
22% 
of businesses say influencer marketing 

is their fastest-growing customer-
acquisition channel, beating out search 

and email marketing.
- Inc. Magazine (Feb 2017)



70% 
of consumers say they’d rather learn about a 

new product through content, such as an 
influencer post, than through a traditional ad.

- Inc. Magazine (Feb. 2017)



75% 
of 600 marketers and communications reps 
surveyed think influencers are effective for 

lead generation.
- Inc. Magazine (Feb. 2017)



$255,000,000
The amount companies are investing in Instagram influencer-sponsored posts per 

month.
- Inc. Magazine









Who are 
these 

people?





Alex: student in Boston – 32k followers

“I started getting contacted by companies for teeth 
whitening, hair products and clothing. At first I didn’t 
interact with them.”

“If a company wants to send me some clothes and 
post a picture, it’s $50 to keep it up for 24 hours. To 
keep it up forever: $150. For a video it’s $250.”

“I know a lot of girls who have like 3,000 followers and 
reach out to me and ask, ‘Hey I really love your photos, 
do you want to do a ‘shoutout for shoutout?’”

“I’m connecting with people who have 100k followers 
and a few did shoutouts for me. Girls will DM and ask 
me to post them on my Instagram story for 24 hours 
and you pretend your friends. I’ve picked up about 
6,000 followers in the last month doing this.”



Lauren: College student in Vermont - 13.8k followers

“I mostly grew from doing Snapchat Takeovers for with 
UPrimeTime. They came across my page and asked me to 
post – nothing inappropriate, just going out with my friends, 
what we’re up to that night.”

“It’s easy for me to post a link and make $50 here and there 
when people sign up and buy these products. They get 15% 
off and I get 10% of the sale. Being a broke college student, 
here’s $50 for posting a picture? That’s crazy.”

“I get a lot of random free stuff. I don’t just promote 
everything. I have to like it. But the benefits aren’t THAT 
big.”

“I haven’t had anyone tell me exactly what to do. It’s 
basically, ‘take a picture and tag us in it.’”



Phoebe McPherson – Vegan/Lifestyle Blogger in D.C.

“I work with ‘engagement pods’ when I post. We try to hack the 
algorithm. It’s a group of 5-to-10 bloggers in the same space 
who all engage at posts  - we like each other’s photos, helping 
to boost each other’s content (in the algorithm).’”

“I track all the hashtags that I use. I would look at other 
influencers to see what hashtags they’re using. If a tag doesn’t 
work, I throw it out.”

“I approach brands – ‘I would like you to post my photos to your 
instagram page… to get my name out there.’”

“I’m aggressive. I stalk them on Linkedin or their website. I have 
a one-sheeter that I’ve put together and I send it out to them. 
But now I’m turning down more brands than I’m collaborating 
with…”

“I work with Influencer platforms – and I hate them all. We’re just 
a number. I’d rather just talk to the brand directly.”

“I spend about six hours a day on the weekends creating 
content, and I go to events to create content about three nights 
a week.”





Bret Clancy: 10.6k followers – Boston themed photos

“Two years ago somebody was like, ‘you should sell these.’”

“I shoot with just my iPhone. I actually don’t own a camera. I hate 
having to have a camera.”

“For most things in daylight, the iPhone camera is so good that 
it’s hard to distinguish it from a point and shoot.”

“My goal was minimal investment. But I have no background in 
photography. It’s just a hobby. But it’s always frightening how 
many people can’t frame up a photo.”

“I’ve found that for me, my followers don’t like looking at other 
people, or other cities, outside of Boston.”

“The coolest thing about Instagram is that I can go anywhere in 
the world by just looking at a hashtag.”

“More often than not, you get free stuff instead of money. I’m 
sure as you get bigger, it’s a combination of both.”
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