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Introduction
There can be no doubt that today, we are experiencing an era of selling and marketing that is like nothing we have
witnessed before. This requires a new modern tactical and strategic mindset, which dares to challenge the status
quo of traditional thinking.
The primary objective of TSW18 is to focus on the future, rather than to dwell in the past and in order to achieve
that aim, we have assembled what is probably the most significant speaker lineup ever to appear on the same
stage in Europe.
Our ambition is to deliver a substantial worldclass event, with worldclass speakers in a worldclass location.
I am confident we will achieve all of that I hope you will join us.
Jonathan Farrington
CEO, Top Sales World
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The Venue – The Royal Garden Hotel

This sophisticated hotel occupies a 1960s glassandstone building. It’s a 5minute walk from High Street
Kensington's shops, restaurants and tube station.
The chic rooms offer park or city views, and all feature flatscreen TVs, airconditioning, blackout curtains and
desks, as well as hightech perks like WiFi and iPod docks. Room service is available.
Onsite restaurants serve British or Chinese cuisine, a terrace lounge offers afternoon tea and there's a 10thfloor
bar. Other facilities include a health club with fitness classes and spa treatments (charge), and onsite parking is
offered for a fee.
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Location
The Royal Garden Hotel is nestled in the heart of London, overlooking the worldfamous Kensington Gardens.
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Getting There
By Car
l To reach the hotel by road please use Google Maps or enter the address into your sat nav:
224 Kensington High Street London W8 4PT

l There is a parking available in a 24 hour Car Park underneath the hotel.

By Bus
l The central location makes it easy to reach via public transport. The following bus routes all serve the hotel:
Number 9  From Aldywch, via Trafalgar Square and Hyde Park Corner, past the Royal Garden Hotel and on to
Hammersmith.
Number 10  From Kings Cross Station via Oxford Street, Marble Arch, Hyde Park Corner past the Royal
Garden Hotel and on to Hammersmith.
Number 52  From Victoria Station via Hyde Park Corner, past the Royal Garden Hotel and on to Ladbroke
Grove and Notting Hill.
Number 49  From Kings Road, Chelsea via South Kensington past the Royal Garden Hotel and on to
Shepherd’s Bush.

By Tube
l Kings Cross / St Pancras International (Eurostar) (30 mins)
Head to the Kings Cross St. Pancras underground station and take a westbound Circle Line tube to High Street
Kensington Station. From here turn right onto Kensington High Street and our hotel is a fiveminute walk on
the left hand side.

l Euston (30 mins)
Walk to Euston Square tube station (roughly a fiveminute journey) and take the Circle Line westbound to High
Street Kensington Station, turn right onto Kensington High Street and our hotel is roughly a fiveminute walk
away on your left.
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Getting There
l Paddington (20 mins)
Head to the station's underground and take the Circle Line westbound to High Street Kensington Station. Turn
right on to the high street when you leave the station, walk for five minutes and you will find us on your left.
l Victoria (20 mins)
From Victoria's underground station take the Circle Line westbound to High Street Kensington Station and
follow the walking directions above. Alternatively, you can take the number 52 bus from Victoria to our hotel.

By Train
From Heathrow  Heathrow Express

l Take the Heathrow Express to Paddington Station (15 minutes) where you will need to transfer to taxi or tube
for the final part of your journey. Time: 30 minutes approx. Cost: £16.50 single/£32 return

Private Chauffeur
Why not enjoy the Royal Garden experience from the minute you land? Their private chauffeur service will be on
hand to welcome you on arrival and ensure you reach the hotel in comfort and style. Their brand new S Class
Mercedes is able to greet you at London's airports and train stations. With no need to carry your luggage or
compete with crowds, you can sit back, relax and enjoy the start of your visit.

l
l
l
l
l
l
l
l

Time: Approximately 45 minutes from Heathrow dependent on traffic.
Cost: £125 for S Class Mercedes, or £85 for an E Class or Jaguar (on request).
Time: Approximately 1 hour 30 mins from Gatwick dependent on traffic.
Cost: £170 for S or V class Mercedes, or £150 for E class or Jaguar (on request).
Time: Approximately 1 hour from London City Airport dependent on traffic.
Cost: £125 for S or V class Mercedes, or £100 for E class or Jaguar (on request).
Time: Approximately 1 hour 15 mins from Stansted Airport dependent on traffic.
Cost: £150 for S or V class Mercedes, or £125 for E class or Jaguar (on request).
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Conference Layout & Facilities

The opulent surroundings of the RGH provide a luxurious backdrop, which encourages relaxation and enjoyment.
We have taken over the entire floor to ensure we have sufficient space for comfort, networking and learning. The
main auditorium will be set up in café style and the refreshments will be served in the exhibition area. We have
also created a VIP Lounge for private meetings, as well as a speaker’s Green Room.
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Timetable
From 8:00 am: Registration & Continental Breakfast
Event Host – Dr. Tony Alessandra

l 8:45 am Opening Address – Jonathan Farrington
l 9:00 am – 9:30 am: Keynote 1
“The Future of Sales” Graham Hawkins
l 9:35 am – 10:05 am: Keynote 2
“Agility: The Real Sales 2.0.” Michelle Vazzana

l 1:35 pm – 2:05 pm: Keynote 6
“The Trifecta of Successful Selling” Tiffani Bova
l 2:10pm – 2:40 pm: Keynote 7
TBC
l 2:45 pm – 3:15 pm: Keynote 8
“Sales Enablement 2018: How Mature Are
Organizations to Drive Exceptional Customer
Engagement?” Tamara Schenk
3:15 pm – 3:45 pm: Afternoon Break & Networking

10:05 am – 10:30 am: Morning Break & Networking

l 10:30 am – 11:00: Keynote 3
l “Winning, Growing and Keeping Major Accounts”
Brian Sullivan
l 11:05 am – 11:45 am: Panel Discussion
“Thriving in the Future, Not Simply Surviving”
Panellists TBC
l 11:50 pm – 12:15 pm: Keynote 4
TBC
l 12:20 pm – 12:50 pm: Keynote 5
Richard Barkey

l 3:50 pm – 4:30 pm: Panel Discussion
Sales Enablement (Title to be Agreed)
Panellists TBC
l 4:35 pm – 5: 00pm: Keynote 9
TBC
5:00 pm: Closing Comments  Jonathan Farrington
5:15pm – 6:15 pm: Happy Hour & Networking

12:50 pm – 1:30 pm: Lunch & Networking
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Speakers
Dr. Tony Alessandra
Founder & CVO, Assessments 24x7
LLC
Web site

Richard Barkey
CEO & Founder of Imparta
Web site

Lee Bartlett
Founder, Bartlett Consulting Group
Web site

Tiffani Bova
Sales Strategist And Innovation
Evangelist, Salesforce
Web site

George Brontén
Founder & CEO, Membrain
Web site

Deb Calvert
President, People First Productivity
Solutions
Web site

Jonathan Farrington
CEO, Top Sales World
Web site

Graham Hawkins
CEO & Founder, SalesTribe
Web site

Christer B. Jansson
CEO, Confident Approach
Web site

Tamara Schenk
Research Director CSO Insights
Web site

Brian Sullivan
VicePresident Of Sandler Enterprise
Selling
Web site

Michelle Vazzana
Partner At Vantage Point Performance
Web site

For full speaker's bios, please go here
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About Top Sales World
Top Sales World was launched in 2008 when we amalgamated four resource locations: Top Sales Experts, Top
Sales Management, Top Sales Awards and Top Sales Articles, which all first went live in 2006. TSW is a unique
location dedicated exclusively to the profession of sales and our primary objective from day one has been to
redefine the parameters governing sales team performance.
Our contributors have been carefully chosen and each one of them brings a unique element of expertise and
experience in specific sales disciplines, which allows us to provide our visitors with a constant supply of “best of
breed” resources, which are refreshed daily.
In effect, TSW is the world’s first online “sales hypermarket,” and the shelves are stacked with every conceivable
resource frontline sales professionals and their managers could possibly need.
For example, every day, we promote a brand new audio or video tip and we update the day’s Top Sales Blog Posts.
From these, we select the Top 10 Posts of the Week as well as selecting the Top Sales Book of the Week.
We also publish the hugely popular Top Sales Magazine every month as well as a weekly newsletter, “Around Top
Sales World in 7 days”.
Top Sales Roundtables are a monthly live event providing an expert panel of immensely successful thought
leaders with the opportunity to share their views and debate the current hot topics.
Annually, we publish the Top 50 Sales Blogs, Top 50 Sales Books and of course, we stage the Top Sales &
Marketing Awards which is now in its 8th year.
Finally, we are in the process of rebuilding the TSW Library, which will be the largest repository of sales
information available anywhere in the world.
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Our Sponsors

