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Most Americans are deeply dilllt.ppointed with ''kids these days." More than seven in [en adults resort to word.'l 
such as "'rude," ..irresponsible.... and "'Wild'· to de$Cribe &cdu.y·s teens.. and more than half also describe young 

children d"JSapprovin&!1. On tbe wllole.. high. hopes for kids arc Vlanting-no more than two in five adults. 
pan;nts or teens thell1S1'lv.eIO sa)' youngsters today will grow up to ma.ke America a bener place. 

MostAmericans describe children Neither adults nor teens believe the 
and teens in negative terms. next generation will make America a 

better place.DESCRIPTIONS OF CHILDREN 
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TodaY's children 
will make America a P,II!"'\IP.!IIP. 
worse place or 
wiIf I1'I8U lime 
difference 

Today't children will 
make America a 
better place 

60% 
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Readllt$ wishing fD /Ibtafn IftOre dlUlJlI abllQt me litllliltils OIl'IIinlld In Note: c.uasdon wordinG in chaitt. mav be ullgtUIY edited far space. 
Kid, 1hese D.,ys '99 can referm die bcachmart ~dyPubDc Percencag&s may not equal loar. because of rounding CIt thll 
Agenda prapatad ill 1997. $ee pup 11 for IlIDle infllmtation. omission of some aJlSWer categories. 
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The: American public beJiaves too many yOt1ngs~ l<'day liICk values and chatacrer and arc. ~vercly ShOl1 on 
bi.'1ic civility_ More people today tharl two years ago pick ,'''failing to team such values as honesty. respect and 
respoosibiliry" as the number (;Inc problem affecting kids. and an overwhelming majority say lbis problem is 
widespread, not confined to kids from lower incOII1e families.! Only a handful of l:idults say it's typical [0 come 
aaO$:>: children or lcemi who are friendly and helpful towards their neigbborR, I,Ir wbo treat people wich·respecL 
These findings are c:onsi.~( among both white and milWI"il1 Americans. 

Noc learning yaJues tops the public's 
list of problems facing kids. 

%ranking ile.m as "mostserious* wtme·· w:;'Minority ,­
aut of.1OvelY serious propl~ ~. :.. .AdulIs- --­

Not learning valu..e:o like 
honesty, respect and 
responslbility 31% 

Ol1.lg and alcDhoI abuse 29 

Critne and gangs 9 10 

Welfare programs that 
encourage single-patent 
fanUlies and teen pregnancy II 6 

Too much violenf:e or sex 
in the media 

Poor public schoo!; 

FeurerfamiUes t.eaching 
religious failh and valtJes 

EcDnomic pressures 
on parents 

Shortage at strong 
communities 

.Shortage of government 
programs that $UPPort kids 

It's not very common to come across 
friendly, helpful. respectful young people. 

Teels who are friendly aDd beJpfui (Owards their neighbors 

NottOO/Not 
GOm/TK')tI at 

Sorn21111t1at commen 

Tef:1IS wlm teat people witli respect 

Not too/N(lt Very COIllIllOll 
comml.1nat 

l:iOll~8Vo,"lH common 
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The public holds paJ"enCS fundamentally responsible for bow w$ll-ot not so wen~lcids are doing. Criticism 
about parent... is plentiful-majorities believe that roo maoy parents bIlve children before the)' are ready. tbat 

1.00 many h&>ti1y divorce without regard for l'heir kidsJ and that too man)' equal.C buying things for kids with 

=ng for tbem. Fewer than one in toW'say parents who IUt: good role models are very common. Ifanything, 

lht: poor reviews for today·s pareius are getting waGe. }J~ple~DIOn'llik.ely to blame parenlS-rather than 
soc:ial forces--for problems witb ldds thaD they were just [WO years ago. 

Americans think too many parents fail Today, moreAr:nericans blame irrespon­
,to do d1eir" job. sible parents l"aCher than economic 

pressures for the problems kids face. 

%0 _: g8tlelil1 JlDblic,who b,ge the fuUowiQg tor lite problems 
1cids~ . 

liVery --- Blame irre3pOMibla parentsWho fail ttl dotheit lobcommon 
~""G! Blame social and eConomic pressures an fatnilies 
100 .-----------------......, 

Pecple Who have 

children befOl"l they 

are I'eadyiotalca 

respOl1$ibillty for them 


~whabr_ 
UlIlDO euiIy instead 

atvying UI stay 

togethedDr the 

sake of their Idds 


50 

Parents wlte think 

buytng lhings for Icids 

means the AlOe Ibing 

as caring for tUm 


,ParwdS who are 
good role mDdels 
and leach their kicI$ 
oghtfromw(ang 

59% 

100 

.... .•. . . . . ... , . _''''.jpp .IWA .n ·'· 

'1% -­
O~--~t~~--------.....------~,~~-~ 
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Despite lheir criticism of parr:nlS, most American.c; acknowledge that fumilies have a tough job to do under 

difficult circurnstarltleS. More than three in four adulIs believe ir's much baL'der for parents to do their job 

lhese days, and a majority says it's not unUSlJal to fInd parents who make sacrifices fot tho.ir childr~n. Likewise, 

me public i .. sympathetic [0 parents. recogniziIlg [bat out.';idc forces--such i1s drugs, violence and crime­
sometimes undcmrine their efforts to r.U!ie goOd kids. 

People believe it's harder to be a People also l"'ecognae that kids face many 
parent today••• dangers and temptations. 

% of general public saying item is a 
Much -"ery Serious" problem,: 

the same 

•••And mat rnany parents make 

sacrifices.. 

How CODBDDII is 1110 find pareut5 wha Acrifice aDd 

work hard so me;r kids can have a better life? 


common 

Don't 
knaw 

Not toO/Not \Somewhat common 

cornmon SI an 


a 50 100 

I<"Ids abusing drugs 
at alcohol 

Kids seeing fIlO 
much vialence or 
sex on tBlevisian and 
in the movies 

kids threaNned by 
crime or gangs 

Public schools 1hat 
fall1D give lrids a 
good education i1999 

I 
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Dc.~pite \heir pessimUiI'l\ and concern abow. children and teen:agcm today. AmericllIl8 believe that helping kids 

get a good sran in life is one: of the most important lxsUC!8 facing the oountry. even m(ItQ important lhlUl crealing 

jobs oc reducing "rime. And, by ~ maIgin of 13 to I, the public believes mal given enough aaenlion and \he 

righl guidance:. even the most troubled tce:nagen can get bade: on track. 

Americans say herplng kids is a tap And they believe even the most troubled 
priority. youngsters can be teac:hed. 

Asked to choose amnng foul' priorities. raspoddents Which ctlmes oloser to your view? . 
easily rank belping kids liS 11•. .Given r.:m:wgh ausmlon and the right 

kind of guidance, almost all 
.J... teenagers can get back 011 track 

~ saying each ibiIm is 	 "..'" . 
"'dIe most important'" pt10rily . . '1~~)' ';.~:'~ .1m" '\ 

\ .~ ·:.~..·.t~·:~;··:"·:::·"· ~. ~ W l' .! 

Trving to help kids gtlt 

a good start in life 52% 


Trying to pJtJteCt
citize!ls fram crime 14 18 

teenagers are 
beyoncf lhe paint where

irying to cruate 
moreJt:lbs 14 16 

Trying to help the , 
poor and thI! homeless 13 10 

: . 	 -." ......... <Of t' • ill '\
... ,,- ......~._ ..,.:.. , ........ i'i 	 Given ellQlIgh halp and 
attention, just abollt 

or in achOOl, 110 
matter how much help and 
attentian they get 

I 
! Bath/Neither!
I . Don't know 

Some kids i ................ 

all kids can learn .nd 
succeed in school 

--------------_....
ICIDS THESE DAYS '99: What AltIer/cans Really.Think About the NIlX'C 6oool'lltian 7 
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Ame.wans endorse a variet)' of solutions ltIlhe problems. fWI youn~ters, but tbey focus D1ainl;y on those 
thaI build c:harw;:la and involve children io structured activirles. 1he public is QlOSt Ukcly to look to schools, 
cmploycrn. and commwUlY-based orgaRizatiOO$ for SOlurions, not govcmrnenL On lbc w!\Olc., the public srecrs 
d.t.U" of traditional government programs 10 help kids. and relatively few consider a shQltage of government 
programs 3$ a major CODr:ern. MinOrity Alnerican$, however. are more Uk.eJy to see such progrnms as ef(Gl;tiVeZ 

. and lo believe a shcnagc:: gf govemlUem: ~'lance is a very $1!Il'I.O\W problem. 

PeopJe support solutions dose to home. 	 Few see a shortage of govemmen1: 
programs as a very serious problem

% of general publiC saying each item is: .for kids. 

1I~3Zcrive O=at m1~:all 

Improving dle quaIiJ¥ Of 
the public sctlools 

More ptagnlms and 
aClMties fo.r kids to do 
after school in pllIQ1.!S 
like ctlmmunity cetll2l"S 

Employers giving parentS 
mOfS flexible wort sched­
ules so '!hey OIn spend 
more time with their kids serious 

More involvement by vol­
unreer crgani%atians dedi­ But minority Americ:ans are mo.. e 
cated to ldds. like 1tIe Bey concerned.~O\Qi am:llhe YMCA. 

More government funding 
for c/uldcaf8 and heilhh· 
care programs 

Increasing govel'Mlel1t 
fi.lndlng for such weJfaCl! 
programs as ARlC and 
food SQ1mps 

Haw serious II problem is: famUies facing a 
sftolblge ofgavel'lD1JeDt prOgtams that support kids? 

--------------------.....----------------------.....----------.....-----­
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TeeIlabrt:ni today. just as they did two years agu. say they have w:mn relationships wilh parents und otbet, 
adults. strong faith in Gnd, and re1ia.b!e friendll. 'Pew say they etmfmnt ~8s on a daily bl1l>is. and no more 

!ban Ii handful are f.cequcnUy worried about being hungry or baYing Ii place to sleep.·' Ncvcn.heless. teenagers 
do ll.-pon they have a lot of time on tlIei.r hand.... suggestin,3 thaL :potentiAl rrouble .\$ not far away_ 

The news from teenagers is good••• 
% ofteenagers saying how close each item ism how 
they feet 

D SOmewhst ~NottDQ/IIIvmy G ose clcse I.lli!:.J Not close at aU 

I can always l'I'USt my 
parentsto be there 
10t me when J nelld 
1hem 

If I ever need CD IaIk 
to an adl1lt..lhere is 
Someooe CIttIQt man . 

Failh in God is an 
implHUllltpart GI 
my life 

I can alWays b'ust mv 

mends to be thDrQ for 

me .nlneed them 


I am uswUv happy 

my psrents I can go til f-i....;;;;;;;o;........:.-_............;o,;;;;,............ 

61% 

"" 

o 100 


•••But they have plenty of time to 
go astray_ 

%of~'nel1eta 
who s;ay they: 

Do natbelong til any clubs or 
ofllanizatiDQ'a outside of sehOQI 
such as1he Scouts or the Y 75% 

Usually get together with 
friends to hang out without 
anything specific to do 

Feel bored every day or 
almost every day 

See people their age using 
drugs Dr alcohol every day 

74 

Clr almost evefV day 

KJDS TH2S1: DAYS '59: What Am«ieilM Really Thinlc About duI Nm Gcnatalion 9 
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ThJs analysi~ is tbe sec:ond pan of a multi-yCllr survey being CODducred by Public Agenda to document tho 
AmericlUt public's attibldcs regarding !he naUcm's youlh.l1.is based on two national. telephone surveys: one wilh 
1,005 adults IIge 18 years oJ'Qlder. including 384 parents of chjldren bnder 18, and One wifh 328 young people age 
12 IO 17 years old. Tn essence. it is a repear. or the benchmark ~l.udy) Kids These Days: What Am4ricOJl.'t Really' 
711ink About the Next OtmCl'rarion. prepared by Pdb,tic Agenda In 1997. / 

The relephone surveys Wel'O fielded betWeen December I and 8. 1998. Tbe adult iDwrviews averaged 31miUUlc."" 
the youth intorvicws 21 minu~_ For the sut'YCy oryoung people.. interViewers wens IMInU:tcd. to pruvide details 
about tbe p!arpose and comenr of the ~ and CO encourage parent.'1 to contact PubliA.l Agenda .it' they wished to 
know more about the swdy. . ' 

The surveys were conducted using nutional :random samples o(bousebolds and a standatd. l'aDdom-digit-dialing 
rechnique wherebyevel:Y hOlJSehoid in the region coveted bad.an equal cbance of being sxmtaclfld. incluwng th~ 
with u.nl1sted numbers. The margin oferror for the sampJe ot adults ls plus or minus three percentage points; for 
the sa.m.ple of young peqpJe. piPS or mil1U6 ~ix. 11tc mW"gin oterror is b.lgher when compnring perccntagc$ ~ross 
subgroups, 

" 	The questio.anaites were designed by Public Agenda, and all in~rpmation of data reflected in this analysis 
was done by PubUc Agenda As in all surveys, question o.rder effects and other'l1on-s&rnpliDg sources of error 
can sometimes affect results. Steps were tak'en to minimize these, including extensively prE-t£Sting the $W'Vey 
InsclUmenlS and randomizing the order In which some quesri0118 W£IC asked. 

Sample "'-as supplied by Survey Sampling. Inc.. of Conru:cticut. Interviews Were conducted by Robinson and 

MUCllS~Auoci.ull:s, hu::•• orSouth Dakota. 


L Nitlct)'-thn':c pcn:cnl at adult IC:..p0udcnts dl.'!SClibed '"kids failing to learn such values 3.'i honest.y, ~p::ct and 
~spon$ibilltyn as a very or SOl.Xlewbm seri.ous problem for toda,y's kid.'l_ Of these, 91 % said the problem iii 
....idespMd. and 8% said it lUOSlly aIfects kids from l~wer.~~~ families.. 

2. FiflY-onC pcrccnL of minority respondents ~bed "mare government funding for child care and health care 

pwgnuns- as a vet)' effec;Uye way to h8lp kids, ~ to 31% or white:: respondents.' 

3. Nine peIt:eJ11 of ~nagcrs said mey "come across gangs" every day; 3% said t:JJey "wony about having enough 
lood Or a pl.ace 10 slccp" every day. 

10 @ 1999 PubllQ Agenda 
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Ronald McDonald Hcl16e Charities CRMHC) provides com:f'ort and care to dUldn:n and their families throUgh its 
27~ network or local charities. RMHC makes grants to DOl-fot-profit orsanil1'.atiOll$ and provides SUpport to 
the Ronald McDonald House progmm. Nearly $200 million in grants to children's pro~ bas been awarded by 
RMHC! and its global network. oflocal cbarides. It." cn.merstoae Roaald McDonald House program, with 195 
Houses in 15 c;ounu-ier. has provided a '''honte-llway-from-home" tor nearly [wo minion family members. In 
conjuncfion withAm:crica'~ Promise. RMHC has commiued to award $100 million in:;rams over five years. 

The Ad\oenising Council is a private. oanpl'Ofit ol'3lUli2alion. whic:h bas been the le¢lng pnxlucer of publlc service 
conummications pro,v.sms in the United Sta&eS since 1942. The Ad Counci1 supports campaigns that benefit chil­
citeD. families aDd commWlities. TIre COJDmullicAtloDll progauns 8.ftI naUonai in scope and have gen~ strong. 
measw-:W1eresuJts. Ad O:ntncil campaigns have hel~ to save lives and .re&oUrCeS 3l1d to oduoate dle public abOQ( 
issues and concerns' of the day. 'The Ad Conncil is flmuic::ed through contrlburionR from more than 300 cOl'porntions. 
In 1995. itlauncbl!ld. a to-year childreu'!! initiative LO f~us the majority of its resources on deVeloping campwgns 
which improve the circumstances fot children in This councry. 

FOunded i~ 1975 by !KlCiaJ NCientis&: and audlor Daniel Yankelovich and for:Iner U.S. SeCretaly of StIlre Cyrus Vance, 
Public Agenda wocb 10 help average citi7.ens better understand eridc:al policy,issues and 1.0 help the Ilation's leaden'! 
beneI:- uridersland lhe poblic'5 point of view. Public Agenda's in-depth research on how d.~ think about policy 
forms the ba.qis for eltUmSive citizen education work. Its t:itizen educatiOD Dla1Wls, used by the Nationalllt"SIJe5 
Forums and media outlets across me ~ have WOO pnUse tor their credibility and ~ fium elected offICials 
from both political p:u1ic:s and hop' e,;pena and deQsion Ill8kers acm.'iS me POlitical spectrum. 

An OIlline vetSion of this report is available OIl Publio As~',Web site at www.publicagenda.olg. Fot Ilddltionld 
infonnalion pka5e'comact: Public~nda,6 East 39th Sneer, New YOlt. NY 10016. (212) 686-6610. 

Readers wlshing to oblain mere detill about the findings outlined iD Kids T/Jt!st Days '99 can refer to the 
benchmark study Public Agenda ptepared in 1 WI. Contact Public Agenda fot copies.. 

KIDS THESE DAYS '99: What Americans ReallVThlnk Abouutlll N8)d SDttefaUOO 11 
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April 30, 1999 

RECEPTION WITHTHE AD COUNCIL 

Date: Monday, May 3, 1999 
Time: 5:00 pm 
Place: Indian Treaty Room (Room 474) 

Old Executive Office Building 
From: Mary Beth Cahill, Assistant to the President 

and Director ofPublic Liaison 

, 
I. PURPOSE 

To address ,and thank the members of the Ad Council for its continued work, including its public 
awareness campaigns that benefit America's children, families and communities. 

BACKGROUND 

The Ad Council is a non-profit organization ofcommunications and corporate executives that 
affects social concerns through public service advertising. Throughout its 55-year history, the 
partnership betw'een the government, private industry and the Ad Council has had an indisputable 
impact on American culture. Created by President Roosevelt and originally called the War 
Advertising Council, it has donated resources ~d developed important and enduring public 
service messages such as the World War II slogan "Loose Lips Sink Ships" leading to 
memorable slogans as "A Mind is a Terrible Thing to Waste" and "Friends Don't Let Friends 
Drive Drunk:' 

In 1995, the organization made a commitment to focus its energy and resources to benefit 
children. Each year, the Ad Council receives over $990 million worth ofmedia time donated to, 
its public service campaigns - ranking it among the top twenty advertisers in the United States. \ 
In fact, the Coalition for America's Children campaign that featured you and the President 
garnered over $100 million in donated media in 1997 number one among all Ad Council 
campaigns. 

During its current visit to Washington, the Ad Council has released an update to its 1997 study 

Kids These Days: What Americans Really Think about the Next Generation. The study has 


, received wide recognition for revealing through extensive surveys a concern among Americans 
that today's youth face a moral crisis largely in part because adults have failed to teach them 
about character and values. The update shows that adults continue to be very concerned about 
the moral health oftheir children. The results ofthe updated study are attached for your review. 
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PARTICIPANTS 

You 
Mary Beth Cahill, Assistant to the President and Director ofPublic Liaison 
Ann Lewis, Counselor to the President 
Governor Roy Romer, Chair, Ad Council's Advisory Committee on Public Liaison 
Ruth Wooden, Ad Council President 
Members of the Ad Council (please see attached for full list) 

ll. PROGRAM 

Pre-program 
Mary Beth Cahill makes welcoming remarks, introduces Ann Lewis 
Ann Lewis gives remarks 

Program 

Mary Beth Cahill introduces Governor Roy Romer 

Governor Romer introduces you 

You deliver remarks 

Upon conclusion of remarks, you work ropeline and depart 


III.' PRESS 

This event is open press. 

IV. ATTACHMENTS 

Copy ofKids These Days: What Americans Really ThinkAbout the Next Generation 
List of reception attendees 
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Kids These Days: 

What Americans Really Think About the Next 


Generation 


Summary of Findings 

FINDING ONE: The Moral Meltdown 
Americans are convinced that today's youth face a crisis -- not in their economic or 

physical well-being but in their values and morals. Most Americans look at today's 

teenagers with misgiving and trepidation, viewing them as undisciplined, disrespectful, 
and unfriendly. ' 

FINDING TWO: It's Not Just Teens 
Public dissatisfaction and disapproval extend beyond the nation's teenagers. Even young 

children are viewed in a negative light. Many Americans think children are spoiled and out 

of control, not friendly, helpful, or engaging. And people apply these criticisms to children 

across a broad economic spectrum, to children from disadvantaged backgrounds as well 

as children from the middle and affluent classes. 


FINDING THREE: Careless Parents 
Americans believe that parents are fundamentally responsible for the disappointing state 
of today's youth. People say parents fail to teach youngsters right from wrong and pass 
on the values children need to learn in order to become productive members of society. 
Too often, people say, today's parents have children before they're ready; give them 
presents instead of guidance and attention; and fail to provide necessary discipline. Even 
parents themselves from all income, ethnic, and racial backgrounds agree. 

FINDING FOUR: Mitigating Circumstances 
Americans acknowledge it is tougher to be a parent or a child in today's world. They 
recognize that more than ever, parents -- and especially mothers -- must work hard and 
sacrifice for their children. Americans also believe today's youngsters face thr,eats from 
society that can undermine their parents' best efforts. People are extremely concerned 
about ubiquitous threats endangering all kids: drugs and crime; sex and violence in the 
media; and public schools that often fail to deliver education in a safe and orderly 
environment. 

FINDING FIVE: Never Give Up 
Notwithstanding their extensive criticisms of young people, Americans refuse to give up 
on kids. They care deeply about their well-being and believe that tackling the issue is of 
paramount importance to our society. Most encouraging, they are stubbornly optimistic 
about the chances of reclaiming the lives of even the most troubled teens. 

FINDING SIX: Solutions That Miss the Mark 
Government programs aimed at improving the health and economic circumstances of 
young people miss the mark in three important ways as far as the public is concerned. 
First, Americans define the children's issue as predominantly moral in nature, not one of 
money or health. Second, people believe the crux of the problem is parents, not a lack of 
government programs. And third, welfare has left a legacy of skepticism about 
government intervention on behalf of the family. Even when it comes to low-income, 
at-risk kids, Americans doubt that such programs could help. They suspect that parents 
who need such programs will fail to take advantage of them. 

FINDING SEVEN: Solutions That Show Promise 
Because they define the problem as one of values, Americans gravitate toward solutions 

that help develop young people's character. People believe the schools should help teach 

kids discipline, honesty, and respectfulness toward themselves and others. They believe 

community centers and volunteer organizations like the Boy Scouts could be effective 

because they lend moral structure to youngsters' lives. 


FINDING EIGHT: Will Individual Americans Help? . 
Americans are convinced that young people need adults in their lives who will help guide 
them to responsible adulthood. But will Americans -- as individuals -- help in the task? 
People say all the right things about helping, but they also have concerns. Many are not 
sure that their efforts will be well received. They fear embarrassing those they are trying 

10f2 r' 517199 II :07 AM 

http://www


Ad Council - Research & Results - Kids http://www.adcouncil.orglbodYJesearch_kids.html 

to help. They want to make sure that they themselves are not taken advantage of. Finally, 
many Americans believe that those who receive help should show their appreciation, 
return the favor when they can, and take responsibility for helping themselves. As it is, 
only about a third of Americans volunteer regularly, although most say they could find 
extra time to do so. 

SPECIAL FOCUS: The Views of African American, Hispanic, and White Parents 
In order to compare the views of African American and Hispanic parents to those of white 
parents, supplementary interviews were conducted with 300 black and 300 Hispanic 
parents. The results: regardless of race and ethnicity, all three groups of parents are 
critical of how teens and children are turning out, of the job parents are doing, and for the 
most part, all are concerned about the same social problems threatening youngsters. 
Where there are differences, these are usually differences in degree, not in kind. African 
American and Hispanic parents are sometimes more critical of today's youth than are 
white parents, for example, and black parents are more attracted to government child and 
health care programs.. . 

SPECIAL FOCUS: What Kids Have to Say 
Teenagers surveyed as part of this study generally describe themselves as happy and 
say they have warm relations with their parents and other adults in their lives. But large 
numbers also say they have plenty of time on their hands and describe an environment 
filled with hazards and potential trouble. A third say there is no adult in the house when . 
they come home and about a quarter admit they have engaged in risky behavior such as 
smoking cigarettes or drinking alcohol. 

Kids These Days was made possible by a grant from Ronald McDonald House 
Charities and was conducted in partnership with The Advertising Council, both 
organizations are committed to efforts to improve the lives of children. 

Copies of Kids These Days are available from: 
Public Agenda 
6 East 39th Street 
New York, NY 10016 
Tel: 212/686-6610 
Fax: 212/889-3461 
e-mail: paresearch@aol.com. 

Copies are $10.00 each, or $5.00 for 10 or more copies. (For all orders, please add $2.50 
shipping and handling on one book; $5.00 for 2-5 books; or $10.00 for 6-25 books.) 
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