navigation and links 
- Google can’t read text within images or flash 

• Freshness update 
- Steady steam of fresh, unique content 
- Consistent updating drives traffic 

• Personal peeve (does not affect ranking) 
- Do NOT play video with sound or audio automatically 

when page loads 
- Makes it hard to visit site from workplace 

 
There are certain characteristics that apply to content across your site. 

The first of these is to be sure that you use text not graphic images or 
Adobe flash for navigation and for links.  If you have a link on an image 
it is good to have corresponding text, and it is good to put information 
about your link within the alt tag of the image.  Google cannot read text 
that is hidden on images or in flash.  (There are some hints that Google 
is trying to work around this.)  Because of this you want to put your 
information into text that you know Googlebot can read.  Note that 
Google itself has sponsored a technology for putting different fonts on 
your website.  This can give you that special look that your graphics 
designer is claiming you must have, while still preserving the text for 
SEO purposes. 

A while back Google changed its algorithm to account for "freshness."  It 
gave extra weight to content that had been published more recently.  
This makes sense in all sorts of ways.  Quite often, when I'm searching 
for information on a particular topic I want to know the latest and 
greatest information. 
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My strong recommendation is that you provide a steady stream of fresh 
unique content.  Consistency and quality is important.  Yes, this requires 
a significant commitment to your web presence. 

At AOL, I worked with a large number of publishers.  Some were 
publishing rarely, while others were going crazy publishing very 
frequently.  We found that if you update your site once a month you will 
get a certain level of traffic.  If you update your site once a week, you'll 
get more traffic, but not as much more as you might think.  However, if 
you consistently update your site once a day or even more often, you 
will see your traffic explode over time. 

Now I'm going to share a personal pet peeve that as far as I know does 
not affect your SEO.  Please, do not play video with sound, or audio 
automatically when the page loads.  Set it up so that the user must click 
on some sort of play to hear audio.  There are lots of times when people 
don't want to have audio playing.  The most common of these is when 
they are at work.  They may come by your site during a break and then 
have a mad rush to get away from your site because it is playing audio 
that everybody can hear.  If they knew in advance that you were going 
to play audio, they could put on headphones.  Again, please don't play 
sound automatically. 
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Analytics 

• Bounce rate 
- Bounce rate measures people coming to your site and 

leaving immediately (bouncing) 
- Rule of thumb: 70% is bad, 40% is good, try for under 

50% 
• Time on site 

- Measures how long people stay on your site 
- Measures how engaged the users are in your site 

 
The way your site behaves is another component that Google takes into 
account when preparing the search results.  There are three primary 
attributes that Google uses.  The first attribute is your bounce rate.  The 
second attribute is the amount of time that people spend on your site.  
The third attribute is the overall speed of your site. 

Google analytics and the Google webmaster tools measure and report 
on these attributes. 

The bounce rate measures how many people come to your site and 
leave immediately, without visiting other pages on your site.  When you 
first look at this rate you need to understand that this is extremely 
common on the Internet.  It doesn't mean that you have a bad site just 
because some people are looking no further.  What you should be 
looking at is the percentage of people that leave.  Google analytics 
reports those percentages for you.  As a general rule of thumb, 70% is a 
bad bounce rate, 40% is a good bounce rate.  As a goal you should try to 
keep your bounce rate under about 50%. 

The second attribute is the amount of time people spend on your site.  
This varies depending on how engaging your content is and how much 
content you have.  Ideally, you want people to come to your site and to 
stay a while looking at several different pages.  
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Speed of Your Site 

• Slow sites are being penalized 
• Check/analyze your site 

- Google Analytics 
- Google Webmaster Tools 
- Great test site:  http://webpagetest.org 

 Gives lots of details and suggestions 
- YSlow addon for Firefox (works with Firebug) 
- Developer Tools built into Chrome 

 
Google wants users to be happy with the sites that they find using 
Google's search engine.  The overall speed of the website, in other 
words how fast it displays its pages, is a crucial component of the 
usability of the site.  If your site is "slow," then it is likely to get 
penalized in the search results. 

I suggest you check and analyze your site's speed.  A combination of 
Google analytics and Google webmaster tools will give you this 
information from Google's perspective.  I highly recommend the 
website webpagetest.org.  The site will look at your site using servers 
from around the world and will tell you exactly how fast your pages are 
being displayed.  The reports from the site will go into excruciating 
detail about exactly what is happening on your pages.  Another great 
part about this site is that it is free to use. 

The Yslow add-on for Firefox and the developer tools built into the 
Chrome browser are both additional ways to examine exactly how your 
page is rendering. 

  

http://webpagetest.org/
http://webpagetest.org/
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Why is My Site Slow? 

• Number one issue: Images 
- Too many 
- Too big:  resize to the size you are going to use 
- Too big:  optimize for small file size 

• Bad hosting company 
- Too many sites shared on server 
- Never believe “unlimited” promises check the fine print 
- Currently recommend gatorhost.com for low-cost sites 
- Rackspace good for high-end sites (but pricey) 

• WordPress 
- Too many plugins 
- Caching not installed 

 
Okay, at this point you have the initial data about the speed of your site.  
Quite often, this data is not as good as you want it to be.  Careful 
examination of the reports can reveal not just the speed of your site, 
but also the specific elements that are causing it to be slow. 

By far the most common reason for a slow site is putting too much onto 
the page.  This is especially true regarding images.  Too many images, or 
images that take up huge parts of the page, is a guaranteed recipe for 
producing a slow site.  It is also possible for tabbed areas on the page to 
create layers that slow down your site. 

There are two attributes concerning images that you should know.  The 
first one involves the size of the image as measured in pixels.  The 
second one involves the size of the image in terms of the image file size 
on your hard disk. 

Your picture should be resized before you publish it such that the size in 
pixels matches the ultimate size you want on your webpage.  While it is 
possible to rescale an image in the browser, the end result is that the 
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user downloads the entire high-resolution image even when you're 
using a small thumbnail. 

The filesize can vary drastically even for images of the same pixel size.  
Most significant image manipulation programs allow you to change the 
level of quality within the saved file.  Most of the time, it is possible to 
reduce the size of the file without any visible changes in the displayed 
image.  JPEG, for example, can almost always produce a 6 to 1 reduction 
in filesize compared to the raw file size with no visible changes to the 
image. 

Another reason your site could be running slow is related to your 
hosting company.  It is common to run into problems, especially with 
low-cost "unlimited hosting" plans.  In such plans, the hosting company 
is putting more than one website on a particular server.  This creates a 
situation where you may have too many sites on the same server or a 
situation where another site on your server gets especially busy and 
soaks up the available resources.  In such cases you can often complain 
and get some resolution to the problem.  However, over the long haul 
unlimited hosting will not provide the type of guaranteed performance 
you need to run the business. Beware of believing the "unlimited" 
promises.  Web hosting companies do the best they can, but they still 
need to stay in business. 

There is a good deal of variation between web hosting companies as to 
their performance and reliability.  While this can change very quickly, I 
currently recommend gatorhost.com for my clients' websites. 

Over the long term as your business grows it is likely that you will need 
to move to a more robust hosting plan with your current provider, or 
will need to move to another provider.  Again, there many different 
options out there for you to choose from.  For extremely high-end 
hosting, I currently recommend RackSpace.com.  They are very good, 
but very expensive. 
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Many people run WordPress for their websites.  While this is a fine 
platform, there are some things you need to watch carefully when 
tuning your site for speed.  WordPress supports a wide variety of 
plugins which provide additional functionality for your site.  However, 
running too many plugins is a guaranteed way to cause your site to slow 
down.  I also recommend you install and use one of the caching plugins 
to speed up your site. 
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Sitemaps 

• Help humans and Google find your content 
- Sitemap page 
- Footer link 

• Help Google access your content 
- Sitemap.xml 
- Used by Google, Microsoft, (Yahoo), etc. 
- http://www.sitemaps.org/ 

 
A sitemap is a file or page that contains links to all of the pages in your 
website that you want the general public or the search engines to find 
easily.  Using a sitemap will help both humans and Google to find what 
they are looking for.   

I recommend that every site have a sitemap page.  Quite often, this 
page is referenced by just about every page on the site as a link in the 
footer. 

The major search companies agreed on a format for sitemap files as 
well.  The standard that is now used by just about every possible search 
engine can be found at sitemaps.org.  It specifies using a file called 
sitemap.xml that you put in the root directory of your website.  Quite 
often, there are tools that can create this file for you automatically. 

 

  

http://www.sitemaps.org/
http://www.sitemaps.org/
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Controlling Googlebot 

• Control where the robots look 
• Robots.txt 
• Honored widely by search engine robots 
• http://www.robotstxt.org/ 
• Google’s free webmaster tools for detailed information 

- Sitemap.xml 
- Robots.txt 
- Site timing 

 
In general, you want to be able to control which pages are included or 
excluded in the search results.  Sitemaps are a way to tell Google's 
software called Googlebot where you want it to look.  There is another 
file you need to understand, called robots.txt.  This file, which is also put 
in the root directory, can tell Googlebot and its kin where NOT to look.  
Both sitemap.xml and robots.txt are honored by pretty much all of the 
search engines. 

For my clients, I recommend that they sign up for and use Google's free 
webmaster tools.  These tools give you a good amount of information 
about how Google views your site.  This information includes what 
Googlebot found in terms of sitemap.xml.  For example, it will report if 
there are pages in your sitemap file that it could not find.  The tools also 
give you great information about Google's view of your robots.txt file, 
and the speed of your site, as well as much much more. 

  

http://www.robotstxt.org/
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Valid HTML and CSS 

• In general, it is ALWAYS better if your site uses completely valid 
HTML and CSS 

- Better for a wide range of browsers 
- Better for future compatibility 
- Can run faster in many cases 
- For HTML: http://validator.w3.org/ 
- For CSS: http://jigsaw.w3.org/css-validator/ 

• Some say this is a significant factor for Google 
- More likely that too many errors is a problem, but a few 

are OK 
- Fix errors, can ignore warnings 

 
In the background, behind the visible web pages, is HTML code and CSS 
styling information.  These files have a very specific syntax that they are 
supposed to use.  In general, it is ALWAYS better for your site to follow 
this syntax properly.  This is called having "valid" HTML and CSS. 

Having valid HTML and CSS helps your website to display properly on a 
wide range of browsers.  Unfortunately, this is not a complete panacea - 
there is enough variation between the browsers to drive web designers 
insane.  However, it does help. 

Having valid HTML and CSS also helps your site continue to display 
pages properly, even as the browser makers continue to change their 
browsers. 

In many cases, having valid HTML and CSS also means that your site will 
run faster because the browsers are not processing invalid code or links, 
which can take more time to process. 

There are validators available for both HTML and CSS that can check 
your site's pages to let you know if there are any issues to be addressed.  

http://validator.w3.org/
http://jigsaw.w3.org/css-validator/
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For HTML, I recommend the validator at validator.w3.org.  For CSS, I 
recommend the validator at jigsaw.w3.org/css-validator.  These 
validators will identify both errors (where your code is wrong), and 
warnings (items that may not have any impact on the rendering of your 
site). 

Some people say that this is a significant issue for Google - that Google 
uses this as a quality and ranking issue for websites.  I have not seen 
conclusive information yet that proves that this affects ranking, but it is 
still good to address.  I consider it most likely that a few errors are fine, 
but too many errors may affect the way Google sees your site. 

I recommend that after using the validators, you try to fix any "errors" 
that come up.  I would recommend that you try to fix the "warnings," 
but you can ignore them without much of a problem. 

In any case, it is a good idea to have valid HTML and CSS. 

  

http://validator.w3.org/
http://jigsaw.w3.org/css-validator/
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Questions 
1. Does your domain name include the primary keywords you are 

targeting? 
a. If not, are you willing to change it? 

2. How old is your domain? 
3. When does it expire? 
4. Do you have a clean organization to your site?   

a. Is all important content within 2 clicks of homepage? 
5. Do you have links between the various pages on your site? 

a. Do they use keyword-rich anchor text? 
6. Do you use subdomains? 

a. If so, are they being used for unrelated content? 
7. Do you use subdirectories? 

a. If so, are they being used for domain-related content? 
8. Do your images have text in them? 
9. Are you using graphics and flash for your primary navigation? 
10. What is your bounce rate? 
11. What is your average time on site? 
12. Does your site load quickly? 
13. Do you have sitemaps? 

a. Sitemap.xml 
b. Human sitemap page 

14. Are there pages you do not want in Google’s search results? 
a. Do you have a robots.txt file? 

15. Is your site using valid HTML and CSS? 
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Implementation Checklist 
� Check that your primary domain name includes your primary 

keywords 

� If needed and possible, change domain name 

� Clean up the way the site is organized, if needed 

� Check for text put within images or flash, display as text if 
possible 

� Check for flash-based navigation, remove if possible 

� Evaluate analytics, such as bounce rate and time on site 

� Evaluate site speed, fix as needed 

� Add sitemaps, if needed 

� Verify robots.txt file 

� Check HTML and CSS for valid code using w3.org tools 
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Introduction 
Welcome to Ultimate SEO!  This module covers On-Page SEO.   My name 
is Leo Wadsworth from LeoWadsworth.com. 

With each of these modules I find myself wanting to say “Now this is the 
important stuff!”  However, the truth is that each of these is important, 
and by understanding and using the various techniques together, you 
will get a much better result than by using any one of them alone. 

On-Page SEO covers those things that need to happen at a page level to 
optimize your rankings in the search engine results.   

http://leowadsworth.com/
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What Does Google Want? 

• Google wants a great link that is: 
- Relevant:  where people find what they were looking for 
- Clear 
- Easy to navigate 
- Accurate 
- Authoritative 

• Make grandma happy (Google Quality Raters Handbook) 

 
Remember, Google is in business to sell advertisements.  The more 
usage it gets, the more advertisements it can sell.  The happier it makes 
its users, the more usage it gets.  So ultimately, Google wants a great 
link that makes its users happy. 

What makes a great link?  A great search result link goes to a page that 
is relevant, clear, easy to navigate, accurate, and authoritative. 

A relevant link will go to a page that matches the keyword used to 
search.  For the most part, Google indexes pages, not websites.  It will 
dig deep into your site to match the search keyword as closely as 
possible.  This makes it important to match each page to a specific 
keyword. 

The page should have clear, easy to read, easy to understand text.  For 
the most part, I recommend keeping it to about a 7th grade reading 
level.  You can get the estimated reading level in spelling and grammar 
in Microsoft Word (make sure the option is turned on).  Another good 
resource is at http://www.online-
utility.org/english/readability_test_and_improve.jsp. 

The page should be easy to navigate, with clear links to other parts of 
the site. 

http://www.online-utility.org/english/readability_test_and_improve.jsp
http://www.online-utility.org/english/readability_test_and_improve.jsp
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The page should have completely accurate information.  Google can 
check this in a few different ways, including comparisons to other 
similar pages, and spell-checking your content. 

The page should be authoritative.  A Google search defines authoritative 
as 1) able to be trusted as being accurate or true; reliable: "clear, 
authoritative information", and 2)(of a text) considered to be the best of 
its kind and unlikely to be improved upon.  Google loves authoritative 
information.  You undoubtedly have noticed how much it uses 
Wikipedia for that reason.  The more you can be complete and accurate 
and known, the better for your rankings. 

There is a document going around the web called the “Google Quality 
Raters Handbook.”  This claims to be a document used by Google when 
it has people review the search results for quality.  One particularly 
interesting tidbit from that document is that they want a site that a 
grandmother can use confidently without trouble or inaccurate 
information. 
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Focus! 

• Every single page needs: 
- Reason for a page to exist 
- Clear call to action 

• Best to optimize for one keyword, possibly with up to 3 
secondary related keywords 

• Google continues to improve its algorithms 
- It has been doing work with synonyms and words that 

naturally occur near keywords 
- BUT it is still best to use exact keywords combined with 

natural text when possible 

 
This concept is good both for SEO, and also for general website quality. 

Every single page on your website should be there for a specific reason.  
With only a couple of exceptions, you should be able to identify an 
associated keyword for each page.  This type of clear focus leads to a 
great website. 

Each page should have a clear call to action.  What do you want the 
viewer of the page to DO?  When we offer too many choices to the user, 
they can get paralyzed and choose nothing or even choose against their 
best interests.  This is called the “paradox of choice” or “decision 
fatigue.” 

It is best to optimize each page for a single keyword.  Optionally, you 
can consider up to 3 related keywords.  I’ll be talking more about 
related keywords later in this module. 

As I’ve mentioned, Google updates its algorithms very frequently.  As 
part of these updates, it is increasing its ability to process synonyms.  
However, it is still best to target and use a select exact keyword, 
surrounded by human-friendly text with secondary related terms.  
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Meta Tags Hidden SEO Jewels 

• Canonical URL 
- Defines the proper URL for the page for Google 
- Helpful if your site is accessible using both mysite.com 

AND www.mysite.com (like it should be!) 
- Also helps when there are multiple URLs for the same 

page (Google does not like duplicate content!) 
• Description (more in Search Results SEO on this) 
• Keywords (Google says they don’t use this anymore) 
• Magazine/Journal Publishers Only: Dublin Core Metadata 

 
Behind the scenes, hidden to the normal website users are the HTML 
meta tags.  Some of these are of particular use when we are working 
with the search engines. 

The canonical URL meta tag is used to specify one definitive URL to be 
used to get to a particular page.  This fixes the problem that occurs 
when multiple URLs may access the same page.  Google does not like 
duplicate content, but this marks the content such that Google 
understands that it is not a duplicate of content elsewhere. 

The canonical URL is also helpful in the common case where a website 
can be accessed from both a regular domain and from a subdomain 
starting with www. 

The description meta tag is used by Google in two ways.  In a small way, 
it contributes to Google figuring out what the topic of a page is, so you 
should be sure to put the keyword in there.  It also is commonly used as 
the descriptive text for the search listing itself, which is another reason 
that you want to include the keyword in a natural fashion.  I’ll be talking 
more about that aspect in the Search Results SEO module.  Keep the 
description down to less than 240 characters. 
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The keywords meta tag is a good idea gone wrong.  The intent was for it 
to be a way for people and software to determine what keywords were 
best associated with the page.  At first, it was a good idea to put your 
relevant keywords in this field for Google and others to use.  However, 
it ended up being used for stuffing in keywords and manipulating the 
search results.  As a result, Google publicly says they no longer use this 
field.  This is probably true for most search engines.  It is possible that 
somebody somewhere might use this field, so feel free to put your 
relevant keywords in there, but don’t waste any effort doing so. 

There’s a set of metadata called Dublin Core.  This is not useful for many 
people, with one exception.  If you publish a magazine or journal, using 
the Dublin Core meta tags is strongly recommended.  In such cases, the 
Dublin Core data is used by Google and others to keep track of issues, 
authors, and other information. 
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URLs and Page Titles 

• URLs 
- Should contain primary keyword for each page 

 http://mysite.com/keyword 
- If ambiguous multi-word keyword phrase, separate with 

hyphens 
 http://mysite.com/keyword-phrase 

• Page Titles (more in Search Results SEO on this) 
- Should be unique 
- Should contain the pages primary keyword 
- Conflicting advice about putting the keyword first in the 

page title 

 
Two more important SEO factors are the URL and the Page Title.  Just 
like it is good for the domain to contain the primary keyword for the 
site, it is good for the page URL to have the primary keyword for the 
page.  Also, just like the domain, if there is more than one way the URL 
could be interpreted, insert dashes between the words to force the 
right interpretation.  Some plugins for WordPress put dashes between 
the words as a matter of course.  This is fine, and doesn’t hurt anything. 

The Page Title is important for a couple of reasons.  First, it is a primary 
key used by Google in determining the overall topic for the page.  
Second, it is often used as the anchor text for the search results link.  
There is varying advice about the page title.  I’ve seen folks recommend 
that you stuff your keyword into the title twice.  DO NOT DO THIS.  To 
me, this just begs to be slapped down for “over optimization.”  Some 
people say that the keyword should be first in the page title.  While I 
completely agree that the keyword should be in the page title, I 
recommend doing it in a way that reads naturally for humans. 

  

http://mysite.com/keyword
http://mysite.com/keyword-phrase
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What Does Good Content Look 
Like? 
 

 

• Search:  inventor umbrella 
• #1 out of 2,270,000 results 
• Search: history umbrella 
• #2 out of 67,000,000 

results 
• http://inventors.about.com

/od/uvstartinventions/a/U
mbrella.htm 

• Page title: Who Invented 
the Umbrella? 

• 307 words 
• “umbrella” used in 3 

headline styles 
• Picture with alt tag text 

with “umbrella” in it 
• “umbrella” appears in the 

text 3.31% of the time 
• “umbrella” is used in the 

first and last sentences 
• Links in article 

 

Here is an example article from about.com that ranks highly for its 
keywords.  First article that I happened to grab, and it just “happens” to 
match the techniques I’m teaching.  Domain, subdomain, subdirectory, 
meta tags, URL, page description, text – it all matches.  This is not a 
coincidence. :>) 

  

http://inventors.about.com/od/uvstartinventions/a/Umbrella.htm
http://inventors.about.com/od/uvstartinventions/a/Umbrella.htm
http://inventors.about.com/od/uvstartinventions/a/Umbrella.htm
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How Do I Look Like Good Content 
to Google? 

• Remember! 
- Google uses software, not humans to determine what 

ranking to give 
- Google can give penalties for duplicate content, content 

“stuffed” with keywords, etc. 
- Write for humans, but remember Google 

• These tips may seem mechanical, but the goal is to be Google-
friendly 

 
Remember, Google uses software to examine websites to create its 
search results.  It can, and it will penalize duplicate content, keyword 
stuffing, or other things that go too far in trying to manipulate the 
search rankings. 

What you need to do is to write for humans.  Make it clear and easy to 
read, and yes, even fun to read. 

Writing quality SEO content that sounds completely natural is a bit of an 
art form.  You may well want to hire an outside writer to help. 

I’m going to give you a number of tips, but apply them carefully.  You 
absolutely do not want to “over optimize” your content.  It is 
completely OK to implement a subset of these tips, and to implement 
different sets on different pages.  The important thing is for the content 
to read naturally for humans. 

Some of the tips may seem a bit forced, or mechanical.  Remember, that 
while you are writing for humans, Google reads your content with a 
program.  The trick is to satisfy both.  
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Good Content: Text 

• The goal is to write text that is relevant, useful, natural, and 
comfortable to humans and friendly to Google 

- Relevant  
- Useful 
- Natural  
- Comfortable 

 
So what makes “good” text?  Good text is relevant, useful, natural, and 
comfortable to humans and friendly to Google. 

Good content is relevant.  It is tightly and directly related to the topic of 
the page.  It matches the keyword used to arrive at the page.  One test 
for good content is that people who arrive at your page should 
confidently feel that they have found the information that they were 
searching for.  One thing that makes it much more difficult is if your 
pages are not constrained to a small number of tightly related topics.  
The more focused the content on the pages, the easier it is for the 
content to be relevant to the user' s search. 

Good content is useful.  It fulfills the needs and the expectations of the 
searcher.  It satisfies what they need, even if they are asking in an 
awkward or unusual manner.  Consider your users carefully.  If they are 
searching on a particular term, what are they really looking for?  It has 
been found, for example, that people who search for “Guinea Pig” are 
much more likely to buy than those who have searched on “Guinea 
Pigs.”   

Good content is natural.  It reads like a human wrote it for other 
humans.  For all but a tiny handful of sites, it is more conversational 
than academic.  It should sound like a friend talking with you and not a 
professor instructing you.  Awkward language can be a sign to Google of 
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artificially created text, or text where the keyword has been stuffed in 
after the fact. 

Good content is comfortable.  It is well organized, and easy to read.  In 
practical terms, this means simple, plain language and short sentences.  
Steve Krug has a great little book on this topic called “Don’t Make Me 
Think” that I recommend highly. 
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Keyword Density 

• A measure of how often a keyword is used on the page 
- Typically expressed as a percentage (once in 100 words 

would be 1%) 
• How much? 

- Originally – as much as possible 
- Recently – 2% to 5% 
- Now:  keyword used in content ~2% of the time 

• Write for humans, then check density 

 
Keyword density is a number that is commonly used to express how 
often the specified keyword is used compared to all of the other text on 
the page. 

Matt Cutts from Google has said not to worry about keyword density, 
but then he turned around and also specifically said to go ahead and be 
sure to use the specific targeted keyword on the page a few times. 

However, having a way to check to see how you are doing is very 
convenient.  Keyword density is expressed as a percentage, taking the 
number of times the keyword itself is used, and dividing it by the 
number of words in the overall content.  If you use a keyword once out 
of 100 words of text, then the keyword percentage is 1%. 

So what is a good keyword density?  In yesterday's SEO it used to be 
that the more times you could stuff a keyword onto the page the more 
that Google would think that the page was relevant for the keyword 
that was being searched on.  This led to lots of tricks that people did 
such as stuffing more keywords on the page including using extremely 
tiny text or using text which was colored the same as the background 
color of the page.  Google hates such tricks and now will penalize you 
heavily if it finds you using them. 
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More recently the typical recommendation for keyword density was 
anywhere from 2% to about 5%.  This worked reasonably well, although 
it was hard to create a natural sounding page at the higher percentages. 

After the most recent Google updates many people become extremely 
gun shy about using high keyword percentages.  I have seen a few 
people recommend keyword percentages as low as 1%.  I am currently 
recommending that you try for about a 2% keyword density.  This seems 
to correspond pretty well to the advice from Matt Cutts. 

The right way to proceed is to write your text for humans.  Make it 
sound natural and normal, then when you are complete, go back, and 
check how often you've used your keyword in the text.  By adding or 
subtracting just a few instances of the keyword you should be able to 
get around 2% easily and yet still have it sound nice and natural. 

  



Ultimate SEO On-Page SEO 
 

203 
 

More Text Recommendations 

• Headlines 
- Keyword in H1 and H2 and H3 tags 

• First and Last 
- Keyword in first and last sentence 

• Possibly:  bold / italic used on keyword (not underline) 
• More than 300 words long (800-1000 words is even better) 

- Longer helps time on site metric 
- Longer makes keyword density target easier 

 
There is a lot more to good SEO in text than just the density of your 
primary keyword. 

In HTML you use "tags" to identify and separate elements on the page.  
For SEO some of the most important tags are the ones which identify 
headlines within a page.  These tags are identified as H1, H2, H3, and so 
forth.  H1 represents the largest headline, with the other tags used for 
sub headlines, sub–sub headlines, etc.  

If a word is in a headline then a reasonable assumption is that it is 
relevant to the corresponding block of text.  As such, it is good to 
include your keyword in the first three headline styles as part of the 
headlines themselves.  The most important thing is to include your 
keyword within a H1 headline, but the others are important as well if 
you can do it in a way that is natural to humans.  

When people are talking about a particular topic they typically 
introduce the topic quite early.  They also will often summarize the 
information related to that topic at the end.  This is probably why it 
appears to help your Google ranking to use your keyword in the first 
and in the last sentence of the associated article. 
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If you can, it is good to use bold and/or italic emphasis on your keyword 
in the text.  This may be most natural if done early in the article as part 
of introducing the keyword.  Many folks also recommend using 
underline on your keywords, however I do not.  I believe it can easily be 
confused with a hyperlink and so I tend not to use underlining as often 
in the text I generate for the web. 

The length of your text also affects the way the page will rank within 
Google.  Google does not want to send people to a search result where 
the information on the page is something like one short sentence.  
Remember, they want people to be happy with the search experience, 
and to find quality information related to what they are searching for. 

Your articles on the page should be a minimum of 300 words long.  
Longer articles, approximately 800 to 1000 words long are even better.  
This demonstrates a solid reasonable amount of content without going 
overboard. 

Using longer articles also helps in two areas.  First, longer articles take 
more time to read.  This helps your time on page metric to look better.   
Second, it is much easier to achieve a keyword density target while 
keeping the text sounding natural when you have a bit more text to 
work with.   

  



Ultimate SEO On-Page SEO 
 

205 
 

LSI – Latent Semantic Indexing 

• The goal is real, useful, on-topic content (write for humans!) 
• Google looks for things that naturally occur on pages specifically 

related to the keywords that people have used to search (Latent 
Semantic Indexing) 

• Related terms and synonyms are not as specific as the exact 
keywords 

- Will typically occur naturally if the topic is constrained 
by keywords 

- LSIKeywords.com – free tool to see LSI words and 
phrases 

- Will never be penalized for having lots of LSI words and 
phrases 

• Check for 3-5 related LSI keywords 

 
When writing text for the web we are trying to produce content that is 
real and useful and on-topic.  We are writing for humans not for 
computers. 

When a human is talking about a particular topic they use a particular 
vocabulary.  There is a given set of words that you would expect to find 
in the context of a particular topic.  For example, if I am talking about 
feeding dogs, then the word "bowl" is likely to appear. 

Mathematically it can be shown that for a given keyword there is a set 
of terms that one would expect to find in text close to that keyword.  
The distance between the primary keyword and the associated text 
varies according to how closely associated the two terms are. 

In SEO, the term latent semantic indexing or LSI is used to describe this 
relationship.  Because they are related, Google expects to find LSI 
keywords as part of the article for a given keyword. 
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These related keywords may not be as specific as the exact keyword.  
The same LSI term may be appropriate in several different contexts.  
The earlier example of "bowl"would also be found in articles describing 
china place settings.  As such, the related LSI keyword is defined by 
context, and will occur naturally for a topic on a particular keyword. 

There is a free tool which I highly recommend where you can find what 
the associated LSI keywords are for any particular prime keyword.  This 
site at LSIKeywords.com, actually searches and parses the pages which 
are returned at the top of Google's search for relevant LSI keywords. 

While it is easy to overuse use of a primary keyword, you won't be 
penalized for using a large number of different LSI words and phrases. 

Typically, when you write an article you've already used many of the LSI 
keywords.  This is more of a verification check than a mechanical 
insertion.  I recommend you check for about 3 to 5 related LSI keywords 
compared to the primary keyword of your article.  
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Good Content: Images and Video 

• Images 
- Good to have in content 
- Keyword in alt tag of image 

• Video 
- Good to have in content 
- YouTube can be used to point people at your site using 

keyword rich text and well- formed URLs 

 
The next thing that Google likes to see on your pages is images and 
video.  Google understands that images and video provide for a more 
interesting and compelling experience for the user. 

When including an image there is an important tag associated with that 
image called the alt tag.  You are able to put text into this tag that is 
used by people who are not able to see the original image.  Typically, 
this text describes the image.  When it comes to SEO, it is good to 
include your keyword for the page as part of the alt text. 

It is also quite good to include video on your pages.  Probably the 
easiest way to enhance your SEO efforts using video is to post the 
videos on YouTube.  You are then able to include references to your 
website on the YouTube page using both keyword rich text and well-
formed URLs.  
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Good Content: Links 

• Links to other pages on your site, preferably including the 
keyword (I’ve got more!) 

• Outbound links (Not just my stuff) 
- Link to External Page(s) 
- Outbound link to an Authority Site (such as 

wikipedia.org), preferably including the keyword 
- “nofollow” on external links, especially on text ads 
- Google AdSense adds “nofollow” to their ads 

automatically 

 
When evaluating the quality of the content on a page Google will look at 
the outgoing links that you have on that page.  A good search 
destination for Google is not a black hole that grabs onto and never 
releases its users.  Rather it is a page with significant outgoing links on it 
as well as text. 

The first type of links is links to other pages on your own site.  These 
links are especially good if they are able to naturally contain the 
keyword.  You are basically communicating to Google that your site is 
not just a one-page wonder, but rather you have more to say related to 
the topic at hand. 

The next type of links is links to other sites.  This communicates to 
Google that you are not just interested in trapping customers, but 
rather are communicating freely about the topic.  Having links to 
external pages says that you are not seeing yourself as the only person 
in the world with something to say on the topic. 

The best type of outbound links are links to an authority site.  An 
authority site is a site which Google has seen as definitive and 
authoritative.  One of the best sites to use regularly is Wikipedia.  Not 
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only is Wikipedia an extremely high ranking site, but Google has also 
recognized it as a very authoritative site. 

When you link to external pages, it is very good to include the 
rel="nofollow" attribute on these links.  This attribute tells Google that 
you are not specifically trying to pass on any of your site's link juice to 
the external page. 

It is absolutely crucial to include the NoFollow attribute on any 
textbased advertising.  If you do not include it on text ads Google is 
likely to penalize you for basically selling some of your site's PageRank.  
Google AdSense advertising automatically includes the NoFollow 
attribute when you use their ads on your website.  
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Good Content: Layout 

•  “Above the Fold” 
- What people see first 
- What people see without scrolling 
- Changes depending on viewing platform 

• Percentage of advertisements 
- Especially above the fold 

• Content length 
- Minimum 300 words 
- 800-1000+ words better 

 
The final element of producing good content for Google involves the 
layout of that content on the page.  Google wants the pages to be 
attractive and usable.  This can often mean that you need to pay 
attention to the way that your content is placed on the page. 

One of the most important parts of your content layout is identifying 
what part of your pages are "above the fold."  This term comes to us 
from newspaper publishing where there is a literal fold of the paper, 
and where only above the fold content will be visible in the news rack 
until the customer buys the paper. 

For a website, above the fold identifies the area of the page that people 
will see when they come to your site before they have done any 
scrolling on the page.  This initial view is especially important real estate 
on your webpage.  If somebody doesn't like what they see without 
scrolling, then they have little motivation to scroll down and look for 
more. 

The size of the area above the fold actually depends on the viewing 
platform that people are using when coming to your site.  This area has 
continued to grow over time and should be revisited about once a year.  
Thanks to Google's Chrome browser, modern browsers have 
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significantly increased the amount of the browser window dedicated to 
displaying your site. 

There will be some variation from site to site as to what hardware is 
being used to view the site.  Currently however, a reasonable definition 
for above the fold on a normal browser and a normal monitor is the first 
600 pixels tall of your website. 

One thing which is affecting the above the fold experience in a drastic 
manner is mobile computing, where people are coming to your site 
from their smart phones and tablets.  Quite often providing the best 
experience for these users requires significant investment in a parallel 
site which provides content specifically for these users. 

In SEO terms Google cares about what is seen above the fold.  They 
would like to ensure that people see the content that they're trying to 
see as quickly as possible.  Advertisements can be particularly tricky.  
You can get the best results by putting them above the fold, and 
advertisers always want the best results even at the expense of the 
content.  However you need to be careful to control the percentage of 
advertising on the screen and especially above the fold.  Above the fold 
I would recommend no more than 25% the screen be taken up with 
advertising. 

Content length, which I touched on before, can affect your layout as 
well.  As I said before you should have a minimum of approximately 300 
words in your content and 800 to 1000 words or more is better.  I do 
not recommend huge 10,000 word pages.  Instead I would break these 
pages up into several pages, giving you more opportunities for internal 
linking and Google ranking. 
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Questions 
1. Are you already doing on-page SEO?  What are you doing? 
2. What percentage of your pages have 

a. A clear reason to exist 
b. A clear call to action 
c. A clear association with a particular keyword 

3. Do you have canonical URL tags on your pages? 
4. Are you using the meta description? 
5. If a magazine/journal publisher, are you using Dublin Core 

Metadata? 
6. Are your page titles all unique? 
7. Do your page titles and URLs contain the target keyword? 
8. For text on the page: 

a. What is your keyword density? 
b. Is the page keyword used in headlines? 
c. Is the page keyword used in the first and last sentence? 
d. Do you use bold or italic on the keyword at least once? 
e. How long is your content? 
f. Do you use LSI keywords in your content? 

9. Do you have images? 
10. Do your images have alt-tags with the keyword in them? 
11. Do you have video? 
12. Do you have links to other pages on your site? 
13. Do you have outbound links to authority sites? 

a. Are they marked “nofollow”? 
14. Do you have ads? 

a. If so, do you keep them limited above the fold? 

  



Ultimate SEO On-Page SEO 
 

213 
 

Implementation Checklist 
�  Review all pages on the site for 

o Clear reason to exist 
o Clear call to action 
o Association with a particular keyword 
o Clear meta description 
o Clear unique page title with targeted keyword 
o URLs that include targeted keyword 
o Content starting solidly above the fold 
o Limited advertisements above the fold 

� Implement canonical URL tags as needed 

� Review content for 
o Keyword density 
o Keyword in headlines 
o Keyword in first and last sentence 
o Bold or italic on the keyword 
o 300 words long or more 
o LSI keywords 

o Use of images and video and alt tags 
o Links to other on-site pages 
o Links to authority sites 
o “Nofollow” on outbound links 

  





Ultimate SEO Local SEO 
 

215 
 

 

 

 

 

 

 

Local SEO 

Reaching a Local Customer Base 

 

 

Leo Wadsworth 
LeoWadsworth.com 

 

 

 

 

  

http://leowadsworth.com/
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Introduction 
Welcome to Ultimate SEO!  This module covers Local SEO.   My name is 
Leo Wadsworth from LeoWadsworth.com. 

Local SEO refers to SEO which has been done to improve the site's 
rankings within a local search.  This can include both rankings for 
generalized searches conducted from a particular area, and rankings for 
specific searches which include locality as part of the search. 

Local SEO is of particular interest to businesses with a brick-and-mortar 
presence.  These businesses often want to use their website as a way to 
bring in more local customers.  It can also be useful for Internet 
businesses which are concentrating on a user base within a particular 
area, such as classified ads, restaurant reviews, or local news.  

http://leowadsworth.com/
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Onsite SEO Factors 

• Place your full street address and local phone number on all 
pages of your website. 

• Optimize your Contact or About page for your business name 
and location. 

• Include locality names (surrounding cities, etc.) on your pages 
• Include locality names in page title 

 
There are a number of things that you can do to improve your ranking in 
a local Google search.  To begin with, it is important for Google to know 
where the business related to your site is located. 

This may seem like overkill, but I recommend that you place your full 
street address and your local phone number on every page of your 
website.  Typically, a good place for that is at the bottom of the page in 
the footer.  

Pay particular attention to your contact us or about us page.  Be sure to 
optimize that and to clearly have your business name and location 
prominent on that page. 

If your business provides products or services to several localities and 
not just your own immediate locality, then you will want to include 
those locality names on your pages as well.  It is not wise to assume that 
Google knows that the two cities are right next to each other.  
Sometimes Google gets it right without you doing anything, but we're 
trying to ensure a good listing where appropriate. 

The other place that you want to include locality names is in the title to 
your pages.  This can be challenging to do in a way that looks natural, 
but it is very important.  Remember that the page titles are typically 
used as the primary link text in the search results and as such, you have 
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an opportunity to immediately inform potential customers that you 
service their area. 
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Offsite Factors 

• Review sites 
- Yelp.com 
- Epinions.com 

• Social Media Sites 
- Google+ 
- Facebook.com 
- Linkedin.com 

 
Just like other types of SEO, local SEO is affected by off-site factors as 
well. 

There are large numbers of websites set up specifically to review local 
businesses.  Two of the more well known of these sites are yelp and 
Epinions.  Besides their SEO effect on Google's rankings, review sites can 
have a large positive or negative affect on how busy you are.  Most 
review sites have strict policies about what a business owner is allowed 
to do or not do on site, so watch out for that.  If a negative review 
shows up on a review site do your best to respond, but never ever ever 
get angry or say anything bad about the complaining customer. 

As a local business, it is important to participate on social media sites 
such as Facebook, Google+, and LinkedIn.  These sites, especially 
Facebook, have the potential for driving huge amounts of traffic 
towards your business.  They represent a great place to announce 
special promotions and contests.  Once you get your customers 
participating in a positive conversation about your business with each 
other, you have truly won. 
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Maps and Business Listings 

• Create your business listings (Maps). Check to see if you have an 
unclaimed page first: 

• Google+ Local https://plus.google.com/local 
• Bing Business Portal (beta) 

http://www.bing.com/businessportal 
• Yahoo Local  http://listings.local.yahoo.com 

 
The next thing you want to do regarding local SEO is to make sure that 
your business shows up on the various Internet mapping sites. 

As of right now there are three major sites to include. 

The first of course, is Google.  Google+ Local is the name for the local 
business aspect of Google.  This is by far the most important site, so 
make sure you get this one right.  You can add your site into Google+ 
local from https://plus.google.com/local. 

Next up is Bing.  Sign up for the Bing Business Portal at 
http://www.bing.com/businessportal. 

Finally we have Yahoo, which can be found at 
http://listing.local.yahoo.com. 

In all these cases, take your time, triple check your inputs, and make 
sure that the listing is accurate. 

 

  

https://plus.google.com/local
https://plus.google.com/local
http://www.bing.com/businessportal
http://listings.local.yahoo.com/
https://plus.google.com/local
https://plus.google.com/local
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Google Places Google+ Local 

• Changes!  Google Places becomes Google+ Local 
• https://plus.google.com/local 
• Proper category associations 
• Physical Address 
• Local area code 
• Square image, 250px by 250px 
• Manually owner-verified Google+ Local page 

 
The more things change, the more they stay the same.  Google 
continues to change things.  In this case, a key part of local SEO has 
changed names and features:  Google Places has become Google+ Local.  
Right now, you can still enter business information at the Google Places 
page, but I expect that to change soon, and so I recommend you use the 
Google+ Local URL instead.  The end-users already view all of the local 
information in the Google+ venue. 

Google+ Local is the most important thing to do properly to enhance 
local SEO.  It integrates your business with both local searches, but also 
with Google Maps and Google Mobile.  This gives it much more power.  

For restaurants, Google+ Local is using the review information from 
Zagat. 

In Google+ Local, you associate your site with a category.   Choose this 
carefully.  

Make sure you add in the physical address and phone number (with a 
LOCAL area code).  This is not the time to use your 800 number.  It will 
be a local call for people in any case. 

To make things personal, you’ll want to include an image.  The standard 
image size is a square image, 250 pixels on a side. 

https://plus.google.com/local
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Finally, you want to make sure you verify your Google+ Local page.  This 
confirms who you are to Google.  
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Technical Factors 

• Use the hcard microformat to make your location unmistakable 
to the Search Engines. 

- http://microformats.org/wiki/hcard 
• Add a KML file (special location file) to your website sitemap file 

- http://code.google.com/apis/kml/documentation/ 
- Create using Google Earth 

 
There are a couple of technical steps you can take to make it especially 
easy on Google. 

First, include the hcard microformat for your address and phone on 
your contact us or about us page.  This may also help your contact 
information to be imported into certain phones and email address 
books.  You can get information about the hcard microformat at 
http://microformats.org/wiki/hcard. 

Next, add a KML file to your website sitemap file.  A KML file is a special 
file that describes where you are located.  You can create it using the 
free Google Earth program.  You can get information about KML files at 
http://code.google.com/apis/kml/documentation/.  

http://microformats.org/wiki/hcard
http://code.google.com/apis/kml/documentation/
http://microformats.org/wiki/hcard
http://code.google.com/apis/kml/documentation/
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Multiple Locations 

• Create a separate page for each location 
• Use local info on each of these pages 
• Link internally to location pages, using the location names in link 

text 

 
What do you do if you have multiple locations? 

Here’s the Google-friendly way to manage this situation. 

On your site, create a separate page for each location.  Put the 
complete address on each of these pages, and reference the locality 
name in the page title, just like always. 

Then create a page with links to the individual pages, using the names of 
the localities in the link text. 
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Other Factors 

• All normal SEO factors apply 
• Survey of experts in Local SEO 

- http://www.davidmihm.com/local-search-ranking-
factors.shtml 

• Consider Groupon.com 
• If nothing else, make a Google+ Local page 

 
Local search includes all of the “normal” SEO factors covered in the 
other modules. 

There is an interesting discussion and survey of experts who focus on 
local search at http://www.davidmihm.com/local-search-ranking-
factors.shtml. 

You may want to consider using Groupon.com to provide online 
coupons and incentives to your customers. 

If you don’t do anything else, be sure to make a clean, accurate Google+ 
Local page. 

 

  

http://www.davidmihm.com/local-search-ranking-factors.shtml
http://www.davidmihm.com/local-search-ranking-factors.shtml
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Local Review Sites 
23SearchOnline Boulevards ExpressUpdate Info Group 

7 Mainstreet BrightKite EZLocal InfoSpace 

Address.com Brownbook FindLocal.com InsiderPages 

Addresses.com ChamberofCommerce Foursquare Intuit Business 
Directory 

AllPages.com City Slick Genie Knows Judysbook 

Angies List CitySearch Geodelic.com JustDial 

Answerwix.com CitySquares GetFave.com Kudzu 

AnyWho.com CityVoter GigPark.com LikeList 

AreaConnect.com Company.com Go2 Local 

Axciom DexKnows Hello Metro Yelp.com 

B2B Yellow Pages Discover Our Town HotFrog Zagat.com 
Best of the Web 
Local Dream Local iBegin  

BizWiki Epinions ImmersiFind  
 
Here is a list of a number of the local review sites.  This list is changing 
all the time, but it gives you a start. 
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Questions 
1. Are you targeting local customers?  
2. Is your address prominently on your site? 
3. Do you have your contact and/or about page optimized for your 

location? 
4. Do you include locality names in your page titles and pages? 
5. Does your business interact with review sites or social media 

sites?   
a. If so, do you know what your current reputation is like? 

6. Do you have local listings in: 
a. Google+ Local (formerly Google Places) 
b. Bing Business Portal 
c. Yahoo Local 

7. Are you using the hcard microformat? 
8. Are you using a KML file (special location file)? 
9. Do you have multiple locations? 
10. Are you using Groupon? 

Implementation Checklist 
�  Verify address is plainly on the site in the right locations 

� Verify current local online reputation 

� Verify local listings, fix as needed 
o Google+ Local (formerly Google Places) 
o Bing Business Portal 
o Yahoo Local 

� Verify use of hcard microformat and KML file, if appropriate 

� If multiple locations, verify location page for each one 

� Consider using Groupon coupons if appropriate 
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Introduction 
Welcome to Ultimate SEO!  This module covers Search Results SEO.   My 
name is Leo Wadsworth from LeoWadsworth.com. 

Search results SEO is a bit different than the other forms of SEO.  The 
other forms concentrate on getting your site ranked as highly as 
possible within Google.  Search results SEO concentrates on the way 
your listing looks on the search results page.  

http://leowadsworth.com/
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Ultimate Goal of SEO 

• Is not to just appear in high ranking search results 
• Quality Traffic 

- Lots of traffic to your site 
- Not JUST traffic, people truly appropriate for your site 

• Conversion Funnel 
- People  Clicks  Conversions                                                                                                                                    

 
What is the ultimate goal of SEO? 

Most SEO efforts are targeted at improving the ranking of your website 
on the search results screen.  Success is viewed as getting to the first 
page or even better to the number one position.  But gauging our SEO 
success purely in this manner ignores the broader goals of SEO. 

The ultimate goal of SEO is to deliver targeted traffic to your website. 

Typically, you want lots and lots of traffic.  Ranking higher in the search 
results is a good thing because that gives you more traffic. 

However, it is not just traffic that you want.  The quality of traffic can 
vary widely.  It is actually quite easy to send high volumes of extremely 
poor traffic to any website very cheaply.  Such traffic really doesn't do 
that website any good.  What you need is traffic which is targeted to 
and which matches your website.  You want people who will respond to 
what you have to offer. 

Remember the conversion funnel.  We start out with a large number of 
people.  A percentage of those will click on your site.  A percentage of 
those who come to your site will actually buy or do what you want them 
to do.  Increasing the efficiency of the funnel at all steps along the 
funnel will give you more actual conversions. 
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Search Results SEO 

• Ranking highly in search results means nothing if people don’t 
click on your listing 

• While you cannot control the listing, you can influence it greatly 
• A better listing = more clicks 
• Google WANTS search results to be popular and look attractive 

 
Search results SEO focuses on the way your website link appears in the 
search results.  The way your site link appears can make a huge 
difference in terms of how many people will actually click on that link. 

You can be on the first page, or even in the number one slot, but if 
nobody clicks on your link then all of your SEO efforts are wasted.  You 
want people to see your link, and then to click on it. 

Google does not allow you to control the search results listing directly.  
However, there are a number of things that you can do which can affect 
the appearance of the listing in just about every case. 

Remember the better your listing looks, the more clicks you are going to 
get.  The more your listing matches the desires of your target audience, 
the more you'll get the right kind of visitors. 

In these efforts, we continue to work with Google as opposed to against 
them.  Google wants the search results to be attractive.  They want the 
search links to specifically attract people that will be satisfied and enjoy 
the sites that have been linked.  We all want solid attractive search 
results. 
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Page Title 

• The page title is typically used for the first big blue line in the 
search listings 

- Often the only line people will read! 
• Used in social media sharing 
• Used in browser bookmarking 
• What makes a good title? 

- Makes me want to click! 
- Under 65 characters 
- Keywords included as naturally as possible (not 

overloaded) 
- If you want the domain name, then put it last 
- Include geographic location when appropriate 

 
Every HTML page has a title.  This title is typically displayed near the 
very top of the browser as you view your page.  In the case of browsers 
with tabs, the page title is often used as the name of the tab. 

When it comes to search results the page title is very important.  It 
typically, the very first line of a search result is the page title.  It is the 
big blue line that is given special prominence.  Quite often, as people 
are scanning the search results, this is the only line that they will read.  
This makes it very important to get right. 

The page title is also used in social media sharing.  When you share a 
link in Facebook or Google+ or LinkedIn the page title is commonly used. 

The page title is used in browser bookmarking.  When someone tries to 
save a link to your page in the browser, the page title is used as the text 
for that link. 

So what makes a good page title? 
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A good page title is one that makes me want to click on it.  It is 
attractive, clear, understandable, and maybe even fun.  It promises an 
answer to the real question that I was searching for. 

The page title should be reasonably short.  A useful rule of thumb is to 
keep it under about 65 characters.  This will make it fit in the various 
places that is used. 

The specific keywords that you are targeting on the page should be 
included in the page title in a very natural manner.  It should read easily 
and not forced.  Some people have recommended including the target 
keyword twice within the title.  I specifically do NOT recommend that, 
as it seems like “over optimizing” to me.  Keep the page title sounding 
natural. 

If you want to include the domain name for your site, then put it last in 
the page title.  Many times a separator is used between the title and the 
domain name. 

Finally, if your page is targeting a specific geographic location, then 
include that in the page title. 

The more you can make the page title look attractive, and the more you 
can make it relevant to both the search and the resulting page, the 
more quality targeted clicks you will get. 
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Meta Description 

• The meta description is typically used for the description of the 
search engine entry 

• Keep it to less than 160 characters 
• Mini-sales pitch typically backfires, keep it to a natural positive 

sounding description 
• Include keyword(s) 

 
The meta-description tag is contained within the source code to your 
HTML page. 

This tag is important for search results SEO because it is typically used 
by Google for the description of the page.  If your page does not have a 
meta-description tag, then Google will typically use part of the text that 
it finds on the page.  Google does not promise to use this tag for the 
description field, however they almost always do. 

One way to help ensure that Google uses it for the description is to keep 
this meta-tag reasonably short.  You want to try to keep it under about 
160 characters. 

As always, consider the reaction of the people viewing the description in 
the search results.  I have found that typically a "sales pitch" just doesn't 
work as well as a clean simple description.  When writing this field, just 
keep it to a natural positive description. 

Finally, you will want to include the targeted keywords for the page 
within the meta-description.  Don't force them, but keep it sounding 
natural.  This will reassure the searcher that the topic of the page is very 
relevant to the keyword. 
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URLs 

• Keyword in URL helps people know that you have content 
specifically related to their search 

• If needed, separate with dashes to make words obvious 
• In marketing materials, capitalize the first letter of each word in 

the URL 

 
The URLs you use for each of your pages will also show up in the search 
results. 

Because of this, it is good to include the keyword in the URL.  It helps to 
reassure the searcher the this page is absolutely relevant to their 
keyword. 

If there is any ambiguity about how the words in the URL should be 
separated, then use dashes between each of the words. 

In your marketing materials, if you have a URL with multiple words in it, 
then capitalize the beginning of each of the words for clarity.  For 
example “ThisIsMyWebsite.com”. 
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Questions 
1. Are you satisfied with how your site looks on the search results 

page? 
2. Is Google using your page title and description in their results? 
3. Are you page titles inviting and keyword rich? 
4. Are your page your descriptions inviting and keyword rich? 
5. Are your URLs inviting and keyword rich? 

Implementation Checklist 
� Examine appearance of site in search results 

� If Google is not using page titles or meta descriptions, check 
how long each is 

� Examine page titles and descriptions and URLs 
o Do they make you want to click on them? 
o Are they keyword rich? 
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Introduction 
Welcome to Ultimate SEO!  This bonus module covers WordPress SEO.   
My name is Leo Wadsworth from LeoWadsworth.com. 

I have included this module as an illustration of a practical 
implementation of SEO principles, along with introducing a number of 
helpful tools. 

  

http://leowadsworth.com/
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WordPress 

• Very commonly used 
- I typically recommend WP for small to medium sites 

with a single team working on the site 
• Started out just for blogging 
• Additions/changes over time have made it a solid CMS (Content 

Management System) 
• Very expandable using plugins 

 
WordPress is the most-used open-source content management system 
(CMS) in the world.  It is used by millions of websites around the world, 
both big and small.  There are other popular programs, notably Joomla! 
and Drupal, but WordPress is the leader by far. 

Why is WordPress so popular?  It turns out that WordPress is a very 
robust solid program that is extremely easy to set up and use and that 
provides a great set of features.  Many hosting companies include the 
ability to install WordPress as a website with a single click.  Of course, 
the fact that it is free has not hurt usage either. 

I typically recommend WordPress for my clients, especially in the case 
of small to medium sites.  It does work best if there is a single team 
working on the site.  Situations where you have multiple departments 
updating the same website are not as good of a fit for WordPress. 

WordPress began as a platform for blogging.  Indeed, to this day, 
blogging is one of WordPress's greatest strengths.  It is quite easy in 
WordPress to create, manage, and update a large blog. 

Over time WordPress has grown far beyond being just a blogging 
platform.  As the WordPress community matured, so did the product.  
As people needed a more complete set of website features, WordPress 
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has evolved to provide them.  These changes and additions over time 
have made it a very solid CMS platform. 

You can change the look and feel of a WordPress website quite easily.  
You do this using themes.  Themes are available both through the main 
WordPress website and through hundreds if not thousands of other 
locations.  Changing the theme of a WordPress site can drastically 
modify the way the site looks and works. 

Probably one of the biggest strengths of WordPress is how easy it is to 
expand.  Using what WordPress calls "plugins" you are able to add 
functionality to the core program.  There are thousands of plugins 
available.  Most of these plugins are free.  The WordPress.org website 
hosts thousands of the free plugins in a searchable archive. 
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WordPress Plugins 

• Six plugins to help you to make a SEO friendly site 
- All in One SEO Pack 
- SEOPressor 
- Social Metrics Pro 
- Google XML Sitemaps 
- Google Analytics for WordPress 
- AddThis Social Bookmarking Widget 

• Recommended 
- CMS Tree Page View 
- All in one Favicon 
- Redirection 
- Style Press 

 
While the core WordPress program is quite powerful, to really make an 
SEO masterpiece website you need to use various plugins.   

In this module I will be discussing two sets of plugins.  First of all, are six 
plugins specifically designed to help you with your SEO tasks and needs.  
These plugins do an amazing job of automating a lot of the SEO work 
that normally would be done by hand. 

The next set is four more plugins that I highly recommend just because 
they are great plugins that will simplify the work involved in creating 
and managing a great website. 

I am not going to read the names of these plugins right now because the 
rest of the module goes into them in some detail. 

There is a normal method for adding plugins to a WordPress installation.  
It is built directly into WordPress.  First, you login as an administrator, 
then you access the dashboard, then from the plugin option on the left 
menu you are able to choose "add new".  This option brings up a page 
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where you can search for plugins based on their name or other 
attributes and find it directly in the huge WordPress.org directory.  You 
are then able to install it with just a click, and then typically activate it 
with one more click.  It is nice and easy and straightforward.  In this 
module I'm not going into depth about how to run WordPress, rather I 
am covering the configuration which will be most helpful to someone 
generating a solid search engine optimized website. 
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All in One SEO Pack 

• Free and paid versions 
• Add plugin through normal WP method 
• Generates automatically and provides control over 

- Page titles 
- Canonical URLs 
- All meta tags 

 
The first plugin to make your life as an SEO ninja easier is called "All in 
One SEO Pack."  This one plugin adds a bunch of different capabilities 
that makes your life much easier. 

It is available in both a free and a paid version.  I typically encourage my 
clients to get the paid versions when both are available in order to get 
better support and to encourage and support the further development 
of the plugin. 

You can install the free version directly from the WordPress.org 
repository in the normal way. 

This plugin provides search engine friendly page titles automatically 
based upon the name of the page or the post.  These page titles can be 
overridden, but they give you a darn good place to start automatically. 

The plugin generates quality URLs for you as well, avoiding any URL that 
would not be human and search engine friendly. 

The plugin also generates the canonical URL tag.  There are often 
several ways to access a particular page in WordPress, and having the 
canonical URL tag means that Google will not penalize you for duplicate 
content. 
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Finally, the plugin allows you to directly control all of the other 
metatags, particularly including the description meta-tag.   
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SEOPressor 

• Paid plugin, but well worth it 
• Checks content for about 200 SEO characteristics as you write it 
• Easy to use, gives great recommendations on how to improve 
• Helps you make sure your page isn’t over optimized 
• Seopressor.com 

 
SEOPressor is only available as a paid plugin, but it is well worth the 
price. 

SEOPressor checks your content for around 200 different characteristics 
that can affect your SEO rankings.  It does this as you write, save your 
drafts, and publish your articles.  These characteristics include many of 
the things I have mentioned, especially in the On-Page SEO module.  For 
example, it gives you a report of the keyword density on the page.  This 
lets you know quickly if you need to add or delete a few instances of the 
keyword.  It also reports on items such as use of the keyword in 
headline tags, and much, much more. 

The plugin is very easy to use.  Pretty much the only thing you have to 
do on each page is tell it the keyword that you are targeting, and it does 
the rest.  It provides you with great recommendations of how to 
improve your content for better SEO.  It also can help you catch 
situations where Google might flag your content as "over-optimized." 

I strongly suggest writing your content for humans, letting it flow 
naturally, and then using SEOPressor to make sure that your content is 
also search engine friendly. 

 

  

http://seopressor.com/
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Social Metrics Pro 

• Paid plugin, but worth it for serious SEO work 
• Displays metrics for the “Big Six” social sites on a per-page and 

per-post basis 
• Easy red/yellow/green coding 
• Lets you know where to focus your efforts 
• http://socialmetricspro.com/ 

 
Google has made it plain that they will be using what they call "social 
signals" as part of the search ranking criteria.  In other words, they will 
be looking at how your site is appearing on various social media sites 
such as Facebook.   

Social Metrics Pro is a paid plugin that is worth it for serious social 
media SEO work.  It displays metrics for the top social sites on both a 
per page and a per post basis using a simple red/yellow/green coding.   

This lets you know where to focus your social media efforts for best 
effect. 

  

http://socialmetricspro.com/
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Google XML Sitemaps 

• Free plugin 
• Add plugin through normal WP method 
• Automatically generates sitemap.xml 
• Automatically generates zipped version 
• Notifies Ask.com, Google, Bing and YAHOO about changes via 

ping 

 
Google XML Sitemaps is a free plugin that makes the task of generating 
sitemaps wonderfully easy. 

It is available through the WordPress.org archive in the normal manner. 

This plugin automatically generates a sitemap.xml file, as well as a 
zipped version of the file for greater efficiency.  It also notifies the major 
search engines when you make changes to your site automatically. 
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Google Analytics for WordPress 

• Free plugin 
• Add plugin through normal WP method 
• Supports Google Analytics 
• Uses asynchronous version for fastest site response 
• Can track outbound links 
• Can track download links 

 
Google Analytics for WordPress is a great plugin that makes it easy to 
add Google analytics tracking to your website.  The plugin is free and 
available in the WordPress.org archive. 

There is some debate in the SEO community about using Google 
Analytics and Google Webmaster Tools.  Some people, especially if they 
are using techniques that Google might not approve of, are concerned 
about letting Google have access to so much information about your 
website.  However, Google has said that they will keep the Analytics and 
the search engine data separate. 

I believe the benefits available through using Google Analytics and 
Google’s Webmaster Tools are more valuable than any risk at giving 
Google too much information about your site. 

This plugin uses the latest version of Google Analytics.  This version 
loads the analytics script asynchronously.  This means that your user can 
go on ahead and use your page even while Google Analytics is loading in 
the background.  This improves your page loading times and the overall 
user experience. 

Using this plugin in conjunction with Google Analytics lets you track 
other things as well such as outbound links and download links with the 
right code.  
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AddThis Social Bookmarking 
Widget 

• Free plugin 
• Add plugin through normal WP method 
• http://addthis.com 
• Works best with a free or paid account 
• Provides an easy way for your users to share or submit your 

content to over 300 sites 

 
The AddThis Social Bookmarking Widget is a free plugin, available 
through the normal WordPress.org archive, that provides a fantastic 
way for people to easily share your content with other people.   

It supports every type of sharing and every sharing site you can imagine.  
As of this writing, it supports over 300 different sites.  The largest sites, 
such as Facebook, are available with a single click while other sites are 
available with a simple menu.  This one free plugin helps your users 
improve your social signals without you having to do anything. 

Using a free or a paid account at AddThis.com, you are even able to 
track the amount of sharing that your users are doing. 

 

  

http://addthis.com/
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Recommended Free Plugins 

• Add these using normal WP plugin method 
• CMS Tree Page View 

- Lets you easily see and use a tree view of all your pages 
- Drag and drop sort 
- Pages “inside” other pages 

• All in one Favicon 
- Lets you easily add a favicon to your site 

• Redirection 
- Handles redirection of URLs 

• Style Press 
- Gives full control of CSS styling on both a site level and a 

page/post level without having to modify the theme’s 
stylesheet 

 
Here is a set of free plugins that I recommend that people use for just 
about any WordPress installation.  These plugins just make life easier 
when running a website using WordPress. 

All of these are available from the WordPress.org archive, and are trivial 
to install in the normal manner. 

The first of these is called CMS Tree Page View.  In WordPress, it can 
become a bit of a pain to manage a website with a lot of pages.  In its 
normal configuration, WordPress gives you one big list of all the pages.  
This plugin provides you with an organized view of your pages, including 
the ability to have pages inside of other pages on the view, much like 
folders on a desktop.  It allows you to drag and drop your pages around 
as they appear on the Tree view.  This makes it wonderfully easy to 
organize your pages, and to set up different areas on your website. 

The next plugin is called All-In-One Favicon.  A favicon is the little tiny 
picture that you see up in the upper left corner of your browser.  It is 
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also the picture which is associated with your website when you 
bookmark a page.  This program makes it trivial to add this picture onto 
your website.  By adding a favicon, your entire site looks more 
professional. 

Next up is a plugin called Redirection.  This free plugin does a marvelous 
job of letting you redirect one URL to a different URL.  You are able to 
mark the redirect as permanent (i.e. 301), which can be great for 
maintaining SEO ranking when the website undergoes significant 
changes. 

Finally, I have to recommend the plugin called Style Press.  Style Press 
gives you complete control over the CSS styling code associated with 
your website.  You can control the CSS styles for the entire site, or for 
just a single page or post without affecting the rest of the site.  This is 
much easier than manipulating the stylesheets associated with a given 
theme.  It allows you to use solid styling methods easily and robustly. 

 

By using this combination of plugins, your WordPress site will be both 
easy to use and easy to optimize for search engine rankings. 

 

 

  



Ultimate SEO WordPress SEO 
 

254 
 

Questions 
1. Do you use WordPress for your site? 
2. If so, are you using the following plugins, or equivalent 

functionality: 
a. All in One SEO Pack 
b. SEOPressor 
c. Social Metrics Pro 
d. Google XML Sitemaps 
e. Google Analytics for WordPress 
f. AddThis Social Bookmarking Widget 
g. CMS Tree Page View 
h. All in one Favicon 
i. Redirection 
j. Style Press 

Implementation Checklist 
� Check for equivalent functionality of plugins 

o All in One SEO Pack 
o SEOPressor 
o Social Metrics Pro 
o Google XML Sitemaps 
o Google Analytics for WordPress 
o AddThis Social Bookmarking Widget 
o CMS Tree Page View 
o All in one Favicon 
o Redirection 
o Style Press 

� Add needed plugins and configure
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Introduction 
Welcome to Ultimate SEO!  This bonus module covers the tale of three 
Google updates.   My name is Leo Wadsworth from 
LeoWadsworth.com. 

Google keeps changing.  It averages roughly one change per day.  Some 
of these changes are small; some are huge.  Google changes, we adapt.  
Google changes, we adapt. 

With each change, there is a period of confusion as we figure out the 
new rules to the game.  The large number of factors involved in 
Google’s algorithm complicate this period of discovery.  Quite often, 
there are wrong “guesses” that involve factors already in Google’s 
algorithm. 

This is the story of three updates.  Each of these updates has caused 
waves of panic and change in the SEO industry.  Eventually the panic 
subsides, and we become accustomed to the new reality… until Google 
shakes us up again. 

  

http://leowadsworth.com/
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What does Google want? 

• To make money 
• How do they make money? 
• By selling ads 
• What do they need to sell ads? 
• Lots of usage 
• How do they get that? 
• By producing search results that please the users the most 
 
It is in Google’s best interest to display the most relevant, up to 
date, complete, and accessible information based on the search the 
user enters 

 
Yes, this is a repeat of a slide from the SEO Philosophy module.  It is 
good to recognize that Google is a company that is rationally acting in 
its best interests.  Understanding how those interests work can help us 
work with Google for maximum effect. 

Any successful effort to manipulate search results is a problem for 
Google.  Even if it results in better search results in a particular case, the 
fact that it works means that it could be used to cause the search results 
to be degraded.  

Google’s updates its software frequently.  Typically, it updates its 
software a bit more often than once a day.  Most of these updates are 
minor, but some of the updates are huge, and take on a life of their 
own. 

Google updates its software to produce better search results.  
Sometimes this is a general algorithmic improvement.  At other times, 
the updates are in response to changing conditions on the Internet 
caused by people trying to fool Google and game their search results.  
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Confusion 

• The emperor has no clothes!  (We’re all just guessing) 
• Google has released some information 
• Experimentation over thousands of sites and sharing knowledge 

is how SEO information develops 
• The SEO community shares knowledge pretty freely 
• There can be confusion  

 
The emperor has no clothes!  We are all just guessing at what really 
makes Google tick.  OK, OK, to a large degree, I’m kidding – but there is 
a kernel of truth there too. 

Google has acknowledged using a few things in its algorithms, but 
mostly it encourages people to just build quality websites and to let the 
SEO take care of itself.  Obviously, I prefer a bit more proactive 
approach. 

Much of our SEO knowledge is obtained through experimentation 
combined with intuitive and educated guesses. 

The SEO community is especially good about sharing information about 
what works and what doesn’t. 

Combination of base updates and multiple panda updates and multiple 
penguin updates can equal confusion about exactly what causes what.  
This makes people mix up why things should be done. 

On the other hand, does it really matter whether it is a Panda or a 
Penguin or a partridge in a pear tree that is causing Google to act in a 
certain way?  Not really – we just need to adjust as needed.  
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The Panda Updates 

• Panda – born Feb 24, 2011 
• Updated many times 
• Judges the CONTENT QUALITY 

- Above the fold content 
- Spun content 
- LSI keywords 
- Duplicate content 

• Runs irregularly 

 
Google saw a bunch of low quality “farm” sites clogging up search 
results.  Panda was an attempt by Google to improve their search 
results by reducing the ranking of low-quality sites automatically. 

The overall Panda project is huge, with humans evaluating “quality” 
sites, and then Google working on getting the algorithm to match. 

Panda has had a large series of updates to try to make it better and 
better.  It continues to have updates even now, as Google improves and 
refines it. 

Panda tries to judge the quality of the content on the page.  Google 
wants to link to sites with quality content.  Quality content is content 
that satisfies the searcher, and is easy to access.  It uses several 
different measures of quality.   Here are some of them: 

Above the fold content 

Panda wants the first view experience of someone coming to your site 
to be pleasant.  The first view, the view you can see without scrolling, is 
commonly called “above the fold”, using old newspaper terminology.  
Panda wants to see content above the fold, not just graphics and 
especially not just advertisements. 
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Spun content 

Spun content is content where a single article is changed into a large 
number of articles by using software to substitute synonyms for various 
words in the article.  The resulting articles are posted at various sites as 
original content. 

Panda doesn’t like spun content because the quality of the resulting 
articles is not as good as a hand-written article.  In addition, you end up 
with a lot of duplicate information on multiple sites. 

LSI Keywords 

Panda uses LSI keywords to judge the quality of the content.  An LSI 
keyword is a keyword that is related to the primary keyword, and 
usually found in proximity to the primary keyword.  The general 
assumption is that if you are talking about a particular topic, then there 
is a particular vocabulary associated with that topic. 

Panda looks for LSI keywords in the content as a measure of quality. 

Duplicate content 

Panda wants original content, not duplicate content.  This can cause 
problems if people copy your content and then get identified as the 
original author.  However, usually Panda does a pretty good job of 
identifying the source versus the copy. 

Panda doesn’t run all the time.  It is run as a secondary background 
process that updates parameters on the main indexes periodically.  This 
means that you can see pretty drastic changes in your ranking at any 
time. 

 

  



Ultimate SEO A Tale of Three Updates 
 

261 
 

The Freshness Update 

• “Freshness” update. November 2, 2011 
• Judges the CONTENT AGE 
• Incorporated into normal search processing 
• Frequent content updating 

- Helps search ranking 
- Good for usage in general 

 
This update came about as Google recognized that, in many cases, it 
was better to have content that was newer, instead of older. 

This can be hard to accommodate, especially because newer content 
has not had as much time to accumulate a mass of external links to it. 

This made a big splash at first, but has been incorporated into the 
normal search processing. 

In any case, frequent content updating is very wise.  It will help your 
search results ranking.  It also is good for your website usage in general.  
When I worked at AOL, we found that daily updates made a huge usage 
difference compared to less frequent updates. 
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The Penguin Updates 

• Penguin - born April 24, 2012 
• Updated at least once so far 
• Judges the inbound LINK QUALITY 
• Variety and patterns 

- Link anchor text 
- Sources of links 
- Links from sites with no links to them 
- Links in the middle of unrelated content 
- Links from unrelated sites 
- Link targets 

• Runs irregularly 

 
Recently, the “Penguin” update has made our lives “interesting” once 
again.   Originally, the name of this update was webspam.   

Penguin has been aimed at reducing the blatant manipulation of the 
search results using various backlinking methods. 

It appears that Penguin, like Panda will be updated on occasion.  It has 
already had one update. 

Penguin tries to do a better job of recognizing signs related to inbound 
link quality, especially signs that reveal attempts to manipulate search 
rankings. 

Penguin likes variety.  Penguin hates unnatural patterns and repetition, 
and will punish it when it finds it. Here are some of the things to 
consider: 

Link anchor text 

The anchor text is the text visible to the person viewing the link.  It has 
been very powerful to use your desired keywords in this anchor text.  
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Google took this to mean that the other source site identified your 
content as relevant to the keyword.  The more times Google found the 
keyword linking to you, the better your ranking.  This caused people to 
create large backlinking campaigns where they always used the exact 
keyword as the anchor text. 

Penguin gets smarter about this by recognizing that just having a single 
keyword always used in linking to your content is unnatural.  Different 
people will make different decisions about how to phrase the anchor 
text.  Sometimes it might be the keyword, but often it might be an LSI 
keyword, or even a generic phrase like “click here.” 

Sources of links 

There are a lot of different ways that someone might link to your site.  It 
could be within a blog post, or on a normal page, or in a forum post.  It 
could be part of an online article, or press release, or on Facebook. 

For a long time, it did not appear that Google kept track of the different 
kinds of links.  This lead to people creating big backlinking campaigns 
where they always used the same type of source, such as blog entries. 

Penguin gets smarter about this by categorizing the places that are 
linking to you, and watching for variety in those places. 

Links from sites with no links to them 

One recent scheme was the use of huge blog farms, where fake blogs 
were created for the sole purpose of providing links.  These fake blogs 
typically did not have any links pointing at them, just away from them. 

It looks like Penguin has gotten smarter about looking for fake blogs or 
sites set up only to provide external links.  It has already devalued some 
huge networks that had been quite successful in the past, such as 
BuildMyRank. 
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Links in the middle of unrelated content 

Some of the fake linking was quite obvious to a human, but used to pass 
Google’s inspection.  For example, you could have an article about 
cooking pot roast, and right in the middle of a sentence in the middle of 
the article have a link for buying lawnmowers.  These links used to help 
ranking. 

Penguin has gotten smarter about understanding the context where 
links are found. 

Links from unrelated sites 

If you are selling lawnmowers, then you would not expect to get a 
bunch of links from ballet blogs and wedding cake forums. 

Panda has gotten smarter about watching where the links are coming 
from, and evaluating how related that site might be. 

Link Targets 

If people are linking to you naturally, then they will not all be linking to 
the same page, such as your homepage.  Penguin looks for variety in the 
targets of the links.   

Like Panda, Penguin runs irregularly, and updates the main databases.  
Because of this, like Panda, the effects of a Penguin penalty can kick in 
at any time, without warning. 

Of course, if you concentrate on making a quality site for humans that is 
also Google friendly using white hat techniques, you don’t have to 
worry about future updates.   You can just concentrate on your business 
and your site.  
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Questions 
1. Have you seen any changes in your rankings lately? 
2. Have you examined your SEO program in light of the most 

recent updates? 
3. Do you have your prime content starting clearly above the fold? 
4. Do you have spun or duplicate content? 
5. Are you using LSI keywords? 
6. How often do you update your site?  Which areas? 
7. Have you bought any backlinking programs in the past or 

currently? 
a. Could there be a problem with too many links of the 

same kind, or links with all the same anchor text? 

Implementation Checklist 
� Check for content above the fold 

� Eliminate spun and duplicate content 

� Check for use of LSI keywords 

� Put site refresh schedule in place with updates as frequently as 
possible 

� Assign specific people to manage the updates 

� Remove any bad backlinks, as needed 
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