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SEARCH ENGINE OPTIMISATION – PART TWO 

 

Keywords: 
 
Search engines send out ‘virtual spiders' to analyse your website and look at the words and phrases 

you've used to categorise what you do. This then tells them what search words you should rank under 

and decide if you are the most relevant website, or if you belong further down the list. 
 
It's important to know what words your potential clients are looking for when they go online. Then 

you make sure these keywords and phrases appear in the copy of your website and in the HTML code 

behind the page. 
 
One way to find out more about what keywords to use is to look at the suggestions Google uses 

below the search box. 
 
These can help you get more ideas about what keywords to use. Here's an example below: 
 

 
 
Single keywords versus keyword phrases and other stuff: 
 
You're better off targeting key phrases rather than single words. There's too much competition for 

single words (which makes them expensive when doing Adwords by the way). 
 
Plus it makes no sense if you're a dance studio to use the keyword ‘dance' given there are so many 

listings surrounding dance, it's not really what we want to rank on and it's such a generic word. It's 

more ideal to rank for dance studio, dance school, dance academy, dance lessons etc. Phrases not 

words. 
 
Also, people are getting more ‘search savvy' and tend to type in more specific search terms. You will 

then get targeted prospects rather than anyone and everyone who typed in the generic word. So it's 

an EVEN BETTER idea to make it more specific: dance lessons Mosman 
 
It's also a good idea to target the single and plural of all key words, as long as that's what visitors 

search for. For example: singing lesson Sydney / singing lessons Sydney. 
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Keywords in Your Content: 
 
The more you repeat your keywords in your website copy, the more search engines will find you a 

relevant match for search enquiries. That being said, you will find it a little tough to write interesting 

copy that just repeats key words over and over. For example, how do I write copy that uses the key 

phrase ‘what is physical culture?' without it seeming like forced copy? 
 
If your web page has 200 words, then your keyword has to be repeated six times for a keyword 

density of 3%. But if you are repeating a keyword phrase then it will sound unnatural. 
 
To get around it, what you do is use all the keywords, but throughout the copy. So I would use ‘what 

is' somewhere and ‘physical culture' somewhere else the same number of time as if it was all 

together. 
 
AND, keep in mind that if you overuse the key words or phrases Google will be harsh on you. They 

call it ‘black hatting' and don't like it if you load up your copy with key words that are an obvious 

attempt to rank. Stick to about 2-4%. 
 
One tip is to target one word to phrase per page of your website. If you try to target more your 

keywords will be competing against one another, and dilute the impact. 
 

Where to place your keywords: 
 
Search engines pay attention to the words you use in your text links and headings. They like to see 

your key words used towards the top of the page, so it makes sense to have your links there. 
 
Humans perfer their links at the bottom of the page as it's less distracting. 
 
So what you do is create links in the copy (by creating a hyperlink to some of your copy) but don't 

have it marked as such - so it just looks like regular copy to readers and is picked up as a link by 

search engines. 
 
Don't create a link that says ‘click here for link'. It should say ‘Drama classes in Sydney - Apply Here!' 


