PRESIDENT CLINTON ANNOUNCES NEW STUDY TO EXAMINE -
THE MARKETING OF VIOLENT MEDIA TO CHILDREN
June 1, 1999

As part of his continuing efforts to reduce youth violence,rthe President will announce
today that the Federal Trade Commission and the Department of Justice will conduct a
~ joint study of the marketing practices of entertainment industries to determine whether
these industries are marketing to children violent and other material that is rated for
‘adults. In a Rose Garden event, joined by the-First Lady, the President will also
challenge retailers to enforce age restrictions on adult-oriented media, so that
inappropriate matenal is kept out of the hands of chlldren :

Helping Parents to Make the nght Choices for Their Children. Numerous studies
have shown that violent programming increases children’s aggression toward others
and desensitizes them to violence. If and to the extent that the video game, movie, and -
recording industries market to children violent and other materials that are rated for
adults, they undermine current content-based ratings systems, make it harder for
parents to control the movies, music and games their children see, and increase the
likelihood of children being exposed to inappropriate materials. President Clinton |
therefore will announce today that the Federal Trade Commission and Department of -
Justice will conduct a study to determine whether and how the video game, motion
picture, and recording industries market to children violent and other material rated for
adults. The study will examine, among ether matters, whether sectors of these
industries advertise violent material rated for adults in media outlets in which children
comprise a substantial percentage of the audience or whether they otherwise use
marketing practices designed to attract children to violent material. The study also will
‘examine whether these industries have adopted procedures restricting the sale of products rated
for adults to children and the extent to which these procedures are effective in ensuring that
children do not have access to adult-oriented material.

: Challengmg Entertamment Industry Distributors to Enforce Ratings. Akey to
shielding children from exposure to excessively violent media is to halt their accessto -
these products at the point of sale. Too many children can purchase or rent violent
video games and films intended for adults from retailers who do not check
identifications. In fact, according to a study conducted last year, only nine percent of
retail stores that rent video games refused to rent to minors games that are rated as

“suitable only for adults. As part of an effort to address this issue, the Washington State .
Retail Association and the Interactive Digital Software Association are working together
to create a point-of-sale system that will notify.and remind clerks to ask for identification
from buyers. Because the President believes that it is wrong to sell or rent the most
violent video games and movies to children without their parents’ approval, he will

- challenge the nation’s retailers today to follow the lead of those in Washington State

" and enforce the ratmgs systems when they sell or rent any adult-rated material to

children.

Advancing an AgendaitdAddress Youth Violence. In an effort to comprehensively



address the causes of youth violence comprehensively, the President is launching a
national campaign on the issue, to involve community and religious leaders, the gun
and entertainment industries, educators, parents, and young people. As he announced
at last month’s White House Strategy Session on Children, Violence, and
Responsibility, this campaign will be modeled on the highly successful Welfare to Work
Partnership and the National Campaign to Reduce Teen Pregnancy. The campaign will
call on all sectors of society to take responsibility for reducing youth violence and will =
disseminate efforts that are working throughout the nation.
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- MEMORANDUM

To:  Ricki Sedman
Deputy Associate Attomey General

From: | Sarah Ingersoll
" Special Counsel

Re: Media Violence

Per your request, attached is some summary information about media violence and its impact on
children. You will note that the research has shown a clear link between screen violence
(television, movies, and video games) and children’s aggression and violence. A number of
major organizations (American Psychological Association, National Institute of Mental Health,
and others) have made public statements to this effect. The determinative issue is the type of
violence portrayed (see the summary article on Mediascope’s longitudinal content analysis and
the changing nature of television violence) and how the violence and images are processed by the
viewer, as well as their social context (i.e., healthy opportunities and outlets).

The goal in addressing media violence should be to work with the entertainment industry in
building its awareness of the impact of negative media violence and improving its programming;
protecting children from negative content and helping parents protect their children (i.e.,
ensuring adequate and applied standards, V-Chip, etc.); and media literacy strategies.

Media literacy has been seen as an esoteric or academic endeavor by many, but as our society
becomes increasingly media dependent, it should be considered more seriously as a basic
educational staple and a sound alternative to banning content and infringing on freedom of
speech. What is needed is more research on media literacy and similar programmatic
interventions to determine the most effective approaches. Few resources, however, are available
for this purpose.



Ll et WU U [VIVETY VY . . WIUUO

12711 Ventura Boulevard, Suite 250, Studio City, California 91604 Tel: 818 /508-2080 Fax: 818/508-2088

>

SCREEN WOLENCE AND ITS EFFECTS ON SOCIETY

Amenca, the nation with the hlghest homicide rate in the developed
world, has seen violence soar to epidemic levels over the past several
decades. During this time there has been passionate and ongoing debate
about whether there is a causal relationship between media violence and
aggression in society. Contrary to some claims, the medical, public
health and scientific communities are in agreement that such a
relationship e:nsts ‘

Exhaustxve reviews of the evidence, accumulated for more than.iorty
years in over 3,000 studies, have led researchers to conclude that the
mass media significantly contributes to the aggressive behavior and
attitudes of many children, adolescents and adults.! In fact, the 1982
National Institute of Mental Health (NIMH) report, supporting the
Surgeon General's landmark 1972 conclusions, stated that "In-—
magnitude, television violence is as strongly correlated with aggressive

~ behavior as any other behavioral variable that has been measured."?

"In 1985, the American Psychological Association (APA) endorsed the
Surgeon General and NIMH conclusions that televised -violence has a
causal effect on aggressive behavior. The APA joined other professional
groups such as the American Medical Association, the American
Academy of Pediatrics and the American Academy of Child Psychiatry in
this finding.? '

A 1990 report followmg a major ccnferenee, Television and Teens: Health

- Implications, concluded that media violerice can teach adolescents violent
behavior, and create and maintain societal attitudes that condone
violence., Constant exposure to these depictions can also lead to

emotional desensitization toward violence.4 In 1993, an APA Task Force
published their findings from a six-year review of mass media influences,
concluding that: "There is absolutely no doubt that higher levels of
v1ewmg violence on television are correlated with increasing: acceptance
of aggressive attitudes and increased aggressive behavmr "5

The APA report concluded that v1ewmg media violence has three kinds of
effects:

« Behavioral: increases violence and aggression toward others.
. Perceptual creates fearfulness about becoming a victim.
. Amtudmal develops callousness toward vmlence among others

{more...)
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Media violence contributes to a cycle in which wewmg violence* and
aggressive behavior patterns perpetuate each other, Viewers witness
problems being resolved through violence, promoting violent fantasies.
This leads to aggressive behavior and socialization problcms, prompting
withdrawal from positive social interaction and an mcreasmg desire to
view violence.b

Over the years, the overwhelming research evidence supporting this link
between media violence and societal violence has often been ignored,
denied, criticized and even misrepresented. Some critics point to those -
few studies whose findings indicate contrary conclusions. Responding to
these criticisms, the APA argues that the occasional departures from this
general pattern of research findings are, upon examination, inconsistent
in their critical arguments.? :

Leonard Eron, Professor Emeritus of the University of Illinois at Chicago,
recently summarized the conclusions of the medical, public health and
scientific communities during testimony before the United States Senate
Committee on Government Affairs:

There can no longer be any doubt that heavy exposure to televised
violence is one of the causes of aggressive behavior, crime and
violence in society. The evidence comes from both the laboratory
and real-life studies. Television violence affects youngsters of all
ages, of both genders, at all socio-economic levels and all levels of
intelligence. The effect is not limited to children who are already
disposed to being aggressive and is not restricted to .this country.
The fact that we get this same finding of a relation between
television violence and aggression in children in study after study,
in one country after another, cannot be ignored.8

1Ed Donnerstein, Ron Slaby and Leonard Eron, "'The Mass Media and Youth
Aggression." American Psychological Association, 1993.
2National Institute of Mental Health. . Television and Behavior: Ten Years of Scientific
Progress and Implications for the Eighties (vol. ), S‘ummary Report, 1982,
‘3Donnerstein, Slaby and Eron, op. cit.
4H. M. Hoberman, "Study Group Report on the Impact of Televmxon Violence on
Adolescents." Journdal of Adolescent Health Care, 1990.
SAmerican Psychological Association Commission on Violence and Youth, Violence
- and Youth: Psychology's Response, Volume One: Summary Report. American
" Psychological Association, 1993,
6"APA Commission on Violence and Youth.” Amplifier, 1992.
7Donnerstein, Slaby and Eron, ap. cit.
8Leonard Eron, Testimony before the Senate Committee on Govermnent Affairs.
Congressional Record June 18, 1992,
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Lteligions Collide
In Mexico’s South

Protestants Pose Challenge
To 500 Years of Catholizism

By Molly Moore

Waahingtoo Post Foreign “ervice

SAN JUAN CHAMULA, Mexico—Fiesta
day in San Juan Chamula is not a pretty sight.

The bodies of drunken men litter the sidewalks. -

Insid:: the imposing white Catholic church on
the town square, women -4 children sit on a
pme~needle floor ~willing -.<al moonshine and
burning incense.

“We are pure Catholics,” boasted Domingo -

Gomez Chacojchu, 63, a member of the pre-
dominantly Tzotz! Indian community here in
the highlands of the southeastern state of Chia-
pas, as he surveyed the recent celebrition of
he feast of St. Sebastian, “We know how to
oray and we know how to drink, and that's all

s need. And if the evangelists try to return

-8 Pope John Paul IT begins o setﬁenday
tour of Latin America. PageAH
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Indlans gather at a Seventh-Day Adventlst church near San Cristobal de las Casas In Chlapas
state, The Protestanta were forced cut of thelr native, Cathollc-dominated San Juan Chamula.

v

here, they'll be met with bullets.” It is no idle
threat.

In the last two decades, as many as 30,000.

former Catholics who have converted to Prot-
estantism have been expelled from their home
towns in Chiapas, most of them from San Juan
Chamula and surrounding villages. In perennial

;2/& /96

conflicts that have surged in recent mor
many of the converts have been burmed o
their homes. Others have been beasten,
tured, raped, and hundreds have been k

" according to human rights organizations,

ernment officials and Protestant leaders.
) See MEXICO, A11,Col 1

Smdy Finds Re&ﬂ Harm m TV Violence

Programs Cited for Failure to Show Consequences

By Paul Farhi
Washington Post Stalf Writer

A year-long study of television program-
ming, conducted by researchers at_four uni-
versities, concludes that “psychologically
harmful” viclence is pervasive on broadcast
and cable TV programs.

The $1.5 million study, funded by the cable
television industry, was based on a scientifical-
Wrczfaa'isﬁp%of about 2,500 hours of pro-
gramming, the largest ever analyzed by re-
searchers. It not only found that the majority of

~qrams (57 percent) contained some vio-

.; but also that the manner in which this vi-
= was depicted can have harmful effects.

~ “The risks of viewing the maost comriion de~

pictions of televised violence include learning
to behave viclently, becoming more desensi-
tized to the harmful consequences of violence
and becoming more fearful of being attacked,”.
says the study, a copy of which was supplied to

The Washington Post. “Thus, there are sub--

stantial risks of harmful effects from viewing
violence throughout the telewsmn environ-
ment.”

The study, which will be released tomor-
row, couwld have implications for the unfolding
political debate about viclence in the entertain-
ment industry. Both President Clinton, in his
State of the Union speech two weeks ago, and

See VIOLENCE, A7,CoL 1
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Study Finds

'+ -VIOLENCE, From AL o
the feading Republican presidenti

1e e ublican presidential

candidate, Sen. Robert Dole (R-

Kan)), harsg criticized popular mov-
ies, recordings and. TV. programs fo

tht}gl violent content. . ;= . .. ; :s {Qr-

~ rThe study may.also fom'ﬁé‘hésis

- fot the development of aratiag sys-

" The hard-hitting tone of this re-"j

tetn that conld be iised: withT Visets
eduipped with:deyices thabigauld:
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" last weelc'in Chiigress¥
s AR
nevw Séts. TR EEChTol gy WoTld
ead" ratings encoded in each pro-
graux;ud and, if activated .by viewers,
,Z:é)e s gut%xpat{cauy block programs

e ed ol jectionable. “The ' system

;:o d single out programs, forfviod
ence, sex of other potentially objéc-
tionable conteént. o

. With funding from.the National

ng from:the National

Cable Television Assuciatidn, re-
sdarchers led by'a teani'at the Uk
versity of, Califdrnia‘at Santa Barba-"
;gg‘rgvxeged cable ‘and broadcast,
rogramuming:in an.attempt to.iden~ |

- . tify acts of violence that preyiougac-
ademic research has linked t6 harmi- |
ful zconseqi

gt
>

onten 3, .

-
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The researchers found violence——
. definedias-t] reatened -and actual
.pom’éy‘a}s'.ﬁai &enj‘:as'"r:depictib:is of |-
. the:consequences ‘of unhseen ‘acts— "
© acgoss dll types of channels. Howev-,
.. er, premium channels incliding HBO:
and - Showtime were found to have
the highest proportion of violent pro-
grams (85 percent of their shows),
arid the kind that poses the greatest
risk of reducing viewer sensitivity to
-violence. The broadcast networks
presented violence less often (44
. percent) than the industry norm (57
* ' percent), but the context of network
portrayals was deemed “just as prob-
lematic” as that on other channels.

T oport is somewhat at odds with aca-
. demic research released in Septem-
ber. That study, funded by the four:

~ major broadcast networks, found
“promising signs’ in the way the net-
works depicted violent acts on series
programs. [Those ngtworks-—-ABC,

}- NBC, CBS and ﬁg);—;,—;championg%;a :

the early sfudy by UCLA sesearchj

niew cable industry survey.

ample, the UCLA study judged . ’

whether 3 violent act was “contextu-
_ally appropriate”—that is, whether
it was centra! to the plot of the pro-
gram—as well as how graphic-it
was, whether it'was glorified, and
whether the consequences of the vi-
olent act were shown. :
The cable-funded study attempts
to link different types of violent acts
o their known psychological effects,

A}

the violence oBl}

based on hundreds of previous stud-
jes of behavior and TV. Each type of
. violent act “can be evaluated as to
whether it heightens the risk of neg-
ative behaviors,” said one persoen in-

= volved in the study.
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CHILDREN'S TELEVISION: A MARKETING TOOL

In 1969, the Federal Communications Commission (FCC} banned
television programs that promoted the sale of product tie-ins, ruling that
programming should not be subordinated to sales. They also limited: the
amount of advertising minutes that could be utilized per television hour 1

However, in 1984 under Presidcnt Ronald Reagan, the FCC rcvcrsed the
latter ruling and “deregulated” the limit on commercial minutes in a
given time period. As a direct result, television programmers and toy |
companies quickly began working together to develop product-based
children's . television programs, often called "program-length
commercials.” Then, in 1985, the FCC ruled directly that commercial tie-
ins on children's television were acceptable, in effect approving toy-based
programming and reveérsing its 1969 ban.?

The new cartoon programs, commonly financed by compames that
manufactured the tie-in toys, became 1ncreasmg1y violent. -In five years,’
/the amount of time devoted to war cartoons grew from one and a half
{hours to 27 hours a week, and the sale of war-related toys
correspondmgly surged.~As a general rule, each war toy has one spec1ﬁ )
function and children need many of them in order to play 3

- The child psychologist Jean Piaget makes a distinction between imitation
and play. In play, he states, the child is empowered, taking charge of
what happens, exploring his or her imagination, emotions and
‘understanding. This is a process, Piaget states, that facilitates growth
and socialization. On the other hand, Piaget finds that imitation, which
is more or less the limit of the single-purpose toy, provides the child with
little - opportunlty for elaboration or variation.* In effect, the single-
purpose war toy encourages the child to stay fixated on fighting, violence
and even mutilation.s ,

This was illustrated in alarming extreme with the airing of the Teenage
Mutant Ninja Turtles (TMNT) television cartoon series and the subsequent
1990 release of the live-action motion picture. Both the movie and the
series were instant hits, and more than 1,000 toys and other products
were marketed with the Ninja Turtle logo.6 A survey of elementary school
teachers throughout the United States revealed that the movie and
series, in which violence is portrayed as virtually the single means of
resolving conlflict, affected children in a powerfully disorienting way.

{more...)
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HOME VIDEO: THE QUESTION 'OF CHILDREN'S ACCESS

The widespread availability of video rentals has raised concerns about

children's access to adult-themed feature films. Today, some 100,000

video outlets in America have sales nearly tripling theatrical box office.

rece1pts 1 Unlike movie theaters, however, video stores have no uniform
: natmmmde policy to restrict minors from obtaining adult material.?

Responding to public concern, the Video Software Dealers Association
(VSDA), the home video trade organization, has developed a "Pledge to
Parents" regarding minors' access to videos.? Individual stores which
adopt this voluntary "Pledge" agree to withhold from children films rated
NC-17, and refuse to sell or rent R-rated films without some form of
parental consent. The "Pledge” makes no reference to film parental
advisory ratings such as G, PG and PG-134,

Restricting minors from obtaining adult material is a complex issue.

While many parents do not want their children to have access to adult or -
age-inappropriate films, others believe the responsibility for children's

viewing habits lies with parents and don't want interference from video

stores. According to the VSDA, parental consent arrangements vary by.
retailer, although it is unclear how many retailers have adopted the

"Pledge to Parents” and how consistently the policy is enforced. Some

stores allow parents to  designate restrictions in their computer

membership files, while others determine that the act of entrusting the

membership card to a child constitutes parental permission. The VSDA

recommends that participating stores include a written parental consent

section on their customer membership agreements.

Despite recent industry attempts to restrict minors' access to videos,

there are continuing reports that children are often able to obtain copies

of adult-rated films. When U.S. News and World Report recently sent a

dozen children ages 11 to 14 to video stores around the country to rent

R-rated films heavy on sex, violence or both, ten succeeded.’ These

movies included Basic Instinct, Universal Soldier, Cape Fear and The
‘ Texas Chainsaw Massacre,

5/93
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VIOLENCE IN THE MEDIA:

'An Annotated Bibliography

September, 1992

Over 3,000 studies have been conducted over the past forty years on-
the relationship between violence on the screen and violence in society.
What follows is a sample of this research in television, movies, music

videos and video games. -

12711 Ventura Boulevard, Suite 250, Studio City, Califorf\ia 91604 Tel: 818/508-2080 Fax: 818/508-2088
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VIOLENCE IN THE MEDIA:
An Annotated Bibliography

PRIME-TIME TELEVISION

An Analysis of the Contexts of Antisocial Acts of Prime-Time Television. In
a random sample of 88 hours of prime-time programming, heroes and

g W

villains were equally likely to attempt to hurt or harm another character. -

Almost all aggressive actions (90%) were portrayed as justified, and few
perpetrators expressed remorse or regret about behaving aggressively.
The vast majority of aggressive behaviors (88%) were rewarded; that is,
the perpetrators benefited from their aggression. Communication
Research, 14(6), 664-686. Potter, W. J., & Ware, W. (1987).

Does Television Viclence Enhance Program Popularity? Two studies
contradict the widespread belief that television violence enhances

of violence in program episodes and the national Nielsen viewer index. In
study 2, college students watched an episode of "Police Woman" either
unedited or with the violent scenes omitted. The unedited version was
seen as more violent, but it was not liked more than the edited version.
These findings suggest that violent scenes could be omitted without
detracting from program popularity. Journal of Personality and Social
Psychology, 36(3), 333-341. Diener, E., & DeFour, D. (1978).

The Portrayal of Aggression on North American Television. Approximately
1,500 acts of aggression were observed in a sample of 81 hours of
television programs. The majority of aggressive actions (69%) were
judged unnecessary to the plot. The television programs portrayed an
unrealistic picture of the effects of aggression. Four out of five victims
did not suffer, and very few of the aggressive acts depicted pain or blood.
Journal of Applied Social Psychology, 12, 360-380. Williams, T., Zabrack,
M., & Joy, L. (1982).

program popularity. Study 1 found no relationship between the amount -
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Prime Time Crime. Portrayals of crime and law enforcement in 263

television programs from the 1980-81 season were compared with real

crime statistics. The majority of TV crimes were violent, most often
involving murder, robbery, kidnapping or aggravated assault. Compared

"to real crime, TV crime was twelve times more likely to be violent, and

100 times more likely to involve murder. Although adolescents commit
one-third of violent crimes, most TV criminals were white males. between
the ages of 30 and 50. The Medza Instztute chhter, L., & Lichter, S. R.
(1983). -

The Stigma of Mental lliness on Television. Although few characters in
prime-time programming were depicted as mentally ill, these characters
were most likely to commit violence and to be victims of violence. Fewer
than half of all television characters were violent, but three-fourths of

@011

those characterized as mentally ill either hurt or killed others. Journal of .

Broadcasting and Electronic Media, 33(3), 325-331. Signorelli, N. (1989).

TELEVISION AND YOUTH

~ Adolescents and Death on Television: A Follow-Up Study. In a survey

about violence and death on television, students (ages 12 - 18) reported
seeing a lot of violent deaths on favorite programs and on the news. A
substantial majority (80%) reported never or seldom talking with parents
about death after watching programs that portrayed death. More than
half the students (53%) believed that young children should be allowed
to watch violent death on television. Most of these students believed that
television represents reality and that it is important for children to know
what the real world is like. Death Studies, 13 161-173. Wass, J., Raup,‘
J., & Sisler, H. (1989).

Attitudes Toward Violence: The Interaction of Televisioﬁ, Exposure, Family

Attitudes, and Social Class. In a survey of 838 children (ages 9 - 12),

frequent viewers of TV violence expressed a greater willingness to resort
to violence to resolve conflict situations than did infrequent viewers. In
G. Comstock & E. Rubinstein (Eds.), Television and social behavior: Vol. 3.
Television and adolescent aggressiveness, 314-335. Washington, D.C.:

Government Pnntmg Office. Domzruck, J, & Greenberg, B. (1972).

VIOLENCE IN THE MEDIA: An Annotated Bibliography . Page 2



Children's Perceptions of Favorite Television Characters as Behavioral
Models. Interviews with 180 elementary school children (ages 5 - 8)
showed that some boys admire televisionw characters’ aggressive
behaviors and wanted to imitate them. In response to situations that
lend themselves to aggression or violent outbursts (e.g., suppose a
person you didn't like took away your favorite toy or game), children were
asked to tell what they would do, what a favorite television character
would do, and the right thing to do. Girls seldom described violent or
aggressive responses. Only about half the boys said they would use
violence. In most of these cases (82%), boys suggested that favorite
television characters would respond v1olently and that using violence was
the right thing to do. Educational Broadcasting Review, 7(1), 25-33.
Meyer, T. (1973). ‘ ' ‘ R

Children's Viewing of Czimé Shows and Attitudes on Law Enforcement.
According to a survey of 371 children (ages 10 - 12), boys and girls who

t&jUJ,AI,

watched a lot of crime shows were more likely to believe that criminals .

always get caught, and to identify a law enforcement character as the
person they would most like to be. Children who were least willing to
.report crimes to police were also most likely to rate television as an

important source of information about police, crime, and law

enforcement. Journalism Quarterly, 51(1), 5-12. Dominick, J. (1974).

Crime Show Viewing by Preadults: The Impact on Attitudes Toward Civil
Liberties. Children (ages 11 - 18) were surveyed to determine the impact
of viewing television crime shows on attitudes toward civil liberties.

Heavy viewers of crime shows were less likely than light viewers to

support civil libertarian attitudes. For example, heavy viewers strongly
favored severe punishment for criminals and fewer restrictions for police.
Cormununication Research, 10(4), 529-552. Carlson, J. (1983).

Developmental Differences in Children's Reports of Fear Induced by the
Mass Media. Approximately 100 children (ages 4 - 11) were interviewed
to determine what kinds of television programs frighten them. Younger
children (ages 5 - 7) reported being frightened of programs featuring
grotesque and ugly characters and depicting events that could not occur
in real life. In contrast, older children more often named programs
portraying events or characters that could exist in the real world and

~ programs containing graphic violence. Chzld Study Journal, 16(1), 55-66
: Sparks G. (1986).

VIOLENCE IN THE MEDIA: An Annotated Bibliography ' Page 3 -
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Desensitization of Children to Television Violence. To examine the effects
of long-term exposure to TV on viewers' emotional responses to TV
violence, 82 boys (ages 5 to 12) were divided into two groups, those who
regularly watched television less than 4 hours per week or more than 25
Hours per week. While the boys watched a short segment depicting a
brutal boxing match, physiological measures of arousal were recorded.
The frequent viewers experienced less arousal during the violent
sequence than did the other boys. Results suggested that the boys'
previous heavy diet of television desensitized their responses to televised
violence. Journal of Personality and Social Psychology, 27(3), 360-365.
Cline, V., Croft, R., & Courrier, S. (1973). ~ :

The Effect of Television Violence on Television-Naive Pupils: A Follow Up
Study Quer Five Years. A study of 10,000 children demonstrated that
one impact of the introduction of television to South Africa was to
increase aggressiveness among frequent viewers. Children with low self-
esteem and children who were aggressive to begin with were most likely
to become more aggressivé the more they watched television. Pretoria:
Human Sciences Research Council. Conradie, D., Heineke, M., & Botha, M.
(1987). ~ | _

Effects of Realistic TV Violence vs. Fictional Violence on Aggression. A
violent incident presented as realistic news had a greater impact on-
aggressiveness than the same scene portrayed as fantasy entertainment.
Children (ages 10 - 13) watched either a fight scene presented as a news
story, the same fight scene presented as a preview for a new movie, or a
product commercial of equal length. Afterward, children who perceived
the violence as realistic selected more aggressive strategies to solve
interpersonal problems than did children  who saw either the
entertainment version or the non-violent commercial. Journalism
Quarterly, 60(4), 615-621. Atkin, C. (1983).

The Effects of TV Action and Violence on Children's Social Behavior. To
determine if viewing action (rapid movement by characters and objects),
or violence (physical aggression by characters) or both influence
aggression, pairs of preschool boys and girls watched either: (a) high
action - high violence, (b} high action - low violence, (c) low action - low
violence, or (d) no television. Based on observations in play sessions
before and after viewing, children who watched no TV or the low action-
low violence program increased in imaginative play and decreased in
aggressive play. Journal of Genetic Psychology, 138, 183-191. Huston-
Stein, A., Fox, S., Greer, D., Watkins, B., & Whitaker, J. (1981).

VIOLENCE IN THE MEDIA: An Annotated Bibliography - Page 4
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The Effects of Television Commercial Form and Commercial Placement on

Children's _Social Behavior and Attention. - Pairs of preschool children

watched television commercials either with high action (rapid change of

scene and character and frequent use of camera zooms and pans) or low

[1o14

action. The commercials were either dispersed throughout a children's .

program or clustered at the beginning and end. In a play session after
viewing, children who watched the high action commercials used more
physical attacks, threatening gestures, angry commands and teasing

than children who watched the low action commercials. Increased

aggression was greatest among boys who saw the clustered, high action
commercials. Child Development, 53, 611-619. Greer, D., Potts, R,
Wright, J., & Huston, A. (1982).

Effects of Television Violence on Expectations of Other's Aggression. After
watching an aggressive television program, boys and girls (ages 8 -:11)
were more likely to select aggressive solutions to interpersonal conflicts
than were children who watched an nonaggressive program. Results
suggest that violence viewing may lead children to believe aggression is
commonplace and appropriate. Personality and Social Psychology
Bulletin, 4(1), 73-76. Thomas, M., & Drabman, R. (1978).

Family Patterns and Television Viewing as Predictors of Children's Beliefs

and Aqggression. A five-year study following 63 boys and girls from ages
4 to 9 showed that children who watched the most TV violence as
preschoolers displayed the most aggression and least self-restraint at age
9. Journal of Communication, 34{2} 73-89. Singer, J, Sznger D, &
Rapaczynski, W. (1984).

Media Accountability for Real-Life Violence: A Case of Neqligence or Free

Sp_eech?v Between 1977 and 1987, U.S. courts heard 15 cases in which
youth were victims of violent incidents "triggered" by the media. Nine of
these cases involved children or teenagers who injured or killed

themselves while imitating something they had read about, played in a

game or seen on television. The court decisions suggested reluctance to
hold media organizations responsible for content that incites individuals
to behave violently. Jou;mal of Communication, 37(2), 106-138. Lee, J.
(1987). ‘

VIOLENCE IN THE MEDIA: An Annotated Bibliography | _ Page §
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Stability of Aggression Quer Time and Generations. A study of the same
individuals at ages 8, 18 and 30 demonstrated that childhood télevision
viewing habits are connected with adult criminal behavior. Boys'
violence viewing at age 8 predicted aggression at age 18 and of criminal

[[ARVE R

behavior at age 30. Developmental Psychology, 20, '1120-1134.

Huesmann, L., Eron, L., Lefkowitz, M., & Walder, L. (1984).

Television and Delinquency: A Neglected Dimension of Social Control.
According to a survey of 3,500 students (ages 9 - 18), high amounts of
television viewing and preference for violent programs may contribute to
juvenile delinquency. Rates of interpersonal aggressiveness and

-incidents of minor and major property damage were highest among

students who watched the most television and preferred to watch violent
programs. Youth & Society, 15(4), 445468." Thormton, W., & Voigt, L

' (1984).

Television Exposure and Children's Agqressive Behavior. After the
introduction of television to a small Canadian community, children's
aggressive behavior increased significantly. Compared to children from
nearby towns with one (Unitel) or more (Multitel) television stations,
children from the town without television (Notel) were as physically
aggressive but less verbally aggressive. Within 2 years after television
was introduced, children from Notel were more physically and verbally
aggressive than children from Unitel and Multitel. In T. Williams (Ed.),
The impact of television: A natural experiment involving three towns, 303-
360. New York: Academic Press. Joy, L., Kimball, M., & Zabrack, M.
(1986). .

o iy

Television and Violence: The Scale of the Problem and Where to go From

Here. Data from the United States, Canada, and South Africa suggest
that long-term childhood exposure to television contributed to a marked
increase in national homicide rates. Ten to fifteen years following the
introduction of television in the U.S. and Canada, the homicide rates
among whites nearly doubled. In South Africa, where television was
banned until 1975, the homicide rate among whites increased by 130%
as South Africa's first television generation came of age. Journal of
American Medical Assoczcmon, 267(22), 3059-3063. Centerwafl B. (1992).

VIOLENCE IN THE MEDIA: An Annotated Bibliography Page 6
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Television Violence and Violent Behavior.  According to a survey of
approximately 2,000 junior and senior high school students, viewers who
believe violence on television is an effective means to a goal commit more
violent behaviors than viewers who perceive television violence as
ineffective. Social Forces, 54(2), 341-351. Hartnagel, T., Teevan, J., &
Mcintyre, J. (1975). ‘ ‘ o

Toleration of Real Life Aggression as a Function of Exposure to Televised
Violence and Age of Subject. Forty boys and girls (ages 8 - 11} viewed
either a 15-minute excerpt of a violent detective show or a 15-minute

~excerpt of a televised baseball game. Afterward, the children were led to

* believe they were responsible for watching over two younger children,
who could be seen on a video monitor playing together calmly. The
younger children became increasingly aggressive until their fighting
caused the apparent destruction of the television camera. Children who
saw the violent detective show took longer to summon adult help than
did the children who viewed the baseball segment. The findings
demonstrate that viewing televised violence increases normal children's
toleration of real-life aggression. Merrill Palmer Quarterly, 21(3), 227-232.
Drabman, R., & Thomas, R. (1975).

Vicarious Reinforcement and Imitative Learning. Preschoolers were more
likely to imitate a successful aggressor (one who was rewarded or avoided
punishment) than an aggressor who was punished. Because children
expect aggressive behaviors to be punished, perpetrators who reap
rewards or get away with their crimes are equally likely to encourage
children's aggressivenéss. Journal of Abnormal and Social Psychology,
67(6), 601-607. Bandura, A., Ross, D., & Ross, S. (1963).

VIOLENCE IN THE MEDIA: An Annotated Bibliography ' Page 7 .
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TELEVISION AND ADULTS

' Desensitization to Portrayals of Redl—Life Aqqgression _as_a Funciiori of

Exposure to Television Violence. For some viewers, exposure to violence

wlut s

in television drama decreased emotional responsivity to portrayals of .

real-life aggression. ‘College students were shown an excerpt of either a
violent police drama or a volleyball game. Afterward, all the students

watched news coverage of the riots at the 1968 Democratic National

convention while measures of physiological arousal were recorded. Male
students who had seen the violent drama experienced less arousal while

viewing the real-life violence than did the other students. Journal of

Personality and Social Psychology, 35(6), 450-458. Thomas, M., Horton,
R., Lippincott, E., & Drabman, R. (1977).

The Difference Between Fear of Victimization and the Probability of Being

Victimized: Implications for Cultivation. Responses to a telephone survey

of 100 adults revealed a connection between amount of television viewing -

and fear of violence. Compared to light viewers, heavy viewers reported
greater fear of being murdered, being threatened by someone with a
knife, and being beaten by a stranger or by someone they knew. Journal

of Broadcasting and Electronic Media, 34(3), 351-358. Sparks, G., & .

Ogles, R. (1 990)

The Effects of Social Class, Gender, and Personality on Physiological

Responses to Filmed Violence. - Among college students and residents of

an inner city housing project (ages 17 - 24), frequent TV viewers were .

most aroused while watching violent scenes and more approving.of .

violence in the media. Journal of Commumcatwn, 37(2), 29-45 Frost, R.,

& Stauffer, J. (1 987)

Effects of Television: An Experimental Field Study. Husbands who

watched violent prime-time shows for one week were rated by their wives
as more quick to lose their temper than a group who watched non-violent

programs. Journal of Communication, 27(3), 206-216. Loye, D., Gorney,
R., & Steele, G. (1977).

VIOLENCE IN THE MEDIA: An Annotated Bibliography ‘ Page 8
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Living With Television: The Violence Profile.  Adults who watch prime-

time television more than four hours a day believe the world is

[FARVER. ]

overpopulated with criminals, more violent and scary than do adults who

watch television two hours or less. Journal of Comununication, 26(2), 172-
199. Gerbner, G., & Gross, L. 1976).

Parent Survey on Television Violence Viewing: Fear; Aggression, and Sex
Differences.  Parents of sixth-, seventh-, and eighth-graders from a
middle-class suburban community responded to a survey about the
effects of violence viewing on children. Of greatest concern to parents
was that watching TV viclence would make children view aggression as
acceptable. Boys' parents expressed more concern than girls' parents
that violence viewing contributes to aggressiveness. Parents were equally
concerned that TV violence would make children feel frightened, upset,
sad, and more distrustful of others. Journal of Applied Developmental
Psychology, 12, 63-71. Ridley~Johnson, R., Surdy, T., & O'Laughlin, E.
(1991). , ' _

1

Symbolic Victimization and Real World Fear. Results of a national survey

of more than 5,000 adults suggest that television viewers might be

especially receptive to portrayals of characters like themselves (in terms
of sex, age, race and status) as victims of television violence. Frequent
TV viewers expressed greater fear of being a victim of real-life violence.
Watching television encouraged exaggerated perceptions of the chances
of real-world victimization among minorities and women, who see
television characters like themselves as least powerful.  Human
Communication Research, 9(2), 146-157. Morgan, M. (1983).

VIOLENCE IN THE MEDIA: An Annotated Bibliography Page 9
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Children's Fear Reactions to a Televised Film as_a Function of Perceived

" Immediacy of Depicted Threat. Children (ages 5 - 8) watched a brief

suspenseful segment from the movie “The Blob." The children were told
that the movie was about a "viscoid," and were asked whether "viscoids"
existed in their hometown. Children who believed a threat was present
in their local environment were more frightened of the film segment than
children. who did not believe a local threat existed. Journal of
Broadcasting & Electronic Media, 34(4), 421-442. Cantor, J., & Hoffner,
(1990).

Effects of Long-Term Exposure to Violent and Sexually Degrading
Depictions of Women. To examine the effects of prolonged exposure to
filmed violence against women, 156 male college students watched either
R-rated "slasher" movies, X-rated non-violent pornographic movies, or R-
rated non-violent “teen sex" films. Violent "slasher" movies were
perceived as less anxiety-provoking and depressing over time. Men who
watched these films showed a tendency to be less sympathetic to a rape
victim, and expressed less empathy with rape victims in general than did
men who watched the non-violent films. Journal of Personality and Social
Psychology, 55(5), 758-768. Linz, D., Donnerstein, E., & Penrod, S. (1988).

The Effects of Mass Media Exposure on Acceptance of Violence Against
Women: A Field Experiment. Exposure to two movies depicting sexual
violence against women with positive consequences increased male
college students' acceptance of violence against women. Journal of
Research in Personality, 15, 436-446. Malamuth, N., & Check, J. (1981).

Victim Reactions in Aggressive Erotic Films as a Factor in Violence Against
Women. Male college students who watched a violent erotic film with a
positive ending believed the. victim suffered less and was more
responsible for her plight than did male students who saw a violent
erotic film with a negative ending. Journal of Personality and Social

- Psychology, 41(4), 710-724. Donnerstein, E., & Berkowitz, L. {1981).

VIOLENCE IN THE MEDIA: An Annotated Bibliography ' Page 10
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Video Violence and Aggression. A survey of 807 teenagérs showed a
51gn1ﬁcant connection between aggressiveness and exposure to violence
in all types of media. Students who reported spending more time
watching violent movies, videos, and television programs also reported
higher levels of spontaneous aggression; that is, fighting with someone in
school, smashing a window, damaging a parked car, trying to start a
brawl. The association between aggression and violence viewing was
stronger for viewing vmlent movies and home videos than for watching
television violence. German Journal of Psyc?wlogy, 13(4), 293-300,
Lukesch, H. (1989).

MUSIC AND MUSIC VIDEOS

[P RVENY)

Adolescents’ Interest in and View of Destructive Themes in Rock Music. -

Approximately 700 middle and high school students from central Florida

completed a survey about rock music preferences. Nearly one-fifth of the

students named as favorites those performers whose music describes
homicide, suicide, and satanism. The majority of these fans were male.
Fans of heavy metal and punk rock were more likely than fans of other
rock music to report knowing the lyrics to favorite songs.  Omega, 19(3),
177-186. Wass, H., Raup, J., Cerullo, K., MarteZ L., Mmgzone, L., Sperring,
A. (1989).

A Content Analysis of Music Videos. Violence and crime were dépicted in

more than half of a random sample of 62 music videos shown on MTV.

Violent videos featured destruction of property, physical aggression
against self and others, and use of weapons such as chains, guns, knives
and axes. Journal of Broadcasting & Electronic Media, 29(3), 333-340.
Baxter, R., DeRiemer, C., Landini, A., Leslie, L., & Singletary, M. (1985).

VIOLENCE IN THE MEDIA: An Annotated Bibliography Page 11
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The Effects of Sexually Violent Rock Music on Males' Acceptance of
Violence Against Women. Seventy-five male college students participated
in an experiment to compare the effects of exposure to sexually violent

heavy metal rock, Christian heavy metal rock, and easy-listening music.

on attitudes about women. Men who listened to only seventeen minutes
of heavy metal music (regardless of sexually violent or Christian themes)
expressed greater endorsement of sexual stereotypes, negative attitudes
and prejudxclal beliefs about women than .did men who heard easy-
listening music. Psychology of Women Quarterly, 15, 49-63 St.
Lawrence, J., & Joyner, D. (1991 )

{

Image Effects in the Apprecz‘arion of Video Rock. A nonsexual-nonviolent
rock music video was edited to include sexual images, violent images or
both. The addition of sexual images enhanced college viewers'
appreciation of the music. The addition of violent images failed to
produce a similar effect. The music received the lowest quality ratings
from those who watched the version that combined sexual and violent
images. Conununication Research, 14(3), 316-334. Zillmann, D., &
Mundorf, N. (1987).

Influence of Rock Videos on Attitudes of Violence Against Women., To
examine the influence of erotic and violent content on men's attitudes
about violence against women, 144 male college students watched music
videos featuring either erotic violent, erotic non-violent, non-erotic
violent, or non-erotic non-violent content. Those who watched the non-
erotic violent videos expressed the most callous and antagonistic
attitudes toward women. Psychological Reports, 64, 319-322, Peterson,
D., &Rfost K (1989}

i
Y

' The Influence of Sex and Violence on the Appeal of Réck Music Videos.

Approximately 400 college students watched music videos containing
either a low, moderate or high level of visual violence. For both males
and females, increasing the level of video violence decreased the appeal of
the music and the visual content. The more violent videos made viewers
feel less happy, more angry, more fearful, more anxious, less sexual and
more aggressive than did less violent videos. Communication Research,
17(2), 212-234. Hansen, C., & Hansen, R, (1990).

VIOLENCE IN THE MEDIA: An Annotated Bibliography . Page 12

do21



Y

b £ O

[ g

AF s RO 2R RV L WU Vo (CLVEVEVS ¢

»

Violence and Sex in Music Videos: TV and Rock'n'Roll. Violent episodes

Wwuzz

occurred in 57% of 166 videos sampled from MTV; WTBS's "Night

Tracks," and NBC's "Friday Night Videos." - Aggression more often
involved wrestling, punching and grabbing than use of weapons. Men
were three times more likely than women to be victims of violence.
Nonwhite characters more often than white characters used weapons
and had weapons used against them. Journal of Communication, 36, 79-

93. Sherman, B., & Dominick, J. (1986).

Violent Program Content in Music Video. A random sample of 139 music
videos from MTV showed an average of ten acts of violence per hour,
almost twice the amount of violence found in prime-time programming.
An act of violence was defined as "force or the compelling threat of force
that may result in harm to life or to valued objects." Journalism
Quarterly, 62(1), 144-147. Caplan, R. (1985). ‘

CARTOONS

A Day of Television Violence. The level of violence on television is higher

for cartoons than for any other type of program. Nearly 2,000 violent

scenes were observed in a sample of 180 hours of programming. One-
third of these violent scenes occurred in cartoons and toy commercials,
usually depicting children or animated characters playing with guns.
Center for Media and Public Affairs. Lichter, S.R., & Amundson, D. (1992).

Aggression_on_Prosocial Television Programs. A study comparing the

number of aggressive acts in twelve prosocial cartoons (shows with an

obvious moral) and in twelve standard cartoons (shows without prosocial
messages) found no difference between the two types of programs. The
prosocial cartoons featured as many aggressive acts as other cartoons.

‘Although villainous characters displayed more aggressive acts than did

heroic characters, the difference between the two character types was
greater in standard cartoons than in prosocial cartoons. Psychological
Reports, 46, 1065-1066. Liss, M., & Reinhardt, L. (1980).

VIOLENCE IN THE MEDIA: An Annotated Bibliography | Page 13
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Effect of Exposﬁre to Symbolic Aggression on Aqgressive Behavior. After

~ viewing either an aggressive or nonaggressive cartoon, preschool children

were permitted to play with two toys, each controlled by depressing a
lever. One lever operated a hitting doll, and another lever caused a ball
to rise inside a cage. Children who watched an aggressive cartoon
pushed the lever for the hittirig doll more often than did children who
watched anonaggresswe cartoon Child Development 32, 37-44. Lovaas,
0. (1 961 ) . _ . |

Imitation of Film-Mediated Aqqressive Models. Preschool children were
just as likely to imitate aggression from watching a live model as a filmed
model. Children who watched a cartoon model also imitated aggressive
behaviors, but not as much as the other groups. The results

* demonstrate thar children can learn aggressive behaviors from watching

television, whether they are portrayed by true-to-life or animated
characters. Journal of Abnormal and Social Psychology, 66(1), 3-11.
Bandura, A., Ross, D., &Ross, S..(1963).

Televised Aggression _and _ths Interpersonal Aggression _of Preschool
Children. Pairs of nursery school children who watched ten minutes of
aggressive cartoons for eleven days behaved more aggressively in free-
play settings than children who were exposed to non-aggressive cartoons.

~ The results of the study provide evidence that viewing violence increases

children's interpersonal aggression. . Journal of Experimental Child

' Psychology, 11, 442-447. Steuer, F., Applefield, J., & Smith, R. (1971).

TV Heroes: The Impact of Rhetonc and Deeds. Sixty kindergartners
watched (a) a prosocial cartoon that portrayed a moral (don't take others'
property), (b) a prosocial/aggressive cartoon in which characters used
aggression to demonstrate the same theme, or (c) an aggressive cartoon
without a moral objective. After viewing, children who watched the
prosocial/aggressive cartoon hurt more often than helped another child.
Journal of Applied Developmental Psychology, 4, 175-187. Liss, M.,
Reinhardt, L.; & Fredriksen, S. (1983).

VIOLENCE IN THE MEDIA: An Annotated Bibliography S Page 14
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VIDEO GAMES

Affect of the Game Player: Short-Term Effects of Highly and Mildly
. Aggressive Video Games. Sixty college students played either a highly or
‘mildly aggressive video game. Afterward, students who played the highly

Wivs4

aggressive video game continued to feel more hostile and anxious than

students who either played the mildly aggressive game or did not play.

Personality and Social Psychology Bulletin, 12(4), 390-402. Anderson, C.,

& Ford, C. (1986).

Arcade Video Games: Proxemic, Cognitive and Content Ariali/ses. Of the

21 most popular games in urban video arcades, 15 featured violent .

content, promoting destruction of objects or individuals. Either war,
sports, or criminal activity (e.g., an escape from jail] were the most
common themes for violent video games. Journal of Leisure Research,
21(2), 92-105. Braun, C., & Giroux, J. (1989).

 The Effects of Prosocial and Aggressive Video Games on Children's
Donating and Helping. Boys and girls (ages 8 - 15) either played a
nonaggressive video game alone or cooperatively with another child, or
played an aggressive video game alone or competitively with another
child, or played with a group that had no access to video games.
Afterward, children were given an opportunity to donate any portion of
ten nickels given to them by an adult. Children who played the
aggressive video game donated significantly less than children in the
other groups. Journal of Genetic Psychology, 148(4), 499-505. Chambers,
J., & Ascione, F. (1987).

The Effects of Video Game Play on Young Children's Aggression, Fantasy,
and Prosocial Behavior. Pairs of children (ages 4 - 6) were observed in a
free-play setting before and after watching a violent cartoon, and before
and after playing "Space Invaders.” Playing a violent video game
influenced children's subsequent behavior in much the same way as
watching a violent cartoon. ' Children behaved much more aggressively
after the cartoon or the video game than before. Journal of Applied

- Developmental Psychology, 8, 453-462. Silvern, S., & Williamson, P.

(1987).
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Within the broadcast media, there has

been endless finger pointing as to who is
responsible for the violence on televi-
sion. As Senator Paul Simon recently de-
scribed the sequence: “Executives say

they use what producers give them; pro- .

ducers blame the screen writers; and the
screen writers say they script what they
have been instructed to write’ Many

have claimed they are only reflecting so-

ciety's violence, while refusing to exam-
ine the evidence that their programs
might be adding to that violence. In the
past several years, however, wider dis-
semination of research findings on
media violence~coupled with gessure
from medical professionals, media-watch
groups, educators and parents, and
political leaders—has captured public
attention. This change in public aware-
ness and response to media violence has
forced the industry to respond.

0JJDP

Current Research:

Linking Causes and Effects

The problem of TV violence has three
interlinking elements: the heavy viewing
of television, the violent content of TV
programs, and the psychological and
behavioral effects of combining the two.

Life in Front of the Tube

There is little question about the perva-
siveness of the TV screen in American
homes. About 99% of American house-

holds have television, often two or three

TV sets. The average hours of television
viewing have increased annually in
American households, from 43 hours

weekly in the early seventies to 50 hours

weekly in the mid-nineties.® Nielsen re-
ports in 1993 showed an average view-
ing time of 23 hours per week by young-
sters aged 2 to 11, and about 21.5 hours
per week by teenagers.’

As the number of TV sets per home
has increased, family viewing has de-
clined, while individual program selec-
tion and solitary viewing has increased.
Media Dynamics estimates that 52% of
all TV set usage is now by a solitary
viewer. It also estimates that on an av-
erage day, 50-60% of children aged 2 to
5 can be expected to view one or more
shows at any time except late evening,
while 75% of children aged 6 to 11 and
teenagers aged 12 to 17 can be expect-
ed to view one or more shows at any
time of day including late evening. The
television lifestyle is well established in
U.S. households, and it is difficult to
rule out any time in terms of when
young peoplé are watching.

The Violent World of Television

A 1993 report by the American Psy-
chological Association warned that the
average American child was watching
8,000 murders and 160,000 acts of vio-

lence before leaving elementary school.?

But, until recently, the U.S. did not have
the benefit of annual, nationwide sys-
tematic monitoring of video programs,
Two vast studies are now underway,
funded~remarkably enough-by the tele-
vision industry. Urged on by several con-
gressional leaders, the four major broad-
cast networks (ABC, CBS, NBC, and
Fox) support one of the independent
monitoring programs, while the National

UKD

Cable Television Association supports
the other. Over the past three years, in-
formative reports from these research
studies have shed light on the extens of
the violence transmitted on television in
the United States. Their findings sup-
port concerns over both the quantity of
viewing time and the quality of what is
available to watch.

Violence on the Networks: the UCLA
Reports. The network monitoring pro-
gram is a three-year study being con-
ducted by the Center for Communica-
tion Policy at the University of
California in Los Angeles.!® The first
UCLA report (1995) provided some in-
sight into the amount of violence in dif-

ferent kinds of TV programs: prime-
time series, made-for-television movies,
theater movies shown on television,
Saturday morning children’s programs,
specials, and promotions for coming
shows. Although the study found de-
creases in the violence in prime-time
series and made-for-TV movies, it re-
ported that Saturday morming children's
programs, made-for-theater movies,
and promotionals all contained exces-
sive violence.

" Viewing the 121 network series, the
report assessed only ten as raising fre-
quent concerns-about violence, while
an additional eight series evoked “some
concern” in their presentations- of vio-
lence. Among the prime time shows cit-
ed for glorified or excessive violence
were Walker, Mantis, X-Files, Loty and
Clark, Due South, Fortune Hunter, and

Tales from the Crypt.
Recognizing violence as a part of life

that rmust be dealt with in TV dramas,
" the UCLA study cited examples of

prime time shows that deal with vio-

SE
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lence as a social problem, avoid show-
ing graphic and overdone violent
scenes, and inchude the repercussions
of violent acts as well as expressions of
remorse. Among the examples of pro-
grams that they found treated violence
appropriately were Law and Order and
NYPD Blue.

Network programs for children on
Saturday morning (which excludes
NBC) were also subject to analysis.
These cartoons and stories were cate-
gorized as:

1 slapstick with a comedic theme,
2 tame combat violence usually involving

a battle between good and evil, and
3 sinister combat violence where de-

picting fights and other violent acts

seerns to be the main purpose of the

program.
The third type of children’s show was
found to have considerably more vicious
fighting than the others, accompanied
by hard-driving music and story themes
in which the heroes try to destroy their
foes rather than bring them to justice.
Examples were the newest versions of
Batnan and Robot and X-Men. Many pro-
motions for coming TV programs were
also criticized for stringing together out-
of-context violent images.

Films made for theaters generat-
ed the greatest concern in regard to
violence. Nearly half of these action
films, even after editing for TV,
were judged as displaying exces-
sive violence. According to the re-
port: “The violence contained in
the most disturbing television se-
ries is minor in comparison to that
contained in theatrical films shown
on network broadcast television!"!
The study concluded that Holly-
wood produces much of the gra-
tuitous violence that ends up on
television.

A Review of- A’EE Channels: the Nation- g

al Televisiom Violence Study. The National
Television Violence Study (NTVS) was
funded by the National Cable Television
Association and conducted indepen-
" dently by researchers at four universi-
ties: the University of California at San-
- ta Barbara, the University of North
Carolina, the University of Texas, and
the University of Wisconsin.! This study
monitored all types of TV channels—ba-

SE
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sic cable, premium cable, public broad-

casting, independent broadcasting, and
the networks~for a twelve-month péri-
od in 1994-1995, as the beginning of a
continuing effort.

Overall, this study concluded that
the majority of television programs
(57%) contain violence, often including
numerous violent interactions in one
program. Among the programs with vi-
olence, the perpetrator engages in re-
peated acts of violence in 58% of the
programs. Moreover, about 75% of all
the violence monitored shows no pun-
ishment of the perpetrators. According
to the report, “The world of television
is not only violent—it also consxstently
sanctions its violence!3

More than a third of the programs
with violent content presented it as hu-
morous and tended to trivialize the bru-
tality. Only 4% of all violent programs
presented a strong anti-violence theme,
It is more comunon to find violence de-
picted as “attractive, effective, and so-
cially acceptabler 14

Comparing the five types of chan-

nels, public broadeasting had the low-

WIUSsZ

est overall percentage of programs with
violence. The networks were below the
industry average in viclence, the basic
cable channels close to the industry av-
erage of 57%, and the independent sta-
tions above average in violence, Premi-
um cable channels—such as Showtime,
HBO, and Playboy-had the highest

percentage of violent conteat. Similar-
ly to the UCLA analysis, the National
Television Violence Study revealed that
when various types of programs = ¢
compared, movies have the highest
quantity of violent contcizt, with nu-
merous violent acts pomayed in realis-
tic settings.
w This study too found chxldrens
3 programs to be worse than regular
network adult programming with
regard to violence, Children's pro-
grams are nearly 10% above the
average for violent content. Per-
haps more troubling is that chil- -
dren's shows are less likely to
show the pain and suffering of
‘victims, and very seldom show the
long-term consequences of vio-
lence. Very few channels used
warnings and advisories preceding
violent programs; perhaps that would
be doubly embarrassing if they had to
be applied to kids’ shows.

- Linking Causes and Effects

The third element in the media vio-
lence discussion, psychological and be-
havioral effects, is hardly in question in
the late 1990s. The negative influence
that prolonged viewing can and does
have on individuals is underscored by
the National Television Violence Study
report. Researchers looked at hundreds

of experimental and longxtudmal stud-

ies and concluded that viewing violence

September 1997 247
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in the mass media can lead to ag-
. gressive behavior and become part
" of lasting behavioral patterns.

The NTVS analysis found con-
sistent evidence that continual view-
ing of violent TV programs brings
on desensitization towards victims
and violent acts in the real world.
The report warned that viewers can
become “emotionally comfortable”
with violent content, and even gain
an appetite for it. Another possible
effect is for viewers to grow in-
creasingly fearful of becoming vic-
tims of viclence; they may begin to
perceive the world around them as
mean and dangerous.

Remedies:
Media Literacy and Public Policy .
‘The research groups involved in the
) TV monitoring programs have
s« joined the ranks of others concerned
. about the effects of pervasive vio-
lence on television. The UCLA
group advises that media literacy

: ~ the school curriculum. The Nation-

urges specific attention to the types
: of programming that attract young
people. Social studies at all grade lev-
els offers the opportunity for stu-
dents to examine and discuss TV's
impact on their own lives and on
society at Jarge. The pull-out section
of this issue of Sociadl Education in-
cludes class activities suitable for dif-
ferent grade levels,

Media Literacy and the Tube

The modern television lifestyle is an
easy fit into the social studies cur-
ricelum. Students at all levels, al-
though with varying degrees of so-
phistication, can consider such
issues as:

watching television, and how the
choice to watch TV means the
choice not to do something else.
& how television affects the things
they want. Younger children can
examine how many of the toys
they play with are heavily adver-
tised on, or “go with,” TV pro-
grams. Older students may be-
comne engrossed in analyzing how

should be systematically included in-

al Television Violence Study report -

@ how' much time they spend

0JJnp

television influences the things
they want and buy.

@ how television affects their expec-
tations about how they should act,
who they should become, what it
medns to be an adult, and what
their society does and should value.

& how television favors action over
reflection, and why commercial
broadcasters use fast-action vio-
lent programrming to attract view-
ers of all ages—but.especially chil-
dren on Saturday momings.

Both of the recent TV monitor-
ing programs recormunend media lit-
eracy as a tool for mitigating the ef-
fects of television violence. The

National Television Violence Study

specifically recommends discussion

of the context for violence in TV
programs. For example:

a s violent action rewarded or pun-~
ished in the drama or cartoon be-
ing watched? '

@ Are heroes engaged in violent ac-
tivity that seems justified? What is
the basis for this justification?

@ Is violent behavior treated as a
joke?

@ Are the negative consequences of
violent acts made clear?

B ]s violence shown needlessly or
in a glamorized manner just to
hold viewers' attention?

@ How could the same story be told

without the violent scenes and

sounds? ,

Many organizations offer materi-
als to help various age groups study
the effects of media violence. See
the list of Media Literacy Groups
in the pullout section.

Public Policy and the Media
The question of what society can or

_should do regarding violence on -

television and in other media is ap-
propriate for many areas of the so-
cial studies, including government
and civics, law-related education,
US. history, anthropology, sociolo-
gy, and psychology. How to deal
with entertainment violence has
been a public policy issue for many
years, and it provides social studies
classes with a high interest topic for
investigating alternative policy
choices and how various concerned

1@33 o
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groups have worked to mobilize
political support.

One approach is that taken by
Senator Paul Simon, who has long
been outspoken on the need to
reduce TV violence, but who is also

concerned about the effectiveness of

regulation and the protection of the

First Amendrment. Although op- ...

posed to having government oversee

 television and film, Simon has vocif-
- erously advocated self-regulation by
" the entertainment industry, urging it

to fund independent organizations
to docurnent the magnitude and ef-
fects of TV violence. This approach
relies on increased information and
public reaction to bring the media to
voluntarily reduce violent content
and improve program quality.

The entertainment media have
been slow to change, however, and
this is especially true in the movie in-
dustry. Its leaders continue to claim
that research on the effects of media
violence is inconclusive, and view
any pressure for change as censor-
ship and infringement of the First
Amendment rights of writers and
producers. The question remains:
How can society bring about
change in the violent programming
that flows electronically into 95 mil-
lion American households and yet
avoid censorship?

Newton Minow, a former chair-
man of the FCC, thinks the re-
sponse has been to over-agonize
about the First Amendment, thus
obstructing the policy debate rather
than encouraging the search for a
course of action that will give chil-
dren a better television environ-
ment.!> He reminds the public that

- the Federal Communications Act of

‘1934 gave broadcasi«rs free use of

. broadcast channels on condition

that they serve the public interest.
Moreover, the Children’s Television
Act of 1990 recognized children as
a special audience that should re-
ceive educational programming
from commercial broadcasters.

. Congressional leaders other than
Simon have proposed a variety of
Limits on television programming to
protect children. One would give
the FCC power to limit violent pro-
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grams (0 times when children are least
likelv to be watching. Another would
,'equ(ire the FCC to collect data and re-
lease an annual report card to inform
the public about violer: content. Still an-

other proposes that the “CC haveatoll-

free numbeor for the public to call with
complaints about violence in programs,
with the agency publishing a summary
periodically.

One proposal passed into law in the
Telecommunications Act of 1996 re-
quires that all new television sets have a
built-in technology, or V=chip, to allow
owners to block out programs containing
unwanted content. The V-chip would

work in conjunciion with some .“m of -

rating system. One such is the age-based

- system adopted by the broadcast indus-

try's Implementation Group for TV Rat-
ings in late 1996. However, in response to
criticism of its being too vague, broad-
casters are now considering a content-
based system that wrudd rate programs
on a scale of 0-3 for violence, language,
sexual content, and suggestive dialogue (a
V-L-S-D system). An additional rating
for fantasy violence (FV) is also a possi-
bility. Opponents of this system raisc the
specter of the V-chip operating as an
undiscriminating censor of television pro-
gramming that contains mature conter .

Secondary social studies students cun
collect information about existing and
proposed policies for regulating violence
on TV. They can consider varying inter-
pretations of the First Amendment's
guarantee of free speech and what con-
stitutes the “public interest” This is a time-

ly public policy topic, and one that can be

easily researched. Books, magazines, dai-
ly newspapers, the Congressional Record,
and the Internet all offer information and
viewpoints that hear on the question.

A Continuing lssue in Education

The scenes and sounds of television ex- -

ercise great influence over young people.
Television affects the way they play,
their heroes, their humor, the clothes
they want to buy, and their perceptions
of family life and community. How can
the television industry be made more
responsible for protecting the public in-
terest—our students, our children, our-
selves~without jeopardizing democrat-
ic freedoms? What actions can be fairly.
taken to reduce electronic violence and

SF,

its contributions tu violent behavior in

our country? This issue is not likely to be |
quickly resolved; it will be a public issue’

for social siudies students, teachcrs, and
parents for some time to come. B
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Division at the Carl Vinson Institute of
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From: Carlos Sundermann <SundermC@nwrel.org>
To: | “Robin Delany-Shabazz™ <DELANY@0§p usdoj.gav>
" Date: 4/27/99 3:28pm
Subject: RE: press release, video games and phone converssat:on

| will ask Ira and the staff to start compiling articles on the topic of
violent video games and post those that may be of interest, There was an
interesting article on violence and the media yesterday which {'i forward

to. you.

i may have to rearrange my schedule tomorrow, Let me gét back to you towards
the end of the day.. :

Attached below is the text of the article | mentioned.
| asked Ned to look this one up far you the staff. Interesting article

---(Jriginal Message-——-

From: Ned Howard

Sent:  Monday, April 26, 1999 4:52 PM

To: Carlos Sundermann

Subject: Dsgntal Commercs,. New York Tlmes 4/26199 Dentse Caruso ”

LR ATR St id

April 26, 1999

DIGITAL COMMERCE :
..Linking Entertainmant to Violence

By DENISE'CARUSO™

By producing increasingly violent media, the entertainment industry has for

decades engaged In a lucrative dance with the devil.

Over the years, parents and consumer groups have continued to sound alarms

about the effects that violent fllms, television and ever-more-realistic

video gamas are having on thelr children and society at large. The response

-- from what may be the most influential industry in the world -- has

consistently been a kind of indignant shock that anyone would think a silly

old movie or game could have a measurable effect on anyone.

"Kids can tell the difference between fantasy and reality,” these executives

havs repeatedly asserted. "Why can't you?"

But a growing body of avidence suggests it is the producers who may be

having a hard fime telling the difference between their apologist fantasy

and grim reality.

Ths evidence, say those who study violence in culture, is unassailable:

Hundreds of studies in recent decades have revealed a direct correlation

between exposure to media violence -- now including video games -- and

increased aggression. '

This is not because people cannot distinguish between reality and fantasy, .

but because ultra-violent media systematically employ the psychological N

tachniques of desensitizatlon, conditioning and vicarious learning. } '

Dave Grossman, a former Army officer and professor at West Point and the

University of Arkansas, says these are the same techniques that were used to

great effect during the Vletnam War to increasa the "firing rate” - that

is, the percentage of soldiers who would actually fire a weapon during an

encounter -- from the 15 to 20 percent range in World War !l to as much as

95 percent in Vietnam.

Grossman has written "On Killing: The Psychologacal Cost of Learning to Kili

in War and Society” (Little, Brown, 1995), in which he discusses how

conditioning techniques were used to teach Vietnam-bound soldiers to kill

automatically in battle encounters, yet respect authority and make

split-second distinctions between friends and enamies.

The difference, he says, is that today these same techniques are not

tempered by such respect or distinctions. What is worse, he adds, they teach
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us to associate wo!ence with pleasure.

America's adolescents spend countless hours watching actioni or horror movies
-- the exquisitely detailed suffering and killing of human beings - on

television and in movie theaters, places we associate with entertamment
pleasure, favorite foods and the intimacy of dating.

And interactive video games, Grossman asserts, are even more dcrectiy
connected to behavior. Addictive, increasingly hyperreal in their effects

and long since shed of the goofy monsters that were targets in the old days,
contemporary video games often are what he calls "operant conditioning

firing ranges with pop-up targets and Immediate feedback, just like those

used to train soldiers in modern armles.”

As a result, Grossman wrote: "We are reaching that stage of desensitization

at which the inflicting of pain and suffering has become a source of
entertainment; vicarious pleasure rather than revulsion. We are learning to

kill, and we are learning to like it.”

The two boys apparently responsible for the massacre in Littleton, Co!o

last week were, among many other things, accomplished players of the .
uitraviolent video game Doom. And Michael Carneal, the 14-year-old boy who
opened fire on a prayer group In a Paducah, Ky., school foyer in 1897, was
also known to be a video-game expert.

Michael Carneal had never fired a pistol before stealing the gun he used

that day. But in the ensuing meles, he fired eight shots, hit eight people,

and killed three of them,

The average law enforcement officer in the United States, at a distance of .
seven yards, hits fewer than one.in five shols, Grossman asserted in a
interview In the current issue of Adbusters magazine.

"When Michael Carneal was shooting, he fired one shot at each kid,” Grossman
said. "He simply fired one shot at everything that popped up on his screen.”

Grossman’s sentiments are echoed by Joel Federman, co-director of the Center ‘

" for Communication and Social Policy at the University of California at Santa
Barbara. In his former job as the research director of Mediascope, a
nonprofit policy organization that promotes medla responsibility; he
published anzan bibli graphy callad; "Tbe Social, Etfechs Bf

- .lnteractlve Elec
Al 6ugh he‘says that only seven or eight studles specifically focused on
aggression In interactive games, the maijority of them showed that aggressive
games Increased the llkellhood of aggression Just as certainly as violent
televislon did. "in games,” he said In an interview, "aggressive behavior is
not only seen as appropriate, but you're rewarded for doing it well.”

Federman drew a paralle! between producers of viclent media and the tobacco
industry, which denled causality in the face of irrefutable evidence of a

direct correlation between smoking and cancer. A study proving that TV or
video games cause violence would mean that at ieast one study participant
would be inspired to commit murder - clearly an untenable ethical situation
for the entertainment industry,

"Same as the tobacco industry, the evidence is there,” Federman said. "These
effects do exist, and everyone from the American Psychological Associatlon
to the Surgeon General has acknowledged them. But since not every kid
experiences the extrerne effects, peopla can continue to deny them.”

What, then, to do? The industry's attempts at self-policing were never
intended to stem the creation or distribution of ultraviolent games; In

fact, despite their superficial Intent to protect, avery producer knows the

best way to guarantee a best seller is to give a movie or video game a
"restricted" rating.

Nor is censorship seen as a solution.

"There's a very legitimate First Amendment concemn,” Federman sald. "And
because of freedom of speech, because there's a value that we dont want to
compromise, then it really comes down to the people creating these games.
That's where the responsibility lies.”

R T
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Link to NY Times:
= hitp://search.nytimes. com/search/daily/bin/tastweb?getdoc+site-+iib- S|te*62+{)
"'+wAAA+den se%TEcaruso

Click here </library/tech/referencefindexdigicom.htmi> for a list of links

to other Digital Commerce columns.

Related Sites

Adbusters <http://www.adbusters.org>
* Mediascope <hitp://www.mediascope.org>
* *The Social Effects of Interactive Electronic Games"”
- <http:/iwww.mediascope.org/vidbib htm> .

These sites are not part of The New York Times on the Web, and The Times has
no control over their content or availability. )
Copyright 1999 The New York Times Company <L D> <<, »>

> —--Qriginal Message---—- .
> From; Robin Delany-Shabazz [SMTP: DE‘.LANY@O]D usdoj.gov] ¢
> Sent: Tuesday, April 27, 1999 8:14 AM ; ' ’
>To: adamse@nwrel.org; sundermc@nwrel.org.
>Ce: - bryan_) wnlllams@ed gov
> Subject: - press releass, video games and phone converssati
>
> Carlos and Betsy: good mommg
> Attached Is the news release as | have revised, primarily to make
> current. | have mestings much of today, but think it is self explanatory
> |
> should be avallable between 3:30 and 5 prn ET.
>
" » Carlos -- a question from the administrator's staff as to whether the
> center has any info/research on the association of video games, i.e.,
> those with viclent imagery, and youth viofence/school violence. Not TV,
> but specifically video games.
>
> Also: wa have a phone call tomorrow re: pubs. Carlos — can you and |
> talk after that call re: other project stuff?
> ,
> Thanks, r << File: WordPerfect 6.0 >>
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From: - John P Murray <jpm@ksu.edu>
To: 0JP4.POS{DONNY)

Date: © 5/6/99 3:51pm

Subject: Youth & Media Effects Summary

Dear Donni Leboeuf: Barbara Stowe, at AESOP, mentioned that you are
interested in media violence and children and would welcome some recent
reviews of this toplc. | am enclosing a very brief (2 or 3 page) summary

of research issues that | prepared for an article in the forthcoming
Encyclopedia of Psychology, which will be published later this year.

Also, there are more detailed reviews of the TV violence Issue available

at a website (www.ksu.edu/humec/fshsitele.htm) that | have developed over
the past few years. '

Please et me know if you need further Information. Also, | would welcome
your thoughts on the forthcoming White House meeting on Media and Youth
Culture--scheduled, | think, for May 10th.

Cheers, John Murray

John P, Murray, Ph.D.
Professor and interim,
Associate Vice Provost for Research
Kansas State University

. 103 Fairchild Hall
Manhattan, KS 66506-1103
785-532-6195 tel
785-532-2983 fax
785-532-9211 cellular
1-500-FOR-JOHN universal phone <
www .ksu.edu/humec/fshs/murray.htm
ipm@ksu.edu

TO BE PUBLISHED IN:
The American Psychological Association Encyclopedia of F’sychology
New York: Oxford University Press, 1889

MEDIA EFFECTS

John P, Murray, Ph.D.

interim Associate Vice Provost for Research and
Professor of Family Studies and Human Services
Kansas State University

Contemporary discussions of media effects are focused on the impact of
television on children, because television ls the most extensively-studied
medium and children are among the most extensive users of the medium
and the target of the most extensive research. However, it is important to
note that research questions about the impact of TV have thsir roots In
similar questions ralsed about movies, comics, and radio (e.g., Charters,
1833; Wertham, 1954; Wolfe & Fisks, 1949: Zajonc, 1954). In the case of
movies and comics, most studies were focused on the effects of violent
content on childrenzs values and behaviors. The title of a review of
movie research published in 1933, Boys, Movles, and City Streets
{Cressey & Thrasher, 1933), gives a flavor of the concem. In general,
these early studies of movies found some relationships between viewing
violence and afttitudes favoring aggresston, but clied the need for much
more research (Lazarsfeid, 1855; Maccoby, 1951},
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The major questions raised about the effects of any medium include
goncerns about the amount of time spent with the medium, the nature of
the content encountered inthe medium, and the extent of effects (i.e., the |
magnitude, scope, and duration). In the case of television, the initial
studies by Wilbur Schramm and his colleaguss in the U.S. and Canada
(Schramm, Lyle, & Parker, 1961) and Himmelweit and her assoclates in

" England (Himmelweit, Oppenheim, & Vince, 1958) were focused on the
amourit of time children spent viewing TV and the effects on school
peﬂorménce and reading, as well as Influences on other leisure activities
and social interaction. The infiuence of TV violence on aggressive
behavior was not as extensively studied in these early investigations,
but violence was one of the concerns, which led to more extensive later
research.

Research on the impact of media, particularly television, has been largely
undertaken by scholars in four disciplines: Psychology, Sociology,
Communications, and Education. In addition to the early survey
research noted above by Wilbur Schramm’(a communications scholar at
Stanford) and Hilde Himmelweit (a soclal psychologist at the London
School of Economics and Political Sclence), the other early contributors
who shaped the research field were Albert Bandura (a psychologist at
Stanford) and Leonard Berkowitz (a psychologist at the University of
Wisconsin). These early researchers and their professional orientations
are important because they shaped tha nature of the questions asked
and the research findIngs obtained (Schramm, Chaffee, & Rogers, 1997).
These differing professional orlentations resulted in a differential
preferance for correlational vs. experimental approaches to studying
media effects; sociology and communications researchers favored
correlational studles; and psychology and education favored
experimental studies. It Is the experimental studies, largely conducted by
psychologists, that ask §1

<

J.P. Murray Media
Effects/Encyclopedia of Psychology '

“

questions about media "sffects” or "impact.” The correlationat studies
conducted by sociologists and communications researchers tended to
ask questions about media use and the gratifications derived from media.
This "effects” vs. "use” distinction continues in more recent research
and gives rise to continulng debates about the extent of media effects.
The history of research on media effects is largely a mid-to-late 20th
Century phenomenon, Research on movies, radio, and comics began in
the 1930's, and studies of television began in the 1950's and 1860's. With
regard to television, one of the most extensively-studied areas of media
effects is the Impact of televised violence. The initlal survey research
conducted in the U.S. and Canada (Schramm, et al., 1961) found that
children who had high exposure to television and low
exposure to print were more aggressive than those with the reverse -
pattern, Similarly, early experiments conducted with preschool children
by Bandura and his colleaguss (Bandura, Ross, & Ross, 1961; 1963)
demonstrated that children imitated or modeled the aggressive behavior
that they saw displayed in simulated television programs. So too,
Berkowitz {1962; Berkowitz & Rawlings, 1963), studying young aduits,
found that viewing aggressive film portrayals led to heightened
aggrsssion,

These early studies of media effects grew out of a common basis of
public concern about media violence that has been manifested In 2 series
of hearings and reporis by legislative and scientific committees and
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commissions. For example, the history of concern about televislon
violence began within about a decade of the establishment of television
broadcasting in the U.8. The first telgvision broadcasting license was
issued in 1941, and the first public hearings investigating the impact of
TV violence took place in the U.S. Congress in 1952 and 1954 (U.S.
Congress, 1952; 1955). Other major investigations and reviews included
the National Commission on the Causes and Prevention of Viclence
{Baker & Bail, 1969), the Surgeon Generalgs Scientific Advisory
Committee on Television and Social Behavior (1972), the National
Institute of Mental Health, Television, and Behavior study (1982), and

the American Psychological Association Task Force on Television and
Society report (Huston, Donnerstein, Fairchild, Feshbach, Katz, Murray,
Rubinstein, Wilcox, & Zuckerman, 1992). Each of these reports reviewed
ressarch and provided inferpretive summaries of the effects of telavision
on children and adults. All of these reports concluded that televised
violence negatively affected the atiitudes, values, and social behavior of
viewers. The magnitude of the relationships between media violence and 1
aggression has been estimated by Eron and his colleagues (Donnerstein, :
Staby, & Eron, 1994} to be in the range of .20 to .40 and explalning, cn

average, about 10% of the varlance,

The issue of television violence provides a paradigm for understanding
the research and public policy processes involved in studying media
effects hecauss it reflects the broad range of experimental and
correlational studies undertaken by diverse scholars. It has been noted
that the early concerns about movies, radlo, and comics served as the -
basis for addressing concerns about the newer medium of television. -
However, It Is equally clear that the research on television occurred at a
later stage in the evolution of psychology and other social sciences and,
therefore, benefited from a more diversified and robust research
profession. Thus, the studies of TV violence evolved from early surveys -
of viewing patterns and the relationship to ratings or observed behavior
in correlational studies (e.g., Himmelweit, et al., 1958; Schramm, et al.,
1961} and the basic experimental studies of Bandura (Bandura, et al.,
1961; 1963) and Berkowitz (1962; 1965} to more extensive field studies of
talevision viewing and behavior In natural settings (Friedrich & Steln,
1973; Murray & Kippax, 1978; Park, Berkowitz, Leyens, West, &
Sebastian, 1877, Willlams, 1986). For example, a study by Friedrich and
Stein (1973} invalved preschool children who were shown sither viclent
or nonviolent programs, and the short-term or longer-term behavior
outcomes were assessed (e.g., children who watched Batman and
Superman cartoons were more aggressive In their preschool setting than
those who watched Mister Rogersz Neighborhood). in addition, we now
have a longitudinal study of over-20-years duration that demonstrates a
relationship between early television violence viewing in childhood and
later aggressive behavior In mid-adulthood (Eron, 1963; Huesmann, Eron,
Lefkowitz, & Walder, 1984). Finally, we have moved from the social
construction of soclal behavior in studies of TV violence in the early
Surgeon Generalzs study (Murray, 1973} to the neurological correlates of
social behavior in brain'imaging studies of childrenzs response to
viewing TV violence (Murray, 1998). In the more recent studies,
functicnal Magnetic Resonance Imaging (fMRI) is being used to ldentify
areas of the brain that are involved in processing video violence. Initial
results of a study of 11- to 13-year-old chiidren suggest that TV violence
activates right hemisphere emotional arousal and control (e.g., right
prefrontal cortex, right amygdala) and enhanced long-term memory
. storage and access due to the emotional content (Murray, Liotl,
Ingmundson, Pu, Zamarripa, Mayberg, Woldorff, & Fox, 1899).
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in conclusion, media effects have been studied by scholars in a wide
range of social sclence disciplines, but psychology has provided an
integrating force in the study of the indlvidual in the social context.
These studies have included correlational investigations that assess the
axtent to which media exposure is related to attitudes, values, and
hehavior, and experimental studies that provide an understanding of the
causal processes. We have leamad much about the effects of media
{Asamen & Berry, 1998; Huston & Wright, 1997, Murray, 1988), from
patterns of use to patterns of effects, but there is much yet tu learn.
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