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These Bonuses accompany the webinar  

11 Fast, Free, Easy Ways to Research Journalists, Broadcasters and Bloggers BEFORE You Pitch  

 

 

7 Pitching Tips, Including How to Use Personal Details 

 

1. Personal information is  most effective when it's related to the story you're pitching. 

Example: You're an expert on parenting. You're contacting a mommy blogger and pitching a guest post 

on how to stop children from crying. You've read her blog and know from reading several of her posts 

that she has a 2-year-old daughter, Megan, who has crying jags. The first sentence might sound like this: 

"Erica, I read about your daughter Megan's crying jags and have tips for you and other parents on how 

to stop toddlers from crying..."           

 

2. If you don't know the people you're pitching, don't address them as though you do.  

 

If you know he enjoys boating, don't open your pitch with phrases like "I hope you had  a nice weekend 

and that you were able to spend time on your boat" or "I hope you're having a great day on the water." 

It sounds gratuitous and out of place. 
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3.  Let the person know where you found the information that ties into your pitch. 

Example: "I saw the question you posted in the LinkedIn Parenting 2.0 group about disciplining       

nieces and nephews who come to visit. I'm a parenting expert who has five tips for people who are 

unsure of how to discipline a relative's children..."      

 

4. Never assume anything. 

A financial advisor who is pitching a story on how to save money for a child's college education should 

never pitch a reporter and offer "details on you can save money for your children's college education." 

The reporter might not have children. Instead, say "how your readers can save money for their 

children's college education."    

     

5. It's OK to mention their pet, even if the pet has nothing to do with what you're pitching. The best  

    place to do this is in a P.S., or at the end of your pitch. 

 Example: "P.S. Saw your comment on Facebook about feeding your cat, Woody, cat treats. There's a 

good recipe at the bottom of this post that he might like:  

http://joythebaker.com/2012/09/chewy-cat-treats-for-cats/"    

 

 

6. If you see a journalist's query on a site like HARO, but you're not a good source for that story and 

    you still want her to cover you, don't pitch an unrelated idea. 

Add her name to your media contact list, and contact her later when you have an idea that's a good fit. 

How will you know this? By reading her content. 

 

7.  If the person you are pitching blogs, be sure to read the comments at the blog. Many bloggers reply 

     to comments and weave interesting information into their replies. 
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11 Things You Can Offer to Journalists and Bloggers 

 When You Follow Up  

 

Every time you follow up, offer something to your media contacts to "sweeten" the offer. Here are 11 

things to consider: 

1. A video. 

Create a short video with step-by-step directions. Or it can be a video of you explaining more about 

some aspect of the story.  

2. Link to a podcast. 

If you host podcasts, and there's one that goes into more depth on some aspect of the story you 

pitched, offer the link. You can also offer a link to someone else's podcast were you appeared as the 

guest. As a courtesy, be sure you have the host's permission. 

3. A slideshow. 

Again, your slideshow can give step-by-step directions on how to do something. If your story is visual, 

the slideshow can include photos. 

4. Infographics. 

They don't have to be fancy. You can create your own easily using a variety of free or inexpensive tools. 

See the webinar I hosted on   How to Create Free or Inexpensive Infographics. 

5. A tutorial. 

Do you have an online tutorial? Journalists would welcome this.  

6. A quiz. 

The shorter the quiz, the more attractive it will be to your media sources. 

7. A White Paper. 

An industry White Paper that presents new information on a cutting edge topic is a nice addition to a 

pitch.  

8. A tips list.  

The 10 Best Tips on How to Keep Lawns Looking Healthy might be welcomed by a gardening magazine. 

You can even consider providing a "list" of Pinterest boards that offer tips on the topic. If you have 

created one of them, be sure it's on the list.  
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9. A recipe. 

It can be a recipe for gluten-free brownies for a healthy eating blog, or a recipe for an environmentally 

friendly window cleaner for a green magazine, or a recipe for a healthy snack for kids for a mommy blog.    

10. A timeline. 

It can be the timeline that shows the history of a popular special event, or a timeline of the history of a 

company, or a timeline that shows how a cause or issue has come to the forefront.   

11. A map, pie chart or bar chart. 

Be sure to name the source for the information.  
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   6 Ways You Can Suggest Journalists Stay in Touch with You 

1. Subscribe to the RSS feed of your blog. 

2. Opt into your email list for free tips, an ezine, etc. 

3. Connect with you on LinkedIn. 

4. Put you in one of their circles on Google+. 

5. Follow you on Twitter, Facebook or Pinterest. (You follow them, too.) 

6. Ask if it's OK to contact them again in 3 or 4 months just to touch base, or whenever you have a great  

     story idea to pitch. 

If you need more help with pitching or any other aspect of free publicity or social media, you can set up 

a phone consultation and Rent My Brain.  
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