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Americans work longest h9ufS among industrialized 

cOllntries, 


Japal1ese second longest 


Europeans work less Time, bllt register faster 

productivity gains 


New ILO statistical volume 11igl1ligl1ts 

labour trends worldwide 


Monday 6 September 1999 
( 1LOl99129 ) 

GENEVA (lLO News) - US workers put in the longest hours on the job in industrialized nations, 
clocking up nearly 2,000 hours per capita in 1997, the equivalent of almost two working weeks more 
than their counterparts in Japan where annual hours worked have been gradually declining since 1980, 
according to a new statistical study~ of global labour trends published by the International Labour Office 
(lLO). . 

The long working hours of US and Japanese workers (whose 1995 total was 1,889 annual hours worked 
versus 2,121 in 1980, a decline ofmore than 10%) contrasts most sharply with those of European 
workers, who are logging progressively fewer hours on the job, particularly in the Scandinavian 
countries such as Norway and Sweden where hours worked in 1997 were, respectively 1,399 and 1,552 
per year. 

In France, which recently introduced legislation limiting the work week to 35 hours, men.and women 
workers put in 1,656 hours in 1997 versus 1,810 in the 1980s. In Germany (Western), the annual total of 
working hours was just under 1,560 in 1996 versus 1,610 in 1990 and 1,742 in 1980. 

Workers in the United Kingdom, putting in 1,731 hours annually in 1997, appear to have neither gained 
nor lost much free time since 1980 when they worked 1,775 hours. Irish workers' annual hours dropped 
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from 1,728 in 1980 to 1,656 in 1996, putting them roughly on a par with Switzerland (1,643), Denmark 
(1,689 hours for male workers in 1994) and Netherlands (1,679 for male workers in 1994). 

Workers (both men and women) in Australia logged only slightly longer hours than their counterparts in 
New Zealand in 1996(1,867 versus 1,838). Canadian workers have seen their work schedules decline by 
more than a full work week during the last decades, with 1996's result of 1,732 hours closely resembling 
1980's total of 1,784. . 

Fewer statistics are available on annual hours worked per person for the developing world than the 
developed world, so trends are not as easily identifiable. However, among rapidly industrializing 
countries and regions, East Asia would appear to have the longest hours of work with Hong Kong ­
China, Bangladesh, Sri Lanka, Malaysia, Singapore and Thailand all reporting between 2,200-1,300 per 
year, but the figures are all pre-1995, prior to the Asian financial crisis. Figures for the Republic of 
Korea show a steady decline from 1980 levels of 2,064 hours per year to 1,892 per year in 1996. 

Workers in Latin American and Caribbean countries work between 1,800-1,000 hours per year, with 
only modest declines from 1980 levels. . 

Commenting on the findings, ILO Director.,General Juan Somavia said: "The number of hours worked is 
one important indicator of a country's overall quality of life." He added that "while the benefits of hard 
work are clear, working more is not the same as working better." 

However, Mr. Somavia.cautioned that many other factors - ,"inCluding productivity, compensation, 
unemployment, levels of technology, social benefits, job security and even cultural attitudes toward 
work and leisure need to be considered in any meaningful analysis of working time. And there is a 
widespread tendency to underestimate and undervalue the working time of women." 

"Among the goals of the ILO KILM project," he added "is to' provide an up-to-date statistical profile of 
world-wide employment trends so that the full range of social and economic consequences of different 
labour market options can be exainined." Somavia said that he hoped the 600-page volume, containing 
comparative data from 240 countries and territories worldwide, would prove a valued reference in "the 
search for equity and efficiency in the world of work." 

The project is the result of a collaborative effort among the ILO, the Organization for Economic 
Cooperation and Development (OECD) and several national and international agencies to select and 
refine indicators of global labour trends. Among the data sources are the United Nations Statistical 
Division, The World Bank, the Statistical Office of the European Union and the US Bureau of Labour 
Statistics. 

The KILM is available in two formats - a standard print version and CD-ROM. Additional information 
about the KILM project and indicators will also be available on a special ILO web site 
(http://www.ilo.org/public/english/60empfor/polemp/kilmlkilm.htm). 

Productivity. Puzzle 

The first instalment ofKILM, which presents information by category and by country, will no doubt 
raise as many questions as it answers, notably on the vexed questions of matching labour resources to 
productivity, employment and economic pressures in the increasingly global economy. 

Mr. Lawrence Jeff Johnson, the ILO labour economist who directed the KILM project, said that in spite 
of divergence in working hours, the major industrialized countries are seeing convergence on the labour 
productivity front. . . 

Said Johnson: "Currently the US worker works more hours than his or her counterpart in other 

, 'industrialized countries, and he or she al~o leads the way in terms of productivity." 
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He added that "in 1996, the US outpaced Japan by nearly $10,000 (USD) in terms of value added per 
person.employed and in terms of value added per hour worked by nearly $9, but in recent years workers 
in Japan have been rapidly closing the gap." 

A similar situation prevails vis-a':'vis the US's largesttrading partner, Canada, where labourproductivity 
is increasing at a faster rate in terms of value added per.hour worked (123.4 vs 120.3). In terms of valued 
added per hour worked in 1997;US workers outproduce their Canadian counterparts by more than 
$5USD. 

. . . 

According to Johnson, "the productivity race is like a never-ending marathon in which the US worker 
today is ahead of the pack, but a significant-number of competitors - notably Japan, the Republic of 
Korea arid the major European countrie,s - are picking up speed with the US in their sights." . 

The KILM shows that on average, labour productivity growth in western Europe has been incre"asing at a 
faster rate than in the US (22 percentage points). Asia (excluding Japan) has shown a significantly better 

" catch-up performance relative to the advanced countries. Between 1980 and 1997, productivity growth 
in Asia was about 2 percentage points faster than for the advanced countries, and its productivity gap 
relative to the United States declined by almost 5 percentage points. 

This suggests that the major competitive challenge to current US productivity dominance comes not 
only from a reviving Asian economy, but also from the major European economies, in spite of the many 
different labour market strategies including reduced work schedules, being implemented in countries 
worldwide. 

Among European countries, Ireland had by far the highest levels of labour productivity growth, which 
surged by 82 percentage points in the years between 1980-1997. The very high growth levels in Ireland 
are partly explained by the country's comparatively low level of labour productivity versus other 
European.countries, but also by high educational achievements and fast economic growth rates in the 
country. Other European countries showing high growth in labour productivity include Finland (54 
points), Sweden (39 points), Spain (38 points), Denmark (34 points) and Belgium and the UK (both at 
33 points). French labour productivity grew by at about 30 points during the period. Germany's by 31 
points. 

The productivity challenge comes from both developed and developing areas of the world. Thailand saw 
its labour productivity growth soar between 1980-97, with the value added per person employed rising 
by a whopping 141 percentage points. The measure, which basically divides a country's gross domestic 
product by the number of people employed in order to estimate the average output per worker, does not 
take account of all possible factors (such as access to technology and capital) but does provide a reliable 
indicator of worker efficiency in relation to overall economic growth. " 

On the basis of the value added per person measurement, the Philippines' productivity growth shrank 
from 100 in 1980 to 84 in 1995. Indonesia's rose by 49 points between 1980-1995. Hong Kong; China 
grew by 91 points between 1980 and 1996. Taiwan, China grew by 120 points in the same period. 
Elsewhere in Asia since 1980, India was up 64 points in 1995, Sri Lanka 58 in the sru:ne year. 

Among developing. regions, Latin America has shqwn very little productivity improvement over the past 
two decades, with the notable exception of Chile and Colombia which saw a more than 20 point 
increases in productivity between 1980 and 1996. On average, the Latin American region experienced a 
slight decline in productivity between 1980 and 1996, with Brazil virtually unchanged since the 1980s. 

Other Key Labour Market Trends 

Worldwide, employment is shifting from sectors that produce goods {agriculture and industry) to the 
services-producing sector. This shift, is most pronounced in the developed countries and transition 
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economIes, and less dramatic in sub-Saharan Africa and some Asian countries. However, with few 
exceptions, the proportion of total employment engaged in agriculture is declining around the world and 
the· services sector is now responsible for at least half of total employment in industrialized countries. 

The KILM shows that in 1996 and 1997, rates of unemployment were relatively high throughout much 
of the world, with nearly one-half of all countries studied shpwing unemployment rates in excess of 7%. 
Developed countries had high rates as well, with 14 out of the 29 countries rating in excess of 7%. For 
most countries for which data are available for this indicator, women have higher unemployment rates 
than men. The principal exception is sub-Saharan Africa, where men's unemployment exceeds women's 
in most countries. 

Worldwide wage trends were found to be diverse. Wages in major European countries have been 
increasing steadily, while they generally remained unchanged or dropped in Europe's transitional 
economies. Similarly, wages in East Asia and Southeast Asia increased steadily before the economic 
crisis showed steady growth, while wages remained constant or declined in south-central Asia during the 
same period. Wages in Latin America were somewhat diverse, while they showed a steady downward 
trend in sub-Saharan Africa. 

The urban informal sector represents an integral part of many developing economies. Of 42 countries 
studied, 13 had rates of urban informal activity greater than 50% of total employment. These include 
nine African countries (Cameroon, Cote d'Ivoire, Gambia, Ghana, Kenya, Madagascar, Mali, Tanzania 
and Uganda), three Latin American countries (Bolivia, Colombia and Peru) and one in Asia, Pakistan. 
The highest shares of urban informal sector activity (more than 70%) were recorded in Gambia, Ghana, 
Mali and Uganda. . 

It is well known that both poverty and inequality impact upon, and are affected by, the functioning of 
labour markets, The report shows nine countries were found to have poverty levels of 50% or more: 
Guinea-Bissau (88.2%), Zambia (84.6%), Madagascar (72.3%), Uganda (69.3%), Niger (61.5%), 
Senegal (54:0%), India (52.5%), Nepal (50.3%) and Kenya (50.2%). 

* * * * * 
~ Key indicators ofthe Labour Market 1999. International Labour Office, Geneva, 1999. 
ISBN 92-1-110833-3. The text is available on the Internet: 
http://www.ilo.org/public/english/60empfor/polemp/kilm/index.htm 

Table I: Labour Productivity Growth - Value added per pe,rson employed, 1980-1997 

Selected countries by region (1980 = 100) 


·r···;;;;;;·······;;;;;;;······;;;;;;;·······;;;;;;;·······;;;;;;·······;;;;;;;······;;;;;;;·· •• ==;'R==:=;;;;;;; .......;;;;;;.......;;;;;;; .......;;;;;;;;;;;;;.......;;;;;;;;;;; .......;;;;;;=~=:::::::;:====;r='Tii7~ 	 .. ..;;;;;;;.......;;;;;;
••••;;;;;;; ....;;;;;;; ......;;;;;;.......;;;;;;; .............;;;;;;;...................................................;=.... 	 ;=====;'R===:;===..;;;;;;; ......................................... 

Country II 1997 II Country Jl1997 IC.. Country_.~1_1997 I 

IA:;:::u=s::=tr;::::ia=========iQ~~etherlands II 118* IIUn!te? States ==:J[TI2-] 
IBelgium II 133 [[portugal II 130 [IHong Kong, China JI 191 * I 
IDenmark II 134 Il Spain II 138 IIKorea, Rep. of II 246* I 
IFinland II 154 I~~n ~I 139 IITaiwa_n, China II 220* J 
I	[§nce JL~.JI~~!t.~~.~!~~o.~_...........JI._.~2~JI!~.ailand .. _ J[. ~~.!.~..J 
I Germany, FR. of (Western).........lll~J:II~~~~~li~ .... ... .. .! 11~I...J 1~~~~il...............J11~O~ ...J . 
[Greece .......JI ... J!~.. JIc::.~~~?~............. ................... ... 11...... 120J[?il~... . ....................Jl. 126*.1 
IIreland II ·182 IIJapan il 143* IIColombia II 128* I 
[Italy 	 II 136 I 
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•Table1I: Annual number ofhours worked perperson 

r-=-­ \ 1990 II 1991 II 1992 II 1993 II 1994 II '1995 II 1996 111997 I 
, II~ I~I1~11 1858 II 1850 II 1874 \I 1879 11 1876 II 1867 111866 I 

!ICanada II 1737.6 II 1717.2 II 1714.1 II 1718.4 II 1734.7 II ]737.21 1732.4 I 
IIJapan II 2031 II 1998 II 1965 II 1905 II 1898 II 1889 I 
IIUnited States II 1942.6 II 1936 II 1918.9 1;::::::1~1~94TP5=;;;.9=;1I~~19~4T5.;;=3=ill 1952.3 !'---I-;-;19'"""5."....0.---6-'11'---'1'"""96=6'-', 

IINew Zealand.JI 1820.1 II__!.~~~II 1811.8 II 1843.5 II 1850.6 II 1843.1 " 1838 I 
ilFrance, I 1638.4 II 1666 11 1656 I 
IGermany, Fed.Rep. of 1'---']'7'61;-;<;0---'1"1---;1r-;::59""0""---'!1 1604.7 1;::::1=1;:::;;58:;:;:;:3.:::::::7=i

1 
r-1-:"'1""'57;;::"9.-;:-5--,11 1562.7 II 1559.5 I 

IIreland· II 1728 II 170~_._.J 1688 !I 1672 IL 1660 II 1648 JI .1656 I 
,INorway I 1432 II 1427.3 1",-1_14_3_6._9---,11 1434 II 1431 II 1414 II 1407 II 1399 I 

!I~~~~..~_..~..._......... ...1' ~~JL~~~~:~JLJ~.?~J 
ISw~tzer~an~ I 1~1~~~~.]L~~~~?_JL~.~2~JI_..1..~~.~..,JI_...!.?~~.: --.-.~-'r--=....., 
1~~i~~.~~i.~~~?~_...J r-::-"::'~'--' r-"""""~""""r-.........,..,,'7'7'r"--' r-'T77~- r-~;;-;;r--, [I?~?_IL1?~II 
I.!?~.~~~r.¥.(~~~:! ........................................... ll.l.~~~:?JL 1620,15 11 1669 ..... 11.'1~~.~:??IL 1688.85J 
INetherlands (Male) II 1619.3 II 1623.55 II 1689.25 1 1684.2 II 1679.35 i 

Table III: Value added perperson employed 

1990 1991 1992 1993 1994 1995 1996 1997I II II II II II II II I 
IBelgium 43,911 44,554 45,510 45,384 46,947 47,676 48,193 49,187II II II II II II II II I 
[penmarK: 34,543 1l]5,351 35,404 36,778 38,804 39,119 II 39,780 40,214 III JI II II II 
IFinland 33,287 32,518 33,760 35,512 37,48] 38,5]8 39,199 JI 39,722II II It II !I II II I 
IHong Kong, China II 36,00~ 1~~2~_~. II 39,759 II 41,293 II 42,462 " II 43,864 I [ 44 ,4.!~_J 
[12~~~~~ .....".".".....,,~ .•............-..- .mm ..... m... m......·...mll ....... ~~'.??~'mll 3.?:~~~JI ~ ~:~~.~. II.. ~.6:~~.?mj Imm.~8,~6? .J Lm~?:??~.J L.~2,91.~mJL44,253 j 
!Japan 36,669 37,40~.JI 37,407 37,374 37,597 38,134 39,434II II II II II II i 
[Korea, Republic of IQl243 II 22,374 23,016 23,971 I 25,261 I[ 26,787 1L28,166]II II 

38,618ISpain it 3~7~~J[~?,S,~8 '11 II 39,924 JL±!)QU~.UQQ?997 II 41,138 I 
ISweden 33,7~8 34,168~1 ~5,192 36;416 37,975 I[ 38,796 39,619 40,741II II II !I II II I 
ITa~wan, C~ina II 25,258 II 26,496 II 27,649 II 29,006 .11 30,252 IL2~2?_~JL33,438_ I 
Iunited Kingdom 35,001 35,164 II 35,744 36-,775 38,047 38,419 IL38,890II II II II II ·1 
IUnite~_~tates IL.~.?,377JQ?.!,6~~_.JI... 46~~34JI 47,350 II 48,?4UI 48,493 IL.~9, 1.?.?.J I 49,905 I-",. 

For further information, please contact Bureau of Public Information (PRESSE) at: 
Tel: +41.22.799.7940 or Fax: +41.22.799.8577. 

Coptght © 1999 International Labour Organization (ILO) 
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Elements of the 

New Markets Initiative 


• New Markets Tax Credit 
• America's Private Investment Companies - t\\iD 

(APICs) 
• SBICs Targeted to New Markets (SBIC- LMI) , )1)Pc 

• .New Markets Venture Capital Firms (NMVCs) , 5.){~. 


• . ~icroenterprise Lending and Technical 
Assistance 

• .Continued Growth for CDFls - 1rWoJvi 
• BusinessLINC 
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Goals of the 

New Markets Initiative: 
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• Provide incentives to stimulate $15 billion

.. ,, 

of	new private capital investment in 
targeted areas; 

• 	Build a network of private ·investment 
. . , 	 ­

institutions focused on economic· 
development in ·underserved· areas; and 


e 	 Provide the expertise to small businesses . 
and microenterprises that will allow them 
to use new investment·to grow. 

I 	 . 



What is an SBIC? ' 
.:~_:::..:;~: !Cl .'" ':'~.","""""'''' :...n.. .._ ~~~-_.".' ._."""-T.••j..!'."_ .::u •.. ,.~. ,'" """.-' :=-'-;';' ..u"t,...c:_~'.~.:.~L,.,.i:t 

_. A Private Company 

-- - - . • With Private Management 

- . 

• And Private Investors 

Formed specifically to invest in small 
businesses, generally where equity 
participation is a significant component pf 
the financial return. 



How SBICs Work 


Small 
Guaranteed Debt Business
(Leverage) I 

.. SInail 
Business 

SBA Investlllent 

Cotnpany 


Private 
Small ,Investors 

Business 
? 

L 

Managers 

Investments 

Small -
Business 

Investments 

Equity 



What is an LMI (Low and Moderate 

Income)-Focused SBle? 
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• A Regularly Licensed SBIC 

• $5 Million 'Minimum Ca,pital 

• Up, to 3:1 Debenture Leverage 
.­

• Five Year Deferment of Interest 

Formed to invest in LMI areas where 20% of 
. the population is below poverty level or '. ' 
median incofTIe is less than 80%. 



What Is the SBIC/LMI ' 
Target Market? 
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,:'. . •. Growth Small Businesses in Rural Areas, . 

Inner Cities, or· . 


• 35% of Employees from LMI Areas 

•. Investments from $150,000 to $1 Million 
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What is New Markets 

Venture Capital (NMVC)? 
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• 

• ·A Community Based Venture Capital Fund " 

--._­

• 5 Year Deferment of Interest 

• Formed·to Invest in Companies Requiring 

. both Equity and Technical Assistance in 

LMI Areas' 



What Is theNMVC 

Targef Market?· 
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i~ • Small Businesses'in Rural Areas or Inner 

-- .... Cities that'· Require both Equity and 


- Technical 'Assistance .. . 


• Small Business Has Unique Mar~etNiche 

• 'Moderate Gro~h Prospects. 
. . 

• ,Investments from $50,000,to'$300,000 

http:tt:;:.2t
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Overview: Goals and Need 
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.. . APIC Adapted from: ....,;/. ~.v 

SBA's Small Business Investment companie,f,! )~~..v
'I . .... ., 	 . t. ~~, !:(~ rN\ fI" . 

. .... ..... ( ~ ~(~~ [J,r' (\ . 
.. .. APIC Created to: .. ~Iidt~"~'\t-Jo#-I 

• 	 Exp~nd priv~te.investment in large-scale .~'iJ~ 
businesses In LMls. . .. . .. : 

• 	 Reach untapped markets in urban and rural areas. 

• 	 Complement·.HUD's existing programs for large­
scale revita·lization. . 

.• 	 Enable a wide variety of project types, includi,ng 

commercial real estate. 
, '. 	 . 
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APIC: Long-term Capital 

Targeted to Development Needs 
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;, • Direct investments· in active businesses 


• "Patient capital" --long-term equity and 	. 
.. debt· 

• Eligibility for New Markets Tax Credit 



Scale, 
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'. $36M in credit subsidy leverages $1 .billion 
in private loans and. $500M in private 
equity ($1.5 billion per year), " 

• APIC will create large investment 
. companies (expected $75 - 450M) able to .. 

fund large projects (expected $5 - 50M) 



How the APICs Will Work 

Private HUD 

Investors w/SBA 

EqU~' 
/ 

. . Guarante'ed Debt 
(Leverage) 

. Private. 

Fund 
Manager. 

..............~ 
Management 

Investment 
Company 

Team (licensed) 

1\ 

IProject I ~. IProject ~ 



The Inves·tors 
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Broad Arra~ Eliaible:
- .....: 

,., 

. • Corporations. 

• Insurance Companies 
• Banks (eligible for CRAcredit) . 

• Pension Funds 
• "Social Investors" 

• Other Individual and Institutional Investors 




. Selecting Experienced 
Fund· Managers .. 
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, Team Qualifications: 


'. ,Provent'rack recordiildirectequity 
investment and portfolio management 

, . 
• Demonstrated ability to raise capital 

,from private investors 
• ,Experience in community development, 

,settings 

http:ami'i:i:�'.,�"'�.-.iI.iS
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.APIC: Basic Numbers 
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Example 

$50 Million 
I, 

Private Equity 

+ 
$100 Million 
Government 


Guaranteed Debt 


(Debentures) 


. . - -­ , . 

$150 Million 
,,-. 

"'- ­

"" 

Equity 
& Debt 


into 
Projects, 

$$$ 




Ensuring Financial Soundness 

and Rewarding Performance . 
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• 	,Financial Soundness Review 

• 	,Performance Review' ",' 
• 	Local hiring; quality jobs, other community 

.benefits target by APICs themselves 

• 	High performers eligible for more 

favora,ble:financin9 
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. New Markets Tax Credit 
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"Businesses must have equity capital before they· 
are considered viable candidates for debt 
financing ... Continued efforts to develop the 
markets for private equity investments will be 

. rewarded by an innovative and productive 
.business community. This is especially true in 
lower income communities, where the weight of 

.expansive dept obligations on small firms ca·n 
severely impede growth prospects..."· 

. ~.Alan Greenspan, Federal Reserve Board Chatrman 
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.New Markets Initiative 


Community Development 

. Financial Institutions 


(CDFls) 


1999 



Eligible Community, . 

Development Entities 
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• 'Community Development Financial' . 

Institutions :. 


· Banks, Th"rifts, Credit Unions, Venture Fun'ds, . 
'M icro-Enterprises 

• 	Com.munity Development Corporations 

· (for~profit subsidiaries of nonprofits) 


.•. Small Business Investment Companies 

· Primarily Se.rving Low and Moderate-Income 

Communities 



Eligible Community .. 

Development 'Entities 


"'::!,,;'.s" :.•. ! "!,,, '-. ........... , • 0:."' ...... ~ •.•• •....._0 .. Ii_' .,11" .iI. '."wl .... ;'''._.'' ,.t· .... If 	 . _;:;_ '. ::..~~_
'U::::"'!~' 

• -New Market Venture Capital Firms 

• -America's Private Investment Compani~s ­
-, . - . ., . . ~ 	 . ­

.' 	Funds that Invest in O.lherCommunity 

Development Entities 
. ­

-. Funds that Purchase, Pool and Sell Loans 
-_ Made _by COll1'munity D~velopment E'ntities 

...",..:'• 	Other Targeted Investment Funds-­
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.. New Markets Tax Credit 
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• Like the Low-Income .Housing Tax Credit, the New, 
Markets Tax Credit is a capped and cO,mpetitively' , 
allocated tax credit. 

" 

• 	 Over a 5 year period, the New Markets Tax Credit 

will generate over $6 billion in new equity for 

Distressed Communities throughout the Country. 
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New Micro-Enterprise Initiatives 
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• 'President's Do'mestic Micro~Enterprise " ' ' 

Agenda to increase funding by 159%, from ; · 
-~2M-to $83M, including: ... .. - .. . . 

• $15M and new legislation for the CDFI .•.. 

'Fund's Program for Investments in.Micro­

, > 

Entrepreneurs (PRIME) 

, • Doubling technical assistance and'iending in 
, ,the SSA's Micro-Loan Program 

I 
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BusinessLINC: Learning, Information,· 

Networking and Collaboration 
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• 	 In 1998, Vice President Gore lau nched ," 

Treasury/SBA's BusinessLINC. 


" . 
• 	 BusinessLINC encourages large businesses to 

work with small business~s to improve .the 
competitiveness of firms located in , 

economically distressed areas!! 

• "The Vice President has released BusinessLINC: 

,Business-to-Business Relationships that 
Increase the Economic Competitiveness of 
Firms, which details successful strategies.,' 



BusinessLINC:learning, Information, 

·Networking and Collaboration 
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• -A BusinessLINC website will serve asa national 
database to identify business linkages. " 

I. 
, 

• .Busines.sLINCs help smaller firms ... 
• 	 Obtain technical advice 
• Enhance management development 

e Access sources of financing 

/. 


• 	 Increase marketplace-credibility 
• 	 Enter subcontracts and joint ventures 

• 	 New private sector BusinessLINC coalition will 
work with local commun'ities to foster more 
BusinessLINCs. 



OUTLINE OF POSSIBILITIES FOR A BRAINSTORMING SESSION: . 
ON THE NEW MARKETS TOUR 

Date TBD for early September 

Please give some thought to the following ideas prior to the brainstorming session. Also come 
prepared with your own ideas and possibilities for the next New Markets Tour: We will need to 
distinguish the second tour from the first. Your suggestions and ideas will be important to 

. shaping the locations and events for the next New:Markets trip. 

Possible IdeaslThemes 

• Welfare to Work Partnerships 

•. Agricultural Opportunities 

. . 
• Conference on New Markets Research and Data 

• The Role and Involvement of the Legal Community in New Markets 

• The Role and Involvement of Sports Teams and Organizations in New Markets 

• The Role and Involvement of Universities and Community Colleges 

• Livability Agenda 

• Programs Created by Local Municipalities and States 

Geographic Possibilities (with a focus on places we did not visit on the first tour) 

• A community heavily dependent on agriculture 
, , t 

• A community heavily dependent on large manufacturing 

• Newark, NJ 

• Northeastern Cities 
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. .. . 
II.. REpORT 01'1 RECENT EVENTS/AcTIVITIES 
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OUTLINE OF POSSIBILITIES FORA BRAINSTORMING SESSION 
ON THE NEW MARKETS TOUR 

.'if tty.:, S" f\ [~~
Date TBD for early September I ' v 

' h h h fi 11 "d . h b' . '. br-AOIY~)Please gIve some t oug t to teo owmg 1 eas pnor to t e ramstormmg seSSlOn. so come 
prepared with your own ideas and possibilities for the next New Markets Tour: We will need to 
distinguish the second tour from the first. Your suggestions and ideas will be important to 
shaping the locations and events for the next New Markets trip. 

Possible Ideasl.Themes 

• Welfare to Work Partnerships 

• Agricultural Opportunities 

• Conference on New Markets Research and Data 

• The Role and Involvement of the Legal Community in New Markets 

• The Role and Involveme~t of Sports Teams and Organizations in New' Markets 

• The Role and lri~olvement ofUniversities and Community Colleges 

• Livability Agenda 

• Programs Created by Local Municipalities and States 

Geographic Possibilities (with a focus on places we did not visit on the first tour) 

• A community heavily dependent on agriculture 

• A community heavily dependent on large manufacturing 

• Newark, NJ 

• Northeastern Cities 
,', 
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I. 	 UPCOMING NEW MARKETS EVENTS/AcTIVITIES

.£ - Cabinet Events' Master Calen~4~1#r/ <\."'-. . wL -" \{

#". - Arkansas Visit to ~he Delta (Fall)...;;, WMr-ro ~A1L ...~~"\~~~"'" ....I d.tAk~'-1
.j?" • ~rark, NJ/New Jersey Nets Event (Fall) . . 

~~ .. -·2 New Markets Tour (Fall) \ . '. 

. . -!I.-, Sites Visited by President Glihtonon the T04r - Coordination with Key Coordinators 
Jf"" (..\~c(,1 ~1.'I\v...~ (\bH~\V(\' ".. . . 

\t, t':)'~ .' .:. . . 

II. PROCESS FOR NEW MARKETS EVENTS/AcTIVITIES' . . 

- Lead White House Contact - National Economic Council 

- Working with Scheduling/Advance. 

III. NEW MARKETS DATA/RESEARCH GROUP- EXECUTIVE ORDER 
, 	 ~ 

IV. SUCCESS OF BUSINESsLINC EVENT _ 

V. 

VI. 

VII. 

i 
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I New Markets Follow-Up Timeline1 


U.s. Department of Labor 

(July 27, 1999) 


July 19, 1999 - Address to National Association of Counties Annual Meeting, St. Louis. 


July 20, 1999 - Radio Interview with Tom Joyner Show (national audience) 


August 3-4, 1999 - Welfare-to-Work Promising Practices Conference (wi porus, Secretaries 

Daley, Slater and Administrator Alvarez), Chicago 

August 5, 1999 - Opening ofClllcago Job Corps Center 

August 12-13, 1999 - Appalachia SUIrimit (wi Secretaries Cuomo, Glickman and Slater), 
Kentucky and West Virginia (possible) 

September 16, 1999 - PEPNET Awards, Washington, D.C. 

September 1999 - Ba~k-to-School Event (LocationlDate TBD) 

September 1999 - Welfare-to-Work Third Round Competitive Grants Announcement 
(LocationlDate TBD) 

SeptemberlOctober 1999 - Foundation Roundtable on Youth and Screening ofPSAs (New 
York, Date TBD) 

September 27, 1999 - Boston Economic Summit (wi Senator Kennedy) (message TBD) 

October 1999 - MOD signing with CNS, DOJ and DOD 

December 1999/January 2000 - Youth Opportunities Grant Announcements (location TBD) 

INOTE: All events are with the Secretary, unless otherwise noted 



I. UPCOMING NEW MARKETS EVENTSI ACTIVITIES - MASTER CALENDAR 

• Cabinet Events 

• BusinessLlNClThe Business Roundtable -- National Announcement (August) 

• Arkansas Visit to the Delta (Fall) 

• Newark, NJlNew Jersey Nets Event (Fall): ~~Ll-k.~(l --e.-J 
nd

• 2 New Markets Tour (Fall) ------ ~ 
• Sites Visited by President Clinton on the Tour 

II. COMMUNICATIONS WITH OPL ON CORPORATE INVOLVEMENT IN NEW MARKETS 

EVENTS 

III. UPDATE ON NEW MARKETS DATA/RESEARCH GROUP - EXECUTIVE ORDER 
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AGEN])J\;:E9R:NEW':MARKE'F8.. , :'i':'MEEtIN~i; . . '.. , 
Room 231 OEOB; 3.:00 ­ 4:00 pill 

, July27,J999 ' 

'IV. '-NEW MARKETS DATAlRESEARCH GROUP ­ EXECUTIVE ORDER .. 

.. ~:n:·'~'.~'i~~\k~l'rt',: , •..... ' 

VII. OTI1ER ISSUES/QUESTIONS. -



AGENp~,'F~fi~r'~AJM(ETS', 

Room23JOEOB; 3:00 - 4:00 pm 

, July 27, 1999 ;,' 

. I. ' UPCOMING NEW MARKETS EVENTS/ACTIVITIES - MASTER CALENDAI~ 

• Cabinet Events 

• BusinessLINC/The Business Roundtable -- National Announcement (August): 

o 'Possible DC,Event " 


GlArkansas Visit to the Delta (Fall) 


., Newark, NJlNew Jersey Nets Event (Fall) 

'd ' ' ' ", .

• '211 New Markets Tour (Fall) 

II. PROCESS FOR MAINTAINING NEW MARKETS EVENTS CALENDARS 

III. CORRESPONDENCE AND PHOTOS'FROM THE WI·IITE HOUSE ONTHE TRIP 

IV. 'NEW MARKETS DATA/REsEARCH GROUP '- EXECUTivE,ORDER 

, ,. ,.' " . 
" ~''. ,:,' 

V. CqMMUNICATIONSMATERlALS:- PAP~RFORNEWMARKETS 

. ;', 

VI.' ' 'LEGISLATIVEISSUES' 

• Introduction of Legislation 

•. Sponsorship List 
J . . 

• Briefings, ' , ',' , " 

• Legislative Event (AugustS) , 

VII. OTHER ISSUES/QUESTIONS 
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I. UI'COIVIING NEW MARKETS EVENTS/ACTIVITIES - iVIASTER.C·\LENIMR 

• Cabinet Events . 

• BusinessLINC/The Business Roundtable-- National Announcement (August) 

• Possible DC .Event . 

• Arkansas Visit to the Delta (Fall) 

•. Newark, NJlNew Jersey Nets Event (Fall) 
".' , 

• '. 2nd New Markets Tour (Fali) 
, : 

U.· PROCESS FOR MAINTAINING NEW MARKETS EVENTS CALENDARS 

III. COI~RESPONDENCE AND PI'IOTOS FROM TIIE'Wl-lrfE HOUSE ON Tim TRIP 

. IV~ . NEW'MARKETS DATAIREsEARCH GRoup-EXECUTIVE ORDER
" ',.., '.. 

V" 

. VI.' 

. COMMUNICATIONS MATERIALS'-- PAPER FORNEW·MARKETS·· , " -.' .', -'.' .. ', . , , .,. . . 

. LEGISLATIVE ISSUES: .' 

': . ;,'" ... : "'. 

',.-.....;., . 

. ! : 
• Introduction of L<:;gjslation' 

'. 

• Spolisorship List. . . .' '... 

• Briefings" 

• Legisl~tive.Event (August 5) :. 
. " ..... .., 1 . 

VII. . OTHER ISSUES/QUESTIONS 

, .. ,' 
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l 

L 	 REPORT ON TRIP ANI) STATUS OF TIlE NEW MARKETS INITIATIVE 

n. 	 ONGOING INTERAGENCVWORKING GROLlP MEETINGS .;,~-Jf 

III. 	 MASTER SCHEDULE FOR DELIVERABLES 
, 	 . 

• 	 Cabinet Deliverables (grant announcements related to New Markets; cabinet visits to . 
the six communities visited on trip, etc.) 

• 	 Oth~r Public Sector Deliverables (i.e., Executive Order. for New Markets Data 
Collection)' . '. " 

• 	 Unannounced Corporate Deliverables / 
• 	 .Other Deliverables not Closed Prior to the Tour 

IV. 	 CEO FOLLOWUP 

V. 	 COMMUNICATIONS MATERIAL ON NEW MARKETS 

• 	 Consistency . " .' ~~\I\rtf-A: ' 'So 
• 	 Defipition ofNew Markets '- wu C\Mr0\~h '\-<.r'rt~. til' ~ 

. l' M . I ' h •• L U ,. ~ t ...a ,~" . . . ,.'
• . Legis abve atena s .- W I"W, ~ 0J.l""'V~. 	 . ". "'rtw)'f\" 

.' 	 . ' '. ' . , . ". . . . ,<l)1...t.:~ J t..?I, fV ' ..', .' 
VI.:' tEGiSLAl'~VE'STl~~TEGY: './ ~~0~PtvJI/.-L~ ~((. i~'(,I.t:::J~· '"'hOYj' 

.. ', . '. . ...' . . . 'U...... ...,..\, ./": ,,"" ..y"y-\.!' ''''' ... ' 
. . . . ~w" IS j Y .....·" ." 

, '.\ "Introduction.of Legislation ~\LJ '.t . :'. .... .' . , .'.' '. " 'J!Ari1J tl-L ' 
f n !vb.l( ..... .".._"711'\-.'. . . /;t.~ LP - 'c..£<;> ~-n" .: .. 

~Ihz ~.LegislativeEvent(TBD) ,.~S~A~l ~-'-f ~. ~,~0.? .. ,.. '. 
. J w4,..J .... ", . ..'- ..N\Lu.1r-d.t;JJ (':.A/fJ i- vJf..: . 

. , " VII. . UPCOMING/ONGOING NEW MARKETS EVENfs " 

war}f-bt ~~ Cabinet'Events ":",POTUSNP right offirstre:fusal~.

'-'!-t..C.,·nY,lS. r1 , ,..' . 

,"'{ .. '.' '. .". BusinessLrNCJThe Business Roundtable -- National Aimouncement(August) 


'. 	Arkansas Visitto the Ddta(August) 

,. 	 Newarlc,NJlNew Jersey Nets Event (Fall) , 


2nd
• 	 New Markets Tour (Fall) 

• 	 Process for Maintaining New Markets Events Calendar with Cabinet Affairs 

! fl!J~ t~i~~&, . ",[,.;(,.k",\ ... ~').jo/IJ""" ~;~,~;~.::~, 
oe'fl<2-L~~~'f .~.~ ,JKvt+1J c?D· 0 UO Sfy,~ r-(. 
~~~~)~ ~'i \lMfw(ff ' 
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