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About the Author 

 

I'm publicity expert Joan Stewart, aka The Publicity Hound, 

and I work with small businesses and nonprofits that need to 

use traditional and social media to establish their credibility, 

enhance their reputation, sell more products and services, 

promote a favorite cause or issue, and position themselves 

as employers of choice.  

I'm the author of four ebooks on publicity and PR, and the 

creator of more than 150 learning tools on how to use free 

publicity in traditional and social media.  

 

For almost two decades, under The Publicity Hound brand, I've trained and 

coached thousands of CEOs and business owners, nonprofit executives, PR agency 

staff, publicists, marketing directors, authors, speakers and experts via live 

events, online training, consulting, and my private Mentor Program at 

http://publicityhound.com/mentoring. 

 

I have an international following of more than 5,000 people who subscribe to my 

bi-weekly ezine, "The Publicity Hound's Tips of the Week." Subscribe at 

http://archive.aweber.com/pubhound_01 

 

I've contributed to more than 60 books on PR, marketing and small business, and 

served as the PR columnist for the online version of Entrepreneur magazine. 

 

I'm a big fan of social media and an enthusiastic user and was named one of the 

The 40 Most Approachable Social Media A-listers on Twitter. Join me and my 

more than 25,000 followers there at http://www.twitter.com/PublicityHound.  

 

As a prolific blogger and a former newspaper editor, I've accepted and rejected 

thousands of story ideas and pitches. I know what makes a great pitch, attracts 

attention, and encourages journalists, bloggers and your social media followers to 
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spread the word about you. 

 

Contact me at mailto:jstewart@PublicityHound.com or call 262-284-7451. I'd love 

to hear from you. Or meet me on my Facebook page at 

http://www.facebook.com/PublicityHound where you can ask a question or share 

a tip.  

 

Connect with me on LinkedIn at http://www.linkedin.com/in/publicityhound and 

let me know how we know each other. Connect with me on Google+ at 

https://plus.google.com/117787139708651698854 where I share publicity and 

social media strategies, tactics and tips.  

 

You are free to “regift” this ebook to your customers using this link: 

http://publicityhound.com/bestof2013 
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Social Media Press Release 2.0 
 Tip #1: Jan. 9, 2013 

Seven years ago, Shift Communications created the first social media press 
release, with multi-media, links to other sites and other features that appealed to 
bloggers. 

Many Publicity Hounds wrote traditional releases for traditional media, and social 
media press releases for social media. 

But a lot has changed since then. 

“Today, if you don’t treat new media creators with the same level of access as 
traditional media outlets, you’re in for a bucket of relative obscurity, especially if 
your product isn’t especially share-worthy,” Shift says. 

Social is now embedded in the newest version of the social media press release 
that can be used for both traditional and social media. 

Most important, every piece of content in the newest version can be shared 
independently on sites like YouTube, Pinterest, Facebook, Twitter and social 
bookmarking sites. 

You can read more about the Social Media Press Release 2.0 at 
http://www.shiftcomm.com/2012/12/social-media-press-release-2-0/  and click 
on the link within it so you can see a very helpful diagram of exactly what it 
includes. 
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Your LinkedIn Company Page 
Tip #2: Feb. 26, 2013 

You hear it all the time: "Don't promote on social media!" 

That's not what LinkedIn says. Its Company Pages are the PERFECT place to 
promote like crazy and share news big and small, as well as publicity you've 
received. 

To make it easy for you to promote, LinkedIn even has special tabs reserved for 
your products and services, including photos, videos, detailed descriptions and 
those all-important links to your website! 

One of the big advantages of Company Pages is that anyone, regardless of 
whether they're connected to you, can subscribe to your company's status 
updates. That includes journalists, bloggers, potential clients, book editors and 
publishers, meeting planners and anyone else who is in a perfect position to do 
business with you. 

But if you don't know all the opportunities for attracting followers, and keeping 
them engaged and wanting more, you're leaving money on the table. 

LinkedIn expert Wayne Breitbarth, who has presented four webinars for The 
Publicity Hound, all to raving audiences, will be back again on Wednesday, March 
13, for another power-packed 
demonstration. This time, it's on "How to Use LinkedIn Company Pages and Ads to 
Attract an Audience, Promote Your Heart Out and Help Them Buy." 

I asked Wayne to include a segment on how to buy LinkedIn ads because, if done 
correctly, you can target your message with amazing accuracy. If done incorrectly, 
you can lose your shirt. 

(You can buy the replay of this two-hour session that comes with a package of 
bonuses at and cut the price in half when you type the coupon code Bestof2013 
into the coupon code box and click "Apply." Order at 
http://publicityhound.com/shop/how-to-use-linkedin-company-pages-and-ads. 
Offer good until Jan. 6, 2014.) 
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Print, Broadcast & Online Publicity  
Tip #3: Feb. 6, 2013 

 

When you're thinking of opportunities for publicity, don't limit yourself only to 

traditional media. 

Online publicity can bring you far more exposure than getting onto one TV show 
or into one magazine, even it's a major one. 

I get so many questions on which is best--print, broadcast or online publicity--that 
I listed the pros and cons of each in three blog posts I wrote recently, and I don't 
want you to miss them. I'd also love to see your comments about each in the 
comments section. 

Print: Pros and cons of free publicity in newspapers, magazines at 
http://publicityhound.com/blog/pros-and-cons-of-free-publicity-in-newspapers-
magazines 

Broadcast: Pros and cons of TV and radio publicity at 
http://publicityhound.com/blog/pros-and-cons-of-tv-and-radio-publicity 

Online: Pros and cons of generating online publicity at  
http://publicityhound.com/blog/pros-and-cons-of-generating-online-publicity 
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Ask for Reviews on LinkedIn 
Tip #4: March 9, 2013 

If someone reads your book and loves it, do you give them a chance to review it 

on your LinkedIn Company page? 

What if a company hires you to do a consulting project? Can they write a 

testimonial for you in the Services section on your Company Page? 

In both cases, they can review your products and services—but only if they're 

listed on your Page. 

Sometimes I'm so busy chasing after testimonials from happy customers that I 

forget about this golden opportunity right on LinkedIn. Here are three ways to 

prompt customers to write reviews: 

--When you get a glowing email from someone who gushes about a product or 

service, jump over to your LinkedIn Company Page, click on "Products & Services" 

in the menu bar, and add the product or service they're raving about. A photo 

with a short description is fine. Then, send the customer the link to the product or 

service page, and ask them to click "Recommend" and write a review. 

--If someone buys a product from your website, create an autoresponder 

message that goes out a week or two later, asking them to write a review on your 

page. 

--Use the "Recommend us on LinkedIn" call to action, along with a link to your 

page, on fliers, brochures, packing slips and marketing materials. 

There are dozens more ways to really make LinkedIn Company Pages present your 

company as best in its industry (even if it isn't). 

LinkedIn expert Wayne Breitbarth will demonstrate them all, and lots more, on 

the webinar I'm hosting from 3:30 to 5:30 Eastern Time on Wednesday, March 13, 

on "How to Use LinkedIn Company Pages and Ads to Attract an Audience, 

Promote Your Heart Out and Help Them Buy." 
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I'm recording this one, and if the time doesn't work for you, I'll send you the links 

for the video replay and three valuable bonuses. 

This is Wayne's fifth appearance as a Publicity Hound guest expert because my 

Hounds keep begging me to bring him back. 

(You can buy the video replay of this webinar that comes with a package of 

bonuses and cut the price in half when you type the coupon code Bestof2013 into 

the coupon code box and click "Apply." Order at 

http://publicityhound.com/shop/how-to-use-linkedin-company-pages-and-ads. 

Offer good until Jan. 6, 2014.) 
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Freelancer Directory 
Tip #5: March 9, 2013 

Hunting for freelance writers who might be interested in your story? 

Check out the Society of Professional Journalists Freelancer Directory at 
http://www.spj.org/fdb.asp. It includes more than 1,300 freelancers, most with 
contact information. 

You'll love this free resource because you can search by city, state or specialty. 
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How to Check for Plagiarism 
Tip #6: March 12, 2013 
 
How do you know if someone has plagiarized a popular article or blog post you've 
written, or lifted entire paragraphs from one of your press releases, or stolen 
fabulous sales copy at your website to use for a similar product they're selling? 

Easy. 

Use Copyscape, a free plagiarism detection tool at http://www.copyscape.com/. 

Simply type in your web page's address, or paste an article into the window. 
Within seconds, Copyscape will tell you where else that copy shows up on the 
web. 

Let's say a freelance writer lifts only three paragraphs of your article for her own 
article. Copyscape will tell you that, too. 

I use the tool to determine whether guest bloggers who write for my blog are 
providing original content. 

Learn more about Copyscape and watch a two-minute video that explains how it 
works at http://www.copyscape.com/about.php.  
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Bye-bye Google Reader: Now What?  
Tip #7: March 16, 2013 

Google Reader, a valuable tool cherished by many Publicity Hounds, will 
disappear July 1. 

We loved it because it pulled together, in one place, articles and other web 
content to which we subscribed. It tipped us off to articles written by journalists 
whose names we could add to our Rolodex. It kept us abreast of trends in our 
industries. 

And it gave us ideas galore for blog posts and content to share on Twitter. 

But Reader was losing popularity, and it wasn't producing revenue. 

So now what? 

Alternatives to Google Reader include Feedly at http://www.feedly.com/ and 
Pulse at https://www.pulse.me/. Both offer web-based RSS feeds that also have 
mobile apps for Apple's iOS and Android. Another option is to import your Google 
Reader content directly into Flipboard at 
http://inside.flipboard.com/2013/03/14/weve-got-your-rss-covered-save-your-
google-reader-feeds-now/ which offers step-by-step instructions. 
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Facebook Allows Calls to Action 

Tip #8: March 23, 2013 

Good news for marketers on Facebook. 

The site has quietly changed its Facebook Page Terms of Service and removed a 

guideline that prohibits using calls-to-action in timeline photos. 

This is huge news. So why in the world didn't Facebook scream this from the 

rooftops? Dumb. 

Hubspot outlines five big advantages for marketers at 

http://blog.hubspot.com/marketing/facebook-updates-cover-photo-guidelines-

calls-to-action. Read what this means for your Facebook Page. 
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Think Christmas 
Tip #9: April 9, 2013 

Regional magazines are perfect for submitting items about upcoming events, 

accompanied by a color photo. 

But while flipping through Midwest Living magazine yesterday, I noticed they 

have a seven-month lead time for calendar items. Seven months! That isn't 

unusual. 

That means that if you'll be promoting an event in December, you'll have to 

submit the item in May. 

Book marketing expert John Kremer has an excellent list of regional and local 

magazines at his website at http://bookmarketingbestsellers.com/regional-and-

local-magazines/. It's worth taking a look to make sure you aren't missing any 

publicity opportunities. And if you aren't sure of the deadlines, you can call the 

magazine. 

Need help pitching magazines but can't afford a publicist? 

In the video replay of the webinar on "How to Find Your Way into Glossy 

Magazines," I walk you step-by-step through the process of researching 

journalists who work for the magazines in which you want publicity. These 

journalists are leaving clues, online and off, about exactly what they need. 

And if you know where to look, you'll have a leg up on all the other people who 

are pitching because you can build relationships with writers and editors BEFORE 

you pitch. This webinar will teach time-saving tips for generating thousands of 

dollars in free publicity in the glossies--even if you're on a tight budget. 

(You can buy the replay of this webinar that comes with a package of bonuses at 

and cut the price in half when you type the coupon code Bestof2013 into the 

coupon code box and click "Apply." Order at 

http://publicityhound.com/shop/how-to-find-your-way-into-glossy-magazines. 

Offer good until Jan. 6, 2014.) 
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It comes with the bonus cheat sheet "11 Ways to Prepare for a Magazine 

Interview." 

                                 PublicityHound.com 
The Best of The Publicity Hound's Tips of the Week of 2013 

Page 15 of 49



Publicize Your Startup Here 
Tip #10: April 23, 2013  

Need publicity for an Internet startup or know someone who does? 

Don't miss this list of 36 places where you can submit your startup for coverage at 

http://blog.traindom.com/places-where-to-submit-your-startup-for-coverage/. 

Traindom, a company that helps experts build membership sites, used many of 

these and was pleased with the results. Be sure to read the Comments, where 

you'll find even more places to publicize. 

Publicists, keep this list close by! 
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How to Wow a Blogger 

Tip #11: April 27, 2013 

While helping a client launch a startup, I stumbled across a fabulous, free step-by-

step guide this week that takes you by the hand and walks you through the 

process of how to pitch a blogger. 

It was written by the folks at Inkybee, the website I told you about a few weeks 

ago, that lets you test drive their new blogger outreach service. Just plug in a 

topic and Inkybee will return a list of bloggers and rank them by influence. 

The rest is up to you. Sort of. 

When I told you about it, I overlooked a small blurb at the bottom of their website 

about the free blogger outreach guide. 

What a find! 

The beautifully illustrated 39-page report shows you how to define your business 

objectives, research the blogs you want to contact, build the relationship and 

craft a compelling "offer." No lavish gifts. Think great content. 

You can invite bloggers to a special event or interview, offer them the chance to 

review your product before it launches, or give them a discount code to share 

with their readers. 

You'll find an entire chapter on how to make the pitch personal, tips for making it 

easy for bloggers to write about you, and how to provide quality content. There's 

lots more. Grab your free tips for blogger outreach at 

http://www.inkybee.com/blogger-outreach-a-best-practice-

guide/#.UrSbOvRDuJp. 
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Help for Your Slogan or Tagline 
Tip #12: May 14, 2013 

Need a slogan for your new company? Or a tagline for a product you're ready to 

launch? 

Before you turn to expensive ad agencies and professional copy writers that can 

cost you a bundle, go to SloganSlingers.com at http://www.Sloganslingers.com, 

where talented slogan writers can compete to create a catchy slogan and tagline, 

at a price you can afford. 

Create an account, and explain the details of what you need and the attributes of 

the slogan you want. Upload relevant images and set your contest amount. The 

more you're willing to spend, the more elite writers you'll attract. 

Dozens of writers will see your contest and submit their best work. You rank the 

entries and choose your winner. Here are some recent marketing slogans from 

Slogan Slinger writers: 

For Zozzo's Burger Bar: "Picasso Used a Canvas, We Use a Bun."® 

Baptist Vein Center: "Vein, Vein Go Away."® 

Doom Bros. Haunted House: "Kids Eaten Free."® 

Oscar's Wedding Catering: "Eat, Drink and Be Married."® 

Watch the short video on how Slogan Slinger works at 

http://www.sloganslingers.com/ 
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Fast, Easy Research Tools 
Tip #13: May 21, 2013 

If you read this newsletter only on Tuesdays, and you skip the Saturday edition, 

you missed a golden nugget of a tip I shared over the weekend. 

"50 Tips for Pitching A Story to the Media" at http://lindsayolson.com/50-tips-for-

pitching-a-story-to-the-media/, written by PR pro Alison Kenney, an independent 

PR  practitioner, is must reading for publicity pups as well as for grizzled Publicity 

Hounds who have been pitching for decades. 

The post is filled with a variety of tips, strategies and creative ideas on how to 

connect with journalists. Here's an example. 

Alison recommends that before pitching, you read a writer's LinkedIn profile, 

Twitter stream and Facebook page, if it's public. I'll add three more social media 

sites to that: the writer's blog, Google+ profile and Pinterest. 

You don't have to read them all. Two or three are better than nothing. I blog, and 

I'm also on those five social media sites. If someone pitches me without checking 

me out on at least one of those resources, they haven't done their homework, 

and it shows. 

A blogger's Twitter feed alone can give you so many leads about what that person 

wants that your pitch can be right on target. Social media profiles and feeds are 

fast, easy research tools. 

Here's another great tip from Alison's list. 

Follow the @AP_Planner on Twitter. That's the feed for the Associated Press 

Planner, the giant calendar of upcoming events. You can buy a subscription to the 

package and get a heads-up on the types of events that interest you. 

Or, pay nothing and follow them on Twitter where they post several times a day. 

Yesterday, for example, I found this: 
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"100 days away: 50th anniversary of the March on Washington and Martin Luther 

King's 'I Have a Dream' speech (28 Aug)" 

If you have a story or an expert who can tie into that anniversary, knowing about 

it three months ahead of time can help you craft a great pitch and be far ahead of 

your competitors. 

If you need help building relationships with journalists BEFORE you pitch, as 

Alison recommends, you can buy the replay of my webinar on "How to Use Social 

Media to Connect with Journalists." It comes with a package of bonuses and you 

can cut the price in half when you type the coupon code Bestof2013 into the 

coupon code box and click "Apply." Order at 

http://publicityhound.com/shop/how-to-use-social-media-to-connect-with-

journalists. Offer good until Jan. 6, 2014.) 
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40+ Ways to Contact Google 
Tip #14: May 25, 2013 

If someone has used your trademark on their YouTube channel, who do you call 

other than your attorney? 

What if someone keeps sending harassing messages to your Gmail account? 

Or Google maps is listing the location of your store at the wrong address and you 

can't fix it? 

Contacting Google is a lot easier, thanks to this list of more than 40 forms and 

links from blogger Kristi Hines at http://www.iacquire.com/blog/how-to-contact-

google/. 

She seems to know a lot about Google. I'm now following her on Google+ at 

https://plus.google.com/118321989430962111396/posts. 
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When There's No Time to Blog 

Tip #15: May 28, 2013 

I started writing this newsletter three hours later than usual this morning because 

of a computer glitch and had almost no time to blog. 

But that's no excuse. 

I remembered a fascinating infographic I saw on Friday about 100 Words Every 

Expert Author Should Know. I even commented on it, and I checked back during 

the day to see how other people had commented. 

I wanted to share it with you at my own blog to show you how quick and easy it is 

to use someone else's infographic, with permission, and crank out a blog post in 

less than 15 minutes. 

You can see my post, and the list of 100 words at 

http://publicityhound.com/blog/do-expert-authors-need-to-know-this-list-of-100-

words 

If you missed Saturday's newsletter, I linked to another blog post I wrote in record 

time on "5 more things you didn't know about me" at 

http://publicityhound.com/blog/5-more-things-you-didnt-know-about-me and it 

even includes a fun video for all you Mouseketeers. 

Both are examples of super-fast posts you can write off the top of your head, with 

little or no research required. 

They are two of the 21 shortcuts I'll share on Thursday when I present the 

webinar "21 Ideas for Quick & Dirty Blog Posts When You Don't Have Time to 

Write" from 3 to 4:15 p.m. Eastern Time on Thursday, May 30. In addition to all 

my other tricks, workarounds, quick fixes and time-savers, I'll send you 10 fill-in-

the-blank templates that will let you fly through a post in record time. Just use 

my format and cut and paste. 

You'll get the templates, as well as the video replay and all the other bonuses, 

within 72 hours after the call. 
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So if the time doesn't work for you and you can't attend live, register anyway and 

you won't miss a thing. 

(You can buy the replay of this webinar that comes with a package of bonuses at 

and cut the price in half when you type the coupon code Bestof2013 into the 

coupon code box and click "Apply." Order at  

http://publicityhound.com/shop/21-ideas-for-quick-dirty-blog-posts-when-you-

dont-have-time-to-write-a-webinar. Offer good until Jan. 6, 2014.) 

                                 PublicityHound.com 
The Best of The Publicity Hound's Tips of the Week of 2013 

Page 23 of 49

http://publicityhound.com/shop/21-ideas-for-quick-dirty-blog-posts-when-you-dont-have-time-to-write-a-webinar
http://publicityhound.com/shop/21-ideas-for-quick-dirty-blog-posts-when-you-dont-have-time-to-write-a-webinar


Shoot Video with the iPad and a $5 App 
Tip  #16: July 13, 2013 

 

More than 400 Publicity Hounds registered for Thursday's webinar with Mike 

Stewart on how to shoot video with the iPad, and many kept asking the same 

questions about audio and video quality. 

Bottom line: These short videos for your website or for YouTube aren't vying for 

an Academy Award. Most of them are simply two-to three-minute videos 

instructing someone with a problem on how to solve it. Or they're giving step-by-

step tips on how people can do something a little easier. 

If shot on the iPad, the quality will be excellent. You content, hopefully, will be 

too. 

Mike gave examples of three of his clients--an attorney, a nutritionist and a bug 

exterminator--who are making a killing using short YouTube videos, shot with an 

iPad and a $5 app, to pull traffic and leads, and make sales. 

There were so many questions, we went for two and a half hours.  

Register to watch the free replay at your choice of times and dates at 

http://www2.onlinemeetingnow.com/register/?id=412c48b9dc 
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Pinterest Tips for Dull Topics 
Tip #17: July 16, 2013 

Do you have a book, a workshop, a consulting business or another product or 

service on a dull topic that's difficult to illustrate? 

Topics like environmental clean-up, mortgage refinancing, memory loss, risk 

management, even leadership don't lend themselves to attractive photos. 

Then there are those topics that are darn near impossible to illustrate such as 

incontinence, jock itch, STDs, hemorrhoids, body odor and bad breath. 

If your topic is dull or tough to illustrate, you can still make a killing on Pinterest, 

the red-hot site that features gorgeous images, simply by offering helpful tips on 

how to solve the problem. 

My board "50 Tips for Free Publicity" at 

http://www.pinterest.com/publicityhound/50-tips-for-free-publicity/ has claimed 

the #1 spot on Google for the keyword phrase "free publicity" for several weeks, 

and I've only pinned 23 of the 50 tips! 

The board consists of "how to" tips written on spartan PowerPoint slides in white 

lettering on a dark blue background and turned into JPEGs. Each links back to one 

of my blog posts. 

The board has more than 1,740 followers. Every time I pin, several people pin, 

repin and share. That site is even beating my own website in the Google rankings 

for the phrase "free publicity"! 

Pinterest is now the third biggest traffic referrer to my own website. As I've been 

creating the tips, I've found several significant shortcuts that make doing all this a 

lot easier and quicker. 

Join me from 4 to 5 p.m. Eastern Time on Thursday, July 18, for the webinar "How 

to Create How-to Tips for Non-visual Topics on Pinterest and Earn High Google 

Rankings." I'll explain in step-by-step detail exactly how to create a Pinterest 

                                 PublicityHound.com 
The Best of The Publicity Hound's Tips of the Week of 2013 

Page 25 of 49

http://www.pinterest.com/publicityhound/50-tips-for-free-publicity/


board of how-to tips on any topic that link back to your blog, website, a sales 

catalog, a squeeze page, or any web page that needs more traffic. 

Here's the best part. After you write your tips, you can outsource the rest of it! 

Even your teen-age kid can help. 

PR pros and publicists: This is a fabulous service for your clients who want to rank 

high in the search engines but don't want to get their hands dirty with the 

technical stuff. 

Everyone who registers will receive the written step-by-step cheat sheet so you 

don't have to take notes. 

(You can buy the replay of this two-hour session that comes with a package of 

bonuses and cut the price in half when you type the coupon code Bestof2013 into 

the coupon code box and click "Apply." Order at 

http://publicityhound.com/shop/how-to-create-how-to-tips-for-non-visual-

topics-on-pinterest-and-earn-high-google-rankings. Offer good until Jan. 6, 2014.) 
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Help Bloggers Promote You 
Tip #18: July 23, 2013 

It's frustrating blogging regularly and seeing little traffic. 

That's why Social Buzz Club, a membership site that's a collaborative content 

sharing system, is such a great deal. It offers a free level of service, and two paid 

levels, that let other bloggers promote your content such as blog posts, articles 

and videos--and you promote theirs. 

I've been using it for about a year and recently upgraded to a paid level with 

fabulous results. 

Here’s how it works. 

Every member gives first by sharing or "buzzing" other members' content on 

LinkedIn, Facebook, Twitter or StumbleUpon. Every share earns you points. When 

you have enough points, you can then add your content to the pool. But it can’t 

be promotional or spammy. The strategy is to share as much of other people's 

content that's a good fit for your audience so that you always have accumulated 

enough points in your account when you have important content you want others 

to promote. 

Read the blog post I wrote this morning that explains how Social Buzz Club caused 

a traffic jam on my Pinterest account and resulted in hundreds more people 

following my boards. It's at http://publicityhound.com/blog/social-buzz-club-

promotes-your-blog-and-videos-for-free 
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The Simple, Powerful Tips List 
Tip #19: July 30, 2013 

 

9 Ways to Keep Your Toddler from Whining 

7 Things the Smartest CEOs Do Every Day 

5 Things Your Computer Repair Shop Doesn't Want You to Know 

They're called tips lists or tip sheets, and I'll bet you've written at least one. 

The media love them because they're so short and they fill odd- size holes on a 

magazine page. 

Readers love them because they take less than a minute to consume. Self-

promoters adore them because they can be used numerous ways. 

I've written about several Publicity Hounds who have landed interviews with 

media outlets after journalists discovered their tip sheets online. 

What you might not know is that these short lists are more powerful than ever. 

In the old days, about all we could do was write one, use it at our website and in 

our press kit, and send it to the media. Today, with a glut of mostly free tools at 

our fingertips, we can spin that tips list into multiple formats for multiple uses, 

especially for sharing on social media sites. 

Tips lists that I tweet often get more retweets than anything else I share. 

The best lists follow a certain format. They can't be too short or too long. The 

headline MUST be enticing. The author resource box should be so clever that it 

forces readers to click on the links. Otherwise, what's the point? 

Join me from 4 to 5 p.m. Eastern Time on Thursday, Aug. 1, when I present the 

webinar "17 Ways to Use the Simple Tip Sheet to Make It More Powerful Than 

Ever." (You can buy the replay of this session that comes with a package of 

bonuses at and cut the price in half when you type the coupon code Bestof2013 

into the coupon code box and click "Apply." Order at 
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http://publicityhound.com/shop/17-ways-to-use-the-simple-tip-sheet-to-make-it-

more-powerful-than-ever.  Offer good until Jan. 6, 2014.) 

If you've written a tip sheet that has gotten fabulous publicity, send it to me and I 

might refer to it in the webinar (more publicity for you!) 

                                 PublicityHound.com 
The Best of The Publicity Hound's Tips of the Week of 2013 

Page 29 of 49

http://publicityhound.com/shop/17-ways-to-use-the-simple-tip-sheet-to-make-it-more-powerful-than-ever
http://publicityhound.com/shop/17-ways-to-use-the-simple-tip-sheet-to-make-it-more-powerful-than-ever


Google+ Cover Image Tool 
Tip #20: Aug. 17, 2013 

Encourage people to add you to their circles on Google+ with a snazzy cover 

image that really catches attention. 

Use the free Google+ cover maker at 

http://www.googlecover.com/googlepluscovermaker. 

My other favorite free tool is the Social Media Image Maker at 

http://www.autreplanete.com/ap-social-media-image-maker/ 

It lets you resize, crop and retouch things like your avatars, background images 

and other photos on several social media sites without having to remember the 

correct dimensions for each photo. I use this all the time and love it. 

If you're new to Google+, expect to be confused and frustrated. But don't bail out. 

Your participation on this site is now part of the algorithm Google uses to decide 

how to rank your content in its search results. 

Let's connect on Google+. Go to 

https://plus.google.com/117787139708651698854/posts and add me to one of 

your circles and I'll add you to mine. 
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Where Journalists Drop Clues 
Tip #21: Aug. 24, 2013 

When you're researching a journalist, podcaster, blogger, TV anchor, columnist or 

anyone else you want to pitch, look for little clues about their personalities, likes 

and dislikes, pets, hobbies, families, and controversial topics they care about. 

Here are three places to look for clues: 

--Start by searching for their name in Google. Type in "About Joan Stewart." Click 

on the first item at the top. It's my bio, and it will tell you which two celebrities 

I've interviewed when I worked as a reporter, my most prized possession, what I 

collect, and something on my Bucket List. 

--Their company's website. This is often the only way you can find their email 

address without buying a super-expensive media directory. 

--LinkedIn. If you're willing to spend time on this site, you can uncover a boatload 

of valuable tips that will help you craft a customized pitch that makes the 

recipient think, "This pitch is PERFECT for my audience." 

But this is just a start. You can be looking in eight other places for breadcrumbs 

that will lead you down the trail to publicity. I explained them all and even 

demonstrated how to use several of them during Thursday's webinar on "11 Fast, 

Free, Easy Ways to Research Journalists, Broadcasters and Bloggers BEFORE You 

Pitch." 

I show you exactly where to look on LinkedIn, where to find free directories 

where their names and contact info are buried, and how to weave personal 

details into your pitch.  

(You can buy the replay of this webinar that that comes with a package of 

bonuses, and cut the price in half, when you type the coupon code Bestof2013 

into the coupon code box and click "Apply." Order at 

http://publicityhound.com/shop/11-fast-free-easy-ways-to-research-the-media-

before-you-pitch. Offer good until Jan. 6, 2014.) 
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Help Readers Find Your Books 
Tip #22: Aug. 27, 2013 

 

When readers go to Amazon.com and search for a book on a topic you've written 

about, but they don't know your title, will Amazon list your book in the search 

results? 

That depends on how good a job you've done choosing your keywords and search 
terms when you uploaded the book. 

Book marketing expert Penny Sansevieri asked 10 authors for permission to go 
into their Amazon accounts and see if they were doing everything possible to 
make their books searchable. 

She was astonished to find that none of them had listed any keywords or search 
terms! Two giant missed opportunities. 

If you uploaded your book to Amazon, go back and check your search terms. If 
you have a publisher, ask the publisher what keywords they used. 

Penny also offers this tip. On Amazon, create a subtitle for your book that uses 
keywords the reader is most likely to type into the search box, even if the subtitle 
isn't printed on your book 
cover. 

For example, if your book is a murder mystery, the subtitle can be "A murder 
mystery thriller." If it's a romance suspense novel, the subtitle can be "A romantic 
suspense novel." 

A subtitle will help your book rank higher in search. Yet none of the 10 authors 
mentioned above used subtitles either. 

Knowing those little tricks has helped Penny create 11 bestsellers. She shared 
other valuable tips that the sharpest publicists know when she was my guest on 
the webinar "How to Launch a Book, Promote It and Sell a Truckload--without an 
Expensive Publicist." 
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If you can't afford several thousand dollars for a publicist, and most authors can't, 
this is the one tool you will need to walk you step-by-step through a book launch.  

(You can buy the replay of this two-hour session that comes with a package of 
bonuses, and cut the price in half, when you type the coupon code Bestof2013 
into the coupon code box and click "Apply." Order at 
http://publicityhound.com/shop/how-to-launch-a-book-promote-it-and-sell-a-
truckload-without-an-expensive-publicist. Offer good until Jan. 6, 2014.) 
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Radio Host Wants Books to Review 
Tip #23: Sept 14, 2013 

Every week, radio talk show host Elaine Charles gives listeners in Los Angeles, 
New York City and Miami a lively mix of news from the world of books. 

She reviews print books, ebooks and audio books. She interviews authors such as 
Maya Angelou, Dave Barry, Mary Higgins Clark, Joyce Carol Oates, Dr. Ruth and 
Calvin Trillin and others who aren't as famous. 

Her audience is perfect if you want to get in front of 500,000 affluent, literate, 
influential listeners. 

I found an ad for her show in Talkers magazine's ezine this week. I emailed her 
and ask if she welcomes pitches from authors who want to suggest their own 
books. 

Her reply: "Yes, send me pitches!" 

So start pitching. 

But first, stop, take a deep breath, and check out her archived shows at 
http://bookreportradio.com/archives.html. Being familiar with them will help you 
write a better pitch. Then, use the "Tell us what you think" box at pitch at 
http://bookreportradio.com/readersCorner.aspx 

Talkers ezine, by the way, is a helpful free resource for staying up to date on 
who's who, who's in and who's out in the world of talk radio. You can subscribe at 
http://talkers.us1.list-
manage.com/subscribe?u=09b70792017a27fbd1088c8db&id=a95bfb9a9e 

On the right side of the home page, you'll find fascinating articles on "How to be a 
Talk Show Host" and "How to Launch an Independently Syndicated Talk Show." 

Do you know about "Where to Find Millions of Readers Online to Review, 
Recommend and Buy Your Books?" It's a webinar I hosted that explains al the 
major book review sites, niche sites, and sites where you can connect with 
librarians and other influentials who are in a PERFECT position to review and 
recommend your books to their thousands of friends, fans and followers.  

                                 PublicityHound.com 
The Best of The Publicity Hound's Tips of the Week of 2013 

Page 34 of 49

http://bookreportradio.com/archives.html
http://bookreportradio.com/readersCorner.aspx
http://talkers.us1.list-manage.com/subscribe?u=09b70792017a27fbd1088c8db&id=a95bfb9a9e
http://talkers.us1.list-manage.com/subscribe?u=09b70792017a27fbd1088c8db&id=a95bfb9a9e


You can buy the replay of this webinar that comes with a package of bonuses, and 
cut the price in half, when you type the coupon code Bestof2013 into the coupon 
code box and click "Apply." Order at http://publicityhound.com/shop/where-to-
find-millions-of-readers-online-to-review-recommend-and-buy-your-books. Offer 
good until Jan. 6, 2014.) 
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An Email Pitch Template 
Tip #24: Sept. 21, 2013 

If you're not on Quora.com, the giant question-and-answer site, you're missing 
the chance to become a whole lot smarter about almost any topic. 

I found a template for an email pitch for a startup product. It was submitted by 
Mikael Cho, founder of ooomf.com, in answer to a question from an entrepreneur 
who wanted to know how to get press coverage for a startup: 

"Should I write a press release?" 

Well, no. Not if you're using it as the main tool to generate publicity. 

On launch day, Mikael got major coverage for his web startup from TechCrunch, 
VentureBeat, GigaOm and other major blogs in his niche as a result of sending a 
super-customized pitch to each blogger and journalist. 

I'm guessing the pitches took a long time to research, but an easy template made 
the writing go faster. 

You can see the question, Mikael's entire answer, and the handy template he 
provided at http://www.quora.com/I-am-releasing-a-new-startup-product-What-
is-the-best-way-to-get-press-coverage-Should-I-write-a-press-release 

No cookie-cutter pitches! No one-size-fits-all press releases! 

Do the hard work like Mikael's company did and the payoff can be huge. 

Another way to contact people who you want to cover you is to connect with 
them on the social media sites, which sometimes will get your a faster response 
than an email. 

My webinar on "How to Use Social Media to Connect with Journalists" takes the 
guesswork out of getting their attention. I identify 2 valuable tools on LinkedIn 
that can help you find journalists within seconds, 8 important things journalists 
want from you, 8 ways to research them and learn personal details so you can 
customize a pitch, and 6 phrases they absolutely love to hear. 
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(You can buy the replay of this webinar that comes with a package of bonuses, 
and cut the price in half, when you type the coupon code Bestof2013 into the 
coupon code box and click "Apply." Order at 
http://publicityhound.com/shop/how-to-use-social-media-to-connect-with-
journalists. Offer good until Jan. 6, 2014.) 
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82 Ideas for Publicity 
Tip #25: Sept. 28, 2013 

You CAN teach an old Hound new tricks. 

My Publicity Hounds sure taught me a thing or two during Thursday's webinar on 
"The Secrets to Getting Free Publicity 12 Months a Year." 

I came with 82 ideas they could pitch, several for each month of the year. And 
they joined in with dozens of their own! 

Example: October is National Snack Month, a perfect time for nutritionists to 
share tips on healthy snacks. Stephanie Slater suggested pitching a story on the 
latest trends in kale snacks, such as kale chips. Someone else mentioned pitching 
a story on dog snacks, which of course The Publicity Hound loved. 

If you watch the replay, you'll see more than 100 ideas in all--perfect for pitching, 
blogging, sharing and commenting. 

And you'll learn about the four secrets that will help you be a smart self-
promoter. 

I'm presenting the replay at your choice of times and dates. Watch it at the time 
most convenient for you by registering, for free, at 
http://www2.onlinemeetingnow.com/register/?id=bfdd0523df 
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Action Photos in Your Press Room 
Tip #26: Oct. 5, 2013 

Thanks to author Carolyn Howard Johnson for this tip about how to make your 
online press room more valuable to journalists and bloggers, and help you get 
even more publicity. 

Include action shots of you in your online press room in case they want to use 
more than just the standard head shot. 

Here are three examples I can think of: 

--Speakers, include photos of you on stage, or interacting with the audience. 

--If your company or nonprofit sponsors annual events, make action photos 
available for use by the media all year long, with captions. 

--You can include other people in the photo. Chiropractors, include a photo of you 
adjusting a patient's spine. Members of the clergy, include photos of you greeting 
members of your congregation after services. 

Read my blog post on writing photo captions. It's at 
http://publicityhound.com/blog/photo-captions-require-care-accuracy  
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Write Your Headline First 
Tip #27: Oct. 29, 2013 

Don't start writing an article or blog post, or even an email pitch to journalists, 
until you write the headline or subject line. 

You might think that's backwards, but it isn't. Your headline should include a 
promise to the reader. 

If you don't know what you're promising, the content won't be as strong. 

Writing the headline first also helps you stay on track. If you're like me, you're 
sometimes tempted to wander off into areas that don't have anything to do with 
your topic because you want the blog post has to be "complete." Problem is, 
you're watering down your message. 

When you're done writing the body of the post, you can always rewrite the 
headline to make it stronger. 

You should have seen all those tails wagging on the Publicity Hounds who 
registered for my headline writing webinar on Thursday and watched me 
demonstrate a fun tool that actually writes their headlines for them! They're 
already using it, along with the bonus handout of 66 power words that strengthen 
headlines and email subject lines. 

Eight out of every 10 readers never make it past your headline. That means 
they're ignoring some your best blog posts and articles. 

(You can buy the video replay of this webinar that comes with the list of 66 
power words and other bonuses, and cut the price in half, when you type the 
coupon code Bestof2013 into the coupon code box and click "Apply." Order at 
http://publicityhound.com/shop/headline-tips-tricks-tools-and-templates-that-
make-readers-click. Offer good until Jan. 6, 2014.) 
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Make a Video from Your Tweets 
Tip #28: Nov. 2, 2013 

You'll love a fun, free tool called Visify that lets you create a short video of your 
Twitter profile. 

Before you use it, watch the video I created for you, demonstrating how I did it in 
just a few minutes. You can see the first version which I don't like much, and the 
second version that's a lot better. Check them out at my blog at 
http://publicityhound.com/blog/make-a-video-of-your-twitter-account-with-this-
free-tool 

The blog post also gives you 11 ideas for sharing your video all over the Web. It's a 
wonderful way to let people know very quickly what you tweet about and why 
they should follow you. I love the fact that you can pick some of your favorite 
tweets to insert into the video. 

One place I'm including the link to my video is within the descriptions on my 
YouTube videos at http://www.YouTube.com/publicityhound. 

                                 PublicityHound.com 
The Best of The Publicity Hound's Tips of the Week of 2013 

Page 41 of 49

http://publicityhound.com/blog/make-a-video-of-your-twitter-account-with-this-free-tool
http://publicityhound.com/blog/make-a-video-of-your-twitter-account-with-this-free-tool
http://www.youtube.com/publicityhound


6 Big Benefits of Hashtags 
Tip #29: Nov. 5, 2013 

The hashtag is quickly becoming the most powerful key on your keyboard. 

It's the character #, the hot new search tool that makes it easy for people to find 
your great content, and vice versa. 

Hashtags started on Twitter but are now used by savvy Publicity Hounds on sites 
like Facebook, Google+, LinkedIn, Pinterest and Instagram. If I'm tweeting a link to 
an article on how to get free publicity, I can type #freepublicity at the end of the 
tweet. People searching for #freepublicity tips can find my tweet. 

Here are six of the biggest benefits of using hashtags in a publicity campaign: 

--Tweets that contain one or more hashtags are 55 percent more likely to be 
retweeted than tweets that do not, according to a survey by Dan Zarrella, a social 
media researcher for HubSpot. That's huge! 

--Hashtags can help you become instantly more visible. On your Facebook profile 
or page, for example, hashtags turn phrases and topics into clickable links in your 
posts. 

--They allow your content to be seen, within seconds, by people who don't even 
follow you. 

--You can use them to find new customers. By monitoring hashtags related to 
important topics your ideal customers follow, you can find someone who needs 
help with a problem and reach out with advice on how to solve it. When people 
reach out and help me, I'm suddenly a loyal follower. 

--A hashtag can help you find people unhappy with products or services provided 
by your competitors. 

--They can help you also find people unhappy with YOU. I searched just now for 
#publicityhoundsucks and didn't find anything, thankfully. But do a search for 
#unitedairlinessucks and see what you find. 

Hashtags, when used incorrectly, can also anger and alienate readers. 
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Learn how to use them correctly during the webinar I'm hosting from 4 to 5:15 
Eastern Time on Thursday, Nov. 7, on "How to Use Hashtags, the New Search 
Tool."  

The webinar will give you the basics, as well as advanced techniques, on how to 
use the tiny symbol that has already become one of the most powerful marketing 
tools. 

(You can buy the replay of this webinar that comes with a package of bonuses, 
and cut the price in half,  when you type the coupon code Bestof2013 into the 
coupon code box and click "Apply." Order at 
http://publicityhound.com/shop/how-to-use-hashtags-the-new-search-tool. Offer 
good until Jan. 6, 2014.) 
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Top 50 New Product Review Blogs 
Tip #30: Nov. 12, 2013 

When you launch a product, don't forget about all those product review blogs 
that welcome pitches. 

Some bloggers might not have large audiences, but they have incredibly loyal fans 
who hang on the bloggers' every word and follow their recommendations. 

Cision, which sells a media database, just released its list of the Top 50 Product 
Review Blogs at http://blog.us.cision.com/2013/11/top-50-new-product-review-
blogs/. 

Some blogs have a specific focus, like smartphone apps, frugality, technology, 
gadgets and bikes. Others are general purpose. You'll even find a few Holiday Gift 
Guides that will require you to pitch NOW. 

If you're pitching these bloggers, don't do it blindly. Follow these three steps: 

--Study the blog and make sure your product is a good fit. 

--Look for the "Contact" button because that might be the preferred place they 
want you to pitch. If you don't see it, do a Google search. Example: I Googled 
"how to pitch the mommyhood chronicles" and found a very detailed page that 
explains her Product & Review Policy and her policy for offering giveaways. 
Skipping this step can cost you a review. 

--When telling bloggers about your product, explain why their readers would care. 

Remember magazines, too, when you're going after reviews. The video replay of 
my webinar on "How to Find Your Way into Glossy Magazines" includes tips for 
pitching products new and old, and the overlooked trick for learning exactly 
what's on the minds of magazine editors and the issues they think are important. 

(You can buy the replay of this webinar that comes with a package of bonuses, 
including my cheat sheet on "11 Ways to Prepare for a Magazine Interview." Cut 
the price in half, when you type the coupon code Bestof2013 into the coupon 
code box and click "Apply." Order at http://publicityhound.com/shop/how-to-
find-your-way-into-glossy-magazines. Offer good until Jan. 6, 2014.) 
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5 Ways to Use PhotoFunia 
Tip #31: Nov. 16, 2013 

The free, fun little PhotoFunia tool for inserting a photo of your face, or a short 
text message, into photos at http://www.PhotoFunia.com has a variety of uses for 
Publicity Hounds: 

--Use these in place of boring stock photos in your blog posts. 

--Dress up your email newsletter. 

--Create a photo and share it on Facebook. There's a template for inserting 
yourself into a newspaper, and another one for a magazine. 

--Create a photo to use on one of your social media profiles like I did on my 
Google+ profile at https://plus.google.com/117787139708651698854/posts. 

--Use this one VERY carefully. How about inserting the face of a journalist you 
want to pitch into the photo of cup of cappuccino, or onto a Times Square 
billboard, or onto the wall in an art museum? But do not send the photo as an 
attachment. It might be a fun way to connect with a journalist who you know 
would welcome this. (This would get MY attention!) 

Note that you can't use PhotoFunia for commercial use. That means you can't 
imprint the photos on product packages, etc. 

Like these tips? Get more twice a week by subscribing to "The Publicity Hound's 
Tips of the Week" at http://PublicityHound.com 
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You ARE the Media: Act Like It 
Tip #32: Nov. 23, 2013 

These headlines about the slow death of traditional media are sobering: 

--Netflix Gloats as Broadcast Television Ratings Continue to Horrify 

--Local TV: Audience Declines as Revenue Bounces Back 

--Tribune Co. Reorganizes Publishing Unit, Cutting Nearly 700 Jobs 

--Yet Another Down Year for Magazines--Ad Pages Fall for the Seventh Straight 
Year, Down 8.2 Percent 

I shared those headlines during Thursday's free webinar on "7 Things Your 2014 
Publicity Strategy Must Include." 

But smart Publicity Hounds aren't worried. 

They're busy creating their own media outlets--TV channels on YouTube, 
podcasts, electronic newspapers, boards filled with photos and images on 
Pinterest, infographics, blogs and lots more. 

You don't have to do all of those, but every one of the seven elements I identified 
MUST be in your publicity plan next year. And creating your own media outlets 
was Number 4 on my list. I called it "YOU Are the Media. Act Like It!" 

If you missed the training, you can register to watch the free replay at your choice 
of times or dates. Register for the free replay at 
http://www2.onlinemeetingnow.com/register/?id=7396cbc185 
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Improve Your Google+ Hovercard 
Tip #33: Nov. 26, 2013: 
 
Your digital business card, just like your printed business card, is your only chance 
to make a great first impression. 

That's especially true for your Google+ hovercard, that mini business card that 
pops up when you hover over someone's name. 

If you slapped yours together quickly like I did when I joined Google+, the 10 
minutes it will take you to turn that hovercard into an impressive branding tool 
will be well worth it. 

Here's why. 

The hovercard shows up in at least two dozen places on the web, including all 
posts on Google+, all comments, lists of people and recommendations from 
Google, Google Hangouts, and lots more. That means journalists, bloggers, 
influentials and maybe even people who are thinking of hiring you will have about 
five seconds to glance at your card and decide if you're worth following--or hiring. 

I gave my hovercard a makeover recently and I'm thrilled with the results. If you 
want to follow my lead, see the "before and after" versions of my hovercard and 
follow my step-by-step directions at my blog at 
http://publicityhound.com/blog/create-an-impressive-google-hovercard-in-7-
easy-steps. 

Make this Hound happy. Share the tutorial with your Communities on Google+ 
and your friends and followers on other social media sites.  

If you like these tips and want to share my knowledge with your audience at an 
event in 2014, check my availability by calling 262-284-7451. 
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One Facebook Opt-in = $120 a Year 
Tip #34: Dec. 10, 2013: 
 

Here's a startling statistic that will force you to really think about what you're 
doing with people who "Like" your Facebook page. 

Studies show that the average "Like" on Facebook is worth about $10 a year. 
Some of those people will buy from you, but most won't. 

If that same person who "Likes" you also gives you their name and email address, 
that fan is worth $120 a year! 

In other words, convince them to opt in on Facebook and they are now worth 11 
times more than if they had simply "Liked" you. 

That's because once they opt in, you can email them valuable content, like I've 
been doing with newsletter for more than 12 years. You can use the content to 
promote your expertise. Occasionally, you can try to sell them something. 

If they've been with you for a while and love your content, chances are far greater 
that they'll buy from you if you send them an email promotion vs. if you "asked 
for the order" on your Facebook page. That's why promoting directly on Facebook 
is usually ineffective. You need to get your fans onto an email list. 

My friend Don Crowther will give you step-by-step directions on how to do that, 
for free, when he's my guest on a webinar from 4 to 5:30 p.m. on Thursday, Dec. 
12. He'll also teach you how to use Pinterest and your own blog to build a 
valuable email list of people who will let you market to them over and over again. 

(You can watch the replay at 
http://www2.onlinemeetingnow.com/register/?id=b391de552b)  
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Like These Tips? Share These Tips: 

1. In your blog. 
 
2. In your ezine. 
 
3. On social media. 
 
4. In your handouts, if you're a speaker. 
 
5. In your next book. 
 

Use this Link: http://PublicityHound.com/bestof2013 
 

Subscribe to my tips, delivered every Tuesday and Saturday, at 
http://PublicityHound.com. 
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