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5 Big Brand Social Media Tips That'll Change Your Business!
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Hi, I’m Rick Mulready.   
 
I’m a social media-marketing guy who 
studies and shares how the most 
successful brands in the world use 
social media to grow their business.   
 
Through my podcast and blog, I then 
translate those “big business” trends and 
strategies into actionable and realistic 
advice for small businesses and 
entrepreneurs. 
 
It’s hard enough for small businesses to succeed.  Understanding 
and modeling how big brands leverage social media can offer 
entrepreneurs powerful insights they can then use to strengthen and 
grow their own business.  
 

  
 
I've interviewed a couple dozen heads of social media for some of the 
biggest brands in the world. Turns out, there's a few strategies they're 
using that'll change the way you approach your own business. 
 
As a special thank you for becoming a subscriber, I want to share 
these strategies with you in this simple-to-read guide.  
 
I’m sure you’ll find them as useful for your business as these big 
brands have. 
 
To your success, 
 
Rick Mulready 
 
 
 
 
 

https://itunes.apple.com/us/podcast/inside-social-media-podcast/id627489143
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There’s Facebook.  There’s Twitter.  
There’s Google+, LinkedIn, Pinterest, 
Instagram, YouTube, Vine, MySpace…   
 
Geez, with so many social media 
options, where does one start?  It can 
be an intimidating notion for anyone let 
alone a small business owner who has 

to wear every hat in their business.  
 
But before we answer that question, let’s take a step back and look at 
what social media is and more importantly, what social media is NOT. 
 

 
 
First and foremost, social media is about building relationships.  
Period. 
 
Building quality relationships with people that you care about, with the 
people that you want to care about you and with the communities in 
which you do business. 
 
Social media allows you countless opportunities to connect with 
people on a genuine level, building a rapport with them so they get to 
know, like and trust you.  Once you earn that trust and good 
reputation, people are more likely to be lifelong customers and 
vocal advocates of your business. 
 
When I spoke with Scott Monty, Ford’s Global Head of Social Media 
in episode 1 of the Inside Social Media podcast, he said, “social 
media is about awareness and consideration rather than about 
driving leads or sales.  Obviously you're in business to sell things and 
to make money but it won't work unless your company has a good 
reputation and people trust you.” 
 

https://itunes.apple.com/us/podcast/inside-social-media-podcast/id627489143
https://itunes.apple.com/us/podcast/inside-social-media-podcast/id627489143
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I’ll admit, there’s really no right or wrong when it comes to social 
media.  It’s a personal endeavor, after all.  What works for your 
business might not work at all for the business across the street.    
 
But, there are distinct reasons why the most successful brands in the 
world use social media the way they do. 
 
And the heads of social media from those companies agree there are 
some things that you shouldn’t be doing when it comes to social 
media: 
 

 Get off your soapbox.  Social media isn’t about grabbing your 
virtual megaphone and announcing messages that you want to 
hear yourself say.   

 
 Rather, put your consumer hat on and think about what 

resonates with your consumer emotionally rather than 
something that you're so excited about because you’ve been 
working on it for three years.  Give them what they want, not 
what you want to give them. 

  
Picture this… 
 
You’ve just started a business in a new city that you know needs 
what you’re selling.  But in order to be successful you realize you 
have to network and get to know people in the city. 
 
You find out about a networking dinner that’s perfect for your 
business so you sign-up to attend. 
 
 
 

Take what you do in person really well and start doing that in 
the social media space.  If you do that with the passion that 

drove you to create your business, you will win.!
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With business cards in hand, you head out for the dinner ready to 
build relationships with fellow business owners and potential 
customers. 
 
Do you walk into the dinner, run around the room and just start 
throwing your business cards at people hoping to connect with them? 
 
Of course not. 
 
You slowly work your way around the room having genuine 
conversations with people, LISTENING to them and trying to help 
however possible. 
 
That’s how you build meaningful relationships. 
 
Social media is the same way.   
 
Getting out your virtual megaphone and yelling at people what you 
think they want to hear is the equivalent of running around the room 
and throwing your business cards in their face. 
 
Slow down, listen, and genuinely join the conversation in social 
media. 
 

 
 
 
 
 
 
 

“Winning in social media is if your consumer is willing to talk 
about you, NOT you spewing some message.  You want people 
to take your message and pass it along. Give them a reason to 

do this.” – Frank Eliason, Citi’s Director Global Social Media 
!
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By far, the most discussed social media strategy I hear from my 
guests on the podcast is to listen. 
 
If you’re not using social media to listen to your consumers, to 
what is going on in your industry or niche, you’re missing the 
point of social media. 
 
If you’re listening intently you’re presented with many opportunities 
that can grow your business. 
 

 Listening allows you to learn about and get to know your 
customer and where they are hanging out online.  This will 
show you where YOU need to be. Are your customers on 
Facebook?  Twitter?  You can be there too.   

 
 If you are listening closely, based on what people are telling 

you through social media, how might you change your product 
offering or a service you provide? By listening, it informs 
your own product cycle or your own service philosophy 
and helps you improve your business.  Utilize this insight to 
improve the way you interact with customers.   

 

 
 When listening, look at what kind of content your customers, 

leaders in your industry and competitors are engaging with and 
sharing.  Use this intelligence to develop a content strategy (I’ll 
cover more about this in strategy #4) that supports your 
business and allows you to stand out in a way that resonates 
with your customer. 

 
 
 
 
 

Listening can make you smarter as a marketer & company. 
!
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As I mentioned in the intro of this guide, social media can be 
intimidating.   
 
You’ve heard it can be great for your business but with so many 
platforms to choose from, how do you know which one(s) you should 
be on? 
 
The first thing you want to do is understand each of the social 
platforms and what they’re best for.  You don’t have to learn every 
last detail about each one; just do enough research so you have a 
cursory understanding. 
 
You’ll then be able to get an idea of how each of these platforms fit 
into (or don’t fit into) your business. 
 
Don’t fall into the trap of thinking each one is the same, either.  Each 
has it’s own unique use and voice. 
 
For example: 
 

Allows for quick updates that need to be timely. This 
doesn’t work the same as it does on Facebook or on 
Google+.   

 
    Tends to be more mainstream, for family and friends.   
 

 
  Tends to be more cutting edge, with deeper 

conversations about a particular topic.   
 

More for business connections and discussions, B2B. 
 
 
As you learn more about these platforms and start playing around 
with them, listen, as discussed in the previous strategy.  You’ll learn a 
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lot about your customers, potential customers and other “influencers” 
in your field.   
 
You’ll quickly figure out what platforms they’re using, which then 
answers the question of which platform you should be using. 
 
Using the search functionality in these platforms is a great way to 
research, and join the conversation and interact with people in your 
niche. 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Be an active participant in the communities where you 
customers are, and understand that may not be every single 

platform. 
!
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Ok, by now you’ve figured out where your customers are interacting 
online, you’re listening to those conversations, joining them, and 
engaging. 
 
But what’s the “best” way to interact with them?  What kind of content 
should you be sharing with them? 
 
There are no “best” ways since every customer is different, but there 
are some best practices that consistently come up in my interviews 
on the podcast. 
 
Rick Wion, Director of Social Media for McDonald’s US, for example, 
suggests: “As you start interacting, try out new things.  Take some 
risks and you'll find out what works and what doesn’t work once you 
do that.” 
 
Keep in mind that you’re building relationships with your customers, 
so treat them as friends.  Wish them happy holidays. Thank them 
for replying to or forwarding your content.  A simple “thank you” goes 
a long way. 

Unfortunately, with so much “clutter” and “noise” online, it’s easy for 
your messages to get lost. 
 
As long as you are creating content that is consumable, entertaining, 
and relevant to your customers, though, you’ll put yourself in the best 
position for your content to be seen by them. 
 
Remember, the key is to be adding relevant value to your customers 
rather than yelling at them what you think they want to hear. 
 
As you’re adding value, it will take time to develop your own “voice” 
on social media.  It doesn’t happen overnight so don’t get frustrated if 

Be “human” & spontaneous in your interactions with people. 
!
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people aren’t responding to you immediately.  Stick with it and when 
you find your voice and you're building a network, you'll figure out 
where your pay off is in terms of using that specific social media 
platform as a business tool. 
 

 
 
As you know, the whole premise of what I do on my site and podcast 
is to share with you how the most successful brands in the world use 
social media to grow their business, and how you can model it with 
little to no budget. 
 
With that in mind, don’t be afraid to borrow what the big brands are 
doing really well in social media.  If you see something that’s fun and 
it makes you want to participate, chances are it will also appeal to 
your customers.  Put your own personal spin on it, adjust it to your 
audience and run with your own version in your social media 
channel(s).  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://rickmulready.com/
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By far, the “million-dollar question” among 
heads of social media for the biggest 
brands in the world is measuring your 
efforts. 
 
How does one measure the success of 
Tweets, or Facebook posts or videos on 

YouTube -- especially when a social media marketing campaign is 
part of an overall marketing strategy? 
 
If you don’t have a great answer to this, you’re not alone. 
 
Measuring the business aspect of your social media marketing efforts 
is going to be individual since every campaign has different goals and 
objectives.   
 
Try not to get caught up in the number of tweets or followers or fans 
or views you get, though. Rather, look at strategic elements that 
actually help build your business. 
 
Here are some suggestions that have come up in my discussions as 
possible things to consider when measuring your efforts.   
 

 You can measure the business impact of social media, like 
listening.   
 

o By listening, you can measure how many people you are 
able to assist, and then look at how you’re growing that 
number.  You’re gaining more trust with people this way.  

 
 You can also measure your efforts by realizing, through 

listening to your customers, the things that are broken in your 
business and then implementing fixes.  You can in-turn 
measure the revenue these fixes give you or the cost savings it 
gives you.   

 
 If your social media campaign is in an effort to publicize a 

product/service/event, did it result in an article in the local 
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newspaper or a segment on your local TV station?  That’s 
something that can be clearly measured. 

 
 If you’re advanced in your analytics tracking, you can also track 

how many people came to your site through a tweet or post on 
Facebook, for example.  You can clearly see where they clicked 
and if they bought something on your site, resulting in a specific 
return on investment. 

 

 

   
 
Social media is evolving on a daily basis.   
 
The platforms that are around today may not be around tomorrow, so 
you owe it to yourself and your business to consistently keep up on 
what’s going on.  
 
A great way to do that is through my weekly podcast “Inside Social 
Media” where I interview heads of social media from the most 
successful brands in the world, as well as the brightest “influencers” 
in the social media space. 
 
I share with you how these brands use social media to grow their 
business, translating their strategies and trends into actionable and 
realistic advice for small businesses and entrepreneurs. 
 
Click here to listen and subscribe to the podcast 
 

Social media is about awareness and consideration rather 
than about driving leads or sales.  Obviously, you’re in 

business to sell things and make money but it won’t work 
unless your company has a good reputation and people trust 

you.  Social media allows you to build that trust and good 
reputation. 

https://itunes.apple.com/us/podcast/inside-social-media-podcast/id627489143
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You’ll also get tons of content in the form of social media case 
studies, strategies, tips and news about the latest trends on my site, 
RickMulready.com. 
 

 
 
I really hope you’ve learned a lot from this guide and 
you quickly put these strategies into action.  They work 
for the biggest brands in the world; they can work for 
you too. 
 
I can’t thank you enough for your support of my podcast and blog.  I 
really appreciate. 
 
Since we’re all about social media, let’s connect there too.  I want to 
hear how these strategies are helping you! 
 

 Subscribe to my podcast: Inside Social Media podcast 
 Connect with me on Twitter: @rickmulready 
 Join the conversations right now on Facebook: Facebook Page 
 Email me directly: Rick@RickMulready.com 

 
Keep rockin’ -  
 
To your continued success, 
 
Rick Mulready 
 
 

Find what makes your brand remarkable and then do it on a 
consistent basis.  That's what becomes your key differentiator. 

 

http://rickmulready.com/
https://itunes.apple.com/us/podcast/inside-social-media-podcast/id627489143
https://twitter.com/rickmulready
https://www.facebook.com/rmulready
mailto:Rick@RickMulready.com

