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HOW TO GET MEDIA ATTENTION 

 

Getting press in local newspapers, radio stations or even TV coverage is probably the best 

way to grow your studio without spending a cent... 

 
TOP TIPS: 

� Do something extraordinary 

� Get to the press first 

� Think what would appeal to the mass market eg current news items or events 

 
There is a brilliant website that connects you, a subject matter expert with thousands of 

journalists, as well as on many social media platforms. Simply sign up to Be A Source and 

watch the call outs that occur. When you see one that you could contribute to, you can 

respond. It’s an incredibly easy way to connect with media. 

http://www.sourcebottle.com.au 

 
Here are 3 more ideas to base your press release on: 
 

1. Contribute to the Community: Hosting a fundraising benefit, starting a free special 

needs class for local kids to participate in, doing a performance tour to disadvantaged 

areas, hosting a free party to celebrate the finale of So You Think You Can Dance (or 

whatever!) - all these types of events are the heart-warming stories the media lap up. 

If you’re doing something worthwhile, share it. 

 

2. Target a current community issue: Write a press release on how your studio is defying 

the trends currently plaguing your community: Childhood obesity; dual-income 

working families; lack of adequate affordable holiday care; childhood depression and 

lack of confidence; rising cost of raising and providing for children (and how your 

classes are affordable); eating disorders in teens etc. Remember to highlight the 

social issues more than your studio. 

 

3. Enter into local business awards - this is a great way to create greater credibility for 

your studio as well as gain valuable exposure. Simply highlight how innovative your 

studio is in providing outstanding service and promote your application everywhere! 


