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"Hughes, Pamela" <Pamela_Hughes@ed.gov> 
02115/200003:07:16 PM ; 

Record Type: Record 

To: Ruby Shamir/OPD/EOP 

cc: 

Subject: RE: Reach Out and Read 


The Prescription for Reading Partnership was coordinated by the First Lady's 
Office, I think by Jen Klein ..1asked several times in'199B and 1999 for 
more information,to update the 199B progress report an~ to promote the. 
First Lady's ongoing efforts, but never received any information from Jen or 
the FLOTUS press office. I've told reporters about it1but was unable to 
provide any paper to follow up once I shared my last press kit, so I stopped 
flacking it. 

, 
I did include the Partnership in a book on reading I produced for Riley last . 
summer. It's a little dated, but here's what we published: 
Prescription For Reading Partnership 
Championed by First Lady Hillary Rodham Clinton, Prescription for Reading is 
a national partnership led by Reach Out and Read, Born to Read (of The 
'American Library Association), Scholastic. and FirstBo.ok. Launched in 1997, 
the program challenges booksellers, publishers, libraries, hospitals, 
pediatricians, health centers and others to work together to ensure that 
infants and toddlers who visit doctors have access to books and are read to 
regularly. 
Among the partnership's accomplishments are: \ , 
* An increase from 150,00 to 750,00 children {served by Reach Out and 
Read. 
* An increase from 500 to 4,500 doctors and nurses trained to 
"prescribe" reading. 
* Contributions made by Scholastic and· First Book of more than 235,000 
books. 
" Distribution of more than one million books by participating 
doctors. 
In support of this program, Mrs. Clinton has launched Reach Out and Read 
programs in Baltimore, Chicago, Washington, DC,and New York City .. 
Contact: 
Nicole Rabner 
Prescription for Reading 
Office of the First Lady 
The White House 
Washington, DC 20500 
(202) 456-7263 

Sorry this is so meager, but if you find any more about it, please let me 
know, as I continue to have opportunities to shine light on the First Lady's 
innovative approach toward literacy! . . 

http:FirstBo.ok
mailto:Pamela_Hughes@ed.gov


I . 
You might get some insight on the status of the Partnership from Matt Vena 

at Reach Out and Read in Boston '(617/638-3425). He was a participating 

member. 1know ROR got $2 million in federal funds'this year from a budget 

item inserted by Ted Kennedy and are growing by leaps and bounds. The First 

Lady has done several big events for them and should share credit for their 

evolution from a small, brilliant program to a nationally significant force 

for change. . 


For example, in 3 years, they've. grown from 36 to 600 sites, i'n 48 states 
and DC, reaching 1 million children per year! Working with donations and 

. deep discounts from Scholastic, Houghton Mifflin, Random House, Darling 
Kindersley, Candlewick Press, Bantam, Doubleday, Dell; First Book, and 
others, they are getting 2 million books to needy families annually. They 
have formed a 501 (c)3 and also just got a h~lf million dollars from the 
state of MA. Their web site is www.reachoutandread.org . 

.' 

Good luck and please ask if you have any more questions I might be able to 
j : • answer. , 


> -----Original Message----- \ 

> From: RubLShamir@opd.eop.gov [SMTP:RubLShamir@opd.eop.govj 

> Sent: Monday, February 14, 20007:36 PM 

> To: pamela_hughes@ed.gov 

> Subject: Reach Out and Read 

> 

> Hello Pam, 

> 

> I work with Ann O'Leary in the First Lady's office and she suggested that 

>1 
> contact you for information on Reach Out and Read/the Prescription for 
> Reading Partnership. In April 1998 the Partnership came out with a 
> progress report on the its accomplishments and I was looking for an update. 
> on how far ROR or PFR or both have come since PFR was established in 1997. 
> I appreciate your help. Thanks. 
> 
> Ruby 
> 456-5696 
> 

I 

mailto:pamela_hughes@ed.gov
mailto:RubLShamir@opd.eop.gov
http:www.reachoutandread.org
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Highlights of the First Year 
In tlte one year since the Partnership 
was launched: 

•The number of children served by Reach Out 
and Read (ROR) - the 9 year old program 
where doctors are trained to integrate early 
childhood learning into children's healthcare, 
and then "prescribe 11 reading to parents when 
they bring children in for check-ups, and give 
them free books - increased from 150,000 to 
750,000. 

• More than one million books were given free 
to families by ROR doctors - each one 
accompanied by encouragement and sugges­
tions' on how to read together. 

• The number of hospitals and community 
healthcare centers actively participating in the 
ROR program has increased from 80 to 213. 
Thanks to the leadership of the National 
Association of Community Health Centers and 
the National Association of Children's 
Hospitals and Related Institutions, there are 
now ROR programs in 43 states. 

• 4,500,physicians and nurse practitioners were 
trained in early literacy development. 

• The American Academy of Pediatrics recog­
nized that reading and books were an integral 
partof a healthy childhood. They established 
the encouragement of literacy as a "standard of 
care" for all children, and are taking steps to 
integrate it into the residency training for all 
pediatricians. 

.More than 235,000 new books were donated to 
ROR by Scholastic and its partner First Book. 
Another 60,000 books were donated by 
Random House. In addition, a system to pro­
vide books at the lowest possible cost was put 
into place by a consortium of leading publish­
ers and First Book. ' 

• The number of libraries participating in the 

American Library Association's' (ALA) Born 

to Read program a partnership between 

librarians and health care professionals who 

reach out to expectant parents, conveying'the 


, importance of having healthy babies who are 
developmentally ready to read- expanded 
from 5 to 309. Some 360,000 families in 25 states 
were reached by these programs. 

, • The American Booksellers Association 
distributed 200,000 free copies of Read to Your 
Bunny by Rosemary Wells to families through 
health care providers and bookstores. 

• 5 million copies of a IIReading Checkup Guide" 
were prepared by Reading is Fundamental 
(RIF) with support from Visa,. and distributed 
to parents via pediatricians and the American 
Academy of Pediatrics. . 

• A public service TV ad campaign promoting 

reading to young children ran on ABC ' 

television stations. 


• A multi-lingp.al book publishing program was 
developed by Scholastic and the RR Donnelley , 
Company. These children's books published 
in 10 different languages"ea,ch with the English 
translation on the same page - will serve the 
millions of families whose native language is 
not English. 

• The AssociatiQn of American Publishers con­
tinued its financial support to ROR, and devel­
oped an advertising and promotional campaign 
called "Designated Reader" designed to spur 
more reading to ,children. 

• A number of foundations not only fulfilled 

their generous financial commitments to ROR, 

but expanded them. 


I

I 


http:multi-lingp.al
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I Snapshots from the Field 

I Children's Hospital, 
Oakland, CA ' 

I One of the attending pediatricians shared this 

I 
anecdote about the impact of the Reach Out and 
Read program. "I was in the clinic today and the 
kids said, 'Yes!' and jumped up and down when 
they heard they got a book! 'u 

They were so excited! And t thought how nice, 

I ,that they associate getting a book with coming to 

I 
the doctor. t think that the program is really 
catching on! How nice that they relate coming to 
the doctor in a positive light, versus being a scary 
experience." 

I "Wakanayeja Yawapi" 

I 
("Children Read" in Lakota Sioux) 
Rosebud, SD 
Lucy Reifel, MD 

I 
Dr. Reifel, the lone pediatrician, loads her van 
with medical supplies and children's books prior 
to conducting well-child visits at community cen­

I 
ters and halls throughout the Rosebud 
Reservation. Due to the highest teenage preg­
nancy rate in the state, Dr. Reifel stresses the 

I 
importance of reading to teenage mothers. Not 
only does she distribute the books; she is often 
the only volunteer reader. There are no libraries 
or bookstores on the reservation, so her efforts 
are especially appreciated. 

I 

I 

I 


/' 

The Prescription for Reading Partnership, 

Background 
When First Lady Hillary Rodham Clinton first convened a 
meeting of "interested parties" in the winter of 1997, the topic 
of doctO,rs being trained in early childhood learning and reading 
had noi yet entered the public's collective consciousness. But 
or the dozen or so representatives from healthcare organizations, 

the American Library Association, foundations, and trade 
associations, the First Lady's spotlight on the issue reinforced 
what they knew to be trUe, and what was soon recognized as a 
critical opportunity. 

That recognition was based on the growing scientific evidence of the 
importance of parents regularly reading to their children from as 
early as six months of age. And it was based on the 8 years of clini­

, cal evidence about the influential role healthcare professionals ­
pediatricians, nurses, and others - could provide by "prescribing" 
reading to mothers when they brought their young children in for 
check-ups. ' 

Since 1989, when a team of pediatricians and early childhood 
educators from Boston City Hospital collaborated to create a 
program that integrated the encouragement of early literacy into 
standard pediatric health care, the evidence'of that involvement 
has become apparent. Parents who participated in Reach Out and 
Read programs are up to 8 times more likely to read to their 
children than parents who have not been exposed to this pediatric 
influence. 

Similarly, there is a noticeable, positive impact on parents who 

have been exposed to books and reading through the' American, 

Library Association's Born to Read program - which reaches out 

even earlier, tomothers-to-be. $ince 1995, the ALA's five Born to 

Read demonstration sites have shown that the integration of 

pediatric\care, literacy outreach and books can make a difference 

in preparing children to be successful readers. 


In March, 1997, recognizing the underlying support from key 
pediatricians, early childhood educators, and literacy advocates 
for the concept of pediatric involvement in literacy - and aware 
that the upcoming White House "Brain Conference" would 
generate greater public understanding - the First Lady's Office / 
conyened one more meeting. 

But this time something more than just an enhanced awareness 
of .the problem - and a recognition of some interesting, success­,
ful, b~t isolated initiatives - emerged. 

, 
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Snapshots from the Field (Contd) 

I 
I 
I 
I 
I 

Children's Hospital Oakland 

Oakland, CA 

Hilary Bethke, MD 


"I have a family in my clinic whose mother has 

I exceptionally poor control of her five and a half 

I 
year old twins. Although it rarely happens with 
other families in my clinic, Jasmine routinely ends 
up in time-out during her visits. That day was one 
of the worst: 4 five minute time-outs! When'l 
asked her what the mailer was, she said that she 
couldn't find her book. I said that she could take 

I home any (used) book that she wanted: She 

I 
said, "But I want the book YOU gave me." I was 
touc~ed that my involvement was so important 
to her. 

I 

The most important thing that ROR has done 
for us is the First Book partnership. By making it 
possible to purchase books cheaply, ROR-Boston 
and First Book have functionally raised thousand of 
dollars for us. The more books we buy, the more 
money we don't have to raise. I am grateful on a 
daily basis for this alliance." 

I 
I 
I 
I 

Responding to Mrs. Clinton's challenge to make something 
happen, a loose amalgamation of health care professionals, litera­
cy advocates, and trade association representatives coalesced into 
a focused, coordinated task force: the Prescription for Reading 
Partnership was born. 

On April 16, 1997, in the Roosevelt Room of the White House, 
the First Lady launched the Partnership, discussed its goals, 
and announced the initial commitments from the partners. These 
commitments formed the basis of the last year's accomplishments 
discussed in this first Annual Report. 

Mission and Goals 
The mission of the Partnership is to ensure that: 

• We create a nation of readers. 

• We support at-risk parents in their role as the child's first 

teacher. 


• Every child has the opportunity for healthy brain development 
through early stimulation of language and listening skills. 

• Every chila develops a love of reading as the basis for lifelong' 
learning. 

• We meet the America Reads Challenge of having every child 

read on level by the end of third grade. ' 


, • We break the cycle of illiteracy and poverty allowing all ctiil­
dren to achieve their dreams. 

The goals of the Partnership are to ensure that by the year 2000: 

• Reading and books will be recognized as an integral part of 

a healthy childhood, and the encouragement of emergent 

literacy will be formally integrated into the pediatric "standard 


of care" for all children, and into the residency training of all 
, pediatricians. 

• Expectant parents will be apprised of tips for "raising a reader" 
through pre-natal clinics. 

• Every child under the age of six will receive a "prescription for 
daily reading" from every pediatrician during every well-child 
check-up. That prescription will reinforce parents' daily reading 
to children, the importance of helping children grow up with 
books, and will be accompanied by advice and support from the 
doctor about ways to stimulate a child's healthy growth and 
development. ' 
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I Snapshots from the Field (Contd) 

I 
. I 

I 
I 

The University of Kansas Medical Center 
Kansas City, KS 
Virginia L. Tucker, MD 

"I would IO<e to express my appreciation for the 

I book that became available for David, a 2 year old 

I 
youl')g man who was seen in my General .clinic on 
May 21, 1997 for his Kan-Be-Healthy physical 
examination. David came with his 4 year old sis­
ter, 6 month old brother, and both parents. 
The book David received was the one with pic­

I 
tures of animals. Immediately, David's sister 
pounced on it, saw the pictures and asked her 

I 
mother what the words were. She then, knowing 
the names of the animals, said "This is a __" 
and told him the name of the animal, its color and 
where it lived. They must have gone through the. 
book a half-dozen times or more, before he fin­

I ished his clinic visil. He was particularly pleased 
that the book belonged 'to him and not to his sis­
ter. At the close of the interview and the physical, 
the mother stopped me to say t~at they were 

I most appreciative for the book. As their 

Pediatrician, I wanted to express my appreciation 

to you and others who made this possible for 


I 
 David. 


Another physician reports: 

I 
"A very difficult-to-examine 12 month old was 
given a book at the start of the exam. The baby 

I 
was thrilled and I was able to do my exam while 
he looked at the book without difficulties. Also, an 
18 month old was thrilled to receive a new book, 

I 
but Mom did not make eye contact, so I said, "Is 
something bothering you?" She t~en told me she 
couldn't read and was ashamed. I reassured her 
that she could tell the story from pictures and she 
has now enrolled in a learn-to-read program." 

I 

I 

I 


• All children and parents - will have access to books via 
local libraries, and will be encouraged to get a library card. In 
addition, librarians will provide tips on reading, and offer select 
lists of developmentally appropriate titles . 

• The 6 million most at-risk children will receive free books in 
pre-natal clinics and from pediatricians dUring'every well-child 
check-up. 

Why This Initiativ~ . 
TIte scientific evidence is now clear and compelling: babies I . 

brains are not "prewired" before birth; brain growth in the early 
years is very rapid and can be sJimulated by reading. 

Like their physical development, which requires nurturing, 
human brains also need food to grow - stimulation from parents 
and caregivers. We know that brain growth during the early 
years is very rapid and has a profound impact on a child's 
healthy development and school readiness. Not surprisingly, 
we also know that reading to children can be one of the most 
important actions a parent can take to stimulate a child's learning 
capacity. 

The Need 
Unfortunately, far too many parents are unaware of the tremen­
dous opportunity that reading on a regular basis to their young 
children can provide. According to "Starting Points," the 1994 
report of the Carnegie Corporation ofNew York, fewer than half 
ofAmerican parents read to their infants and toddlers on a 

. regular basis. 

This tendency is most concentrated among families with lower 
incomes, thereby increasing the risk of illiteraC)~ failure in school, 
drug and welfare dependency. But the problem of parents not 
reading to children crosses the entire socio-economic spectrum, 
with researchers estimating that several' million children under 
the age of six are not read to on a regular basis. 

With a quarter of all children being born into homes below the 
poverty level, there are nearly 1 million newborns - and almost 6 
million children under the age of 6 - who are most at-risk. 
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Snapshots from the Field (cant.) 

I 

I 

I 


Fair Haven Community Health Center 

I Fair Haven, CT 
Laurel B. Shader, MO, FAAP 

I "A critical component of the Fair Haven ROR pro­
gram is the Story Corner in the waiting area, where 

I 
community volunteers read stories to children of all 
ages and coach parents in reading aloud to their 
own kids. The new and "gently used" books that fill 
the shelves in the Story Corner are donated by 

I 

'individuals, schools, book stores, and religious and 

civic organizations. Children are invited and 


I 

encouraged to take home any book they like -­

more than 25,000 books have gone home so far. 

The Story Corner has completely changed Fair 

Haven's waiting-room environment for the better. 


The health care and education of our children are 

I inextricably linked. Children raised in an unstable 

I 
environment. without a loving caretaker, without a 
medical home, without proper nutrition, start their 
school lives at a clear disadvantage. The forum for 
educating our families is as diverse as the families 
themselves. We reach out to families in our exam 
rooms and waiting areas, in child care settings, 

I and the neighborhood library. We hope to cut 

I 
through the barriers to literacy and create a popu­
lation of children who reach school age healthy, 
safe, and ready to learn. We would like all of our 
children to walk down the hallways of the health 

I 
center asking 'Can I have a book today?' And for 
all of their parents to be able to say: 'That last book 
you gave her -- oh, she loved it. we read it a hun­
dred times!' 

I 

I 

I 


6­

The Opporhmity 
There is now a very real opportunity to break this pattern of 
inadequate reading and to establisl1 a new pattern: a pattern of 
more parents reading regularly to children. 

This opportunity is based on several proven and promising 
programs developed by doctors and early childhood experts, and 
focuses on early intervention by pediatricians, other health care 
professionals, and librarians. 

Pediatricians have a strong and trusting relationship with parents 
of young children. Indeed that relationship takes the form of 
"anticipatory guidance," wherein the doctor prescribes appropri­
ate, healthy behavior, and the parent expects and often acts 
on - it. One key component of the Prescription for Reading 
Partnership is the establishment of a formal link between antici­
patory guidance and reading as a medical "standard of 
appropriate care." . 

Simply put, just as immunizations, a healthy diet, and child 
safety are standards of care, reading must become a standard 
of care. 

The Strategy 
The Partnership identified 4 key elements necessary to achieve 
its goals: 

• Adequately trained and motivated doctors and librarians. 
'. 

• Health care sites where reading will be prescribed and books 
distributed. 

• Appropriate books for children. 

• Creative, compelling messages that reach the target audience 
where they are- watching TV, movies, listening to radio, 
shopping in stores- and help motivate them to read to their 
children regularly. 
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Snapshots from the Field (cont) 

I 

I 

I 


Hasbro Children's Hospital 
Providence RI 

I As the children come through the double, metal 

I 
doors and into the pediatric primary care center, 
it's not hard to tell which ones know about the RIF 
reading program here at Hasbro Children's 

I 
Hospital. They're the ones hollering, "We're going 
to read today!" 

"Reading at home is rare to nonexistent for these 
children," says the program's coordinator. "There 

I 
 are few books available at home, due to financial 


I 

constraints." The Hasbro program primarily serves 

preschool children from an urban, low-income pop­

ulation that is multicultural and multilingual. 


A one-year-old girl and her three-year-old brother­

arrive with their mother. They're just removing their 


I coats when a college-age RIF volunteer approach­

es them, book in hand. He explains to the mother 
that he's about to start reading to a few children 

I 
 already gathered. 


A few minutes later, both mother and children are 

I 

listening to the story. The walls around them dis­

play colorful posters and, on a table, there are' 
leaflets about family reading to take home. 
When the children are called into the examination 

I room, it turns out the doctor has something to say 
about reading, too. S,he talks to the mother about 
the importance of reading aloud to young children, 

I 

particularly to enhance their language develop­

ment. Then, when the exam's finished, she guides 
the family to a big batch of RIF books and explains 
that the children can each choose one. They're 

I delighted! 

I 

I 
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Commitments vs. Accomplishments 
When the Partnership was launched on April 16, 1997, a 
list of commitments from the partners was announced. 
The "delivery" on these promises was significant and 
encouraging: ' 

Commitment: 
liThe Reach Out and Read National Training Center" at Boston 
Medical Center will train 10,000 pediatricians and pediatric 
residents by the year 2000 to implement Reach Out and Read 
programs in their local communities." 

Accomplishment: 

Reach Out and Read trained over 4,500 pediatricians and 

nurse practitioners in early literacy development, putting it 

well on its way to its goal of 10,000. 


Commitment: 
liThe National Association of Community Health Centers' 950 
member health centers will implement Reach Out and Read 
programs reaching one million parents and children by the year 
2000; and 

Commitment: 
The National Association of Children's Hospitals and Related 
Institutions will challenge its 150 member hospitals to serve as 
training sites for Reach Out and Read programs, and is setting a 
goal of tripling the number of early reading programs currently 
operating in children's hospitals across the country by the year 
2000. NACHRI will also disseminate information through its 
children's hospital members to parents about the importance of 
daily reading." 

AccomplislJment: 

Reach Out and Read, working with the National Association of 

Community Health Centers and the National Association of 

Children's Hospitals and Related Institutions successfully 

increased the number of health care sites from 80 to 213. As 

a result, the number of children served by ROR-trained doctors 

increased from 150,000 to over 750,000. 


Accomplishment: 

NACHRl's summer 1997 edition of Children's Hospitals Today 

magazine carried an article promoting early reading programs 

to its readership of children's hospital CEO's administrators, 

trustees, clinicians, and community supporters. 
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Snapshots from the Field (cant) 
(Hasbro Children's Hospital) 

I 
Back in the waiting room, the RIF volunteer 
admires the three year old's new book, and talks 
with the child's mother, who is surprised to learn 
that the public library has free "storytime" hours 
when librarians read books aloud to young chil­
dren. She wasn't sure that the library was free. 

I Maybe she and the kids will go to the preschool 
reading hour next week. . 

I With coats.back on and books clutched tightly in 
hand, the children and their mom say goodbye .. 

I 
Note:' The RIF program at Hasbro contifJues 
to grow. Today, more than 150 volunteers are 
involved and over 14,000 boqks are distributed 
annually, thanks to increased funding from Abbott 

I· Laboratories, Billy Andrade Children's Charities, 

I 
and golfer Brad Faxon. Dr. Pamela High, MD. 
works with a hospital-based committee to coordi­
nate the program. library was free. Maybe she and 
the kids will go to the preschool reading hour next 
week. 

I 
I 
I 
I 
I 
I 
I 

Accomplishment: 

A special NACHRI publication, "Healthy Children in Healthy 

Families," featured a nuts and bolts article on how to estab­

lish a ROR program at a children's hospital. This publication 

was sent to community education directors, child advocacy 

directors and clinicians at children's hospitals nationwide. 


Accomplishment: 

NACHRl's consumer newsletter for parents, Starting Out 

Healthy, brought the message of the importance of early 

reading to more than 400,000 parents. 


Commitment: 

"The American Library Association will work with the nation's 

16,000 publicJibraries to establish Boni. to Read programs, 

promoting partnerships between librarians and health care pro­

fessionals. teaching the critical importance of reading and pre­

school learning to parents of the 4 million babies born each year." 


Accomplishment: 

The ALA made Born to Read an overall priority of the 

Association. The program was heavily promoted to its 

members, and it received significant press coverage in both 

American Libraries - the ALA's own official journal and in 

School Library Journal, where it was a cover story in July. 

As a result, the number of Born to Read sites increased 

from the original 5 demonstration projects to 309. Some 

360,000 families in 25 states are currently reached by these 

Born to Read programs. 


Accomplishment: 

Born to Read received Federal funding for expansion in 

the state of Florida. Ten training teams worked throughout 

the state not only to expand Born to Read, but also to 

coordinate efforts with Reach Out and Read, thereby 

enhancing both the quantity and quality of service to 

families. . 


Accomplishment: 

To further the coordination of the BTR and ROR programs, 

Dr. Robert Needleman, one of the founders of ROR partici­
pated in a program at the Public Library Association ./ 

National Conference in Kansas City. At the same confer­

ence, Dr. Wendy Turnbull and Helma Hawkins from the 

Kansas City area talked about the success of the BTR 

project developed locally. More than 150 librarians from 

across the country were in attendance, most of who have 

requested further information about both programs. 
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Snapshots from the. Field (cont) 

I 

I 

I 

I 

Mississippi State Department of Health 
Immunization Program 
When the Mississippi State Department of Health 
decided to provide some sort of incentive for par­

I 
I ents to bring their children for their initial and fol- , 

low~up shots as well as WIC certification, they con­
sidered t-shirts or tote bags as opposed to the his­
toric candy incentive before they hit on a book. To 
Mississippi Department of Health officials, literacy 
and health are a natural partnership in the develop­
mental life of the children. 

I Under the name "Healthy Start/Smart Start," the 
Mississippi ~tate Department of Health 

I Immunization Program began a partnership with 
Reading Is Fundamental. The goal is to provide 
books to children during their two, six and 12 

I 
month immunization visits at all 110 Mississippi 
State Department of Health clinic sites. Children 
served also include older children who come for 
immunizations or come with younger siblings. 

I Virtually any child who comes to a clinic can 
choose a book as part of the program. 

I 
Mississippi, which has the lowest per capita 
income in the nation, the highest teen pregnancy 
rate, the highest school drop out rate, the lowest lit­
eracy level, and one of the highest infant mortality 

I rates, also has one of the most active and accessi­
ble public health systems. The MSDH provides at 
least 85% of all childhood immunizations and pre­

I natal care in the state. Because clinics are located 
statewide and can be found in especially rural 

I 
areas, the program is reaching the neediest of 
Mississippi's children. Most health clinic patients 

I have little or no money to purchase books. Many 


I 

are unaware of the importance of reading to chil­

dren at an early age and its link to success in 

school. 


I 


Commitment: 
The American Academy of Pediatrics will provide its 53,000 
members with a specially designed prescription pad to promote 
daily reading and~ age-appropriate activities to stimulate a 
child's early learning. It will also distribute to its membership 
checklists for parents and developmental milestones so that they 
can measure their child's growth and development. 

Accomplishment: 
The Academy has undertaken activities to: Formalize the 
Academy's support of reading initiatives and ensure an 
internal structure to address them. The charge to the AAP 
Committee on Early Childhood, Adoption and Dependent 
Care' was expanded to include development and oversight 
of programs that promote reading. 

Accomplishment: 
The Academy also took steps to ensure that all relevant 
AAP policies and programs identify and promote the need 
to read to children at an early age. The AAP manual 
Guidelines for Health Supervision directs pediatricians to 
discuss using books and reading to children at many of the 
well-child visits from birth through age 3. 

Accomplishment: 
A session on the uReach Out and Read" program was held 
at the AAP 1997 Annual Meeting in New Orleans to educate 
pediatricians on the promotion of reading . . In addition, the 
Academy initiated development of a technical assistance 
packet to help pediatricians identify literacy development 
programs, free or low cost book suppliers, and recommend­
ed reading lists. Academy staff continues to provide 
information and referrals to pediatricians and others as 1:1 
technical assistance service. 

Commitment: 

1/ As part of their ~omm:!tment to America Reads, Scholastic Inc. 

and their partner First Book will fill the prescription of 200,000 

new books through a partnership with pediatricians and health 

care professionals participating in Reach Out and Read and Born 

to Read programs. 


In addition, for every $100,000 raised in the support of 

Prescription for Reading, Scholastic will contribute an additional 

5,000 books; for every $500,000 contributed, an additional 35,000 

books; and for every $1 million, 100,000 new books." . 
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Snapshots from the Field (cant) 

(Mississippi State) 


I 
I 
I 

Before the program was put into place, focus 
groups were conducted to ensure books would be 

I an effective incentive for parents to bring their chil­

I 
dren in to get their shots. Health clinic clients are 
encouraged to take part in the process of reviewing 
titles and play an active role in the book selection 
process. 

I 
The program recently began its second year with 
an increase in state funding--up to $350,000. The 

I 
Mississippi Department of Health expects to serve 
up to 60,000 children throughout the state during 
the year. Every child who receives an immunization 

I 
receives a RIF book and every child who enters a 
clinic is offered a'book. To emphasize the link 
between a healthy and smart start for children, a 
video of Mrs. Pat Fordice, First Lady of Mississippi 
reading Itchy, Itchy Chicken Pox plays in the wait­
ing rooms of the clinics. 

I 
I The Mississippi Department of Education, Rotary, 

and the Governor's office provide volunteers for 
this statewide RIF program. Volunteers read with 
patients, share books and fun activities, and talk 
with parents about the importance of reading. 

I 
I 
I 
I 
I 

Accomplishment: 

Scholastic and First Book together contributed 235,000 

books to Reach Out and Read. These books were allocated 

as "book credits" to new ROR sites, allowing each health 

care center to select the books that were most appropriate 

for their population. 


Accomplishment: 

First Book initiated a system to provide books at the lowest 

possible cost and secured the participation of a dozen 

leading publishers. 


Commitment: 

"Random House Inc. will contribute 5,000 books a month for 

twelve months, totaling 60,000 new books to pediatric Reach Out 

and R.ead programs." 


Accomplishment: 

Random House delivered 60,000 high quality paperback and 

board books to ROR sites all across the country. 


Commitment: 

"The American Booksellers Association - through its 3,700 

member bookstores across the country - will recruit 50,000 read­

ing tutors and other volunteers for the America Reads Challenge, 

linking volunteers to health care professionals working with 

early reading and literacy programs. The recruitment drive will 

be launched at BookExpo America at the end of May. . 

Additionally, any new children's books remaining following the 

BookExpo convention will be distributed through First Book to 

Reach Out and Read Programs." 


Accomplishment: 

With the concurrence of the other partners, the ABA did not 

recruit volunteers. Rather,' it made available more than 

200,000 free copies of the Rosemary Wells book, Read to 

Your Bunny, which dramatizes the importance of reading to 

children in a simple, colorful story. In addition, a literal 

"prescription" for reading to the child was given to parents 

at the time of the child's check-up. Plus it promoted the 

program through a beautiful poster distributed to book­

stores. 


Accomplishment: 

The ABA contributed more than 5,000 books from its 

BookExpo convention to ROR programs. 




11 I 

I 

I 


Snapshots from the Fteld (cont.) 

I 

I, 


I 

I 

Carla Morris, Children's Librarian 

Provo Library, 

Provo, Utah 

I 
"The Born to Read program has had a major 
impact on our programming, circulation, and book 

I 
selection. There is a real need for infant program- . 
mingo We have seen our Book Babies class grow 
from just a few mothers and babies to up to 45 in 
each class. Our board books are always checked 
out. By providing this focus on our infant popula­
tion, we send out a vital message: Reading to your 

I infant is as important as daily food and care. It 

I 
attacks illiteracy on the preventative end. It only 
takes a few minutes, to read to your baby, but the 
benefits reaped as lifelong;" 

I 
I 
I 
I 
I 
I 
I 
I 

\ 

Commitment: 
liThe Association of American Publishers will provide the Reach 
Out and Read Training Manual and other ancillary materials 
used in ROR programs across the country. AAP is also making 
an initial contribution to help fund the start-up of a statewide 
Reach Out and Read initiative starting up in. Texas." 

Accomplishment: 

The AAP continued to provide financial assistance to ROR 

for its training manual, related materials and the Texas. 

launch. In addition, the AAp, under its new President, Pat 

Schroeder, took the lead in attempting to "crack the culture" 

and get across the message that from early infancy on, 

reading aloud to children is as important to their welfare as 

buckling them into car seats and providing good nutrition. 


Accomplishment: 

Working with the institute for Civil Society, a private non­

profit foundation and think-tank, the AAP brought together a 

diverse group of individuals and organizations to explore a 

new "Designated Reader'~ initiative. Designed to encourage 

and empower adults to read to a child every day, the 

"Designated Reader" prqgram will get its first public expo­

sure at the 1998 BookExpo America in Chicago. 


Commitment: 
"Reading Is Fundamental, the nation's oldest and largest chil­

dren's literacy organization, will reach nearly 4 million children 
this year ensuring that each receives at least three new books of 
their own. Among those served are many of the nation's 
youngest and neediest children in health clinics, immunization 
programs, hospitals, and Reach Out and Read programs." 

Accomplishment: 

With sponsorship from· Visa, RIF created the "Reading 

Checkup' Guide," which covers the six stages of early read­

ing development and was designed to give parents practical 

information about helping their children grow up reading. 

The "Reading Checkup Guide" was endorsed by the 

American Academy of Pediatrics, which helped distribute 

more than 5 million copies through their membership. 


Accomplishment: 

With the sponsorship of Nestle USA, Reading Is 

Fundamental created a library at MCV Hospital's Children's 

Medical Center in Richmond, Virginia. The library, located 

adjacent -to the waiting room of the Randolph Minor Pediatric 

Group Practice, provides a comfortable place for families 

with children. to read with and to their children. 
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Snapshots from the Field (cant) 

I 

I 

I Patty Reid, Bureau Director of Children's Health 

Services 
"Young parents need all the help and encourage­
ment they can get. Along with medical information 

I and helps. the importance of nurturing a child with 

I 
books and reading provides a nice balance. We 
see the surprised and pleased looks on the faces of 
new mothers as they go home from the hospital 
with their Born to Read packets." 

I 
I 
I 

"-. 

I. 

I 

I 


Approximately 22,500 pediatric patients visit each year. 
Books are available for reading while waiting for appoint­
ments, and young children will be able to select books 
of their own to keep. The informal setting of the waiting 
room library provides a unique opportunity to model appro;' 
priate speaking and listening experiences important to 
literacy development. Volunteers are responsible for 
staffing the library, and they also hold regular story times. 
RIF and Nestle dedicated the reading room to Arthur Ashe 
in appreciation for the legacy of love, courage and books Ihe 
gave to America's children. 

Accomplishment: 
With Saban Entertainmentand the IIAII New Captain 
Kangaroo," RIF encouraged the reading habit on posters 
featuring the Captain. The Captain, whom RIF named as its 
National Ambassador, reads a book to his audience on each 
episode of his televised show. The posters were distributed 
through the American Academy of Pediatrics. 

Commitments: 

"ABC Television will produce and air a special Children First 

public service announcement highlighting the importance of 

reading to children on a daily basis." 


Accomplishment: 

ABC has in fact produced two television spots, and ran in 

them for twice the normal rotations for public service spots. 


Commitments: 

"Mellon Trust in Boston has announced a $100,000 grant to 

Reach Out and Read, and issues a challenge to other companies 

to match its $100,000 contribution." 


The Annie E. Casey Foundation has committed to a grant of 

$150,000 to the Reach Out and Read National Training Center, 

bringing Casey's long term support to $600,000. Origina'l funding 

from the Casey Foundation was used to create the Reach Out 

and Read National Training Center to support the programs' 

expansion beyond Boston. 


Irving Harris and the Harris Foundation of Chicago are 

committed to a minimum of $100,000 in grants to initiate a city­

wide implementation of a ROR program in Chicago by 2000. 


The Dreyfus Corporation in New York City has announced a 

$50,000 grant to Reach Out and Read for New York City 

programs. 


c 
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Accomplishment: 

All of these pledges were fulfilled, and as a result, there has 

been a major expansion in the number of Reach Out and 

Read sites. 


Commitment: 

uThe National Association of Chain Drug Stores, and the 

National Community Pharmacists Association, representing the 

nation's nearly 60,000 community retail pharmacies, will distrib­

ute reading tips for parents and suggested book titles to parents 

coming to the pharmacy to obtain medicines for their children." 


Accomplishment: 

Unfortunately, this is the single opportunity that the 

Partnership was unable to act on in its first year. This pow­

erful channel to reach and influence parents of young 

children will certainly be utilized in the year to come. 
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Looking Ahead " 14 . 

In its first year, the Prescription for Reading Partnership , 
accomplished what few public-private initiatives ever achieve: a 
true synergy where the overall achievements exceeded the sum of 
the members' individual contributions. Continuing that 
collaboration and dedication to shared goals can lead to real 

changes in the levels of literacy. 

The key question is: can this rate of cooperative effort be sustained? 

Happily, the indicators are all positive: 

• Reach Out and Read has 53 applications pending from hospitals 
and community health care centers to establish ROR sites that would 
reach another 150,000 children within the next three months. 

• Applications for additional new ROR sites are expected to contin­
ue at a very aggressive pace, suggesting that at Jeast 500,000 more 
children can be enrolled and served within the next 12 months. 
Large-scale expansions are underway in Alabama, Chicago, Los 
Angeles, North Carolina, Ohio, Rhode Island, Seattle, South .. 
Carolina, Texas, Vermont, and Westchester County, New York. 

• 45 additional children's hospit~ls - members of NACHRI - have 
expressed interest in establishing a ROR program in the ne~r future. 

• In 1998,· ROR training conferences will be conducted at NACHRI 
hospitals in New Haven, Birmingham, Atlanta, Cleveland, and Salt 
Lake City. 

• ROR will be participating in the plenary sessions at the American 
Academy of Pediatrics annual meeting. 

• The American Library Association's Born to Read program is 
included in the Florida Secretary of State's budget for the fiscal year 
beginning in October, 1998 for further state-wide expansion. 

• Statewide expansion of the Born to Read program is also under­
way in Kentucky, Texas, New Jersey, and Connecticut. . 

• The ALA is working with Dr. Robert Needleman of ROR to sup­
port his research that documents the impact of both BTR and ROR 
programs. 

• Born to Read training will be conducted at the ALA's National 
Institute in October 1,998 in Indianapolis. 

• A growth chart is being produced by the ALA, with 
recommended books for children from birth to age three, selected by 
the American Library Association/Children's Book Council Joint 
Committee. . 
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- The importance of discussing parenting during pediatric 
visits will be included on the next edition of the American 
Academy of Pediatrics Recommendations for Preventive Pediatric 
HeaWI Care. 

- The Children's Book Council is working with the American, 
Academy of Pediatrics on a two-phase project. Initially, CBC 
and AAP are exploring ways in which an expanded list of titles 
'on the ALA-CBC Liaison Committee growth chart can be 
produced and given to members of AAP distribution to families 
during well-child visits. If this distribution is effective, the 
AAP and the CBC will initiate discussions with publishers and 
booksellers to make it possible for pediatricians to give a pre­
scription to patients redeemable for a substantial discount at their 
local bookstore. 

- Another major partnership involves Every Child A Reader, Inc., 
a non-profit agency initiated by The Children's Book Council, 
First Book~ and the National School Supply and Equipment 
Association. These three organizations will collaborate in 1998 
on a pilot project for a children's book distribution program. If, as 
anticipated, the pilot is successful, a children's book publishing 
industry-wide book distribution involving more than a million 
dollars worth of "remaindered" books will be launched national­
ly beginning early in 1999. National projects such as Reach Out 
and Read, the ALA's Born to Read program, PBS's Ready to ' 
Learn project, and First Book as well as state and community 
literacy groups and agencies serving children will be eligible for 
participation. 

-In cooperation with the Institute for, a Civil Society, the 
Association of American Publishers will sponsor a "Literacy Fair" 
on May 30 at BookExpo America in Chicago. In a~dition to 
celebrity guests, AAP and the Institute are inviting sponsors of 
"Read to Your Bunny," (ABA), "Read Across America" (the 
National Education Association), the Designated Reader 
initiative, "The Most Important 20 Minutes of the Day" 
(Association of Booksellers for Children), Reach Out and Read, 
and a host of other organization~ with read-aloud initiatives to 
provide posters and informational materials for the Fair. 
BookExpo exhibitors and attending booksellers will be encour­
aged to walk through the Fair at lunchtime. 

- ABC Television is exploring th~ development of new public 
service commercials that support reading to children, and ways 
to increase the frequency of those announcements on both the 
network and station affiliates. 
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• Recognizingthat approximately 40% of the families served 
by Reach Out and Read programs do not speak English as their 
principal language - and yet the parents are being asked to read 
to their children- Scholastic is launching Multi-Lingual Books. 
Scholastic has translated four b,ook~ - one board book and three 
picture books into 10 different lang~ages. (The original 
English "translation" appears on each page as well.) Working 
with RR Donnelley, Scholastic has developed a system to print 
these books digitally and on-demand, and thus keep the price of 
each book affordable. Boston's Linguistic Systems Inc., which 

. did the translations, contributed to the effort. 

• 5,000 copies of the Scholastic Multi-Lingual Books are being 
contributed by Scholastic and RR Donnelley to the Partnership. 

• Scholastic is also extending its grant and book challenge to 
Reach Out and Read. Scholastic will donate 50,000 books to ROR 
and continue the national challenge grant: for every $100,000 
they raise, Scholastic will contribute 5,000 more books. 

• In addition, it will extend the challenge grant tothe local level: 
for every $5,000 raised locally, Scholastic will donate 500 books to 
that location. 
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Special Thanks to 
our Financial Supporters 

Annie E. Casey Foundation* 

Joan and Steve Belkin Foundation* 

The Carnegie Corporation of New York* 

The Dreyfus Corporation* 

Irving Harris Foundation* 

Hasbro Children's Foundation 

Hirsh Family Foundation 


"­
It Takes a Village Foundation 

Kimberly Clark, Inc. 

Mellon Trust* 

The Minute Maid Company* 

Paul Newman Foundation 

Reader's Digest Foundation 

Rhode Island Foundation 

Shaw's Supermarkets"Inc.* 


.. Continuing funding for a second year 
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Prescription for Reading Partnership Members 


ABC, Inc. 

Contact: PatriCia Goodrich 


American Academy of 
Pediatrics 
Contact: Jackie Noyes 

American Booksellers 
Assocation 
Contact: Oren Teicher 

American Library 
Association 
Contact: Dr. Susan Roman 

American Medical 
Association 
Contact: Richard Deem 

Association of American 
Publishers 
Contact: Pat Schroeder 

I 

Children's Book Council 
Contact: Paula Quint 

First Book 
Contact: Christine Benero 

Hicklebee's Children's 
Book Store 
Contact: Valerie Lewis 

National Association of 
Chain Drug Stores 
Contact: Phillip Schneider 

National Association of 
Children's Hospitals and 
Related Institutions 
Contact: Lisa Tate 

National Association of 
Community Health Centers 
Contact: Dan Hawkins, Jr. 

National Community 
Pharmacists Association 
Contact: Todd Dankmyer 

Reach Out and Read 
Contact: Dr. Barry 
Zuckerman, MD' 

Reading is Fundamental 
Contact: Jim Wendorf 

Scholastic Inc. 
Contact: Steve Cohen 

For additional copies of this report or more information 
about the partnership, call 617-534-5701. 



."Books are the on-ramI! to the . 

information superhighway" 


- Dr. Susan Roman I 
(' 

American Library Association 



Prescription for Reading Partners 

ABC, Inc. 
77 W. 66th Street 
New York, NY 10023 
Contact: Patricia Goodrich 
P: 212-456-6356 
F: 212-456-1274 

PRESIDENT: Robert A. Iger 

American Academy of Pediatrics 
601 J3lh Street, N.W. 
Suite 400 North 
Washington D.C. 20005 
P: 202-347-8600 
F: 202-393-6137 
Contact: Jackie Noyes 
Alternate Contact: Janis Guerney 

PRESIDENT: Donald E. Cook, MD, FAAP (Greeley, CO) 
The American Academy of Pediatrics 
141 Northwest Point Boulevard 
Elk Grove Village, IL 60007-1098 
847/228-5005 
847/228-5097 (Fax) 

American Booksellers Association 
828 South Broadway 
Tarrytown, NY 10591 
P: 914-591-2665 
F: 394-591-2716 
Contact: Oren Teicher x1267 
Alternate Contact: Jill Perlstein x 1283 
Email: jiI1@bookweb.org 

PRESIDENT: Richard Howorth 
Square Books 
160 Courthouse Square 
Oxford, MS 38655 
(601) 281-5826 
(601) 234-9630 (FAX) 
richard@squarebooks.com 

American Library Association 
50 East Huron Street 
Chicago, IL 60611 
P: 800-545-2433 
Contact: Dr. Susan Roman, Executive Director 
P: 312-280-2162 
F: 312-280-3257 


Email: ~~~~~~ 


mailto:richard@squarebooks.com
mailto:jiI1@bookweb.org


PRESIDENT: Sarah Ann Long 
American Medical Association 
1101 Vermont Ave., N.W. 
Washington DC 20005 
Main Number: 202-789-7400 
Contact: Richard Deem 
P: 202-789-7416 
F: 202-789-4581 

PRESIDENT: Thomas R. Reardon, MD. 

Association of American Publishers 
50 F Street, N.W. 
4th Floor 
Washington D.C. 20001 
P: 202c347-3375 
F: 202-347-3690 
Contact: Patricia Schroeder, President 
Alternative Contact: Judy Platt 

Barnes & Noble 
122 Fifth Avenue 
New York, NY 10011 
Contact: Judy Katz, Director of Community Relations 
P: 212-352-3601 

CHAIRMAN / CEO: Len Riggio 

Borders Group Inc. 
100 Phoenix Drive 
Ann Arbor, MI 48108-2202 
P: 734-477-1566 
F: 734-477-3278 
Contact: Jody Kohn, Director, Publicity and Promotions 
Email: jkohn@bordersgroupinc.com 
Alternate Contact: Barbara McNally, Promotions Specialist 
Email: bmcnaUy@bordersgroupinc.com 

CHAIRMAN / PRESIDENT / CEO: Robert DiRomualdo 

Carnegie Corporation of New York 
437 Madison Avenue 
New York, NY 10022 
P: 212-371-3200 
F: 212-754-4073 

Contact: Michael Levine 


PRESIDENT: Vartan Gregorian 

Children's Book Council 

568 Broadway 

New York, NY 10012 

P: 21-2-966-1990 

mailto:bmcnaUy@bordersgroupinc.com
mailto:jkohn@bordersgroupinc.com


F: 212-966-2073 
Contact: Paula Quint, President, x306 
Email: pguintcbc@aol.com 

First Book 
1319 F Street, N.W. 
Suite 500 
Washington DC 20004 
P: 202-393-1222 
F: 202-628-1258 
Contact: Kyle Zimmer, President 

Heinz Foundation 
3200 CNG Tower 
Pittsburgh, PA 15222 
P: 412-281-2345 

Contact: Theresa Heinz, Chairman and Chief Executive Officer 


Lyrick Publishing 
2435 N. Central 

#1600 

Richardson, TX 75080 

P: 972-390-6082 

Contact: Jane Holahan 


VICE PRESIDENT OF PUBLISHING: Spencer Humphrey 

National Association of Chain Drug Stores 
413 North Lee Street 
P.O. Box 1417-049 

Alexandria, VA 22313 

Main #: 703-549-3001 

Main F: 703-836-4869 

Contact: Phillip Schneider 

P: 703-836-4869 
F: 703-549-1451 

PRESIDENT AND CEO: Craig 1. Fuller (effective Nov. 1, 1999) 

National Association of Children's Hospitals and Related Institutions 

401 Wythe Street 

Alexandria, VA 22314 

P: 703-684-1355 
F: 703-684-1589 

Contact: Lisa Tate 


PRESIDENT AND CEO: Lawrence A. McAndrews 

National Association of Community Health Centers 
1330 New Hampshire Ave. N.W. 

Suite 122 

Washington D.C. 20036 

P: 202-659-8008 
F: 202-659-8519 

mailto:pguintcbc@aol.com


Contact: Cal George, Director, The Community Health Corps 

Email: CalGeorge3@aol.com 

Alternate Contact: Heather Mizeur, Director, State Affairs 

Pager: 888-606-4118 


PRESIDENT AND CEO: Tom Van Coverden 

CHAIR ELECT OF THE BOARD: Carolyn Emanuel 


National Center for Family Literacy 
325 West Main Street 

Waterfront Plaza 

Suite 200 

Louisville, KY 40202-4251 

P: 502-584-1133 
F: 502-584-0172 

Contact: Sharon Darling, President 

Email: Sdarling@famlit.org or ncfl@famlit.org 


National Civic League 
1319 F Street, N.W. 

Suite 204 

Washington D.C. 20004 

P: 202-347-2161 
F: 202-783-2961 
Contact: Christine Benero 
CHAIRMAN: R. Scott Fosler, National Academy of Public Administration 
PRESIDENT: Christopher T. Gates, Denver, CO 

National Community Pharmacists Association 
205 Daingerfield Road 

Alexandria, VA 22314 

Main Number: 703-683-8200 

Main F: 703-683-3619 

Contact: Todd Dankmyer 

P: 703-838-2688 

. F: 703-836-7149 

PRESIDENT: W. Whitaker Moose, P.D., Mount Pleasant, North Carolina 
PRESIDENT-ELECT: C. Robert Blake, P.D., West Union, Ohio 

National Education Association 
1400 S. Edgewood 

Arlington, VA 22204 

Contact: Rachel Walker 

P: 703-271-9131 

Pfizer 
235 E. 42nd Street 

235-14-19 

New York, NY 10017 

Contact: Dr. Randall Kaye 

P: 212-573-3498 

Alternate Contact: Margie Kuo 


mailto:ncfl@famlit.org
mailto:Sdarling@famlit.org
mailto:CalGeorge3@aol.com
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P: 212-573-2630 

CHAIRMAN I CEO: William C. Steere Jr. 

Reach Out and Read 
2 Charlesgate West 
Boston, MA 02215 
P: 617-638-3423 or 617-638-3374 
F: 617-638-3335 
Contact: Elaine Grossman, Development Director, or Perri Klass, Medical Director 
Email: elaine.grossman@bmc.org or ~~~~~~~ 
Alternate Contact: Matt Veno, Assistant Director 

FOUNDING DIRECTOR: Barry Zuckerman, M.D., Professor and Chairman of Pediatrics, Boston Medical 
Center 

Reading Is Fundamental 
600 Maryland A venue 
Suite 600 
Washington D.C. 20024 
P: 202-287-3220 
F: 202-287~3196 
Contact: Bill Trueheart, President 
P: 202-287-7283 
Email: wtrueheart@rif.si.edu 
Alternate Contact: Margaret Monsour, Director of Programs 
Email: mmonsour@rif.sLedu 

Scholastic Inc. 
555 Broadway 
New York, NY 10012 
Contact: Steve Cohen, Managing Director 
P: 212-343-6586 
F: 212-343-4803 
Email: scohen@scholastic.com 
Alternate Contact: Debra Shiau 

CEO I PRESIDENT: Richard Robinson 

U.S. Dept. of Education 
400 Maryland A venue, SW 
Bldg. FOB-6, Room 5C132 
Washington, DC 20202-0498 
P: 202-205-0653 
Contact: Ellen Frawley 
SECRETARY OF EDUCATION: Richard W. Riley 

Wagner Consulting 
4229 Hayvenhurst Avenue. 
Encino, CA 91436 
P: 310-203-3326 
Contact: Elizabeth Wagner Hoffman 

What to Expect Foundation 

mailto:scohen@scholastic.com
mailto:mmonsour@rif.sLedu
mailto:wtrueheart@rif.si.edu
mailto:elaine.grossman@bmc.org
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41 W. 83rd Street 
Suite 9-A 
New York, NY 10024 
P: 212-712-9764 
Contact: Lisa Bernstein, Executive Director 
Email: whattoexpect@att.worldnet.com 

mailto:whattoexpect@att.worldnet.com

