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Market Overview: 

 Italy is one of America’s top suppliers of inbound travelers from Europe. The market for Italian tourism to the United 

States continued to grow year on year, posting a growth of 8% in 2015. In 2015, there were 1,039,000 Italian visitors 

to the US, setting a new all-time record for arrivals. However, preliminary data for January to August 2016 show a 

decrease of 5% to 656,000 Italian arrivals, one of the slowest declines amongst the top four markets in Europe.  

Projections indicate Italian annual decline in visitation to the U.S. in 2016 to be only 2%. 

 The US continues to be the preferred long-haul destination for Italian tourists. The US is a mature destination for the 

Italian market. Massachusetts rounds out the top states with 6% of all Italian arrivals to the US.  

 Italian tour operators are generally small-medium size companies and cover market niches. The Visit USA Association 

Italy counts among its membership most of the tour operators specialized in selling the US in Italy. 

Key Initiatives and Recent Results: 

 In November 2016, the Department for Homeland Security (DHS) selected Rome Fiumicino and Milan Malpensa 

airports for possible preclearance cxpansion. If preclearance operations are expanded, travelers would undergo 

immigration, customs and agriculture inspection by U.S. Customs and Border Protection before boarding a flight to 

the US, rather than upon arrival. The Homeland Security benefits of preclearance include preventing high-risk 

travelers from boarding aircraft bound for the US. In addition to enhancing security, preclearance generates the 

potential for significant economic benefits for the US and our international partners by reducing wait times at 

domestic gateways, creating an overall increase in clearance capacity, facilitating quicker connections to US domestic 

flights and maximizing aircraft and gate utilization. 

 With more than 104 members – 37 Italian tour operators, 21 US sponsors, 10 airlines, 5 rental car agencies, 8 hotel 

chains, 2 malls, 2 cruise lines and 10 honorary members in 2016 – the Visit USA Association Italy is increasingly active 

in the Italian market. VUSA participates in the most important tourism trade fairs and organizes workshops targeted 

at tourism trade, as well as training travel agents through webinars. VUSA’s Facebook page has over 13,850 fans 

(https://www.facebook.com/VisitUsa.IT) many of which are travel agents, and the association’s Twitter feed is 

followed by almost 1360 accounts (@VisitUSAItaly). 

 The TRADE WEBINAR Campaign carried on by the VisitUSA Association Italy has proved to be a very cost effective and 

mostly appreciated activity reaching 1275 travel agents, with an average attendance of 280 agents each seminar, and 

generating awareness, fresh customized training, loyalty and new followers and proactive bookings generated by a 

panel of 224 specialists - USA AMBASSADORS - equal 705 bookings in 2016. 

Outlook/Trends: 

 Italians enjoy a wide range of activities and appreciate the many options available in the US. Nevertheless, shopping 

remains the favorite activity due to Italians’ fondness of American consumer products. This underlines the 

importance of the locally made products. 

 Italian travelers also enjoy cultural and historical activities such as sightseeing, museums, and guided tours if these 

are conducted in the Italian language. 

 The Italian tourism market continues to be dominated by the steady growth of e-commerce and mobile sales. 

According to the 2016 edition of the e-commerce survey conducted by Politecnico di Milano, travel related e-

commerce in Italy is growing at a rate of 8% and is worth an estimated $10bn, 20% of the entire value of travel and 

tourism expenditures. 16% of the travel e-commerce is directed towards accommodation bookings, 12% towards 

tour packages and 72% towards air tickets. Within accommodation bookings, about 1 in every 6 transaction is made 

through a sharing economy platform. The use of mobile e-commerce in the tourism industry reached a 37% market 

share in 2016. 
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