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OVERVIEW 

 

The Canadian government, through the mandate of the Department of Canadian 

Heritage1, strives to preserve Canadian content in the creative industries and regulates 

programs and policies to do so. Non-Canadian content is dominated by an American 

influence as a result of geographical proximity and cultural similarities.  However, 

Canada’s diverse population appreciates and embraces cultural products from around 

the world.   

 

To keep pace with technological advancements and crossover industries, and to 

encourage development of its export market, Canada increasingly supports strategic 

partnerships and alliances in creative industries. The UK is well positioned to add value 

to this sector via sponsorship and partnership in projects.    

 

Canada is not presently considered a priority market for creative industries. 

Nonetheless, there are many excellent opportunities for UK business within the film, 

television, multimedia and music sub-sectors. In addition, the design field offers some 

opportunities for UK companies, while multimedia fields in Canada include niche 

markets in children’s programming and documentaries. Other rapidly growing 

                                           
1 www.pch.gc.ca   

http://www.pch.gc.ca/
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industries include: animation/digital/new media; educational and training software; 

and gaming software.  

 

OPPORTUNITIES 

 

As noted in the following chapters, partnerships, sponsorships, strategic alliances, and 

to a lesser degree, buyouts are a key factor in developing business with the core 

industries in the creative sector.     

 

The UK is well positioned to add value in the development and expansion of all creative 

industry sectors, particularly film/television, publishing and multi-media.   

 
 

 
 

 

 
 

CHARACTERISTICS OF MARKET 

Film and Television    

Telefilm Canada2, a Crown Corporation, operates under the jurisdiction of the 

Department of Canadian Heritage. It operates five funding and development 

programmes from a budget of over £200 million to support the film, television, new 

media and music industries. Of these, the Canada Feature Film Fund and the Canadian 

Television Fund support film and television production. Telefilm Canada ensures that 

Canadian productions in the creative industries reflect the country’s diversity and 

appeal to its audiences.  

 

In the 2007/08 financial year Canadian film and television production amounted to 

C$5.2 billion (as a foreign location and service-FLS) an increase of 4% over 2006/07. 

Production continued to be concentrated largely in 3 provinces: Ontario (37%), British 

Columbia (28%) and Quebec, (23%) the balanced shared amongst the other 

Provinces.  Employment in the Canadian film and television industry was estimated to 

be 116,000 (80,800 direct and 32,200 indirect) in 2007/08 a slight decrease over the 

previous year.    

 

The production, post-production and distribution of film is amongst Canada’s fastest 

growing industries in terms of real GDP, according to the latest research from Statistics 

Canada. This segment of the economy outpaced the average growth rate for all 

industries. 

 

The Canadian film and television industry primarily focuses on feature films and 

television programmes in the lifestyle, film, drama and children’s genres.  

Children/youth programmes, documentary and animation are considered the strength 

                                           
2 www.telefilm.gc.ca  

UKTI publishes international business opportunities gathered by our network of British 

Embassies, High Commissions and Consulates worldwide. These opportunities appear 

in the Opportunities portlet on the relevant sector and country pages on the UKTI 

website. By setting up a profile you can be alerted by email when relevant new 

opportunities are published. New or updated alert profiles can be set in My Account 

on the website. 

 

http://www.telefilm.gc.ca/
http://www.uktradeinvest.gov.uk/ukti/opportunities
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of the Canadian Industry, with Canadian based Corus Entertainment is a major global 

supplier for these genres.  

 

There is a considerable amount of British/Canadian co-production in both film and 

television, involving key British players such as the BBC and Channel 4, as well as 

independent productions. The UK is consistently one of Canada’s leading co-production 

partners. In 2008, however, co-productions fell by 48% to C$298 million.  This was 

mainly in the theatrical film subsector, and particularly with Canada’s leading partners 

UK3 and France.  The UK was involved in 16 bipartite and 1 tripartite productions in 

2008 for a total of C$53.million in production value.   

 

The Toronto International Film Festival is considered the world’s No. 2 event (after 

Cannes), and is an important vehicle for showcasing and increasing sales value for UK 

films. The Montreal World Film Festival, Vancouver International Film Festival and 

Atlantic Film Festival continue to raise the UK’s profile with their selections of UK and 

UK/co-produced films. The Banff World Television Festival is an important event for 

television production and provides excellent opportunities for UK television production.  

 

In order to attract foreign investment in film and television, many provinces offer tax 

incentives for domestic production. Incentives vary and may include increased credits 

for filming in rural areas or a graduated reduction for the number of films produced.  

Among the more prominent destinations for foreign filmmakers are Ontario4 (35% tax 

credit), British Columbia5 (35%), Quebec6 (25%) and Manitoba7 (35%). In each case 

the credit only applies to production that occurs within the province. Telefilm Canada 

are in the process of updating outdated international treaties, that will ensure Canada 

remains a competitive co-production partner.    

 

Music    

Canada is considered to be the sixth largest music market in the world after the United  

States, Japan, UK, France and Germany and seventh largest in the digital music  

Market,  worldwide.  The Canadian recorded music market was estimated to be worth  

US$627 million in 2008, a decline of 9.7%, over 20078.   

 

The decrease in overall value is due in large part to the reduction in spending on  

physical formats, counteracted by the rise in digital format spending. Digital and  

traditional format recording sales were valued at C$78.5 million in 20089.   

 

Canada’s music distribution industry is dominated by the Canadian operations of 

foreign owned record companies EMI, Universal, Warner Music and Sony BMG.  These 

four companies, which together account for roughly 80% of music sales, distribute 

music by their own artists as well as those signed by Canadian record labels. Groupe 

Archambault is Quebec’s largest distributor and retailer of French language music.  

 

                                           
3 Due in part to tax incentive changes made by the UK government.   
4 www.omdc.on.ca  
5 www.bcfilm.bc.ca  
6 www.qftc.ca  
7 www.mbfilmsound.mb.ca   
8 Ibid  
9 Neilsen SoundScan, www.soundscan.com  

http://www.omdc.on.ca/
http://www.bcfilm.bc.ca/
http://www.qftc.ca/
http://www.mbfilmsound.mb.ca/
http://www.soundscan.com/
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In addition to the major players there are approximately 130 independent record labels 

registered as members of CIMA10 (formerly CIRPA) in Canada. Independent labels 

distribute their product in one of two ways. They may strike a licensing or a 

distribution deal with either multinational or independent distributors. Such deals are 

often underpinned by marketing and promotional efforts to encourage national sales. 

Independent labels may also choose to distribute their product via local channels, 

usually leading to localised sales. These products tend to be focussed on a specific 

non-mainstream music genre.  

 

Major music retailers in Canada include HMV Canada, CDPlus, Archambault Musique 

and Music World. Mass retailers and department stores that sell music are also 

considered leading retailers. These include Future Shop, Best Buy, Wal-Mart, Zellers 

and Costco. Music selection in retail chains is limited and mainly driven by popular 

titles in the market. While retail outlets still comprise the bulk of music sales, music 

downloads, digital radio and interactive music sites are becoming increasingly popular 

alternative sources for popular music. By 201111 it is predicted the balance will have 

tipped and there will be more digital than current traditional retail.     

 

Music is considered one of Canada’s main cultural exports with Canadian artists gaining 

popularity and success at home and abroad, raising Canada’s profile as a major source 

of music talent in the world.   

 

Ontario’s music industry is the largest in Canada, recording the highest revenue of all 

the Provinces.  In 2007 their market share was 73% (C$501 million) Quebec had a 

16% share (C$109 million) with the balance divided amongst the other provinces.   

 

The Canadian Radio and Telecommunications Commission12 (CRTC) is part of the 

Department of Canadian Heritage, and is the regulatory body that oversees 

broadcasting and telecommunications in Canada. This mandate includes monitoring 

French-English language and Aboriginal content, and ownership of radio, television, 

cable, and satellite enterprises. The CRTC’s policy includes Canadian content 

requirements for radio and television airtime. Radio programming stipulates a 

minimum of 35% Canadian content, however there are exceptions in areas such as 
college/community radio and instrumental music programming. There are close to 600 

private AM and FM radio stations in Canada.  

 

Digital content is playing an increasingly larger role in the Canadian music industry,  

with a reported 40 million digital tracks bought (subscription and downloads) in 2008 

an increase of 58% over 2007 and more than double the U.S. growth (27%).  The 

digital market will continue to experience growth; however, illegal downloading is a 

global problem, and particularly troublesome in Canada, causing loss of revenue across 

the industry.   

    

                                           
10 Canadian Independent Production Association: www.cipa.ca  
11 PWC www.pwc.com/ca  
12 www.crtc.gc.ca           

http://www.cipa.ca/
http://www.pwc.com/ca
http://www.crtc.gc.ca/
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Multimedia                                                                                                                                                                                                                                                                                                                                                                                                                                                                                  

Canada’s innovative multimedia industry network has made it a major player in the 

global market. The country boasts over 100 post-secondary new-media programmes, a 

skilled and talented workforce, and research and incubator facilities. Canada is home 

to world-renowned companies in special effects, animation, gaming, Web services, 

business and educational software. Government support also plays a role in this 

network as the New Media Fund, administered through Telefilm Canada, supports R&D, 

tax incentives and industry-focused facilities.   

 

There are approximately 1,800 Canadian multimedia companies, primarily small sized 

firms, with a workforce of over 20,000. Established multimedia industry clusters are 

concentrated around Toronto, Montreal and Vancouver, while newer centres around 

Winnipeg, Edmonton and Calgary are growing. Prominent Canadian companies include 

Nelvana Limited (animation) and Alais/Wavefront (3D graphics technology).   

                                      

The multimedia industry is a crossover of many enterprises in various areas, such as 

telecommunications, broadcasting, content design, R&D and computer technology. 

Because a high degree of networking is critical in order to increase expertise, many 

companies form alliances and engage in merger/acquisition activities to strengthen 

their market position and maintain high quality content. The three main multimedia 

clusters are considered prime destinations for foreign direct investment in the industry, 

though Canada maintains a thriving domestic multimedia market. Canada is considered 

a gateway into the US market through NAFTA, and it maintains economic ties with 

Asia-Pacific and Europe, all of which are recipients of Canada’s multimedia exports.    

 

Despite the overall strength in the industry, there are weaknesses in product 

marketing and distribution. Education and government support are considered key to 

enhancing the marketing efforts in this field, and the dominance of American 

distribution channels means Canadian products are not assured retail and consumer 

exposure. 

Publishing  

Much like Information and Communication Technologies (ICT), publishing crosses into 

and influences many other industry sectors. As a result, publishing has shifted from 

classification in the manufacturing sector and is now included in the services sector. 

This category shift has forced traditional players to adopt technical skills to keep pace 

with new developments in the evolving industry. 

 

The book publishing sector, in 200713, was dominated by firms in Ontario (64%) and  

Quebec (29%) accounting for 93% of total operating profits.  Revenue was up slightly 

from 2006 to just over C$2.13 billion. According to the Association of Canadian 

Publishers there are approximately 14514 Canadian owned book publishers operating 

across Canada.  The foreign controlled book publishers are located mainly in Ontario 

and Quebec. Overall the industry is comprised of SME’s.  Canadians continue to 

purchase books at retail stores, however, there is steady growth in on-line publication 

shopping. On-line retail, e-books, catalogue shopping will continue to have a negative 

impact on retailers ability to remain competitive. Residents of Alberta, British Columbia 

                                           
13 Statistics Canada- The Daily (latest available figures)  
14 2008 statistic 
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and Ontario spend more on books than the nation average with children’s books being 

one of the areas of noted growth.     

 

Total Canadian exports of printed books, newspapers, pictures, manuscripts and 

similar products (NAICS/5111) for 2008, was approximately C$142 million.   The top 

trade recipient was the U.S., that received 87% of exports in the publishing sector 

followed by France (5.77%), UK (1.5%), and India (0.7%). Almost 80% of imports 

originated in the U.S., followed by France, China, and UK. Imported printed material 

(books, newspapers and periodicals) is worth approximately C$2.5 billion.     

 

The value of the retail book industry is unconfirmed but estimated to be worth 

approximately C$1.59 billion.  The Chapters Indigo national bookstore chain dominates 

the Canadian book retail market, accounting for roughly 44% of book sales across the 

country.  However, reflecting the downturn in physical sales, CI has started to reduce 

book space in favour of gifts/accessories. More than 2000 bookstores operate in 

Canada, and range from independents to large chains.  Online retailer Amazon.ca, 

owned and operated by Amazon.com in the US, also accounts for a significant 

percentage of book sales in the Canadian market. Federal restrictions on foreign 

ownership of cultural enterprises aim to protect Canadian cultural identity. As a result, 

new ventures require a Canadian partner, which thus far has prevented the physical 

presence of large foreign book chains in Canada.  Educational publications (text books 

and learning aids) sit within the domain of college/university outlets.   

 

The Canadian periodical publishing industry generated C$2.28 billion in 2007 an 

increase of 1.8% from C$2.24 billion in 200615.  The ten largest periodical publishing 

houses accounted for 57% of the industry’s operating revenues.   These companies are 

primarily Canadian-owned and operated. Their publications, which contain at least 

80% Canadian content, comprise half of the country’s total magazine sales. The 

Department of Canadian Heritage funds programmes that aim to support the diverse 

range of periodicals reflecting Canada’s cultural landscape.  These include: ethno 

cultural, aboriginal, minority official language, arts and literary publications; small 

community and rural weekly newspapers; and general consumer, request and free 

circulation magazines.  

DESIGN 

Canada, lead by the Toronto based Design Exchange, has  embarked on a strategy to 

initiate a National Design Policy, geared towards sustaining future  competitiveness, 

cultural identity and environmental leadership.  In launching this initiative Canada will 

join with other countries (Denmark, Korea, N.Z. Ireland, UK and others) in formalizing 

its own policy.   

The policy will strive to endorse design as an overall driver of competitiveness and 

innovation, establish incentives for use of design, encourage design in education, 

strengthen IP laws (for designers), strengthen ‘design’ education via cross 

collaboration and integration amongst Universities, and target overseas companies 

interested in forming strategic alliances and investment.   

                                           
15 Statistics Canada 
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According to the last Census16 employment within the design industry was primarily 

focussed in Toronto, followed by Montreal, Vancouver, Calgary and Ottawa.  Toronto is 

considered to be the centre of Canada’s design economy based on the number of 

workers (approximate 103,000) and design establishments, representing Architecture, 

Landscape Architecture, Industrial, Graphic, Interior, Theatre, Fashion and Exhibit 

designs.  Two notable firms are Yabu Pushelberg, and Umbra who have garnered both 

domestic and international acclaim.  

KEY METHODS OF DOING BUSINESS 

As noted above.    
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16 2006 Census  

 

 

 

 

 

 

 

 

 

 

 

 

PUBLICATIONS  

 

 

 

 

 

 

 

 

 

Other background information on doing business in Canada can be found on UKTI’s website. 

Simply go to:  

https://www.uktradeinvest.gov.uk/ukti/appmanager/ukti/countries?_nfls=false&_nf

pb=true&_pageLabel=CountryType1&navigationPageId=/canada 
to access the Canada country pages where you will find information on: 

 Economic background and geography, customs and regulations, selling and 

communications, contacts and setting up, visiting and social tips.    

 

When considering doing business in Canada, it is essential to obtain legal, financial 

and taxation advice.  A useful contact list of lawyers, in Canada, is available. For 

further details, please contact: 

 

Valerie Strand, Trade Officer  

UK Trade & Investment/British Consulate-General 

777 Bay Street, Suite 2800 

Toronto, ON, M5G 2G2 

Tel: 001 416 593 1290 +1 x2229 

Fax: 001 416 593 1229 

Email: valerie.strand@fco.gov.uk 

 

Research is critical when considering new markets. UKTI provides market research 

services which can help UK companies doing business overseas including:  

 

 Overseas Market Introduction Service (OMIS). Bespoke research into 

potential markets, contacts and support during your visits overseas. 

 Export Marketing Research Scheme. Advice on market research and help to 

contact subsidised market research administered by the British Chambers of 

Commerce on behalf of UKTI.  

 

Contact your local International Trade Advisor if you are interested in accessing 

these services or for general advice in developing your export strategy. 

https://www.uktradeinvest.gov.uk/ukti/appmanager/ukti/countries?_nfls=false&_nfpb=true&_pageLabel=CountryType1&navigationPageId=/canada
https://www.uktradeinvest.gov.uk/ukti/appmanager/ukti/countries?_nfls=false&_nfpb=true&_pageLabel=CountryType1&navigationPageId=/canada
https://www.uktradeinvest.gov.uk/ukti/appmanager/ukti/countries?_nfls=false&_nfpb=true&_pageLabel=CountryType1&navigationPageId=/canada
mailto:Valerie.strand@fco.gov.uk
http://www.uktradeinvest.gov.uk/ukti/market_sector_research
http://uktilocaloffice.thedriveris.com/
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PUBLICATIONS  

 

Access Magazine (Music)  

ww.accessmag.com  

 

Canadian Musician  

www.canadianmusician.com  

 

Graphic Monthly 

www.graphicmonthly.ca   

 

Chart Magazine (Music)  

www.chartattack.com  

  

 

The Guide (Film) 

www.cftpa.ca  

 

Playback (Film/Television)   

www.playbackmag.com   

 

Print Action 

www.printaction.com  

 

Canadian Printer 

www.canadianprinter.com  

 

 

EVENTS 

 

Film 

 

Atlantic Film Festival  

www.atlanticfilm.com 

 

Banff World Television Festival 

www.banff2009.com  

 

Canadian Film Centres’ Worldwide Short 

Film Festival 

www.worldwideshortfilmfest.com  

 

Hot Docs 

 

Montreal World Film Festival  

www.ffm-montreal.org 

 

Toronto International Film Festival  

www.tiffg.ca 

 

 

Vancouver International Film Festival  

www.viff.org  

www.hotdocs.ca 

 

 

Music, Gaming, Graphics 

 

Arcadia, Video Game Festival 

www.festivalarcadia.com  

 

Canadian Music Week  

www.cmw.net 

  

Montreal Games Summit 

www.montrealgamesummit.com 

 

IN (formerly ICE) 

www.interactiveontario.com  

 

North by Northeast (NXNE) Music & 

Film Festival & Conference  

www.nxne.com  

 

Print Ontario 

www.printontario.com  

 

Game On Finance  

www.gameonfinance.com  

 

 

 

 

 

http://www.canadianmusician.com/
http://www.graphicmonthly.ca/
http://www.chartattack.com/
http://www.cftpa.ca/
http://www.playbackmag.com/
http://www.printaction.com/
http://www.canadianprinter.com/
http://www.atlanticfilm.com/
http://www.banff2009.com/
http://www.worldwideshortfilmfest.com/
http://www.ffm-montreal.org/
http://www.tiffg.ca/
http://www.viff.org/
http://www.hotdocs.ca/
http://www.festivalarcadia.com/
http://www.cmw.net/
http://www.montrealgamesummit.com/
http://www.interactiveontario.com/
http://www.nxne.com/
http://www.printontario.com/
http://www.gameonfinance.com/
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CONTACT LISTS 

 

Canadian Film and Television 

Production Association 

www.cftpa.ca 

 

Canadian Radio and 

Telecommunications Commission 

(CRTC)  

www.crtc.gc.ca 

  

 

Department of Canadian Heritage  

www.canadianheritage.gc.ca 

 

Telefilm Canada 

www.telefilm.gc.ca 
 

 

 
 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

UK Trade & Investment’s Tradeshow Access Programme (TAP) can help eligible UK businesses 

take part in overseas exhibitions. Attendance at TAP events offers significant benefits: 
 

 possibilities for business opportunities both at the show and in the future  

 a chance to assess new markets and develop useful contacts  

 grants are available if you meet the criteria  

 UKTI staff overseas will be available to assist delegates 

 
Find out if you are eligible to apply to attend this event, and more about the support UKTI can 

offer, on the UKTI Market Entry web page. 
 

Details of TAP events can be found in the Events portlet on the Canada  page. 

 
Other Market Visit Support may be available via your local International Trade Advisor. 

 

UKTI’s International Trade Advisers can provide you with essential and impartial 

advice on all aspects of international trade. Every UK region also has dedicated 

sector specialists who can provide advice tailored to your industry. You can trace 

your nearest advisor by entering your postcode into the Local Office Database on the 

homepage of our website. 

 

For new and inexperienced exporters, our Passport to Export process will take you 

through the mechanics of exporting. An International Trade Adviser will provide 

professional advice on a range of services, including financial subsidies, export 

documentation, contacts in overseas markets, overseas visits, translating marketing 

material, e-commerce, subsidised export training and market research.  

 

http://www.cftpa.ca/
http://www.crtc.gc.ca/
http://www.canadianheritage.gc.ca/
http://www.telefilm.gc.ca/
http://www.uktradeinvest.gov.uk/ukti/market_entry
http://www.uktradeinvest.gov.uk/ukti/market_entry
http://uktilocaloffice.thedriveris.com/
http://www.uktradeinvest.gov.uk/ukti/support_to_succeed

