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THE WHITE HOUSE 

MEMORANDUM FOR: 

FROM: 

SUBJECT: 

WASHINGTON 

December 11, 1973 

THE HONORABLE JAMES SCHLESINGER 
SECRETARY OF DEFENSE 

STANLEY SCOTT# ~I~/) 
SPECIAL ASSIST ANT Q /l.. / 
TO THE PRESIDENT 141' 

Advertising Expenditures 

Request that our office be provided a list indicating the amount 
of advertising dollars spent by the various branches of service 
with the Black news media during the last three years. We 
would also like to know the amount spent with the majority 
sector media during this same period. 

Prior to our response to the attached correspondence from 
The National Newspaper Publishers Association and The 
Amalgamated Publishers, Inc., we would like for you to 
include the total annual advertising expenditures with the 
media for the past three years. 

Thank you. 

Attachments 

WH J7050 
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OFFICERS 
Pusid,nt 
CARLTON B. GOODLETT, M.D. 

San Fran,isco Sun Reporter 

Ytce Presidmt 
HOWARD B. WOODS 

St. Louis Sentinel 

S,cr,tary 
MRS. LENORA CARTER 

Housron Forward Timits 

Treasur~r 
HOWARD H. MURPHY 

Afro•American Newspapers 

DIRECTORS 
EARL DAVIS, JR. 

San Di~go Voice 
and Vi.,,wpoint New• 

JESSE HILL 
Atlanta Inquirer 

D. ·L. INMAN 
Inman Publications 

EMORY 0. JACKSON 
Birmingham World 

JERREL JONES 
Milwaukee Courier 

LONGWORTH M. QUINN 
Ml~higan Chronicle 

GARTH C. REEVES, SR. 
Miami Times 

JOHN H. SENGSTACKE 
Sengstacke Newspapers 

FRANK l. STANLEY 
Louisville Defender 

N. A. SWEETS 
St. Louis American 

ROilERi J. THOMAS 
Milwaukee Star-Times 
---

£xec~ti1:e Director 
SH~R,'AAN BRISCOE 

CREDO OF 
THE 

NEGRO PRESS 

The Negro Press be-
lieves thJt America can 
best lead the world 
away from racial and 
national antagon isms 
when it ac:ords to 
ev~ry man, regardless of 

- ro,:<.: , cok:ir o r crDeC , hi s 
human and legal ri ghts . 
Hat ing no man, fearing 
no man, the Negro 
Press s trives to help 
every man in the firm 
belief tha t all are hurt 
a, long as anyone is 
held bnck. 

NATIO~AL NE,VSPAPER PUBLISHERS ASSOCIATION 
Black Press of America 

November 28, 1973 

Mr. Stan Scott, Assistaut to the President 
The White House 
Washington, D.C. 

Dear Stan: 

lightino The Koe.::f i o f rPed ':l .-

Office of the Pres ide nt 
1366 TURK $TREET 
SAN FRANCISCO, CALIFORNIA 94 l 
TELEPHONE (415) 931 -40 '3 0 
TELEPHONE (415) 931 -577"8 

I recently talked with No-rm Powell, General Sale3 ~tanager 
of Amalgamated Publish~rs, Inc., and ~e discussed th~ lack of 
advertising dollars being allocated to the Black Press by tha 
U.S. Army, U.S. Navy, U.S. Air Force and the U.S. Post Office. 
Powell has written you th,e e..--cpendi tures duTing the last b"lre:! 
years by the Aroy. The 1973 bodgets for both ser1ices were 
very small. 

Moreover, the arbitrary decision on the part of the U.S. 
Post Office to advertise only in daily newspapers has penaliz~d 
the other 125 members of National Newspaper Publishers Associ-
ation. I have r,ec,eived lett~rs in res,onse to my initiati'!-e 
from the Secretary of Def~nse's office on this matter of alloca-
tion of advertising funds. £nclosed is a copy of my reply to 
the Defense Department. A very discouraging letter was received 
from General Cushman concerning th~ ~.arine Corps advertising 
policies. Enclosed is also a copy of my reply to his letter. 

It i.s distressing to learn that N.W. Ayer 6. Son, the 
Army's agency, advises API that black newspaper costs are too 
high. Of course the costs of we~kly newspapers are· usually 
higher than daily newspapers. Because of the inability of the 
Black Press to share equitably in a $20 billion advertising 
industry's annual expen<litures, we live on the margin cf economic 
security. We have learned to expect institutional racism from 
private enterprise, i.e. such institutions as N. ~.Ayer~ Son. 
If the Black Press cannot e.--cpect more equitable distribution 
from the Defense establishment of its advertising budget, how 
can we survive as a viable instrument of cc!'llfflunication for 
25 million Black Aoericans who ar2 the 26th larg~st nation in 
tl1& world, or, bette1: stilt, who a:re m<H-~ nt:lll-erous than i54 
other nations in the world? 

During the past four or five years, NNPA ha~ been very 
cooperative with all branches of the Defense establisnment. 
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Mr. Stan Scott 
Assistant to the ?resident 2. 

We have provided 09portunities for Admiral Zumwalt and other outstanding 
military p~rsonalities to address our conventions. If th~ _Dafense Depart-
cent's allocation of advertising expenditures is an indication of the 
aaount of concarn which they have for the survival of our newspapers, 
then we in turn shall be forced to reexa:uine the canner in which we 
have been receptive to the n~eds of the anned services when for.:iulating 
our future convention programs • 

This matter should be brought to the attention of the President, 
becausa it brings into question t;ie sincerity of the pres~nt Administra-
tion's efforts to increase the participatory role of racial minorities, 
especially blacks, in sharing equitably in the expenditure of Federal 
funds. 

CBG:eo 
Encl. 

Sincerely yours, 

CARLTON B. GOODLETT, Ph.D., M.D. 
President, National Newspaper 
Publishers Association 
The Black Press of Aaerica 
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OFFICERS 
Pr11ident 
CARLTON B. GOODLETT, M .D. 

San Francisco Sun Reporter 

Viet Pr,siJ,nt 
HOWARD 8. WOODS 

Sr. Louis Senrinel 

s,crrt:uy 
MRS. LENOrtA CARTER 

Housf:>n Forward Time, 

Trea,urer 
HOWARD H. MURPHY 

Afro-American Newspapers 

DIRECTORS 
EARL DAVIS, JR. 

San Diogo Voice 
and Vi...,,,point New• 

JESSE Hill 
Atlonto Inquirer >1 

0. L. INMAN 
Inman Publication, 

EMORY 0. JACKSON 
Birmingham World 

JERRR JONES 
Milwaukee Courier 

LONGWORTH M. QUINN 
M~ig!n Chronic:le 

GARTH C. REEVES, SR. 
Miami Time, 

JOHN H. SENGSTACKE 
S•ngstacke Newsp1per1 

FRANK L. STANLEY 
Louisville Defender 

N.A.SWEETS 
St. Louis Americon 

ROBERT J. THOMAS 
M ilwaukee Star-Time, 

Eucurtve Director 
SHERMAN BRISCOE 

• 9:- ,, 

CREDO OF 
' ·THE 

. NEGRO PRESS 

The Negro Press be-
lieves that America can 
best lead the world 
aw3y from _r3cia? end 
national antagonisms 
when it accords to 
every man, regardless of. 
i il:2, c-J!0, or crc:?ed, his 
human and legal ri ghts . 
Hating no man, fearing 
no man, the Negro 
Press strives to help 
P.VPry m;,n in the f irm 
belief th:it all are hurt 
·"' long as anyone is 
held b ack. 

NATIO~AL NE,YSPAPER PtBLISliEHS ASSOfL\TIO~ 
Black Press of America 

Office of :he President 
1366 iURK STREET 
SAN FRANCISCO, CALIFORI\IA 9~ l 1 
TELEPHONE (415) 931-4080 
'JELEPHONE (•115) 931-5778 

Robert C. T~b~r, Assistnnt SPcretcry cf Defense 
Lietc112nt Ge:ncr.:-,1, U.S • .:'\rmy 
Princif~l Deruty 
H8shi113tcn, D. C. 2.0301 

Dear Cer.erol Ts.hr-r: 

This letter corr.cs in res::?r:nf:r. t:0 your letter • of Sept2mber 
7, 1973. I 2.m ?,1·nteful for :ycur :-2!:he-;: d~t2ilc<l reply to my 
letter addressed tc t~c Secretary ~~ ~cfcnse. It uas rather 
distressin~ :.:, . .fi,d in you;_· c1,;:r;·.micati.(:n al 1 of the cliches 
and the reescns ~rcsentcci by r2prcsent2tives of the typical 
Ha<lisc-n Avcnnc ;:.dvt.c1.-ti:.in ~~ :.:gr;ncy :.-:::en confronted with the 
demands of b iack newspapers sc.:ving -z,:; mil 1.icn Americnns, who 
are ·more nu,,1('.rous th.:rn the popul:.:.ti.c.n 0f 152 nntions in the 
world. 

Your letter indicates that the Dcpertnent of Defense 
has rl~ccd tl~ck ne,,spepcrs in~o the gen2roL category of all 
newspq:.er advertisias pr0gr21-:is. Fhi Je you inJ icatc that the 
Secretary of Defense is interested in ::i:cce·~ving the maximum 
value for each advertising de l l~i'.', sometimes· max.irr,um value 
cannot be qunntifieCl in terms _of pe:rct•.nt.?,gc of awa .. ·eness or 
the number of toll-free inforG12tion c2lls. In the expenditure 
of public funds for c:.<lvertisine, the cc,m:mon denominator of a 
fair sho.re and n fait' opportuni1:y to serve the youth of tre 
nation via recruitnent shoulrl not be qu2ntified entirely as you 
have done in your third p;iragr2ph on rc.2c 2 • . . 

The Black Press will continue to cnll for equal op-
portu45,,ty nnd harmonicus ra~c r:c! l.itirJns in the ~nned ser..ries. 
I doubt, however, that publishers would be satisfied or find it 
~~ofitable to di~cuss even such problems ns ~~cism in the 
armed services, beth ovP.rt aml ccvcrt instituticn;il m~nifesta-
tions, with the Deputy Assistant Secretary of Defense for 
Equal Opportunity, Hr. H. Nintoa francis, or Lieutenant . . 
Gencr2l Daniel James~ Jr., USAF, Principal Deputy Assistant 
Secretary of Defense, Public Affairs. 

· · TTc have ~skccl the Secretary of Defense for an oppor-
tunity to discuss in broad terllis matters which concen1 Black 
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General P-obcrt C. Tahcr 2. 

Americans. The Setretary of Defense an<l you are rather presum-
tuous to ;i.ssurne th:it bl.'.lck p1::1blislwrs ;:re only interested and 

-competent to cli.scuss r.:::cial problew,; our a 5cnda is much broader. 
Certainly ·we wouic: u;:mt persons in-,,ro:v~r.1 with equal opportunity 
and public affairs to participate in such a conference; but we 
recognize the Hr.ii tntions o £ Fn:.ncis' r. nn<l Jo.:;1es' office. If 
the Society of American Newsp2pcr ~ublishers had requested an 
appointment with the S,:crctary of De£e:r.;;e, woul_d they have been · 
treated in such n cavalier manner? 

,·• 
The services of Francis nnd J;:~es might be more adequately 

utilized from tili1e to tirae ,-ihen the:' k1ve problems 0r inform.a- . 
tion which they r,1ight Hr:nt to shci.re t-;ith the Black Pres~ by 

·· conferences uith .Hr. Sherman Briscoe, I::xccutive Director, ·NNPA, 
or with several :ditors of our newspapers, rather than the 
Publishers themselves. 

CBG:eo 

.. 
.. .. 

--

SinccrGly yours, 

CARLTON E. C..OODI..;:.~'T, Ph.D.> H.D., President 
Nation.:il Ne.;spapcr '?ub Ushers Association 
The Black Press of Ancricn 

,., 
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OFFICERS 
l'r,1ld,nt 

~/NATIONAL NElYSPAPER PlJBLISHEHS ASSOCIATI00i .. 

Black Press of America 

6 November 1973 Office of th~ President 
1366 TURK STREET 

CARLTON B. GOOOLHT, M .O. 
Sin f,.n,!Jco Sun ileportu R. E. Cush~an, Jr; 

SAN FRAI\JCISCO, CALIFORNIA 
TELEPHONE (415) 931-40B0 
TELEPHONE (415) 931-5778 Ylc, Pre1ldmt 

. HOWARO B. WOODS 
St. Loulo S..nrin•I 

· S•cr1ta11 . 
MRS. LENORA CARTER 

Houlton forw1rd flmu · 

.. : · Tre01uru . . 
. _. • HOWARD H. MURPHY 
· · Afro-Amerlc•n Newspap1ra 

· :-· · - . DIRECTORS 
· -.. · EARL DAVIS1.JR. --. -
"'-'. :; San Oiec,o voic" · 
·:: , ond ~iowpolnl Nows 

-J~SSE HILL · 

General, U.S. Marine Corps 
Co!!imandant of the Narine Corps 
DepartLlent of the Navy 
Headqusrters United States Narine Corps 
'W_ashington, D.C. 20380 

. Dear' General Cushman: 

DP0-2-kam 

' .. Atl1nt1 Inquirer -. . ·.l 

Mahy th.:ml:s for your r-eply to my lugust 16, _ 1973, 
letter concerning the equitable distribution of advertising 
funds in the nation 1 s black newsp~pers. I understand 

. thoroughly the _pnst policy of the Narine Corps on inserting 
paid advertisi°ng in printed medic:; however, there arc new 

·dimensions of the black experience in the nation which 
might require~ re-examin2tion of old policies in the light 
of new developments • 

l - .- . 
0. L. INMAN 

lnm1n Pvblic>1ion1 

, EMORY O. JACKSON . 
llirming_h•m World 

. JERi!El JONES 
, .. c; . •. Milwauktt Covrier .. 

. LONG'i"ORTH M. QUINN 

. Ml,hig1n Chronic!• 

GARTH C. REEVfS, SR. 
o;: . Miami Timea 

. JOHN H. SENGSTACKE 
Seng,t•cke News~p•ra 

:· fi!ANK l. STANLEY . 
· loul1ville Defender 

: . . 
. N. A. SWEETS 

St. louit American .-. 

· ROBERT J. THOMAS 
Milwauku Star-Tim•• 

I suggest that an inquiry be made as to what extent 
within the present guidelines (especially No. C in your 
· letter)° high school and college ner,:sp:1Fers serving predom-

· · inantly racial minority audiences <lre included in the 
commercial publications 2nd m:1gazines hei.ng utilized by 
the Marine Corps. 

Despite our inability to be included in the Marine 
Corps' advertising budget, I cannot let this opportunity 
pass wit~out bringing to your attention how the National 
Newspaper Publishers Association feels about the invaluable 

. contribution which has been macle on behalf of the }iarine 
·,••corps by }faj or Solomon Hi 11, U.S. Narine Corps, while 

serving as head of the Norine Corps Minority Officer pro- \ 
_' curerneI\t Program • .. 

---, As a result of Najor Hill's cndenvors, .. I have 
•• , • • _

1 

.-,: ~···noticed a chnnge in attitude of the members of the Nat,ional 
· ·-NEGROPRESS · , · ._ · ·• bl" h A. · · d h · · -. _',, . ·. - : . . ,· Newspaper Pu is ers ssociat1.on towar t e U.S. Mar1.ne . Corps •. 

• : ·. The NegrQ Press be- .. The old image of the Marine Corps held by the Black Press 
·· :, lieves that America can 

· b,m lead · the world · . . ··, ' was _a . rather negative one, but it has become obvious through 
··• ;,wsy from racj.;I a:id . our increased communicati ons th.:it the i·larine Corps, in 

· national an~or.isms : _·· • . •-.·. 11.· ght of a · l · of th" D<>fens0 Departm,ent· > when it accords to - ,· . notionn comrm.tment "" "' _ .. 
everyman.regardlss,of' . is .open to all·).mericans. 
race, color er creed, h is: · 

· human Jnd legJI rig:its. 
Hating no man, fearing 

. no · man, the N egro 
'. Press strives to help 

. '. ·l'vt:ry fthiol in th~ f iHn 
·,, oelief that all are hurt 

• a, Ion'.) as anyone is 
. h eld bJck. 

.;,, _J 

: ·; .. ·. 

Major Hill's tactful relationship with cur organiza-
tion culmin~ted in the member s inviting you to addres~ us 
in Houston. Yun: appearance was a r.iem0rab le occasion i:or 

J . <~1/ £ ·i:· 
~I!> 't: 

/ ,,. 
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R. E. Cushman, Jr., General 
U.S. Marine Corps 2. 

our Association. These bridges of cont:1ct and communication 
must be strengthened in the future. Uhcn the National Bar 
Association held its recent convention in San Francisco in 
August, again Major Hill and his .::issociates were accorded 
a warm reception. On my brief nppcarance at the PUSH Expo- 1 73 
held recently in Chicogo, agaLn I had an opportunity to 
appreciate the effectiveness of the Marine Corps ~utreach 
program developed by Major Hill 2nd his staff in the past 
few years. 

Major Hill and his associates have ably represented 
the U.S.~Marine C?rps, and they have set a fine example 
as a success story to be emul~tc<l by our racial minority 
youth. I hope that Major llil 1 ard 1-iNPA uil 1 continue our 
collaboration in order to strenzthen the bonds between 

· Black Arnerica .·ind the U.S. Marine Corps, thereby ensuring 
a firmer commitment on the p,,rt of all Anericans to the 
national defense of our country. 

. ·-: .. 

· CBG:eo 

Sincerely yours, 

CARLTON B. GOODLETT, Ph.D. , M.D. 
President, Nntion~l Newspaper Publishers 
Association--Thc Black Press of America 

.. .. 

, 
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• NEW YORK :CHICAGO ! 
• CLEVELAND • DETROIT 9 

Mr. Stanley S. Scott, 

AiVJALGAMATED PUBLISHERS, INC. 
NATIONAL ADVERTISI NG REPRESENTAT IVES 

45 WEST 45th STREET, NEW YORK, N. Y. 10036 • (212) 489-1220 

November 28, 1973 

Special Assistant to the President 
WHITE HOUSE 
Washington, D.C. 

Dear Stan: 

It was indeed a pleasure to meet with you in your office on my recent visit 
to Washington, D. C. 

As you may recall, my purpose for meeting with you was to register the black 
newspaper complaint regarding the lacR of U.S.A. advertising dollars allotted 
to black newspapers by the Nixon ad.ministration. The Black Press felt it 
should bring this ~atter to your attention due to your knowledge of, and 
relationship with the Black Press and the significant role it plays in address-
ing itself to the basic needs of the Black Experience. 

The Black Press makes this appeal in behalf of the advertising monies spent by 
our government to recruit personnel for the Army, Navy and Marine Corp, in view 
of Mr. Nixon's campaign pledge and mandate to blac:c<s to see that this nation' s 
blacks muld get their rightful llpiece of the action". While there is r.iuch to 
be done yet to justify the "piece of the action" mandate, the least that can 
be done is the issuance of an executive order stating that the Black Press be 
allocated advertising dollars in accordance with those amoun~s alloca~ed for 
white newspapers. 

We have been -advised by the respective advertising agencies responsible for 
the handling of these advertising dollars, in the case of the Army, that it 
costs too much to use black newspapers; Navy, no black newspapers will be 
used; Marines, who a.re in dire need for legal and skilled black personnel, 
states that no black newspapers will be used; the U.S. Post Office excludes 
black newspapers by using daily newspapers only. 

These means of diverting dollars away from the Black Press is in direct contra.st 
with the :Nixo~ adri1inist.:!:'ation I s mandate to see that blacks get a "piece of tbe 
act~on". 

'£he black cornrr.unity' s closest ties are vith its own blc . ...:: 1-:: nc1..-cp2.i)C:;:' ei..nd. "..;:1e 
empathy and. credibility felt by blo.cks towards their ne':-1spapers far out -
distances their feelings for all other melli 1. . 
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Mr. Stanley S. Scott - 2 - Nove:nber 28, 1973 

Stan, t .his statement is indicatiYe of the im.portar.ce and power of tbe Black 
Press and the major role it plays in the election of local and national 
public officials. This was evident in mayoral elections in Detroit, Atlanta, 
Gary, Los Angeles, Raleigh, Newark and Cleveland. 

Today, with more than t,10 hundred publications across the nation, the Black Pre 
continues to strengthen its role as freedom's voice - reporting, informing and 
interpreting the events of the day, fighting to assure blacks that A~erica's 
ideals of justice a.rid eg_uali ty will become realities for all men. The Black 
Press remains the voice a.~d ears of the read.ers it services. 

We will greatly appreciate your interest in behalf' of the Black Press and 
your efforts to press the Nixon administration to live up to its ma.rida.te to 
see that black newspapers get a 11 piece'1 of the U.S.A. 's advertising "action''. 
We look forward to hearing from you in this regard, and again, ma.,.-zy thanks for 
your kind consideration. 

Best regards, 
I 
' r, i -y\; 

Norm Powell 
General Sales Manager 



trust black media over white, 'Ebony' study ·tinds 
Nr:.v Yon1<, Jt·ne 5-A new study 

of tr e nation's blacks, prepared 
for I.bony by Daniel Yankclovich 
Inc., hns founc: striking similari-
t ies between the Ebony reader 
nnd I.he gcneni l black community. 

W .1ilc Ebony readers tend to be 
sligU!y better r~ducated than most 
blac:(S, the El any reader shares 
the same frw:iration:; and ques-
tions about the social system as 
the gcncnil black community. 
On! · one out c f ten Eoony readers 
con. ic1 ~-rs h im ··elf firs t an Ameri-
::;: n ;rnd th en a blac:c; GO% con-
s ide: themselves as equally a 
bla -- k a nd an American. 

The Yankelovich study in-
volved more than 1,000 personal 
interviews and was structured to 
describe the literate black popu-
lation aged 18 or older and re-
siding in metropolitan areas. This 
total is estimated at 9,000,000 
people. 

In a chapter dealing with five 
media-tv, black radio, maga-

. zincs such as Reader's Digest, 
McCall's, etc., a magazine like 
Ebony, and local black news-
papers-each medium was scored . 
on six different criteria: Em-
pathy, honesty /objectivity, . qual-
ity, modernity, entertainment and 
reader attentiveness to advertis-
ing. The study found that the 
black community's closest tics are 
with its own black media, that the 
empathy felt by blacks toward 
black media far outdistances their 
feelings toward "other media," 
and thnt blacks · indicate "a very 
low level of confidence in the 

credibility of television." 
The study said: "Television 

comes into its own in the black 
community when it comes to the 
certainty of good entertainment 
and attention to advertising. On 
both counts, tv rates considerably 
higher than the mass publications, 
on a par with black newspapers, 
and only slightly behind Ebony 
and black radio." 

11 In uddition, the blacks give 
Ebony, black radio and black 
newspapers higher scores on such 
things as honesty, integrity, 
modernity and quality than they 
do tv or the major national 
magazines. "Magazines such as 
Reader's Diuest, McCall's, etc. 
run a poor second to black media 
on all six counts," said the study, 
which was introduced at a Wal-
dorf Astoria luncheon by John H. 
Johnson, president of Johnson 
Publishing Co., Chicago. 

Earlier this year, Daniel Starch 
& Staff published a study, "Profile 
of the Black Community," that 
showed blacks to be less skeptical 
about advertising than whites 
(AA, April 16). # 

Reprinted with permission from 
Adverti~ing Age, June 11, 1973. 
Copyright, Crain Communica.tiuns 
Inc., 1973. 

rmcnitt
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MEMORANDUM FOR 

THROUGH: 

OFFICE OF THE SECRETARY OF DEFENSE 
WASHINGTON, D.C. 20301 

Mr. Stanley Scott 
Special Assistant to the 

Brigadier General 

SUBJECT: Advertising Expenditures 

21 January 197 4 

Reference is made to your memorandum of December 11, 1973 
requesting information on advertising expenditures. 

The requested information is shown on the attached display. 
Approximately 98 percent of the expenditures in the " Minority Media 11 

column are for black media. 

The following points raised in Dr. Goodlett' s letter are worthy 
of note: 

- The purpose of recruiting advertising is to obtain 
the required number of qualified enlistments with equal 
opportunities for all minorities. 

- Recruiting advertising is designed to reach and 
inform all sectors of the population not just the white majority. 

- The Services are not experiencing difficulty in 
recruiting a representative number of blacks and other minorities 
for enlisted positions. 

Lt Col, USA~{ . ~\ 
Military Assistant O 

Attachment ..J l1 

--- I ,,. 



FY 1971 

FY 1972 

FY 1973 

FY 1973 

FY 1971 

FY 1972 

FY 1973 

RECRUITING ADVERTISING EXPENDITURES IN MEDIA 
(In Thousands of Dollars) 

I, 
ARMY 

Majority Media 

$3,474.3 

11, 648. 1 

9,704.8 

$7, 821. 3 

$ 500. 0 

2,538.4 

3,443.0 

NAVY 

AIR FORCE 

Minority Media 

$ 47. 2 

686. 1 

687.6 

$458.7 

$ 0 

41. 0 

257.0 

Total 

$3, 521. 5 

12,334.2 

10,392.4 

$8,280.0 

$ 500. 0 

2,579.4 

3,700.0 

NOTE: 1. The Navy did not use paid media advertising prior to May 1972. 
The amounts shown for FY 1973 include May and June 1972. 

2 o The Marine Corps does not use paid media advertising. 



OFFICE OF THE SECRET ARY OF DEFENSE 
WASHINGTON, D. C. 20301 

1 8 JAN 1974 

MEMORANDUM FOR Stanley G. Scott 
Special Assistant to the Pr id nt 

THROUGH: Brigadier General Richard 
Military Assistant to the 

SUBJECT: National Newspaper Publishers Association (NNPA) 

The Assistant Secretary of Defense for Manpower and Reserve 
Affairs departed the United States on Monday, January 14, 1974 
to visit Headquarters in the Far East. He will return at the end 
of January. 

In light of the urgency of your request, the Principal Deputy Assistant 
Secretary of Defense for Manpower and Reserve Affairs, Lieutenant 
General Robert G. Taber, and staff representatives of the Office of 
the Assistant Secretary of Defense (Manpower and Reserve Affairs) 
will be available to meet the representative group from the National 
Newspaper Publishers Association (NNPA) at 9 o 1clock, January 22, 
1974 in Room 3E 966, the Pentagon. 

p.L}~4rlitJ 
The Special Assista~ 
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OFFICE OF THE SECRET ARY OF DEFENSE 
WASHINGTON, D. C. 20301 

1 8 JA.N 1974 

MEMORANDUM FOR Stanley C. Scott 
Special Assistant to the President 

THROUGH: Brigadier General Richard L. Lawson 
Military Assistant to the President 

SUBJECT: National Newspaper Publishers Association (NNPA) 

The Assistant Secretary of Defense for Manpower and Reserve 
Affairs departed the United States on Monday, January 14, 1974 
to visit Headquarters in the Far East. He will return at the end 
of January. 

In light of the urgency of your request, the Principal Deputy Assistant 
Secretary of Defense for Manpower and Reserve Affairs, Lieutenant 
General Robert C. Taber, and staff representatives of the Office of 
the Assistant Secretary of Defense (Manpower and Reserve Affairs) 
will be available to meet the representative group from the National 
Newspaper Publishers Association {NNPA) at 9 o 1clock, January 22, 
1974 in Room 3E 966, the Pentagon. 

The SresjaJ ~ssistawt-



January 16. 1974 

MEMORANDUM FOR 

THE HONOB.ABLE JAMES R. SCHLESINGER 
SECRET.ARY OF DEFENSE 

THROUGH: BlUGADIER GENERAL RICHARD LAWSON 
MILITARY ASSISTANT TO THE PRESIDENT 

In keeping with the President's interest tn promoting minority 
economic independence, requeet a meeting between the Assistant 
Secretaries of Defense for Manpower and Reserve Affair• and a 
representative gr011p from the National Newepaper Publishers 
Association (NNPA) on January 21 or Z2. 

NNPA ia the official organization of the Black madia in thie 
country, representing more than 5 million circulation. 

The requeeted dates will permit this group to meet prior to 
their annual convention to be held in Miami January 23-25,. 

Attachment• 

cc: Vice Preeident Ford 
Alexander Haig 
Ken Cole 
Mel Laird 

Stanley S. Scott 
Special Assistant 
to the President 



OFFICE OF THE SECRETARY OF DEFENSE 
WASHINGTON, D. C . 20301 

2 0 DEC 1973 

Memorandum for Mr. Stanley Scott, Special Assistant to the President 

Brigadier General Richard Laws~··. 
Military Assistant to the President ... 
The White House · 

' 

Through: 

Subject: Advertising Expenditures 

Reference is made to your memorandum of December 11, 1973 
requesting information on advertising expenditures. 

In order to answer your question fully, we have asked the Services 
to provide the information requested. 

We anticipate being able to provide a full reply by January 7, 1974. 

fOAO ~-
0 
..J 
4. 

/ ,, --· 



• THE WHITE HOUSE 

MEMORANDUM FOR: 

FROM: 

SUBJECT: 

WASHINGTON 

December 11, 1973 

THE HONORABLE JAMES SCHLESINGER 
SECRETARY OF DEFENSE 

STANLEY SCOTT# r /~ 
SPECIAL ASSISTANT \l .n_Y1 / 
TO THE PRESIDENT 1c.l' 

Advertising Expenditures 

Request that our office be provi9-ed a list indicating the amount 
of advertising dollars spent by the various branches of service 
with the Black news media during the last three years. We 
would also like to know the amount spent with the majority 
sector media during this same period. 

Prior to our response to the attached correspondence from 
The National Newspaper Publishers Association and The 
Amalgamated Publishers, Inc., we would like for you to 
include the total annual advertising expenditures with the 
media for the past three years. 

Thank you. 

Attachments 

WH :! 7050 (l-· 
0 
-J 
<( 
It. 

/ 
-~-',,. . 

·:~·•···-----···- ~~-- - - J 
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OFFICE OF THE SECRETARY OF DEFE:\~E 

10 April 1973 

Memo For Brigadier General Scov;croft 

The attached memorandum for 

Stanley S. Scott has been approved by this 

off ice. 

o one , _ 
Military Assistant 

Attachment 



MANPOWER ANO 
RESERVE AFFAIRS 

ASSISTANT SECRETARY OF DEFENSE 
WASHINGTON. D . C. 20301 

29 March 1973 

NEHORAL1"DUN FOR Stanley S. Scott 
Special Assistant to the President 

THROUGH: Brigadier General Brent Scowcroft 
Military Assistant to the President 

SUBJECT: Placement of Recruiting Advertising in Black Busine$S Digest 

We have reconsidered placing _recruiting advertising in Black Business 
Digest. For the reasons described below, we do not believe it would be 
prudent to overrule judgments already made by the advertising agencies 
handling recruiting advertising programs for the Military Services. 

It is a fact that recruiting advertising is limited to a relatively few 
magazines. These have been carefully selected on the basis of circula-
tion and validated readership as most effective and efficient in reaching 
the target audiences of recruiting advertising -- young people 17-21 years 
old who are potential volunteers and the older people who influence youth 
in making decisions regarding military service. 

Black Business Digest has been considered by the advertising agencies, in 
competition with other magazines directed primarily toward blacks, but has 
not been selected. Some data may be pertinent to describe why the selec-
tion process so far has not been favorable to Black Business Digest, 
although there is no reason to believe that the situation will always be 
the same. 

The principal publications directed toward black youth most frequently 
used to carry_ recruiting adver_tising, together with their validated 
readership of b~ack youth 18-24 years old, are: 

Nagazine Validated Readership by Blacks 18-24!/ 

Ebony 
Jet 
Black Sports 

436,000 
307,000 

: 150,000 

!/ From standard advertising rate and data book. 

·i 
·I 
·I 

I 

-! 
i 
I 
i 
t 
I 
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Black Busi~ess Digest, with a circulation of 60,000, does not appear in 
the standard rate and data book since the publication, according to the 
publisher, Mr. Hendricks, has not been able to afford to have its reader-
ship validated. This puts Black Business Digest at a distinct disadvan-
tage wh en it must compete for the limited advertising funds directed 
toward the portion of the target audience which is black. 

Black Business Digest is directed primarily, as its name implies, to 
black businessmen. The· demographics of its subscribers, provided by 
Mr. Hendricks, confirm that its subscriptions have been purchased by 
a well educated, generally successful group of black businessmen. 
Hence, recruiting advertising, if placed in the publication, would 
reach influencers primarily. 

At present, to reach people who may influence black youth, the advertis-
ing agencies supporting the military recruiting commands, for reasons of 
economy, depend largely on publications aimed at the general population. 
They make limited use of large circulation newspaper supplements aimed 
at blacks such as Tuesday (circulation 2,300,000) and the National Black 
Monitor (circulation 1,100,000). · Again, with a circulation of 60,000, 
Black Business Digest loses out in competition for limited recruiting 
advertising resources. 

We are aware of the sincere attempts made by Black Business Digest to 
obtain much needed advertising revenue. At the same time we note that 
the magazine staff has not been completely accurate in its interpretation 
of reasons why agencies involved in recruiting advertising have not 
chosen to place advertisements in the publication. For example, N. W. 
Ayer's expenditure on placement of magazine advertisements is only a 
small fraction of the $27 million expenditure cited. The main reason 
for the agencies not selecting Black Business Digest -- little contact 
with the target audience -- is not stated. 

In conclusion, we do not believe that we should require the Military 
Services to use their limited recruiting advertising funds to purchase 
advertising in Black Business Digest to reach a limited number of 
influencers of black youth. 

L1eutena..'1t General. U. S. Army 
Principal Deputy 

2 
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Black Press of America 
lightinc, Th1t Road To fr•e:!o 

OFFICERS 6 November 1973 Office of th~ President 
1366 TURK ST;:1EET 

1'rt1/d1nt 
CA!lLTml S. GOODl!:TT, M.D. . s.n frJr.CiJ<o Sun Reporre, 

Vic, Prold,nt 

R. E. Cush~an, Jr; 
General, U.S. Marine Corps 
Cor:nnandant of the Narine Corps 
Departraent of the Navy 

SAN FRAl'1CISCO, CALIFORNIA 94 
TtLEPHmJE (-115) 931-4080 
TELEPHONE (415) 931-5778 
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.-•. · .. ond 1/ iewpolnt N•w• 

. • ·_. J~SSE Hill .. .-, . - ; .- · .. 
Atlonl• lnquir•r •.• • --~ ·: ,: : 

t•. ······ 
. . O. L. tNMAN 

lnm•n Pcblico1iona 

: . , EMORY 0. JACKSON . . . ' 
. Birmi"9_h•m World .·--.· ~: 

· ,,_- .. JERREL JONES . 
!.: · __ :.- · Milwaul(N Courie, ;: _=-~; 

~.:··· .. LONG'i/ORTH M. QUINN 
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• i-··:-.CARTH c. REEV!:S, s~. -
~---; _-_.;:·: _ Miami limn .. ~:;_ , __ 

:: JOHN H. SENGSTACKE 
-:. .·!- _ . 5.etli;s~•c~• New,~p•11 

fRANK l. STANLEY ... 
loul•"ill• O•l•nder 

N. A. SWEHS 

. ..... : 

DP0-2-kam 

Headqu~rters United States Marine Corps 
U.ashington, D .C. 20380 

--~~ 
Dear General Cushman: 

Hahy th3nl-:s for your .:-eply to my Pugust 16, _ 1973, 
·,<~ letter concerning the equitable distribution of advertising 

funds in the nation I s blacl~ ne,-1S?;'.!Pers. I underst<?nd 
thoroughly the . past pblicy of the Marine Corps on inserting 
paid advertisi°ng in printed medic:; however, there arc new 

·dimensions of the black experience in the nation .which 
· might require 3 re-examination of old policies in the light 

of new developments. 
. . : -~ . . ,,·. 

I·sugccst tha~ an inquiry he.made as to what extent 
within the present guidelines (especially No. C in ycur .· . . 
letter)° high schoo 1 and college nc,,:spnr;ers serving predom-
inantly racial minority audiences <lre included in the 
commercial publications end m.,1gc1zines being utilized by 

.· ·.,,_ .. : • the Marine · Corps • _;-. 

: - - . Sr. Louis Americ•B . . 
~-- · ·· ·oespite our inability to be included in the Marine ·, · \ :··ROEIERT J. THO.MS 

·,_·, Milw•ukoesu,-J1m.. . Corps 1 advertising budget, I cannot le:t this opportunity 
.. -·.;.; E:m:uti>·,Dimtor :. pass wit"!"lout bringing to your attention hm-1 the National 
· ,:, ~·- sH•RMAN BR1scoE · : Newspaper Publishers Association · feels about the invaluable 

; 

·¾•:.· ·;:- - . .. ·. . :..~ -..... .. 

Ii:Klir{l~~i!iI\tI:)i{;/gI!i~:~;~:!!;::o::: ~:::: ~:'.::~:~:::::::~:'.~ :::~:::::~--'. ··•f ,;,' -; ' 
.' !·, -.;._ ·: •• THE· :J· · . _, __ - :· . .- ._-: . .. noticed a change in attitude of the members of the Nat•ional . 

•· ·-NEGROPRESS· ,.; · ·, • -7··- N p bl" h A. · · d h S · · ·. 
·• ,< · .:. ··: / :'· ewspaper . u 1.s ers ssoc1.at1.on towar t e U. Nar1.11.e --Corps • . 

: · :: ·_'. •Th~Negr~Pressba- ·:.::-.- · ·._.·,_ The old image of the Marine Corps held by the Black Press 
:··· :' liev"s that America can · · • . . · 

·b 2 st ldad · the world . · .. ··,: _was _a_rather negative one, but it has become obvious through _:-.·· 
';·'_iw1r from· r0 cj;:;l _:ind · : : .'' :::-:'.·,-··our increased COl!lTilunic3.tions th.J.t the Harine Corps, in " 

· . nat1on3I an~on1sms •: .·.; ,. ···_, ·_-_- l. h f - · 1 · f f .. , . 
. .- . VJhen it ecc=ird, to - .. • • . : •: .. •~ 1.g, t o a n .. t1.ona comm1.tment c the De cnse Dcpa:rtr.:cntJ 
'·, eva,yman.regJrdlsssof I . •· .·<_'; .. is .open to c1ll·).meric.:ins. 
, . race, color er creed, his! • ' · ·· 
· h\JmJn ond l~9 JI right;. 

· Hating no m,rn, feating 
• . no· man, the I\J egro 

.· · Press strivt!s to help 
····: ··c,.,;cry ,nJn i.--, t:;e ! i,-rn 
: , , bel :ef tha: .ill are hurt 

• • as long ;:i s -1nyor1a j:; 
. h~ld ti.,cl<. 

-·: Major Hill I s tactful relationship with our organiza-
tion culminated in the members inviting you to address· us 

. in Houston. · Your appearance was a memorable occasion for 

.. 



·, ' 
, .. 

. . 
,.· .. .. ,: -~ ·.. . .... 

·:·-~· ._;x·.:· _ _. } 

., 
.,. .. 

R. E. Cushman, Jr., General 
U.S. Marine Corps 2. 

our Association. These bridges of cont.,ct and comr.mnication 
must be strengthened in the future. Uhcn the National Bar 
Association held its recent convention in San Francisco in 
August, again Hajor Hill and his :::ssociatcs were accorded 
a warm reception. On my brief 2ppcarancc at the PUSH Expo- 173 
held recently in Chicago, again I had an opportunity to 
appreciate the effectiveness of the Marine Corps ~utreach 
P.rogram developed by Major Hill .:nd his staff in the past 
few years. 

Major Hill and his associates have 2bly represented 
the U.S.~Marine Corps, and they have set a fine example 
as a success story to be cmul~ted by our racial minority 

·. youth. I hope that Major Hill arrl~iHI'A uill continue our 
-· collabor.:i.tion in order tc strenr;trien the bon<ls between 
· Black Americ;i. •imci the U.S. Harine Corps, thereby ensuring 

a firmer cor.-rraitment on the p<",rt of ;:ill Araericans to the 
~national defense of our country. 

Sincerely yours, 

CARLTON Il. GOODLETT, Ph.D., M.D. 
President, Nntion~l Newspaper Publishers 
Association--Thc Black Pre~s of America 

.. 
.. . 
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tlATIO'.'IAL ADVERTISING RE?r!ESE:NTA TIVES =-"'"(.-
lil NEW YORK 0 CHICAGO :L. 
e CLEVELAND • DETROIT e 

45 WEST 45th STREET, NEW YORK. N. Y. 10036 • (212) 489-1220 

November 23, 1973 

Mr. Stanley S. Scott, 
Special Assistant to the President 
WHITE HOUSE 
Washington, D.C. 

Dear Stan: 

It was indeed a pleasure to meet with you in your office on my recent visit 
to Washington, D. C. 

As you may recall, my purpose for meeting with you was to register the black 
newspaper complaint regarding the lack of U.S.A. aavertising dollars allotted 
to black newspapers by the Nixon adlllinistration. The Black Press felt it 
should bring this ~atter to your attention due to your knowledge of, and 
relationship with the Black Press and the significant role it plays in address-
ing itself to the basic needs of the Black Experience. 

The Black Press makes this appeal in behalf of the advertising monies spent by 
our government to recruit personnel for the P..rrcy-, Navy and Marine Corp, in vie,.; 
of Mr. Nixon's campaign pledge and mandate to blacks to see that this nation's 
blacks muld get their rightful "piece of t:he action". While there is much to 
be done yet to justify the "piece of the action" r:i3.nda.te, the least that can 
be done is the issua.~ce of an executive order stati~ that the Black Press be 
allocated advertising dollars in accordance with those a;noun~s alloca~ed for 
white newspapers. 

We have been advised by the respective advertising agencies responsible for 
the handling of these advertising dollars, in the case of the A..."""rrr:f, that it 
costs too much to use black newspapers; N'3.V'J, no black newspapers will be 
used; Marines, who are in dire need for legal and skilled black personnel, 
states that no black newspapers will be used; the U.S. Post Office excludes 
black newspapers by using daily newspapers only. 

These means of divertin6 a.ollars awa:y from the Black Press is iL dir2ct contrast 
with the Nixon 2.cb!ir:ist.rationrs mandate to see that blacks 
action". 

(70.J.. o~v " . a piece of the 

The black comr::unity's closest ties are 
empat~.y and credibility felt by bl~cks 
dist::t..~ces their feelin6s for all other 

with its. own blacl-: nc~-,spaper .:-:r.,i the 
towards their ne•,rspapers far out-

I 
I . I 

I 

l 
I 
\ 
I 



·Mr.Stanley S. Scott - 2 - Nove:nber 28, 1973 

Sta..--i, this st?.terr2nt is ind.icativ-e of the i.'!'.portance and. pm:er of tbe Black 
Press and the najor role it ploys in the election of local a..!'.lQ n1ticn3.l 
public officitls. This was evident in m:zyoral elections in Detroit, Atla..--ita, 
Ga.riJ, Los Angeles, Raleigh, Ne1.-1ark and Cleveland. 

Today, with more than two hundred publications across the nation, the Black P:-c 
continues to strengthe~ its role as freedo~•s voice - reporting, in:fontl~g an~ 
interpreting the events of the day, fighting to assure blacks that America 1 s 
ideals of justice a."'1.d equality will become realities i'.or all men. The Black 
Press remains the voice and ears of the readers it services. 

We will greatly appreciate your interest in behalf' of the Black Press and 
your efforts to press the Nixon ad.ministration to live up to its :ma.'1date to 
see that black newspapers get a "piece" of the U.S.A. 1 s advertising "action". 
We look forward to hearing from you in this regard, and again, ma..---iy than.1..(s for 
your kind consideration. 

Best regards, 
I 
' 

f\ I ;,.,l . J\i (J'll \ 
Norm Powell 
General Sales Manager 

NP:mf' 



Blac/(s trust black media over white, 'Ebony' study ·tinds 
Ntw YonK, June 5-A new study 

of the nation's black.•;, prepared 
for Ebony by Daniel Yankclovich 
Inc., has found striking similari-
ties betwee:1 the Ebony render 
and the general black community. 

\V '.1ilc Ebony readers tend to be 
slightly better cducated than most 
l.Jlacks, the Ebony reader shares 
tile same frustration:; and ques-
tions f!bout the social system as 
the g(•ncral black community. 
Only one out of ten Ebony readers 
c:on:·idcrs himseli first an Ameri-
can and then a black; GO% con-
s ider . themselves as equally a 
black nnd an American. 

The Yankelovich study in-
volved more thnn 1,000 personal 
interviews and was structured to 
describe the literate black popu-
lation aged 18 or older and re-
siding in metropolitan areas. This 
total is estimated nt 9,000,000 
people. 

In a chapter dealing with fivb 
media-tv, black radio, maga-

. zincs such as Reader's Diaesi, 
McCall's, etc., a magazine like 
Ebony, nnd local black news-
papers-each medium was scored 
on six different criteria: Em-
pathy, honesty/objectivity, quai-
ily, modernity, entertainment and 
re~1der attentiveness to advertis-
ing. The study found that the 
blnck community's closest tics are 
with its own bl:ick media, that the 
empathy felt by blacks toward 
black mcdh: far outdistances their 
feelings toward "other media," 
and th::it blacks indicate "a very 
low level of confidence in the 

credibility of television ." 
'fhc study said: "Television 

comes into its own ln the black 
community when it comes to the 
certainty of good c11tertainmcnt 
and attention to udvertising. On 
both counts, tv rates considerably 
higher than the mass publications, 
011 a par with black newspapers, 
and only slightly behind Ebony 
ond black radio ." 

a In addition, the blacks give 
Ebony, black radio and black 
newspapers higher scores on such 
things as honesty, integrity, 
modcrnHy and quality than they 
do tv or the major national 
magazines. "Magazines such as 
Reudcr's Divest, McCn.ll's, etc. 
nm a poor second to black media 
on nll six counts," said the study, 
which was i11trcxluccd ut a Wal-
dorf Astoria luncheon l.iy John H. 
Johnson, president of Johnson : 
Publishing Co., Chicago, 

Earlier this year, Daniel Starch 
& Stuff published a study, "Profile 
of the Black Community," that 
showed blacks to be less skeptical 
about advertising than whites 
(AA, April lCi). # 

Reprinted with permission from 
Advcrti~ing Age, June 11, 1973. 
Copyright, Cro.in Communications 
Inc., .1973. 
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M A NPOW ER A N D 
RESERVE AFFAIRS 

ASS ISTANT SECRETARY OF DEFENSE 
WASHINGTON . D . C. 20301 

29 March 1973 

MEMOR.Al.~DUM FOR Stanley S. Scott 
Special Assistant to the President 

THROUGH: Brigadier General Brent Scowcrof 
Military Assistant to the Pres· 

SUBJECT: Placement of Recruiting Advertising in Black Business Digest 

We have reconsidered placing recruiting advertising in Black Business 
Digest. For the reasons described below, we do not believe it would be 
prudent to overrule judgments already made by the advertising agencies 
handling recruiting advertising programs for the Military Services. 

It is a fact that recruiting advertising is limited to a relatively few 
magazines. These have been carefully selected on the basis of circula-
tion and validated readership as most effective and efficient in reaching 
the target audiences of recruiting advertising -- young people 17-21 years 
old who are potential volunteers and the older people who influence youth 
in making decisions regarding military service. 

Black Business Digest has been considered by the advertising agencies, in 
competition with other magazines directed primarily toward blacks, but has 
not been selected. Some data may be pertinent to describe why the selec-
tion process so far has not been favorable to Black Business Digest, 
although there is no reason to believe that the situation will always be 
the same. 

The principal publications directed toward black youth most frequently 
used to carry recruiting advertising, together with their validated 
readership of black youth 18-24 years old, are: 

Magazine 

Ebony 
Jet 
Black Sports 

Validated R~adership by Blacks 18-24!/ 

436,000 
307,000 
150,000 

!/ From standard advertising rate and data book. 



Black Business Digest, with a circulation of 60,000, does not appear in 
the standard rate and data book since the publication, according to the 
publisher, Mr. Hendricks, has not been able to afford to have its reader-
ship validated. This puts Black Business Digest at a distinct disadvan-
tage when it must compete for the limited advertising funds directed 
toward the portion of the target audience which is black. 

Black Business Digest is directed primarily, as its name implies, to 
black businessmen. The demographics of its subscribers, provided by 
Mr. Hendricks, confirm that its subscriptions have been purchased by 
a well educated, generally successful group of black businessmen. 
Hence, recruiting advertising, if placed in the publication, would 
reach influencers primarily. 

At present, to reach people who may influence black youth, the advertis-
ing agencies supporting the military recruiting commands, for reasons of 
economy, depend largely on publications aimed at the general population. 
They make limited use of large circulation newspaper supplements aimed 
at blacks such as Tuesday (circulation 2,300,000) and the National Black 
Monitor (circulation 1,100,000). Again, with a circulation of 60,000, 
Black Business Digest loses out in competition for limited recruiting 
advertising resources. 

We are aware of the sincere attempts made by Black Business Digest to 
obtain much needed advertising revenue. At the same time we note that 
the magazine staff has not been completely accurate in its interpretation 
of reasons why agencies involved in recruiting advertising have not 
chosen to place advertisements in the publication. For example, N. W. 
Ayer 1 s expenditure on placement of magazine advertisements is only a 
small fraction of the $27 million expenditure cited. The main reason 
for the agencies not selecting Black Business Digest -- little contact 
with the target audience -- is not stated. 

In conclusion, we do not believe that we should require the Military 
Services to use their limited recruiting advertising funds to purchase 
advertising in Black Business Digest to reach a limited number of 
influencers of black youth. 

Lieutenant General. U. S •. .Army 
Principal Deputy 

2 
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The Negro Press be-
lieves that America can 
best lead the world 
away from .r:icia'r and 
nation al antagonism• 
wh 2n it accords to 
every man, regardless of, , 
rtice, co lor or cre ::.-d, his 
human and legi! l rights. 
Hat ing no mJn, fearing 
no man, the N egro 
Press stri".les to help 
every rnan in th e firr,1 
beloef th :i t all are hurt 
;i, long a; an yone is 
·h~ltl t, .3 c ;,, . 

Black Press of America 

Office of :he Pre5ident 
1366 TURK STREET 
SAN FRANCISCO, CALIFORNIA 941 
TELEPHON E (415) 93 l -40 B0 
IELEPHONE (•:15) 931 -5778 

Robert C. T2b~r, AEsist nnt S0cre t~ry cf Defense 
Lictcncnt Gcncr~l, U.S. Ar~y 
Princir,:!l Deruty 

·gashingtcn, D. C. 2030l 

This letter corr.cs in reS{!r:n:-r. to ycur letter .of Sept2rr:ber 
7, 1973. I 2m 2;1-c1tefol for ycm: :::-==.::he-:..· d~t<'!ilc<l reply to my 
letter ad<lrcs~:cd tc t!1Q Secre~2ry r- _: :,c·fcnst~. It ,,as rather 
distressin::; to fi.id in you;._- Cti;:::i.i~micati(·n all of the cliches 
and the reascns ~resented by rcprcsent~tives of the typical 
Hadisc-n Avcnnc ,,dvcrti!::ia~~ c.gr;ncy ~-:::en c0nfrontcd with the 
demands of black newspapers sc;.-ving -z.5 mi 11.lcn Americ,:ms, whc 
are ·m~rc nu::.1('.rous th:m the por,ul.::.t;_0n r,£ 152 natior1.s in the 
world. 

Your letter indicates that th2 Dep2rt~ent of Defense 
has r,bccd tL.:ck n2,!sp2pers into tiH~ ge~10:·nl category c,f all 
p.ewsp2.per advertislas pr0gr2r:1s. ''i-:hi 1.c · you inJ icatc that the 
Secretary of Defense is interested in receiving the maximum 
value for each i!clvertising do llc:r-, sor..cth1es· raaxirr,um value 
cannot be qunntifieci. in te·cms _of pcrCt'.nt2,ge of awar-eness or 
the number of toll-free inform2ticn c2.lls. In the cxuenditure 
of pub lie funr..is for c.dver ti sing, the ccr..r.1on denominator of a 
fair sh~re and a fai, opportunity to. serve the youth of th: _ 
nation vi~ 1.-ecruitnent shoulrl not be qu,mtified entirely as you 
have done in your third p;i.r~gr n~h on r,::3c 2 • . . 

The Black Press will continue to call for equal op-
portu-qj_ty anci harmonicus r.::,e r2liti0ns in the 21:med seriries. 
I doubt, hm-~ever, that publishers ,._rould b.-~ s~tisfiecl or find it 
~~ofit2ble to tli~cuss even such rroblems as ~~cism in the · 
armed services, beth overt and ccvcrt institution;il m;nifesta-
tions> with the Deputy Assistant Secretary of Defense fer 
Equal Opportunity, Nr. H. Nintoa i:rancis, or Lieutcrwnt . -
Cener?l Daniel James, Jr., USAF, Princinal Deputy Assistant 
Secretary of Defense, Public Affairs. 

- · He -h~ve c1skc.d the Secretary of Defense for a_n orpor-
tunity_ to di.scuss in b:.:-oad terms mnttcrs which conccn! Black 
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Americans. The Secretary of Defense nml ~;ou are rather presua-
tuous to c1.ssmuc th:i.t b l:ick pub lishcrs ~:re only inte.:-cs ted and 
corr:pc tent to ciiscu5s r~cial probie:-.:;,; our a 5cncla is much broader. 
Certainly we woul~ ~,ant persons invo:vcd with equal opportunity 
and public affairs t0 participate in such a conference; but we 
recqgnize the lir.iitations of Franciz'<, ancl J~::ies 1 office. If 
the Society of American Mewsp~pcr rublishcrs had requested an 
appointment with the S·::crctary of De£cr.se, ,,mul_d they have been 
treated in such n cavalier manner? · 

The ·;ervices of Fr2.ncis nnd J.cr.:cz might be more adequately 
utilized from ti1,1c to tirae v1hcn th~:' h.!vC r,rcb lerr:s 0r informa.- . 
tion which they r.1ight -.;,1;:nt to sk1.:-e: with the Black Presc by 
conferences uith . I1r .- Sherman Bri,-coe, Executive Director, m~PA., 
orwith several Sditors of our ncwspo.pc:cs, rather than the 
Publishers themselves. 
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Sincerely yours, 

CARLTO.N R. C-00SI:.7r, Ph.D., 11.D., President 
National Neuspapcr ~ublishcrs Associ2tion 
The Black Press of Ancricn 
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A1ilwaukee Courier 
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h\::hl1i•n Chronicle 
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h\i,mi Times 

JOHN H. S::NGSTACK!: 
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N. A. SWEETS 
St. louil American 
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Milwaukee Star-T imes 

Exec~tive Diri!ctor 
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CREDO Or 
THE 

NEGRO PRESS 

Tht> Neg~o Press be· 
lieves thJt Americo can 
best l~ad the world 
aw3y from racial and 
n2tiona! anta'.]onisms 
wh~n it ac:ords to 
ev~ry man, regardless of 
r2c~. c:-,lor or c:re-ec', his 
huma'1 and legal rights. 
Hat;n1 no man, fearing 
no man, tha Nagro 
Press striv ~s to help 
every man in the firm 
belief that all are hurt 
zs Jong as un'J cne is 
h ~lrl b .J ck. 

Blnck Press of America 

Nove.mb~r 28, 1973 

Mr. Stan Scott, · Assistant to the President 
The w"'ni te Hol!!I e 
Washington, D.C. 

Dear Stan: 

Offi::e of :he Presiden i 
1366 TURK sn ~ET 
SAN FRANCl3CO, CALIFQRr·l iA 94 l 
TELEPH0i\1E (415) 931 -4030 
TELEPHONE (4, 5) 931-5773 

I recently tal~~d ~ith Non:i Pow~ll, Genaral ·sales :!an.ager 
of Amalgamated Publishars, Inc., and -we •discuss~d tha lack of 
advertising dollars being allocated to th~ Black Pres3 by the 
U.S. Army, U.S. Navy, U.S. Air Force and the U.S. Post Office. 
Powell ha3 written you the expenditures during the la~t tb~e~ 
year3 by the A~y. The 1973 botlgets for both ser,ic~s were 
very small. 

)!oreover, the arbit~ary d~cision on th~ part of the U.S. 
Post Office to advertise only in daily n~wspapars bas penaliz~d 
the othe-r 125 m~ber:s of National Newspaper Publish~rs Associ-
ation. I have r~c~iv~d lett~rs in r~sponse to ~y initiativ~ 
frora the Secretary of Defense's office on this matter of alloca-
tion of advertising fund3. ~nclo~ed is a copy of my r~ply to 
the Defense Depart:::lent. A very discouraging lette~ was received 
from General Cushman concerning th~ ~3rine Corps advertising 
policies. Enclosed is also a copy of my reply to his letter. 

It is distressing to learn that N.W. Ayer~ Son, t.,¾~ 
Army's agency, advises ~I t.<"'lat black newspaper costs are too 
high. Of course tbe costs of weekly n~spap2rs are usually 
higher than daily newspapers. Because of the inability of the 
Black Press to share equitably in a $20 billion advertising 
industry's annual exp en di tn:r~s, we live on the margin of .aconOJ11ic 
security. Ye have learned to expect institutional racism fzc-n 
pLivate enterprise, i.e. such institutions as N. W. Ayer l Son. 
If the Blac~ Press cannot e.:~ect more equitable distribution 
from ths Def ensa establishoent of its advertising b1.!<liet, how 
can we sur~iv~ as a viable instn!:!ent of cc~unicaticn xor 
25 t1illion Black kl-!-ricans ~ho are the 26th larg~st ru.tion in 
tb2 wo~ld, or, o~tter still, who ar~ raore ncmeruuJ w~~n 154 
other nations in the world? 

During the past four or five years, N:IPA hfl3 been very 
cooperative with all branches of the Defense establish:!!ent. 

fOFfo (.· 
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... 
M:-. St.an Scott 
Assistant to the President .· 2. 

We have provid2d opportunities for Adwiral Zt!tt'~alt and other outstanding 
military p~rson.alities to addrass our co~ventions. If th~_Defense Depart-
cent's allocatio~ of advertising e;cpenditu~es is an indication of the 
ai:tount of conc~:::n which t..~ey have for the survival of our newspaper3, 
then we in turn shall b-a forced to r~e.xa:.iine the oann~r in which we 
have be~n rece?tiva to the n~eds of the arced services when for.:iulating 
our future convention progratll3. 

This matter should be brought to the attention of the President, 
because it brings into que3tion ei~ sinc~rity of the present Acm.lnistra-
tion's efforts to •increasa the participatory role of racial minorities, 
especially blacks, in sharing equitably in the exp~nditure of F~d~ral 
funds. 

CBG:eo 
Encl. 

Sincerely yours, 

CARLTON B. GOODLZI'"l't Ph.D., ~1.D. 
President, National Ne~spaper 
Publisbers Association 
The Black Press of }.!lerica 
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2•0023&0!155 06/04/74 
ICS IPMRNCZ CSP 
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/<.~ R!SlOENT RICHARD M 
WMIT! MOUSE'. 
WASHlNGTON OC 20500 

NIXON 

MR PRES?OENTI TM! 1 COLUMN -1? lNCM ARMV O~PORTUNlTIIS AOS A,PEAR?NG 
CURRENTLY IN TME WM?Tf METROPOLITAN DAILY PRESS ARE TM! MOST 
BLATANT EXAMPLE o, ECONOMIC RACISM PERPETRATED BY AN JNSENSXT!V£ 
NATIONAL AOMlNlSTRATtON AGAINST TM£ BLACK PRESS OF AMERICA, 
HOW CAN TME EXECUTIVE BRANCH CF OUR -GOVtRNMINT •EN,ORC£ !QUAL 
OPPORTU~?TY ITATUT!I WHEN TM£ ,10ERAL GOVIRNMINT ,,R~r,a ?Tl 
O!FfNSE O!PARTMINT TO ,o,INLV 0fSCR%MiNAT! AQA%NST TM! IOL! 9LACK•OWNE 
0 COMMUN?CATtONS M!OtA o, 25 MILLION BLACK AMERICANS, A ''EOPLE 
MORE NUMEROUS TMAN THE POPU~ATION OF 117 OTMfA NATt0NS1 
THE EXPfNOlTURK OF F[DtR•L 40V!ATll?NG COLLARI W%TMOUT · oes!RV?NG 
AN EQUITABLE AOV£RTISING PQLIC¥ 18 TME GRAVEST ,oRM OF JNSTUTIONAL 
RACISM ANO ECONOMIC CRIM1NOLOGV 1 WE DEMAND TMAT TM! Cl~ENS! 
DEPARTMENT Bi FORCED TO OBfY TH£ "[QUAL ECONOMtC o,,oRTUN?T?T!S 
STATUTES ANO ?TS FAIR MINORITY ~ROCUR!MENT POLICIES, co,v o, 
TMIS MES$AGE 5!NT TO MONORA8~E A~THUR SCHLISING!R IECA!TARY 
0~ DEFENSE ANO TO ARMY ·OPPORTUNITigs 

NAT?ONAL NEWSPAP!R PUBL%8H[RS ASSOCIATION• TH£ BLACK PRESS 
OF AMERICA CARLTON 8 GOODLETT MO PRESXD!NTSAN FRANCISCO CA 

03111 EDT 

MGMWSHT MSB 
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