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OVERVIEW 

 

Dubai has a strategic base for companies targeting emerging markets in the vast 

region extending from the Middle East to the Indian subcontinent, Africa and the 

CIS countries. Dubai has one of the busiest airports in the world, which offers 

connections to over 140 destinations, and its official air carrier Emirates Airline was 

the first carrier to order the giant Airbus A380 from Airbus Industry. Its robust 

economic cluster of technology, media, finance and healthcare hubs makes Dubai a 

viable and attractive proposition for any business.  

For the purpose of this report, we will briefly talk about Dubai Media City (DMC) 

and International Media Production Zone (IMPZ) as they are the main free zones 

cluster for media, advertising, marketing, branding, broadcasting, print and 

publishing. 

 

Dubai Media City (DMC) 

Both DMC & IMPZ are initiative of the Dubai government, under the patronage of 

parent company, TECOM Investments (A member of Dubai Holding). DMC, 

established in 2oo1, was one of the earliest free zones in the UAE. By the end of 

2006 DMC had 1,213 companies and by end of 2008 the tenants’ number has 
reached 1,670 with 4.38 per cent increase than 2007 number which was 1,600. 

DMC is a global media hub in the region where all media-related businesses thrive 

together, which broadly includes media, advertising and marketing services, 

printing and publishing, music, film, new media, leisure and entertainment and 

broadcasting.  DMC has regional and international broadcasters such as 

Associated Press, MBC, Rotana, Showtime, CNN, BBC, CNBC, Arabiya and 
Reuters, Sky News etc. 

 

Dubai's International Media Production Zone (IMPZ) 

 

IMPZ is exclusively for companies in graphic art, publishing and packaging. IMPZ 

has committed to an initial investment of approximately US$ 280 million and it is 

expected that tenants in the printing and packaging business will invest a further  

US$ 280 million in machinery alone. As with other free zones in Dubai, registered 

companies in IMPZ will have 100 per cent ownership and will be exempt from 

almost all corporate and personal taxes including those for machinery, equipment, 

raw materials and spares utilized by the industry.  The Zone’s production cluster 

focusing on the printing and publishing industries provides superior infrastructure 

for various activities, available as leasehold land and distinct units for printing, 

production and warehousing. 

Each unit will act as a complete facility for production operations with exits for 

loading and unloading raw materials and finished goods.  
 

The innovative concept of creating a cluster of similar businesses in physical 

proximity has been proven to pay off. Co-existing at a single location will enable 

print companies to coordinate production activities efficiently with feeder companies 

like machinery and equipment providers and suppliers of raw materials and spares. 

For small and medium-sized businesses, the time and costs involved in sourcing 

requirements will be considerably reduced, as they can avail of several shared 

http://www.impz.ae/#TB_inline?height=350&width=550&inlineId=myOnPageContent#TB_inline?height=350&width=550&inlineId=myOnPageContent
http://www.impz.ae/#TB_inline?height=350&width=550&inlineId=myOnPageContent2#TB_inline?height=350&width=550&inlineId=myOnPageContent2


Media & Marketing – Dubai 

www.uktradeinvest.gov.uk   Page 4 of 8 

services. A total of 175 publishing companies and 184 graphic arts companies had 

set up in Dubai’s IMPZ.   

 

The executive director of IMPZ Mr. Saeed Al Falasi mentioned in a presentation at 

Gulf print Exhibition on 07/04/2009 in Dubai that despite the economic 

downturn, the Middle East continued to witness steady growth in printing and 

packaging industries, fuelled by interest from overseas, given that prices in 

the region’s print and packaging industries were lower by 20 to 30 percent than 

those found in the West, and on a par with China. 

 

The Dubai Chamber of Commerce and Industry has become synonymous as the 

backbone of the commercial and economic activities of the United Arab Emirates 

and a source of development and progress ever since its inception. In an attempt to 

reinforce its regional and international relationships to contribute towards business 

development in Dubai, the DCCI had launch a new expansionist strategy that 

included the formation of thirteen Business Councils and Business Groups, one of 

them being the Print & Publishing Group.The Printing & Publishing Group is one of 

the most active of the business groups operating under the umbrella of Dubai 

Chamber. 

 

 

Overview on the Creative Sectors  

 

Printing Sector 

 

The Dubai printing sector serves not only the UAE but also many different parts of 

the Middle East and other regions of the world. Dubai has become a major printing 

centre for many publishing houses where all kinds of commercial printing and 

newspaper printing is concerned. Some of the best magazines from the Arab world 

at the Middle East level are being printed here in the UAE.  For example, in April 

2008 The International Herald Tribune (IHB) had a memorandum of 

understanding with the investment corporation of Dubai which would enable the 

English Daily Newspaper Khaleej Times to start printing the IHT in Dubai.  IHT is 

already printed in Kuwait, Qatar, Egypt, Turkey, India and Israel as well as all 

major European & Asian countries. Worldwide, Dubai is the IHT 35th print centre 

supporting a readership of 510,000 in more than 180 countries. Also Financial 

Times has been printed in Dubai since 2003. The FT is a well-known UK business 

newspaper with a focus on UK and international corporate news, but with little 

content related directly to Dubai and UAE business news. From 29 April 2008 the FT 

Middle East edition included a page with Middle East related news.  

 

The official news agency in the UAE is the Emirates News Agency or WAM from the 

Arabic Wakalat Anba'a Al Emarat. Established in November 1976, news 

transmission in Arabic started in June 1977 and in English in December 1978. WAM 

supplies numerous news organizations with text, photo and video feeds of news 

related to the UAE and the UAE government 

 

Advertising and Public Relations Sectors 

 

Advertising remains a major driver of the Arab region's printing and publishing 

industry's sustained growth. First quarter of 2008 the UAE spending in printed 

advertising reached AED 1.6 billion, representing a 43% increase over the same 

period in the previous year. 

http://www.meprinter.com/EN/KeywordRed.asp?Id=8


Media & Marketing – Dubai 

www.uktradeinvest.gov.uk   Page 5 of 8 

 

2009 has witnessed a slow down on advertising spending and ads as a result of the 

credit crunch. Online ads spend set to grow by up in 2009 as a result of downturn 

global economy than the printing advertising.  The region will witness a greater 

shift from print to online advertising as budgets as slashed, report by global 

management consultant firm, Booz & Allen Company. Online advertising is cheaper 

compared to other mediums such as television and print and is far more targeted.  

 

Digital media and mobile platform is the future for media companies across the 

Arab World.  This was stated during the presentation of Arab Media Outlook 2008-

2012 that took place in Dubai in March 2009. 

 

There are more than 130 Advertising agency registered in Dubai Media City.  There 

are also loads of other advertising agencies registered within Dubai outside Dubai 

Media City. We found 209 advertising agencies based in Dubai at Eye of Dubai 

website. 

 

Public relations will remain sturdier than advertising in the UAE market and it will 

continue to grow. In a published article in daily English paper Emirates Business 

24/7 newspaper on 3 February 2009, it was mentioned that Public relations 

consultants agree that their services are much more needed in times of crisis. 

Being less costly, many experts believe that PR will be able to make up for their 

retracted advertising spend.  In the same article it was also mentioned that during 

recessionary trends, “communicating” becomes important and in line with this, the 

need to be more active in PR becomes imperative.  PR clients’ trends vary from 

advertising but the extreme cut in advertising spent in real estate and finance 

sectors, many have approached public relations agencies.  At the time being lot of 

PR agencies work for project work instead of retainer contractors. 

 

The public relations industry in the Middle East has grown from zero in the early 

80s to an estimated $100 million industry today. Dubai is attracting more and more 

people from public relation companies overseas who wish to move here make the 

most of the growing PR industry. The PR industry is growing at over 20% a year, 

due partly to an increasing number of clients using PR for the first time as well as 

existing clients increasing their fees.  PR industry has a trade association, based in 

Dubai, called Middle East Public Relations Association (MEPRA) which is represented 

by members from all sectors of public relations.  As per MEPRA, there are almost 

100 PR agencies operating in the UAE.  

TV & Radio 

Television Stations 

More than 40-television station broadcast from the UAE.  Emirates media 

Incorporation (EMI) is a dominant force in the country's broadcasting profile with 

three major satellite channels in operations.  The international news channels like 

CNN , BBC, CNBC, Sky News have offices in Dubai Media City where it is equipped 

to produce local reports and to provide services for its regional reporters. 

 

Radio Stations 

The UAE has more than 15 FM radio stations.  Some of these stations are Al 

arabiaya 99,Asianet Radio, Emirates Radio 1, MBC FM, Panorama, Radio Sawa, Sout 
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Al Asala,Al Khaleejiah, Arabian Radio Network, Awaaz 104,4, City FM, Dubai 92, 

Dubai Eye, Hit 96,7 FM and Noor Dubai 

 

OPPORTUNITIES 

 

Please note that UKTI publishes international business opportunities gathered by 

our network of British Embassies, High Commissions and Consulates worldwide. 

These opportunities appear in the Opportunities portlet on the relevant sector and 

country pages on the UKTI website. By setting up a profile you can be alerted by 

email when relevant new opportunities are published. New or updated alert 

profiles can be set in My Account on the website. 

CHARACTERISTICS OF MARKET 

 

The UAE is the UK’s 14th biggest export market, up by 30% in 2008, and by a 

further 15% in the first part of 2009, making it by far the UK’s largest export 

market in the Middle East and North Africa.  

 

The background to these impressive figures is the UK’s strong historical links with 

the UAE. We estimate that there are over 100,000 British nationals resident in the 

UAE and British business has a strong presence here. 

 

1. We estimate that there are over 120,000 British nationals resident in the UAE 

(about 100,000 of which are in Dubai), and that a million British tourists 

travelled to Dubai in 2007.  

 

2. The background to these impressive figures is the UK’s strong historical links 

with the UAE, which can give us a competitive advantage we can use to build 

the business ties between the two countries.   But for British business to 

continue to succeed here we must not become complacent and continue to 

show that we are genuinely competitive in what has become an increasingly 

sought after market.    

 

Economy 

 

3. The UAE promotes a liberal business environment and has a standard of living 

that continues to attract expatriates from around the globe (less than 20% of 

the population of the UAE is Emarati).  The UAE is looking to diversify its 

economy away from a reliance on oil and gas.  In Dubai contributions from that 

sector to the GDP have fallen from over 50% thirty years ago, to around 5% 

today. The UAE now ranks at 16th among 52 countries in the World Economic 

Forum’s inaugural Financial Development Index (released in October 2008).   

 

4. The global economic downturn will reduce growth in the UAE from its historic 

recent highs of over 10%.  Projections for 2009 vary from 1.5% (EIU), to 6% 

(Standard & Poor's – for Dubai), to 7-11% (Governor of the UAE Central 

Bank). But growth is what we are still likely to see, probably at the bottom end 

of that spectrum, with a rally in 2010. The sectors hit most are likely to be 

construction, real estate and financial services.  

 

 

 

http://www.uktradeinvest.gov.uk/ukti/opportunities
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KEY METHODS OF DOING BUSINESS 

It is important to seek legal advice before entering into business in Abu Dhabi, 

Dubai and the Northern Emirates. Lawyer lists and other helpful information are 

available on the UAE country page of the UK Trade & Investment website. 

 

 Economic background and Geography 

 Customs & Regulations 

 Selling & Communications 

 Contacts & Setting up 

 Visiting and Social hints and tips 

MORE DETAILED SECTOR REPORTS 

Research is critical when considering new markets. UKTI provides market research 

services, which can help UK companies doing business overseas including:  

 

 Overseas Market Introduction Service (OMIS). Bespoke research into 

potential markets, and support during your visits overseas 

 

 Export Marketing Research Scheme. In depth and subsidised service 

administered by the British chambers of Commerce on behalf of UKTI  

 

Contact your local International Trade Advisor if you are interested in accessing 

these services, or for general advice in developing your export strategy. 

 

EVENTS 

 

List of the Business Exhibitions for Media Related that takes place in Dubai  

 

1- Sign & Graphic Imaging   

2- Gulf Print      

      3- Media and Marketing Show   

 

UK Trade & Investment’s Tradeshow Access Programme (TAP) can help eligible UK 

businesses take part in overseas exhibitions. Attendance at TAP events offers 

significant benefits: 

 

 possibilities for business opportunities both at the show and in the future  

 chance to assess new markets and develop useful contacts  

 grants are available if you meet the criteria  

 UKTI staff overseas will be available to assist delegates 

 

Find out if you are eligible to apply to attend this event and more about the support 

UKTI can offer on the UKTI website’s Market Entry page. 

 

Details of TAP events can be found in the Events portlet on the UAE page. 

 

Other Market Visit Support may be available via your local International Trade 

Advisor. 

http://www.uktradeinvest.gov.uk/ukti/market_sector_research
http://uktilocaloffice.thedriveris.com/
http://www.uktradeinvest.gov.uk/ukti/market_entry
http://www.uktradeinvest.gov.uk/ukti/market_entry
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CONTACT LISTS 

 

UKTI’s International Trade Advisers can provide you with essential and impartial 

advice on all aspects of international trade. Every UK region also has dedicated 

sector specialists who can provide advice tailored to your industry. You can trace 

your nearest advisor by entering your postcode into the Local Office Database on 

the homepage of our website. 

 

For new and inexperienced exporters, our Passport to Export process will take you 

through the mechanics of exporting. An International Trade Adviser will provide 

professional advice on a range of services, including financial subsidies, export 

documentation, contacts in overseas markets, overseas visits, translating 

marketing material, e-commerce, subsidised export training and market research. 

http://uktilocaloffice.thedriveris.com/
http://www.uktradeinvest.gov.uk/ukti/support_to_succeed

