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OVERVIEW

Russia is going through a difficult period at the moment being affected by the 
global economic crisis in the same way as many other economies. The specific 
feature of the Russian market, however, is that it had been enjoying an extremely 
buoyant period just recently until the effects of crisis were felt in autumn 2008. This 
was due to the continuing economic growth that Russia had for seven consecutive 
years when all major economic figures showed greater growth each year. GDP grew 
by 6-8% every year, industrial production grew by 4-6% and the population’s real 
income was growing at 15% per year. The Russian consumer market was to 
become the biggest in Europe by 2010. Dynamics of the relevant consumer goods 
markets were highly positive reflecting these trends: the market for jewellery grew 
30-40% every year (including both precious and costume jewellery) and the 
giftware and tableware market was growing at 10%-15%.

The global economic crisis has radically changed the situation reducing the growth 
figures. GDP in 2008 still grew but at a slower rate of 6% (compared to 8.1% in 
2007). In 2009 GDP showed negative figures shrinking by 7.9%. This is, however, 
less than the forecast of 8.5% reduction, which is taken as a positive sign and 
some analysts expect growth of GDP in 2010. Industrial production grew only 2.1% 
in 2008 showing minimal result since 1998 (to compare with 3.9% in 2006 and 
6.3% in 2007). It dropped by 10.8% in 2009. There are, again, signs of recovery 
as December 2009 showed some growth in comparison to December 2008.

The giftware, jewellery & tableware market is one of the vulnerable ones, since 
these products are not the most important household purchases. The average 
jewellery purchase reduced by half during the first few months of 2009, according 
to the major manufacturers. Sales also dropped by 10-20%.

Despite the negative dynamics, the sector is still alive and offers some good 
opportunities. The capacity of the market remains significant. Experts believe that 
the growth trends will continue after the economic stabilisation, which is expected 
in 2010-2011. Currently market players are trying to adjust their business 
strategies to the current market conditions by reconsidering their range of 
products, increasing the share of cheaper goods, optimising operational costs and 
adopting effective promotion activities. Some of these companies are quite 
optimistic and, as commented by exhibitors at the spring Household 2009 (Moscow 
exhibition of tableware) – the demand dropped, but not as dramatically as was 
expected taking into account the economic downturn. Some companies are even 
expanding their operations by opening new stores. 

The luxury sector was hit most. Nevertheless, it might be seeing less competition 
as some companies now focus on the middle market, while the financially stable 
part of the population keep their habits of buying top end and high quality 
products. British goods have a competitive advantage over the rest of products 
from Europe due to the UK currency being now cheaper for Russian importers while 
Euro has become more expensive.
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CHARACTERISTICS OF THE MARKET

There are approximately 144 million people living in the Russian Federation.  35 
cities have a population of over half a million.  The largest city is Moscow with 
approximately 10 million people followed by St Petersburg (4.5 million) and 
Ekaterinburg (1.4 million).  About three-quarters of the Russian population live in 
urban areas.  In terms of landmass Russia remains the largest country in the world 
- stretching from Europe to Asia.

JEWELLERY MARKET (PRECIOUS METALS AND STONES) 

The Russian gold and silver jewellery market had been seriously hit during the early 
90-s due to transformations that took place in the country. However, since about 
1994 the market was growing quicker than GDP, by 25-30% every year until the 
current crisis started to show in Russia in late 2008 - early 2009. The Russian Guild 
of Jewellery Makers estimated the size of the jewellery market in 2006 to be USD 
3.6 billion (of which jewellery with diamonds accounted for half of it or USD 1.8 
billion). Since then it has grown to USD 4.65 billion in 2007 and USD 5 billion in 
2008. According to the Russian Assay Office 46.45 million gold items were stamped 
in 2008 including 2.79 million imported items (6%); and 33.62 million silver items 
were stamped including 10.75 million imported items (32%).

The growth was accounted for by the stable growth of the Russian economy and 
increasingly rich population, capable of spending more money on luxury items. 
Another reason for the market growth was the tradition of Russian people buying 
expensive jewellery as an investment. The behaviour of consumers buying luxury 
goods has been changing a lot during the years of economic growth. If in the past it 
was the weight of the precious metal and precious stones that were main drivers of 
purchase decisions, now consumers are driven by other factors, such as brands, 
design, fashion, etc.

According to industry analysts, the market is far from saturation and growth should 
have continued till 2010 at least, particularly due to developments in the regions. 
However, the beginning of 2009 saw a significant slowdown of the jewellery 
market: retail sales dropped by 10-20%, average purchase amount decreased by 
half. During the first half of 2009 the amount of gold jewellery produced in Russia 
decreased by 45% while local production of silver increased by 50% and sales of 
silver items generally grew as well by 40% showing replacement of gold by silver in 
the market. The results of 2009 are expected to show decrease of gold jewellery 
production by 40% while silver jewellery production should show growth of 25-
28%. This indicates that the fall in the buying power of the Russian population 
caused by inflation and retail prices growth, most of all affected the top segment of 
the market – products with diamonds first of all and partially middle-priced 
products as well. Companies, working across several price segments were 
increasing the share of cheaper and mass-produced items in their range. The 
Moscow Jewellery Plant claims to retain the same volume of sales in Q1 2009 as in 
Q1 2008 since their products belong to the mass market where no significant 
activity decay has occurred. Their results for 11 months of 2009 even showed 
growth. The demand for jewellery and giftware is still very strong in Russia, though 
purchasing power has significantly decreased. 

Official imports account for approximately 15-20% of the Russian jewellery market. 
Leading importers are Italy, China and Taiwan. Other competitors are Turkey, 
India, Thailand and other Middle East and South East Asian countries. Competition 
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with these countries is particularly strong, as prices of imported products frequently 
remain lower than those of Russian products even after all taxes and duties are 
paid. Also, experts believe that illegal imports take a significant amount of the 
market – between 40% and 60%. Italy has a significant share of the Russian 
market being considered a world leader in jewellery design. In Russia Italian 
importers are supported by the Institute of Foreign Trade Italy, which organises an 
annual tailored jewellery trade show in Moscow in April.

Local production dominates the market mainly due to administrative barriers to 
imports, in particular high import duties. This affects the Russian industry as well -
precious stones not available in Russia are hard to import for local jewellery 
makers. It is also problematic to take the sample jewellery out of the country for 
international exhibitions.

According to various representatives of the retail industry, 90% of sales fall in the 
middle and cheap ends of the market. Top end is represented by such traditionally 
known and established brands as Leview, Graff, Choppard, Bulgari, Carrera & 
Carrera, etc. Middle market is represented by Russian and Italian manufacturers, 
cheap end of the market – mostly by Asian manufacturers. 

All goods imported into Russia must be certified according to the Russian standards 
(see Certification section below) and it is obligatory for all products made with 
precious stones to bear the mark of the Assay Office (www.assay.ru). The Russian 
Assay office works in co-operation with The Birmingham Assay Office. 

Designer jewellery is increasingly popular in Russia: Steven Webster has two shops 
in Moscow and a good customer base. Local fashion boutiques are promoting 
brands by Loree Rodkin, Robert Wa Tahiti and others alongside fashion brands. 
These include not only precious metals and stones, but costume jewellery as well, 
which is subject to a different regulation in Russia and is described as a separate 
market in this report. The following major Moscow retailers offer branded precious 
jewellery:

- independent retailers: Podium (Loree Rodkin), Louvre (Shoeffel, 
Mauboussin, Damiani, Dunhill), Da Vinci (watches, Baraka and Harry 
Winston);

- retail chains: Kosmos-Zoloto (Carrera & Carrera), Golkonda (John Hardy);
- big fashion trade groups: Mercury (Chopard, Mikimoto, Bulgari, de 

Grisogono), Bosco di Chiliegi (Pomellato and Italian brands);
- distributors (in most cases running their retail shops as well): Richmond 

Group representative office in Moscow (Van Cliff, Cartier and some other RG 
brands), Lux Holding Group of Companies and Chronolux (watches).

COSTUME JEWELLERY MARKET

The Russian market for costume jewellery has been booming in the last six years. 
Since 2002 the interest towards fashion accessories has been steadily growing in 
Europe and the USA and many fashion houses renewed their attention to 
developing jewellery and accessories alongside clothing. Russian women followed 
this trend and thus fashion jewellery became available in Russia. 

The market for jewellery and accessories in Russia has been growing by 30-40% 
since then year on year. It includes costume jewellery and accessories (20%), gold 
and silver jewellery (50%), watches (20%) and luxury precious jewellery (10%).
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The costume jewellery and accessories market in particular grew at 22.4% in 2007 
and was estimated at about USD 2 billion. 60% of that market belongs to costume
jewellery and 40% to accessories such as scarves, hair accessories, key rings, 
belts, hats, etc. Initially, costume jewellery was taking the major part of the 
market, however later, particularly with the appearance of international specialised 
retail networks, the habits of the Russian consumers were changing and the share 
of accessories increased. 

The crisis significantly slowed down the market and results of 2009 should show 
decline of 1.9% in RUR terms. The decline is caused by the decreased buying power 
of the population, general slowdown of the fashion market and decrease of impulse 
purchases which constitute a big part of the costume jewellery and accessories 
sector. 

The costume jewellery market itself without accessories will show slowdown in 2009 
as well – its market volume is expected to go back in volume terms to the level of 
2005 and will continue to shrink by 4.5% in 2010 while in monetary terms 2010 
should see revival of this market growing at about 7.7%.

Local production of fashion jewellery is virtually non-existent in Russia. There is 
only one big local manufacturer of jewellery – Etalon-Jenavi based in St. 
Petersburg. Its market share is only 3%, hence imported goods dominate the 
market. Major suppliers of costume jewellery are China (26.4%), Poland (14%) and 
Germany (9.3%). There is also a significant amount of “grey” imports, accounting 
for up to one third of the market. Many Chinese products bear a label “made in 
Italy”. 

Branded jewellery has been rapidly increasing its market share in Russia. The first 
to come were the British Accessorize and Italian Colours & Beauty that came to the 
market in 2004. The British Diva and American Clairs followed them. In May 2007 
Guess Accessories (USA) entered the market. This prompted Russian wholesalers to 
develop their chains of stores using franchising as an effective tool of developing in 
this market. Major Russian players developed franchise programmes: 
- U’Vill (developing mono-brand stores of premium class fashion jewellery of the 

Dutch brand Dyberg/Kern)
- Etalon-Jenavi (selling only own products)
- Agency of Accessories (own chain Bijoux Land)
- Selena
- Holding Marta, franchisee of Colours & Beauty, develops its own chain PurPur 

alongside the Colours & Beauty
- Bizhuterra, supplier of Italian, French, Korean and Greek accessories develops 

their own chain My Caprice)
- Fashion House (their own chain Fashion House)
- Lady Collection

Costume jewellery can be divided into three main price categories: cheap, middle 
and expensive. Cheap products cost 100-500 RUR (2-10 GBP). Usually these are 
Chinese, Afghan, Syrian products sold in small outlets and kiosks including ones in 
the Underground.

Middle priced fashion jewellery is sold under its own name and costs between 500-
1500 RUR (10-30 GBP). These are primarily products from Russian, German, 
French, Italian companies, as well as some Chinese and Korean ones. It is in this 
segment that franchising business model is actively used. A popular format in this 
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segment is a specialised corner or display of 4-20 square metres in large shopping 
centres. This mini-format is developed by the trade house Charm selling Italian 
brands Zoppini, Morellato, Makuti. The format of mini-supermarkets of 20-50 
square meters selling accessories alongside fashion jewellery is another popular 
format. E.g. PurPur chain or Accessorize have most of its floorspace occupied by 
accessories including handbags, gloves and cosmetics. Nowadays every shopping 
mall has several outlets of fashion jewellery and accessories. Internet shops are 
also quite popular.

Top end of the market is represented by products worth 1500-5000 RUR (30-100 
GBP) and up to USD 1,000. These are offered by the fashion houses like Yves Saint 
Laurent, Christian Dior, Ted Lapidus, Valentino, Kenzo, etc, as well as new designer 
brands like Loree Rodkin, Robert Wa Tahiti, Steven Webster, etc. These are sold by 
fashion boutiques to supplement the clothing collections. This segment takes up to 
10% of the market.

TABLEWARE MARKET

The tableware market in Russia was growing at a quick pace until the economic 
downturn, similar to the jewellery and accessories market. Its volume reached USD 
1.9 billion in 2007 and USD 2.1 billion in 2008 showing 11% growth. The high 
growth rate is attributed to the growing income of the population and quick after-
Soviet development of the HoReCa sector in Russia.

Today practically all famous European brands are present in the Russian market. 
Leading suppliers of glass tableware are ARC International (France), Bormioli Rocco 
(Italy), Pacabahce (Turkey) with a production subsidiary in Russia, Bohemia Glass, 
Libbey and others. A lot of ceramics is imported from China, Poland, Czech 
Republic, Spain, Portugal, France and Brazil. Major chinaware suppliers are 
companies from Germany, Czech Republic, Great Britain, Japan and China 
representing among others such elite brands as Herend, Meissen, Royal 
Copenhagen, Spode and Wedgwood. 

Generally, high quality chinaware has traditionally been a sign of prestige and 
prosperity in Russia and this is still largely so. Russian production of chinaware in 
2001-2008 has been decreasing, falling another 16% in 2008. During the same 
period the import of chinaware and ceramic tableware was growing by 20-30% y-o-
y. In 2008 the import growth rate slowed down a bit indicating that the market was 
approaching saturation. In 2008 57,162 tons of chinaware worth USD 90.8 million 
was imported into Russia, which is 7% more in quantity terms and 14.8% more in 
value terms than in 2007. Imported chinaware still dominates the market 
regardless of the fall of the Rouble in early 2009 and the increasing cost of Euro 
and USD, which makes local producers better positioned to compete with foreign 
brands. The position of GBP is favourable in this sense, as its exchange rate with 
the Russian Rouble remained practically on the same level as before the crisis and, 
as commented by a local tableware importer, Russian traders might be looking with 
more interest now at British suppliers as against European ones. China is the 
leading chinaware supplier to Russia and its import share has increased from 31% 
to 66% during 2004-2008.

Chinaware is perhaps the only sector of the tableware market where local 
production has been decreasing. Other sectors have seen growth both in local 
production and import. Anti-burning tableware has been growing since 2005 at 
25-35% taking 8% of the market. In 2007 its market size was UDS 162.4 million. 
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Glass tableware market in 2008 was estimated at 467 million items. Growth of 
import was particularly significant. In 2007 total production of glass tableware was 
268 million items, 25% more than in 2006. Total import of glass tableware was 
about 257 million items, 28.5% more than in 2006. Local producers are particularly 
competitive at economy and middle class products. Major supplier of premium class 
products is Europe (France, Czech Republic, Italy), while the major supplier of 
economy class products is China, whose position has strengthened in the last three 
years. Now China is the lead import supplier taking 33,6%, France takes 19,4%, 
Czech Republic - 10,8 %, Turkey - 9,6%, Italy - 6,6%, Germany - 4,1%. A 
remarkable growth has been taking place in the HoReCa sector – between 15% and 
70% in different sub-sectors. The growth is connected to the construction boom in 
Russia during the recent years: not only were plenty of new cafes and restaurants 
opening but also new business centres, hotels and shopping malls.

Largest Russian distributors/retailers of high-end bone china sets, crystal and silver 
cutlery are Genlex, Dom Farfora, Saksonia Farfor, Sense, Top Style. Branded 
stoneware/crockery and other home decoration products are carried into Russia by 
IIS, Bezant, Ramo, Radius and many others. There are also independent top end 
interior retailers (such as Podium) directly importing tableware as well as home 
accessories.

GIFTWARE & HOME DECORATIONS MARKET
It is quite difficult to estimate the size of the giftware market as its boundaries are 
very blurred – it covers everything from a car, jewellery, cosmetics and flowers, to 
a pen. In 2007 the market was estimated at USD 12 billion – this was the amount 
the Russian people were spending on presents per year. The market was growing 
by about 10% annually for the last few years, with the Moscow market growing at 
15-20% per year. Each Muscovite gets about 10 presents a year. The size of the 
business souvenir market in Russia was estimated at USD 200 million in 2007 and 
growth rates were at 20% while some manufacturers demonstrated 40% growth. 
This was still much behind the level of European countries and the USA. 

Growing prosperity of the Russian population and a strong Russian tradition of 
buying «nice little things» as a present, drove the development of the retail 
giftware market. It started to form in the early 90-s, when foreign goods started to 
be imported into Russia. Following the first rather chaotic stage of development, 
first specialised giftware shops appeared in mid 90-s. Some of them have 
developed into big retail chains with hundreds of stores around Russia. Most 
famous ones are:
- Red Cube (low to middle market of giftware, souvenirs, tableware and home 

accessories)
- Strana Podarkov (business souvenirs, writing accessories and leather goods)
- Ruchka.ru (business souvenirs)
- Le Cadeau (business souvenirs)
- Le Futur (expensive hi-tech innovative gifts)
- Bagatelle (innovative, unusual gifts)
- Brusselskiye Shtuchki (interior design items from Belgium and Holland)
- Multi (exotic souvenirs, home and interior gifts), etc.

There are also quite a number of stand-alone giftware stores featuring a unique 
range of products. Already in 2007 there were about 2000 companies in Russia 
operating in the souvenir market, 600 of which were specialised on certain product 
categories. Some of the wholesale distributors selling giftware and interior items 
alongside tableware are Arti-M, Lamira, Foliant Décor, etc.
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Imported goods constitute the major part of the product range of giftware stores. 
Import dominates the market accounting for 80% to 95% market share. Major 
suppliers are China and India. Goods carried from big European warehouses occupy 
one third of the market. Only 5% is taken by Russian made products, mostly of 
“national character”. Russian companies also offer branded souvenirs.

The preferences of Russian consumers vary. They are quite happy to give things of 
no practical value but with a sentimental value. Business souvenirs are usually 
office accessories – from pens and note pads, which are still popular, to branded, 
exclusive and original type of presents that are to be remembered. Among the 
luxury presents are Swiss watches, precious jewellery, leather goods, cigars and 
other smoking accessories. Both classic things and less serious products are quite 
popular.

The Russian culture of gifts giving is becoming more and more similar with 
European one: some holidays and celebrations are coming from the West (such as 
St. Valentine’s Day); consumers are paying more attention to gift packaging; new 
forms of gifts are becoming popular, such as gift certificates. 

New Year is the major celebration in Russia seeing the top sales in the giftware 
market. Russian consumers are spending about 50% of their yearly giftware 
budget. Companies enjoy 50%-400% growth of monthly sales. Thematic presents 
are always on demand (New Year trees, Snowmen, etc) as well humour presents 
like singing dogs and dancing bears. Leading sales items are clocks, cups, 
umbrellas, USB-cards, key-rings, anti-stress toys, plastic New Year tree balls, bells 
and candles. Symbols of the Eastern calendar are always popular. The second 
major sales period of giftware in Russia is spring around 23rd February and 8th

March, which are men’s and women’s days respectively.    
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OPPORTUNITIES
Russia has not been immune to the global economic crisis and in line with other 
high growth markets, the forecast for economic growth is rather moderate. 
However, despite this, Russia's fundamentals remain strong in the medium to long 
term.

Opportunities remain across all sub-sectors – from jewellery to tableware and 
business souvenirs. The capacity of the market is significant due to the sheer size 
of the market (144 million people), opportunities in the Russian regions and the 
high growth rates observed by the market right till 2009. Most experts agree that 
after the economic stabilisation the trends are likely to continue. In the meantime, 
the suppliers have to adjust themselves to the new behaviour of Russian 
consumers, who have become less spontaneous, more attentive to quality-price 
correlation and simply having less money to spend. The demand is still there, 
though the structure of the demand has changed. 

The main changes are: 
- Increasing share of cheaper products. This does not mean, however, that the 

lower end of the market is booming while luxury products have lost their 
demand. Consumers tend to buy cheaper products but within the same price 
bracket and staying loyal to the brands they used to buy. For example, in the 
jewellery sector customers are buying more gold items of less weight, without 
stones or silver items. Suppliers working across several price ranges are better 
positioned in this sense. It is also expected that though the luxury and the top-
middle segments might shrink, competition will reduce in these segments for 
those companies that decide to stay. There will remain a financially stable share 
of population that will keep buying expensive products even if in smaller 
volumes.

- Decreasing import volumes as a result of Rouble devaluation. Though the 
import share was falling generally throughout 2009, local manufacturers were 
not taking full advantage of this increasing their prices to match the increased 
prices of imported products. As a result the import of tableware showed growth 
at the end of 2009 as foreign suppliers generally were flexible and ready to 
adjust their prices while Russian manufacturers are still less technologically 
advanced, have out-of-date equipment, are less capable in design and do not 
invest into new marketing activities. In some sectors, imports will continue to 
dominate the market, namely in costume jewellery, top-end designer jewellery, 
chinaware and crockery. Moreover, GBP has a competitive advantage now over 
Euro and USD, as its exchange rate with the Russian Rouble remained on the 
same level as before the crisis and, importers specialising in European goods 
are looking now with more interest at British suppliers. 
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KEY METHODS OF DOING BUSINESS

DISTRIBUTION PATTERNS
Russia is quite a challenging market in terms of customs clearance. It is important 
for a UK supplier to find a partner experienced in importing into Russia to ensure 
smooth transportation and customs clearance. Giftware, jewellery and tableware 
products are sold in Russia by distributors, wholesalers and retailers, but not all of 
them are importers or willing to import. Most often products are imported into 
Russia by a big distributor, who then sells them further to non-importing 
distributors and wholesalers across Russia, who then sell to retailers. This pattern is 
most common in the middle and lower end of the market. In the top end of the 
market independent retailers tend to import themselves, e.g. designer jewellery is 
sold through high-end fashion boutiques, expensive chinaware is imported by some 
interior salons directly, etc. Major importers are based in Moscow; however, there 
are some good trade companies in the regions as well, retailers in particular. It is 
advisable to keep several options open when looking for partners in Russia. 

BUSINESS CULTURE

Foreign companies remain attracted to the Russian market by its capacity, 
unsaturation and potential for growth. However, succeeding in Russia is not easy.
Those companies, which do well spend a lot of time and money on understanding 
the country, its business culture and the market into which they are moving.
Beyond investing in thorough research and planning, there are no easy solutions to 
success in Russia. Before the economic crisis high margins tended to mask relative
success and failure making it difficult to unpack more successful approaches. The 
market has changed dramatically and companies have to increase efficiency in 
order to survive. 

Acquiring local expertise brings a great advantage. Russian partners, if not
essential, are certainly desirable. Russian expertise tends to help in building 
relationships with government authorities, which might be crucial to maintain in 
certain industry sectors. 

Initial contact with Russian businesspeople tends to be formal. Initial interaction is 
often carried out in writing. Even when agreements have been made over the 
telephone, Russians will often want a fax or a letter to confirm the conversation.
Email is much less widely used than in the UK - most strikingly in government. In 
meetings, Russians will expect interlocutors to be smartly turned out. The concept 
of business casual or smart casual is somewhat alien.

Russians are tough negotiators. They will see negotiations in zero sum terms, 
viewing each separate agreement in isolation. Contracts are usually honoured by 
the letter rather than the spirit, so avoid "good faith" principle in your dealings.
Remember also that Russians tend to view the first draft of a contract as exactly 
that and will frame their negotiations from there. Avoid declaring your negotiating 
red lines earlier than is absolutely necessary. Russians will look for vulnerabilities 
in your position and exploit them. Negotiate hard: they will respect you for it.

Personal contact is central to business. Business is generally conducted through 
frequent person-to-person telephone calls and visits. The concept of a business 
relationship, which is separate to a personal friendship, is outlying. Russians 
devote energy to their friendships and will expect you to reciprocate. Once past the 
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initial formalities of a business relationship, Russians are often extremely 
hospitable.

Russians are a proud people, with a strong view of Russia's unique historic destiny.
They may occasionally criticise their country but you, as a foreigner, will cause 
(serious) offence in doing the same. Equally, do not openly describe Russia as a 
"developing" country: use "transition" if absolutely necessary, but labels of this 
type are best avoided. It is often better to steer clear of politics and history during 
conversation, where you may find Russians' views on Gorbachev, Yeltsin and the 
collapse of Communism diverging sharply from your own. Discussing your family, 
background and Russian favourites such as football, will go a long way. Russians of 
all levels love to talk about their literature and music.

Foreigners are generally expected not to be able to speak Russian. Being able to, 
even just a few words, will be well received. It is also worth having business cards, 
as well as product materials in Russian. 

CERTIFICATION AND HALLMARKING

Most products imported to Russia must have the GOST-R Certificate of Conformity. 
This is a document certifying that the product conforms to GOST standards 
(Russian state standards). European certificates of quality are not valid in Russia 
for import.

The managing authority is the Federal Agency for Technical Regulation and 
Metrology
9 Leninsky Prospekt Street
119991 Moscow
V-49, GSP-1
Russia
Tel: +7 495 236 03 00
Fax: +7 495 236 6231 / 237 6032
E-mail: info@gost.ru
http://www.gost.ru/wps/portal/pages.en.Main (in English)

GOST-R Certificate of Conformity should be obtained from an organisation 
authorised by the Agency. The list of the authorised bodies is available at the 
website www.gost.ru. One of those bodies outside Russia is SGS. SGS United 
Kingdom Ltd. is the only Gosstandart accredited certification body in Great Britain 
that has the authority to issue GOST-R Certificates of Conformity.

SGS UK Ltd
www.uk.sgs.com
217-221 London Road
Camberley, Surrey
GU15 3EY
Tel: + 44 (0) 1276 697 865 / 843
Fax: + 44 (0) 1276 697 832
http://www.uk.sgs.com/gost_russian_certification_uk?serviceId=25886&lobId=190
72

SGS (Moscow office)
Building 1, 10 Letnikovskaya St
115114 Moscow
Russia
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Tel: +7 495 775 4455
Contact: Ms Olga Vasilyevna Scherbak, Deputy Head of Certification
E-mail: scherbak.olga@sgs.com

SGS UK Ltd can also act as an agent for liaison with a Russian organisation on 
behalf of companies. They are liable to issue certificates of conformity to the 
exporter subject to verification. Verification may include an audit, testing and 
inspection by SGS accredited facilities. The Certificate normally travels with the 
goods. It is presented to the Russian customs at the point of entry and should be 
available on demand by the authorities as evidence of certification. Goods without a 
valid certificate of conformity can be impounded, thus incurring demurrage and 
storage charges. 

The certificate of conformity can be obtained by the exporter or by the Russian 
partner/agent. Textiles and clothing are subjects for mandatory certification, raw 
materials are optional. However companies are advised to clarify with their partner 
in Russia which products of their range should have a certificate of conformity, as it 
is certainly required at the point of sale. In most cases, it is recommended that this 
is done by the Russian partner.

Imported precious jewellery must bear the Russian assay mark as to the order of 
the Russian Government. The alloy marks in Russia are different from those in the 
EU. These procedures must be carried out by a local importer at the RF Assay Office 
www.assay.ru. Russian Assay Office has good links with The Birmingham Assay 
Office and The London Assay Office (full list of foreign assay offices is given at the 
website of the Russian Assay Office). 

GUIDES TO DOING BUSINESS IN RUSSIA

UKTI produce a Doing Business in Russia guide that can be downloaded from the 
UKTI Portal www.uktradeinvest.gov.uk, Russia page. The link to the document is 
https://www.uktradeinvest.gov.uk/ukti/fileDownload/PDF_Russia_Business_Guide.p
df?cid=431788

Also, companies such as Baker & McKennzie, PWC and Ernst & Young have put 
together comprehensive guides on Doing Business in Russia.  These can be often 
accessed through company websites.

OTHER MARKET REFERENCE MATERIALS AVAILABLE
When considering doing business in Russia, it is essential to obtain legal, financial 
and taxation advice. A list of international lawyers working in Russia is available 
from the Embassy staff at commercial.moscow@fco.gov.uk

For monthly economic updates please check the embassy website 
http://ukinrussia.fco.gov.uk/en/doing-business/economic-analisis/.
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USEFUL WEBSITES
http://jewellernet.com/ - website of the Russian Jewellers’ Guild: market 
information and news

http://www.jewellerynews.ru/ (in Russian) – daily internet newspaper of jewellery 
industry

http://posudka.ru/ (in Russian) – online business magazine about the Russian 
market of kitchenware and tableware
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MAJOR EXHIBITIONS - 2010

YUVELIR
www.rosyuvelirexpo.ru
DATE: 9-17 September 2010, 
ORGANISER: ZAO R.O.S.Yuvelirexpo, www.rosyuvelirexpo.ru
VENUE: Sokolniki Exhibition Centre, www.exposokol.ru, Moscow, 107113 Russia
PROFILE: Yuvelir is the biggest Russian exhibition in the jewellery sector brining 
together jewellery experts from various countries. The show has been staged for 47 
years and attracts a lot of visitors as one of the biggest international fairs.
SECTIONS OF THE EXHIBITIONS:

 Precious jewellery of gold and platinum; 
 Diamonds, colour precious and semi-precious stones;
 Perl items;
 Costume jewellery;
 Silver cutlery;
 Interior items;
 Watches and clocks;
 Art arms;
 Tools and equipment;
 Packaging;
 Accessories.

GIFTS EXPO

http://www.gifts-expo.com
DATE: 22-25 March 2010, 21-24 September 2010
ORGANISER: OOO Podarki Expo / Gifts Expo Ltd www.gifts-expo.com
VENUES: 

 Gostiny Dvor, 4 Ilyinka Street, Moscow, Russia
 Manezh, 1 Manezhnaya Square, Moscow, Russia

PROFILE: GIFTS EXPO (PODARKI) is Eastern Europe's Biggest International Specialised 
Trade Fair held twice a year, in March and September, in "Manezh" and "Gostiny Dvor" 
Exhibition Complexes, Russia, Moscow. Among exhibitors there are companies from Russia, 
CIS, Italy, France, Germany, Spain, The Czech Republic, Turkey, Israel, Thailand, 
Philippines, China, Taiwan, Hong Kong, India, Lithuania. Traditionally national expositions 
from Europe (Italy, Germany) and Asia (Hong Kong, India, Thailand, Taiwan, the Philippines) 
are organized at the fair.
SECTIONS OF THE EXHIBITION:

 Gifts and interior decorations;
 Costume jewellery and accessories;
 Christmas and festive decorations;
 House ware & dining décor;
 Business souvenirs and corporative gifts.

MOSCOW WATCH SALON
DATE: 01-04 November 2010
ORGANISER: Rosinex, www.rosinex.ru
VENUE: World Trade Centre, www.wtcmoscow.ru, 12 Krasnopresnenskaya nab., 
Moscow 123610 Russia
PROFILE: ‘Moscow Clock and Watch Salon’ is an international specialised exhibition 
of watch and watch accessories. It is the biggest one in Eastern Europe and the 
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only specialised watch exhibition in Russia. In 2003 it was awarded an UFI sign by 
International Association of Exhibition Industry in recognition of its high standards. 
The “Moscow Watch Salon” makes it possible to establish contacts practically with 
all major and regional players of the Russian watch market. 
SECTIONS OF THE EXHIBITION: 

 WATCHES (wrist watches (mechanical, electronic, quartz, automatic, made 
of precious metals, with precious stones); wall clocks, long-case clocks, 
table clocks, fireplace clocks, pocket watches, souvenir watches, alarm-
clocks);

 ACESSORIES (bracelets, watchbands, cases); 
 EQUIPMENT AND COMPONENTS (instruments, batteries, mechanisms, 

packing, etc.).

CONSUMEXPO

www.consumexpo.ru
DATE: 18 – 21 January 2010
ORGANISER AND VENUE: Expocentre, http://www-eng.expocentr.ru, 14 
Krasnopresenskaya Naberezhnaya, 123100 Moscow, Russia
PROFILE: The Consumexpo International Exhibition of Consumer Goods is one of 
the largest and most prestigious exhibitions in Eastern Europe. It is the core event 
in the sector of giftware, home accessories, jewellery, home textiles, tableware and 
cutlery. Consumexpo is constituted by dedicated salons:

 Homestyle (household appliances, home textiles, plastic products etc) 
 Gifts (watches and jewellery, souvenirs, decorative items, perfumery and 

cosmetics etc) 
 Footwear (ladies', men's and children's shoes, shoes for home, sports and 

leisure shoes etc) 
 Clothing (ladies' and men's clothes, clothing for children and teenagers, 

jeans wear, clothes made of leather etc)

GOLDEN GLOBE. SOUVENIRS
http://eng.goldenglobe.ru/
DATE: 28 – 31 October 2009 (dates for 2010 not yet decided)
ORGANISER AND VENUE: Crocus Expo International Exhibition Centre www.crocus-
expo.ru 65-66 km MKAD, Krasnogorsk, Moscow oblast 143400 Russia 
PROFILE: 4th International Exhibition of jewellery, watches and interior items. The 
GOLDEN GLOBE. SOUVENIRS exhibitions is a Crocus Expo IEC's own project 
providing a platform for jewellery companies, fashion houses, design studios, 
museums and private galleries to demonstrate a wide range of original jewellery 
and arts & crafts and maximize their business potential. More than 20 000 visitors 
came to the fair GOLDEN GLOBE in 2008. The following sections are covered at the 
show: jewellery, watches, precious and semi-precious stones, ritual religious 
articles, silver tableware, armoury, small plastics, wrapping, accessories, interior 
items and bijouterie.

HOUSEHOLD EXPO
http://hhexpo.ru/
DATE: 06-09 April 2010, 14-17 September 2010
ORGANISER: Mokka Expo Group 
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VENUE: Crocus Expo International Exhibition Centre www.crocus-expo.ru 65-66 km 
MKAD, Krasnogorsk, Moscow oblast 143400 Russia 
PROFILE: HouseHold Expo is a specialised exhibition of household goods, tableware 
and goods for home. The exhibition organiser is MOKKA Expo Group, supported by 
Mayer J. Group, under patronage of the Chamber of Commerce of the Russian 
Federation. In 2009 the exhibition will host a dedicated salon 'Christmas Gifts'. The 
exhibition happens two times a year. The spring exhibition in 2009 occupied 12,500 
square meters, had 195 exhibitors and attracted 8,756 visitors.

IPSA ADVERTISING SOUVENIRS
http://www.ipsa-russia.ru/expo_index.shtml
DATE: 09-12 February 2010, Spring 2010
ORGANISER: IPSA www.ipsa-russia.ru (Institute of Professionals of the Advertising 
and Souvenir Markets)
VENUE: Crocus Expo International Exhibition Centre www.crocus-expo.ru 65-66 km 
MKAD, Krasnogorsk, Moscow oblast 143400 Russia 
PROFILE: 16th International specialised exhibition of business gifts, advertising 
souvenirs and promotion items. 

RAPPS BUSINESS SOUVENIRS AND GIFTS

http://www.v-expo.ru/exponents.php?id_exhibition=4155
DATE:13-16 September 2010
ORGANISER: RAPPS www.rapps.ru (Russian Association of Manufacturers and 
Suppliers of Souvenirs)
VENUE: Centralny Dom Khudozhnika, 10 Krymskiy Val, Moscow, Russia 
PROFILE: 9th International specialised exhibition of business gifts and souvenirs for 
experts in promotion and advertising. 
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CONTACT LIST

Yulya Alekseyeva
Sector Lead in Giftware, Jewellery & Tabelware

Senior Trade & Investment Adviser
British Consulate-General in Ekaterinburg

T: +7 343 3794931
E: yulya.alekseyeva@fco.gov.uk

Taissia Zelenkova
Team Leader for Consumer Goods

British Consulate-General in St. Petersburg
T: +7 812 320 3221

E: taissia.zelenkova@fco.gov.uk

Valeria Bocharnikova
Senior Trade & Investment Adviser

British Embassy Moscow
T: +7 495 956 7394

E: valeria.bocharnikova@fco.gov.uk

Nadezhda Gorchakova
Trade & Investment Adviser

British Consulate-General in St. Petersburg
T: +7 812 320 3209

E: nadezhda.gorchakova@fco.gov.uk

Mark McCrory
Head of UK Trade & Investment Russia

British Embassy Moscow
T: +7 495 956 7452

E: mark.mccrory@fco.gov.uk


