
TRAFFIC SOURCES  
(NO PAID CAMPAIGNS)

Discover New England’s board of directors is comprised of the tourism  
directors from each of the six New England states. The head office is located in  

Portsmouth, New Hampshire, USA, where the team develops, directs and oversees 
all the day-to-day activities. Ongoing, face-to-face contact with the international 

travel trade industry is ensured by Discover New England’s representative 
offices in the United Kingdom, Germany, Japan, Australia, and New Zealand. 

WHAT’S AHEAD
Brand refresh • continuing to build the marketing mix • ongoing enhancements to the  

Valued Partner Program • continuing relationship with East Coast partners • Summit 2018

DiscoverNewEngland.org
YEAR IN REVIEW

 

Record overseas visitor arrivals – over 2.1 million   
Up 68% since 2002
Record overseas spending - over $2.1 billion dollars
Expanded marketing mix to include Australia/New  
Zealand, including in-country representation
Secured grant dollars through the Export Expansion Fund
Began an East Coast partnership with DC, Philadelphia, 
NYC and New York State
Expanded our Valued Partners Program
Largest number of countries represented at the  
Discover New Enlgand Summit

GERMAN SITE
 97,911 pageviews
 Mobile growth: 43% of users visited  

   via mobile vs. 34% last year for a  
   total of 18,670 total visits via mobile

FANS ARE COMING FROM 36 DIFFERENT COUNTRIES

CHINESE MICROSITE 
THROUGH BRAND USA

 Total views: 178,776
 Social contributed 92% of total views 

   to the New England site, generating 
   165K views on Weibo

2016 MAJOR ACCOMPLISHMENTS 

In 2015 and 2016, DNE’s concentration for the website was focused on refining the new website and ensuring  
that needed page redirects were in place. The internal 2016 trends show consistent growth during the year.

 Compared to 2010, the DNE website had 1,136,053  
   additional unique visitors in 2015
 48.8% of users visited via mobile devices
 10,900 guide downloads
 Top landing pages:

 Homepage
 New England States
 One Week Foliage Tour
 Fall Foliage Maps

 Average bounce rate has dropped 18% to 43% overall –  
   comparable average of similar sites is 40%-60%

 New visitors have remained steady at 76%
 Pageviews: 2,377,315

 Beaches
 New England Quick Facts
 Events
 New England Maps

 Seasons: Fall
 Northern Coastline Tour

referral

direct

organic

10
%

20%

70% 30%

80%

40%

50
%

60
%



UK

GERMANY
JAPAN

AUSTRALIA

CHINA

In 2014, the number of visitors from Japan to the U.S. 
decreased 3% from 2013 to 3.6 million visitors. There  
was a small rebound in 2015 with an increased visitation of  
4% and arrivals were comparable to 2013 figures of 3.7  
million visitors. Visitors spent an estimated $16.9 billion  
in total travel and tourism exports.

In 2015, this market stayed an average of 8.2 nights and  
spent an average of $62 per night. In New England, there 
were 76,000 visitors with an overall spending of $38.6 million.

7 trade shows     •    6 trainings & product missions

With an estimated 4.9 million arrivals, the U.S. has seen a growth of 18% in visits from the UK market 
compared with arrival figures from 2014 (4.1 million). Spending has also increased from $14.4 million  
in 2014 to $16.1 million in 2015. With the average length of stay being 14 nights in North America, the 
UK is by far the largest European source market for the U.S. 
 
In 2015, New England saw a total of 312,000 visitors with spending of $219.6 million. While here, UK 
visitors shop, sightsee, visit our national parks and monuments, experience fine dining, and explore our 
small towns and countryside.

5 trade shows  •  11 media events  •  4 consumer shows  •  6 FAM trips  •  14 Cooperative Marketing 
Programs  •  10 press releases

The National Travel and Tourism Office reported that arrivals 
actually grew 10% over 2014 figures, with 2.3 million visitors  
coming to the U.S. in 2015. Spending also increased from  
$8.2 million dollars in 2014 to $8.9 million in 2015. 

In 2015, there were 155,000 German visitors to New England. 
While here, visitors spent an average of 12.2 nights and $64 
per night. In total, German visitors spent $121 million. 

9 Cooperative Marketing Programs  •  10 press releases  
 •  7 FAM trips  •  7 trade shows  •  3 consumer shows

In 2013, there were 1.2 million visitors arriving to the U.S., 2014 saw 1.3 million visitors and 2015 had an 
increase to 1.45 million visitors, showing a growth of 7%, 6% and 11% respectively over the three-year 
period.

The United States has seen a 110% increase in Australian visitors since 2008.

Currently, visitors are spending an estimated $8.4 billion a year in the U.S.

As an emerging market, New England is seeing an increase in visitors coming to explore the region. 
72,000 visitors came to New England during 2015 and, while the region saw a small drop in market share 
from 2014 to 2015, 5.27% to 4.94% respectively, New England still benefited because this market spends 
the most per visitor per day while in the region. With an average number of 9.5 nights and an average of 
$112 per night, Australian visitors had an overall spend of $76.6 million in 2015.

In 2016, DNE worked with NYC, NY State, Philadelphia, and DC to promote the East Coast as a 
destination in this market.

2 trade shows     •    3 FAM trips     •    4 Cooperative Marketing Programs     •    4 press releases 

New England is seeing more and more Chinese visitors and this 
market is now the second highest overseas visitor market for the 
region, with 266,000 visitors. The region did see an increase in 
market share from China, rising from 9.6% in 2014 to 10.28% in 
2015. Chinese visitors spent the most while visiting New England, 
mainly due to trip length, which is an average of 19.9 nights. 
During this time, Chinese visitors spent an average of  
$78 per night, with a total spend of $412.9 million in 2015.

A microsite was developed through a partnership with Brand USA.

DNE worked with the U.S. Department of Commerce to secure a 
Chinese delegation at the 2017 Summit.


