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About the Author 

 

I'm publicity expert Joan Stewart, aka The Publicity Hound, 

and I work with small businesses and nonprofits that need to 

use traditional and social media to establish their credibility, 

enhance their reputation, sell more products and services, 

promote a favorite cause or issue, and position themselves 

as employers of choice.  

My 100+ learning tools show you how to generate free 

publicity in traditional and social media--even on a 

shoestring budget, and without an expensive publicist.  

 

For almost two decades, under The Publicity Hound brand, I've trained and 

coached thousands of CEOs and business owners, nonprofit executives, PR agency 

staff, publicists, marketing directors, authors, speakers and experts via live 

events, online training, consulting, and my private Mentor Program at 

http://PublicityHound.com/mentoring. 

 

Get free publicity tips every Tuesday and Saturday. Subscribe to my snack-size 

tips,  "The Publicity Hound's Tips of the Week," at 

http://www.PublicityHound.com/tips/sample 

 

My publicity advice has been included in more than 60 books on PR, marketing 

and small business, and I write publicity articles for Entrepreneur.com.  

 

I'm a big fan of social media and an enthusiastic user and was named one of the 

The 40 Most Approachable Social Media A-listers on Twitter. Join me and my 

more than 25,000 followers there at http://www.twitter.com/PublicityHound.  

 

As a prolific blogger at The Publicity Hound Blog and a former newspaper editor, 

I've accepted and rejected thousands of story ideas and pitches. I know what 

makes a great pitch, attracts attention, and encourages journalists, bloggers and 
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your social media followers to spread the word about you. 

 

Contact me at mailto:jstewart@PublicityHound.com or call 262-284-7451. I'd love 

to hear from you. Or meet me on my Facebook page at 

http://www.facebook.com/PublicityHound where you can ask a question or share 

a tip.  

 

Connect with me on LinkedIn at http://www.linkedin.com/in/publicityhound and 

let me know how we know each other. Connect with me on Google+ at 

https://plus.google.com/117787139708651698854 where I share publicity and 

social media strategies, tactics and tips.  

 

You are free to “regift” this ebook to your customers using this link: 

http://publicityhound.com/go/bestof2016 
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Invite a Reporter to Lunch 

Jan. 16 

 

If you aren’t inviting local media and bloggers to lunch every six months or so, 

you’re missing a chance to stay on their radar. Here are tips for breaking bread 

with reporters. 

 The restaurant doesn’t have to be fancy, and it shouldn’t be noisy. A coffee 

shop is fine. 

 Research the reporter before you meet. Read recent articles. Find clues 

about their personal life in their Twitter and Facebook feeds, and at the 

media outlet’s website.      

 Don’t assume you will pay for lunch. Some reporters are prohibited from 

accepting anything of value, including meals. Before the wait staff comes to 

the table, ask, “I’d be happy to pay for lunch. But it’s your call. How would 

you like to handle this?” If they want to pay, let them. 

 Be helpful. Offer background, story ideas, industry news and commentary. 

Start by asking, “How can I help you?” Listen! 

 Keep a list of things you promise to send the reporter afterward, and send 

it. 

 Ask, “Is it OK if we meet again in six months?” 

To do: Invite a media person to lunch. Rinse. Repeat. Even though this isn't an 

interview, be ready for whatever questions a reporter asks.     

 

10 Magic Phrases the Media Love 

Feb. 9 

When I worked as a newspaper reporter, I loved it when sources asked, “How can 

I help you?” 

Joan Stewart 
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Problem was, almost no one asked that question. They were too busy pitching or 

talking about themselves. 

Questions like “How can I help you?” and “Do you need other sources?” show you 

care. 

They also lead to valuable information that helps build the relationship. And you 

might be surprised at what you hear. 

“Is it OK if I call you at home or text you if I’m on deadline and need help 

understanding a topic in your industry?” a reporter might ask. 

Your answer should be an enthusiastic, “Yes! Let me give you my home and 

mobile phone numbers.” 

I’ve compiled a list of other phrases. You can find them all, and learn why they’re 

so valuable, when you read Media Interview Tips & Training: 10 Magic Phrases 

They Love. 

To do: Get into the habit of adding these phrases to your conversations with 

journalists, influencers and even social media contacts. 

 

27 Ways to Promote Your Expertise 

Feb. 16 

 

When you attend a networking event like a Chamber of Commerce breakfast or a 

Meetup group, and it starts with attendees introducing themselves, do you use 

the word expert in your introduction? 

Almost no one does. And that’s a huge missed opportunity. 

During last month’s Publishing at Sea cruise for authors, I listened carefully when 

we introduced ourselves at the cocktail reception before the ship left port. Only 

two authors used the word "expert" or "expert," and one of them was me. 

Joan Stewart 
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The following day, I presented a session on “How to Become the Go-to Expert in 

Your Topic or Niche, Even if You Write Fiction.” This morning, I grabbed a page 

from my handouts and blogged about “27 Places Online and offline to Promote 

Your Expertise.” 

To do: Read the list and take action. Then think about a LinkedIn group you 

belong to that might love to read this post. If you like the tips in this post, sign up 

for my free twice-a-week email tips and get your free cheat sheet "89 Reasons to 

Write a Press Release" and "The Publicity Hound's Top 10 Free Tools for Free 

Publicity."  

 

How to Tie into Taxes 

March 1 

Early birds in the U.S. are gathering their tax documents so they can file their 

federal income taxes returns early. 

Here are ways you can tie into this story for publicity: 

 Stress experts, what tips can you share about keeping cool and calm, 

particularly if people are doing their own taxes? 

 Security experts, the scammers are still calling, pretending to be the IRS. If 

we don’t give them a credit card number right now, we’re in big trouble, 

they say. Remind consumers that the IRS never calls. They always write. 

This story is ideal for TV. 

 Tax resolution experts, this is a perfect time to pitch tips for people who 

owe thousands in back taxes and are hesitant to file their 2015 returns, 

thus digging a deeper hole. 

 Professional organizers, what’s your best advice on how to keep tax 

documents organized? Any favorite type of file folders or other tools? 

 Accountants and CPAs, which business owners can write off their pets as 

legitimate deductions? 

Joan Stewart 
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 Libraries, let people know if you’re offering tax forms. Then, if you don’t 

provide tax advice, compile a list of free places that do. 

To do: Looking for a helpful holiday or birthday gift for the accountant, tax 

attorney or Enrolled Agent who provides tax resolution services? "Quick & Easy 

Templates That Create Thousands of Dollars in Free Publicity for CPAs, Attorneys 

& EAs" includes more than 30 templates for writing press releases, blog posts and 

articles, and items for a media kit. Use coupon code BESTOF2016 at checkout and 

knock $148.50 off the price when you buy it here.      

    

Free Tool Makes Explainer Videos 

March 5 

If you dislike getting gussied up, cleaning your office and hassling with the 

technology involved in making videos of you talking to the camera, here’s an 

alternative. 

It’s PowToon, cloud-based software for creating animated presentations and 

animated explainer videos. 

This 34-second video on my YouTube channel took me about 35 minutes to 

create, with lots of editing. At times, I found myself stumped as to what I was 

supposed to do next. The second one should go a lot faster. 

You’ll have to upgrade to a paid version if you want to remove the PowToon 

branded slide at the end or download the video. The free version lets you upload 

your creations to Vimeo, YouTube, Facebook and Twitter. Because people share 

video more than any other type of content, this tool can help you gain followers, 

likes, shares, retweets and comments. 

In Powtoon, the video title you are asked to create is the same title that will show 

up on YouTube. And the amount of space it allows for a video description is 

minuscule compared to the 4,800 characters YouTube allows. After you’ve  

Joan Stewart 
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uploaded it to YouTube, go back to your channel, add a longer description and 

more tags. 

To do: Give it whirl at PowToon.com. Then hop over to the video I created on 

YouTube and explain in the Comments whether you like it, or if you’ve found a 

better free program for these kinds of explainer whiteboard videos. While you're 

there, subscribe to my channel. 

 

Costco Loves Region-specific Books  

March 12 

One of the most difficult book marketing challenges is to convince Costco to give 

your book precious space on its shelves. 

Usually, the store’s book buyers won’t look twice at you unless you’ve already 

sold several thousand books on your own. They don’t want to take a chance with 

an author who hasn’t sold many books or isn’t a celebrity. 

When indie author Michael T. Keene wanted his new book, “The Psychic Highway 

— How the Erie Canal Changed America,” inside Costco stores in upstate New 

York, he contacted American West Books. They’re wholesalers that focus on 

nationwide mass merchandisers and regional chains. 

Bingo. The book will be available in two local Costco stores within a few weeks. 

That kind of success story, especially for an indie author whose book has just been 

published, is rare. 

“Because my book is about the Erie Canal which runs through Rochester and 

Syracuse, America West thought this was the best place to start,” Michael said. 

But what if your book isn’t about local history? 

To do: Publishing expert Amy Collins has advanced tips on how to work with the 

buyers, merchandisers and marketing departments at Costco, Walmart, Target 

and other big retailers. She shares them on the video replay of a webinar, “How 

to Convince Costco, Walmart, Target & Other Huge Chains to Sell Your Books.”  

Joan Stewart 
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Use coupon code BESTOF2016 at checkout and get the video and huge bonus 

package for half-price when you buy it here. 

 

How to Pitch Woman's World 

March 22 

Thanks to book marketing expert John Kremer of BookMarketingBestsellers.com 

for this one. 

A publicity hit in Woman’s World can make books or products fly off the shelves. 

It’s a weekly women’s tabloid magazine that covers entertainment, health, food, 

weight loss, diets, nutrition, saving money, parenting, home, self-help, 

relationships, pets, travel, novels, and more. They pay $250 for feature stories 

submitted to any of their special sections. 

Nonfiction authors can offer advice. Fiction authors can submit books for review. 

The magazine also loves recipes, especially middle America comfort food. 

John has compiled pitching tips galore, contact information, lots of examples of 

which authors have gotten publicity in Woman’s World, and where you can follow 

the magazine on Facebook, Twitter, Instagram and Pinterest. 

To do: Read John’s article “Publicity Opportunity: Woman’s World.” You can also 

pick up more tips on Woman’s World Fiction Guidelines. But don’t stop there. My 

video replay of the webinar on “How to Find Your Way into Glossy Magazines” 

will save you time trying to find them. It includes the checklist on “11 Ways to 

Prepare for a Magazine Interview.” Save $24.97 when you use the coupon code 

BESTOF2016 at checkout when you order it here. 

 

22 Clothing Tips for TV Interviews 

April 2 

That adorable black leather mini skirt that looks great on you can create problems 

galore at a TV station where you’re doing an interview. 

Joan Stewart 
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I can see you now, talking to the host and yanking on your skirt that’s hiked all the 

way up to…well, let’s just say no one is looking at your face. And they aren’t 

listening to what you’re saying either. 

In this video, David Letterman struggles to concentrate while interviewing actress 

Olivia Munn. Poor Olivia is trying to stay decent while battling a slit skirt that’s 

threatening to reveal, as my mother would say, “everything she owns.” 

Short skirts, slit skirts, and dresses with necklines that plunge to the South Pole, 

aren’t appropriate for TV interviews. Also, beware of busy necklaces and infinity 

scarves that can get caught in your lapel microphone. Or charm bracelets that 

jingle and jangle. Or dangling earrings that swing back and forth. 

PR guy Scott Lorenz has compiled a long list of tips on what men and women 

should and shouldn’t wear to a TV interview. Thanks to media coach TJ Walker 

and to the other coaches who contributed these tips. 

To do: Read Scott’s “22 Tips on What to Wear for a TV Interview.” Print it and 

tape it to the inside of your closet. Now that you know what to do and what not 

to do, be a hit during your next interview. One of my most popular training tools 

is a PDF transcript of an interview I did with former TV producer Shawne Duperon 

on "How to Get on the Local TV News Tomorrow." Shawne shows you how to 

identify the all powerful "Queen Bee" who decides what stories the station will 

cover, and how to pitch your story idea so she says yes. Slash $18.97 off the price. 

Use coupon code BESTOF2016 at checkout when you order here. 

 

Free Publicity Training 

April 12 

If you’re new to publicity, or you’ve been around the block a few hundred times, 

you can never hear too many tips about how to self-promote. 

As I was looking through my 52 special reports that I sell at my website, I was 

thinking, “This is a goldmine! I need to share some of this with my Hounds.” 

Joan Stewart 
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That’s exactly what I did during a free webinar I hosted. I plucked one killer tip 

from each special report. 

I answered questions, too. And I included a few interactive exercises to keep you 

on your toes, I mean on your paws. 

To do: Watch the free replay of “52 Solid Gold Publicity Nuggets to Make Self-

Promotion Easier.” Get ready for a bobsled run. This is going to be fast! And fun. 

And free. At the end, you can knock $150 off the price of my big bundle of 52 

special reports when you use the coupon code SPECIALREPORTS at checkout. 

Order here.  

 

Find Email Addresses in Seconds 

May 10 

 

You have a newsy story idea to pitch to a blogger or journalist but you can’t find 

an email address. 

Find it within seconds using Email Hunter, a nifty Chrome extension that will save 

you hours of time. 

Let’s say you’ve added the extension and you want to pitch an idea for a guest 

blog post to Copyblogger. But you’re not sure who to contact. 

Go to their website at Copyblogger.com. On the upper right of your screen, click 

on the little red icon. 

It will return a list of 11 email addresses. To the right of email address, you’ll see 

the number of sources with a drop-down arrow where you can click, and learn 

more information about that person before you pitch. This is the part I love the 

best. It helps you research the person you’re pitching. 

You get 150 free searches a month which is plenty for most Publicity Hounds, or 

you can add a paid upgrade. This tool also works for newspapers, magazines, TV 

and radio stations – anywhere you want exposure. 

Joan Stewart 
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Thanks to Publicity Hound Joel Friedlander for this tip. 

To do: Add Email Hunter to Chrome and start hunting! 

 

Pitch NPR's 35 Podcasts 

May 28 

National Public Radio expects to more than double its podcast revenue this year. 

For you, this means mega-opportunities to pitch the 32 shows that comprise the 

growing podcast directory. They cover society and culture, business, money, 

technology, news and politics, music, the arts, games and hobbies, sports and 

recreation, comedy and more. 

On Tuesday, NPR Podcast clinched the coveted top spot in podcast audience 

ranking, with 3.2 million unique listeners each week. 

You won’t hear NPR actively promoting its podcasts on the radio. But The 

Publicity Hound has you covered! 

To do: Check out the NPR Podcast Directory and find the show that best fits your 

area of expertise. Important: Don’t pitch unless you listen to a few episodes so 

you’re familiar with the show and the interview style. 

If you join The Publicity Hound Mentor Program, we'll work together creating a 

strategy to promote your expertise, enhance your reputation, create products to 

sell and become a media darling. All work is done one-on-one. You aren't lumped 

in with my other mentees, like so many other mentor programs. Find out if we're 

a good fit.    

 

Community Newspapers Thriving 

June 11 

 

Weekly newspapers across the U.S. aren’t just surviving, but in many cases  

Joan Stewart 
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thriving. That’s why you shouldn’t write off these news outlets as rinky-dink rags 

that won’t get you very far. 

Community newspapers offer something other media don’t: hyper-local news 

that the dailies abandoned long ago. Here are five easy ways to generate publicity 

in a weekly newspaper: 

1. Suggest people profiles that tie into upcoming events. Who’s the 

mastermind behind your event? Who’s the oldest volunteer? 

2. Pitch your book launch, book signing or a class you’re teaching that ties into 

your book. They love local authors! 

3. Stand-alone feature photos. Call the photo staff when you have an idea. 

They hate publishing the cliché “geese eating bread in the park” photos 

when there’s nothing else. 

4. When you win an award, or launch your book, pitch your hometown 

weekly. They love “local girl or local boy makes good” stories. 

5. Write a letter to the editor and comment on a local issue the paper is 

covering. Weave into the letter your area of expertise, if pertinent. 

To do: Offer a tips list to accompany your story. Learn how in my video training 

“17 Ways to Use a Tips List to Make It More Powerful Than Ever.” It comes with a 

bonus package of cheat sheets, checklists and templates. Knock $24.97 off the 

price when you use coupon code BESTOF2016 and order here. 

 

Book Bubbles Promote, Sell Books 

July 23 

Bublish.com lets you build your audience while you’re still writing your book. 

How? By creating an attractive “Book Bubble” and then collecting pre-orders 

when your launch date approaches. 

Joan Stewart 
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A Book Bubble is a graphic element that includes your head shot, genre, links to 

your bio and synopsis, an excerpt, social media share buttons, and a place where 

people can comment. 

The most interesting part of the bubble is the Author Insight. That’s where you 

explain the story behind the story. Tell readers about the one event in your life 

that prompted the book or the cause or issue that led you to write. 

A free account lets you create a bubble for one book and share it everywhere. A 

paid account gives you more options like author metrics that show you what’s 

resonating with readers on various social networks. 

Bublish is one of the dozens of tips I share during the training on “Book Publicity 

Ideas to Use Today to Sell More Books Tomorrow.” 

Publicity Hound Rebecca Brown attended and emailed me afterward: “The info 

you shared was beyond compare. I feel like I’ve just attended a 2-day event…for 

pennies! Thank you, thank you.” 

To do: Grab the replay and the bonuses and knock $24.97 off the price when you 

use the coupon code BESTOF2016. Choose three ideas and implement them. How 

about starting with Bublish? Order here. 

 

Tool Finds Hashtags in Your Niche 

Aug. 2 

A hashtag is a word or phrase preceded by a hash or pound sign (#) and used to 

identify content on a specific topic, like this: #freepublicity.   

Here’s a free tool that will help you find some of the most common or detailed 

hashtags in your niche within seconds. 

It’s Hashtagify.com. Type your topic, and with just one click of the mouse, it will 

return about 10 related hashtags. You can drill down even further by clicking on 

each of those and finding another layer of hashtags you might want to use. 

Joan Stewart 
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What’s the benefit of using this tool? 

The more specific the hashtag, the more ideal traffic you’ll pull. For example, if I 

sell dog collars, I type in the hashtag “dogcollars” and learn that a related hashtag 

for that niche is the word “customized.” Yes! I sell customized dog collars. I can 

then start using the hashtag “CustomizedDogCollars.” The hashtag “dog” is too 

vague. 

To do: This tip was one of hundreds of tips I learned when I watched the live 

streaming of Tom Antion’s Internet Marketing Butt Camp. I’ve made a long to-do 

list of tools I’ll be adding to my website, SEO tips to drive more traffic, and several 

powerful reminders on how to get more views on my YouTube channel. Pay once, 

and attend all future Butt Camps for free. If you’re serious about selling anything 

online, and learning about what has changed in 2016 and changes on the horizon 

in 2017, grab the recordings using this affiliate link. 

 

Use Calendar Listings 

Aug. 6 

A half dozen calendar listings no bigger than your pinkie finger can sell tickets to a 

wine tasting. They can fill seats at a training session or a book signing. They can 

help you pull crowds to your open house and make almost any event a success. 

Consider: 

>>Thrillist. A hip site geared mostly toward men in 34 major and medium-size 

cities in the U.S. as well as in Amsterdam, Berlin, London, Montreal, Paris and 

Toronto. See details on how to get featured in Thrillist. 

>>LAist and other “ist” websites. There’s an “ist” website for Los Angeles, 

Chicago, London, New York, San Francisco, Shanghai, Toronto and Washington, 

D.C. The sites are devoted to news, arts and events, and food. They welcome 

items from readers. Start at LAist and use the drop-down menu at the top to find 

your city. 

Joan Stewart 
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>>Good old Craigslist. The Community section has sub-categories like activities, 

classes and events. 

To do: You’ll find 23 more calendar listing sites and publicity tips in my “Special 

Report #19: How to Publicize Your Event on Local, Regional and National 

Calendars.” Knock $3.50 off the $7 price by using coupon code BESTOF2016 at 

checkout when you order here. Or get the entire package of 52 reports, regularly 

$247, for only $97 when you use coupon code SPECIALREPORTS and order here.  

 

Cure for Writing Dull Headlines 

Aug. 13 

 

Here are three formula headlines that caught my attention and made me click. 

Change just a word or two, and use them as your own. 

 

Fun facts and sad truths about hospitals (and hospital bills) 

Fun facts and sad truths about _________ (and _____________) 

Is your birth control messing with your head? 

Is your ______________ messing with your head? 

28 ways to make your bathroom cleaner than it’s ever been__ ways to make your 

________ _______ than it’s ever been 

 

Where to find more like these? In my video training package “Headline Tips, 

Tricks, Tools & Templates That Make Readers Click.” I teach you how to write 

killer headlines and, if you’re too busy, where to find thousands more templates 

like the ones above, ripe for tweaking and stealing. Save $24.97 when you use 

coupon code BESTOF2016 at checkout. Order here. 

Joan Stewart 
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How to Pitch a Reality Show 

Aug. 20 

 

Pitching an idea for your own reality TV show, or pitching yourself to be on 

someone else’s show could be yet another ticket to free publicity. 

But how do you pitch? Who do you pitch? And what does a good pitch look like? 

Joke Fincionen and Biagio Messina, a husband-and-wife team, have pitched, sold 

and made hundreds of hours of unscripted television. Here are two examples of 

good and bad pitches. 

Bad: “We’re going to travel the country and find real life witches. We’re not just 

looking in the spookiest corners, but in every day places, too. We’ll even see that 

witches are normal people. How’s that sound?” 

Good: “I discovered these young witches who run a shop selling witchcraft 

products. They’re up for doing a show. Here are some photos I pulled off 

Facebook. Would you like to see some tape?” 

Bad: “How about an extreme survival show starring people who insist on living 

like cave men? What do you think?” 

Good: “I met this crazy survival dude who insists on living naked and eating only 

what he kills. But he lives in the middle of New York City. Here’s a YouTube video 

of a news story done on him. Should I put together some more tape?” 

To do: Joke and Biagio insist you should not pay anyone to pitch. And they’ll let 

you pitch them, for free. But only if you read their free ebook. You can read every 

section of the book, with clickable links, starting in the Table of Contents in “How 

to Pitch a Reality TV Show” (scroll down). 
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Free Media Lists 

Sept. 13 

 

If you’re looking for journalists, bloggers and influentials in a niche, or those who 

are tweeting about certain topics – and you don’t have money to spend on big 

media directories – you’ll love this. 

It’s Anewstip, a media contact database that lets you search media influentials 

based on their tweets or news articles. It also lets you create your own list and 

see lists other people have created. Choose from the free or paid versions. 

While taking a test drive, I found a list of 37 Atlanta-area media, 11 journalists and 

bloggers who cover medical wearable devices, 29 labor reporters, and 8 disability 

journalists. You can use seven filters to help you get more relevant results. 

After creating a free account, I received a friendly email from Jason Williams, a 

senior account manager, leading me to a 21-page guide and an invitation to call 

on him. Nice. 

To do: Watch this video, then play with this. Try the four ways to search. Do an 

advanced search. Add this to your list of media resources. And let me know if you 

like it.  

 

Easy Way to Amass Amazon Reviews 

Oct. 1 

When Amazon visitors are searching for a certain type of book and type keywords 

into the search box, Amazon delivers a list of books. 

The first book has 321 reviews with an average of 4.5 stars. The second book has 

only one 5-star review. Which of the two books will visitors most likely buy? 

The first one. More reviews, especially more good reviews, equals more interest 

and more sales. 
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You MUST have Amazon reviews. But you don’t need 321. You simply need many 

more reviews than what competing authors in your genre have received. 

Get reviews the tedious way, by spending weeks or months researching Amazon 

reviewers and then hitting a brick wall when you can’t find their contact 

information. Spend even more time writing and rewriting your pitch. 

Or do it the easy way. You can have contact information for dozens and possibly 

hundreds of reviewers who review your type of book, within minutes. And you 

can save more precious time by using a simple template when you email your 

request for a review. 

Digital publishing expert Debbie Drum demonstrated the step-by-step process 

during the webinar on how to “Sell More Books Faster with Less Effort: Build an 

Army of Recruiters for Your Books."  

To do: Watch the video replay and listen to Debbie’s killer offer on how to start 

contacting Amazon reviewers today, as soon as you open her software. Bonuses 

include tips on how to avoid getting reviews removed by Amazon, how to make 

money over and above increased book sales, how to handle bad reviews, and how 

to participate in month Q&A calls about Amazon and digital publishing.  

 

Pitch Year-round Holiday Gift Guides 

Oct. 4 

Studies show that up to 60 percent of consumers rely on recommendations from 

others when they’re looking for a product or service. 

That’s why getting your product, service or book into holiday gift guides can be a 

powerful publicity coup. You don’t have to buy an ad. Instead, the newspaper, 

magazine, TV station, radio station, podcaster, blogger or website is giving your 

product its stamp of approval by featuring it in their gift guide. 

You don’t need publicity in top-tier media gift guides either. Hundreds of gift 

guides are geared to narrow niches. 

Joan Stewart 
The Publicity Hound

PublicityHound.com Page 16 of 25

https://debbiedrum.leadpages.co/joan-brt-replay-sept2016/


I found gift guides for eco-conscious consumers, more than a dozen gift guides for 

gamers, gift guides for women travelers, and even a gift guide for the shop and 

garage. 

These gift guides, featured year-round, are also ideal homes for books, as long as 

the topic is a good fit for the target audience. 

I hosted online training on “How to Get Your Product Featured in Holiday Gift 

Guides.” You'll learn how to research gift guides on your own, discover their 

deadlines, pitch your product, and keep getting publicity long after Christmas. The 

package comes with 10 free “short leads” for print or broadcast media, websites 

or blogs that are looking for products now through the end of 2016. If you miss 

the deadline, you still have a valuable media database you can use next year. 

To do: Slash $24.97 off the price when you use coupon code BESTOF2016 at 

checkout. Order here. 

 

Does Your "Fun Fact" Beat This One? 

Oct. 11 

 

When Lucy Saxton, a feature writer for Hearst, ran into Prince William at a church 

in Windsor about eight years ago, she asked him for directions to the nearest 

toilet. 

He was glad to help, much to the amusement of Kate Middleton, Prince Charles 

and Camilla who were with him. 

Later, when Lucy told her friends about what she had done, she learned you’re 

never supposed to say the word “toilet” to the Royals. 

That’s Lucy’s fun fact. What’s yours? 

Fun facts add humor and spice to your media kit. They help journalists include 

interesting tidbits in stories they’re writing about you. Fun facts show your 

personality and make people smile. 
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Offer "Fun Facts" in the same section of your online media kit as your bio. But 

let's talk about that bio. Is it like most I see, more potent than sleeping pills? I've 

made it easy for you to rewrite it with lots of tips and examples in my "Special 

Report #46: Tips for Rewriting Your Boring Bio." Knock $3.50 off the $7 price by 

using coupon code BESTOF2016 at checkout when you order here. Or get the 

entire package of 52 reports, regularly $247, for only $97 when you use coupon 

code SPECIALREPORTS and order here. 

 

When to Hire a Publicist  

Oct. 25 

 

If you’re willing to spend the time learning the tricks of the trade and following a 

lot of the advice you see here twice a week, you can do what the best publicists 

do. 

But sometimes it makes perfect sense to hire a publicist. Expect to spend at least 

$1,500 a month. 

Here are three situations when a publicist could be well worth the money: 

1. You have a job such as a consulting practice, and your time is better spent 

making money on client projects than it is doing your own publicity. 

2. You’re familiar with the basics of how to get local publicity, but you want to 

take your campaign to the national level and don’t know how. 

3. You hate pitching, and you’re willing to pay someone to do it for you. 

To do: Learn about the 11 other instances when you should consider working with 

a publicist. They’re in the article “How to Know When You Need to Hire a 

Publicist” at my blog. For the record, I’m not a publicist. But many authors, 

speakers and experts Rent My Brain and learn how to become their own 

publicists. 
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List of Local, Regional Magazines 

Nov. 12 

 

When you’re pitching magazines, don’t overlook the many magazines published in 

your own region or state. 

Book marketing expert John Kremer has compiled a long list of Regional and Local 

Magazines. Many do book reviews, author interviews or book excerpts, especially 

of local authors. Many also have calendar listings for your events, new product 

sections, even holiday gift guides. 

Before you pitch, you must read the magazine so you’re familiar with 

departments and standing features where your story might be a good fit. Many 

magazines have a column from the editor, near the front, chock full of interesting 

tidbits about new writers, new features and trends the magazine is featuring. 

To do: My training video “How to Find Your Way into Glossy Magazines” comes 

with a cheat sheet on “11 Ways to Prepare for a Magazine Interview.” Knock 

$24.97 off the price when you use the coupon code BESTOF2016 at checkout. 

Order here. 

 

Free Copywriting Course 

Nov. 22 

When it comes to skills you need for publicity, copywriting is right up there, near 

the top of The Publicity Hound’s priority list. 

Knowing how to write convincing copy means you can encourage people, with the 

same phrases and techniques other top copywriters use, to do exactly what you 

want them to do. That means prompting a journalist to call you for an interview. 

Or writing copy on your Amazon product page that’s so compelling, customers 

whip out their credit cards with little prodding. 

One copywriting trick uses the Zeigarnik Principle, named after Bluma Zeigarnik, 

the Russian psychiatrist who concluded that the human mind cannot stand 
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unfulfilled curiosity. “If you think you’re safe with expensive home security 

systems, just wait until you learn what a Cleveland woman found in her basement 

two days after installing an alarm system…News at 11…” 

It’s one of five techniques and more than 30 tips that Tom Antion teaches in his 

free training “Copywriting 901: The Fast Track to Writing Words That SELL.” 

Writing sales copy does NOT require writing talent because it’s a very different 

type of writing than what you’re use to – and most of the techniques, words and 

phrases you will use are the same ones used by the master copywriters. 

Copywriting require discipline, however. I took Tom's free course twice, and I 

bought the bigger course he promotes at the end of the free version – chock full 

of cheat sheets, checklists, sample sales pages and hundreds of other reminders 

on ways you can persuade people to do what you want them to do.   

To do: Set aside about 90 minutes to watch the free training using this affiliate 

link. 

 

4 Easy Ways to Get Access to Anyone 

Dec. 3 

When reporter Betty Liu joined Bloomberg Television, her goal was to nab the 

network’s first interview with Warren Buffett. 

“I knew that he was a voracious reader and consumer of information,” she writes 

in a LinkedIn article. “So anytime I saw something that might strike his fancy – be 

it a piece about his favorite sports team or a report on the Chinese economy – I 

sent it along. Whenever the network did a piece on him, I sent him that, too. 

When his assistant would call or email asking me for more information, I knew 

that I was starting to get somewhere.” 

After years of pursuing him, the world’s third richest man finally agreed to an 

interview. But only because she was so persistent. 
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You and I don’t have the backing of a global media organization like Bloomberg. 

But we can do the same four things Betty Liu did to catch the attention of 

important people and maybe even persuade them to call us. 

To do: Read her article on LinkedIn, “4 Easy Ways to Get Access to Anyone, Even 

Warren Buffett.” Here’s my tip to add to her list: Check to see if the influencer is 

on social media. Sure enough, I discovered, Buffett tweets. His Twitter feed 

includes dozens of clues about topics that resonate with him. Which journalists, 

industry experts or influencers can you help before you ask them to help you? 

 

Join More Than 5,000 Other Fans 

...who "The Publicity Hound's Tips of the Week," three snack-size email tips 
(and one very funny dog video) delivered every Tuesday and Saturday. Be part of 
my pack of Publicity Hounds. Subscribe here. 
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Need One-on-One Help with Your Publicity Campaign? 

 

I'm a phone call away. And in as little as 60 minutes, I can help you define--with 
precision--people in your target market, show you where to find them, and help 
you create a killer message that promotes your expertise. My consulting clients 
love these one-on-one sessions. You will, too, because: 

 I don't charge for prep time. If I need to look at your website and social 
media profiles, I do it on my watch, not on yours. That means that if you 
buy an hour of my time, we're on the phone or on Skype for on hour.  
 

 You can ask me anything. 
 

 You'll learn about the best tools and shortcuts for promoting your expertise 
and your business. I'll also tell you where you cannot cut corners. 
 

  If you're headed in the wrong direction, I'll tell you that, too, before you hit 
a dead end. 
 

Ready for a round with The Publicity Hound? 
 
Go here and read more about how we'll work together. Or email me at 
JStewart@PublicityHound.com and tell me where you need help. 
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Like These Tips? Share Them: 

1. On Facebook, Twitter, LinkedIn, etc. 
 
2. In your ezine. 
 
3. At your blog. 
 
4. In your handouts, if you're a speaker. 
 
5. In your next book. 
 

Use this Link: http://publicityhound.com/go/bestof2016 
 

Tweets you can use: 

How to have lunch with a journalist. Inside free "Best of 2016" ebook from 

@PublicityHound. goo.gl/bLn5kM 

10 magic phrases the media love. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

27 ways to promote your #expertise. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

For publicity, offer advice on income tax issues. Ideas in free "Best of 2016" ebook 
from @PublicityHound. goo.gl/bLn5kM 

Fun, free tool make it easy to create explainer videos. See free "Best of 2016" 
ebook from @PublicityHound. goo.gl/bLn5kM 

#Costco loves region-specific books. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

How to pitch Woman's World magazine, from @JohnKremer. See free "Best of 
2016" ebook from @PublicityHound. goo.gl/bLn5kM 
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22 clothing tips for #TVinterviews, from @aBookPublicist. See free "Best of 2016" 
ebook from @PublicityHound. goo.gl/bLn5kM 

52 solid gold #publicitytips. See free "Best of 2016" ebook from @PublicityHound. 
goo.gl/bLn5kM 

Find someone's email address in seconds with this easy tool. See free "Best of 
2016" ebook from @PublicityHound. goo.gl/bLn5kM 

Need #publicity? Pitch 35 podcasts from #NPR. See free "Best of 2016" ebook 
from @PublicityHound. goo.gl/bLn5kM 

Where to find "Event PR in a Box." See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

5 pitching tips for weekly #newspapers. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

Book bubbles from @BublishMe sell books. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

3 powerful event calendars for #eventPR. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

3 fill-in-the-blank headline ideas for your articles. See free "Best of 2016" ebook 
from @PublicityHound. goo.gl/bLn5kM 

How to pitch an idea for a #realityshow from @JokeAndBiagio. See free "Best of 
2016" ebook from @PublicityHound. goo.gl/bLn5kM 

Free database of #mediacontacts. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

How to get more #AmazonReviews. Tips in free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

Holiday gift guides are great for publicity. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 
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Fun facts beef up your bio. Great example in free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

3 reasons to hire a #publicist. See free "Best of 2016" ebook from 
@PublicityHound. goo.gl/bLn5kM 

Free list of local & regional magazines to pitch for publicity. See free "Best of 
2016" ebook from @PublicityHound. goo.gl/bLn5kM 

Free #copywriting course teaches how to turn prospects into buyers. See free 
"Best of 2016" ebook from @PublicityHound. goo.gl/bLn5kM 

4 easy ways to get acccess to #influencers or anyone. See free "Best of 2016" 
ebook from @PublicityHound. goo.gl/bLn5kM 
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