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Why Mexico?

The Consumer Goods sector in Mexico has 
grown rapidly over the last 5 years and prior to 
the current economic crisis, a growing middle 
class and stable economy have seen an 
increase in demand for imports including UK 
sophisticated goods and services.

According to figures from the National 
Association of Supermarkets and Departmental 
Stores (ANTAD), sales in the retail sector 
increased to an annual rate of 1.6%.

Analysts estimate that the Mexican retail sector 
will grow 43% during the next five years. 
Increasing affluence, a growing population –
including a larger number of young people –
and the continuing development of organised 
retail infrastructure are key factors behind the 
forecast growth in Mexico’s retail sales. 

Mexico’s GDP is expected to turn into growth of 
3.2% in 2010 as the economy begins to 
recover. In 2009 consumer spending per capita 
was $9,564 USD.

Find general information on the Mexican
market conditions on UKTI’s website. The 
Doing Business Guide for Mexico gives an 
overview of Mexico’s economy, business 
culture, potential opportunities and an 
introduction to other relevant issues.

Sector briefing

Consumer Goods
Opportunities
in Mexico

“The Mexican market has 
shown a growing demand for 
luxury goods and it was a 
terrific idea to bring Thomas 
Pink stores to Mexico”  
Jonathan Heilborn CEO of Thomas Pink 
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Opportunities

Luxury Goods
Luxury goods are the second most important 
sector of business in the Mexican market after 
mass consumption products.

Mexico represents 55% of the overall sales of 
luxury goods in Latin-America, above Brazil 
and Argentina.  It places the country amongst 
the top 10 markets in the world. 

Mexico continues to be an important market for 
European firms. British products are recognised 
for their quality and perform well in the 
Mexican market. 

Between 2005 and 2009, various high-end 
stores and car dealers have opened branches 
in Mexico including Saks Fifth Avenue, 
(opening second store this year) Bentley and 
Rolls Royce. International Consultancy 
Company, KPMG, considered that in 2009, 
5.2% of the population in Mexico had the 
capability of buying luxury goods. The high 
socio-economic segment (A, A+), and some of 
the middle-class segments (B+), accounts for 
approximately 7.2 million people. 

Access to credit has played an important role in 
the development of this sector. Consumer 
credit grew strongly in the years up to 2008. 
There were estimated to be 25 million credit 
cards in circulation in Mexico in 2008. 
However, access to credit tightened 
considerably during 2009.

Cosmetics
The total value of the Mexican cosmetics and 
toiletries market is seven thousand million
USD, placing it as the third largest on the 
continent, after the US and Brazil. The sector 
reported a stable growth of 3% during 2009. 
Mexico remains an important FDI destination 
for this industry, and since 2003 has reported 
continued investment of more than $300 
million USD.

The current strategy for most players is to 
effectively penetrate the lower income 
segment. The current retail expansion into 
smaller cities and rural communities offers 
companies the opportunity to reach new 
markets and sustain sales.

The number of brands and products available 
in the market more than tripled in the 2005-
2007 period, reflecting stronger consumer 

segmentation and intense competition in 
cosmetics and toiletries. 

The cosmetics and toiletries market faces a 
challenge from counterfeit products and piracy, 
as well as parallel trading, which all have an 
impact on sales of colour cosmetics, skin care 
products and fragrances. The Mexican police 
are making more efforts to confiscate products 
which have been illegally smuggled into the 
country. 

The cosmetic industry in Mexico mainly 
encompasses the following products:

 Creams, lotions, skin care products and 
powders 

 Perfumes and eau de toilette 
 Make up, lipstick, blusher, and 

foundation
 Nail polish, cuticle remover 
 Hair colour products 
 Deodorants
 Shaving creams and face scrubs
 Shampoos and conditioners 

There are 200 companies in the cosmetic 
industry in Mexico. Some of the leading 
companies in Mexico are:

 Colgate Palmolive 
 Gillette 
 Procter & Gamble 
 Johnson & Johnson 
 Beiesdorf 
 Unilever 
 L'Oréal and direct sales companies like 

Avon, House of Fuller and Jafra

Jewellery
According to the National Chamber of Jewellery 
and Silver Industry; the reconversion of the 
production of gold towards silver, which started 
back in 2001 becomes more evident every 
year. 

In 2009 the annual gold production fell 20%, 
reaching 7,500 tons; the same percentage, but 
in ascent, showed the manufacture of silver 
products, had reached 40 million tons.

The jewellery industry in Mexico is a strong and 
traditional sector.  It is well organised through 
chambers and associations. 

Accessories such as pens, purses and watches 
have performed well in the market.  Luxury 
watches is the area in which the sector grew 
the most. 
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Luxury brand directors agree that the success 
of a brand in Mexico is strongly related to the 
brands’ business strategy, having a wide range 
of products and the correct distribution 
channels.  Using strategic selling locations is 
also a key to ensuring luxury brand success.

Footwear
Mexico is recognised internationally for its 
excellence in the manufacture of footwear. 
Both the states of Guanajuato and Jalisco 
stand out in this area, since they have an 
experienced work force and have focused their 
efforts on targeting this niche area. There are 
more than 800 companies in this sector. In the 
past, international brands have seen and taken 
advantage of the opportunities in Mexico and 
today many others are looking to establish a 
manufacturing facility in the country.

During 2009 Mexican exports grew 1.2%, 
reaching 54 million pairs, where 10 million 
were sold on international markets. 50% of the 
overall exports went to the US, and the rest to 
Europe. Mexico is the 10th largest manufacturer 
in the world.  Some British brands are currently 
selling successfully in the Mexican market. It is 
important to note that the Mexican consumer is 
highly sophisticated and there is strong 
competition. 

Furniture
During 2009 the industry closed with positive 
numbers in both production and sales 
nationally and internationally. Jalisco is 
considered the most important state for this 
sector and this year the creation of a national 
cluster finally occurred. This cluster will bring 
together more than a 1000 companies of the 
sector, associations and chambers; its main 
aim is to position, strengthen and develop the 
industry. 

The state also hosts several important 
international events throughout the year that 
help to promote exports from Mexican 
manufacturers. 

The furniture industry is generally considered 
to be a family business and with strong artisan 
influences. The industry has adapted their 
processes since commercial operations were 
opened allowing more companies to start 
operations internationally. 

80% of the furniture manufactured is for home 
use, 15% for offices and 5% is specialised 
furniture.

At the moment there are some stores that 
operate nationwide in the high-end niche 
including El Palacio de Hierro, Liverpool, Dico 
Furniture, Parrued Galleries, Roche-Bobois, 
Chippendale, Ideas, Facto Art, Zara Home and 
regular stores including Electra, Famsa, Hnos,
Vázquez, Viana, Singer, Salinas y Rocha which 
dominate the national distribution market.

Toy Industry
Mexico is one of a few countries including 
China, Italy and Spain that has a consolidated 
toy industry. It employs more than 28,000 
people, and 6 of the 10 largest toy companies 
in the world have manufacturing facilities in the 
country. Mexico is the 3rd largest toy 
manufacturer in the world after China and 
Brazil.

2009 was a difficult year for the industry as the 
NIHI pandemic crisis occurred during the 
children’s national celebration in Mexico (April 
30th) causing a massive sales reduction of 10% 
compared to 2008. 

Important tariff reductions for imported toys 
from around the globe will be implemented 
next year, giving foreign producers a huge 
window for new opportunities. According to 
Euromonitor, growth forecast for the next five 
years in the traditional toy industry will be 
46%, whereas the videogames industry is 
expected to grow at a rate of 104%.

On the other hand investment during 2008 
helped to consolidate the industry. Lego 
opened its second largest manufacturing 
facility in Mexico, equivalent to a $150 million 
USD investment and the creation of 900 new 
jobs. The US, Canada and Latin American 
countries are the main markets that will 
receive toys from this new facility.

If you have any questions on the opportunities 
above, contact the UKTI contacts named in this 
report.  Business opportunities aimed 
specifically at UK companies are added daily to 
UKTI’s website. These leads are sourced by our 
staff overseas in British Embassies, High 
Commissions and Consulates, across all sectors 
and in over 100 markets.

You can be alerted to business opportunities on 
a regular basis by registering on the UKTI 
website. Find out more on UKTI’s business 
opportunities service on the UKTI website  
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Major events and activities

Expo Beauty Show
www.expobeautyshow.com
Centro Banamex, Mexico City
Time: 24-26 October 2010

Expo Decoestilo
www.decoestilo.com.mx
World Trade Centre, Mexico City
Time: 26-30 July 2010

Expo Joya
www.expojoya.com.mx
Expo Guadalajara, Jalisco
Time: 13-16 October 2010

Congreso Internacional de Spa, Estética y 
Cosmetología 
www.esteticodepe.com
Expo Guadalajara, Jalisco
Time: March 2011

Expo Habitat
www.habitatexpo.com
World Trade Centre, Mexico City
Time: 20-22 May 2010

Find full details of all events in this 
country and sector on the UKTI website.
New export events are added daily to the site 
and you can register to be alerted to them on a 
daily, weekly or monthly basis

UKTI’s Tradeshow Access Programme (TAP) 
provides grant support for eligible Small & 
Medium Sized Enterprises (SME's) to attend 
trade shows overseas. Find out more about 
UKTI support for attendance at overseas 
events

UKTI contacts

Iván Ramírez/Alicia Zayas
Director
UK Trade & Investment Office Guadalajara
Tel +52 33 3630 4357 ext. 101
Fax +52 33 3616 2159
Email: ivan.ramirez@ukconsulate.org
www.ukinmexico.fco.gov.uk

Carlos Montes de Oca/Yasmin Tlatilpa
Trade & Investment Officer
British Embassy Mexico City
Tel +52 55 1670 3242
Fax +52 55 1670 3222
Email: carlos.montesdeoca@fco.gov.uk
yasmin.tlatilpa@fco.gov.uk
www.ukinmexico.fco.gov.uk
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Next steps -
How UKTI can help

British companies wishing to develop their 
business in the Mexican market are advised to 
undertake as much market research and 
planning as possible in the UK. UKTI’s team in 
Mexico, with its wide local knowledge and 
experience, can provide a range of services to 
British-based companies wishing to grow their 
business in global markets.  

This can include:
 Provision of market information 
 Validated lists of agents/distributors
 Key market players or potential 

customers in the Mexican market
 Establishment of interest of such 

contacts in working with you

 Arranging appointments
 Organise seminars or other events for 

you to meet contacts and promote your 
company in the Mexican market 

This work is available via our Overseas Market 
Introduction Service (OMIS) a chargeable 
service which assists British-based companies 
wishing to enter or expand their business in 
overseas markets. 

To find out more about commissioning this 
work, or accessing other UKTI services and 
specialist advice, please visit the UKTI website 
to find contact details for your local UKTI 
office.
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