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OVERVIEW 
 
The Republic of Ireland is located west of Great Britain and occupies five-sixths of the island of 
Ireland. Ireland has a population of 4.2million people and the main population concentrations 
are in the five main towns, the capital city of Dublin, Cork, Galway, Limerick and Waterford. 
Historically, Ireland has always been divided up into four provinces, Leinster, Munster, 
Connaught and Ulster. Over 50% of the population live in the province of Leinster which 
encompasses the counties of Carlow, Dublin, Kildare, Kilkenny, Laois, Longford, Louth, Meath, 
Offaly, Westmeath, Wexford and Wicklow. It is also in Leinster than the capital city and county 
is based, which is by far the most densely populated county in Ireland, over 40% of the 
population resides within 100 km of Dublin city.  
 
Given Ireland’s close proximity to Britain in addition to a similar culture, climate and legal 
system it is an ideal export market for UK companies. Ireland deserves its reputation as a 
priority market for the food and drink industry, Ireland is the UK’s largest export market and 
despite the global downturn double digit growth of food and drink exports to Ireland was 
recorded in November 2008. 
 

CHARACTERISTICS OF MARKET 
 

The food and drink business is Ireland’s largest indigenous sector and has undergone 
considerable consolidation over the last ten years. Total employment linked to the sector 
amounts to almost 230,000 people with exports going to over 120 countries.  
 
As a nation, we consume €7 billion worth of food and drink products annually. The Irish food 
and drink industry has a gross output of €17.8 billion.  
 
The main imports from the UK include cereals, coffee, tea, fruit and vegetables, meat, fish, 
sugars and honey. Ireland imports very little in the areas of dairy, beef and lamb. Ireland is a 
major exporter of these products. In fact, Ireland is the biggest net exporter in the EU of beef 
and lamb.  
 
Four main retail chains dominate the market in Ireland, Tesco, Dunnes, SuperValu and 
Superquinn. 
 
This structure is increasingly challenged by the growth in popularity and the expansion of 
discounters such as Lidl and Aldi. The discount sector currently has less than 10% of the 
market but has been increasing its share; both Aldi and Lidl have stated their intention to open 
more stores in Ireland. In addition, cross border shopping to Northern Ireland has risen rapidly 
due to the Euro/Sterling exchange rate. "With the weakness of sterling there has been huge 
growth in the numbers of people travelling to Northern Ireland to do their shopping," says Kelly 
of Food and Drink Industry Ireland. Kelly points out that Asda and Sainsbury's now have a 
combined 2.5% market share in the Republic of Ireland despite not having any stores south of 
the border.  
 
The economic conditions have resulted in a general increase in price consciousness among 
consumers and a growth in discount retailing. Research by the National Consumer Agency 
(NCA) published in February suggested the price gap between the main Irish supermarket 
chains and discount stores is narrowing.  
 

http://www.nca.ie/eng/
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Main Retail Chains: 
 
Tesco www.tesco.ie 
26.2% of market share in 2007. Tesco began trading in the Republic of Ireland in 1997 and 
now have 111 stores throughout the country. 
 
Dunnes Stores www.dunnesstores.ie  
20.3% of market share in 2007. Dunnes are a privately owned Irish company that deal in 
clothing, textiles, homewares and food and drink. They have 110 stores throughout the 
Republic of Ireland. 
 
SuperValu www.supervalu.ie  
23.8% of market share in 2007. SuperValu have 190 stores. SuperValu (and Centra, listed 
below) is part of Musgrave Retail Partners, the retail franchise division of the Musgrave Group, 
Ireland’s largest grocery and food distributor.  
 
Superquinn www.superquinn.ie  
8% of market share in 2007. The first shop was opened in 1960, and now Superquinn owns 
nineteen large shops and nine Shopping Centres. Their presence is mainly located in the Dublin 
area but they are expanding nationally with shops in Kilkenny, Waterford and Limerick. 
 
Discounters: 
 
Lidl www.lidl.ie  Aldi www.aldi.ie  
 
Other: 
 
Spar www.spar.ie  Centra www.centra.ie  
 
M&S www.marksandspencer.com  
 
Independent Retailers: 
 
Independents are very open to premium products from Europe and are constantly striving to 
differentiate themselves from the multiples with high quality products that are not sold in 
mainstream retailers.  
 
Three of the most popular independent food retail outlets are: 
 
Avoca www.avoca.ie   
Donnybrook Fair www.donnybrookfair.ie  
Fallon & Byrne www.fallonandbyrne.net  
 
Foodservice: 
 

Food sales to the foodservice market were €3 billion in 2005 at purchasing prices. In 2005 €11 
billion was spent on food and drink outside the home. Key outlets are on site catering, hotels, 
restaurants, coffee and sandwich outlets and forecourt/symbol deli bars. The purchasing 
process is decentralized and head chefs are key in buying power. 
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The Drinks Industry: 
 
The Drinks Industry of Ireland website has a 7 page fact booklet available for free download 
covering a range of topics about the sector 
http://www.drinksindustry.ie/easyedit/files/ABFI_Brochure.pdf  
 
FSAI – The Food Safety Authority of Ireland 
The principal function of the Food Safety Authority of Ireland (FSAI) is to take all reasonable 
steps to ensure that food produced, distributed or marketed in the State meets the highest 
standards of food safety and hygiene reasonably available.  The FSAI aims to ensure that food 
complies with legal requirements, or where appropriate with recognised codes of good practice. 
 
Bord Bia – The Irish Food Board 
The role of Bord Bia, the Irish Food Board, is to act as a link between Irish Food, Drink & 
Horticulture suppliers and existing and potential customers. 
 
FDII – Food and Drink Industry Ireland 
 
Food and Drink Industry Ireland (FDII) is the main trade association for the food and drink 
industry in Ireland. It represents the interests of over 150 food, drink and non-food grocery 
manufacturers and suppliers.  
 

OPPORTUNITIES 
 
Opportunities exist for a wide range of products in the following areas; health foods, organic 
foods - Bord Bia recently published statistics that the value of organic sales in Ireland stands at 
more than €100m; a growth of 82% since July 2006, ethnic foods, snacks, biscuits and 
confectionary - consumption of chocolate in Ireland is amongst the highest in the world, frozen 
foods, coffee - Irish per capita consumption of coffee lags behind the European average and 
there are prospects for long-term real growth in the sector. Soft drinks and fruit juices - the soft 
drinks market is one of the largest of all retail sectors in Ireland, wine and beer - Irish beer 
distributors continue to seek out new brands, especially aimed at niche markets. Although 
competition is fierce, potential exists for beers from microbreweries to enter this market.  
Opportunities also exist for low alcohol and non-alcoholic beers. 
 
Possibilities for export exist not only in processed foods but also for fresh ingredients used in 
meal preparation. This is in keeping with the trend that during the week people prefer fast, 
easy, quality and healthy meals that can be prepared quickly while at the weekends it is popular 
to prepare meals from scratch. 
 
With international travel now a commonplace activity amongst the Irish, the home market is 
incredibly receptive to new food ideas, as consumers want to find the food tastes they have 
experienced abroad on the shop shelves at home. 
 
UKTI publishes international business opportunities gathered by our network of British 
Embassies, High Commissions and Consulates worldwide. These opportunities appear in the 
Opportunities portlet on the relevant sector and country pages on the UKTI website.  
 
By registering with the UKTI website for free, you can be alerted by email when relevant new 
opportunities are published. New or updated alert profiles can be set in ‘My Account’ on the 
website. 
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KEY METHODS OF DOING BUSINESS  
 
Food distribution in Ireland is quite fragmented. Although some of the supermarket chains have 
central distribution in place, there are still a large number of smaller specialist distributors 
specialising in frozen, chilled or ambient food. It is personal preference and dependant on the 
product whether you choose to contact retailers direct or distributors. If you are interested in 
approaching a retailer or distributor in the market, it is recommended that you telephone them. 
The response to main shots alone can be very poor and generally speaking, most Irish 
companies that you call will be happy to put you in touch with the relevant contact person.  
 
As Ireland is so close you should seriously consider exhibiting at the suggested events, or at 
least attend them, to get a feel for the market and your competitors. Attending the trade fairs 
would also give you the opportunity to meet distributors and retailers operating in the market 
and show them how serious you are about your plans for export. 
 
Ireland is a member of the Eurozone. The rate of exchange as of April 2009 was: £1: €1.14. 

MORE DETAILED SECTOR REPORTS 
 
Research is critical when considering new markets. We offer a service called OMIS (Overseas 
Market Introduction Service), to UK companies looking to expand and grow their operations 
abroad.  
  
There are 4 levels of service offered ranging in price from £490 up to £1,960. Each service is 
tailored to the individual requirements of the customer. Examples of what may be provided are: 
  

• A market/sector overview 
• Market analysis - feasibility of your products/service in the market; opportunities, 

prospects and evaluation of market entry strategies 
• The identification, in-depth assessment of potential contacts/partners e.g. details of 

retailers and distributors 
• "Appointment making" with selected contacts or potential business partners 
• Local market introductions e.g. chambers of commerce, trade associations etc. 
• In-depth sector research, in-market assistance and mentoring  
• Organising and inviting potential local partners to bespoke receptions, meetings and 

seminars where you can personally present your product or service 
 
 
In Dublin we have a conference room that we can make available for companies to use. We 
have also used the Ambassador's house for hosting dinners and receptions 
OMIS is a fully flexible service, contact your local International Trade Advisor if you are 
interested in accessing these services, or for general advice in developing your export strategy. 
 
To find out more about UK Trade & Investment activities visit our website 
http://www.ukti.gov.ukand the British Embassy’s website at 
www.britishembassyinireland.fco.gov.uk    
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PUBLICATIONS 
 
Checkout 
Checkout Publications Ltd 
Adelaide Hall  
3 Adelaide Street 
Dun Laoghaire 
Co. Dublin 
 
Tel: +353 (0) 1 2300322 
Web: www.checkout.ie  
 
Food & Wine Magazine 
Harmonia 
Rosemount House 
Dundrum Rd 
Dublin 14 
 
Tel: +353 (0) 1 2405300 
Web: www.harmonia.ie  
 
Irish Food 
IFP Media 
31 Deansgrange Rd 
Blackrock 
Co. Dublin 
 
Tel: +353 (0) 1 2893305 
Web: www.ifpmedia.com  
 
Licensing World & Off License 
Jemma Publications 
Grattan House 
Temple Rd 
Blackrock 
Co. Dublin 
 
Tel: +353 (0) 7642700 
Web: www.jemmapublicationsireland.com  
 
ShelfLife 
Media Team 
Media House 
South County Business Park 
Co. Dublin 
 
Tel: +353 (0) 1 294 7777 
Website: www.shelflife.ie 
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Today’s Grocery Magazine 
The Mews 
Eden Road Upper 
Dub Laoghaire 
Co. Dublin 
 
Tel: +353 (0) 1 2809466 
Website: www.todaysgrocery.com 
 

EVENTS 
 
RUDE Health  12/09/09 – 13/09/09 
A health and well being event held annually. For more information please see 
www.rudehealth.ie   
 
SHOP    28/09/09 – 30/09/09  
Shop is Ireland's main international annual Retail, Food and Drink event. For more information 
please see www.shopexhibition.com 
 
CATEX  TBC  
CATEX has established itself as Ireland’s premier showcase of equipment, services, and food 
and beverage products for the foodservice and hospitality sectors. Launched in 1965, CATEX 
has developed over the years into a complex mix of trade stands, live competitions, 
demonstrations, workshops, and seminars. For more information please see 
www.catexexhibition.com 
 
UK Trade & Investment’s Tradeshow Access Programme (TAP) can help eligible UK 
businesses take part in overseas exhibitions. Attendance at TAP events offers significant 
benefits: 
 

• possibilities for business opportunities both at the show and in the future  
• a chance to assess new markets and develop useful contacts  
• grants are available if you meet the criteria  
• UKTI staff overseas will be available to assist delegates 

 
 
Other Market Visit Support may be available via your local International Trade Advisor. 
 

CONTACT LISTS 
 
UKTI’s International Trade Advisers can provide you with essential and impartial advice on all 
aspects of international trade. Every UK region also has dedicated sector specialists who can 
provide advice tailored to your industry. You can trace your nearest advisor by entering your 
postcode into the Local Office Database on the homepage of our website. 
 
For new and inexperienced exporters, our Passport to Export process will take you through the 
mechanics of exporting. An International Trade Adviser will provide professional advice on a 
range of services, including financial subsidies, export documentation, contacts in overseas 
markets, overseas visits, e-commerce, subsidised export training and market research. 
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Kate Goodison 
 
Kate Goodison 
Trade Advisor 
UK Trade & Investment  
British Embassy  
29 Merrion Road, Ballsbridge, Dublin 4, Ireland  
Tel: + 353 1 205 3757  
Email: kate.goodison@fco.gov.uk   
Visit our blogs at http://blogs.fco.gov.uk  

http://blogs.fco.gov.uk/
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