
            The Tribal W
om

an M
agazine                  W

om
an in the M

edia                                  www.theTribalW
om

an.com
             

Tribal
Be Passionate About Business 
and Life

Woman

 Jan/Feb
2013

Eli 
Davidson
Coach to the Stars

Women in the Media

Gain Expert Status 
with Media Exposure

BRAVA!

Also Featuring:
Rachel Hanfling & Lisa Miksis

1

http://www.thetribalwoman.com
http://www.thetribalwoman.com
http://www.thetribalwoman.com


Woman Magazine
The Tribal

4 Winds of Change Publishing
Madison, Connecticut

2012   4 Winds of Change LLC. All Rights Reserved

Editor:
Cheryl T Campbell http://TribalWomanMagazine.com

Contributors:
Eli Davidson www.EliDavidson.com

Anne Deatly www.EnergizeForJoy.com  
Marian Edvardsen www.MarianEdvardsen.com

Sabah Fakhoury sabahfakhoury@yahoo.com

Rachel Hanfling www.RachelHanfling.com

Heather Laughter www.HeatherLaughter.com

Michelle Manning-Kogler www.QuantumSoulClearing.com

Lisa Miksis www.ShorePublishing.com

Val Mullally www.koemba.com

How to Reach the Tribal Woman
Letters to the Editor: letters@theTribalWoman.com
Visit: http://TribalWomanMagazine.com or http://cheryltcampbell.com
Email: support@theTribalWoman.com
Contribute Content: content@theTribalWoman.com

How to Reach the Tribal Woman
Letters to the Editor: letters@theTribalWoman.com
Visit: http://TribalWomanMagazine.com or http://cheryltcampbell.com
Email: support@theTribalWoman.com
Contribute Content: content@theTribalWoman.com

2

http://www.theTribalWoman.com
http://www.theTribalWoman.com
http://www.EliDavidson.com
http://www.EliDavidson.com
http://www.EnergizeForJoy.com
http://www.EnergizeForJoy.com
http://www.MarianEdvardsen.com
http://www.MarianEdvardsen.com
mailto:sabahfakhoury@yahoo.com
mailto:sabahfakhoury@yahoo.com
http://www.RachelHanfling.com
http://www.RachelHanfling.com
http://www.HeatherLaughter.com
http://www.HeatherLaughter.com
http://www.quatumsoulclearing.com
http://www.quatumsoulclearing.com
http://www.ShorePublishing.com
http://www.ShorePublishing.com
http://www.Koemba.com
http://www.Koemba.com
mailto:letters@thetribalwoman.com
mailto:letters@thetribalwoman.com
http:thetribalwoman.com
http:thetribalwoman.com
http://cheryltcampbell.com
http://cheryltcampbell.com
mailto:support@thetribalwoman.com
mailto:support@thetribalwoman.com
mailto:content@thetribalwoman.com
mailto:content@thetribalwoman.com


Tips for 
Navigating !

Click Anywhere in Upper Left Hand Corner to 
Navigate Back to Home Page

COVER STORY

To Go to Article Click Anywhere 
on Title, Image or By-line

To Go to Featured Video Click 
Anywhere Video Image
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Our Women in the media issue has been a long 
time in the making! Originally scheduled for 
November it was postponed more than once.  
We weathered the largest storm to hit the East 
Coast of the United States in over a century and 
my family was  without power for eight day. 
We made it through and then I had to weather 
storms of my own. My business was ‘hacked’; 
my web hosting company ‘lost‘ 12 of my 
websites; and, I experienced very severe (and 
strange!)  tech issues that wiped out my  
interview footage!

The good news - there is always a silver lining 
to every situation and mine came in the form of 
the connections I made while developing this 
issue and in the many lessons learned during 
six weeks of unending obstacles. I am grateful 
for the gift of both.   

You know I love to talk about relationships and 
how the beauty of connections makes  life 
interesting and fulfilling. In the past weeks I 
have been truly blessed! 

I met Eli for the first time when I interviewed 
her in late October. We had an instant 
connection and I have been working with her 
ever since! Recently, she helped me discover the 
“diamond” in my business that will make 2013 
my best year ever. 

Eli’s expert advice has been featured on The 
Today Show, CNN, Dr. Phil’s Decision House, 
ABC, NBC, CBS and FOX, as well as The New 
York Times, SELF Magazine, and Better 
Homes and Gardens. Eli is also a featured 
columnist with The Huffington Post reaching 
21 million readers.

Rachel Hanfling was also wonderful to work 
with. Already a successful television producer 
she is a rising star in the ‘Expert Space’ sharing 
her insights gained while working with Oprah 
for ten years and launching Anderson Cooper.

Most of the other ladies featured this month are 
colleagues including Lisa Miksis, who runs a 
large publishing company here in Connecticut. 

As the weeks went by it became more clear that 
this issue would wait for 2013.  That in itself is  
another gift because I recently ‘met’ Sabah and 
was able to share her knowledge with you as 
well. There is much to learn from all! 

Love and Light,

Cheryl T Campbell

from the editor

editor@thetribalwoman.com

8

mailto:editor@thetribalwoman.com
mailto:editor@thetribalwoman.com


I met Eli for the first time when I interviewed her late October for the cover of this issue of 
the Tribal Woman Magazine and I have been working with her ever since. She is the creator 
of a proven step-by-step program that shows you exactly how to find the business in your 
business, in record time. During a recent session with Eli she helped me to discover the 
“diamond” in my business that will make 2013 my best year ever.

Eli’s expert advice has been featured on The Today Show, CNN, Dr. Phil’s Decision 
House, ABC, NBC, CBS and FOX, as well as The New York Times, SELF Magazine, and 
Better Homes and Gardens. Eli is also a featured columnist with The Huffington Post 
reaching 21 million readers.

I have worked with many coaches over the past three years and only a few have made a 
substantial difference to me personally or to my business. Eli is one of the coaches I 
consider priceless.

Joan and Melissa Rivers chose to work with Eli over thousands of other experts from 
around the world. “Eli is our Cesar Milan” says Joan Rivers. “We’re the most difficult 
clients in the world and Eli is the one person who can handle us.” She’s worked with 
everyone from Oscar, Emmy and Tony award winners, to a FedEx founder, to Inc. 500 
CEO’s and solopreneurs.

She plays full-out and is a lady who can hold her own with the big boys! She re-writes the 
rules about what success means and how to get there, with courage, commitment and 
conviction. Her playful innovation has created outrageous results in the fashion world, the 
healthcare industry, the publishing world, and now in the business world. 

Eli is a firm believer that joy is the best fuel for business growth and there is much to learn 
from her!

Eli Davidson

... a note from the editor

COVER STORY

Coach to the Stars
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News is fast, fast, fast. If they beat another news station by a minute they’ve won the race. 
It’s really essential if you’re doing this that you answer your cell phone or call them right 
back.

News is very flexible. At the time of this writing, no one knew about the terrible tragedy in 
Japan with the earthquake and nuclear power plants. It was overtaking the news, so it’s 
essential that you are flexible. Know that sometimes they may ask you to come in half an 
hour early or a half an hour later. I’ve known experts that get huffy about being asked to 
alter their schedule and those are the people that don’t get a lot of media bookings.

How to Think Like a Producer

Study the shows that you want to be on so that you are, in a sense, working for the show. 
When they know and understand that, it’s so much easier to get on the air. I’ve been a 
regular on KTLA here in Los Angeles. There’s such a big market here that it is considered a 
national show.

Again, the key here is to create relationships.

There’s a gentleman with a show called “Making It” which is a show about 
entrepreneurism. It didn’t take just one email to get on to the Nelson Davis show. It was 
probably more than ten, but what’s great is I was on his show and I’ve maintained that 
relationship just the way I teach you guys. Since those two shows, I’ve gotten to do a radio 
pilot and then Nelson called me about doing another project. An email can get you started 
and then once you maintain those relationships they can go on for years.

Eli Davidson

Insider Secrets: 
How to Get on TV

COVER STORY
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Get In the Door

You can get on television with a great email. I’ve had the experience that a great email can get 
you booked. A great email and a great follow up call can make that happen. It has happened 
for me and for others that are using this system. It can be that easy. It really can and so I’m 
really encouraging you.

It also can take some time, so I’m going to give you more tools to help you write and create 
that email and do that great follow up call so that you do get on TV.

It’s really essential to create a great visual research segment. When you create the visual and 
research it really well, they don’t have to do any work because you’ve written the news for 
them. This is why doing the research that you’ve done first is helping you to have the 
foundation to write those great pitches. The reason you want to do all that great research is 
that the newscasters will be the ones who talk about all the great research you did, and then 
you’ll get to share your tips. The producers don’t have to write the copy for the news anchors 
- you’re doing it for them.

Here are some more tools to help you get in the door and are tools I’ve learned directly from 
people in the media. If you’re really on a mission, if your “why” is strong, they’re not going to 
take no for an answer. You’re not going to be a pest; you’re not going to be one of those people 
they dread that calls every 3 hours.

I watched as many nominated and winning producers went out and pitched. I noticed they 
will pitch to more than one producer on a show. We can use that same strategy in the local 
news.

When you’re calling, you’ll usually get the assignment editor. They are usually the gate 
keeper, and are great people. Get the managing editor.

Because news is changing so much, you can even pitch to the anchors - this is very new - it 
did not used to be this way. The anchors used to be like TV stars, but budgets are being cut in 
media everywhere. Find out the news anchor and pitch to them. Make sure you get the 
correct spelling of their email. You want to find out their hours, because again, they do not 
keep office hours. You want to know when they come in and when they’re done because you 
really want to hit them when they first arrive and when they’ve just finished with the show.

COVER STORY
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Don’t Make This Fatal Mistake

You also need to know when they’re taping the show. Calling when a show is 
airing is pretty much like calling a doctor when they’re in surgery. Don’t do it, 
because it makes you look naïve, and you will definitely not get a good response.

If you are pitching some place that you’ll be visiting, going three weeks out is 
really a good time. Then, you’re giving them time to put you into their schedule. 
You’ll give them the time to make sure that you’re absolutely on their schedule. 
You can get on the very next day if your pitch is really timely.

Follow Up Phone Call

Please, I’m going to beg you! Never say, “Did you get my email?” That is the kiss 
of death.

There are four words that will make you a media insider. The media insider secrets 
I received were from a woman that had 28 Emmys outside her office. Those words 
are, “Are You On Deadline?”

Anytime you pick up the phone to anyone in the media, say your name and then 
say, “Are you on deadline?” This automatically lets whoever is on the other end of 
the phone understand that you know what it’s like to be in the media, because 
when someone is in a newsroom, newspaper, or magazine and they are on 
deadline, they have no time to talk to you. Asking this question lets them know 
you understand where they’re coming from.

For example, if you were someone 
that was an expert in nuclear power 
plants and the Japan earthquake had 
just happened, it would be really 
wise for you to pitch right now and 
give information about what’s 
happening there. Given that, it 
would be very likely you’d be on TV 
the next day. Follow the template 
you’ve got, send a great email pitch, 
and then follow up with a phone call.

“Please, I’m going to beg 
you! Never say, ‘Did you get 
my email?’ That is the kiss 
of death” 

COVER STORY
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Eli walks the talk. She delights in working with clients in the small business 
trenches. As a boot-strapping entrepreneur, Eli has taken herself from a 
gravel road in Bucyrus, Kansas to an A-list neighborhood in Beverly Hills. 
As CNN documented, Eli is like miracle-grow for your business and 
dreams.

Ms. Davidson lives in Los Angeles with her domineering cat, Cleopatra 
Jones.

Eli Davidson is a small business visionary with a 
proven blueprint to get you there. A quantum-
leap catalyst, Eli sparks indelible results and 
astonishing bottom-line profits within 6 months.

Eli received her Master of Spiritual Psychology 
degree from The University of Santa Monica. 
She graduated with the Honor of Student of the 
Year. 

Meet Eli

Eli Davidson 

COVER STORY

www.EliDavidson.com

Tips for your follow-up phone call:

It’s a great idea to rehearse your follow-up phone call and literally write down your notes 
and rehearse them.

The attitude and intention is that you’re calling to make their job easier. If you have that as 
your attitude and intention it’s definitely going to help.

Simply say “hello” and do something that I call “using your antennae.” If you call them 
and you hear that they sound frustrated that they picked up the phone or they’re on 
deadline, use your antennae and say, “Hey, are you on deadline?” 

When you act like a pro the pros will take notice!
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I was introduced to Rachel a few months back and instantly liked her.   She is 
kind, sweet and talented! She is the perfect Women in Media to include in 
this issue and has a fascinating background.  

For almost a decade Rachel produced at The Oprah Winfrey Show where she 
orchestrated complex productions for an audience of millions. She was 
known for finding, nurturing and delivering highly sensitive guests such as 
molestation and domestic violence victims as well as producing power 
players like Secretary of State Hillary Clinton, Julia Roberts, Vera Wang and 
Ryan Seacrest.

Rachel Hanfling

TV Producer Extraordinaire

FEATURED INTERVIEW 
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As an Emmy nominated TV veteran, Rachel 
Hanfling has an insider’s understanding of what it 
takes to effectively communicate a brand message 
and become a star on TV.

With 20 years of proven success producing for 
some of the nation’s biggest names, including 
Oprah Winfrey and Anderson Cooper. Rachel can 
coach anyone to find and express their message, 
resonate with an audience and deliver when it 
counts.

Rachel is a graduate of the University of Wisconsin – Madison. She lives in 
New York City. 

Meet Rachel

Rachel Hanfling 

Before joining Oprah, Rachel was a Senior Producer of American Justice and Biography on 
A&E where she received an Alma Award nomination from the National Council of La 
Raza. Early in her career, she fought for and secured competitive bookings like Michael 
Jackson for Inside Edition. She began her assent through the TV ranks in the local 
newsrooms of Fox in New York, Univision in Chicago and NBC in Madison, Wisconsin.

Most recently, Rachel was one of the core producers who created Anderson Cooper’s 
daytime show, Anderson. There, she produced a range of topics including an hour-long 
special on Anderson’s mother, Gloria Vanderbilt; an intimate daytime exclusive with 
Angelina Jolie and a revealing look at how women can make millions by living their 
dreams.

FEATURED INTERVIEW

www.RachelHanfling.com
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Lisa is a colleague and a friend who is the Publisher of Shore Publishing, a 
group of weekly, community newspapers on the Connecticut shore and the 
affiliated hyper-local news website, Zip06.com.  Zip06 was launched in October 
2009 as a initiative to provide an online forum for users to “connect with their 
community” via by-lined features and breaking news generated by our 
newsroom staff, citizen journalism by partner bloggers and columnists as well 
as a full range of multi-media components including staff and user generated 
photos and videos.

It is the hub of the community in regards to providing a single online forum for 
news, discussions and a complete events calendar platform specific to each zip 
code in our market. The mission of both our print weeklies and Zip06 is to be a 
part of the communities in which we live and to help keep the stream of 
communication flowing and the community thriving. 

Lisa Miksas

A Publishing Dynasty

FEATURED INTERVIEW
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As Publisher of Shore Publishing, Lisa sits on 
the Operations Committee of the The Day 
Publishing Company in New London which 
oversees the operations of the daily newspaper, 
the various web and mobile properties and all 
departmental budgets and initiatives. 

She also serves as President of the Madison Chamber of Commerce and Chair 
of the PR Committee, a member of the Guilford Chamber of Commerce PR 
Committee and a Board member of the SARAH Foundation. 

Meet Lisa

Lisa Miksas 

She works within the company and the community to provide readers, local businesses, 
non-profits and other community organizations with a quality product in which to deliver 
their message, in print or digitally, but also with the public relations and marketing 
services to enable them to do so. 

Shore publications, ads and website have won numerous awards from both local and 
national organizations such as the CT Society of Professional Journalists, the New England 
News and Press Association and Suburban Newspapers of America. 

Lisa has incredible insight on how you can leverage local media to establish yourself as an 
expert in your field!

Miksis@shorepublishing.com

FEATURED INTERVIEW
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The challenge is to express gratitude to at least 1 person a day, anywhere in the world, for 
any reason, for 30 consecutive days by sending a real greeting card with a heartfelt 
message of gratitude. 

Take the Challenge! Visit: http://socgratitude.com/thetribalwoman

Take the Challenge!

What is the Gratitude Challenge?
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The use of social media continues to revolutionize the world we live in. Through easily 
accessible digital information it is changing the way we live and communicate, how we 
learn, work, and elect officials. The explosion of new tools and technologies have opened 
the flood gates, allowing easier entry into the powerful media market. The use of social 
media today is as important as TV was in the 1960s, and as CNN was in 1980, when Ted 
Turner harnessed satellite technology to reach a larger audience and turned Atlanta's 
independent UHF TV into a 24-hour "Super Station."

President Obama's campaign figured out the changes in social media technology early, 
using it in both the 2008 and 2012 campaigns to successfully win the bid for the White 
House. Obama's political pundits utilized new media to deliver messages and slogans and 
to share special moments with photos and videos to over 30 million of the candidate's 
followers. The messages broadcast through the social Web were used to mobilize young 
voters in the 18-30 demographic, to solicit donations, and to send out reminders of 
upcoming events. Obama's campaign created a buzz, developed momentum, and 
connected through images, changing the face of politics.

The dynamics of social media also have evolved as more citizens and businesses -- 
including broadcasters and publishers -- are harnessing the same power as media spinsters 
have done to sell politicians to the public. Blogs and social media platforms are being used 
for grassroots marketing campaigns, and creating a buzz around a company or product. 
Whether in politics or in business, the accessibility to this new media has leveled the 
playing field. In the past, access to the old forms of print and broadcast media were limited 
by the number of media outlets. Today's social media permits anyone to define and brand 
themselves or their company without being controlled by mainstream media. The 
objectivity of the media is gone. 

The Social Media 
Revolution
BY SABAH FAKHOURY

FEATURED STORY
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Social media is also changing the transmittal of information with breaking news and 
the  launching of new products. Citizens can become the gatekeepers of their own 
world, become distributors of information, messages, creating real-time mini 
newspapers on Twitter, Facebook and YouTube among other social communities. 
They can share their thoughts and opinions, engage group discussions, and build an 
audience. Perhaps the most useful social media tool has been YouTube, which has 
allowed those without power in politics or the media to access anyone with a 
computer. Campaigns for politicians, products and services that go viral result in 
positive investment returns, building brand loyalty and solidifying a voter or 
consumer base.

The Internet is the new frontier, with unlimited audience potential for building a 
community of like-minded subscribers and customers that are connected across the 
globe. Internet marketers and online entrepreneurs, however, are heading down a 
new legal highway. Since 2009, the Federal Trade Commission has stepped up 
enforcement of its rules governing the use of testimonials, disclaimers, copyrights, 
and privacy issues, levying heavy fines to unsuspecting do-it-yourself bloggers and 
web developers that are unaware of what the FTC considers as deceptive advertising 
practices.

Web use has also changed since the iPad was introduced two years ago, accounting 
for 91 percent of web traffic. Among the 275,000 custom designed Apps, iBooks was 
one of the most popular. Thus far, 1.5 million books are available and 400 million 
books have been downloaded. If you have been thinking of getting published, 
eBooks has cut the cost of getting a product into readers hands tenfold.

If you want to be a winner in your media campaign you have to stay connected. You 
also have to give your community valuable content and useable information. You 
should   be consistent across all social media channels with your branding through 
the use of a logo, color and font style in order for your message to stand out in 
people's minds.  People are barraged with millions of messages and bits of 
information every minute of their waking day that they have to process, categorize, 
or discard. Simply blasting someone with photos and information or emails is not 
enough to get your message across. You must have the ability to communicate

FEATURED STORY
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Sabah Fakhoury began her career in advertising 
where she worked for six years as a media 
buyer/planner and TV account executive in 
Detroit from 1978 to 1984. Next, she switched 
careers and worked as part of the Washington 
press corps from 1985 to 1991, as an assistant to 
Jim Lehrer of PBS's NewsHour, and an editor 
with Gannett News Service and USA Today, as 

well as held summer internships with NPR, UPI, and CNN. 

For the past 20 years she has worked in both business communication and the 
legal industries in Boston, San Francisco, and Detroit. 

Sabah holds both a B.A. and M.A. from The University of Michigan-Ann Arbor 
and is currently attending Specs Howard School of Media Arts in Southfield, 
Michigan. 

Sabah is transitioning to broadcasting and will be launching her own radio 
show via the Internet, and through podcasts. Her goal is to empower people 
from all walks of life.

Sabah lives in Dearborn, Michigan where she is as a freelance writer and 

photographer. Contact her at sabahfakhoury@yahoo.com to join her 
mailing list. You can also connect with Sabah on Skype at Sabah.fakhoury1 or 
on Facebook and LinkedIn.

Meet Sabah

Sabah Fakhoury 

your ideas in a concise manner. You must engage your audience. Get them talking about 
your product. But make sure they are listening. New social media categories such as 
Likes, subscribers, hits, shares or  views serve as instant numbers marketers can use to 
their advantage to gauge whether something is popular or not.  Perhaps most critical is 
your ability to connect with your audience by creating simple and digestible posts that 
can be shared quickly and easily.

FEATURED STORY
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BY ANNE DEATLY, PhD

Answer the Call!

Every day is an opportunity to live a more charged and energetic life.  Every day is an 
opportunity to live a life on purpose with meaning.  Change can come at any moment; one 
just has to be open and ready.  Sometimes it comes in a phone call that can easily be 
dismissed.  I wasn’t expecting a miracle the day my call came in. Now I expect miracles 
everyday.

My cell phone rang in my office at the pharmaceutical company where I was working one 
September afternoon. I was concentrating on completing a high level document outlining 
the status of my research project.  Surrounding me, on the desk and floor, were stacks of 
papers–scientific journal articles and document revisions.  I was totally immersed. The 
document’s purpose was to synthesize the research findings to justify the novel research 
entity as a viable vaccine candidate. This document would be submitted to the highest level 
of executives for approval to transfer this entity from research into development. A lot was 
at stake with this document. I was focused on creating a clear, concise document that 
included all the scientific evidence supporting the approval. I was challenged to organize 
and present the science logically so non-scientists could understand it. This document 
represented a major crossroads for this project.  To transfer a research project into 
development involves a major commitment of research funds and resources.  I was feeling 
tremendous pressure to create a document that would elicit an approval from the executive 
decision makers.

Jolted out of deep thought and concentration, I heard my cell phone playing Ode to Joy 
signaling someone wished to talk to me.  Not wanting to be disturbed at that moment, I 
initially ignored the call. I decided to listen to the voicemail at a more convenient time.  
However, an internal nudge signaled this call was important. I dug around the stacks of 
paper to locate the phone and I answered the call smiling.

FEATURED STORY
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A dynamic voice identifying herself as an Executive Producer of VoiceAmerica and World 
Talk Radio, the leader in internet-based radio, proceeded to ask me if I was interested in 
becoming a radio talk show host.  Whoa! Where did that come from? I questioned myself.  
How did this person find me and why did she think I wanted to become or could be a 
radio talk show host?  I wondered whether my writing-induced trance inhibited me from 
hearing correctly.

This spirited woman’s voice went on to offer me a 13-week pilot program on 
VoiceAmerica’s Health and Wellness Channel.  She was asking me to prepare a proposal 
for my radio show by the next week.  It seemed to me that things were really moving fast. 
I needed time for a reality check and told the Executive Producer I would call her back. 
After I clarified her phone number, I hung up the phone. 

I sat there dazed for some time, I don’t really know how long. I just stared blankly at the 
now quiet Blackberry.  I felt frozen and quite unsure exactly what had just happened.  I 
really wanted to say no to her request despite her positive energy and presumed 
confidence in me.  I was a complete unknown to her!  

Most new things seem like adventures to me but I was all too familiar with taking on too 
much and over-committing myself. I didn’t want to get caught up in something I couldn’t 
handle.  It was a critical time in my scientific career. I wanted to focus on moving this 
research project into the next phase of the pipeline.  I wanted my researched molecule to 
be recognized as a potential vaccine candidate suitable for study in the clinic.  Results 
from a clinical study would determine its ability to prevent disease and even save 
people’s lives.

What in the world could I talk about in my radio show that people would listen to for an 
hour weekly for the next 13 weeks?  Fear, doubt and stress crept into my mind -- I was 
sure I would decline this out-of-the-blue offer!  

Settling back into the writing of my document, a lightening bolt of pure inspiration broke 
through my present state of awareness.  I was pulled into a different state of 
consciousness.  Clearly, this radio show was part of a bigger plan for me.  

FEATURED STORY
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After setting that intention, I learned 
about Energy Medicine.  A friend and a 
new acquaintance told me about their 
interest in an energetic modality that 
balances and harmonizes the energy 
body.  What is the energy body, I asked 
myself and I am sure most of you, too, 
are asking that same question now.  
Briefly, the energy body is a set of nine 
interconnected energy systems that 
supply energy to the physical body—for 
optimal health and well being!!!

To learn more about Energy Medicine, I ordered an Energy Medicine kit from a company 
called Innersource.  The name Innersource really intrigued me.  A spiritual energy 
connection, I thought.  

A few days later, I received the kit.  It was a Tuesday in mid-April.  The green and orange 
package was small but packed with flash cards of exercises and a crystal.  A crystal 
reminded me of witches brews, woo-woo magic, trances and psychedelic images.  My 
interest in Energy Medicine waned as I connected the dots to a new age modality lacking 
scientific basis.  I was ready to move on forgetting about Energy Medicine when I 
noticed a program list in the outer package. In the next 6 months, Energy Medicine 
pioneer, Donna Eden, was training and speaking in Australia, Norway and Wales.  But 
that next Friday, Saturday and Sunday, she was going to be in New York City- about 20 
miles from my NJ home. 

The Energy Medicine weekend workshop further convinced me that I was on the path to 
optimal health enlightenment.  I witnessed such demonstrations of interrupting the flow

Three to four years before that September day, I had set an intention to learn about 
optimal health.  Not just a basic level of health-optimal health.  My significant other had 
just died of colon cancer. Despite breaking my heart, I suffered deeply not knowing how 
to help him as he slowly became emaciated and stopped breathing.

“I suffered deeply not 
knowing how to help 
him as he slowly became 
emaciated and stopped 
breathing.”

FEATURED STORY
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of energy, loss of energy saying a false statement and strong energy resonance with a true 
statement. Could it be that our energies resonate (or not) with what we say and do?  Most 
importantly, I understood clearly the connection between Energy Medicine and optimal 
health. If the organs of the physical body aren’t fed with fresh new balanced energy 
consistently, the organs cannot function efficiently and optimally.  Over time, energy 
imbalances lead to physical symptoms.

By the end of the workshop, I was ready to follow this progressive path and signed up for 
the 2-year certification program. I was open, ready and willing to change my life’s 
direction if that would fulfill my intention and true purpose in life. 

That September afternoon was 1 1/2 years after starting the Energy Medicine Certification 
Program.  I had two more classes to become a certified Energy Medicine Practitioner.  At 
that time, I was considering taking early retirement and starting my own Energy Medicine 
practice.  I wanted to educate and empower people to take over the responsibility of their 
own health care. That day I realized a radio show program on Energy Medicine could be a 
perfect avenue to teach people the concepts, simple techniques and exercises, and build a 
global community.  

The day I decided to take the opportunity to become a radio talk show host was the day I 
decided to step boldly into a higher potential of living.  That day I decided to be 
congruent with my bigger self.  It had been all too easy to shy away from being 
courageous and stepping forth into a world of stretching and challenging myself in an 
unknown category. I had become a single mother when my daughter was 5 and my son 
was 1!  I had perfected shying away from new challenges because I had too much to 
handle for the past 20 years.  I had developed a comfort in the back of the room.  What 
precipitated the change in me that day?  I am not really sure.  What I do know is that 
having balanced and harmonized energy flowing through my body played a role.  I was 
now able to be open to new challenges, new ideas, and new directions.  Subconsciously, I 
might have been looking for a new way to step forth into a bigger set of shoes to share my 
voice and my authentic self. Maybe I no longer wanted to be in congruence with my 
smaller self. The fact that an unknown executive producer had more confidence in me as a 
leader than I did awakened me.  This realization shook me out of my complacency and 
my comfort zone.

FEATURED STORY
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Each of us has a personal story of struggle that could be shared with the world to help 
someone else transform his or her life.  The world loves stories.  Too many of us 
undervalue our own journeys or personal “woe to win” experiences and underestimate 
the potential effect on others.

It is our time to live at our highest potential and start achieving what we previously 
wouldn’t even dream about.  It is our time to start dreaming and living a bigger version

As a new radio talk show host, I initially 
focused on what energy medicine would do for 
people. The messaging was focused on how 
Energy Medicine could transform health in the 
show’s 13-week pilot.  After the pilot program, I 
decided to focus on how Energy Medicine could 
change the quality of life. The benefits of Energy 
Medicine extend farther than the physical to 
include the mental, emotional and spiritual 
aspects of life.

FEATURED STORY

I really believed in what I wanted to share with the world.  Having a strong belief in a 
topic that you are trying to master is a game changer and tremendous motivator for 
stepping into a new arena.  

For the pilot radio program, I focused on the core energy systems that make up the 
energy body.  These were the fundamentals of Energy Medicine.   By the 6th radio show, 
10,000 people were listening to the show!  I was shocked.   Even more incredible was the 
fact that most were listening to the archived shows indicating they were specifically 
tuning into this radio show not merely checking out the show that hour. 

Then VoiceAmerica asked me to sign a contract for a year- that would be 52 shows!  I 
signed the contract not knowing how I would fill 52 weeks of interesting material that 
people would listen to and receive benefit.  That seemed like a tall order at the time but I 
trusted I would figure it out.  By the time I actually signed the contract more than 20,000 
people were listening to my radio show.

Listen to Anne Here
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of ourselves. It is our time to step into our boldness and become people that will have 
positive effects on others and make differences in the world.  There are as many ways to 
do this as people in the world. We give each other hope and encouragement by sharing 
our stories.  We must trust in our worth and ourselves.  

The more we start aligning with the bigger purpose and deeper meaning in our lives, the 
more opportunities will open up for us and help in our journey of sharing our individual 
greatness–not in an ego-driven way but an empowering way for others. An empowering 
way that we can use to change the world. By having a voice and sharing our individual 
gifts and talents, we serve and help others in many different enlightening and 
unpredictable ways. 

It is our time to boldly express our perspectives and be who we have the potential to be.  It 
is time to align with our soul’s purpose and live at a higher state of awareness and 
consciousness.

It is our time to witness and celebrate the beauty and magic in other people’s uniqueness. 
Once we connect to each other at that level, we honor and respect those that have come 
into our lives as teachers, friends and role models.  Every single person that comes into 
our lives has a special message for us.  We just have to be open to hearing it and awake 
enough to act on the message. 

It is our time to answer the calls that come into our lives inviting us to step forward in a 
new bold way to share who we are, fully expressed, completely authentic, and congruent 
with our best self.  It is our time to answer the call to live radiantly sharing love and joy at 
the highest vibration possible.

So when the call comes to you, answer it!!  Don’t wait for voicemail to pick up the 
message and defuse the significance.  Live boldly and value your brilliance and 
empowering life experiences!  It is YOUR time. It is an opportunity that will elevate your 
life and the world around you.  Emerge from the day-to-day tasks that prevent you from 
seeing the bigger picture of your potential and your life.  

FEATURED STORY
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Anne is also a radio talk show host for Energy Medicine and Optimal Health on 
VoiceAmerica’s Health and Wellness internet channel. 

Meet Anne

Dr. Anne Deatly 

Dream bigger, challenge yourself, and keep your life’s purpose as the motivating force in 
your life! 

Often we are racing to accomplish tasks to get through life. Isn’t this an indication that the 
ladder is on the wrong wall?  Most of us stress out over events or situations that 
eventually become insignificant.  Let’s not get caught up with the minutiae of life that 
distract us from the fulfillment of our authentic selves. 

Let’s begin really living now – fully recognizing our gifts, governed by gratitude, and 
witnessing the abundance of opportunities for creating more positive energy in the world. 

We all can contribute significantly-that is our purpose. We just have to answer the call. 

FEATURED STORY

As an inspirational speaker, author and teacher, Anne 
facilitates renewal and transformation of a revitalized 
body, awakened mind, and enlightened spirit. Using 
inspiration, Anne empowers people to develop their 
highest potential (mind, body, and spirit). Programs 
provide opportunities for self-empowerment, growth 
and personal development, healthy lifestyle, positive 
mental attitude, defined purpose and passion, increased  
potential, and creating a life filled with joy, peace, and 
harmony. 

www.energizeforjoy.com
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You have a message to share with your community or with the world. How do you get 
the word out? Connection is what helps us build our dreams and make them a reality. 
Joseph Campbell, American author and philosopher said, “Follow your bliss and the 
universe will open doors where there were only walls.”

When you feel a genuine connection with an idea, a concept, a person, or just doing 
what you love, that is how an idea or a relationship or a business starts and grows. 
Then, amazingly, you start to connect with other like-minded people who admire and 
support your vision and who will often become part of your vision. When you build 
connections, and foster relationships, amazing opportunities can happen as a result. A 
wonderful community gets created with people who will likely have shared values 
and goals, and connections continue to grow into meaningful relationships which open 
the doors to even more opportunities. 

 I talk and teach a great deal about finding and living your passion. My passion really 
is to help others find and live theirs. My friend and colleague Cheryl Campbell, who is 
the editor and creator of this Tribal Woman magazine, is passionate about helping 
others create a heart-centered business, and turning their passions into prosperity. We 
easily connected because there was a natural synergy with our ideas, our values, our 
passions and our desire to help and inspire others. 

Getting Your 
Message Out

FEATURED STORY

 Connection = Relationship = Community = Opportunity = New Connections 

BY MARIAN EDVARDSEN
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Another wonderful example of connection was when I attended a 
networking evening recently at the home of someone I highly admire and 
have considered working with for quite some time to help me grow my 
business. 

Her guests for the evening were her community, and I easily felt drawn to 
them and quickly knew I wanted to be a part of this group of amazing 
women. I also knew I had something of value that I could contribute to this 
group. I was enjoying a chat with one woman there who just happened to be 
the producer of a morning television show and I was invited to have a spot 
on her show!

It was as simple as that. It’s not always easy to identify your target market, 
or figure out who you want to be in front of with your message, but when 
you are clear about your message, and start to connect with just the right 
people or clients, you start to see big results in your business or in achieving

FEATURED STORY
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Meet Marian

Marian Edvardsen 

of your goals and dreams. That is when I realized it is so important to just enjoy doing 
what you love or “Have Fun Living your Passion”.... I even bought the URL ! 

So, if you are looking to get clear and connect with what matters most to you, I invite you 
to take a look at the #1 process to discover and and live your passions and life purpose: 

www.HaveFunLivingYourPassion.com

Wishing you Happiness, Joy and Abundance. I hope you always have fun connecting with 
and living your passion. That’s where the magic happens !

FEATURED STORY

Marian is the founder of SterlingStarlightSuccess! 
and is passionate about inspiring and empowering 
you to live your best life, be the star you are, shine 
in your own unique greatness, and live the life 
you've always dreamed of. Her message and 
personal philosophy is to always have fun living 
your passion, always do your best, and always do 
what you love with gratitude and joy. 

As a Passion Test™ Facilitator for Adults, Kids and Teens, life coach and 
strategist, Marian helps you "get to the heart of your matter" about what is 
important in your life, help you get more clarity, and create simple sterling 
steps to achieve your goals so you can live the life you’ve always dreamed of. 
To learn more about Marian’s SterlingStarlightSuccess system and The 
Passion Test®, to help you discover and live your best sterling quality of life, 
contact Marian Edvardsen through her website.

www.MarianEdvardsen.com
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Let’s face it - who among us hasn’t dreamed of being featured on “Oprah” when her show 
was still being aired? I’m not gonna lie - I had moments of terror of the thought that I 
might be dragged on there by my disgruntled adult children as they grew up. Thank God 
Oprah decided to cancel the show when she did!

Seriously, though, like so many in the “Make a Difference” industry have often wondered 
if being on TV would be the key to REALLY getting your message out there in the world; if 
it would be the ultimate in helping more people than you could imagine.

While being on Oprah was a slam dunk for numerous businesses (like Spanx), the 
overwhelming response was too much for some business to handle! So, how can you know 
if you’re ready? What if TV isn’t right for you? What if radio, the internet , or webinars 
offer the best media opportunities?

Read below to find out how to select the media method that will work best for you AND...

make sure you read all the way to the end to discover the number ONE  best thing you can 
do to get into the spotlight!

As you know, there are many different types of media these days: TV, radio, public 
speaking, internet TV, internet radio, and internet speaking, writing books, writing blogs, 
writing newsletters, writing articles, writing for others, video, film, theater and of course 
there’s social media.

To determine this, it’s important to do some soul searching first. Take the following steps to 
figure out the media path most aligned with your heart:

You?.. on TV?

BY HEATHER LAUGHTER

FEATURED STORY
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First, write a list of media methods you are considering, if there was nothing holding 
you back from them. In this world, you are the queen and you get to decide.

Now, focusing on the first one on your list, close your eyes and fully engage all of your 
senses, imagining you are doing that very activity. You are in that moment. What do 
you see? Do you like what you see? 

What are the sounds around you? Are they pleasing or irritating? What do you taste or 
smell? What’s in the atmosphere that appeals to or repels you? Check in with your gut 
for the feeling - is it excited or anxious? Thrilled or intimidated? Content or fearful? 

Now repeat this exercise for each modality and see if anything stands out to you as 
being overwhelmingly a YES or a NO! If any of these are a yes, jot them down on a 
new sheet of paper and let’s get READY! You’ll need a bit of research here, and a bit of 
brainstorming. 

Say you’ve decided that you want to be on a particular TV show - a local one that 
features new ways of being healthy - and you just so happen to have a passion around 
this very subject. 

The first suggestion I’d make is to watch the show regularly. You can determine the 
tone, the mood and even the priorities of the show and the hosts by watching and 
taking notes. Do they prefer controversy or compliance? 

Check out the show’s website. What other guests have been on the show and what 
have they talked about? Are there particular days that they feature guests? Or guests 
who focus on a particular subject? Would your beliefs coincide with their values?

Check in with your senses using the exercise we did above. Check in with your gut 
again to determine if you are on the right track. 

Do you know any of their previous guests? Can you call them to find out what 
connection they had to get on the show and if they can connect you as well? A word of 
caution here: if you are getting to this point, you need to have my number one best 
good thing you can do to get ready for your public life.

FEATURED STORY
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Meet Heather

Heather Laughter 

Here it is: The number ONE best good thing you can do to be ready is..... 

BE READY! Have your unique process in place and make sure you can succinctly say 
what it is, consider your objective for being on the show (Free opt-in list builder? Enroll in 
your coaching program? Come to your live event? Buy your book?), and have your 
speaker packet ready to go (complete with professional photos). 

As always, I’d love to help you get your business so ready for opportunities like this that 
it’s effortless to consider!

FEATURED STORY

Heather is an integration specialist, helping 
multi-dimensional, talented "Renaissance" 
professionals combine all their gifts and 
businesses into one powerful path that makes 
sense and makes money - lots of money. Creator 
of the "Monetize Your Talents Solution (TM)", 
she is both a Certified Life and Certified 
Business Coach and uniquely qualified to help 

you blast through blocks, align your passions with your purpose, and manage 
the madness.  She is an engaging international speaker, artist and published 
author as well, so she "gets" the Renaissance dilemma! 

FREE GIFT: As one of our regular contributors to the magazine Heather is 
offering you her Renaissance Entrepreneur's Success Kit as a free gift so you can 
get real with your business, reset your money mojo, and connect all your 
passions with your purpose! Simply click on the link below and fill out the 
blanks at the top right of the home page for immediate access.

www.HeatherLaughter.com 

34

http://www.HeatherLaughter.com
http://www.HeatherLaughter.com


Join Us!
Brava! is hosted by Eli Davidson. Her gift is to help you discover the diamond in your 
business that allows you to stand out in a crowd and attract high end clients.  If you 
didn’t read our cover story this month do so here: Eli Davidson 

Attracting high end clients means that you get to work smarter. Having multiple 6 figure 
days means you get to spend more time with your family and doing what YOU are 
passionate about. 

I have worked with many coaches over the past three years and only a few have made a 
substantial difference to me personally or to my business. Eli is on the top of my list! 
During a recent session with Eli, she helped me to discover the “diamond” in my 
business that will make 2013 my best year ever.

Inspirational Events
from the editors desk

Eli Davidson’s BRAVA!
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Speakers and Panelists

BRAVA! Details
February 21 - 23, 2013
Las Vegas, Nevada

Finally, there is an event that is just for “us”, the established business owner. We 
wanted a place where we could meet with others that are “the cream of the crop”. 
BRAVA! is that place. I am attending with six of my mastermind group and would 
love to see this intimate affair filled with women who are passionate about making a 
difference in the lives of others.

I hope to see you in Vegas!

FEATURED STORY

Register today!
 http://bit.ly/BravaEvent

Ravella Spa& Resort

Eli Davidson
Vernice “FlyGirl” Armour
Cheryl T Campbell
Angel Quintana
Dave Sanderson
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As a best selling author I know how many things you need to know before and 
after you publish your book.  Sometimes it feels as if writing your book is the 
easiest part of the whole process! You still have to do all the following: 

So if you have ever asked any of the following questions: 

What are publishers like Harper Collins, Morgan James, Adams Media, 
Wiley, Random House, and Simon & Schuster looking for?

What is the best way to get your manuscript read when you're an 
unpublished author? 

What is the biggest mistake to avoid when writing a book proposal? Do 
you want to expand your brand, reputation and earnings as the 
authority in your field? After 3 days at Author101 University you'll leave 
with the precise tools to propel yourself into the top 3% of any industry.

You Need To Be at Author 101! 
Your learning curve will be greatly reduced when you learn from the masters! 
The speakers have been personally selected by Rick Frishman, publisher at 
Morgan James Publishing in New York.

Get your book published

Sell your book to a publisher

Promote yourself using low-
cost means online to catapult 
your sales & exposure

Make your book a bestseller

Transform your business into a 
mega success

Rick Frishman’s 
Author 101

March 7-10, 2013

Inspirational Events
from the editors desk
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It is an incredible line up! Laura Atchison is a good friend and from my 
earlier comments I think you can tell I adore Rachel! This program is not just 
for established or aspiring authors. It is also for entrepreneurs, small biz 
owners, speakers, and just about anyone else looking to meet and learn 
directly from some of the best selling authors and experts in marketing.

Also on hand will be many AGENTS, EDITORS, AND PUBLISHERS on 
special panels looking to meet you and willing to share their coveted 
industry secrets. I’m told there will be 2 meet and greet sessions with the 
editors and publishers where you'll have the opportunity to pitch your 
project. I’m sharing this with you today because I KNOW how valuable 
these conferences are. 

Inspirational Events
from the editors desk

Rick Frishman
Tom Antion
Jill Lublin
David Hancock
Alex Carroll 
Rachel Hanfling
Eric Kampmann
Ellen Reid

Gary Goldstein
Laura Atchison
Clint Arthur
Marilyn Horowitz
Wendy Lipton-Dibner
Peter Hoppenfeld
Scott Hoffman
Thomas Bahler

Some Featured Speakers

Don’t Delay! Click Here to Register!
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BY VAL MULLALLY

What Does it Take to 
Create Your “A “ Team?

It was weird. Almost deja-vu. Two incidents so similar but totally different. 

Same venue - the village greengrocer.  A young mother and father and a little one in the 
stroller.  The strange thing was that the words from the young women on these two different 
days were almost identical:

‘The wallet’s in the bottom of the stroller.’

But it was HOW it was said. 

The first day, the words were hissed with such venom, I could imagine poisonous, green, 
sulphuric fumes snorting from her nostrils, dragon-style.  Maybe she was just having a bad 
day or they’d had a tiff.  I imagined how it felt to be her partner. And what was the child 
experiencing? 

Two days later I walk into the same greengrocers. There in almost the same spot is another 
family: mother and father and a little one in a stroller. And again I hear the words:

‘The wallet’s in the bottom of the stroller.’

But this woman is so different. Her tone is light and warm. I experienced her as beautiful - 
her kindness perfuming the air.

Mind, Body & Spirit
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The incidents were so similar - yet so different. One woman left me wanting to escape the 
toxicity, the other woman had a golden, magnetic quality to her - that X factor that makes 
people happy to be part of her ‘team’. 

If you were the employee, partner or child of Ms Venom, would you be motivated to be an 
A team player? 

And if Ms X Factor were your mother or partner, or boss? 

Whether you’re talking family or work, to have an A team - you need the X factor. Here’s 
how! 

The X Factor - what it takes

The secret lies in consistently choosing ‘approach’ mode - not just in your words but in 
your whole way of being. 

When an upset has erupted, rather than blaming or justifying, ask yourself what a fly on 
the wall might have observed about your tone of voice, your energy, your body language, 
your facial expression. Friendly or threatening? ‘Approach’ mode or ‘attack’?

Perhaps you’ve had one of those upsets and you’re tempted to say, ‘But I only said ...’  

It’s probably not what you said but how you said it. 

As in: ‘The wallet’s in the bottom of the stroller.’

Words are not just words. The truth is that your child, your partner, your work colleagues 
are tuned in to these subtle but powerful non-verbal cues. They are listening to the message 
beneath your words far more than the words themselves. 

Mind, Body & Spirit
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The reason this non-verbal message is so strong is because the deep, 
instinctive part of our brain, commonly known as the ‘reptilian brain’ is 
always alert for danger. This part of the brain instantly reacts to get us out of 
harm’s way if there is danger, real or imagined. In other words, when you 
are in ‘attack’ mode, that deep, instinctive reptilian part of other people’s

When you choose ‘Approach’ as your personal default mode then, at a 
subconscious level, your team get the message: ‘You matter.’  

Why Attack Mode Doesn’t Work: Perhaps you are thinking, “Unless I go into 
attack mode things never get done here.” 

Your attack mode might get the immediate behavior that you want – but it 
will be from the other’s reaction to keep out of ‘danger’. Your team members 
may comply when you pull rank- but at what cost in the long run? The 
bottom line is that attack mode doesn’t generate A Team players.  

If one of your team members is reactive, even though you didn’t think you 
were in ‘attack’ mode, take a moment to imagine what your interaction 
might have seemed like from the other’s point of view. 

brains will be triggered. Reptiles 
don’t do connection. Reptiles 
don’t do communication. 

Reptiles aren’t A team players. 
And when those alongside you 
are operating from the ‘reptilian 
brain’ they are not going to be 
the logical, cooperative, creative, 
intuitive and inspired A team 
you desire.

Attack Mode 
vs 

Approach Mode

Mind, Body & Spirit
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People have a sense of being attacked when they experience being manipulated, coerced, 
dominated or threatened. So, whether it’s your toddler, teen, spouse or colleague, when 
you think someone is behaving unreasonably, or being uncooperative, it’s helpful to ask 
yourself if perhaps your behavior is being experienced as  ‘attack’.  

Choosing ‘Approach Mode’

When you consciously focus on creating love / respect / connection, your body will 
naturally transmit an ‘approach’ mode, opening the door to meaningful communication 
and mutual co-operation. When your team members feel ‘approached’ they are likely to 
have a sense that you are genuinely interested in them and how they are experiencing the 
situation, regardless of whether they have a different opinion or are having difficulty 
understanding your perspective. 

Ms X Factor naturally created an atmosphere that encouraged cooperation.  So what was it 
about her that gave me the message that she was in ‘approach mode’?  

Some of the things I may have noted were: 

• a ‘soft gaze’;

• open, relaxed body language;

• a sense of rapport between her and the other;

• a sense of wanting to relate to the other;

• respect for the other. 

When you choose to be in ‘approach’ mode, the reptilian part of your team members’ 
brains are not likely to be triggered, (and neither is yours!).  Whether you are thinking in 
terms of home or work, being in ‘approach mode’ is probably one of the most significant 
keys in creating an A team.

Mind, Body & Spirit
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Val is the founder of Koemba. She is a 
motivational speaker, trainer and author 
regarding  a Coaching Approach to Parenting 
and she is an accredited Parent Coach.  Val’s 
new book, What I Wish I’d Known – Behavior 
and discipline: a guide for parents is due out 
later this year. 

Her passion is supporting parents and 
professionals to help children and young 
people to:
• think more clearly
• connect more compassionately
• behave more response-ably
• and live more joyfully.

For more about Val please visit her website below or follow her on Twitter 
@valmullally

Meet Val

Val Mullally, MA 

Both at work and at home, your team players need to know that you appreciate them. They 
need to know that you are interested in their experiences and thoughts. When you 
consistently choose ‘approach’ as your default mode, you will probably be amazed at how 
cooperative behavior evolves. 

Perhaps Ms Venom was just having a ‘bad day’ but she could change her day the moment 
she consciously chose ‘Approach mode’. 

Wanting to build your A team? Then ask yourself:

“How do I choose to be? Attack or Approach?”  The choice is yours.

Mind, Body & Spirit
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The Subtitle Goes Here

Natural aromatic compounds found in plants
Steam distilled or cold press extraction
Powerful, safe benefits without side effects

AROMATIC -Diffuse in a room to purify the air or to change emotion
TOPICAL - Apply directly to skin during massage therapy
INTERNAL - Consume as a dietary supplement for targeting wellness

ESSENTIAL OIL USES

WHAT IS AN ESSENTIAL OIL?

For the complete line of wellness and weight loss products visit:
http://doTerra.myvoffice.com/theTribalWoman
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BY MICHELLE MANNING-KOGLER

Building Your 
Aligned Personal 
Platform

When I started in the personal transformation field, I had no real concept about building 
a platform for my business and my message of hope and healing.  I thought that you just 
put out your shingle, told a few friends, who then told their friends and so on and so on 
until you were booked solid for months in advance!  Easy, right??  In fact, it had worked 
just like that for me in the 1980's when I started my massage practice.  I was really good at 
it, and loved what I did and lived in a small town, so it wasn't hard to spread the word!

The truth, today, is that there is so much "noise" out there in the world, it is a completely 
different world if you are starting (or expanding) your business - especially if you're 
taking your business on-line.  It takes much more than simply hanging out your shingle 
and expecting the world to come running.

All the marketing gurus tell you the same things:  That you have to have a web-site and 
shopping cart to take on-line orders.  You have to be on every social media site 
continually talking about yourself and your business.  You have to email daily/weekly/
every other week, etc.  You have to know your exact niche and talk specifically to them as 
if they are your very best friend (it only took me 10 years to really figure this piece out!). 
You have to have bookings for speaking engagements of all kinds, radio, television, 
YouTube, etc., and every time you do something, you put out dozens of press releases.  
You have to have all kinds of products, services and programs.  
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You have to.....  The list goes on and on and on.  Then there's the order in which it all 
needs to be done; the tactics and techniques, etc.  In fact, entire industries have been 
created to help you wade through all the information and teach you the finer points of 
each of these "to-do" items!  It can all feel extremely overwhelming - especially if you are 
just getting started!  Even writing about it makes me feel tired.

However, before you ever even start your business there is something that will make all 
this much easier - and that is to become completely aligned with who you are and what 
your very special, unique message is for the world.  

When you are aligned with your soul's purpose - your true self - your intuition will help 
guide you through the maze of what really works for you!  In the new paradigm of 
marketing and sales, there isn't much room for the old way of what I call the "push, push, 
push, hustle-bustle" of hard-selling.  

The new paradigm is about transformation and evolution.  And that's where you come in!  
People want to know you care.  They want to know that you have their back and their 
best interests at heart.  They want to know that you have the answer to a problem or a 
need they have and that you know how to help them resolve it simply and easily.  They 
want to feel connected to themselves and to others who add value to their lives - not just 
sell them something.

When you are absolutely crystal clear about who you are, what transformation you help 
others achieve, and what your purpose is in the world, you can cut through all the "noise" 
and have others hear you.  That crystal clarity is like an arrow flying directly into a bull's 
eye bringing you to the top very quickly and authentically. 

If you are going to be in business in this new paradigm of 2013 and beyond, the key to 
make it easy and clear about what is most important to you, is to tap into the power of the 
Universe by getting yourself centered and self-aware.  

Mind, Body & Spirit

46



The trick, of course, is trusting your intuition if you are not used to doing so!  
Sometimes, what you feel may be counter-intuitive to what you've been 
taught or what you believe.  To gain confidence with this, before you trust 
your intuition on the big things, try using this technique on something that 
has less impact on your business.  Or try using it for your personal life.  
Practice with small things, like what to wear or what to eat, what route to 
take to work in the mornings, etc.

Just like building muscles, the more you use your intuition, the stronger and 
more reliable it is in every situation!  

2. Keep a journal.  After each connecting-in or meditative session, write 
down the intuition(s) and information you've received.  Describe the 
feelings, symbols, thoughts, and input you've gotten in your daily time 
with yourself.  It's a way to track your progress.

Here are some of the tools I use every day to find 
that connection with myself and the power of the 
Universe:

1. Take 10 or more minutes to center yourself and 
connect with what I call "Divine Core Center."  
For most people it is located in the solar 
plexus, somewhere between the bottom of the 
rib-cage and the belly button.  As you anchor 
your focus and attention here for a few 
minutes, your mind quiets and you can feel 
your feelings.  In the quiet you can ask your 
divine guidance and intuition questions and 
feel into the answers.  
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You are far wiser than you know!  And your Highest Self, which resides in your Divine 
Core Center is extremely wise.  In fact, I believe it has far-reaching vision, because it is a 
multi-dimensional being and has access to the knowledge and wisdom of the ages, if we 
will just quiet our minds enough to listen to our feelings.  Because feelings are the 
language our souls use to communicate with us!

3. Once you are centered, take action.  Do something every day in your business to move 
it forward.  You can intuit all you want and feel into your position in the market place.  
But until you take concerted action nothing will happen. 

4. Blog.  Allocate 15 minutes every day to use social media to spread your message.  Pick 
up the phone and call people for speaking engagements.  Pick up the phone and call 
former (and current) clients to see how you can further support them.  Ask for referrals.  
Find ways - big and small - that you can build your business. (In fact, in this edition of 
Tribal Woman Magazine, alone, there is a wealth of information to do just that!)  There 
is always something you can be doing, but make time - even a hour each day - to move 
your business into the lime-light so that you can be seen and heard!

5. Take time to eat well, get some exercise, and stay hydrated.  This doesn't seem like a 
business tactic, but it really is.  In order to share your message with others, you have to 
have energy and a clear mind.  If you are not taking care of yourself by getting proper 
nutrition, and regular exercise, your message won't be as clear - and you won't have the 
energy to move forward in the same way as if you do take good care of yourself.  

6. Before you go to bed every evening, take your journal out again and write down at least 
three things that you love about yourself.  And write down three things that you are 
grateful for in your life and your business.

This re-trains your brain to start looking for all the good things in your life.  This is 
critical, because it creates new neural networks in your brain that help you see the 
world differently.  As you see the world in a more positive light, more positive 
experiences are being attracted, and new, positive opportunities will come your way.  
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Additionally, as you find three new things every day that you love 
about yourself, you gain a greater appreciation for your real value as a 
human being.  You begin to appreciate the unique talents and abilities 
you have.  As you truly value yourself, you will no longer accept less 
than what your true worth is.  That helps you speak more clearly to 
your specific target audience and will build your business faster than 
ever!

If you treasure each accomplishment, each milestone in your business, you 
add enormous satisfaction and value both for yourself and your business.  
As your skills develop over time, it enhances your self-worth and self-
esteem.  Everyone loves working with someone who genuinely loves and 
values themselves first.

And best of all, as your unique message is spread, through multiple channels 
of the media - print, video, blogging, radio, television, telesummits and 
teleconferences, etc. - your ability to help people change and enhance their 
lives grows by leaps and bounds.  

Above all, be gentle with 
yourself.  No one has ever built a 
highly successful business in just 
a day - or even a month!  
Creating a solid platform and 
being in business for yourself is a 
journey.  It is not a destination!  
Enjoy the ride, because you 
really never get it all done - it is a 
constant progression forward. 

“Above all, be gentle with 

yourself.” 
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A monthly contributor to the magazine, Michelle is a 
Spiritual Soul Healer, Medical Intuitive, Spiritual Life 
Coach, and Co-Host of The Quantum Magic Hour on 
Awakened Radio.  She is the author of, Quantum 
Soul Clearing - Healing the Scars Life Leaves on the 
Soul, and Founder of the Quantum Soul Clearing 
Process. She is also a contributing author of Pearls of 
Wisdom: 30 Inspirational Ideas to Live Your Best Now, 

with Jack Canfield, Marci Shimoff, Chris and Janet Attwood and other inter-
national thought leaders.

Michelle has over 25 years experience in energy medicine and alternative 
healing therapies. Her approach to healing is multi-faceted and “wholistic,” 
integrating mind, body and spirit for optimal wellness. Accept Her Free Gift 

To learn more about the Quantum Soul Clearing Process, how you can work with 
Michelle individually or my new group programs, go to:

www.QuantumSoulClearing.com

Meet Michelle

Michelle Manning-Kogler 

You are a radiant, talented, joyful being!  Relax and enjoy your business.  You deserve it 
- and others deserve to have you in their lives.

You can obtain a free meditation that helps connect you with the inherent power you 
posses within yourself by clicking here:  www.quantumsoulclearing.com/free-gift.

Many Blessings,

Michelle Manning-Kogler
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50

http://quantumsoulclearing.com
http://quantumsoulclearing.com
http://www.quantumsoulclearing.com/free-gift
http://www.quantumsoulclearing.com/free-gift


Cheryl T Campbell’s

the Marketer’s Corner

One of the most significant traits of successful people is that they are action 
driven individuals. They are constantly trying out new ideas to see what 
sticks and what doesn’t. More often than not, new ideas and strategies they 
come up with will NOT work as expected. They use each one of these 
experiences as a learning opportunity to advance closer to their goals. 

This is no small task for the average person! What very few people realize is 
that successful people are always pushing themselves, challenging their 
personal limitations and becoming more skilled in many different areas of 
life. 

If you really dissect what is happening behind the scenes, you will realize 
something very interesting. 

Instinctively we all strive to find a comfort zone in life. We want to be sure of 
everything. We want to feel safe and to be assured that nothing unexpected 
is going to happen. The bad news for business people is that your comfort 
zone is a very dangerous place to be. 

Why?

If you are totally comfortable with everything in your life it means you aren’t 
doing anything. You are not learning or growing. By natural law, this 
actually means you are becoming less!

Kiss Your Comfort Zone Good-bye

51



Cheryl T Campbell’s

Meet Cheryl
I love to learn and I love to 
teach what I have been 
taught.  I graduated with a BS 
degree in Marketing in 1982 
and have been a lover of life 
for as long as I can remember.  

My career has been a diverse and satisfying journey taking me from the 
hazardous waste field to SCUBA diving Instructor and ultimately to small 
business owner.  While developing a successful Interior Decorating and 
Custom Upholstery Shop I became fascinated with internet marketing and 
have never looked back.

I am the best selling author of several books including Relationship 
Marketing & The New Entrepreneur and The New Masters of Online 
Marketing. I speak internationally about marketing and most importantly I 
am passionate about helping women entrepreneurs create and grow heart 
centered businesses where mind, body and spirit come together so we can 
live a life fulfilled, a life lived to our highest potential.

http://TribalWomanMagazine.com

Successful people actually become quite concerned if they find they have settled into a 
comfort zone. They understand the negative implications of this kind of activity and 
quickly launch themselves into action again.

So go ahead.... get out of your comfort zone today!

Down load Kiss Your Comfort Zone Good-Bye, this month, in the Marketer’s Corner

the Marketer’s Corner
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Get Website 
Traffic Fast!
5 Quick Tips 

Online, one of the most significant keys to success is getting website traffic.  The more 
visitors you have, the better your sales and profits.  Presumably you have a niche and you 
know your keywords, and regularly conduct keyword research to stay on top of what’s 
popular.  Based on those assumptions here are five quick and easy tips to get website traffic 
fast!

Tip #1  Make sure you’re actually tagging your keywords.  

Do you spend a lot of time optimizing your content and then neglect to tag them on your 
webpage?  Tags are where search engines look and if there are no tags they’ll pass right by 
your web pages.  Here’s a quick brief on tags.

There are a number of tag types including:

Title tags.  Title tags are quite possibly the most important place to situate your keywords.  
Here’s what they look like - <title>Primary keyword phrase here. </title>

Your title tag is where you place your primary keyword or keyword phrase.  The sentence 
will describe your business in less than 90 characters.  
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Header Tags.  Header tags are next in order of importance to search engines.  Theyíre 
ranked in order of importance and look like this - <h1>Primary and/or Secondary 
keywords here</h1>

      The “1” designates this header as the most important header on the page. 

Meta Tags. Meta tags provide the small descriptive text found underneath the title tag on 
the search engine results page.  Like title tags these should be kept brief, informative and 
up to date. 

* Alt Tags.  Alt tags are used to provide a text description of a graphic.  Each graphic on 
your site should have a description and an alt tag.  

Tip #2 Add content to your site daily

Content is essential for traffic and a top search engine ranking.  Content is what search 
engine spiders look for and index - without it there is nothing to index or rank.  Give 
visitors and search engines a reason to visit and index your site. Make a commitment to 
provide daily, optimized content and your traffic will soar.

Tip #3 Procure valuable and relevant incoming links

The more websites which link to your webpages the more valuable search engines perceive 
you to be, though not all links are created equal.  Search engines give more leverage to links 
from sites which are popular and credible and from sites which are relevant to your website 
topic.  

There are different types of links.

- A direct link looks like a basic website address, for example, www.yourwebsite.com 

the Marketer’s Corner
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A text link occurs when the webpage address is embedded in the text.  
Readers simply click on the link and are redirected to a new website page.  

If the link is to an internal web page, for example an article published on a 
website, rather than the home page, it is called a deep link.

You can encourage linking to your website by:

Tip #4 Be Social!

Now more than ever before, internet marketing is about building a 
community.  Whether you offer a forum on your website or you participate 
in social networking sites, social networking is a valuable traffic generating 
tactic.  Sites like Facebook and Twitter can be powerful tools for generating 
links and traffic to your site . Create a profile and then post comments, links 
to your site and ideas which generate conversation.  

Get involved - many chat rooms and forums are industry specific. Find those 
which cater to your industry and begin participating.  Speak to and connect 
with a highly targeted audience.  

the Marketer’s Corner

Adding content to your site.  

Submitting to article directories.  

Publishing press releases.  

Blogging and participating in social networking forums, chat 
rooms and social networking sites.  
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the Marketer’s Corner
Tip #5 Advertise for more exposure and traffic

Advertising, when handled strategically, can be used to promote your content and products 
or services.  Pay Per Click advertising is often the tool of choice because you control the 
advertising budget on a daily basis and have the tools to test and track your advertising 
efforts.  Once you've honed your PPC ads the return on investment can be phenomenal in 
terms of traffic and purchases.    

For maximum results, create a traffic and Search Engine Optimization strategy.  Outline your 
plan and your goals and then take the necessary action.  Take advantage of these five traffic 
and search engine tips to boost your business.

Now the frosting on the cake ~ Repurpose your content:

1. Post: Write your Blog Post.
2. CinchCast:  Record your post for those that rather listen. Adlib a little bit.
3. Podcast & iTunes: take the MP3 from your CinchCast and put it out there for the 

world to find.
4. Video: Take the text from your post, the audio from your MP3, add a little 

PowerPoint/Keynote magic and you have a video. Submit to YouTube and other 
video directories.

Make sure as each step is done (published) you announce it and syndicate on your social 
media accounts - and don’t forget Pinterest!

Download your FREE Copy of Kiss Your Comfort Zone Good-Bye.

56

http://thetribalwoman.com/comfortzone/
http://thetribalwoman.com/comfortzone/


Cheryl T Campbell’s

Inspired Living
A Unique Opportunity

Recently one of my Tribal Woman contributors asked me to look into a new mobile app 
that is being launched. I must admit I loved the concept of the app but was weary of the 
business model - it's one I'm not particularly fond of. 

To my surprise I thought the marketing matrix was brilliant, so even though this is 
normally not my kind of thing, I am going to give it a whirl. There are TWO GREAT 
reasons why you should check it out too. 

First, it is perfect for anyone who is interested in personal development, AND

It looks like a solid opportunity for some great passive income.

Very simply, you invest $9.95/month to gain access to a new mobile App called Inspired 
Living.  The iLA application delivers a high quality, professionally produced, personal 
development video to your mobile device on a weekly basis. With iLA you will receive 
practical information from top professionals on topics ranging from: 

Goal setting | Time management | Personal development | Business development | 
Leadership development | Financial management | Personal motivation, and more!
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Here's the twist.... you have an opportunity to receive $2500/month in passive 
income. What makes this so different than other network marketing models (and why I 
was so willing to say yes myself) is that you don't have to enroll anyone else in order to 
qualify.  

The Developer's are using a “forced matrix” which means that you will automatically have 
people enrolled under you whether or not you are the one that sponsors them. There are no 
additional requirements   for you to be paid other than being current on your monthly 
membership. IF you decide to promote it, your share of revenue goes up, but your iLA web 
site does all the work. Take a look for yourself here: 

http://www.ilivingapp.com/cheryltcampbell

Because I think the marketing matrix is brilliant I am investing $9.95/month for myself and 
$9.95/month for my husband Al. I feel so strongly this will go viral that I even had my 
mom and dad sign up. 

For me, the potential is worth taking a small risk. I'm going to give it six months.  Sure I 
can loose sixty bucks if it doesn't deliver like the Developers think it will, but I still get to 
enjoy the app itself during that time. 

As I mentioned I’m willing to give it a shot, Anyone want to join me? Go to Inspired Living  
and check it out for yourself. If you decide to give it a chance simply click "Join Now" in 
the upper right corner. 

Let me know if you would like to talk about it. Whatever you choose is cool with me. I just 
wanted to share it with you because I thinks it’s a great opportunity!
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Subscribe 
Today

Wrap Yourself In The Warmth 
of Community 

Subscribe today and save! 

The Tribal Woman Magazine ......... six month subscription      $6.99

......... one month subscription   $4.99

..........single issue                           $6.99

http://bit.ly/TribalWomanMagazine

Be Passionate About Business 
and Life

WomanTribal
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Publishing Magazines on the 
iPad Has Never Been Easier
Get Access to the Same Secret Tool I Use!

Click on the Button Below to Get Started Publishing 
Your Magazine with a Couple of Clicks

60

http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49
http://30dcinc.net/scripts/click.php?a_aid=4winds&a_bid=9b6c8f49

