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This is the last edition for 2015…this year has just flown
by!! Stop for a minute to think about what you have
achieved this year…personally…and in business…
Have you ever noticed that your feelings, positive or
negative, spill out into all other areas of your life? It’s a
chain reaction… “What consumes your mind, controls
your life”…check out page 3 for more of what I am
talking about!
This year is coming to a close…make sure you steer
clear from distractions to cross into the next year at full
speed… Let’s face it… distractions at some point or
another get the better of us… Did you know there are 6
different Distraction Syndromes… check them out on
page 15.
Need some inspiration and motivation to finish off this
year with a bang?? Check out our Best of YouTube on
page 14… the one lesson from this one is when you

The Spillover Effect
Page 3

How to harness it to benefit
your life…

look back, know that you have given it your absolute
all!
Cam and Deb Baker, our members from Jedi Plumbing
know all about giving it your all… and that’s exactly
what they have done with their business… the things
they have achieved in the past few years are absolutely
amazing… their story is on page 7.
Is one of your goals to make your company go viral…are
you sick of your posts reaching very few people…there
are 3 reasons why your latest post did not go
viral...want to know what you can do about it?? Read
page 13 to find out!
Speaking of marketing your business…in July we had
our Lifestyle Tradie “Magnet Marketing Mastery”
Workshop in Melbourne… check out all the great pics
on page 17. We had such a fun time with our
members…always great catching up with them… We

The Distraction Syndrome
Page 15

I wonder if you suffer from
any of these symptoms?

Jedi Plumbing
Page 7

VIP Platinum Members
Cameron & Debra Baker
share their success.
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also just got back from the Lifestyle Retreat with our
members…this year we all went to Bali…We had a
blast! Will share all the great pics in the next
magazine :)
When we think about sales training, we all think about
teaching our Tradies, about the latest and greatest
sales skills, upsells, upgrades, new products we have
and seeing how many they can sell. But, its not just the
Tradies on the job who are our only sales people…
What about your ‘Non Selling’ staff?... Anyone who
comes into contact with your customers has an impact
on sales…intentional or otherwise… Find out more on
page 6.
We are putting the final touches on our upcoming
Lifestyle Tradie Boot Camp… can you believe it Boot
Camp Time Again!!… We will be in Manly on 20th and
21st November…Check out a couple of our speakers on
page 5… and of course the social event of the year on
the Saturday night… The Lifestyle Tradie FIRST EVER
Christmas Party! You really don’t want to miss this
one…We’re SOOOOO Excited!

5 Ways to Christmas Theme
Your Marketing. Page 11

After the Lifestyle Tradie Christmas Party… you will well
and truly be in the Christmas spirit… but what about
your business… we have 5 low cost marketing ideas to
get your business into the Christmas spirit… read page
11 for more details… and what about that token
novelty gift for the company Kris Kringle… I have a few
ideas in my man cave for you! Check our page 21.
And on that note… In case we don’t get around to
chatting before then, I would like to take this
opportunity to wish you and your families a very Merry
Christmas and a Happy New Year. I hope you have a
fantastic holiday break and wish you all the best for the
year ahead.
To your success,
Andy Smith

It’s Not Just Your Tradies Who
Need Sales Training. Page 6

y
And
Other articles include;
• The wrap up of the Magnet
Marketing Mastery Work
Shop - page 17
• Viral Marketing - page 13
• When Your Website Goes
Down - page 9
• Lifestyle Tradie Boot Camp
November 2015 - page 5
• Coolest iPhone App For
Tradies - page 22

5 low cost marketing ideas
to get your business into the
Christmas spirit.

What about the rest of the
people in your company…
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Lay it on the plate...

The Spillover Effect
Have you ever noticed that your
feelings, positive or negative, spill
out into other areas of your life,
including the people around you?

Your disposition leeches from you
whether you actually realise it or not
- one that can, and does, affect
everyone around you.

It’s like a chain reaction. Your mood
can have such a huge effect on
everyone, and everything around
you – even something seemingly
unrelated.

Lets have a look at how your positive and
negative emotions can spill over into other
areas of your life, how you can maintain the
positivity, and change up the negativity.

“What consumes your
mind controls your life”.
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Maintaining Positivity:
When you’re in a good mood, things just
seem to ‘flow’, nothing gets you down.

Positivity is attractive, and people like to be
around you. ‘They want what you’re having’.
The reality is, everyone has good and bad
days, so how can we make sure we have
more good ones than bad?
1. Positive Actions.
Act in a positive manner – that way you are
forced to FEEL positive. Be happy, friendly
and confident, always upbeat.
Do a happy dance. Smile a lot. Laugh.
Once you FEEL positive, you will have positive
thoughts.
The one thing you CAN control is your mind.
2. Keep The Momentum
Stay focusesd on the positive – don’t lose the
traction by just standing still – keep going
and let the positivity spill over into other
areas, other projects.

Changing Negativity:
Think about this… how do other people react
around you when you’re stressed and anxious?
Ill bet they creep around you, try to stay
away from you, fearing that you’ll snap at
them with a sharp tongue… your kids do that
right? So do your staff members, even your
husband or wife.
1. Check your attitude:
Is it really that bad? Stop and think, is this
getting me down for no reason? Remember What consumes your mind controls your life.
2. Change it up:
Stop that negative spillover in its tracks.
Change things up.
Do something you love to break the cycle.
3. Move on:
Don’t leave issues outstanding. Address them
head on, and then move on.

Take these steps and watch
your positivity spill over into all
areas of your small business,
and your life.

NOV

BOOT CAMP

2015

Friday 20th November and Saturday 21st November, 2015
‘Supersize Your Success’
BOOT CAMP
We are excited to be able to share
with you 2 of our awesome Special
Guest Speakers:

companies and their relationships. You’ll be on
the edge of your chair for this one!
And you know the saying… save the best to
last… well that’s exactly what we have done!

Amanda Stevens
Marketing To The Majority
Regardless of your job
description, there’s a 90%
chance you’re in sales and
marketing. That’s because
we all – in some way –
contribute to the customer
experience. And it’s the
quality of that experience
that is currently separating
GOOD organisations from GREAT ones.
By the end of Amanda’s presentation you will
better understand the changing face of
today's consumer and how you can turn your
existing customers into walking
advertisements for your business. Trust us
when we say you will LOVE this!

Laurence Tham
Business & Beyond: How
to Bulletproof Your
Business and Your Life
As the founder of Drive
Your Practice, The Wellness
Couch and My Practice
Rules, Laurence has a
wealth of knowledge to
share... including the ONE THING that will
make you 10X more productive in business
and in your life. As an entrepreneur and a
business coach for Chiropractors, he has seen
first hand the 3 biggest mistakes small
business owners make that cost them their
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On the Saturday night it’s our FIRST EVER
Lifestyle Tradie Christmas Party…and you know
Andy never does things in halves!

We have hired out the ROOFTOP of the New
Brighton Hotel… with the whole place to
ourselves, where better to celebrate the year just
gone! Considered Manly’s best kept secret you
can relax on the private cabanas, all the while
sipping on drinks, snacking on gourmet food,
boogying to our own DJ and capturing the
moment in a photo booth…with the atmosphere
set from the past two days of Boot Camp…it will
well and truly be time to party…
So if you haven’t already RSVP TODAY at
mylifestyletradie.com.au > Events > Next Boot Camp

This will be the event of the year!

It’s Not Just Your Tradies Who Need Sales Training…

What About The Rest?
When we think about sales training, we
all think about teaching our Tradies, (our
sales crew really) about the latest and
greatest sales skills, upsells, upgrades, new
products we have and seeing how many
they can sell.
But, its not just the Tradies on the job who
are our only sales people… What about
your ‘Non Selling’ staff ?
Think about your staff member who does
the purchasing and deliveries… how
about the person that answers the phone?
Any customer service staff ? And even
your accounts payable and or
receivable… These are all ‘Non-Selling’
roles that ultimately have an effect on
your customers, and how they feel about
your business.

they were doing you a favor by taking
time to talk to you… didn’t make you feel
good did it? And, lets be honest, you
probably wouldn’t use that business
again!
What about your accounts Team? Are they
working on future sales or just trying to
collect money? Your credit department
needs to be firm, but most importantly
flexible in coming up with ways that treat
customers fair and foster the relationship.

In fact - anyone who comes in contact
with your existing customers has an
impact on sales, whether they’re
thinking about it or not.
Think about the last time you called
someone in ‘Customer Service’ with a
problem or an issue and got treated like

Anyone that comes into contact with your
customers is an ambassador for your business.
You need to make sure the attitude and culture of your trade
business is reflected within everything you do, and not just in a
mission statement that’s on your wall or website.
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Lifestyle Tradie Member Profile
“To invest in our education has been worth every cent. The knowledge we have now,
and continue to gain, has been the catalyst for profitable change in the business.
To say we are happy is an understatement!”

Cameron & Debra Baker
Jedi Plumbing – VIP Platinum
www.jediplumbing.com.au

1. Tell us a little about your situation,
business, family etc.
After I finished my HSC I had visions of spending
my next couple of years travelling around surfing
and seeing where life would take me. My parents
were having none of that. They enrolled me in a
carpentry pre apprenticeship, which I did the first
two weeks of before being offered a plumbing
apprenticeship. I completed the first 3 years of my
apprenticeship then during a period of no work I
took off overseas. This turned into years of travel
and a variety of career paths. In 2000 I decided to
complete the final year of my trade. I worked for a
couple of different companies and like a lot of
tradies got to a point where I looked at my boss
and thought “if this clown can do it, than I surely
can too!” So in 2009 we started a business with
very little work and very few connections. Three
days after starting Deb told me she was pregnant
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with our second child. A great kick up the
backside to make it work. We have now been going
for nearly six years. My gorgeous wife Deb has
come on board more and more in the last few
years and has really helped to get a structure to
the business. We have two beautiful little kids,
Taylor 7 and Zoe 5.

2. What’s the biggest challenge you’ve faced
in the last 12 months?
For us it has been finding the right staff. We have
had some bad experiences with a couple of guys.
Looking back they were the average guys we had to
have to help us learn staff recruiting and
management.

3. How have you tackled that challenge?
How do you feel about it?
One thing we have learnt is to develop your
interview process carefully and stick to your guns.

Don’t take second best to just fill the space. The
second is to train our staff better in systems and not
let them stray from them. We have found that in
doing this it takes the grey areas out of the job and in
turn makes the job easier for the guys and us.

4. How have you and your business changed
since joining LTG?
We now have a clear vision about the future and set
goals for the business, and more importantly, the
means and understanding to make it happen! Gone
are the days stuck on the donkey wheel feeling sick
not knowing what to do next.
Instead we decided to educate ourselves through the
help of the team at Lifestyle Tradie - what a great
decision that was!
Today we consistently market our business to the
right customer, and through test & measure we can
see the major benefit this has had. We know where
our leads are coming from and where our marketing
money is working for us. We have reduced the stress
levels and streamlined the business by adopting
cloud based CRM and accounting. The other massive
win was adopting the fixed rate pricing which has
seen our profit margins increase considerably. To say
we are happy is an understatement.

6. What are the top 3 things you have learnt
about business that you would recommend
to others and WHY?
Tip 1. Take the time and train your staff well.
It may feel like it is eating into your profit making,
but it is actually helping to increase it.
Tip 2. Don’t be scared to spend money on
marketing. Do it right and it pays off.
Tip 3. Surround yourself with those on the
same mission as you. Talking to other trade
business owners is invaluable.

7. Favourite tool and why?
The Jetter/camera combo. The two of them together
is like having a money printing machine on your
truck. They make it easy to sell more work and now
that we have thrown pipe relining into the mix they
work hand in hand.

8. Tell us something quirky about yourself
that your buddies don’t know.
During a working day if I am driving and feeling a
little stressed I will listen to some classical music,
which seems to help reduce the blood pressure and
bring the heart rate down. It’s kinda nice.

5. Where do you see your business in
5 years?
Four trucks running profitably thanks to
refined systems and a happy, well trained
team. A full time office manager, whether it is
Deb or someone else is her choice. I will feel
confident to walk away for holidays knowing
that the hard yards have paid off and the
business will be fine.

9. Who would you most like to have
lunch with and why?
I would love to have lunch with both of my
late grandfathers. They were both great
men that achieved a great deal and were
well respected. Now that I’m older and not
the punk kid that knows it all, there are so
many things I’d love to ask and chat to
them about.
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LOST
IN THE
WEB

HAVE YOU GOT

A PLAN B?

What you need to do when your website goes down…
So why would anyone target
your website? I mean the reality is
you probably wont get targeted by the
Syrian Electronic Army or anything
like that… but, neither the best sites,
or the smallest sites, are immune to
crashes and other web attacks.
The New York Times website has gone
down twice, Microsoft Outlook
experienced some down time, even
Apple lost power for a time. Google
was offline for less than 5 minutes,
and worldwide internet traffic
dropped a whopping 40%.
While your small business website
shutting down for a time may not have
an instant global impact, it will certainly
have a major effect on your business.
So what’s the best way to cope with
hearing the IT guy announce that ‘the
websites down’?
Be prepared.
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Here’s how:
Know Your Hosts
Who ya gonna call?? Not the ghost busters
this time unfortunately… but you do need to
know who to get on the line straight away.
Know who your website host is, and have their
number handy. You should also ensure that
you have any relevant ID’s and passwords,
and that your account has a list of approved
decision makers – the last thing you want to
do is have to track someone down who’s not
in the office who is the only one with
‘Authority on the account’.

Remember Your Ads
Along with your host's contact information,
keep an easily-accessible and up-to-date list
of digital ads that send visitors to your site.
If your site is down and you have a campaign
running, or you're sending marketing emails
out automatically, you should have a plan in
place to turn that off. If you're marketing is
sending customers to a dead website, you're
just throwing money away, and it doesn’t look
good, so be prepared to pause campaigns
quickly.

Decide How
You'll
Communicate
An established social
media presence can
make communicating
about technical
difficulties a lot
easier. You can use
Twitter and Facebook
accounts to provide
customers and clients
with up-to-date
information and a
contact method.

Have a Back-Up Site
You may want to consider
having a back up site, just in
case something goes majorly
wrong. One way is to create a
second, kind of stripped back site with a
different host that you can use as an
emergency back up site.
It doesnt have full functionality, but can be a
purely static site that you can direct traffic to
if your main site is down.

Don't Jump the Gun
Before you leap into action, make sure your
website is actually down. You don’t want to
start alerting the world if it turns out to be just
your computer or your local network playing
up. Try and access it from your phone, or ask
an interstate friend to give it a try first.

Consider an Uptime Monitoring
Service
While an uptime monitoring service won't stop
your site from going down, it will let you know
immediately if it happens. That can be the
difference between just a few aggravated
customers and a lot.
Just make sure your alerts aren't set up to just
go to an email address at the same provider as
your website, or you likely won't see the alerts
if the site is down. Make sure they’re sent to
an address hosted elsewhere or to your phone
via SMS.

Follow these steps,
and you'll be prepared for the
worst case scenario. Because if
your website has really, truly
crashed, you'll be glad you have
a contingency plan ready to go.
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5 Ways to Christmas Theme

Your Marketing
So, like us, you’re probably in denial… but whether you like it or not,
Christmas is literally weeks away.

M

arketing for a trade business at
this time of year is a little tricky.
Your customers will be swamped by
retailers, and your message could be lost
in the clutter.
So how can your trade business have a
voice over the holiday period? Here are
some cool and effective ways to stand
out, that won’t blow the holiday budget.
1. ‘12 Days of Christmas’ on Social
Media:
Make the most of Facebook’s scheduling
tool and schedule some ’12 Days of
Christmas’ themed posts leading up to the
big day. You might want to do ’12 Weeks’
instead of 12 days instead. You could give
away an offer, a tip, gift ideas, anything
that relates to your business.
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2. Create a Christmas E-Card:
This is so easy to do and costs nothing at
all. Attach a customised Christmas Ecard to all your emails between now and
Christmas, and use it on your social media
channels as a nice festive image.
3. Christmas Themed Business
Cards:
Why not mix it up a bit and get 250 Free
Christmas themed business cards printed
for December? Or you could do a themed
flyer. There are a few online places that
will do these for free – eg Vista Print, so
what can you lose? Your customers will
love it.

4. Pinterest Campaign:
Haven’t used Pinterest to
market your business yet?
Find it a little challenging for
your trade business? Here’s
how you can make Pinterest
work for your business… lets
use the ‘Plumbers’ as an
example:
Step 1- Choose three things
your customers love about
your plumbing service:
• They don’t have to get
their hands dirty on
Christmas day
(INSERT PIC OF DIRTY HANDS)
• They avoid BIG embarrassment
before the family gets there
(INSERT PIC OF BLOCKED TOILET)
• Fast and friendly service so they can
get the party started.
(INSERT PIC OF XMAS PARTY)
Step 2 – Create a Pinboard for each of
these attributes and pin pictures that pair
with the themes.
Step 3 – Share on your other
communication channels (e.g. Facebook,
email and website) and do a shout out to all
your customers (i.e. what do you like about
our service?). As you could imagine these
pictures will get a lot of talk-ability —
especially in the context of plumbing —
so be playful.

5. Get a Christmas ‘Thankyou
rap’ made for your businesses:
Yes, yes you read it right…
You’ve heard about Fiverr.com before,
but have you heard about MrRapper on
Fiverr? Well, he will happily make you a
Christmas rap, with a brief mix and
mastering, and yep, for only $5. Amazing
right! Send it to your mailing list, post it
on social media and watch it go viral.

So there you have it… a few
simple, low cost ways to get your
business in the Christmas spirit
and stand out from the crowd.
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SPILL THE BEANS.....

‘MIND-BLOWING
S E C R E T S F RO M A M A R K E T I N G M AV E N ’

So your latest post didn’t go viral?

Here’s 3 reasons why…
and what you can do about it.
You’ve seen it happen with big companies

But very rarely is anything passed on from

and small, when their ad or video or post

individual to individual to eventually reach

suddenly appears everywhere! And when a

millions of people. The only thing that gets

post goes viral, it can make your cash register

passed on are viruses, either human or computer.

go ‘ka-ching’. But, make no mistake, Viral
marketing doesn't just happen by accident.

According to research by Yahoo found that
they are passed on when referrals came from

But despite the hype, chances are

a ‘few prominent individuals’. In other

overwhelmingly good that most of your

words, you need to drive a lot of views

material, even if it picks up a lot of interest,

through a smaller number of contacts.

doesn't hit the big time, in fact only a very
small percentage of marketing actually goes
viral. Here’s why:

Provocative isn't enough.
What do you pass along? Maybe something

The REAL definition of Viral.

funny, touching, shocking--in a word,

Viral marketing should mean users interact

or a friend to look at something, but that's

and the material is contagious.

not quite enough. You need to get the

provocative. That's fine, and it might get you

attention of the individuals or organisations
that can effectively spread your message, so
you need to create and structure the content
for them.
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Viral doesn't necessarily mean free.

Keep it short. Longer videos, articles and

In theory, viral marketing could certainly cost

less likely to share them. The attention span

little or no money, but, oh, if only that were

of audiences is short, to hit the big time,

generally true. Some of the most effective

short content is a necessity.

viral marketing actually has a lot of money
behind it in ways you may not even realise.
There may be entire television advertising
campaigns designed to advance the reception
of a viral campaign.

slide shows may be interesting, but sites are

Keep a balance between edge and audience.
Controversy can drive attention, as you
might imagine. But don't go too far.
Remember, you're trying to reach people not
put them off.

So, what can you do to ‘Go Viral’? Here's
some things that are usually behind an ad

Consider spending money. Whether you

that gains that crazy following.

want a celebrity to tweet about your

Unique. Of course, whatever you're doing has

homepage of YouTube, it's probably going to

to grab a general audience. But it also has to

cost you. Think about how much you’d be

grab the media. You'll succeed when major

willing to spend, and what would be the

sites see what you've done as something

return on your investment.

campaign or you want to land on the

worth covering.

‘Best Of’ Video
Want some serious inspiration?

You HAVE to watch
‘Catching Kayla’.

A truly remarkable and courageous story of Kayla
Montgomery. Who, despite being diagnosed with
multiple sclerosis, has become one of the best
young distance runners in the USA.
She takes a fall during one of her races, but, it doesn’t end there. You just have to
watch this amazing, inspiring young woman. Kayla will bring tears to your eyes (ok
maybe a little sob) and instantly motivate you to be the best person you can be.
“… at least when I look back, I know, that when I could, I gave it all’… AMAZING!
Watch Catching Kayla now: https://youtu.be/kpA-FsKLA6A
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Distraction
Syndrome
On average how would you best
describe your stress levels and
ability to stay focused?
Do you find that you are struggling
and feel overwhelmed?
Don’t feel ashamed as studies are
now showing that so many people
like you are finding it hard to stay
focused, but why?
Maybe you will see where your
going wrong when reading the
following “distraction syndromes”?
1. Screen sucking: The tendency to
lose control over our technology to
the point where we feel like we need
it with us all the time. Without it you
start to go crazy because of the
withdrawal… it feels like an
addiction.

2. Multitasking: Always taking on
more tasks on top of all your tasks
you already have going on and you
have no willpower to say “no” to
anyone, having a problem with
being a perfectionist.
3. Idea hopping: Finding it hard to
always stick to an idea till you have
completed it because you start to
get distracted and lose interest in it,
that is usually a problem with
someone that has no good structure
in place to get his or her work done.
4. Worrying: Wasting too much of
our time worrying about everything
instead of spending time working
and finishing our tasks.
5. Playing the hero: When your
always fixing someone else’s
problems but your own and putting
everyone’s needs above your
because you feel like you have too
and guilt.
6. Dropping the ball: Being unable
to get organized, more common for
people with ADD or ADHD.
Distractions take your attention
away from tasks that you are
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suppose to be doing. There
are only so many hours in a
day, you should always try
and stay focused. It may be
easier if you prioritise your
work. Do one task at a time
and take breaks to help you
refocus. Even a walk around
the block will help clear
your mind! So that said, are
you still struggling with the
many distractions that
surround you?
Here are 6 tips to help you fight
distractions:
1. Find your peak of the day – Find
the time of day that you find
yourself most productive and keep
it distraction-free; it will help you
maximise your time.
2. Challenge yourself – If you are
bored, you will have no motivation
to do your work. So find ways to
push yourself and keep your
motivation up.

5. Try the ‘under 10 minute rule” –
If a task can be completed in 10
minutes or less take care of it right
away instead of pushing off small
tasks. This will make you super
productive!
6. Be nice – If you are too hard on
yourself, you’ll push yourself into
deeper procrastination. Stop
beating yourself up about putting
things off and just start.

Don’t let distractions get
the better of you!

3. Take short breaks – Always
make sure you take a minute
or two break to help you refocus
your mind and to let your brain
relax.
4. Start a done list – Throughout
the day, complete a ‘Done List’
based on the tasks have completed
you can see how efficient you are
working and what you can improve
on that way.
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‘Mastery Marketing Funnel‘
Workshop
Our July Workshop
was intensely
amazing! We learnt
a lot, shared laughs
and created more
memories. It’s never
a dull moment when
the crew reunites!
Thank you to
everyone for coming
and being part of
this journey.

24 & y,
h ul
25t J
2015

Fun times with
the crazy crew

Till we meet again in
November :)
Day 2

Ange sharing
and inspiring

Sharing
thoughts
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Anthony
& Annie

th

Big smiles

Happy Vibes

Adam, Darryl,
Tanya, Andy & Ben
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It’s all about storage in the clouds…

which ‘Cloud’ is best
for your business?
Cloud storage is a huge market,
gaining fast consumer traction with
lots of players getting into the mix,
given increasing demand.

So why would you ‘Google Drive’
instead of ‘Dropbox’? Here’s 4
reasons:
Work anywhere.

For trade businesses, the decision of
where to store all those important
files and documents can be a tricky
one, as the offerings and pricing
options aren’t always so clear.
Dropbox has been a favourite in cloud
storage for a number of years, and it’s
likely that you’re using it right now.
It’s reliable, and easy to use.
But now Google Drive is gaining
popularity. largely due to its
integration with other Google services
and ease of use. And, it’s accessible to
anyone with a Google account.
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Whether you are at the office, home or on
the job site, Google Drive allows you to
access your files and folders from
anywhere including your mobile phone.
Your files are stored through Google’s
cloud network. By accessing your Google
account, you have full access to everything
you need.
There is no need to worry about file
conversions as Google Drive has the apps
you need so you can get to work no matter
where you are.

File sharing.
One of Google Drive's largest asset is file
sharing. Once a file is set up, you can
choose to share a file by filling in names on
your contact list or use email addresses.
Users can simply log into their own Google
accounts or click on the link to view shared
files. Easy!
Another great thing about Google Drives is,
as files are written they are automatically

updated and synced so that your team or
customers can view the files in real time.

Multiple operating systems? No
problem.
Have a Mac at home, a PC at work and carry
an Android phone? No matter what kind of
operating system you use, you can rest assured
that Google Drive will work on all systems.
There is no need to worry about file
conversions.

Security.
Google Drive presents a unique way to keep
your files safe yet allow others to view and
revise them. Only files that have been marked
for sharing can be viewed by other people. You
control who sees your files and who can edit
and make comments. Easy!

At some point, in the very near future,
it's likely all of our data will be stored
online. And the prediction is it may well
end up being completely free!

So, our advise to choosing
the right ‘cloud’?
Don’t just take price points and usability
into account. The best solution is
choosing a cloud provider that you'll be
with for awhile, and that you know your
files are safe and protected. It may be a
matter of trying each out for a month
and checking out the features and take a
bit of time to select the one that’s right
for you.
Page 20

S
I
H
T
IS

R
U
O
IN Y

MAN CAVE?
This is where we talk about all cool things that should or could be in the
man cave. Gadgets, new tech, cool tools, new inventions or big boys toys,
if it’s cool and fun we’ll talk about

Universal Camera
Lense
More and more of us are taking pictures
every day… so how do you get your photos
to stand out from the masses of photos that
are uploaded to the internet everyday?
‘The 3 in 1 Universal Clip Camera Lens’
attaches to your phone/device to give you a
variety of new options. It attaches using a
clip, so you can attach to your phone, or

iPod, iPad or tablet easily. Perfect for
getting a great shot, without carrying bulky
photography equipment around. The clip
lense is only 6cm x 2cm.
It includes three lenses – wide angle, fish
eye and a macro lense. Each of these are
easy to attach to your phone, you don’t
need to download any apps or anything like
that, you just simply put it on and
immediately enhance your photography.
Get it here: http://www.red5.co.uk/
3-in-1-universal-clip-camera-lens.aspx
Page 21

iKettle
There are some inventions in the world
that we thought couldn’t get any better.
Like the kettle… it only need to boil water
and it doing so spectacularly. But now,
there’s more…
Using WiFi, you can start boiling your
kettle from anywhere in the house or office.
Perfect! No Pre Boiling required.
Not only can the iKettle boil the water for
you, but it will also notify you when it’s
ready to pour, needs refilling and when it’s
empty. Plus, a selection of different
temperatures allows you to make your hot
drink just the way it should be.
Use the iKettle app to set a ‘Wake Up
Mode’ for your first cup of the day, and a
‘welcome home mode’ for when you arrive
back at home. Once the water is boiled, this
clever little kettle will ask you if you want
to use it now, or, it can keep it warm for
you for up to an hour.

Cool iPhone Apps
for Tradies and
their Ladies

All of this clever kettle technology comes in
a stylish element less design – made from
pure grade stainless steel with a soft touch
handle and built in lime scale filter.
Get it here: http://www.red5.co.uk/
gadgets/phone-gadgets/ikettle.aspx

#SLACK

OSX and iPhone
Price: FREE

Not just your basic messaging app… its ‘Team communication for
the 21st Century.’ – Group texting is now a thing of the past!
Message your team, or teams in an instant. With Slack, you don’t
need to wait around for the next email… Real-time messaging
keeps your team moving right along.
Organise your team conversations in open channels, make a
channel for a job, a topic, a team, or, just about anything.
You can also direct message, privately and secure, or create private
groups and invite particular staff members.
Plus, you can drag, drop and share all your files. The base level is
free, and there are some great options for upgrades.
Check out slack.com
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NEXT ISSUE
You Can’t Be Everything To
Everyone:
Especially In Small Business!

Give Yourself A Motivation
Makeover In Just 4 Steps…
How to overcome that plateau and start
getting traction.

Can’t wait to see you all at the upcoming
Lifestyle Tradie Boot Camp (20th & 21st
November)… Not long to go now!! Cannot wait
to celebrate at our PRIVATE ROOFTOP Christmas
Party.
:)

ith

e Sm
g
n
A
&
Andy
Don’t forget, want to share your hot tips, recommended
suppliers or any other information that will benefit the
Lifestyle Tradie Community. Drop us a line to
info@lifestyletradie.com.au

CHANGING ADDRESS?
Don’t miss out on a single issue! If you’re
changing contact details then ensure to let us
know -- simply give us a call or send an email.
This way we’ll keep you plugged into a world of
knowledge, tips, news and views.
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