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OVERVIEW 

 

Design 

 

Korea’s overall design market in 2008 was worth approximately £3.8 billion in 2008 

and Korea's design industry has been showing a continuous growth over the past a 

couple of years. Korean government is also strategically supporting local design 

industry with an aim to have Korea rank 7th in the world design market by 2010, 

reaching 90-95% of advanced countries' design standards. Korean government has 

selected design as one of the nation's new economic growth engines and in late 

2008, the Korean government has announced that it would invest about £136 

million to boost the local design industry to have it grown to the market of about 

£7.6 billion by 2012. 

 

In addition, there is another dynamics, which is creating new opportunity for 

international collaboration in the Korean design industry.  

The capital city, Seoul has recently been chosen as the World Design Capital 2010 

by ICSID. Consequently the central and local government bodies are eagerly 

making active plans to boost Korean design industry in a range of areas and 

enhance the international collaboration. As a result, the government is expecting to 

see increase in numbers of design firms from 1,575(2007) to 2,500 by 2012, and 

leading 24,000 employment opportunities.  

Korean companies have continued to increase their spend on R&D and the major 

electronics manufacturers are now global players. Design has become a core 

competence in the Korean electronic companies and 53.4% of spending on 

outsourcing design enables business to ‘develop new concept models’ and to get 

benefits from improved brand awareness and increased turnover.  
Korea's largest conglomerate, Samsung has long had a design facility in the UK and 

the second largest conglomerate, LG has relocated its design centre from Milan to 

London in the mid of 2008. In addition, EXR, Sungjoo International and Hwaseung 

have also established design operations in the UK of one sort or another.  

 

 
Animation 

 

Korea has a long history as a service provider for Western – mainly US and 

Japanese – animation companies. The value of the Korean animation market is 

about US$ 311 million (2007) and according to the Ministry of Culture, Sports and 

Tourism, it is one of the few creative industries that is making money.  Its 

subcontracting business is declining, but because of its long history as a pure 

service provider, there is a lack of creativity and know-how within the studios to 

develop the business to the next level.  And although Korea is home to over 300 

animation companies, employing 10,000 people, most are small or medium-sized 

enterprises (SMEs) that don’t have the financial resources to market ideas.  The 

Korean government realises its animation industries’ survival is dependant on 

animation studios becoming rights owners rather than service companies, with the 

ability to create sustainable income streams beyond the traditional manufacturing 

profits. As such it has begun to invest heavily into the animation sector to help 

make this shift in emphasis a reality. In 2000 it set up the Korea Culture & Content 

Agency (KOCCA) to help develop and train the industry and provide funds for 

production and co-production. KOCCA is keen for Korea’s animation studios to 

collaborate with countries who have a strong tradition in the creative process of 

producing cartoons. 
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Film 

 

Korean Films have shown an increasing appeal to international audiences at world 

film festivals last few years and South Korea is now one of the fastest growing 

cinema markets in the world.  The South Korean movie and television industry has 

become fashionable throughout East Asia - the so called "Korean Wave" of 

entertainment is generating substantial export revenues.  However, although they 

have benefited from a significant growth in their regional market the Korean film 

industry exports are keen to reduce their dependence on the Asian markets.  As a 

result the industry is increasingly looking at international (non-Asian) markets in 

order to support the development of film production, distribution, and promotion 

that can more effectively address the opportunities of a globalised target market 

place. Korea film exports, which had sunk to a level of absolute despair in recent 

years as the Korean wave cooled in Japan, is beginning to increase again, mainly in 

North America (US$ 3 million in 2007) exceeding revenue from Europe.     

 

The Korean screen industry is growing rapidly and it is one of the top ten largest 

cinema markets in the world.  All the major cinema chains plan to develop sites in 

outlying areas, pushing screen totals up to a forecasted 1,840 by 2010.  The 

potential of the audience in the regions has already been demonstrated, and the 

multiplex expansion will help to maintain the growth of admission and box-office. 

(Of Korea's 1,648 screen, 50% are located in multiplex sites.)  As the higher prices 

of the multiplexes increasingly become the norm, cinema revenues and film grosses 

will continue to grow. 
 

Korean films figures in 2007 

- Number of Korean films produced: 124 

- Export revenue: US$ 25 million 
- Average production cost: US$ 37 million 
 

CHARACTERISTICS OF MARKET 

 

Design 

 
With a growing economy and an entrepreneurial culture, a great number of Korean 

companies are seeking professional advice and design solutions and for business 

success in the global market, including the interiors. 

However, very few local branding and design consultants are capable of providing 

professional strategic consulting service and lead the interior trends. 

 

There is a great deal more opportunity. While Korea's giant groups (Samsung and 

LG) are very design savvy, there are a significant number of medium sized 

electronics companies in Korea that need to use design to differentiate themselves 

from competition, especially from low cost markets like China. 

Design is becoming more critical factor when Korean consumers buy products and 

there are increasing demands for creative designs from a number of Korean 

manufacturers in electronics, food & drink, medical device, and consumer goods. 

 

Some of UK design companies including Tangerine and SeymourPowell with Korean 

presence have had success in Korea and there are a couple of UK's design 
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companies are working with Korean companies to provide services for product, 

graphic, packaging, corporate design guidance development. 

 

As the UK is the centre of European design, with strong expertise across a wide 

range of disciplines, there are significant opportunity between UK and Korean 

companies in the sector. 
 
Film 

 

Audience 

 

Cinema audience in South Korea has been diversified along with the growth of 

multiplexes in regional cities.  And the audience is getting more interactive in the 

market through internet so admissions for new films are more difficult to predict.  

The presence of film stars and well-known directors with little quality of films would 

have been unable to attract the audience in the market. Film taste also differs 

regionally.  Seoul likes dramas and science fiction, while Daegu prefers romantic 

comedies and Busan and Incheon go for action features. 

 

Screen Quota 

The hottest issue in the Korean film industry in 2006 was the government's 

announcement of a screen quota cut to 73 days from 146 and has applied the 

reduced screen quota despite the industry's strong opposition. To counter the 

dominance of American films in the Korean market, the commission instigated a 

quota system, which has been very successful. The quota required Korean cinemas 

to show local films for 146 days a year but could be lowered to 106 days a year 

depending on when local films were screened – e.g. during major film-going 

holidays the cinema could earn points towards fewer days. The quota has now been 

cut to 73 days after pressure brought to bear on Korea during US free trade 

negotiations. The news sparked angry protests on the streets of Seoul with an 

estimated 10,000 protestors demonstrating on 1st July 2006 the day the new quota 

was introduced.  In the meantime, the government unveiled a US$ 400 million film 

support fund to be distributed over a five year period. US$ 200 million will come 

from the national treasury and the other US$ 200 million from a 5% tax levied on 

film tickets. 

 

OPPORTUNITIES 

 

Design 

 

2010 World Design Capital 'Seoul' 

 
Seoul was designated as 2010 World Design Capital by ICSID and Seoul 

Metropolitan City is setting up a range of plans to redesign Seoul City. It already 

launched some design projects to develop innovative design solutions including 

architect, urban planning, landscape and industrial designs, which meet the world 

design standards  

 

As a part of the projects, Seoul City selected a UK architect to design 

Dongdaemoon Design Plaza & Park as a master developer and it is seeking 

international partners with expertise in world class design development and 

professional design consulting services for a range of design projects that the city is 
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working on. There is a range of business opportunities for UK design companies 

with expertise in below areas. 

 

- Architect/Landscape design 

- Interior design 

- Industrial design 

- Public design 

- Product/graphic design 

- Design consulting  
 

Seoul City is seeking global partners with design excellence to redesign the City and 

UK designers and design consultancies including architects and urban planner could 

pursue opportunities to participate in any of above projects. Further detailed 

information on Design Seoul is available at http://design.seoul.go.kr. 

 

 
Animation  

 

The quality of animation produced in Korea is generally high standard with all 

studios working to some degree in 3D as well as more traditional 2D techniques 

and style. A number of Korean animation companies are keen to work with 

overseas partners with expertise in character design and narrative development 

and there is opportunity for co-production, licensing IP, broadcasting, product sales 

(DVD/Video, Internet, Mobile, Film). 

 

Film 

 

Distribution 

 

For the size of the market the total number of films released is quite low. The 

profit-sharing ratio of theatre owners with foreign film distributions is being reduced 

from 60:40 to 50:50 to bring in line with distributions of Korean films.  Distribution 

is fiercely contested. Many of the larger distributors have established smaller 

companies to release certain films. 

 

Leading Distributors in South Korea 2008 (first half of the year based on Seoul 

area)  

 

Distributors % admissions 

CJ Entertainment 34.3 

Showbox/Mediaplex 10.3 

Studio2.0 7.0 

20th Century Fox Korea 6.0 

UPI Korea 5.9 

Sidus FNH 5.8 

Warner Bros. Korea 5.4 

Sony Pictures Releasing Buena Vista 5.0 

Cinema Service 5.0 

Lotte Entertainment 3.6 

Others 11.5 

Total 100 

Source: Korean Film Commission 
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Admission 

 

Admissions have more than doubled since 2000 (from 65 million to 167 million), 

spurred by domestic film product, popular international films and modern multiplex 

developments. Rising ticket prices supports this growth. Cinemas simultaneously 

change ticket prices and charge the same prices, including discount.   

 

2007 

Admission: 159 million 

Average ticket price: KRW 6,247 (US$ 5.5)  

Gross box-office: KRW 991.8 billion (US$ 633 million).  

Market share of domestic and international films: 50:50 

 

Co-production 

 

The average negative cost of South Korean film has tripled since 1996 and P&A 

spending have risen twelve-fold. In actual fact, production costs averaged KRW 3.7 

billion (US$ 3.7 million) and marketing costs were KRW 1.2 billion (US$ 1.2 million) 

in 2007.  According to the Korean Film Council, 124 Korean films were produced in 

2007 and with the increased number of productions the high production cost is an 

issue to solve for the future of the industry. 
 

KEY METHODS OF DOING BUSINESS 

 

The most common methods of doing business in the Korean market are: 

 

 Tie-up with distribution companies 

 Joint ventures including co-productions, distributions, and financing 

 Participation in events (trade delegations, festivals, and seminars) 

 

Other background information on doing business in South Korea can be found on 

UKTI’s website. Simply go to the Korea (South) country page where you will find 

information on: 

 

 Economic background and geography 

 Customs & regulations 

 Selling & communications 

 Contacts & setting up 

 Visiting and social hints and tips 

 

MORE DETAILED SECTOR REPORTS 

 

Research is critical when considering new markets. UKTI provides market research 

services, which can help UK companies doing business overseas including:  

 

 Overseas Market Introduction Service (OMIS). Bespoke research into 

potential markets, and support during your visits overseas 

http://www.uktradeinvest.gov.uk/ukti/market_sector_research
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 Export Marketing Research Scheme. In-depth and subsidised service 

administered by the British chambers of Commerce on behalf of UKTI  

 

Contact your local International Trade Advisor if you are interested in accessing 

these services, or for general advice in developing your export strategy. 

 

When considering doing business in South Korea, it is essential to obtain legal, 

financial and taxation advice. For further details, please contact: 

 

Mikyung(Mikie) Park 

Trade Manager (for Design) 

British Embassy 

Taepyungro 40 

4 Jeong-dong, Jung-gu 

Seoul 100-120 South Korea 

 

Tel. 82 2 3210-5624 

Fax. 82 2 736-6241 

E-mail : Mikyung.Park@fco.gov.uk 

http://ukinkorea.fco.gov.uk/en 

 

Hyekyung Suh 

Trade Officer (for Animation, Film & Music) 

British Embassy 

Taepyungro 40 

4 Jeong-dong, Jung-gu 

Seoul 100-120 South Korea 

 

Tel. 82 2 3210-5627 

Fax. 82 2 736-6241 

Email. Hyekyung.Suh@fco.gov.uk 

http://ukinkorea.fco.gov.uk/en 

 

PUBLICATIONS 

 

GOVERNMENT 

 

Korea Institute of Design Promotion (KIDP) : www.kidp.or.kr  

 

KIDP is South Korea's government organisation supporting design industry. Along 

with large firms in design sector, a number of small and medium sized design 

companies are registered in this organisation. It also provides help for Korean 

companies' global partnership activity with overseas companies. 

 

Tel: 82 31 780 2200 

Fax: 82 31 780 2054 

 

Korea Trade-Investment Promotion Agency, KOTRA 

 

http://uktilocaloffice.thedriveris.com/
mailto:Mikyung.Park@fco.gov.uk
http://ukinkorea.fco.gov.uk/en
mailto:Hyekyung.Suh@fco.gov.uk
http://ukinkorea.fco.gov.uk/en
http://www.kidp.or.kr/
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KOTRA is South Korea’s semi-government trade promotion organisation, which 

provides help for exporters to Korea.  It produces a number of publications on the 

Korean market.  Deals with all matters related to commerce and investment. 

 

Tel:  020 7491 8057 

Fax: 020 7491 7913 

 

www.silkroad21.com (Trade) 

www.investkorea.org (Investment) 

 

BRITISH CHAMBER OF COMMERCE KOREA 

 

The British Chamber of Commerce of Korea (BCCK) promotes and supports British 

business in South Korea through seminars and networking events and through its 

management of the British Industry Centre office facility. 

 

Tel:  (820-2) 7209-9406/7 

Email: bcck@uriel.net 

Web:  http://www.bcck 

 

Animation 

 

KOCCA News Letter 

 

Film 

 

Publications produced by the Korea Film Council: 

 

1. Korean Film Observatory 

2. Korean Cinema 

3. Korean Film Directors Series 

4. Issue Papers 

 

Major newspapers 

 

1. The Korea Times : www.koreatimes.co.kr 

2. Chosun Daily News : www.chosun.com 

3. Joongang Daily News : www.joins.com 

4. Maeil Business : www.mk.co.kr  

 

EVENTS 

 

Design 

 

Seoul Design Olympiad 2010 

Date : September - October 2010 (Exact date to be decided) 

Venue : Jamsil Sports Complex, its vicinities and downtown of Seoul 

Organiser : Seoul City 

http://sdo.seoul.go.kr  

 

Design Korea2010 

Date : December 2010 (Exact date to be decided) 

http://www.silkroad21.com/
http://www.investkorea.org/
mailto:bcck@uriel.net
http://www.bcck/
http://www.koreacontent.org/weben/notice/Nt_newsletter_list.jsp
http://www.koreanfilm.or.kr/
http://www.koreanfilm.or.kr/KOFIC/Channel?task=kofic.user.eng.d_publication.command.PublicationRetrieve1Cmd&Gesipan_SCD=000000000000000002
http://www.koreanfilm.or.kr/KOFIC/Channel?task=kofic.user.eng.d_publication.command.PublicationRetrieve1Cmd&Gesipan_SCD=000000000000000001
http://www.koreanfilm.or.kr/KOFIC/Channel?task=kofic.user.eng.d_publication.command.PublicationRetrieve1Cmd&Gesipan_SCD=000000000000000003
http://www.koreanfilm.or.kr/KOFIC/Channel?task=kofic.user.eng.d_publication.command.PublicationRetrieve1Cmd&Gesipan_SCD=000000000000000005
http://www.koreatimes.co.kr/
http://www.chosun.com/
http://www.joins.com/
http://www.mk.co.kr/
http://sdo.seoul.go.kr/
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Venue : TBD 

www.designkorea.or.kr 

 

 

Animation 

 

Seoul International Cartoon & Animation Festival (SICAF)  

Date: July 2010 

Venue: COEX, Seoul  

Organiser: SICAF Organising Committee 

www.sicaf.or.kr 

 

Seoul Character & Licensing Fair 

Date: July 2010 

Venue: COEX, Seoul 

Organiser: Korea Culture & Content Agency, COEX 

www.characterfair.kr 

 
International Culture & Content Fair  (All round digital content show + 

Dicon & Mobile content conferences) 

Date: September 2010 

Venue: COEX, Seoul 

Organiser: Ministry of Culture, Sports and Tourism 

www.iccon.kr 

 

Broadcast Worldwide (BCWW) 

Date: September 2010 

Venue: COEX, Seoul 

Organiser: KOCCA, Group Eight 

www.bcww.net 

 

Gwangju ACE Fair 

Date: 9-12 September 2010 

Venue: Kimdaejung Convention Centre, Gwangju 

Organiser: Gwangju City 

www.acefair.or.kr 

 

G Star (Game Show & Trade, All-Round) 

Date: November 2010 

Venue: BEXCO (tbc) 

Organiser: Ministry of Culture, Sports and Tourism, Busan City 

www.gstar.or.kr 

 

Film 

 

Pusan International Film Festival (PIFF) 

Date: October 2010 

Add. Annex 2-1, Yachting Centre, U1-dong, Haewoondae-gu, Busan 612-797;  

1F, 6 Tongui-dong, Jongno-gu, Seoul 110-062 

Tel. 82 2 3675-5097 

Fax. 82 2 3675-5098 

Email. festival@piff.or.kr 

www.piff.org/eng/index.asp 

 

http://www.designkorea.co.kr/
http://www.sicaf.or.kr/
http://www.characterfair.kr/
http://www.iccon.kr/
http://www.bcww.net/
http://www.acefair.or.kr/
http://www.gstar.or.kr/
http://www.piff.org/eng/index.asp
mailto:festival@piff.or.kr
http://www.piff.org/eng/index.asp
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Film Festivals in South Korea 

 

Asian Film Market 

 

UK Trade & Investment’s Tradeshow Access Programme (TAP) can help eligible UK 

businesses take part in overseas exhibitions. Attendance at TAP events offers 

significant benefits: 

 

 possibilities for business opportunities both at the show and in the future  

 a chance to assess new markets and develop useful contacts  

 grants are available if you meet the criteria  

 UKTI staff overseas will be available to assist delegates 

 

Find out if you are eligible to apply to attend this event, and more about the 

support UKTI can offer, on the UKTI Market Entry web page. 

 

Details of TAP events can be found in the Events portal on the Korea (South) page. 

 

Other Market Visit Support may be available via your local International Trade 

Advisor. 

 

 

CONTACT LISTS 

 

Government 

 

Ministry of Culture, Sports and Tourism 

Contact. Film and Video Industry Division, Cultural Content Industry Office 

Add. 42, Sejongro, Jongro-gu, Seoul 110-703 

Tel. 82 2 3704-9670 

Fax. 82 2 3704-9689 

www.mct.go.kr/english 

 

Animation 

 

Korea Culture Content Agency (KOCCA) 

Contact. Rak-Gyun Kim, Comics, Animation & Character Industry Promotions, 

Industries Promotion Division 

Add. KOCCA B/D, 641-2 Yeoksam-dong, Gangnam-gu, Seoul 135-080 

Tel. 82 2 2016-4050 

Fax. 82 2 2016-4117 

www.kocca.or.kr 

 

KOOCA EUROPE 

Contact. Hyun-Jeon Oh, Regional Manager 

Add. 2F, 2 Condult St, London W1S 2XB, UK 

Tel. 44 20 7016-3330 

Fax. 44 20 7016-3331 

Email. london@kocca.kr 

 

Gyunggi Digital Contents Agency (GDCA) 

Contact. Sojin Park, Global Business Team 

http://www.koreanfilm.or.kr/KOFIC/Channel?task=kofic.user.eng.a_filmdb.command.Others4Retrieve1Cmd
http://www.koreanfilm.or.kr/KOFIC/Channel?task=kofic.user.eng.a_filmdb.command.Others4Retrieve1Cmd
http://www.uktradeinvest.gov.uk/ukti/market_entry
http://www.uktradeinvest.gov.uk/ukti/market_entry
http://www.mct.go.kr/english
http://www.kocca.or.kr/
mailto:london@kocca.kr
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Add.9F, Chunui Techono Park B/D, Chunui-dong, Wonmi-gu, Bucheon City, 

Gyunggido 

Tel. 82 32 623-8077 

Fax. 82 32 623-8088 

Email. jinnypark@gdca.or.kr 

www.gdca.or.kr 

 

Seoul International Cartoon & Animation Festival (SICAF) 

Contact. SICAF Organising Committee, Seoul Animation Centre, 8-145 Yejang-

dong, Jung-gu, Seoul 100-250 

Tel. 82 2 3455-8436 

Fax. 82 2 3455-8421 

www.sicaf.or.kr 

 

Gangwon Information & Multimedia Corporation (GIMC) 

Contact. Chang-Jun Lee, Director, Animation Business Division, 

Tel. 82 70 7734-6301 

Fax. 82 33 251-0231 

Email. cjlee@gimc.or.kr 

www.gimc.or.kr 

 

 

Film 

 

Korean Film Council 

Contact. Hyun-Soo Kim, Manager/Europe Region International Promotion 

Add. 206-46 Cheongyangni-dong, Dongdaemun-gu, Seoul 130-010 

Tel. 82 2 958-7593 

Fax. 82 2 958-7590 

Email. myear@kofic.or.kr 

www.koreanfilm.or.kr 

 

Korea Film Producers' Association 

Add. 5F Daedong building, 70-11 Gwansoo-dong, Jongro-gu, Seoul 110-420 

Tel. 82 2 2277-7726 

Fax. 82 2 2263-4410 

Email. titup@hanmail.net 

www.kfpda.com 

 

Korea Film Investors' Council 

Contact. Dong-Jun Lee, General Manager, Fitech Investment Co. 

Add. 4F Dongnam-Uhwa Building, 1001-10 Daechi-dong, Gangnam-gu, Seoul 135-

502 

Tel. 82 2 558-3984 (ext. 109) 

Fax. 82 2 558-5054 

Email. dongjun@fitech.co.kr 

 

Lotte Cinema 

Contact. Sung-Hoon Park, Director 

Add. 29 Shincheon-dong, Songpa-gu, Seoul 

Tel. 82 2 3470-3411  

Fax. 82 2 3470-3429 

Email. windian@lottecinema.co.kr

mailto:jinnypark@gdca.or.kr
http://www.gdca.or.kr/
http://www.sicaf.or.kr/
mailto:cjlee@gimc.or.kr
http://www.gimc.or.kr/
mailto:myear@kofic.or.kr
http://www.koreanfilm.or.kr/
mailto:titup@hanmail.net
http://www.kfpda.com/
mailto:dongjun@fitech.co.kr
mailto:windian@lottecinema.co.kr
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CJ Entertainment 

Contact. Eunee K. Park, Director 

Add. 500, Namdaemoonro 5-ga, Jung-gu, Seoul  

Tel. 82 2 2017-1011 

Fax. 82 2 2017-1242 

Email. epark@cj.net 

 

CGV 

Contact. Jin-Mo Kang, Head of Strategy & Planning Team 

Add. 4F, 29 Shinsa-dong, Gangnam-gu, Seoul 

Tel. 82 2 2017-1364 

Fax. 82 2 2017-1440 

Email. Kangjm1@cj.net 

www.cj.net 

 

Cinema Service Co., Ltd. 

Add. 3F, 35-23 Tongui-dong, Jongno-gu, Seoul 110-040 

Tel. 82 2 2001-8800 

Fax. 82 2 2001-8899 

Email. jenny@cinemaservice.com 

www.cinemaservice.com/eng 

 

KT R&D Centre 

Contact: Wook-Tae Oh, Director, Solution Business Unit 

Add. 17 Woomyun-dong, Seocho-gu, Seoul 

Tel. 82 2 526-5040   

Fax. 82 2 526-5357 

Email. ohkt@kt.co.kr 

 

UKTI’s International Trade Advisers can provide you with essential and impartial 

advice on all aspects of international trade. Every UK region also has dedicated 

sector specialists who can provide advice tailored to your industry. You can trace 

your nearest advisor by entering your postcode into the Local Office Database on 

the homepage of our website. 

 

For new and inexperienced exporters, our Passport to Export process will take you 

through the mechanics of exporting. An International Trade Adviser will provide 

professional advice on a range of services, including financial subsidies, export 

documentation, contacts in overseas markets, overseas visits, translating 

marketing material, e-commerce, subsidised export training and market research. 

 

mailto:epark@cj.net
mailto:Kangjm1@cj.net
http://www.cj.net/
mailto:jenny@cinemaservice.com
http://www.cinemaservice.com/eng
mailto:ohkt@kt.co.kr
http://uktilocaloffice.thedriveris.com/
http://www.uktradeinvest.gov.uk/ukti/support_to_succeed

