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Why Mexico? 
 
According to the UN, Mexico holds the 
twentieth position in the world in Creativity and 
it’s the only Latin American country to appear 
in the ranking. The Creative Industries sector 
altogether accounted for 6.7% ($19,500 million 
USD) of GDP in 2008, and represented 11% of 
the jobs generated in Mexico. 
 
Today, the fastest growing industries in this 
sector are mainly focused on digital 
technologies such as animation, digital 
radio, software development, on-line 
advertising, digital publishing, gaming, TV 
and music production. Since Mexico is still 
developing its technology in these areas, this is 
a perfect time to introduce products and 
services to the market. Traditional creative 
sub-sectors such as design (mainly in the 
packaging and branding areas), fashion 
and TV are also showing a steady growth. 

“The Chapala Media Park - 
one of the biggest in Mexico, 
has just been opened this 
January in Jalisco. Thanks to 
this Centre; industries such 
as Multimedia, TV, Film  and 
Animation will have first class 
facilities to develop their 
business” 

 
Find general information on the Mexican 
market conditions on the UKTI website. The 
‘Doing business’ guide for Mexico gives an 
overview of Mexico’s economy, business 
culture, potential opportunities and an 
introduction to other relevant issue. 
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Opportunities 
 
The Mexican Government has identified 
innovation and creativity as key factors in 
Mexico’s growth, and technology has become a 
central feature in the development of national 
programmes aimed to promoting business with 
that focus. 
 
Gaming 
Small developers have made early inroads in 
this industry, and the Immersion Games is 
already having success. A wrestling game, 
developed in Mexico for the PlayStation, Xbox 
and Nintendo (both DS and Wii) platforms, met 
the quality standards required by the 
international distributors. According to Aztec-
Tech, one of the biggest gaming hubs in 
Mexico, “Mexico hasn’t fully exploded its 
potential (on the gaming industry) because it 
hasn’t been able to find the right partners that 
are already in the big gaming markets”. The 
local talent is there, and is open to working 
with international developers. Countries such 
as Canada, China and the US are already trying 
to develop relationships within the industry. 
 
Digital Music Distribution 
Despite piracy problems, Mexico’s digital music 
industry performed well last year. iTunes 
Mexico was launched in 2009, and according to 
the Business Development Director for iTunes 
Mexico, Mr. Gomez, the local market is now the 
eleventh most important market for the 
company - and the local trend shows that the 
Mexican market is more than ready to welcome 
digital distributors. In 2009, 5 more on-line 
stores launched in Mexico: Ideas Music Store, 
Tarabu, Mixup and Amexmusicshop. The 
market is reacting quite positively to these new 
services. 
 
Online advertising 
In the last five years, the online advertising 
industry has shown growth of 800% (according 
to IAB Mexico), and in 2009 Mexican 
companies invested 24% more in digital 
promotion. The sectors that are investing more 
in digital advertising services are F&D, 
education, governmental institutions and 
automotive. This means that the demand for 
digital agencies with expertise in those sectors 
has increased by an average of 47%. It is well 
know that British companies lead the way in 
experiential marketing, online media and   
social media, so the Mexican market is eager to 
form partnerships with agencies in these 
sectors. 

 
 
Branding / Packaging 
International brands have recognised the 
importance of clear differentiation in packaging 
for the Mexican market, and are looking of 
international partners to provide this service in 
Mexico. Recent examples of British companies 
succeeding in this sector include: 
 
• Design Bridge, which designed the export 

packaging for Sol Beer (Sol is part of the 
biggest Beer and soft drinks manufacturer 
in Mexico – FEMSA) 

• JWT, which redesigned the packaging for 
All-Bran and Corn Flakes package on behalf 
of Kelloggs 

• Ogilvy Worldwide, which created the 
advertising campaign and packaging for 
Ades (Unilever). 

• Coca-Cola owned product Powerade’s new 
image was created by JWT, part of the WPP 
Group 

 
Other British companies are negotiating 
branding development deals with major players 
in the pharmaceutical industry and local F&D 
companies. 
 
Fashion 
Mexican department stores are looking 
increasingly at importing British designer 
fashion merchandise (apparel, shoes and 
accessories). British designers are recognised 
for their talent, and the UK is considered the 
capital of fashion. Saks Fifth Avenue, Liverpool 
and Palacio de Hierro are the main department 
stores distributing British brands, including 
Elizabeth Hurley Beach, MCQ, Vivienne 
Westwood, Orlebar Brown, Fleurt, Derek Rose, 
Paul Smith, Alexander McQueen, Tateossian, 
Georgina Goodman, Luella, Mulberry, 
Eskandar, Clive Christian, Jo Malone, Escada, 
Dunhill, Stella McCartney and many others. In 
April 2008 the first Thomas Pink store was 
opened in Mexico City, and so far it has 
exceeded short-term expectations. Jonathan 
Heilborn, CEO of Thomas Pink, said, “The 
Mexican market has shown a growing demand 
for luxury goods and it was a terrific idea to 
bring Thomas Pink stores to Mexico”.  
 
Film 
During 2008 Mexico released 46 national films, 
with 37 receiving financial support from 
IMCINE (Mexican Filming Institute). From a 
total of 329 films showcased in Mexico, local 
produced films accounted for 15% of the 
audience, American films 81%, Spanish films 



3%, and French films 1%. For 2010, IMCINE 
has launched a programme that tries to 
promote the country as a competitive filming 
location, and has announced an international 
fund that will return up to 17.5% of the 
production cost to projects filmed on Mexican 
soil with a budget of over 70 million MXP. 
 
Publishing 
According to CANIEM (the National Chamber 
for the Mexican Publishing Industry), book 
production in Mexico was 278.2 million during 
2008: 149.8 million from the public sector and 
129.3 million from the private sector. 
 
The private sector figure - representing the 
activity of 229 registered publishers – is a 
decrease of 5.9% from the previous year, but 
the 20,300 titles produced represents an 
increase of 8.6%. 
 
During 2008 more than 133,000 titles were 
sold, an increase of 9% over 2007. Also 147 
million units were sold, accounting for revenue 
of $570 million USD. In foreign trade almost 
90% of the units are sold in Mexico and only 
10% abroad; from the units sold in Mexico, 
41.6% were sold in Mexico City and 58.4% in 
other states. Also, in 2008 14.9 million units 
were exported, representing $688 million USD, 
and 19.1 million units were imported with a 
value of $69.6 million USD. 
  
If you have any questions about the 
opportunities above, get in touch with the UKTI 
contacts named in this report. New 
opportunities are added to the UKTI website on 
a daily basis, with leads sourced by our staff 
overseas in British Embassies, High 
Commissions and Consulates, across all sectors 
and in over 100 markets. 
 
Search for business opportunities on the UKTI 
website, or register to receive regular updates.

UK Trade & Investment Sector briefing: Creative Industries opportunities in Mexico 
 

http://www.ukti.gov.uk/uktihome/search.html?x=12&y=18&search=&informationType=itemType%3Abusinessopportunity&sector=-1&country=-1&focusOn=-1
https://www.ukti.gov.uk/uktihome/register.html


UK Trade & Investment Sector briefing: Creative Industries opportunities in Mexico 
 

Major events and activities 
 
Festival Internacional Cervantino 
The main cultural event in Mexico 
13 October – 7 November, 2010 
Guanajuato, Guanajuato, México. 
www.festivalcervantino.gob.mx  
 
DesignFest Guadalajara 10 
Time: 30 September-02 October, 2010 
Expo Guadalajara 
Guadalajara, Jalisco 
www.design-fest.com 
 
4to Festival Internacional de Cine de Cancun  
(4th Cancun Film Fest) 
17-21 November, 2010 
Cancun, Playa del Carmen, Cozumel and Quintana 
Roo 
W www.cancunfilmfest.com.mx/ 
 
Feria Internacional del Libro de Guadalajara  
(International Book Fair of Guadalajara) 
One of the biggest book fairs in Latin America 
27 November – 5 December, 2010 
Expo Guadalajara 
Guadalajara, Jalisco 
www.fil.com.mx  
 
 
13° Festival Internacional de Cine "Expresión 
en corto"  
(13th International Film Fest “Expresión en Corto) 
 23 July – 1 August, 2010 
Guanajuato and San Miguel de Allende, Guanajuato  
www.expresionencorto.com  
 
15º Festival Internacional de Cine para Niños 
(...y no tan Niños) 
(15th International Film Fest for children… and not so 
young)  
10-15 August, 2010 
Mexico City  
www.lamatatena.org  
 
6to. Festival Internacional de Cine de 
Monterrey  
(6th Monterrey Film Fest) 
20-28 August, 2010 
www.monterreyfilmfestival.com/eng/ 
 
Festival Internacional de Cine de Morelia  
(Morelia Film Fest) 
16-24 October, 2010 
www.moreliafilmfest.com  
 
Online Marketing Expo México 
11 November, 2010 

Mexico City 
http://omexpo.com/mexico/2010/ 
 
Find full details of all events in this 
country and sector on the UKTI website. 
New export events are added daily to the UKTI 
website. Search for events relevant to you, or 
register to receive alerts about forthcoming 
events on a daily, weekly or monthly basis. 
 
UKTI’s Tradeshow Access Programme (TAP) 
provides grant support for eligible Small & 
Medium Sized Enterprises (SME's) to attend 
trade shows overseas. Find out more about 
UKTI support for exporters. 

 
 
UKTI contacts 
 
Ivan Ramirez / Alicia Zayas  
UK Trade & Investment Officer 
Guadalajara Office 
Jose Guadalupe Zuno No. 2302 int. 101 
Col. Americana 
44140 Guadalajara, Jalisco. MEXICO 
Tel: +52 33 3630 4357 
Email: ivan.ramirez@ukconsulate.org or 
alicia.zayas@ukconsulate.org 
www.ukinmexico.fco.gov.uk  
 

Carlos Montes de Oca / Yasmin Tlatilpa 
UK Trade &Investment Officer  
British Embassy Mexico City  
Rio Lerma No. 71  
Col. Cuauhtémoc 
06500 Mexico City. MEXICO 
Tel: +52 55 1670 3200 
Email: carlos.montesdeoca@fco.gov.uk or 
yasmin.tlatilpa@fco.gov.uk  
www.ukinmexico.fco.gov.uk  
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Next steps - 
How UKTI can help 
 
British companies wishing to develop their 
business in the Mexican market are advised to 
undertake as much market research and 
planning as possible in the UK. UKTI’s team in 
Mexico, with its wide local knowledge and 
experience, can provide a range of services to 
British-based companies wishing to grow their 
business in global markets.   
 
This can include: 

• Provision of market information  
• Validated lists of agents/distributors 
• Key market players or potential 

customers in the market 
• Establishment of interest of such 

contacts in working with you 
 

 
 
 

• Arranging appointments 
• Organise seminars or other events for 

you to meet contacts and  promote your 
company in the Mexican market  

 
This work is available via our Overseas Market 
Introduction Service (OMIS), a chargeable 
service which assists British-based companies 
wishing to enter or expand their business in 
overseas markets.  
 
To find out more about commissioning this 
work, or accessing other UKTI services and 
specialist advice, contact your local UKTI office.  
 

Whereas every effort has been made to ensure that the information given in this document is accurate, neither UK Trade & 
Investment nor its parent Departments (the Department for Business, Innovation & Skills, and the Foreign & Commonwealth 
Office), accept liability for any errors, omissions or misleading statements, and no warranty is given or responsibility accepted 
as to the standing of any individual, firm, company or other organisation mentioned.  
Published 2010 by UK Trade & Investment. 
Crown Copyright © 
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