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Introduction
If you’re a brand manager, marketing professional, package designer or 
student about to begin early stages of a brand or package design initiative, 
it’s essential to be aware of context. R.BIRD “Patterns” are published reports 
based on our observations and professional experience that provide basic 
insight into common practices within a given product category. For each 
observation there are proposed opportunistic responses.

Method
Armed with digital cameras and note pads, our designers visit retail 
environments to photograph and observe product presentation in its natural 
habitat. We then purchase a selection of examples and bring them back to 
R.BIRD for closer study in search of common design threads and patterns of 
opportunity throughout the category. 
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Windows

Sometimes, gorgeous illustrations or photography can lead to a let down for 
consumers who demand truth in advertising for the products they purchase.  
An honest, what you see is what you get, approach could be well worth it 
for good looking products. Clear windows allow consumers to see the actual 
product.

 
Response

Window shapes can be further enhanced with rough edges or irregular shapes 
to help support the crunchy look. 

Windows
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Color

Warm coloring seems to dominate, although, there are always exceptions. By 
nature of crunchy foods, which are generally baked or contain baked pieces, 
warm colors are obvious choices that support a wholesome crunch promise.

Response

Carefully consider alternatives to mainstream coloring for differentiation. While 
warm color dominates, heroes in the category - like Nestlé and Rice Krispies - 
use predominantly blue packaging.

Color
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Brand Characters

While not specifically related to crunch, the use of characters helps consumers 
make a connection with a brand. Snap, Crackle and Pop, the Cap’n and others 
have become synonymous with the crunchy brands they represent.

Response

A memorable brand character can be a great vehicle for promotion. Strong 
character development plus time and advertising support equals long term 
results.

Brand Characters



Gallery	 22	 Crunch

R.BIRD Patterns™ | about design in consumer packaging



Keywords & Brands	 24	 Index

R.BIRD Patterns™ | about design in consumer packaging

Keywords & Brands
B
baked goods  6
Brand

Back to Nature  5, 18
Barbara’s  22
Bed Head  20
Ben & Jerry’s  5, 15
Blue Bunny  5, 9, 23
Butterfinger  5, 19
Cap’n Crunch  5, 14, 17, 
19
Caribou Coffee  5, 12
Cary’s  5, 7
Cascadian Farm  5, 10
Catwalk  20
Cheerios  5, 11, 18
Cheese Nips  5, 11, 23
Cheetos  5, 13, 14, 19
Cocoa Pebbles  5, 12
Corn Flakes  19
Crispy Delites  5, 19
Crunch  5, 17, 19
Crunch Gym  5, 20
Crunch ‘n Munch  22
Doritos  5, 11, 23
Food Should Taste Good  5, 
10
FX  20
Garden of Eatin’  5, 7
Giga Hold  5, 20
Goldfish  5, 11, 14
Good Humor  5, 9
Kashi  5, 10, 22
Keebler  5, 9
Kit Kat  5, 19
Krackel  5, 17
Krispy Kreme  5, 19
Lay’s  22
Lorna Doone  23
Lunchables  5, 12, 23
Madhouse Munchies  5, 14
Maple Grove Farms  5, 16
McCormick  5, 7
Nature’s Path  5, 9
New York Style  5, 13
Old El Paso  5, 18
Oreo  23
Pepperidge Farm  22
Pringles  16
Quaker  5, 19
Rice Krispies  5, 14, 17
Ritz  23
Simply Enjoy  5, 10

Snickers  5, 18, 19
Snyder’s  22
Stone Mill  12
Stop & Shop  5, 12, 19
Sun Snacks  5, 13
TombStone  23
Wheat Thins  5, 13, 23
Wise  5, 12
Yo Crunch  5, 15

C
cereal  6, 10
characters  14
chips  7, 10, 13
clean  10
clear  7
color  13
conflict  16
contrast  10
cookies  6
crackers  6
crispy  19
Crunch  1–25

E
energy  11
environment  6
experience  21
explosive  11

H
hand lettering  12, 16
hard  15

I
ice cream  15
illustration  9

N
natural  10
nuts  10

O
orange  13
organic  10

P
patterns  8
presentation  9, 10

S
shape  7
soft  15
sound  21

T
taste  9
texture  8
typography  12

W
white  10
windows  7




