
Sector briefing 

Creative Industries: 
Opportunities 
in Australia 

Why Australia? 
 
Australia is a sophisticated, literate, 
multicultural market, with extensive traditional 
ties to the UK and strong links into Asia and is 
well positioned to offer an exciting range of 
opportunities to British exporters in the 
Creative Industries.  
 
The main thrust of the export development 
focus for the UK creative industries to Australia 
continues to be in design, incorporating 
product design (particularly residential and 
commercial furniture, lighting, packaging and 
home accessories), industrial and graphic 
design, film, television (specifically digital 
multi-media) and music. British companies are 
well positioned to deliver expertise in the 
creative industries. 
 
Find general information on the Australian 
market conditions on UKTI’s website. The 
Doing Business Guide for Australia gives an 
overview of Australia’s economy, business 
culture, potential opportunities and an 
introduction to other relevant issue. 
 

“British expertise has a 
good reputation in Australia 
and the ever increasing 
positive perception of 
Creative Industries in 
corporate Australia provides 
lucrative opportunities for 
UK creative firms.” 
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Opportunities 
 
A positive perception of the Creative Industries 
is expanding in corporate Australia as 
businesses realise its value. This is evident in 
activity such as more businesses joining in 
annual design competitions, an increase in 
design related trade exhibitions and festivals, 
and the establishment of a “Creative 
Industries” faculty at Queensland University of 
Technology 
 
DESIGN  
 
For British design companies the market in 
Australia is looking increasingly attractive. 
British design is seen as a world leader in 
Australia, especially in the area of new media, 
and the Australian market is becoming a very 
real proposition for forward-looking British 
companies with global ambitions.  

Part of the reason so many British companies 
made the move to expand into Australia is the 
close proximity of the Asian markets. 
Companies that have serious global aspirations 
must look towards these areas, and many are 
coming to realise that Australia is the key. 
There is a growing appreciation by the 
Australian Federal and State Governments of 
the importance of design in providing 
competitive advantage, innovation and 
economic success.  
 
 
FILM AND TELEVISION  
 
Australians are avid cinema-goers – the fourth 
highest per capita in the world. The domestic 
industry produces an average of 20 feature 
films per year, and the five free-to-air 
television networks show their quota of 
Australian drama, documentary and children's 
programming. The overall production industry 
is worth almost $A 2.082 billion.  
The overwhelming trend is towards an 
international industry. Australia has seen a 
significant rise in the number of co-productions 
and foreign films choosing to shoot in Australia. 
This has increased the transfer of knowledge, 
skill levels and talent base of crews and actors, 
as well as contributing to the technical 
equipment base of the Australian post-
production sector.  At the same time, the 
mainly government-funded domestic industry, 
through state and federal film bodies and 
training institutions, has produced international 
stars and behind-the-camera talent who are in 
demand worldwide. 

 

Film -The Australian Government has official 
co-production arrangements with the United 
Kingdom. This allows UK companies filming in 
Australia to take advantage of tax concessions.  

The objective of film co-production treaties and 
less-than-treaty arrangements is to foster 
cultural development and cultural exchange by 
facilitating international film co-productions. 

 
Film co-productions also: 

• open up new markets for Australian 
films;  

• enable creative interchange;  
• strengthen existing diplomatic ties 

between countries; and  
• Increase the output of high quality 

productions through the sharing of 
equity investment.  
 

Opportunity- 
Film: A co-production agreement exists 
between the UK and Australia.  
Television: A subscription television station 
dedicated to British programs has existed for 7 
years: 
 
 
MOBILE CONTENT 
 
Australia has four mobile carriers, Telstra 
Optus, Vodafone, and Hutchison (Three) in 
order of market share. All are keen to offer 
premium services to differentiate them from 
their competitors. This offers opportunities for 
suppliers of high quality content.  
 
 
INTERACTIVE MEDIA  
 
Interactive Media is a high growth industry in 
Australia with most companies based in 
Sydney, Melbourne and Brisbane. The 
Australian Interactive Media Industry 
Association (AIMIA), founded in 1992, assists 
companies working in this sector. AIMIA is the 
peak national industry body representing the 
Interactive Media and Digital Content sectors in 
Australia. AIMIA are devoted to the commercial 
development of the industry as a whole and to 
the commercial development of the distinct 
AIMIA members and AIMIA member groups 
that comprise the Interactive Media and Digital 
Sectors.  
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Opportunity- 
Digital multi-media: As per data from ITU 
website over 15 million Australians use the 
internet, whilst broadband has only 5.14 
million subscribers.  However, on April 7, 2009 
the Government announced it would soon 
begin the process to establish the National 
Broadband Network. This will surely increase 
the amount of broadband consumers as well as 
the level on usage per capita.  There is much 
opportunity in the transference of print and 
broadcast media to digital media. 
 
 
MUSIC  
 
Recorded music retailing Industry sales for 
2009-10 are expected to fall by 2.5% to $1.12 
billion. Electronic Component Manufacturing in 
Australia is also said to experience reductions 
in revenue to $2.441billion. There is 
approximately 430 professional sound 
recording studios in Australia. 
 
Opportunities: 
Performing Arts: Mid-scale productions from 
the UK have had successful tours to Australia 
in recent times. The Sydney Theatre Company 
has a British influence in several of its 
subscription season productions this year. 
 
 
COMPUTER/VIDEO GAMES 
 
Most of Australia's computer games 
development industry is based in Victoria and 
Queensland. Over 800 people are employed in 
the industry in Melbourne. Melbourne has a 20-
year history in computer game development, 
largely due to Beam Software, purchased in 
1999 by France's Infrogrames, now Atari. 
 

The primary activities of this industry are: 

• Game software development  
• Game software publishing  
• Games software retailing  
• Games software manufacture  
• Console development  
• Console manufacture  
• Console retail  
• Accessories development  
• Accessories retail  
• Online game subscription revenue 

 
 

 

The major products and services in this 
industry are: 

• Software Retail  
• Hardware Retail  
• Software Publishing  
• Online Subscriptions  
• Software Development  
• Other Development  
• Manufacturing 

Annual Australian combined computer software 
and hardware sales are estimated to be around 
A$825 million. The Games Developers 
Association of Australia (GDAA), with support 
from the Victorian and Queensland State 
Governments, has recently completed a 
national survey of the Australian games 
industry. 
 

The primary activities of this industry are: 
 
• PCs, desktop units, notebooks and 

laptops retailing  
• Peripherals retailing (scanners, 

printers, keyboards, CDROM and DVD-
ROM drives) 

• Packaged computer software retailing 
(except games) 

 
The major products and services in this 
industry are: 

• Home computer equipment (including 
pre-packaged software)   

• Computer software 
• Blank computer media 

PUBLISHING INDUSTRY  

This industry is a broad range of 
newspaper, books and stationary including 
fiction and non-fiction books, educational 
books, newspapers, comics, magazines 
and other printed material. The total 
industry revenue during 2008/09 was 
$7.8billion with a suspected increase of 
2.3% in 2009/10. Books accounted for 
33% of all sales where as newspapers and 
magazines were 21% and 16% 
respectively.  The level of industry 
concentration is very low, with major 
competitors accounting for 40% of the 
total market share in 2009/10. As a result, 
in 2009-10 the majority of establishments 
for this industry will be located in NSW 
(35%), Victoria (22%) and Queensland 
(20%). 
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If you have any questions on the opportunities 
above, contact the UKTI contacts named in this 
report.  Business opportunities aimed 
specifically at UK companies are added daily to 
UKTI’s website. These leads are sourced by our 
staff overseas in British Embassies, High 
Commissions and Consulates, across all sectors 
and in over 100 markets. 
 
You can be alerted to business opportunities on 
a regular basis by registering on the UKTI 
website. Find out more on UKTI’s business 
opportunities service on the UKTI website   
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Major events and activities 
 

EVENTS 
 
Electronic Entertainment Expo 
www.go3.com.au
(Date not confirmed) 
Convention Exhibition Centre 
PERTH 
Western Australia 
 
Game Connect: Asia Pacific 
www.gameconnectap.com
(Dates not confirmed) 
Crown Promenade  
Melbourne 
Victoria 
 
21st Annual SPAA Conference (Screen 
Producers Association of Australia) 
www.conference.spaa.org.au
16-19 November 2010 
Hilton Hotel  
Sydney 
NSW 
 
60th Annual International Movie 
Convention (AIMC) 
www.movieconvention.com.au
15-19 August 2010 
The Pavilions Convention Centre 
Conrad Jupiter’s 
Broadbeach, Gold Coast 
Queenlsand 
 

PUBLICATIONS 
Design Institute of Australia 
www.dia.org.au
 
Australian Graphic Design Association. 
www.agda.asn.au  

ASSOCIATIONS 

 
Design Institute of Australia 
www.dia.org.au
 
Australian Graphic Design Association. 
www.agda.asn.au
 
Design Institute of Australia 
www.dia.org.au
 
Australian Graphic Design Association. 
www.agda.org.au

 
Australian Government Culture and Recreation 
Portal 
www.cultureandrecreation.gov.au
 
Australian Architecture Association 
www.architecture.org.au
 
 
Find full details of all events in this 
country and sector  on the UKTI website. 
New export events are added daily to the site 
and you can register to be alerted to them on a 
daily, weekly or monthly basis 
 
UKTI’s Tradeshow Access Programme (TAP) 
provides grant support for eligible Small & 
Medium Sized Enterprises (SME's) to attend 
trade shows overseas. Find out more about 
UKTI support for attendance at overseas 
events 

 
 
 
UKTI contacts 
 
Rob Zacharin 
Head of Post 
British Consulate 
Level 26, Waterfront Place 
1 Eagle Street 
BRISBANE, Queensland 
Australia 4000 
Tel: +61 (0)7 3223 3205 
Fax: +61 (0)7 3236 2576 
Email: rob.zacharin@fco.gov.uk
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Next steps - 
How UKTI can help 
 
British companies wishing to develop their 
business in the Australia market are advised to 
undertake as much market research and 
planning as possible in the UK. UKTI’s team in 
Australia, with its wide local knowledge and 
experience, can provide a range of services to 
British-based companies wishing to grow their 
business in global markets.   
 
This can include: 

• Provision of market information  
• Validated lists of agents/distributors 
• Key market players or potential 

customers in the Australian market 
• Establishment of interest of such 

contacts in working with you 
 

 
 
 

• Arranging appointments 
• Organise seminars or other events for 

you to meet contacts and  promote your 
company in the Australian market  

 
This work is available via our Overseas Market 
Introduction Service (OMIS) a chargeable 
service which assists British-based companies 
wishing to enter or expand their business in 
overseas markets.  
 
To find out more about commissioning this 
work, or accessing other UKTI services and 
specialist advice, please visit the UKTI website 
to find contact details for your local UKTI 
office.  
 

Whereas every effort has been made to ensure that the information given in this document is accurate, neither UK Trade & 
Investment nor its parent Departments (the Department for Business, Innovation & Skills, and the Foreign & Commonwealth 
Office), accept liability for any errors, omissions or misleading statements, and no warranty is given or responsibility accepted 
as to the standing of any individual, firm, company or other organisation mentioned.  
Published 2010 by UK Trade & Investment. 
Crown Copyright © 
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