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draft 2/14 COMMUNICATIONS PLAN FOR INTERNATIONAL TRADE 

OVERVIEW 
Despite the Clinton Administration's major successes in trade over the past three years, and 
despite our efforts to show how those successes benefit American workers and companies, most 
Americans still have a negative perception about the costs of international trade. 

Most Americans feel that trade hurts American workers by costing jobs and lowering 
wages. They generally believe the arguments of the economic nationalists -- that jobs are being 
exported to third-world countries where labor is abominably cheap, and as a result, American 
wages drop in order to be competitive. NAFT A, in particular, is considered very harmful to 
workers. 

The President's record on trade is consistent and strong, and we have the facts to back it 
up . Despite impressive accomplishments, however, we must anticipate that our opponents will 
use the issue of trade against us, appealing to the insecurities that American workers are feeling . 
Given the primary season and upcoming visible events, such as China MFN and the Japan 
Summit, the Clinton Administration's trade policy will inevitably be called into question. 

RECOMMENDATION 
We recommend that the Administration wage a modest. proactive communications effort to 
inoculate ourselves against the claims of the economic nationalists. 

While realistically we may not be able to "win" on this issue, we want to at least "break 
even, " and not let the economic nationalists "win." In fact, we would do a disservice to the 
President and his accomplishments if we did anything less. 

OBJECTIVES 
To this end, the primary objectives of this communications plan are: 

o to be prepared/or a debate on trade should we chose to engage in it; 

o to inoculate ourselves by demonstrating the success of President Clinton's overall 
economic policy, one component of which is his international trade agenda. This 
includes showing how average Americans have benefitted through increased jobs 
and better wages, and how the Clinton Administration has stood up for American 
workers against unfair foreign competition; 

o to manage issues and events that have trade overtones. 



Secondary objectives include: 

o to highlight the increasing competitiveness of high-growth sectors 

o to highlight economic gains made by key exporting states 

ROLL-OUT 
This effort includes three key components: preparation, inoculation, and issues management. 
After these elements have been implemented, we will then reassess how aggressive, if at all, we 
want to be on this issue in the following months. This plan is based on a high-low approach. 
Focus will be placed both on the elite media and on grassroots constituencies around the country. 

Preparation 
We must be prepared for the debate on trade, regardless of what role we ultimately choose 

to play in it. To that end, we recommend the following : 

o Track Issues: We must know when key events, like the President's visit to Japan, are 
taking place and when key issues, like China MFN, will be on the radar screen and in the 
news. To this end, we are currently tracking trade-related issues on a daily basis, 
including press reports, speeches, trade actions, trade numbers, etc. All relevant events 
and issues will be compiled on a calendar which will serve as a working document 
throughout this process. 

o Develop Materials: We must have appropriate background materials, for both public and 
internal use, on the shelf We are currently developing the following materials: 

-- "Accomplishments" document 
-- N AFT NMexico Update 
-- Point/counterpoint on economic nationalism 
-~ Talking points and message document 
-- Issue papers (for editorial mailings, see below) 
-- State aii.d industry specific data (see helow) 

o /nteragency Consultations: This must be an interagency effort, and all relevant Cabinet 
and sub-Cabinet officials must be actively involved and speaking from the same page. To 
this end, we are implementing a regular interagency process through which ideas will be 
sought and outreach will be coordinated. Dr. Tyson will continue to convene occasional 
NEC Deputies and Principals meetings. Chris Dorval will hold bi-weekly interagency 
communications meetings with NEC, NSC, USTR, DoC, Treasury, State, DoL, & 
USDA 

o Gather State and Sector-Specific Data: It is critical that we have data and anecdotes that 
apply to specific states and sectors. This information will be key to the grassroots 
outreach effort. 



Inoculation 
We must inoculate ourselves against the false assertions of the economic nationalists, 

which unfortunately have gained some credibility in the eyes of average Americans. We have the 
facts to back up our arguments and to demonstrate that the President's international economic and 
trade agenda is a success. Now we just need to get the word out. 

o Briefings: As part of our "high" strategy to reach the elite media and opinion leaders, we 
should conduct a series of briefings for key groups, such as trade and economic press; 
validators; business community; trade associations; state and local officials; members of 
Congress; constituency groups. Briefings should take place in March and April. 

Briefings should be conducted with a team approach. A team of Cabinet officials and 
senior White House officials should together present the briefing. This gives a sense that 
the Clinton Administration is united on trade, and that everyone is speaking from the same 
page. A sample team would include Tyson, Brown, Kantor, and Christopher. 

o Editorial Mailings: We will also produce a series of weekly editorial mailings throughout 
March, April, & May. Weekly themes will include competitiveness, jobs, leveling the 
playing field, small business, agricultural exports, manufacturing, high tech, etc. 

o Speeches: We recommend that each relevant Cabinet/agency head make at least one major 
speech between March 1 and May 1, preferably outside of Washington, DC and in one of 
key exporting states (see below). 

Suggested themes and speakers include: overall economic agenda (Tyson); workers & job 
training (Reich); economic leadership & political security (Christopher); agricultural 
exports (Glickman); the case for NAFTA (Rubin); business & job growth (Brown); trade 
pacts/new markets/standing up to Japan (Kantor); small business boost from trade 
(Lader); trade finance (Kamarck/Harkin/Grandmaison). 

Cabinet/agency heads should also be prepared to make speech on similar theme during 
World Trade Week (May 20-24). 

o Presidential Activity: It is important that the President give at least one major speech on 
trade that clearly lays out his economic vision for the future and how increased exports 
benefit the American people and the American economy. 

A possible venue for this speech would be to the Pacific Basin Economic Council (PBEC) 
on May 20 in Washington, DC. This is particularly appropriate as it is the first day of 
World Trade Week. 

o State Visits: Grassroots outreach -- the centerpiece of the "low" strategy -- is critical, and 
Cabinet and agency officials must be actively involved. Trade & economic officials at the 
U/S and A/S level should plan to do low visibility grassroots outreach between March 1 
and June 1. Trips will be organized by department involved, and should be coordinated 
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through Chris Dorval and Carola McGiffert. Each stop should include speech, ed-boards, 
press, constituency group meetings, and should target specific sectors. 

Key exporting states include: California, Connecticut, Florida, Georgia, Illinois, Iowa, 
Kentucky, Michigan, New Jersey, Ohio, Pennsylvania, Tennessee, Washington, and 
Wisconsin. 

Issues Management 
In addition to being proactive through speeches and state visits, we must also develop an 

appropriate communications strategy for issues that will have trade overtones, such as the 
upcoming Hashimoto visit (2/23); POTUS Japan visit (April); MFN (now until June); G-7 (June); 
WTO actions; USTR enforcements; congressional actions, and the release of trade figures, among 
others. These events, which we are tracking, will most likely raise issues on trade that we must be 
prepared to address. 

Reassessment 
Once we have implemented the above three steps, we will need to reassess how 

proactively to proceed in the following months -- whether to continue on a modest track or 
whether to heighten or lower our profile on this issue. 

IMMEDIATE NEXT STEPS 

0 

0 

0 

0 

Week of 2/12 : WR/Tyson call for formal interagency structure with detailed staff 
Week of 2/12: NEC Principals meet, sign off on plan 
Week of 2/12 : WH political and communications review plan 
Bi-montl-Jy: Interagency communications meetings (next mtg 2/20) 



Clinton Administration Trade Accomplishments 
At-A-Glance 

Created 1.6 Million High-Wage Jobs through an Unprecedented Export-Boom 

o Exports have grown 34 percent since President Clinton took office. In 1995, exports 
were up 15 percent. 

o Exports accounted for one-third of overall U.S. economic growth. 

o J. 6 million high-quality. high-wage iobs have been created as a direct result of increased 
exports. One out of every ten American workers depend on exports for their jobs. 

o Export-related jobs pay an average of 15 percent better than other jobs. 

o Agricultural exports are projected to reach an all time high of$50 billion. One out of 
every three acres that is farmed in the U.S. is exported 

Restored U.S. Competitiveness and Put America First 

o The United States has been ranked Number One on competitiveness for two years in a 
row -- up from Number Five in 199 2. 

o The United States has regained its position as the world's largest exporter -- surpassing 
Germany. 

o The United States has regained dominance of the semiconductor market: U.S. market 
share has risen to 43 percent in 1994 -- surpassing Japan. 

o The United States is the world's Number One producer.of automobiles for the first time 
since the 1970's -- overtaking Japan. 

Stood Up for American Workers and Companies against Unfair Competition 

o The Clinton Administration stood up to the Japanese and opened 15 market sectors in 
Japan, ranging from telecommunications procurement to autos to rice. U.S. exports to 
those sectors have grown by more than 80 percent. 

o More foreign markets have been opened in the past three years of the Clinton 
Administration than in any previous administration. NAFTA and GATT, in particular, 
reduce tariffs and level the playing field against unfair foreign. competition. 

o The Clinton Administration stood up for American safety by postponing a provision of 
NAFTA that would allow U.S. and Mexican trucks to move freely across the border after 
determining that Mexican trucks were not up to safety standards. 
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A Fair Trade Policy That Works 
PRESIDENT CLINTON'S TRADE POLICY HAS FOUR KEY GOALS: 

* 

* 

* 

* 

OVERVIEW 

TO RESTORE U.S. COMPETITIVENESS; 

TO ST AND UP FOR AMERICAN WORKERS AND COMPANIES 
AGAINST UNFAIR COMPETITION; 

TO CREATE NEW, HIGH-WAGE JOBS BY SELLING U.S. GOODS 
AND SERVICES TO NEW MARKETS; AND 

TO BUILD A STRONGER ECONOMY AT HOME. 

Today, the United States is the world's only economic superpower. This was not the case just a 
few years ago. Just a few years ago, the United States was in a deep recession. Unemployment 
was x¾; inflation, at x, was at its highest in x years; manufacturing jobs were being lost. We were 
losing to the Japanese in autos. 

Since President Clinton entered office, the American economy has become stronger than 
ever. Unemployment is down. Inflation is down. Interest rates are down. And productivity and 
competitiveness are up. In addition, over the past three years, more foreign markets have been 
opened for U.S. goods and services than in any similar period in history. 

Over the past three years, President Clinton has worked to provide a sound 
macroeconomic environment to ensure sustained economic growth and economic opportunity for 
all Americans. He has worked to keep interest rates, unemployment, and inflation low, while 
stimulating economic growth through increased _exports. 

As a result, since January 1993, the United States has enjoyed a low-inflation, broad­
based, investment-led economic expansion. Nearly 7.8 million new jobs have been created; home 
ownership is at a 15 year high; almost two million new businesses have been started -- an all-time 
high; and the combined rate of inflation and unemployment is the lowest in 27 years. 
Unemployment has been below six percent for 15 straight months. 

President Clinton recognizes that, .as we enter the 21st century, America's economic well­
being and prosperity will depend in large part on how competitive we are in the global economy. 
That is why he has developed the most dynamic, aggressive, and coherent international economic 
policy in recent history. The result: the United States has been ranked the most competitive 
nation in the world for two years in a row by the World Economic Forum. 

1 
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President Clinton's trade policy has four key goals: to restore U.S. competitiveness; to 
level the playing field for American workers and companies against unfair competitions; to create 
high-quality, high-paying jobs through increased exports; and to build an economic architecture 
for the 21st century. This paper reviews highlights of the Clinton Administration's trade policy 
over the past three years. 

RESTORING U.S. COMPETITIVENESS 
The U.S. economy is more dependent on international trade than ever. In 1970, trade accounted 
for only 13 percent of U.S . GDP. In 1995, the value of trade exceeded $2 trillion, more than 30 
percent of GDP. American exports have grown by 33 percent in three years, and we are once 
again the world's largest exporter, surpassing Germany. 

The United States is also the ·most competitive nation in the world. A major international 
study by the World Economic Forum has placed the United States as the most economically 
competitive nation in the world for two years in a row. From semiconductors to autos to 
agriculture to services, the U.S . is in the lead, and on the move. 

The United States has regained dominance of the semiconductor market: US. market 
share has risen from 37 percent in 1989 to 43 percent in 1994 -- surpassing Japan. 

The US. automobile industry has been ranked number one for two years in a row -- for 
the first time since the 1970's. 

US. aircraft industry dominates the world market -- supplying 65 percent of sales to Asia 
alone. 

Exports are up 33 percent over the past three years. 

US. farmers and related industry created a trade surplus of approximately $20 billion in 
1995 -- th~ largest surplus since 1982. . 

LEVELING THE PLAYING FIELD FOR AMERICAN WORKERS AND COMPANIES 
AGAINST UNFAIR COMPETITION 
American workers are the most skilled and productive in the world and American products are of 
the highest quality. Yet too frequently our businesses face unfair competition, and are therefore 
at a disadvantage that can cost them important international contracts and, as a result, American 
jobs. That is why President Clinton has worked to ensure that American workers and companies 
are treated fairly in the global marketplace. 

2 



Japan 
President Clinton has worked aggressively to open markets, and has stood up to countries 

like Japan on behalf of American workers and businesses. 

Traditionally, the US.-Japan trading relationship has been one of imbalance. Over the 
past 25 years, four million vehicles have been shipped from Japan to the United States, 
while only 400,000 US. vehicles have been sold to Japan. Today, US. automobile 
industry has greater access to the Japanese market -- for the first time. 

Big Three exports of vehicles to Japan increased significantly between January to 
November 1995 -- 49 percent over 1994. 

Only three years ago, US. apples were banned from Japan. Today, exports of 
Washington state apples to Japan were worth approximately $15 million in 1995. 

US. sales of medical equipment to Japan have increased about 20 percent since a 
medical technology agreement was signed in 1994. 

NAFTA&GATT 
NAFTA eliminates tariffs among the United States, Canada, and Mexico; in its first year 

alone, trade among the NAFT A partners grew by 17 percent, an increase of more than $50 billion. 
Tariffs reduced as a result of the Uruguay Round of the General Agreement on Tariffs and Trade 
(GATT) have similarly helped level the playing field . For example, agricultural subsidies have 
been slashed under GATT, allowing U.S . farmers access to the traditionally closed international 
agriculture market. 

US service exports to Canada were valued at more than $15 billion in 1995, up from 
nearly $10 billion in 1993 -- a 33 percent increase over two years. 

US. agricultural exports overall reached a record $58 billion in 1995, up almost 30% 
from the previous year. Today, one out of every three acres that is farmed is exported 

Export Promotion 
For years, foreign companies have had the active support of their companies when 

competing for international contracts. President Clinton believes that U.S . firms are the best and 
most competitive in the world, yet they often face unfair competition from foreign firms. That is 
why President Clinton developed a national export strategy that aggressively supported U.S . 
companies doing business abroad. 

The Export-Import Bank of the United States has agreed to match more than 30 instances 
where other countries have promised low-cost financing to obtain contracts -- just in the 
past two years. 

3 



Since 1993, the Clinton Administration has helped US. companies win over $57 billion 
in foreign, deals. These deals represent a US. export content of approximately $26 
billion, which in turn has directly supported over 370,000 jobs. 

CREATING HIGH-QUALITY, IDGH-PAYING JOBS THROUGH INCREASED U.S. 
EXPORTS 
The President's leadership on trade has contributed to an unprecedented export boom and, as a 
result, hundreds of thousands of high-quality, high-wage jobs have been created in the United 
States. Over the past three years, 1.6 million jobs were created as a direct result of increased 
exports. Today, at least 12 million American jobs depend on export trade. 

In 1994, almost a million Californians held jobs that depended on the export of 
manufactured goods. In Michigan, over 500,000 workers depended on manufacturing 
exports for their employment. 

Exports to Canada and Mexico -- our NAFTA partners -- have created nearly 340,000 
American jobs -- all despite Mexico's financial crisis. Merchandise exports to Canada 
and Mexico currently support an estimated 2. 5 million jobs. 

The majority of these new, export-related jobs have been created not by big corporations, 
but because of the explosive expansion of smaller firms doing business abroad. In fact, small 
companies produced an estimated 62 percent of the 3.3 million new jobs created in 1994 alone. 

Small companies -- the heart and soul of the American economy -- employ more than half 
of the U.S . workforce, are responsible for about half of all U.S . GDP, and generate more than half 
of all sales in the U.S . Small and medium sized enterprises are exporting more and are a growing 
source of U.S . exports. These businesses were responsible for more than one-third of total 
merchandise exports in 1994 -- $150 billion -- which was a 150 percent increase over 1987. 

Aquatics Unlimited, a small environmental technology company, recently sign,ed an 
agreement with the Indonesian government to provide dredging equipment. This deal is 
expected to be worth $10 million over the next five years, and has enabled Aquatics 
Unlimited to more than double its staff from 20 to 50 people. 

Coulston Technologies, a small, North Carolina-based company employing 
approximately 150 people, manufactures lubricants for the fiber producer and textile 
industries. After the passage of NAFTA, tariffs on most ofCoulston's products dropped 
from 15 percent to zero, giving Coulston a distinct advantage over non-NAFTA 
competitors. Not only have tariff reductions opened up new business opportunities for 
Coulston in Mexico, but have also created new employment opportunities in North 
Carolina. Since the passage of NAFTA, Coulston has hired 15 new employees. 
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Since the June 1995 agreement on Autos and Auto Parts, the Japanese government has 
begun to deregulate the $60 billion auto replacement parts market. For more than 25 
years, Tennaco was unable to gain access to the Japanese distribution system. Recently, 
however, Tennaco announced that Japan Energy Corporation, a major oil distributor, 
will distribute shock absorbers and other US. auto parts in over 1000 gas stations in 
Japan. 

President Clinton recognizes that small and medium sized companies are "the engine that 
will drive us into the 21st century. "1 That is why he designed a National Export Strategy that 
places special emphasis on small and medium-sized firms . The Clinton Administration has worked 
hard to provide much-needed information and capital to small firms seeking to expand abroad. 

In 1995, the US. Small Business Administration and the Export Import Bank of the US. 
jointly guaranteed well over 300 export working capital guarantees to US. exporters, 
worth approximately $279 million -- a 33 percent increase over 1994. 

The Overseas Private Investment Corporation created a $20 million small business fund 
that provides growth capital to international projects. 

Eighty percent of business for Interworld Engineering, Inc., a five-employee industrial 
engineering firm in Greenville, Michigan, comes as a result of exporting. Interworld 
designed, produced and exported an automotive manufacturing line to be used in the 
largest truck plant in China, backed by a $1. 9 million Ex-Im Bank guaranteed working 
capital loan. 

C.S. Johnson Company, a designer and manufacturer of concrete mixing equipment in 
Illinois, received an SBA loan that helped the company complete a large dam project in 
China. The company now expects sales overseas to increase over the next few years as 
they compete to supply other projects in Asia, and they have hired x number of employees 
as a result. 

CONCLUSION: BUILDING A STRONGER ECONOMY FOR THE 21ST CENTURY 
U.S . leadership in trade is replacing old alliances based on fear with new ones based on mutual 
prosperity. With the fall of communism and the rise of free market capitalism, President Clinton 
has led the world in establishing important new multilateral structures for the post-Cold War era. 
From NAFTA to GATT to APEC tc the Free Trade Area of the Americas, the President has 
developed an international economic infrastructure that serves to deepen democratic reforms, 
increase stability, and solidify a rules-based system under which American interests can flourish . 
In short, he has built an economic architecture for the future . 

1President Bill Clinton, "National Export Strategy Report," I 0/95 
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The expanding role of emerging markets in the global economy makes such an 
architecture even more critical. Emerging markets -- such as China, the nations of ASEAN, 
Mexico, Brazil, Poland -- are the fastest-growing and most dynamic markets in the world. They 
are also, by nature, volatile. As such, we must prepare -- and help them prepare -- for inevitable 
bumps in the road. Our economic, political and military interests are inextricably linked with 
those of countries with emerging economies, and therefore we must help ensure their stability. 

For example, the 2000-mile border we share with Mexico dictates that we will inevitably 
be affected by developments in our large, populous neighbor to the south and that America has a 
vital stake in a sound democratic government and an open and prosperous economic system in 
Mexico. 

By strengthening our ties with our traditional trading partners and promoting new regional 
economic structures around the world, President Clinton has led the call for more cooperation and 
fairness in the global economy. He has established an international economic infrastructure that 
will help ensure economic and political stability throughout the world and into the 21st century; 
that serves the interests of U.S . workers and companies; and that has made the United States 
Number One once again. 

6 
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NAFTA: ASSESSING THE RECORD 

January 30, 1996 

NAFfA expands access for U.S. products in the markets of two of our top three trading 
partners, creates jobs, and raises standards of living. Mexico's current economic problems make 
NAFfA more important than ever in safeguarding U.S. jobs and income. Without NAFfA, the 
current trade situation with Mexico would be far worse for both the United States and Mexico. 

N AFTA has been a success. 

Since NAFfA began, U.S. exports to Mexico have risen, U.S. wages have increased, and 
exports to our NAFf A partners have created nearly 310,000 jobs, despite Mexico's financial 
crisis. In NAFfA's first year alone, trade among the NAFfA partners grew by 17 percent -- an 
increase in trade of more than $50 billion. 

U.S. merchandise exports to Mexico and Canada grew by 16 percent in NAFf A's first 
year -- over twice as fast as U.S. exports to the rest of the world. And over the first ten months 
of 1995, our NAFf A exports grew nearly 24 percent over the same period for 1993. U.S. 
exports of autos, semiconductors, machine tools, and even apples surged as Mexican trade 
barriers came down. 

NAFfA gives U.S. farmers preferred access to an enormous and rapidly growing market. 
In 1994, agricultural exports to Canada and Mexico reached a record $4.5 billion, up 25 percent 
from the previous year. 

NAFfA means better jobs for American workers. Merchandise exports to Canada and 
Mexico currently support an estimated 2.5 million jobs. These export-related jobs pay 13 to 17 
percent more than the average wage. 

NAFf A's tariff cuts have expanded opportunities for U.S. exporters in Mexico. In 1992, 
12 U.S. corporations formed a business consortium -- AGC Affiliated -· to promote the 
development and international sales of mobile cogeneration units (MCUs), an innovative energy 
device that is used by industries ranging from textiles to automobiles. NAFfA has cut Mexican 
tariffs on MCUs by 50 percent, leading to a twofold increase in sales for AGC to Mexico and 
a tenfold increase in employment in Tulsa, Oklahoma. 

NAFf A's services provisions have also helped to fuel increased U.S. exports. U.S. 
services exports to Canada have grown by one third since before NAFf A was signed, to more 
than $15 billion. 
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Without NAFTA, the impact of Mexico's financial crisis on U.S. jobs and 
income would be much worse. 

NAFf A has helped to protect the over 700,000 American jobs that are supported by 
exports to Mexico. 

The best test of an agreement is how it works in bad times. Because of NAFrA, U.S. 
exports have fared much better this year than after the last Mexican financial crisis in 1982. In 
1982, the Mexicans imposed 100 percent duties on American products, a move that cut our 
exports to Mexico in half. It took 6 years to recover. If the same thing had happened this year, 
U.S. exporters would have lost $25 billion in sales and not recovered until the year 2000. 

NAFT A prevented the precipitous decline In US e,cports 
that followed Mexico's 1982 financial crisis. 60,------------------, 

10 

1975 1980 11190 

Exparla 
wlthoul 
NAFTA 

Instead of retreating into protectioni:;rn, Mexico is honcring its NAFf A commitments: 
it actually cut its tariffs on U.S. products in January 1995 in accordance with NA..P'f A provisions, 
and maintained existing NAFr A tariff cuts. In contrast, Mexico raised tariffs on some goods 
from non-NAFTA partners by 15 percentage points. 

. . 
Mexico has reduced its tariffs by 4.4 percentage points on average 

under NAFT A - more than twice as much as lhe United Stales. 
12 ~----------------, 

0 Pre-NAFT A O Unde< NAFT A 
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That is why U.S. exports have grown as a share of the Mexican market -- from 70 percent 
in 1994 to 73 percent in 1995, according to Mexican government statistics -- while the export 
share of other countries has fallen. That is also why, despite the recession in Mexico, U.S. 
merchandise exports to Mexico in the first ten months of this year were 13 percent greater than 
in the first ten months of 1993, before NAFfAwas adopted. 

40 1---- ---
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Data we for January tvough October. 

Take the example of Coulston Technologies in North Carolina. Under NAFf A, tariffs 
on Goulston's lubricant products have fallen from 15 percent to zero. Far from losing sales 
during Mexico's recession, Goulston has gained more business because it now enjoys lower 
tariffs on its exports to Mexico relative to its foreign competitors. Increased business has led to 
an 8 percent increase in employment in this North Carolina-based company of 215 since NAFTA 
took effect. 

The California-based Panamax company has seen its exports of surge protectors to 
Mexico increase tenfold over the last three years. The company's president, Henry Moody, 
reports that he expects NAFfA-generated sales alone to require an extra shift of production 
workers -- or 15 to 18 new U.S. jobs. 

Despite the crisis, Mexico is going beyond its NAFfA obligations by liberalizing financial 
services and embarking on a round of further privatization in Llie transportation, 
telecommunications, and petrochemicals markets. This will create new opportunities for U.S. 
businesses and workers. 

3 



Independent forecasters predict a resumption of growth in Mexico as early as 
next year, which should restore strong export growth. 

Because of Mexico's market reforms and the measures it has adopted under NAFfA, 
Mexico's improved economic fundamentals promise a faster recovery than in 1982. Private 
analysts forecast GDP growth of 2 to 3 percent next year. Since the U.S. supplies over two­

thirds of Mexico's imports, the resumption of Mexican growth will translate into additional 
higher-paying export jobs for Americans. 

Through NAFTA, U.S. interests in protecting workers' rights and cleaning up 
the environment in North America are addressed in an open and constructive 
manner. Without NAFTA, there would be no mechanism for addressing these 
issues. 

NAFf A is the first comprehensive trade agreement to include provisions on labor and 
environmental issues related to trade. These provisions ensure that expanded trade fully supports 
the improvement of labor and environmental conditions and the enforcement of national labor 
and environmental laws. 

As a result of the NAFfA labor agreement, the Ministers of Labor of the three NAFf A 
countries have had two council meetings in which they discussed a broad range of issues, 
including union registration, health and safety, and wage and compensation issues. In addition, 
5 submissions related to the enforcement of labor law in Mexico and the United States have been 
reviewed. This review process provides an important mechanism for Mexican and American 
workers to raise concerns about labor law enforcement 

In the past two years, the United States and Mexico have made enormous progress in 
protecting our environment and our public health -- thanks to efforts set in motion by NAFf A's 
environmental agreement. Our nations are cooperating to build a. stronger infrastructure to protect 
public health and the environment. The institutions established by N.t\FfA are working with · 
affected state and local governments and the public to develop solutions to environmental 
pmblems such as unsafe drinking water and inadequate municipal waste disposal and sewage 
treatment affecting border communities in Texas, New Mexico, California, and Arizona. 

NAFf A makes both economic and environmental sense. For example, Mexico's much­
strengthened pollution controls have resulted in an increased need for U.S. technology and 
expenise. Last May, Mexican officials joined with executives from the California company, U.S. 
Filter, to inaugurate a 13.8 million-gallons-per-day wastewater treatment plant for the Mexican 
city of Cuemevaca. Construction of the plant was spurred by a combination of stepped-up 
enforcement of Mexican water pollution control regulations and liberalized foreign investment 
rules under NAFf A. This project suppons 50 jobs back home in the United States. 
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NAFTA makes an essential investment in our future by promoting vital U.S. 
interests in Mexico and throughout the hemisphere. 

America has a vital stake in a sound democratic government and an open and prosperous 
economic system in Mexico. The shared 2000-mile border dictates that we will inevitably be 
affected by developments in our large, populous neighbor to the south. Our challenge is to help 
shape change in Mexico in ways that benefit both Mexicans and Americans. By raising growth 
and living standards south of the border, NAFfA will help to reduce immigration pressures and 
improve cooperation on a wide range of other issues, such as countemarcotics. 

The United States and Mexico have a historic relationship. We cooperate on issues 
ranging from law enforcement to the environment and from trade to education. The United 
States and Mexico have a common interest in ensuring stability and economic prosperity 
throughout the hemisphere. 

The continued success of our commercial and political relationship with Mexico is pivotal 
for the success of our relationships with countries further south. NAFTA helps to assure that the 
forces of economic liberalization and market opening prevail into the next century throughout the 
hemisphere. The emergence of rapidly growing, market-oriented economies in Mexico and further 
south will make an important contribution in ensuring a fully employed, high-wage, and 
prosperous economy at home. The rapidly growing middle class population of Latin America 
generates demand for the types of goods and services the United States makes best. 
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draft 2/13 
10:30 am 

KEEPING AMERICA FIRST 

President Clinton believes in the strength of the American economy and the character and 
productivity of the American worker. 

President Clinton will not give into the pessimists who say that America can't compete. 
He believes that America is the greatest nation in the world and should compete, not retreat. 
President Clinton will not give away our future to those who want to return to the past. 

America is back. The United States has never been better prepared for a new century as it 
is today. Our military might is matched by no one; our democratic institutions an inspiration to 
billions; our economy the envy of the industrialized world. 

Not only have we regained our role as the most competitive nation in the world, but are 
consistently beating the Japanese and Germans in overall exports, especially in sectors critical to 
increasing high-wage jobs here at home, like automobiles, semiconductors, and medical 
equipment. 

o The United States has been ranked Number One on competitiveness for two years 
in a row -- up from Number Five in 1992; 

o The US. has regained its position as the world's largest exporter -- surpassing 
Germany; 

o The US. is the world's Number One producer of automobiles for the first time 
since the 1970's -- overtaking Japan; 

o And we have regained our dominance of the semiconductor industry: US. market 
share has risen from 37 percent in 1989 to 43 percent in 1994 -- surpassing 
Japan. 

President Clinton's vision of a strong U.S . economy and expanded opportunity for all 
Americans is paying off for American workers, American businesses, American farmers, and the 
American economy. By enhancing U.S . competitiveness through increased exports, the President 
has kept America Number One -- and U.S . workers have benefitted. 

o More than 1. 6 million new high-quality iobs have been created through exports; 

o One out of every ten American workers depend on exports for their jobs; 

o Export-related jobs pay an average of 15 percent better than other jobs; 

o Exports accounted for one-third of overall US. economic growth; 



o Agricultural exports are projected to reach an all-time high of$50 billion. One 
out of every three acres that is farmed in the U.S. is exported 

Ninety-five percent of the world's consumers live outside of the United States. If we cede 
those markets to the Germans and Japanese, U.S . jobs will be lost, U.S. wages will drop, 
American workers will suffer and the United States will no longer be Number One. The Clinton 
Administration will not sell America short by running scared, by retreating and throwing up 
barriers to opportunity and a better life. 

That is why this administration has stood up for American workers against unfair 
competition. 

o The Clinton Administration stood up to the Japanese and opened 15 market 
sectors in Japan, ranging from telecommunications to autos to rice. U.S. exports 
to those sectors have grown by more than 80 percent. 

o More foreign markets have opened, with hundreds of millions of new consumers, 
to U.S. goods and services in the past three years that in any previous 
administration. NAFTA and GATT, in particular, reduce tariffs and level the 
playing field against unfair competition; 

o The Clinton Administration stood up for American safety by postponing a!( 
provision of NAFTA that would allow U.S. and Mexican trucks to move freely 
across the border after determining that Mexican trucks were not up to safety 
standards. 

We are ready to compete, not retreat, in the new economic and political world order that 
we have worked so hard as a nation to establish. 

The Clinton Administration has worked from day one to institute economic policies that 
will benefit all Americans for decades to come. President Clinton's vision has been built on an 
America that is fully engaged in the world and Americans that are fully prepared to take 
advantage of the economic opportunities that are part of the new economy. · 

To that end, the President has focused on making sure that our workers get the best 
training and education they need to compete and win; that U.S . businesses have a fair advantage 
in the global marketplace; and that we have a national export strategy that creates new, high­
paying jobs for American workers as we boost our sales to new markets with hundreds of millions 
of new consumers. 

The Clinton Administration will continue to fight for America's interests overseas in order 
to expand job opportunities and increase the quality of life for every American worker here at 
home. A policy that requires anything less of America and its citizens -- a policy of isolation and 
retreat -- will diminish our standard of living, threaten our economic security, and stifle economic 
opportunity for generations to come. 
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draft 2/13 Keeping America First: 
A Response to Economic Nationalism 

The Assertion: Economic nationalists want to put "America First " 

The Truth: President Clinton wants to keep America First The United States is the most 
competitive nation in the world, and the world's only economic superpower. We are already 
Number One; President Clinton wants to keep it that way. 

The United States has been ranked Number One on competitiveness for two years in a 
row -- up from Number Five in 199 2. 

The United States leads the world in almost every technology critical to economic 
prosperity and job creation. For example, the US. has regained dominance of the 
semiconductor market: US. market share has risen from 37 percent in 1989 to 43 
percent in 1994 -- surpassing Japan. 

The United States is the world's Number One producer o(automobilesfor the first time in 
almost two decades -- overtaking Japan. 

The Assertion: Foreigners -- at home and abroad-- are taking American jobs. Some people 
say that we are giving away American jobs to foreign workers: increased immigration results in 
fewer jobs for Americans here at home and heightened international trade exports American jobs 
to third world nations where labot is appailingly cheap. To support this assertion, some cite the 
fact that Fortune 500 firms used to employ 22 percent of American workers, and now they 
employ approximately 10 percent. 

The Truth #1: Exports create jobs. Ninety-five percent of the world's consumers live outside 
the United States. If we close our doors to foreign trade, we limit our businesses and farmers to a 
domestic market of 260 million consumers, only five percent of the world's population. In 
contrast, if we engage in fair trade, our firms and farmers will have access to 95 percent of the 
world's consumers, will expand their businesses, and will create jobs. 

1.6 million high-quality, high-wage jobs have been created over the past three years as a 
direct result of increased exports. 

Today, one out of ten American jobs depend on export trade. 

Export-related jobs pay an average wage of 15 percent better than other jobs. 
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The Truth #2: Small and medium-sized businesses are expanding rapidly. While Fortune 500 
companies may have downsized in recent years, small and medium sized companies are expanding 
rapidly. Furthermore, small and medium sized enterprises depend a great deal on trade; they are 
exporting more and are a growing source of U.S . exports. 

Small firms are responsible for about half of all US. GDP, and generate more than half 
of all sales in the US. 

More than half of the US. workforce is employed by smaller companies. 

Small businesses produced an estimated 62 percent of the 3. 3 million new jobs created in 
1994. 

Small and medium sized businesses were responsible for more than one-third of total 
merchandise exports in 1994 -- $150 billion -- which was a 150 percent increase over 
1987. 

The Truth #3: President Clinton has made change benefit the American people. President 
Clinton saw how the world was changing, and in 1993 he set out to harness that change for the 
benefit of the American worker. It is true that some sectors of the economy fare better than 
others in the new global economy. That is why President Clinton has made education and training 
a centerpiece of his overall economic agenda: to help American workers and companies equip 
themselves with the skills and technology for the 21st century. 

In the early 1900's, thousands of buggy-whip workers lost their jobs because of the 
introduction of the automobile. Yet far more high-wage jobs were created by the auto 
industry that were lost in the buggy-whip industry. 

The Assertion: Cheap labor abroad means jobs are exported and U.S. wages fall .. 

The Truth: Cheap labor is not a substitute for technology and productivity. U.S . wages have 
grown steadily over the past three years, and export-related jobs in the U.S. pay approximately 15 
percent better than the average wage. 

Furthermore, wages are a small part of the cost of doing business. Other factors -- such as 
quality infrastructure ( especially telecommunications, energy, and transportation), technology, 
business services, skilled and productive workforce, and environmental quality -- are significantly 
more important when deciding where to open an office or build a factory. 

The United States is the world's technological leader; American workers are the most 
skilled and productive in the world; and American products and services are of the highest quality. 
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American companies therefore have a competitive advantage when they locate their factories in 
the U.S . 

When NAFTA talks were underway, BMW decided to open a plant in South Carolina 
rather than Mexico, citing a highly skilled workforce, better infrastructure, and a 
hospitable business climate as more important than low wages. 

The Assertion: Farmers suffer due to international trade agreements. 

The Truth: Foreign agricultural subsidies have been slashed, and agricultural exports are 
booming. The Clinton Administration has opened foreign markets for U.S . farmers . For 
example, NAFTA gives U.S. farmers preferred access to an enormous, and rapidly growing, 
market. And, under the GATT, farm subsidies that have traditionally given our competitors an 
unfair advantage, were slashed. 

Agricultural exports are projected to reach an all-time high of $50 billion. 

Today, one out of every three acres that is farmed is exported. 

US. farmers and related industry created a trade surplus of approximately $20 billion in 
1995 -- the largest surplus since 1982. 

The Assertion: NAFTA is a sham -- and the Mexican financial crisis proved that 

The Truth: U.S. exports to Mexico in the year since the peso crisis remain at higher levels than 
before the implementation ofNAFTA. Exports are up; U.S . jobs are being created; U.S . wages 
are up; and U.S . market share is almost 75 percent. 

. What is more, NAFTA has protected exports and jobs. During Mexico's last crisis in 
1982, U.S . exports dropped by half due to the imposition of new barriers to trade by Mexico's 
government -- 100 percent tariffs. Following that crisis, exports to Mexico took six years to 
recover. 

Since NAFTA went into effect, US. exports to Mexico have risen, US. wages have 
increased, and exports to our NAFTA partners have created approximately 340,000 high­
wage jobs in the US. 

In just two years, NAFTA has proven that in good times, as in 1994, it enables significant 
export growth and in bad times, as in 1995, it protects the over 700,000 American 
workers who depend on our exports to Mexico for their jobs. 
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The Assertion: Foreign markets are closed to U.S. goods. 

The Truth: The Clinton Administration has done more to stand up against unfair foreign 
competition than any other administration in history. President Clinton has worked 
aggressively to open markets, and has stood up to countries like Japan on behalf of American 
workers and businesses. 

Since 1993, the Clinton Administration has helped US. companies win over $57 billion 
in foreign deals. These deals represent a US. export content of approximately $26 
billion, which in turn has directly supported over 370,000 jobs. 

Big Three exports of vehicles to Japan increased significantly between January to 
November 1995 -- 49 percent over 1994. 

Only three years ago, US. apples were banned from Japan. Today, exports of 
Washington state apples to Japan were worth approximately $15 million in 1995. 

In its first year alone, trade among the NAFTA partners grew by 17 percent, an increase 
of more than $50 billion. US. service exports to Canada alone were valued at more than 
$15 billion in 1995, up from nearly $10 billion in 1993 -- a 33 percent increase over two 
years. 

The Clinton Administration has established an enforcement office that will monitor trade 
agreements and ensure that our trading partners are playing by the rules. 

The Assertion: Trade deals help Wall Street and hurt average Americans. Economic 
nationalists assert that free trade policies are designed to help big business and Wall Street. 

The Truth: The Clinton Administration's economic agenda helps average Americans. 
President Clinton's overall economic strategy seeks to increase U.S . jobs and wages, and create 
economic opportunity, prosperity, and growth. International economic policy, including trade, is 
one component of this strategy. 

Under the President's economic leadership, nearly 7 .8 million jobs have been created, one 
and a half million of them due to increased exports; home ownership is at a 15 year high; almost 2 
million new businesses have been created -- an all-time high; and the combined rate of inflation 
and unemployment is the lowest in 27 years. Real wages have grown, and unemployment has been 
below 6 percent for 15 straight months. 

It was during a period of high tariffs and protectionist trade policies in which Wall Street 
moguls benefitted the most. During the late 1800's, most of the United States' economic 
growth was concentrated in the hands of a few wealthy men -- the "Robber Barons" --
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who held monopolies on the railroads and banks, and, with the help of government 
subsidies and graft, frauded the US. government out of millions of dollars. Prices 
during this period were artificially high, wages abominably low, and competition was all 
but prohibited The rich got richer-~ at the expense of the American workers. 

The Assertion: Countries such as Japan that have practiced protectionist trade policies have 
enjoyed sustained economic growth. 

The Truth: Protectionism stifles economic growth. In recent years, the United States -- the 
most open economy in the world -- has reclaimed its role as the most competitive nation, 
surpassing Japan -- one of the most closed and protectionist economies in the world. 

The US has surpassed Japan as the world's Number One producer of automobiles. 

The US dominates the world's semiconductor industry: US market share has risen from 
37 percent in 1989 to 43 percent in 1994 -- overtaking Japan. 

Japanese services industries are trailing due to high regulation; US services are 
booming. 

The Assertion: Trade agreements like NAFTA and GATT cede U.S. sovereignty. Economic 
nationalists try to depict multilateral trade agreements as ceding American sovereignty to a world 
government. GATT, in particular, allows a powerful, multinational bureaucracy to control U.S . 
trade law. 

The Truth: WTO rules and regulations do not supersede U.S. laws. In signing onto the WTO, 
the U.S . did not cede its sovereignty, and in fact reserved the right to use its trade laws. The 
World Trade Organization is not an international governing unit. It 1s simply an agreement among 
nations to lower tariffs and.trade barriers. 

Despite the WTO, the US government has stood up to the Japanese against unfair trade 
practices: in June 1995, USTR threatened to use Section 301 sanctions against Japan if 
it did not open its automobile market to American industry. The US and Japan signed 
an auto agreement late that month that has opened the Japanese auto market to 
American products. 

The fact of the matter is that the United States has the most open economy in the world. 
Therefore, the WTO dispute settlement system should benefit us the majority of the time. It is 
those countries with closed markets and protectionist policies who will have to answer to the 
WTO and open their doors to foreign goods and services. 
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The Assertion: The WTO is toothless. If WTO participants can ignore WTO rules and 
regulations, isn't the WTO powerless to enforce its trade laws? 

The Truth: The WTO serves U.S. interests well. The WTO was established to institutionalize 
agreements reached in th~ Uruguay Round of the GATT, and to ensure that these agreements 
were followed. 

According to OECD estimates, lower tariffs in the new CATT rules will add $1 trillion to 
the US. economy and create two million new jobs in the next decade. 

Without an international trade group that monitors the fairness of the trading system, 
trade blocs would emerge and trade wars would be likely. 

The Assertion: Export-Import Bank loans have helped factories leave the United States. 

The Truth: The Export-Import Bank of the United States is prohibited by law to lend money 
to any project that will result in a loss of American jobs. By law, the Export-Import Bank is 
prohibited from loaning money to projects that result in loss of American jobs. As a result, the 
Export-Import bank finances only capital goods and equipment -- not factories . 

6 



s 
-· ··- , - 2-···3- 4 

7 8 9 10 II 
14 15 16 17 18 
21 22 23 24 25 
28 29 JO JI 

~tltt~t\ 26 

-
4 I) 

------, , '. /~i'~•t 
' , - 't.-,: ._:~ ~ ~ '. 

6 

11 12 13 

78-- 19 20 

~23 26 27 

s 
J 

10 
17 

February 1996 
Monthly Planner 

arc 
MTWT 
4 5 6 7 

II 12 13 14 
18 19 20 21 

F s 
8 9 

15 16 
22 23 

. 
Ka,1tor: China Speech 
Subsidies/CY D Report 
This Month : China IPR 

24 25 26 27 28 29 JO Review JI 

7 8 

l4 15 
Canada Lumber 

21 2T-

-2 s··---- · -·- · --r2 9 

Printed by Calendar Creator Plus on 2/12/96 

9 
Kantor: Japan Sound 

Recordings 

16 --- -

23 
Hashimoto bilat 

10 

17 
Brown : Africa ( lhru 2/26) 

24 

r~;: 



Muenster Conference 
(Bahimore/DoC) 

-iv · 

17 

24-· 

3-1- --- --
National Trade Estimate 

Report (USTR) 
Section 1377 Report 

(USTR) 

Muenster 

March 1996 
Monthly Planner 

Muenster 
Tyson: International 

Agenda Speech 

11 -------------r 12 ----------- -- ------ 13 14 

18 ---------------------TI9 -- 10 -•--21 ___ _ 

+ 2-._-;5 __ _ - ----

Hemispheric Ministerial/ j Hemispheric Ministerial/ 
Forum (Cartegena) Forum 

2 6 -----------------T 2 7- -- ----

I b 1 I 9 
12 ll 14 11 lb 
19 20 21 22 2] 
26 27 21 29 

·28 ____ _ 

Printed by Calendar Creator Plus on 2/8/96 

Repon to Congress on WTO 
This month Expon Adm1n Act Marl< 

Up(tent) 
USTR Annual Repon 

- --- -15 

-2-2·· 

----•2-9 

9 

16 

23 

30 

1~f ., 
--~,• 
~{r• , 
·!:-t ' 



-, :_. 

April 1996 
Monthly Planner 

G-7 Jobs Conference (Lille , I G-7 Jobs Con fe rcnce 
France) 

This month: Trade Barriers 
Report 

•L;1· .. :. JJ±ihr:: •· ;'.~.:-~:. I s ___ _ 
9 ro· ----•-I1-- ·12·-

·14· 

21 

28 

•·15 ---- -------•·1o _____________________ Tl7- ---- - ---· 

22 

POT LJ S State Vis it to 
Japan 

23 

29 _ ____ ______ T3o· 
Special 30 I Report 

(USTR ) 
T itle VII Report (USTR) 

POTUS - Japan 

24 
Best Practices Confe r­

ence (DoC) 

18 . ---·-·· ·· - -----119 
POTU S - lapan 

25 26 

Printed by Calendar Creator Plus on 2/8/96 

ay 
s M r -W 

I 

' b 7 K 
12 I\ 14 I ~ l b 
l'J !U ! I 12 ll 

13 

20 

27 

!h n 18 ! 'I .IU 11 



5 

12 _____ _ 

G-7 Telecom 

7 8 9 10 11 12 13 

14 15 l o 17 18 19 20 
2 1 22 2) 24 25 26 27 
28 29 JO 

6 

13 
G-7 Telecom 

May 1996 
Monthly Planner 

''•;.-, 
-~· 

~~~t4 
Thi s month : China MFN 

Review 
This month : US-China 

Confcrnecc (LA/DoC/ 
tent) 

-8- _9 ___ _ 

14···------- --·--· ,·15-- 16 
G-7 Telecom G-7 Tclet:0m 

19 ____ ·- -- - - --- I 20 21 _____________ T22 _____ ________ --
23 

OECD Meeting (Paris) IOECD 
POTUS: PBEC Speech World Trade Weck 

OECD 
World Trade Week 

World Trade Week 

(tent) 
World Trade Week 

·26-- ~27 2s ----------------r 2 9---------- -- - 30 

Printed by Calendar Creator Plus or. 2/8/96 

·ro 

17 

-----i·24 
World Trade Weck 

31 

11 
Ci-7 Telecom Con ference 

(Si\frica) 

18 

25 

1 _ ;,;·.,j::r/:lf\;.t,-
. ---~ . _L;- ...... ,.._. 
,• '"· •- ·~· ./:f- r-:., . 

.:·•,,'/ ,~jt'~~-:;:t I·. 

.,~J,, d,-.i.~··, ., +•; .. _. . 
I • ••/• :"£ ,""!' I ~ . •" ~ 

: ,., J·• ·•:,i' -~ .. . 
, .. :.~}Q--~ -,~::'•, , __ ,: . , ._._, .... _· ' . . . ' • ·) 

P:c ··- ' . . .... 



2 

9-

16 

23 

June 1996 
Monthly Planner 

·'?1~ 

... ~. ,n 
. <-Jr·-~ . , 

-~~ 

3 5 6 7 
China MFN Deadline 

---- ---· 10 -T1-- 12 ___ ------- 13 - -14---·- -

}7 
-----------•-1 s __________ _ ----- --Tl 9--- --- -- --•-20 _____ ---------- -r21 

24-- 25 

Brown: India, Pakistan, 
Turkey (thru 6/30) 

26 - 27 __ _ 28 

This month: 1-:l I Summit 
Thi s month : McxiL:o 

Bordcr Cunli:rcnL:c 
(San Antonio) 

8 

15 

22 

29 

3-0 
-----·-- ----· ____________ ...... _ ___ __ _ -- ---- -- ·-·-···· · - -

OEC:D Shipbuilding 
Agrccm1:nt Expires 

' . 

1v/f· -~ 
~r,,. ' 7 K 

II lb 
22 21 
29 JO 11 

Printed by Calendar Creator Plus on 2/8/96 

uly 
SMTWTFS 
- ··- 1- - Y - 1 4 -I .6 

7 8 lJ IU 11 12 I J 

14 I '.'i I b 17 I a I t,j 211 
?I 21 2J ~-I 2'1 ~b ! 1 
U2'1JOJI 

~~-. ~ . ~ . 
·-c , 



7 

14 -

This month : Japan Autos 
Rev iew 

This month: Japan 
Kodak 

This month : Japan 
Semiconductor 

s·----

---- ----•-1 5 

21 ··--------------T2 2 

28 ··· -29-

July 1996 
Monthly Planner 

9 TO 11 12 

16 ·- ---•-r1··- - 1 s ·-- ------ •·J9 

23 ------ , 24 ·25 -

·30··--··· · 31-·•-

Printed by Calendar Creator Plus on 2/8/96 

-.. -- -- --· . 2 6- -

s 
l 
8 

IS 
22 
l~ 

13 

20 

27 

August 
SMTWTFS 

I 2 ) 
-1 ~ <, 7 K 9 Ill 

11 12 11 1-t I 'i lb 17 
18 19 20 11 22 .n H 
H lo !7 28 !'I lU 11 



4 

·r1 

·rs 

25 

14 I I 
2 1 22 
28 29 

. ..,· ~. . . 

- - - - ---- - + · 1 2 ----------

·-r9 

26 _____ -

August 1996 
Monthly Planner 

September 
S M T W TFS 
7-z- -T - 4 - , - c -, 
8 9 10 11 12 ll 14 

IS 16 17 18 19 20 21 

22 23 24 25 26 27 28 
29 JO 

• I' ·:_ . , ~ ;~ ; •;:~?~ .. 
'-I i~ .,, ii 

. I. 

·{Ji: 
,, , ,:;;,1 

!-~ ,.; \ i~--
. J!.i: , .. , .. 

7 8 --·---------- -----··-··19 · ---

"J 3· -- --------r14 -- 15 "[6 

20 ____ _ ... •-21· 22·-- -- ---- 23 

27··- - ·28 29 30 

Printed by Calendar Creator Plus on 2/8/96 

JO 

17 

24 

31 

. . ~ ~ _,,;;,,,.;_ ___ ._ . - - ....:....:.. .... ~- ~ - -· 



This month : National 
Export Strategy 

This month : Super 301 

8 - - 9 10 

September 1996 
Monthly Planner 

-1-1 12 ------------n 3·----------- 14 

15 - ---- --- 16 11 1 ·1-rB------ 19 -20 ·--- --·--- ... I 21 

22 . -- 23 2 4 -------------·-r 2 s 26 --•-27 28 

-29 --- •· ----~ 3 0 ·· •r!'_ , ........ . ft. fl, ··• • .ii ... - - •. . ,i1&i1;,,}!'!W 

Printed by Calendar Creator Plus on 2/8/96 



6 

·-13 ·--·· -·-··- -·--- 14 11 5 

2 0 --- ···- ------ Li L2 

. 2 7------ -- 28 29 

October 1996 
Monthly Planner 

. 9 ·----------
10 ·· 1 r--------- 12 

-·•·-1 6-. - -·--·---·- --- 17 -- --·- -18 19 

-~2 3 ---- --- -- ------------124----------- --- ---·· r2 s · 26 

-3 o---------·--- --- --- . __. ----· ·--- --· 
- • - --- --- - ---- ~ . <·, 

3 r - , 1 , • ":"~ .. , , , 1i{,:t-., :_, t/·~;~ 1 

l 4 < b 

10 II le IJ 
• • •I 

~~: .. r t•; 17 IM 1•1 lU 
24 l< .!h 27 

.. , 
Printed by Calendar Creator Plus on 2/8/98 

I 
7 g 

14 I< 
21 n 
lM .!') 

l 
') 

l o 

21 

Ill 

~· .. ~ !,. ,.,l; ._ 
•,_ ' 

. ) .... . 
; i,· 
• ,$ ' 

. -~- " '. ; 

~. -~ . :;; . ~:.:: r -



;,,· 

·_;::j{' 

~~ - ------- _r I ~~i-

3 4 5 

. IO ---- 11 12 

17 18 -19 

2·4 '' -· ----- ----•· 2 5 ------- ,-26 ____ _ 

November 1996 
Monthly Planner 

/:i ·'j~t 
. ~~--'' .. ··: .. ::~~~1~-~ . 

y-·-◄ 

8 9 10 11 12 IJ 14 
11 I 6 17 18 19 20 21 
22 lJ 24 21 26 27 28 
29 JO J I 

,. 
I . 

.. r."1tJ!,'ff'i1 f'i ' :·· . ,I ~-, ··,·.'t;-~. ; . . 
~ I . ' ·' 

·f /,;:'. . : ' 

;·i,.!~~j;!~Tr ~'j;:~;._· 

··=t~ :·1;(iJ-: , ' '. 
:)~;· .i.{ ~-~ '"•-it ?· . 

This month : TransAt­
lanti<: Business Dialog- I 
ue (US) 

7 18 -

13·-···--------·-i 14 _____ ___ _______ T 15·---· 

·20 __ _ 

·27--

--27 

28 
APEC Ministerial 

(Manila) 

Printed by Calendar Creator Plus on 2/8/96 

22 

29 
Al'EC Ministaial 

·-··- --·--=-~-. .:....... - -- · 

9 

16 

23 

30 
J\ l' U · I . .:aJ<.:rs M<.:1.:1i11g 



This month : EU Summit 
(Ireland?) 

This month: WTO 
Meeting 

8 ···---· ····-·· 

15 - -

-22·-- -- . 

9 JO 

16 -T7 

23 
24 __ _ 

29 ··-·-····---- 30 I 31 

December 1996 
Monthly Planner 

7 

11 __ _ 71 __ _ ]] 14 

18- - 19·-·---- ·----·--··-120 21 

--·•25 · 26·-- 27 28 

---• - --- ---- -- • -• ••·-- L -••- - - - • • • •- - - • - • • - - •- - • 

. l · · ,:.;:t· :·::;t!·;: S M T F S 11·:i;\. ·,, 
·,f ', \·• ·•'-·1~:f:·~· : •~>.j 1-·1 ~ • . . 
,,-,. . '. .•• J 4 l 6 7 I 9 ~ A ' .,. 

10 11 12 IJ 14 ll 16 ,:•:·J .• · 
17 11 19 20 21 22 ll '4,i;I: , ~ '. 

Januar)-:-9·7· -
S MT WT I- S 

I 2 l 4 
'i <1 7 I! ~ 10 11 

l l ll 14 ii IL 17 18 
111 2U 21 !! !I 14 !'i 
:?11 27 2M !•1 In 11 

·,i,~~::. 

______ __ . . . I I J ·L~,~ it.,~-:-1PillfMhlMt'MfW --~, - -------- - ----- - · 
Printed by Calendar Creator Plus on 218/96 



,00:53, DEP U./S POL DEUELOP ➔ 202 456 22i23 · 

DRAF-r 
A Fair Trade Policy That Works 

PRESIDENT CLINTON'S TRADE POLICY HAS FOUR KEY GOALS: 

TO RESTORE U.S. COMPETITIVENESS; 

TO STAND UP FOR AMERICAN WORKERS AND COMPANIES 
AGAINST UNFAIR COMPETITION; 

N0.330 

TO CREATE NEW, HIGH-WAGE JOBS BY SELLING U.S. (iOODS 
AND SERVICES TO NEW MARKETS; AND 

* TO B.UILD A STRON6'ER ECONOMY AT HOME. 

OVERVIEW 
Today, the United States is the world's only economic superpower. This was not the case just a 
few years ago. Just a few years ago, the United States was in a deep recession. Unemployment 
hovered around seven percent, reaching 7.4 percent in 1992. Inflation reached 5.4 percent in 
1990 -- the highest since 1982. Median family income was stagnant between 1990 and 1992. 
And three million manufacturing jobs had been lost in just over a decade. Our industries were less 
productive and competitive, and we were losing to the Japanese in autos.1 

Since President Clinton entered office, the American economy has become stronger than 
ever. Unemployment is down. Inflation is down. foterest rates are down. And produ~tivity and 
competitiveness are up . In addition, over the past three years, more foreign markets have been 
opened for U .S. goods and services than in any similar period in history. 

Over the past three years, President Clinton has '>¥orked to provide a sound 
macroeconomic environment to ensure sustained economic growth and economic opportunity for 
all Americar.s . He has worked to keep interest rates, unemployment, and inflation low, while 
stimulating economic growth through increased exports. 

As a result, since January 1993, the United States has enjoyed a low-inflation, broad­
based, investment-led economic expansion. Nearly 7.8 million new jobs have been created; home 
ownership is at a 15 year high; almost two million new businesses have been started -- an all-time 
high; and the combined rate of inflation and unemployment is the lowest in 27 years . 
Unemployment has been below six percent for 15 straight months. 

1Statistical Abstract of the United States, Bureau of the Census, US. Department of 
Commerce, 1995 
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DRAFT 
President Clinton recognizes that, as we enter the 21st century, America's economic well­

being and prosperity will depend in large part on how competitive we are in the global economy. 
That is why he has developed the most dynamic, aggressive, and coherent international economic 
policy in recent history. The result: the United States has been ranked the most competitive 
nation in the world for two years in a row by the World Economic forum . 

President Clinton's trade policy has four key goals: to restore U.S. competitiveness; to 
stand up for American workers and companies against unfair competition; to create new, high­
wage jobs by selling U.S. goods and services to new markets; and to build a stronger economy at 
home. This pap~r reviews highlights of the Clinton Administration's trade policy over the past 
three years. 

RESTORING U.S. COMPETITIVENESS 
The U.S. economy is more dependent on international trade than ever. In 1970, trade accounted 
for only 13 percent of U.S. GDP. In 1995, the value of trade exceeded $2 trillion, more than 30 
percent of GDP. American exports have grown by 33 percent in three years, and we are once 
again the world's largest exporter, surpassing Germany. 

The United States is also the most competitive nation in the world . A major international 
study by the World Economic Forum has placed the United States as the most economically 
competitive nation in the world for two years in a row. From semiconductors to autos to 
agriculture to services, the U.S. is in the lead, and on the move. 

The Uniled States has regained its position as the world's largest exporter -- surpassing 
Germany. Over the past three years, exports have grown 34 percent. 

~ ~ • f • 

The US. automobile industry has overtaken Japan and has been ranked Number One for 
two years in a row --for the first time since the J970's. 

[j.S. aircraft industry dominates the world market -- supplying 65 percent of sales to Asia 
alone. 

U.S. farmers and related industry created a trade surplus of approximately $20 hi/lion in 
1995 -- the largest surplus since 1982. 

The United States has regained dominance of the semiconductor market: US. market 
share has risen from 37 percent in 1989 to 43 percent in 1994 -- ~11rpassing Japan. 

2 
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STANDING UP FOR AMERICAN WORKERS AND COMPANIES AGAINST UNFAIR 
COMPETITION 
American workers are the most skilled and productive in the world and American products are of 
the highest quality. Yet too frequently our businesses face unfair competition, and are therefore 
at a disadvantage that can cost them important international contracts and, as a result, American 
jobs. That is why President Clinton has worked to ensure that American workers and companies 
are treated fairly in the global marketplace. 

Japan 
Preside.nt Clinton has worked aggressively to open markets, and has stood up to countries 

like Japan on behalf of American workers and businesses. 

Traditionally, the US.-Japan trading relationship Jias been one of imbalance. Over the 
past 25 years, four million vehicles have been shipped from Japan to the United States, 
while only 400,000 US. vehicles have been sold to Japan. Today, US. automobile 
industry has greater access to the Japanese market -- for the first time. 

Big Three exports of vehicles to Japan increased stwiificantly in 1995 -- almost 50 
percent. And the positive trend is continuing: in January 1996 alone, Chrysler, Ford and 
GM sales in Japan rose 36 percent over January 1995. 

Since the June 1995 agreement on Autos and Auto Parts, the Japanese government has 
begun to deregulate the $60 billion auto replacement parts market. For more than 25 
years. Tenneco was unable to gain access to the .Japanese distribution system. Recently, 
however, Tenneco announced that Japan Energy Corporation, a major oil distributor, 
will distribute shack c:bscrhas and other U.S. auto parts in over 1000 gas stations in 
Japan. 

Only three years ago, US. app!es were banned from Japan. Exports of Washington state 
apples to Japan wer~ worth approximately $15 million in 1995. 

~ , • • I • 

U.S. sales· nf medic:al equipment to Japan have increased about 20 percent since a 
medical technology agreement was signed in 1994. 

NAFTA&GATT 
NAFT A eliminates tariffs among the United States, Canada, and Mexico; in its first year 

alone, trade among the NAFTA partners grew by 17 percent, an increase of more than $50 billion. 
Tariffs reduced as a result of the Uruguay Round of the General Agreement on Tariffs and Trade 
(GATT) have similarly helped level the playing field . For example, agricultural subsidies have 
been slashed under GATT, allowing U.S . farmers access to the traditionally closed international 
agriculture market. 

3 
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US. service exports lo Canada were valued at more than $15 billion in 1995, upfrom 
nearly $10 billion in 1993 -- a 33 percent increase over Mo years. 

In 1994, agric:ultural exports to Canada and Mexico reached an all-time high of $4.5 
billion, up 2 5 percent from the previous year. 

US agricultural exports overall reached a record $58 hi/lion in 1995, up almost 30% 
from the previous year. 1 'oday, one out of every three acres that is farmed is exported 

In 1992, I 2 US. corporationsformed a business consortium --AGC Affiliated -- to 
promote the development and international sales of mobile cogeneration units (MC Us), 
an innovative energy device that is used by industries ranging from textiles to 
automobiles. NAFTA cut Mexican tariffs on MCUs by 50 percent, leading to a twofold 
increase in sales for A GC to Mexico and a tenfold increase in employment in fulsa, 
Oklahoma. 

Export Promotion 
For years, foreign companies have had the active support of their governments when 

competing for international contracts. President Clinton believes that U.S firms are the best and 
most competitive in the world, yet they often face unfair competition from foreign firms. That is 
why President Clinton developed a National Export Strategy that aggressively supports U.S. 
companies doing business abroad. From providing high-level advocacy to appropriate financing 
and risk insurance, the Clinton Administration is committed _to supporting U.S . firms abroad. 

Since 1993, the Clinton Administration has helped U.S. companies win over $)7 hi/lion 
in foreign deals. These dewls represent a U.S. export content of approximately $26 
billion, which in turn has directly supported over 370,000 iohs. 

The Export-Import Bank of the United States has agreed to match more than 30 instances 
where other countries have promised low-cost financing tq obtain con_trac:ts -- just in the 
past two years. 

The Clinton Administration has set up a national network of U.S. J:.:xport Assistant 
Centers (USEA C~) that serve as one-stop-shops for small and medium size ,:ompanies. 
Results have been impressive: in 1995, the Chicago USEAC helped at least 56 percent 
tnore companies enter new markets than in previous years, while the Baltimore USEAC 
assisted at least 60 percent more companies increase. their exports. 

CREATING HIGH-WAGE JOBS THROUGH AN UNPRECEDENTED EXPORT BOOM 
The President's leadership on trade has contributed to an unprecedented export boom and, as a 
result, hundreds cf thousands of high-quality, high-wage jobs have been created in the United 
States. Over the past three years, 1.6 million jobs were created as a direct result of increased 
exports. Today, at least 12 million American jobs depend on export trade. 

--
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In 1994, almost a million Californians held jobs that depended on the export of 
manufactured good,;;. In Michigan, over 500,000 workers depended on manufacturing 
exports fur !heir employment. 

ND.330 

f;xports t~ 'Canada and Mexico -- our NAFTA partner's - have created 310.000 
American fobs -- all de.')pite Mexico's financial crisis. Merchandise exports to Canada 
and Mexico currently support an estimated 2.5 million jobs. 

The majority of export-related jobs have been created not by big corporations, but because 
of the explosive expansion of smaller finns doing business abroad . In fact, small companies 
produced an estimated 62 percent of the 3 .3 million new jobs created in 1994 alone. 

Small companies -- the heart and soul of the American econcrny -- employ more than half 
of the U.S . workforce, are responsible for about half of all U.S . GDP, and generate more than half 
of all sales in the U.S. Small and medium sized enterprises are exporting more and are a growing 
source of U.S. exports. These businesses were responsible for more than one-third of total 
merchandise exports in 1994 -- $150 billion -- which was a 150 percent increase over 1987. 

Aquatics Unlimited, a small environmental technology company in Martinez, California, 
recently signed an agreement with the Indonesian government to provide dredging 
equipment. This deal is expected to be worth $10 million over the next five years, and 
has enabled Aquatics Unlimited to more than qouble its stafjfrom 20 to 50 people. 

I 

Goulston Technologies, a small, North Carolina-based company employing 
approximately J 50 peaple, manufactures lubricants for the fiber producer and textile 
industries. After the passage of NAFTA, tariffs on most of Goulston's products dropped 
from 15 percent to zero, giving Goulston a distinct advantage m•er non-NAFTA 
competitors. Not only have tariff reductions opened up new business opportunities for 
Gou/stun in Mexico, but have also created new employment opportunities in North 
Carolina. Since the passage of NAF7A, Gou/stem has hired I 5 new employees. 

President Clinton recognizes that small and medium sized companies are "the engine that 
will drive us into the 21st century. '' 2 That is why he designed a National Export Strategy that 
places special emphasis on small and medium-sized firms. The Clinton Administration has worked 
hard to provide much-needed information and capital to small finns seeking to expand abroad. 

In I 99 5, the US. Small Business Administralion and the Export Import Bank of the US. 
jointly guaranteed well over 300 export working capital guarantees to US. exporters, 
worth approximately $2 79 million -- a 33 percent increase over 1994. 

2President Bill Clinton, "National Export Strategy Report," 10/95 
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171e Overseas Private Investment Corporation created a S,20 million small business fund 
that provides growth capital to international projects. 

Eighty percent of business for lnterworld Engineering, In<.:., a jive-employee industrial 
engineering firm in Greenville, Michigan, comes as a result of exporting. /nterworld 
designed, produced and exported an automotive manufacturing line to be used in the 
largest-trnck plant in China, backed by a $1. 9 million 'Ex-Im Bank guaranteed wor/..ing 
capital loan. 

C.S. Johnson Company, a designer and manufacturer of concrete mixing equipment in 
Illinois. received an SBA loan that helped the company complete a large dam project in 
China. The company now expects sales overseas to increase over the next few years as 
they compete to supply other projects in Asia. 

CONCLUSION: BUILDING A STRONG.ER ECONOMY AT HOME 
President Clinton has a clear vision of America's economic future : one of economic growth and 
opportunity for all Americans. Since the outset of his Administration, President Clinton has 
viewed global change not as a threat, but as an enormous opportunity for American workers and 
businesses to take advantage of the new opportunities that the global economy offers . 

95 percent of the world's consumers live outside the United States: China's population, 
already the largest in the world, grows by the size of one Canada every year. Emerging markets -
- such as China, the nations of ASEAN, Mexico, Brazil, Pol~nd -- are the fastest-growing and 
most dync1mic riliirkets in the worid, accounting for 40 percent of total world economic growth. 
Regions of emerging markets -- pard;;ularly in southeast Asia and Latin America -· are becoming 
increasingly integrated economically. 

U.S. leadership in trade is replacing old alliances based on fear with new ones based on 
mutual prosperity. With the fall of communism and the rise of free market capitalism, President 
Clinton ha:; led the world in establishing important new multilateral structurelS for the posi-Cold 
War era. From NAFTA to GATT to APEC to the Free Trade Area of the Americas, the 
President has developed an international economic infrastructure that serves to deepen democratic 
reforms, increase stability, and solidify a rules-based system under which American interests can 
flourish . In short, he has built an economic architecture for the future . 

By strengthening our ties with our traditional trading partners and promoting new regional 
economic structures around the world, President Clinton has led the call for more cooperation and 
fairness in the global economy. He has established an international economic infrastructure that 
will help ensure economic and political stability throughout the world and into the 21st century; 
that serves the interests of U.S . workers and companies; and that has made the United State~ 
Number One once again. 
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NAFTA: ASSESSING THE RECORD 

January 30, 1996 

NAFf A expands access for U.S. products in the markets of two of our top three trading 
partners, creates jobs, and raises standards of living. Mexico's currenc economic problems make 
NAFfA more important than ever in safeguarding U.S. jobs and income. Wirhouc NAFTA, the 
current trade situation with Mexico would be far worse for both the United States and Mexico. 

NAFTA has been a success. 

Since NAFTA began, U.S. exports co Mexico have risen, U.S. wages have increased, and 
exports to our NAFf A partners have created nearly 310,000 jobs, despite Mexico's financial 
crisis. In NAFrA's first year alone, trade among the NAFf A panners grew by 17 percent•· an 
increase in trade of more than $50 billion. 

U.S. merchandise exports to Mexico and Canada grew by 16 percent in NAFf A's first 
year •· over twice as fast as U.S . exports to the rest of the world. And over rhe first ten months 
of 1995, our NAFfA exports grew nearly 24 percent over the same period for 1993. U.S. 
exports of autos, semiconductors, machine tools, and even apples surged as Mexican trade 
barriers came ·dbwn. ' 

NAFf A gives U.S. fanners preferred access to an enonnous and rapidly growing market. 
In 1994, agricultural exports to Canida and Mexico reached a record $4.5 billion , up 25 percent 
from the previous year. 

NA.FT A means better jobs for American workers. Merchandise ex pons to Canada and 
Mexico currently support an estimated 2.5 million jobs. These export-related jobs pay 13 to 17 
percent more than the average wage. 

NAFT A's tariff cuts have expanded opportunities for U.S. exporters in Mexico. In 1992, 
12 U.S. corporations formed a business consortium •· AGC Affiliated -· co promote the 
development and international sales of mobile cogeneration units (MCUs), an innovarive energy 
device chat is used by industries ranging from textiles to automobiles. NAFTA has cut Mexican 
tariffs on MCUs by 50 percent, leading to a twofold increase in sales for AGC to Mexico and 
a tenfold incr~ase in employment in Tulsa, Oklahoma. 

NAFT A's services provisions have also helped to fuel increased U.S. txporcs. U.S . 
services expo~s to Canada have grown by one third sincr before NAFf A was signed, to more 
than $15 billion. . · 
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Without NAFTA, the impact of Mexico's financial crisis on U.S. jobs and 
income would be much worse. 

NAFf A has helped to protect the over 700,000 American jobs that are supponed by 
expons to Mexico. 

The best test of an agreement is how ir works in bad times. Because of NAFTA, U.S. 
exports have fared much better this year than after the Jast' Mexican financial crisis in 1982. In 
1982. the Mexicans imposed 100 percent duties on American products. a move that cut our 
expons to Mexico in half. It took 6 years to recover. If the same thing had happened this year, 
U.S. exponers would have lost $25 billion in sales and not recovered until the year 2000. 

NAFT A proven led d'le preclpHais d8c;li~ In US e'llt)Otlll 
tllSI lollow9d Mex loo's 1882 finanelal crisis. ao..-----------------. 

10 
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Instead· of r<!tre1!ting into prorc;c:tionism, Mr.xico is honoring its NAFf A commicmenrs: 
it actually cut its tariffs on U.S. products in January 1995 in accordance with NAFf A provisions, 
and maintained existing NAFr A tariff cuts. In contrast, Mexico raised tariffs on some goods 
from non-NATT A panners by 15 percentage points. 

Mex lco has n1ch1oed hs witts by , .4 pe rcen 1age poln\s 011 a 'Nf8g& 
under NAFTA- mo111 lhan rwloe as much as 1'18 Unlled Slain. 
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That is why U.S. exports have grown as a share of the Mexican market -- from 70 percent 
in 1994 to 73 percent in 1995, according to Mexican government statistics -· while the export 
share of other countries has fallen. That is also why, despite the recession in Mexico, U.S. 
merchandise exports to Mexico in the first ten months of this year were 13 percenc greater than 
in the first ten months of 1993, before NAFI'A was adopted. 

0 

~lie Mexloo's r8aisslon, US eq:,o,1s 1o 
Mex loo ex09ed ~NAFT A levels. 

19'.3 1994 
o ..... fu .i.r.;wy """"1t> O.:,at.. . 

Take the example of Goulsron Technologies in North Carolina. Under NAFTA, tariffs 
on Goulston's lubricant products have fallen from 15 percent to z.ero. Far from losing sales 
d_uring Mexico's recession, Goulston has gained more business because it now enjoys lower 
tariffs on its expons to Mexico :relative to its foreign competitors. Increased business has led to 
an 8 percent increase in employment in this Nonh Carolina-based company of 215 since N AFr A 
took effect. 

The California-based Panamax company has seen its expons of surge protectors to 
Mexico increase tenfold over the last three years. The company's president, Henry Moody, 
reports that he expects NAFf A-generated sales alone to requjre an extr~ shift of production 
workers -- or 15 to 18 new U.S. jobs. · 

Despite the crisis, Mexico is going beyond its NAFf A
1
obligations by liberalizing financial 

~ervices and cmbark:ing on a round of further privatization in the transportation, 
telecommunications, and ~trochemicals markets. This will create new opportunities for U.S. 
businesses and workers. 

3 
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Independent Jo rec asters predict a resumption of growth in Mexico as early as 
next year, which should restore strong export growth. 

Because of Mexico's market refonns and the measures it has adopted under NAFTA, 
Mexico's improved economic fundamentals promise a faster recovery than in 1982. Private 
analysts forecast GDP growth of 2 to 3 percent next year. Since the U.S. supplies over two­
thirds of Mexico's imports, the resumption of Mexican growth will translate into additional 
higher-paying expon jobs for Americans. 

Through NAFTA, U.S. interests in protecting workers' rights and cleaning up 
the environment in North America are addressed in an open and constructive 
manner. Without NAFTA, there would be no mechanism/or addressing these 
issues. 

N AFf A is the first comprehensive trade agreement to include provisions on labor and 
environmental issues related to trade. These provisions ensure that expanded trade fully supports 
the improvement of labor and environmental conditions and the enforcement of national labor 
and environmentaL laws. 

As a result of the NAFTA labor agreement, the Ministers of Labor of the three NAFf A 
countries have had two council meetings in which they discussed a broad range of issues, 
including union registration, health and safety, and wage and compensation issues. In addition, 
5 submissions related to the enforcement of labor law in Mexico and the United States have been 
reviewed. This review process provides an important mechanism for Mexican and American 
workers to raise concerns about labor 13.w enforcement 

In the past two years, the United States and Mexico have made enonnous progress in 
prcteccing our environment and our public health -- thanks to efforts set in motion by NAFf A's 
environmental agreement. Our nations are cooperating to build a stronger infrastru~ture to protect 
public health and the envfrcnment. The institutions established by NAFf A are working with 
affected state and local governments and the public to develop solutions to environmental 
problems such as unsafe drinking water and inadequate municipal waste disposai and sewage 
treatment affecting border communities in Texas, New Mexico, California, and Arizona. 

NAFf A makes both economic and environmental sense. For example, Mexico ·s much­
strengthened pollution controls have resulted in an increased need for U.S. technology and 
expertise. Last Ma.y, Mexican officials joined with executives from the California company, U.S. 
Filter, to inaugurate a 13.8 million-gallons-per-day wastewater treatment plant for the Mexican 
city of Cuernevaca. Construction of the plant was spurred by a combination of stepped-up 
enforcement of Mexican water pollution control regulations and liberalized foreign investment 
rules under NAFf A. This project supports 50 jobs back home in the United States. 

4 
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NAFTA makes an essential investment in our future by promoting vital U.S. 
interests in Mexico and throughout the hemisphere. 

America has a vital stake in a sound democratic government and an open and prosperous 
economic system in Mexico. The shared 2000-mile border dictates that we will inevitably be 
affected by developments in our large, populous neighbor to the south. Our challenge is to help 
shape change in Mexico in ways that benefit both Mexicans and Americans. By raising gTOwth 
and living standards south of the border, NAFf A will help to reduce immigration pressures and 
improve cooperacion on a wide range of other issues, such as countemarcotics. 

The United States and Mexico have a historic relationship. We cooperate on issues 
ranging from law enforcement to the environment and from trade to education. The United 
States and Mexico have a common interest in ensuring stability and economic prosperity 
throughout the ~~misphere . . 

The continued success of our commercial and political relationship with Mexico is pivotal 
for the success of our relationships with countries funher south. NA.Fr A helps to assure that the 
forces of economic liberalization and market opening prevail into the next cenmry throughout the 
hemisphere. The emergence of rapidly growing, market-oriented economies in Mexico and fonher 
south will make an important contribution in ensuring a fully employed, high-wage, and 
prosperous economy at home. The rapidly growing middle class population of Latin America 
generates demand for the types of goods and services the United States makes best. 

5 
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draft 2/20 KEEPING AMERICA FIRST 

President Clinton believes in the strength of the American economy and the character 
and productivity of the American worker. 

President Clinton will not give into the pessimists who say that America can't win 
against foreign competition . He believes that America is the greatest nation in the world and 
should compete, not retreat. President Clinton will not give away our future to those who 
want to return to the past. 

America is back. The United States has never been better prepared for a new century 
as it is today . Our military might is matched by no one; our democratic institutions an 
inspiration to billions; our economy the envy of the industrialized world. 

Not only have we regained our role as the most competitive nation in the wgrld, but 
are consistently beating tti_e Japanese and Germans in overall exports, especially in sectors 
critical to increasing high-wage jobs here at home, like automobiles, semiconductors, and 
medical equipment. 

o The United States has been ranked Numher One on competitiveness for two 
years in a row •· up from Number Five in 1992: 

o The US. has regained its position as the world's largf._$1-exporrer -- surpassing 
German_'r·. 

o Jhe US is the world's Number One producer of automobiles for the first rime 

since the 19 lO's -- overtaking .Japan, 

o And we have regained our dominance of rhe semiconductor ttidustry · US. 
marke1 share has risen from 37 percent in l 989 to 43 percent ·;n 1994 -- : 
surpassing Japan. 

Preside:H Clintcm's vision of a strong U.S economy and expanded oppor!unity for all 
Americans is paying off for American workers, American businesses, American farmers, and 
the American economy . By enhancing U.S . competitiveness through increased expc,rts, the 
President has kept America Number One -- and U.S . workers have benefitted. 

o More 1han I 6 million new high-quality jo}?~: have been created through 
exporr:;: 

o G.!J.§ out of eve1y l .J.fJ American workers depend on exports fur their jobs: 

o F.xpurt-related jobs pav an average of 15 percent better than ocher jobs; 

o J:,'xports acco11n1ed for one-third of overall U.,Y. economic growth; 
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o Agricultural exports are projected to reach an all-lime high of $50 billion. 

One out of every three acres that is fanned in the U.S. is exported. 

Ninetv-five percent of the world's consumers live outside of the United States. If we 
cede those markets to the Germans and Japanese, U.S. jobs will be lost, U.S . wages will drop, 
American workers will suffer and the United States will no longer be Number One. The 
~linton Administration will not sell America short by running scared, by retreating and 
throwing up barriers to opportunity and a better life. 

That is why this administration has stood up for American workers against unfair 
competition. 

o The Clinton Administration stood up to the Japanese and opened 15 market 
sectors in Japan, ranging from lelecommunications to au1os 10 rice. U.S. 
exports ro those sectors have grown bymore than 80 percenc. 

o More foreign marke1s have opened. wirh hundreds of millions of new 
consumers. to US goods and services in the past three years that in any 
previous adminis1ration NAFTA and GATF. in parricular, reduce tariffs and 
level th e playing field against unfair competition : 

o Th e Clinton Administration stood up for American safety by postponing an 
provision of NAFTA that would allow U.S. and Mexican tmcks ro nrove freely 
across the border after determining rhat Mexican trucks were not up to safezy 
srandards 

We are ready to compete, not retreat, in the new economic and political world order 
ti1at we have worked so hard as a nation to establish . 

The Clinton Administratio:. has worked from day one to institute economic policies 
that wili benefit all t,mericans for deed.des to come. President Clintor.'s' vision has :been bui lt 

on an America that is fully engaged in the world and Americans that are fully prepared to 
take advantage of the economic opportunities that are part of the new economy. 

To that end, the President has focused on making sure that our workers get the best 
training and education they need to compete and win : !hat U.S. businesses ha·,1e a fair 
advantage in the global marketplace; and that we have a national export strate!:,ry that creates 
new, high-paying jobs for American workers as we boost our sales to new markets with 
hundreds of millions of new consumers . 

The Clinton Administrati0n will continue to fight for America's interests overseas in 
order to expand job opportun ities and increase the quality of lifo for every American worker 
here at home. A policy that requires anything less of America and its citizens -- a policy of 
isolation and retreat •· will diminish our standard of living, threaten our economic security, 
and stifle economic opportunity for generations to come. 
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draft 2/20 Keeping America First: 

A Response to Protectioni.fm 

The Assertion: Protectionists waut to put "America First." 

Tlie Truth: President Clinton wants to keep America First The United States is the most 
competitive nation in the world, and the world's only economic superpower. We are already 
Number One; President Clinton wants to keep it that way. 

The Uni1ed States has been ranked Number One in competitiveness for two years in a 
row -- up from Number Five in 1992. 

The United States leads the world in almost every cechnology critical to economic 
prosperity and job crealion. For example, the US. has regained dominance of the 
semiconductor market. U.S. market share has risen from 37 percent in 1989 to 43 
percenc in 1994 -- surpassing Japan. 

The United States is the world's Number One producer of automobiles for the first 
time in almost two decades -- OYCrLaking Japan. 

The A.,·sertiott: Foreigners -- al home and abroad - are taking American jobs. Some 
people ~ay that we are giving away American jobs to foreign workers : increased immigration 
resulrs in fewer jobs for Americans here at horn~ and heightened international trade exports 
American jobs to third world nations where labor is appallingly cheap. To support this 
asse.~ion , some cite the- fact that fomme 500 firms used to emplcy 22 percent of America.;1 
workers, and now they employ approximately IO percent. 

The Truth #1: F.xports create jobs. NineJy•five percent of the world's consumers live, 
2utside the United States If we cl9se our doo!'s to foreign trade, we limit our busin~sses and 
farmers to a domestic market of 260 million consumers, only five percent of the world's 
population. In contrast, if we. engage in fair trade, our firms, and farmers will have access to 
95 percent of the world's consumers, will expand their businesses, and will create jobs. 

J. 6 million high-quality, high-wage jobs have been created over the past three years 
a.~ a direct result of increased expons. 

Today, one out of ten American jqbs depend on export trade. 

Export-related jobs pay an average wage of 15 percent better than other jobs. 
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Tl,e Truth #2: Sm.all and medium-slr,ed businesses are expanding rapidly. While Fortune 
500 companies may have downsized in recent years, small and medium sized companies are 
expanding rapidly. Furthermore, small and medium sized enterprises depend a great deal on 
trade; they are exporting more and are a growing source of U.S. exports. 

Small finn__s are responsible for about b,alf o(a/1 U.S. ,GDP. and generate more than 
hglf of all Iales in zhe U.S. 

More than half of the U.S. workforce is employed by smaller companies. 

Small businesses produced an estimated 62 percent of the 3. 3 million new iobs created 
in 1994. 

Smail and medium sized businesses were responsible for more than one-third of total 
merchandise exports in 1994 .. $150 billion H which was a 150 percent increase over 
1987. 

Tlte Truth #3: President Clinton has made cliange benefit the American people. 
President Clinton saw how the world was changing, and in 1993 he set out to harness that 
change for the benefit of the American worker. It is true that some sectors of the economy 
fare better than others in the new global economy. That is why President Clinton has made 
education and training a centerpiece of his overall economic agenda: to help American 
workers and companies equip themselves with the skills and technology for the 21st century. 

In Lhc early /900's, zhousands of buggy-whip workers,lost their jobs because of Ihe ' . 

introduction of the auromobile. Yet far more Ji;gh-wage jobs were created by the a1,to 
industry than were lost ;n the buggy-whip industry. 

The A ... ,rnrtion: Cheap labor abroad meuns jobs are exported a."td U.S. wages fall 

Tlte Trull,: Cheap labor is not a substitute for technology and productivity. U.S. wages 
hav~ grown sti~adily ov~r 'the past thr'ee years, and export-related jobs in the U.S . pay 
approximately 15 percent better than the average wage. 

Furthermore, wages are a small part of the cost of doing business. Other factors -­
such as quality infrastructure (especially telecommunications, energy, and transportation), 
technology, business services, skilled and productive workforce, and environmental qual _ity •· 
are significantly more important when deciding where to open an office or build a factory . 

The United States is the world's technological leader; American workers are the most 
skilled and productive in the world; and American products and services are of the highest 
quality . American companies therefore have a competitive advantag~ when they locate their 
factories in the U.S . ' 

" , 
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When NAVIA talks were underway, BMW decided to open a plant in South Carolina 
rather than Mexico, citing a highly skilled workforce. better infrastmcllire, and a 
hospitable business climate as more important than low wages. 

The Assertion: Farmers suffer due to internaJional trade agreements. 

The Truth: Foreign agricultural subsidies have been slashed, and agricultural exports are 
booming. The Clinton Administration has opened foreign markets for US . farmers . For 
example, NAFTA gives U.S . farmers preferred access to an enormous, and rapidly growing, 
market. And, under the GA IT, farm subsidies that have traditionally given our competitors 
an unfair advantage, were slashed. 

Agricultural exports are projected to reach an all-time high of $50 billion. 

Today, one 0111 of every three acres that is farmed in ,the US is exported. 
- . 

U.S. farmers and related indusLry created a trade surplus of approxima,e/y $20 billion 
in 1995 •· the: largest surplus since 1982. 

The Assertion: NA.FTA is a sham -- and the Mexican financial cri.-;is proved that. _ 

Tlie Trulli: U.S. exports to Mexico in the year since the peso crisis remain at higher levels 
than before the implementation of NAFTA. Exports are ~p; U.S. jobs are being created : U.S . 
wages are up; and U.S. market share is almost 75 percent. 

What is more, NAfT A has protected expons and jobs. During Mexico's last crisis in 
1982, U.S. exports dropped by half due to the imposition of new barriers to trade by Mexici/s 
government •· l 00 percent tariffs . following that crisis, exports to Mexico took six years to 
recover. 

Since NAFIA ,:1ent into effect, US. expo, .. ts to Mexico have risen, US wages have 
increased. and exports to our NAFTA parlners have created approximately 310.000 
high-wage iobs in the U.S. 

In just two years, NAFTA has proven thai in good times, as in 1994. it enables 
signijkant expon growth and in bad times, as in 1995, it P-.,rorects the over 700.000 
American workers who depend on our exporls to Mexico for their jobs. 

3 
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The Assertion: Foreign markets are closed to U.S. goods. 

Tltc Trutl,: Tlie Clinton Administration has done more to stand up agairu-t unfair foreign 
competition than any other administration i11 history. President Clinton has worked 
aggressively to open markets, and has stood up to countries like Japan on behalf of American 
workers and businesses. 

Since 1993, 1he Clinzon Administrahon has helped U.S. companies win over $57 
billion in foreign deals. These deals represent a US e:rporl con1cnr of approximately 
$26 billion, which in tum has direcr/y supported over 370,000 ;obs. 

Big Three e:rports of vehicles to Japan increased significantly between January to 
. . ' 

November }995 .. 49 jJercent over 1994. In January 1995 alone, Big Three sales 
were up 36 percent over January 1995. 

Only three years ago. US apples were banned from Japan. Exports of Washingron 
state apples to Japan were worth approximately $15 million in 1995 

In its first year alone , trade among the NAFTA partners grew h'>:' I 7 percent. an 
increase of more rhan $50 billion. US service exporls to Canada alone were valued 
at more than 
$15 billion in /995. up.from nearly $10 billion in 1993 -- a 33 percent increase over 
two years. 

The Clinton Adminis1ra1ion has established an enforcement of/ice that will monitor 
trade agreements and ensure that our trading partners are playing by 1he roles 

Tile Assertion: Trade deals help Wall Street and hurt average Americans. Protectionists 
assert that free trade policies are designed to help big business and \1/all Street . 

" I 

Tlte Truth: Tile C1inton Administration's economic agenda helps average Americans. 
President Clinto;1's overall economic strategy seeks to i:icrease U.S. jobs and wages, and 
create economic opportunity, prosperity, and growth. International economic policy, including 
trade, is one component of this strategy. 

Under the President's economic leadership, nearly 7.8 million jobs have been created, 
one and a half million of them due to increased exports ; home ownership is at a 15 year high; 
almost 2 million new businesses have been created •· an all-time high ; and the combined rate 
of inflation and unemployment is the lowest in 27 years. Real wages have grown, and 
unemployment has been below 6 percent for 15 straight months. 

It was during a period of high tariffs and protectionist trade policies in which Wall 
Street moguls benejiued the most. During rhe /are NWO's, most of lhe United Statts' 
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economic growth was concentrazed in the hands of a few weallhy men -- zhe "Robber 
Barons" -- who held monopolies on the railroads and banks, and, with the help of 
government subsidies and graft, frauded the U.S. government oul of millions of 
dollars. Prices during this period were artificially high, wages abominably low, and 
competitiott ,was all but prohibited. The rich got richer -- at the expense of the 
American workers. 

TJ,e Assertion: Countries tliat liave practiced protectionist trade policies Jiave enjoyed 
sustained economic growth. 

Tlie Truth: Protectionism stifles economic growth. In recent years, the United States -- the 
most open economy in the world -- has reclaimed its role as the most competitive nation, 
surpassing Japan -- one of the most closed and protectionist economies in the world . Other 
nations, such as Chile and Brazil, also suffered under protectionist policies. 

1he U.S. has surpassed Japan as the world's Number One producer of automobiles. 

The U.S. dominates the world's semiconductor industry: U.S. market share has risen 
from 37 percent in 1989 10 43 percent in 1994 -- overtaking Japan . 

Japanese sen 1ices indus1ries are rrailing due to high regulation; U.S. services are 
booming. 

The Assertion: Trade agreements iike NAFTA amJ CATT cede U.S. sovereignty. Econom ic 
nationalists try to depict multilateral trade agreements as ceding American sovereignty tc a 
world government. GA IT, in panicuiar, allows a powerful, multinational bureaucracy to 
control U.S . trade law. 

Tlte Trutlt: WTO rules and regulations do not supersede U.S. laws. In signing onto the 
WTO, the U S d.i<l not cede it~.§overeignjy an·d in fact resi;rvedJhe right to use its trade 
~ws. The World Trade Organization is not an international governing unit It is simply an 
agreement among nations to lower tariffs and trade barriers. 

Despile the WTO, the U.S. governmenL has s1ood up to 1he Japanese against unfair 
trade practices.· in June 1995, USTR threatened to use Section 301 sanctions against 
Japon if it did not open i1s auromobile market to American industry. Th e U.S. and 
Japan signed an au10 agreemenl late that month that has opened the Japanese auto 
markei 10 American p roducrs. 

The fact of th~ matter is that the United States has the most open economy in the 
world . Therefore~ ~he WTO dispute settlement system shoulq benefit us the maJority of the 

5 

DRAFT 



01: 02 DEP U/ S POL DEUELOP ➔ 202 456 2223 

DRAFT 
time. It is those countries with closed markets and protectionist policies who will have to 
answer to the WTO and open their doors to foreign goods and services. 

The Assertion: The WTO is toothless. If WTO participants · can ignore WTO rules and 
regulations. isn't the WTO powerless to enforce its trade laws? 

Tlte Truth: Tlte WTO sen,,es U.S. interests we/L The WTO was established to 
institutionalize agreements reached in the Uruguay Round of the GA TI, and to ensure that 
these agreements were followed. 

NO. 330 

According to OECD estimates, lower tariffs in the new, GAIT rules will add $1 trillion 
to the U.S. ·etonomy and create two million new iohs in the next decade. 

Without an international trade group that monitors the fairness of the trading system, 
trade blocs would emerge and trade wars would be likely. 

Tlte Assertion: Export-Import Bank loans have helped factories leave the United States. 

The Truth: The Export-Import Bank of tlie United States is pro/aibited by Jaw to lend 
money to any project that will result in a loss of American jobs. By law, the Export-Import 
Bank is prohibited from loaning money to projects that result in loss of American jobs. As a 
result , the Export-Import bank finances only capital goods and equipment -- not factories . 
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INTERNATIONAL TRADE COMMUNICATIONS STRATEGY (Internal Draft Only) 

I. The Audience, The Targets 

The Clinton Administration has invested considerable time and 
political capital to establish a comprehensive international 
trade agenda. 

Success of our policies has largely been validated among the 
business, academic and media elite. Yet there remains a deep 
skepticism among most ordinary Americans about the real benefits 
of trade to the lives of hard-working men and women of this 
country. Polls bear out the unease and outright dislike most 
people have to the global economy. 

This is particularly so of blue-collar, union households -- the 
"Reagan Democrats" who have seen their paychecks stagnate over 
the last 15 years as the economy has grown, and feel left behind 
by the changes in the global economy. 

While the fear of global trade is widespread in the country, it 
is probably fair to say that it is also more important in several 
key regions, notably the midwest, south and southeast. Key states 
include Illinois, Michigan, Ohio, Kentucky, New Jersey, Georgia, 
Pennsylvania and Wisconsin, possibly Washington, to name a few. 

II. The Current Political Context 

President Clinton has made trade a centerpiece of his economic 
agenda from the beginning. It is vital to drive home the messag~_L · 
that our aggressive trade policies are designed~c ease the ()1\,C) "? 
quality of life for Americans -- and that real sults such as tr-0 uf.i ~ 
U.S. competitiveness and a boom in exports, have een attainede ~-v 

It is equally important to make clear that the hard-fought gains ~ 
in opening up foreign markets to U.S. goods will not be allowed ~u., 
to close; that the Clinton Administration will be vigilant when 
it comes to enforcing its new trade agreements. 

A-­

The political context is ripe for the issue to be played out. The ~ 
forces of election year -- from the right and the left -- are /'J 
beginning to seriously examine and attack the Administration's , ___ {? ~ 
international trade and economic agenda. While there is a clear ~~ 
danger in the attacks, the attention afforded the issue by the r~,A,1,..,..,_­
onslaught of the primaries and presidential election cannot be ~v 

ignored. Doing nothing is not an option. k.tz__ c:.__. 

~ 
~ 

(, -b-,../4_ 
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How aggressive the Administation should be -- take the issue to 
the country, or wait and respond -- are not yet determined. At a 
minimum, we must be prepared for fending off attacks; promoting 
success with a clear message; provide ancedotal proof of our 
success in helping real workers and businesses; have a targeted 
plan of action ready to be implemented rapidly. 

The forces of opposition are in the field, and we must be 
prepared in substance, positioning and message and in a very 
targeted way to turn back the isolationist extremists, establish 
the benefits of our farsighted policies and capture the populist 
high ground on the "economic nationalism" front. 
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III. The Message 

The President's trade agenda has: 

CREATED OVER 1.5 MILLION NEW HIGH-PAYING JOBS THROUGH AN ENORMOUS 
INCREASE IN U.S. EXPORTS TO FOREIGN MARKETS 

* Overall exports are up 33% since the President took office. 
Since that time, the growth in merchandise exports has been 
stunning. In 1993, exports grew 4%; in '95, 10.2%; and this 
year, exports are up more than 16%. 

* In 1995, the value of trade will exceed $2 trillion, more than 
30% of U.S. GDP. In 1970, it was less than 13%. 

* In the first three years of this administration, 1.6 million 
jobs will have been created by exports. On average, these jobs 
pay 13-17% more than non-trade jobs. 

* Agriculture exports this year are projected to set an all time 
record of over $50. The product of one out of every three U.S. 
farm acres is exported. 

* In part because of trade, the U.S. economy is far healthier 
than the economies of our major competitors. Export growth has 
accounted for XXX % of our economic growth since xxxx. Of course, 
were the economies of our trading partners growing faster, U.S., 
exports would be growing at an even faster rate. 

RESTORED U.S. COMPETITIVENESS AND PUT AMERICA FIRST AGAIN AS THE 
MAJOR ECONOMIC POWER IN THE WORLD 

* For two years in a row, a major international study has placed 
the United States as the most economically competitive nation in 
the world. 

* When markets have opened, American products have surged: in 
those sectors covered by recent trade agreements with Japan, for 
instance, exports have grown by more than 80% 

* U.S. auto manufacturers regained their historic role as the 
world's largest and most successful manufacturers 

* The United States has surpassed Germany as the world's largest 
exporter. Exports now account for 12% or our economy and are 
growing 
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STOOD UP TO COUNTRIES LIKE JAPAN AND LEVELED THE PLAYING FIELD 
AGAINST UNFAIR COMPETITION FROM OUR FOREIGN COMPETITORS 

* U.S. markets are open to foreign goods; foreign markets should 
be open to ours. U.S. workers and businesses can compete with any 
nation on earth -- as long as the rules are fair. 

* Unfair tariffs -- a tax on U.S. consumers -- are tumbling down. 
Nafta slashed Mexican and Canadian tariffs to allow in more U.S. 
goods to be exported. The Uruguay round allowed no free riders 
for the first time ever; the FTAA and APEC will lead to great 
liberalization in the two fastest growing regions of the world. 

* New markets are being forged open. The U.S.-Japan auto and 
auto parts agreement gave U.S. manufacturers real access for 
the first time ever -- to the second largest auto market in the 
world. 

ENHANCED U.S. GLOBAL LEADERSHIP AND STATURE AS THE WORLD'S ONLY 
REMAINING ECONOMIC AND MILITARY SUPERPOWER 

* The United States has the world to greater trade liberalization 
than in any other period in history (GATT, Nafta, APEC, FTAA and 
over 170 other trade agreements). Be leading, we ensured that 
these agreements were shaped on our terms to benefit our people. 

* The President has stood up for American interests -- with 
Japan, the European Union, Canada and other countries. He has 
not listened to so-called "experts" who want to blame America 
first whenever the issue is trade. 

* u. S. leadership in trade is replacing old alliances based on 
fear with new alliances based on mutual economic prosperity. With 
the fall of communism and the rise of free market capitalism, 
President Clinton has expanded rade to deepen democratic reforms, 
increase stability and solidify a rules-based system under which 
American interests can flourish. 
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IV. The Opposition: Economic Nationalism and the Buchanan 
Baseline 

It is clear that trade will remain a high profile issue through 
the 1996 election and beyond. With the onrush of the campaign, 
the populist arguments forwarded by Pat Buchanan and Ross Perot 
will find a fertile audience among certain economic groups and 
regions. 

In addition to the Perot and Buchanan elements, it should be 
anticipated that even a more likely mainstream, free trade 
Republican nominee might open up some differences with President 
Clinton on issues of trade, as each side battles for the economic 
populists. 

To complement our efforts to present the positive affects of our 
trade policies, we need to be prepared to effectively rebut the 
arguments of critics. Pat Buchanan is currently the public 
figure with the clearest stake and point of view on these issues. 

As the Wall Street Journal said, "With international communism 
destroyed, Patrick J. Buchanan's new target is international 
trade and and economics." 

Buchanan and others exploit economic fear with simplistic answers 
to complex questions. These fundamental questions, which we need 
to rebut, include: 

Is your standard of living falling because we cannot compete 
against cheap foreign wages? 

Is America less powerful than before because we have ceded 
our sovereignty to international institutions? 

Are our neighborhoods decaying and families falling apart 
from from cold hearted American corporations pursuing profits and 
sending jobs overseas? 

Why is Bob Rubin defending Wall Street and abandoning Main 
Street? 

Are our jobs and way of life at home threatened by a mass of 
immigrants that undercut our wages, take our jobs and unweave the 
social fabric of our communities? 

Why are the same countries that are allowed to flood our 
country with their products and that produce jobs for their 
workers not allowing American goods that produce American jobs 
into their country? 
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Why have we bailed out Mexico but not bailed out the working 
men and women who are losing their jobs, their homes, Medicare? 

If NAFTA was so good, then why have we lost jobs to Mexico, 
now run a trade deficit with Mexico, and are more Mexicans 
crossing the border illegally to take away U.S. jobs? 

IMPLEMENTATION AGENDA 

-- Working Group. Establish a permanent communications working 
group to include but not limited to the NEC, NSC, USTR, DOC, 
Treasury, Labor and State. 

Materials. At least half dozen documents have been identified 
that are needed ASAP: 

* Accomplishments piece 
* NAFTA 
* Mexico 
* Rebut to Buchanan 
* Administration talking points 
* Message points 

Research. Extensive ancedotal information needed, both by 
industry, for national elite press, but also for targeted, state 
specific use. 

-- Communication. Working group must ascertain, with WH 
communications director Baer and with principals, the extent of 
surrogate activity on behalf of these issues. The issue could 
take off as the political spotlight becomes hotter in February. 
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IDENT CLJNTON7S TRADE POUCY HAS THREE GOALS: CREATING 
GH PAYING JOBS, ENHANCING U.S. LEADERSHIP, AND LEVELING 

THE PLAYING FIELD FOR AMERICAN WORKERS AND COMPANIES 

President Clinton understands that America's well-being and prosperity as we enter the 
21st centwy will depend on our success in the global economy. Three years ago he articulated a 
trade policy that empowers America's workers and companies to compete and win. · 

The President's trade policy is working for American workers and businesses, farmers and 
ranchers. 

. The President's leadership on trade has contributed to an unprecedented export boom and 
created hundreds of thousands ofhigh-payingjobs. Merchandise exports have grown at a 
stunning pace since President Clinton ~,tered offi~. In 1993, exports grew 4%; in 1994, 
10%. This year, cxpons are up by more than 16%. In the first three years of this 
Administration, 1.6 million jobs will have been created by expons. Today, 12 million 
American jobs depend on export trade. On average, jobs associaterl with goods exports pay 13 
- 17% more than other jobs in the economy. 

In the past thirty-three months, more foreign markets have been opened for u~s. goods 
and setVices than in any similar period in history. The President led a· bipartisan coalition to 
pass NAFTA, creating the largest free trade agreement in the world. Three weeks later, tt.c 
United States led the world to complete the Uruguay Round of the GA IT after seven years of 
negotiations. The Urnguay Round enjoyed overwhelming bipartisan support in the Congress. 
More than 170 trade agreements - multilateral, regional, and bilateral -- have been completed 
since January 1993. 

WHAT THEY SAY 

• .•. ~ resolutely comrriera-orlenred Qinron Administration has pushed a dramaric 
free-trade agenda that included the ratification of the General Agreement on Tariffs and 
Trade, a gradual dismantling of regional barriers among Asian Pacific Economic Council 
members and ... a landmark agreement among 34 Western Hemisphere notions 10 create the 
world's largest free-trade zone. · 

Rememeber President Clinton's famous campaign slogan, "It's the economy, stupid." 
Clinton has ... taken that domestic slogan intenuuional. • 

Los Angeles Times, December 13, 1994 

""l:;J vv_ 



At the same time, the President has worked to ensure that American workers and 
companies are treated fairly in the global economy. The United States market remains open to 
foreign products. Foreign markets should be open to our products. President Clinton has used 
every tool at his disposal - from Section 301 to Title VII - to work towards reciprocity in the 
global marketplace. 

In June 1995, the United States and Japan concluded an historic agreement to open 
Japan's market to foreign competitive autos and auto partS. Over the past 25 years, four 
million vehicles have been s~pped.from Japan to the United States; only 400,000 have been 
sold to Japan. This auto and auto parts agreement will help rectify this imbalance. Similarly, 
the Clinton Administration has used U.S. trade laws to reach the largest government 
procurement agreement in history with Europe, to stop illegal textile transhiprnents, and to 
protect intellectual propeny rights throughout the world. 

The United States has le.d the world in this 
unprecedented period of trade liberalization. By 
leading, the President ensure.cf that these agreements 
were shaped on our tenns. U.S. leadership in trade 
is replacing old alliances based on f car with new 
alliances based on mutual prosperity. Expanded 
trade dccpcns democratic reforms, increases 
stability, and solidifies a rules-based system under 
which American interests flourish. 

This paper reviews the highlights of 
President Clinton's trade policy over th~ last three 
years. 

NAFTA 

U.S. Merchandise Exports to the World .-., 

-
During the 1992 Presidential campaign, then Governor Clinton made a bold decision to 

embrace NAFf A and _ called for improvements in the ~areernent on the environment and labor. 
The President supported NAFTA despite the fact that many in his party and in key states 
opposed the agreement. NAFTA eliminates tariffs between the United States, Mexico and 
Canada, protects intellectual property and investment, and levels the playing field between the 
three nations. · 

After the conclusion of negotiations on side agreements to protect the environment and 
labor, President Clinton led a vigorous campaign to pass the NAFTA. The coalition he built, 
which included Republican and Democratic Members of Congress, three former Presidents, 
[five] major environmental groups, every living Nobel Prize winning American economist, 
and thousands of business groups provided the support needed to ensure Congressional passage 
of the historic agreement. 

Since NAFrA became effective on January 1, 1994, U.S. exports to Mexico have 
increased and exports to our NAFfA partners have created nearly 340,000 jobs. In NAFTA's 



first ye.ar alone, trade among the United States, Canada and Mexico ·grew by 17 percent - an 
increase in trade of more than $50 billion. 
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CHART SHOWING EXPORT GROWTH TO NAFf A PARTNERS (22%) FROM 1993 -
1995 

-Despite Mexico's current economic difficulties, trade with our NAFTA partners 
continues to expand. Exports for the first [seven months] of 1995 have increased by nearly 
(22] percent over the same period for 1993. Moreover, NAFfA - by locking in economic 
refonns and tariff cuts in Mexico - has helped protect the more than 700,000 American jobs 
that are supporte.d by exports to Mexico. Mexico has undergone similar economic crises 
before. During the last one, Mexico imposed 100 percent duties on American products, a 
move that cut our exports in half. NAFTA ensured that similar tariff increases were 
prohibited. 

THE URUGUAY ROUND AGREEMENT 

Less than·one month after the Congressional vote on NAr1A, President Clinton led the 
world to conclude the Uruguay Round negotiations of the General Agreement on Tariffs and 
Trade. These negotiations, which lasted more than seven years, were launched by President 
Reagan, continued by President Bush, and concluded by President Clinton. One year later, the 
Congress implemented the Uruguay Round agreement by overwhelming, bipartisan majorities. 

The Uruguay Round agreement is the largest, _most comprehensive trade agreement in 
history. It cuts foreign tariffs on manufactured products by over one-third overall and 
eliminates tariffs in ten large economic sectors. It also slashed agricultural subsidies, protects 
intellectual propeny, and creates a dispute settlement system that works. 

MORE 

CHART? 

Already, the Uruguay Round agreement is producing results. The average first year 
tariff cut in the ten •zero for zero" sectors (sectors in which tariffs will be totally eliminated) 
was_. In those sectors, U.S. exports have increased by_ in the first nine months of 
1995, _ as much as the increase in total. In pharmaceuticals, where tariffs were completely 
eliminated in the first ye.ar, U.S. exports have increased by_. Computer exports, where 
tariffs dropped by_, are up_. Compaq computer, for example (Joe Tasker 962-3830]. 

Agriculrural expons have also received a boost from the Uruguay Round agreement. 

JAPAN 

President Clinton developed a new approach to trade policy with Japan - one that was 
. anchored in the concept of fairness. The U.S. market is open to Japanese products and 
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services. Japan's market should be open to ours. In pursuing this goal, the President's 
strategy has utilized the multil~teral process of the World Trade Organization, regional 
arrangements such as APEC, and bilateral negotiations. This strategy has begun to produce 
important results. 

The Administration's strategy differs from previous administrations' strategics in 
several respects. First, our approach has been results-oriented. In each agreement, the U.S. 
and Japan have agreed on objective quantitative and qualitative criteria to measure success. 
Second, the Framework focuses on all three aspects of the economic relationship: 
macroeconomic, structural and sectoral. In the past, the focus has been on one aspect at a 
time. Third, this Administration· has sustained its interest in and commitment to opening 
Japanese marlcets. Other administrations often have relaxed their cffons after initial attempts. 
Finally, the President has provided the necessary leadership and vision so the U.S. and Japan 
could confront difficult issues directly. 

The President's strategy is starting to show positive results. In 33 months, the 
Administration has· reached 20 trade agreements with Japan; twelve of these came under the 
Framework. While many challenges remain, U.S. workers and companies are starting to 
benefit from the expanded opponunities that have resulted from these agrccmentS. 

U.S. exports to Japan are growing even faster than overall U.S. exports and twice as 
fast as U.S. exports to Europe. U.S. exports to Japan are up 19 percent for the first eight 
months of this yeM, and 46 percent in the last three years. In those sectors covered by recent 
trade agreements with Japan, exports have grown by more than 80 percent since the President 
took office. Exports in these sectors have grown nearly 2.5 times as fast as other U.S. exports 
to Japan. 

SPAC.L 
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In most sectors. progress is being made. U.S. sales of medical e.quipment to Japan 
have grown by more than 50 percent since the Medical Technology Government Procurement 
Agreement was signed. Exports of~ashington state apples arc expected co reach $15 million 
in 1995. Only three years ago, U.S. apples were banned from Japan. And after years of 
stalled negotiations, the Clinton Administration concluded an agreement in March 1994 with 
Japan to open the cellular telephone market in the Tokyo-Nagoya area, the largest population 
center in Japan. Since that agreement was signed, subscriptions to the North American 
designed system grew from 22,000 to over 500,000 in September 1995. 

Initial evidence indicates the June 28, 1995 agreement on Autos and Auto Pans is 
producing results. The Japanese government has begun to deregulate the $60 billion auto 
replacement parts market. For more· than 25 years, Tenneco was unable to gain a.ca:ss to the 
Japanese distribution network. Just recently, however, Tenneco ann~unced that Japan Energy 
Corporation, a major oil distributor, will distribute shock absorbers and other U.S. auto parts 
in over 1,000 gas stations in Japan. 

While the Administration is encouraged by the initial results of these agreements, much 
work remains. Japan still remains the most closed major industri.alized market in the world. 
Even in the sectors where agreements have been reached. more progress is needed. In the 
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telecommunications sector, for example, foreign sales to Nippon Telephone and Telegraph 
Corporation {NTf), Japan's phone company, have been growing at a very slow pace. This 
Jack of progress is occurring at a time when U.S. telecommunications suppliers are among the 
most competitive in the world. 



FfAA 

A centerpiece of the President's 
strategy has been to target and seek 
oppornmitics for American workers and 
businesses in the fastest growing, most 
dynamic regions of the world. To this 
end, in December 1994, President 
Clinton convened the Summit of the 
Americas, an histroci meeting of the 34 
democratically-elected heads of state 
from throughout the hemisphere. At the 
Summit, leaders announced the creation 
of a Free Trade Area of the Americas by 
2005. 
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La.tin America is the fastest growing economic region in the world - and the U.S. is 
the major supplier to that region. U.S. ex.ports to Latin America have soared from $30 billion 
in the mid-1980s to over $78 billion in 1993, creating 600,000 n_ew U.S. jobs. U.S. exports 
to Latin America no approximate our exports to the European Union and arc expected to reach 
$232 billion by 2010, greater than our combined exports to the E.U. and Japan. Already, 
Latin Americans spend 40 cents of every dollar spent on trade on U.S. goods - and that 
number is growing. The U.S. supplies over 70 percent of some countries' impons and often 
three times as much as a country's next trading partner. 

TI1e United States hosted the first follow-up meeting of trade ministers from the r.!gjon 
in June 1995 in Denver, Colorado. At this meeting, Ministers clarified key principals to guide 
the discussions and launched seven working groups to focus on the market access, investment, 
customs procedures and other details of the FT AA. The next Ministerial meeting will be held 
in March 1996 in Cartagena, Columbia. Four additional working groups will be launched at 
this meting. 

APEC 

[fo be filled in from why APEC matters to Americans] 

Agriculture 

The importance of exports to American farmers and ranchers continues to grow. As a 
result, President Clinton has focused on opening up closed agricultural markets. Today the 
U.S. export the product of one out of every three farm acres in America. That includes 67% 
of our wheat, 42 % of our rice, 34 % of our soybeans, 21 % of our com, and 38 % of our 
cotton. These percentages should continue to increase due to the Presidents· market opening 
initiatives. 
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This Administration has taken tough action to opening markets for U.S. farmers -- in 
big and small ways. For example, The Uruguay Round brought agriculture under 
GATT/WTO disciplines for the first time ever. It helps level the playing field for U.S. 
farmers by attacking the subsidies that have given our competition an unfair advantage: export 
subsidies to be reduced 36% in terms of budgetary outlays and 21 % by volume within six 
years. Internal farm programs will be cut 20% over six years. Just as important, the United 
States, which gets credit for past cuts, will not have to change its support mechanisms. The 
Uruguay Round also eliminates the most pernicious market barriers. All WTO members must 
convert all nontariff trade barriers to tariff equivalents and then reduce them by 36 % over six 
years. 

BAR CHART SHOWING PERCENTAGE INCREASES BY COMM:ODITIES FROM 
1993-1995 

NAFTA gives U.S. farmers preferred access to an enormously important market. We 
got a taste of Mexico's potential before the peso crisis: In the first year of NAFT A, U.S. 
agriculture exports reached a record $4.5 billion - up 25% from the previous year. Beef and 
corn were the biggest winners. But other significant gains were made in pork, poultry, fresh 
and processed fruit, vegetables and oilseed products. 

The President has also used bilateral negotiations to open markets and fight 
protectionist measures abroad. Take Chir:a as an example. Earlier this year, negctiators from 
USTR reached new protocols with China that will allow the export - for the first time - of 
cherries from Washington state and apples from Oregon and Idaho. We also agreed to a time 
line for scientific tests that we hope will pave the way for the export of tobacco, stone-fruit 
and California citri.1s[Fill in detail). Simila:ly, when !he E. U. announced a new system for 
valuing agricultural products - one that would harm U.S. exports - the Administration filed a 
case in the World Trade Organization. As a result, the European Union agreed to [implement 
a system which actually reduces the tariffs U.S. producers will pay.] 

The U.S. gained access for[$] billion in agricultural products to the Europe.an Union 
due to expansion of the E.U. to include Sweden, Finland and Austria. This agreement will be 
especially beneficial for the U.S. rice, almond and seafood industries. 

These efforts are beginning to produce results. The Department of Agriculture 
estimates that U.S. exports of agricultural goods will reach a record level of [$58.] billion this 
year. That's an increase of almost [$15] billion over last year - and despite an expecte.d drop 
in sales to Mexico. Estimates project an expansion of farm expons to almost every region in 
the world this year. Moreover, U.S. farmers and related industry this year will create an 
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estimated $20 billion trade snrplus - the largest since 1982. 
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