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The Deal Clincher  

Let me introduce three little words may make all the difference in your marketing: 

MONEY BACK GUARANTEE 

Fact is, people are nervous. Having a 100% Money Back Guarantee makes it easy for them to come and 
try your lessons even if they aren’t 100% sure yet. 

How easy is it in a conversation with a parent who isn’t completely convinced to say: "Well, you know we 
have a full money back guarantee, so if your child doesn’t come home loving it, we’ll happily refund your 
money.” 

Yes, there is a chance that 1% of the population will rip you off by demanding their money back, even 
though they like / used / got results from your lesson. BUT IT’S ONLY 1%!  

Legitimate students will not claim the refund as they see the value you provide - and really, those 1% 
aren’t the students you want in your studio anyway. 

Be sure to mention the Money Back Guarantee in all your advertising, it’s a real sweetener on the deal - 
especially if none of your competition are offering one. 

Personally, in four years of running holiday camps with over 1000 students, there were only 3 incidents of 
parents requesting their money back - works out to be less than 1%, but conversions increased 
dramatically upon introducing the money back guarantee. In case you’re wondering, my money back 
guarantee was this: 

"If your child isn't more confident about performing, you'll receive a 100% Money Back Guarantee - no 
questions asked." 

Then - and this is key - I ensured that I delivered. All my team were trained in developing confidence, 
our systems were in place to support increasing performance confidence. And we did. Don’t make 
the claim unless you are certain you can deliver the service, predictably, every time 

 


