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R.BIRD

R.BIRD is a brand design firm with more 
than 25 years of experience creating market 
successes by design for strategy-minded 
brands and organizations, large and small, 
around the corner and across the globe.

R.BIRD & Company Inc
10 Bank St Ste 820
White Plains NY 10606 USA
(212) 317-8300
(888) 317-8300

www.rbird.com

procede®

Everything you expect.
Nothing you’ve seen.
And more.



PROCEDE® shows you an expanded range of 
valid, potential solutions – greater possibilities 
that help get to a better match with strategy. procede

Keywords in Context

Uncomplicated
Essential
Fine
Mindful
Delicate
Conscious
Lasting
Honest
Natural
Crafted
Healthful
Ecological
Nourishing
Earthly
Balanced
Pure

Purity

Radiant
Cultural
Beautiful
Exotic
Fun
Curvaceous
Sensual
Vital
Enriching
Alternative
Vivacious
Lively
Sexy
Tropical
Bright

Latina Experience
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Expanded Keywords

procede

Asking Why? Keep asking “why” to get to the deeper motivations

Design Language – Purity

procede

Design Language – Latin(a) Experience

procede procede

Brand Names to Consider

blanca
brisa
clara
deseo
diosa

ella
encanto
evaki
izel
lalita

loli
luna
magia
maia
naturalia

niña
pura
río
vera

amaya eñeñ

procede

procede®

We expand on your brief. 
We don’t rethink your purpose. We take 
another look at how customers choose  
and use your product. 

This leads to greater perspective.  
Our design team sees new ways to look  
at your challenge.

This is where surprises come from.  
Not just exercises, but more solutions,  
all working to solve your problem.



PROCEDE lets us put more of our 
designers to work on every project, which 
results in a rich, fertile range of options. 
The important thing is: you will see these 
options, instead of wondering ‘what if’?
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Keywords from Brief

procede

Key Concept

+ +

=

How does the Customer choose?

procede

4396710
4396701

Design Language - Masculine

procedeprocede

Premium brands: masculine, feminine, performance Design Language - Pure Performance

procede

Linking context to design.
Areas of opportunity are encoded as 
keywords, colors and provoking imagery  
to focus our creative development.

 

Everyone on the same page.
With a shared understanding of the prob-
lem, everyone is in an optimized, equally 
informed creative position.

procede®



Early in the process you get to review a broader 
spectrum of possible solutions as real design 
references rather than imaginary options.

How to capture emotion? 
We work fast for visually pure, emotionally 
charged concepts. The passionate core of 
each idea remains strong.

Inclusive rather than Exclusive. 
Everyone sees what others have come up 
with as it happens, sparking even more ideas. 

Creative parallel processing. 
Allows for a greater range of potential 
solutions to be included for consideration.

5 Why’s Expanding the context to get to the deeper, root motivations Stretching the Brand The World of Men A scale of sophistication

Design Influences-Evolving ManDesign Development
Our creative phase produced 46 sets of potential 

design solutions. We have provided these 

solutions in various forms so you can 

evaluate/compare/contrast and ultimately edit them

down to those that best fit your strategy and intent.

procede®



Our mission is to find the most interesting 
paths toward your goal. As valued guides, 
we explore a full range of directions.

Here’s where it’s really different. 
See simple ideas and outrageous ideas, 
whether 10 or 50.

How more becomes useful. 
What we’ve just created becomes a tool set. 
One of these concepts will be the spark that 
leads to the solution you never thought of.

5 Why’s Expanding the context to get to the deeper, root motivations Structure - Recommendation Design Language
CaringPerformance

Discovering Direction - Caring

Caring. Comfort. Relief.

Discovering Direction - Performance

Performance. Technology. Science.

zensa

A Bird’s Eye View

procede

z e n s a
z e n s a
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See a range of solutions that may be larger than 
you are accustomed to – with the reasoning that 
inspired them and tools for decision-making.

Now, a toolset of answers. 
Discover the direction that’s best from  
an exciting field of valid concepts.

You. Back in the process. 
Start quickly with broad direction. Develop 
further the ideas that seem refreshingly new. 
More control. More choices.

procede®



PROCEDE does not affect the process you 
now have. It defines the way we work as a 
design firm and the power of results for you.

Keywords Expanded

I C E  T A P S  P A C K A G E  D E S I G N  –  J U N E  2 0 0 5 procede

Asking Why - to get to the deeper motivations

Snow Petals

Dr. Y’sSöCool

Brand Names to Consider

Snow Petals

Blue Swan

SöCool

Dr. Y’s

ThroCare

Crystamin

TAPS Ice
Taps
 Ice
Taps

ce
  s

procede

IceTapsIceTaps

A Bird’s Eye View’’

Getting to the one.
We present the ideas in a context book that 
shows all our observations and discoveries.

Speak the same language.
Make group decisions quickly and 
confidently with a shared set of visuals  
and evaluation tools.

PROCEDE puts you ahead of the game 
with more relevant, innovative opportunities 
and informed decision-making.  
Aren’t you curious?

procede®
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R.BIRD is a brand design firm with more than  
25 years of experience creating market successes by 
design for strategy-minded brands and organizations, 
large and small, around the corner and across the globe.

E X P A N D E D  R A N G E  O F  R E L E V A N T  &  A C T I O N A B L E  P O S S I B I L I T I E S         
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E X P A N D E D  R A N G E  O F  R E L E V A N T  &  G R E A T E R  P O S S I B I L I T I E S

Make no assumptions

Build real understanding

Expand the possibilities

Include, rather than exclude

Reach beyond the ordinary

Eliminate the superfluous

Adapt, evolve constantly

Guidance is suggestive

Decisions are collective


