
Public Education Campaign about Teens 
May 25, 2000 

On May 25, 2000 Melanne Verveer, Chief of Staff from the Office of the First Lady hosted a 
follow up meeting to the White House Conference on Teenagers: Raising Responsible and 
Resourceful Youth (May, 2, 2000). 

In their opening remarks, Melanne Verveer and Shirley Sagawa spoke of the outstanding 
feedback the White House has received since the May 2 conference. The issues surrounding 
teens and their interactions with families, parents, communities, business, policy, academia and 
organizations are receiving a great deal of public attention. Melanne Verveer noted that many 
parents of teens feel that things are stacked against them. 

The Families and Work Institute and The National Partnership for Women and Families were 
asked to collaborate with the White House in assessing the viability of a national public education 
campaign on promoting positive relationships with teens. 

Donna Lenhoff of the National Partnership for Women and Families discussed the shift in 
social resources needed to look at what families with teens need and how society can support 
them. Donna briefly described the format, agenda and goals of this planning meeting: 

1. Gain an understanding of the relevant initiatives and current work that meeting 
participants and their organizations are engaged in; 

2. Discuss messages this campaign should be delivering and specify target audiences; and 
3. Identify and prioritize options for the campaign and next steps. 

Ellen Galinsky of the Families and Work Institute outlined seven lessons from other public 
engagement campaigns: 

1. See a campaign in stages, from increasing public awareness to changing behavior to 
engaging the public in action. 

2. Work on different levels: national and local media; national and local non-profits and the 
faith community; grassroots organizations; and policy-makers. 

3. Know how the public and various targeted audiences see your issue. On teens, we know 
from the Ad Council's and Public Agenda's study, Kids These Days, that the public sees 
teens as "rude, irresponsible, and wild," and lacking in good values and that they blame 
parents for the problems kids are facing. Furthermore, parents are unsure that teens 
want to spend time with them and many feel guilty, afraid to open up because they think 
they will be blamed. 

A. Develop a business case. The benefits for change need to outweigh the costs of 
remaining the same. 

5. Unexpected messages are more effective than expected messages. There need to be 
different messages for different groups and these messages should be tested to ensure 
they work. 

6. Unexpected messengers are more effective than expected messengers. 
7. Campaigns take time-perhaps as long as seven to ten years to effect real change. 



In a round-robin format, individuals from each organization informed the group of their work on 
teen related issues and their suggestions for a campaign. 

Lauren Asher-National Partnership for Women and Families: Continues advocacy and 
informing people about FMLA law and rights; Ask candidates about Work-Life issues to make 
these public issues; assesses mainstream messages and images by pop culture vs. reality. 

Larry Steinberg-Temple University: Focuses on development in teen years including 
emotional development; parenting of teens; research and analyses of how parents parent; written 
books to disseminate findings and information. Suggestions: spending time with teens is not 
enough; parents need to know about how teens develop and what they can do to help their kids 
grow up well. 

Ginny Markel- National PTA: Promotes parent and family involvement in education, building 
successful partnerships to lead to better school achievement for students. 

Pat Montoya-DHHS-ACF: With National Youth Serving organizations pulling together blueprint 
on Positive Youth Development based on an asset approach; assessing federal agency 
involvement on issue of youth development and on available resources for teens and families. 

Robbie Caploe-Seventeen Magazine: Views each magazine issue as a public campaign; for 
example, educating kids on sex and talking to parents about sex and other tough issues; kids are 
underrated and partially function as adults with responsibilities; facilitating need for kids to have 
someone to talk to about hard issues. 

Sarah Brown- National Campaign to Prevent Teen Pregnancy: Initial step in campaign 
provided adults with 10 tips on how to prevent teen pregnancy. Suggestions: parents lack 
confidence in believing they can make a difference in lives of teens; there is a need to put the 
starch back in parents and help them understand that kids are listening even when they don't 
seem to be; heightening parental awareness that kids really need advice and guidance in teen 
years. 

Danny McGoldrick- Campaign for Tobacco Free Kids: Goals include changing public policy, 
advocacy, promoting change in the social environment in which people make decisions; 
educational component to parents. Suggestions: engage kids as advocates, as important 
partners in developing a campaign. 

Jeanne Brooks-Gunn- Columbia University: Writes articles and briefs on what teens need; has 
data collected from national study (kids 8-13) on how kids spend time via time use diaries. 
Suggestions: promote the positive, prevent negative. Teens need TLCx3 from family= time, limit 
setting, and connectedness, caring, communication. Family setting is first and foremost in 
affecting teens so focus on parent and teen communication and talking through disagreements. 

Tony Colon (sp)- National Council of La Rasa: Constituency based Latino organization with 
over 250 affiliates; promotes housing, training, health services; Promoting Youth Leadership 
program engaging youth in programs to foster respect and leadership. 

Brendon Fitzsimons-Fight Crime: Invest in Kids: Promotes investing in the future of kids 
before problems escalate by utilizing police officers, lawyers, and judges; promotes quality 
educational child care; after school programs; prevention programs; focuses on abused or 
neglected; disseminates messages through media, policy makers, briefings and meetings. 

Ken Canfield-National Center for Fathering: Connects fathers to their role as parents-fastest 
growing household in America is single father with kids under the age of 18 (14% of households); 
creates written materials and PSAs for fathers; develops outback programs for fathers with sons 
and/or fathers with daughters; provides help for minority fathers. Suggestions: the word parenting 



means mothers to fathers so don't use parents, use mothers and fathers. Fathers like brief 
instructions for what to do. 

Barrye Price-OPM: Developing initiative to create a family friendly workplace for the 1.2 million 
federal employees by disseminating information to the HR directors, cabinet members and 
management on all aspects of work/life including telecommuting options and web based parental 
education. 

Kristen Kingdon-PFLAG: Collaborates with 440 affiliate organizations to promote acceptance 
of gays and lesbians. Work involves family acceptance of gay/lesbian; educating people about 
being gay/lesbian; advocacy work in schools; creating support systems for kids who need a 
resource to talk to before they have a conversation about sexuality with their own parents. 

Andrea Camp- Institute for Civil Society: Current collaboration with the Association of Youth 
Museums to utilize museums as a resource for younger children and families. Incorporating Ask 
The Children survey questions, answered by children, results providing parents with an 
understanding of children's feelings. 

Larry Gianinno- Wm. T. Grant Foundation: Funds research, developmental themes, including 
public view of youth; Current focus on the business community and business leaders; 
disseminates information on research findings. 

Diana Zuckerman- CPR for Women and Families: Provides viable information people can use 
to assist them in dealing with tough issues; focuses on health and well being of families. 

Eden Fisher Durbin- YMCA-USA: National teen agenda, currently serves 1 out of 10 teens, 
goal is to serve 5 out of 10; focuses on health and safety, educational life skills, leadership and 
community service; 18 million constituents, viable source to deliver information. 

Jacquelyn Gates- Bell Atlantic: Concerned about the future workforce; alliance with KOLA to 
work against internet harassment; program available where employees call in on violence in 
schools and other issues not in compliance with code of conduct; character and values education, 
curriculum work in high schools; after school program support; employee advocacy and mentor 
program for teens and family support. 

Lisa Benenson- Working Mother Magazine: Committed to understanding all issues facing 
working mothers; available source to inform and educate readers. 

Anthony Welch- Do Something: Engages teens and recognizes youth who have implemented 
proactive community based programs; teen action guide; safe web space; train community 
members to be coaches. 

Terry Russell - Save The Children: Youth advocacy programs; after school programs; ad 
council campaign- 'Do Good, Mentor a Child' 

Ellen Galinsky summarized themes she heard throughout the discussion: 

1. Parents of teens need the starch put back in them to feel more competent 
2. Target audiences need to include mothers, fathers, other family members and teens 
3. Include young people in shaping campaign 
4. Help everyone define the work of parenting in relation to teens 



The group was asked to consider messages a public education campaign could deliver, suggest 
strategies for delivering those messages, identify target audiences, and propose overall goals of 
a campaign. 

Suggested Messages: 

• Counter erroneous assumptions: how children develop depends primarily on genetics; it's 
too late by the time children are teens; parents are insignificant in relationship to other 
societal influences; at this age, parents aren't responsible; and independence is good for 
teens-they need more freedom. 

• Parents make a difference 

• To parents: You're good at what you do 

• Parents and teens can get along and can resolve difficulties 

• Invest in long term workforce 

• Setting limits is okay-e.g. curfew, dating 

• Community responsibility, any adult can be a mentor 

• Spending time with teens is fun 

• Parenting teens- It's not too late 

• Teens are listening to you and learning from you 

• TLCx3-Time, limit setting, listening, communication, caring, connecting 

• 3 Cs -Increase confidence, competence, commitment 

• From teens to parents: Be there for me 

Suggested Strategies: 

• Profile positive images of parents 
• Profile positive images of teens and counter the overwhelming negative images in the 

media 
• Profile successful and well-known parents 
• Develop a baseline report card on parenting teens 
• Identify universal issues for diverse groups 
• Federal policies to support family/teen time 
• Teens are unexpected messengers 
• Provide tips for how to communicate with teens and on spending time together 
• Develop different messages for different groups, i.e.; teachers, law enforcement officials 
• Include different perspectives on raising children including minority perspectives 
• Use messengers from the targeted groups, such as fathers speaking out to fathers. 

The meeting concluded with an understanding that funds need to be raised in order to develop a 
campaign, the objectives of the campaign needed to be defined, target audience identified, 
messages developed and tested, and outcomes for expected change specified. Further 
discussion will continue by email with this group, attendees at the White House Conference on 
Teens, and other relevant groups. 



THE WHITE HOUSE 

W A S H I N G T O N 

June 26, 2000 

MaryEllen McGuire 
Assistant to the Deputy Chief of Staff to the First Lady 
And Assistant to the Director of Research 
Rm 101 Old Executive Office Building 
Washington, DC 20036 

Dear Ms. McGuire, 

Thank you for participating in the May 25lh Time with Teens meeting. With your hard work and 
dedication, we will guarantee that our young people and adults have supportive resources 
available to help them find time to be there for all teenagers. 

Although I would have liked to have had more time to discuss follow-up steps at the conclusion 
of our meeting, I was very pleased to learn about the innovative ideas and projects in which your 
organizations are already involved. While the conference helped to raise public awareness to the 
significance of this objective, it was only the first and perhaps the easiest step. We are now 
faced with the formidable challenge of developing ways to implement the concepts discussed at 
the conference and follow-up meeting. I have enclosed the notes as well as the suggested 
messages and strategies we discussed in the follow-up meeting. I hope you will find this 
material useful in thinking about ways in which your organization can contribute to the Time 
with Teens campaign. 

I am planning to schedule another meeting to continue our discussion which will focus on 
streamlining our ideas and developing strategies to deliver our message. In the interim, please 
do not hesitate to contact me at 202-456-6275. You should also feel free to contact the 
organizations spearheading this effort; Ellen Galinsky of the Families and Work Institute at 212-
465-2044, or Donna Lenhoff of the National Partnership for Women and Families at 202-986-
2600 with any questions, ideas, or concerns that you may have. Again, thank you for your time 
and commitment to this vital cause. I look forward to meeting with you again soon. 

Sincerely, 

Ann O'Leary 
Special Assistant to the President 
& Senior Policy Advisor to the First Lady 
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F I G H T C R M E : N V E S T I N K 

From America's Front Line Against Crime: 
A School and Youth Violence Prevention Plan 

President 
Sanford A. Newman 

Deputy Directors 
Amy R. Dawson 

Brendan J. Fitzsimons 

Research Director 
William C. Christeson 

A S AN ORGANIZATION OF HUNDREDS OF POLICE CHIEFS, SHERIFFS, PROSECUTORS, CRIME SURVIVORS AND 

LEADERS OF POLICE OFFICER ORGANIZATONS, we are determined to see that dangerous criminals are put 
behind bars. But anyone who thinks that jailing a criminal undoes the agony crime leaves in its 
wake hasn't seen crime up close. 

America's anti-crime arsenal contains no weapons more powerful than the proven programs that 
help kids get the right start — like quality educational child care, youth development programs 
for the after-school and summer hours, child abuse prevention, and intervention programs proven 
to help get troubled kids back on track. 

Yet today, inadequate funding for Head Start, educational child care, after-school youth 
development programs and counseling for troubled kids leaves millions of children at needless 
risk of becoming violent or delinquent teens and adult criminals — and leaves every American at 
needless risk of becoming a victim. 

We call on all public officials to adopt a four-part plan to dramatically reduce crime and violence 
and adult crime, and help young people learn the skills and values they need to become good neigh­
bors and responsible adults. While no plan can prevent every violent act, this common-sense plan — 
based on our experience and the latest research about what really works to fight crime — can make 
all of us safer. 

Hourly Percent of Serious Violent Crime 
Committed by Juveniles on School Days* 

Four Steps to Dramatically Reduce School and Youth Violence 

1. Assure all school-age children and teens access to after-school, weekend and summer 
youth development programs to shut down the "Prime Time for Juvenile Crime." 

In the hour after the school bell rings, turning millions of children and teens out on the street with 
neither constructive activities nor adult supervision, violent juvenile crime suddenly triples and 

prime time for juvenile crime begins. On school 
days, the peak hours for such crime are from 3:00 
PM to 6:00 PM. These are also the hours when 
kids are most l ikely to become victims of crime. 
They are the peak hours for teen sex, and being 
unsupervised after school doubles the risk that 8th-
graders wi l l smoke, drink alcohol or use drugs. 

Quality youth development programs can cut 
crime immediately and transform this Prime Time 
for Juvenile Crime into hours of academic 
enrichment, wholesome fun and community 
service. They protect both kids and adults from 
becoming victims of crime, and cut teen pregnancy, 
smoking, and drug use, while they help youngsters 
develop the values and skills they need to become 
contributing citizens. For example: 

1 2 % 

1 0 % 

9 A M 1 2 P M 3 P M 6 P M 9 P M 1 2 A M 3 A M 6 A M 

* Murder, violent sexual assaults, robbery, and aggravated assault. 
Source: Snyder and Sickmund, Juvenile Offenders and Victims: 

1999 National Report, Office of Juvenile Justice & Delinquency Prevention. 

2000 P Street, NW • Suite 240 • Washington, DC 20036 • (202) 776-0027 • Fax (202) 776-0110 • www.fightcrime.org 
A project of the Action Against Crime and Violence Education Fund 
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THE WHITE HOUSE 

Office of the Press Secretary 

For Immediate Release May 2, 2000 

REMARKS BY THE PRESIDENT AND THE FIRST LADY 
AT 

THE WHITE HOUSE CONFERENCE ON TEENAGERS: 
RAISING RESPONSIBLE AND RESOURCEFUL YOUTH 

The East Room 

10:45 A.M. EDT 

MRS. CLINTON: Good morning, and please be seated, and welcome 
to the White House. We have been looking forward to this conference for 
nearly a year now as we have talked with and explored all the ways that 
we can raise resourceful and responsible young people. And many people 
have asked me why a conference on teenagers. Why make teenagers the 
focus of a fully day's discussion at the White House. 

Well, I think that as we just saw in the video ~ and I want 
to thank and applaud the families that participated in that video — 
many of us are concerned about what we can do as parents and as 
citizens, as employers or educators, as public officials or community 
leaders, to give more support to teenagers and their families. 

The President and I speak, of course, with great authority -
(laughter) - having just graduated from being the parents of a teenager 
to being the parents of a 20-year-old and having survived it. But, 
believe me, this conference is more than just a trip down memory lane or 
an exercise in nostalgia for us. We believe strongly that our young 
people deserve our very best efforts. 

I want to thank many of the people who are here today who have 
been part of putting this conference together, but more than that, for 
the work that they have done over so many decades. First, let me thank 
David and Betty Hamburg who are here. (Applause.) David and Betty, in 
many ways, inspired this conference. 

I began working with them more than 20 years ago now, and I 
can think of no people who are more dedicated to helping all young 



people, whether they're in the forgotten or not forgotten half, whether 
they are going through great transitions or turning points in their 
lives. And I think many of us in this room owe both David and Betty a 
great deal of gratitude. I would like to ask them to stand so we could 
thank them both. (Applause.) 

Also with us today is Congresswoman Stephanie Tubbs Jones and 
Secretary Donna Shalala, Deputy Attorney General Eric Holder, Secretary 
Alexis Herman, National Service Corps CEO Harris Wofford, the Director 
of Personnel Management Janis LaChance, the Deputy Drug Czar Vereen, 
Annie E. Casey Foundation, the W.T. Grant Foundation and the YMCA of the 
USA are all sponsors and supporters of this conference. 

Now, all of us are here because we believe there is no group 
of Americans more full of promise or potential. But we also believe 
there is no group of Americans more in need of the support, guidance and 
committed efforts of all of us than today's teenagers. 

Ask any teen — and I do ~ I've been privileged to speak to 
so many in sort of personal and informal ways and in more formal 
settings. Just last week at a high school town hall in Watkins Glen, 
New York, where the teens lined up and asked all kinds of questions. If 
you ask teens and you listen to teens, you can hear, directly and 
indirectly, their voices telling us that growing up today feels tougher 
than ever before. I happen to think that's right. I think it's harder 
being a teen today than it was, certainly, when I was one so many years 
ago. 

But I also think that the wonder and hope and exciting choices 
that teenagers face in their lives are too often becoming times of great 
stress, alienation, and confusion. And that, too, has always been part 
of the teen experience, but the environment and context in which that 
occurs is more dangerous than ever before. 

And if it's tough to be a teenager today, it's probably even 
tougher to be a parent. More and more parents are working outside our 
homes; they're struggling to do right by their families and their jobs. 
And I have met so many mothers and fathers who tell me that they just 
feel inadequate and anxious about navigating those teenage years - more 
so than they certainly felt when their kids were younger. 

We're all worried about the choices our teenagers make, about 
how the best-laid plans for a bright future can disintegrate with a 
single bad decision to drink, to try drugs, to drive too fast, to trust 
the wrong person. Parents are worried about the movies their children 
are seeing, the web sites they're visiting, the music they're listening 



to. And there's a lot of worry that all those heart-to-heart talks and 
those efforts to communicate, which are sometimes so awkward and 
difficult, about values and good behavior are getting drowned out by a 
popular culture filled with gratuitous sex and violence. 

In our two panels this morning, and in the breakout sessions 
this afternoon, we will tackle the challenges facing today's teenagers 
and their parents. But it won't just be a session for everyone to share 
their worries. More importantly, we're going to be highlighting some of 
the latest research about teen years and the innovative ways that 
Americans can work together to ensure that every teenager has a safe 
passage to adulthood. 

Three years ago, in this room, we held the first White House 
Conference on Early Learning and Childhood Development. We sought to 
raise awareness about the critical growth that takes place in the brain 
during the first three years of life, and to explore the implications of 
this knowledge on parenting, education and child care. In many ways, 
that conference and today's conference can be viewed as bookends, 
because now we're beginning to learn that the brain goes through yet 
another, and equally critical, growth spurt during the early teenage 
years. Though the research is still preliminary, scientists now believe 
that this is the time when all the hard-wiring of the brain takes place, 
when a teenager's intellectual, emotional and physical capacities are 
developed for a lifetime. 

Now, I remember the very wise advice I got from a friend of 
mine, when my daughter was very small and she was raising three 
teenagers. And she said, you know, the two times in a child's life that 
seem most similar to me are those toddler years and the teenage years. 
It's when we need to give so much more attention to our children. And 
now, we didn't know, back when I heard this advice about 19 or so years 
ago, that there would be brain research to support that anecdotal 
experience that parents had. But I remembered that so often during the 
times when our own daughter was growing up ~ that even if your teenager 
or your preteen doesn't want you following her or him around, in many 
ways ~ think of that toddler metaphor ~ they need you around. And 
it's hard for a lot of parents to figure out exactly how to do that. 

This research has, therefore, important implications for 
parents, because teenagers need the guidance and support of their 
parents more than ever. It is still difficult for many of us to 
remember that teenagers want our attention. After all, this is the time 
when the real or the imaginary "keep out" signs start appearing on 
closed bedroom doors, when many of our children would rather spend two 
hours talking to a friend on the phone than 10 minutes talking to their 



mother or father in person. But what we are learning is that for all 
their declarations of independence, America's teenagers still want and 
need the everyday love, involvement and discipline of their parents. 

Today, we are releasing a new poll, commissioned by the YMCA, 
which found that parents are still the most important adults in their 
teenagers' lives. More than three out of four teens say they still turn 
to their parents in times of trouble. In fact, while parents and 
this is so interesting ~ while parents list the threat of drugs and 
alcohol as their top concerns about their teens, teens, themselves, list 
education and "not having enough time" with their parents as their top 
concern. 

So it's time that we respond to these concerns, and many of us 
have been struggling with ways to do that. I believe one of the biggest 
casualties of modem life has been family time, especially time during 
meals, when parents and children can check out of their busy schedules 
and check in with each other. Before out daughter left for college, the 
three of us made it a priority to share at least one meal together a 
day. 

With our hectic schedules, it wasn't always easily and, 
occasionally, wasn't possible. But we sure tried. And when we were 
able to, that hour or half-hour in the small kitchen of the private 
quarters upstairs in the White House was truly my favorite part of the 
day, because Bill and I were very convinced that we wanted to convey to 
our daughter a simple message, one that we hoped she would carry away to 
college: that whenever she does need someone to talk to or ask for 
advice, or just wants to say hello, we will be available and eager to 
listen. 

I also know, though, the experience of hanging around, waiting 
for a sighting. (Laughter.) You know, when we were first in 
Washington, in the first term, a lot of people ~ some of the pundits 
and others - would say, well, the Clintons don't go out, they don't 
socialize enough, you know, why aren't they going to Camp David enough. 
And those are people who had forgotten or never had a teenager. And 
when you have one in your home, you want to hang around with the hope 
that just maybe they'll deign to say something to you. Occasionally, 
that works, but not always. And we hope this conference will inspire 
even more parents to stay involved in their teenagers' lives and to open 
new lines of communication. 

I'm very pleased to announce the National Partnership for 
Women and Families, along with the Families and Work Institute, will 
lead a new campaign to promote the importance of spending time with your 



teenagers. 

Now, there are some lessons we parents have to learn about 
this. That is not the time when you unload every piece of worldly 
advice you have stored up for your entire lifetime, it is not the time 
when you lecture and fill up the space with all the words that you want 
to fill. These are things that I've learned from experience. 

It is, instead, a time when you hopefully are there to inspire 
the communication that is two-way and principally coming from your teen. 
The Time With Teens campaign will challenge parents to take stock of 
their own lives and work habits and look for ways to make more time for 
their children. 

It will challenge businesses to offer more flexible work 
schedules and policies for parents, and it will challenge churches and 
synagogues, and mosques and schools, and health care agencies and all 
community organizations to create more opportunities for families to 
spend time together. 

But we have to do more than just raise awareness among 
parents. We have to give parents the tools we all need to stay involved 
in our children's lives. That's why we're also launching a new White 
House Task Force on Navigating the New Media Age. Comprised of members 
from both the public and private sectors, this task force will find ways 
to transform the tools of the media age, namely the Internet, into tools 
for parents. The task force will develop two new Internet portals ~ 
one that will link parents to information and advice on raising teens, 
from health and safety to child care and education; and a second to link 
teens to a variety of age-appropriate resources on the Internet. 

We also recognize it is more difficult for parents to keep 
track of what teens are watching and learning on TV or on their home 
computer. The YMCA poll you'll hear about found that six out of 10 
teenagers are watching television without parental supervision, while 45 
percent of all teens say they surf the Internet on their own. 

You know, when we only had one TV in the home, and you had to 
fight with your parents and your brothers and sisters to figure out 
which one of the three stations you were going to watch, it was a lot 
easier for parents to supervise what their children were watching. Now 
we have so many opportunities for kids to see things without any 
parental supervision, or even without an older brother or sister around 
saying, that's stupid, or how dumb that is, trying to interject some 
reality into the world that the media conveys to our kids. 



We also know that the V-chip is now in effect, and I strongly 
urge parents - particularly of young kids, but also of teenagers ~ to 
learn how to program that V-chip and to use it. 

There are several media rating systems in place to help 
parents determine the appropriateness of the shows their children watch. 
But with so many different systems, parents must hunt for the 
information needed to decode these various ratings. That's why we will 
ask the task force to work with the entertainment and media industries 
to create a single web site to help parents make sense of all the 
various rating systems, and use them to monitor their children's 
interactions with the media. I hope eventually, we will get to a 
uniform system of ratings, so that what is used on the video shows, is 
used on the movies, is used on the TV, is used across the board. 

This is only a temporary step, the web site. But I renew, 
therefore, my challenge to the entertainment industry. Let's create a 
voluntary, uniform rating system so that all parents can better decide 
what's appropriate and what is not appropriate for their children to 
see. 

The challenges before us are great, and the time between 
childhood and adulthood, as Bill and I can attest, is all too short. 
But i f there is one message we hope all Americans will take away from 
this conference, it is that each of us has the power to make a 
difference in every teenager's life. And it is not just a task for 
parents. The research and our own experience shows that oftentimes, it 
is a teacher or a coach, a minister or an employer, a neighbor or 
another relative who can provide the mentoring and the stability that 
every young person needs. And sometimes during a rocky period in a 
teen's life, it may be somebody outside of a parent who can be turned to 
with good advice and suggestions. 

So it is not just a conference aimed at teens and their 
parents, it's really a conference for our entire country; to be 
committed; to make what is biologically a disorienting time for our 
teens and a time of exploration, a confusing time ~ to make it more of 
an opportunity and a real journey to self-discovery; to take a time of 
peril and turn it into a time of promise. 

We have a lot of experts and, certainly, we have teens and 
parents, as well — we're going to be talking about what has worked for 
them. And it will be a challenge to us. But when I speak to groups of 
teenagers, I always start by telling them how proud I am of the way that 
they are coping with their lives, because the great, vast majority of 
our kids are good kids. 



That is not the message that we often receive on the media, 
where we only see the stereotypes and the negative depictions. And a 
lot of these kids are doing the very best they can. In fact, the flip 
side of our concern is that some of them take their lives so seriously 
and strive for such perfection that the teen years are a time of even 
heightened misery and anxiety because they don't think they're measuring 
up. 

So we have got to do a better job in sending a message to our 
kids that we value them, we love them, we care about them, and that's 
why we want to be as involved in their lives as possible. So let me now 
introduce my co-parent — (laughter) ~ and someone who has been deeply 
committed to the young people of our country, the President of the 
United States. (Applause.) 

THE PRESIDENT: Thank you very much. Thank you and good 
morning. I want to join with Hillary in welcoming you to the White 
House, and thanking all of you for coming. I thank the foundations that 
have helped us. And thank you, David Hamburg. I still remember when we 
worked on a report about the developmental needs of young adolescents 
back in the late 'SOs, in which we recommended, among other things, that 
there ought to be community service in all of our schools ~ something 
that we're finally getting around to. 

I thank all of those who are here. I see so many people out 
here in this audience who have done so much to help our young people, 
our teenagers, live better lives. I see one of the founders of the City 
Year program in Boston. I see a man who has adopted a huge number of 
children, along with his wife, and personally made sure that they got 
through their teenage years. There are many, many stories here. I'm 
grateful to all of you. 

I'm very grateful to Secretary Shalala and Secretary Herman, 
and our National Service Chairman, Senator Harris Wofford; and Deputy 
Attorney General Holder, and Janice LaChance, and all the others who are 
here from the administration - the Deputy Director of our Drug Office, 
Donald Vereen. And thank you. Representative Stephanie Tubbs Jones. I 
thank you all for what you are doing. 

I want to thank the panelists, and those who will come on 
afterward. And I think we ought to give one more hand to the families 
that were in the film, that walked in with Hillary and me. They did a 
great job. (Applause.) 

You know, we've worked very hard on these family issues for a 



long time, and Hillary has done so for 30 years. But the way I see this 
as President, as well as a parent, looking ahead to the kind of America 
we're trying to build in the new century ~ when I became President, we 
had to worry about whether everybody who wanted or needed a job could 
get one. And that was very important. And the dignity of work is very 
important to families. It helps to define the shape of family life in 
ways that are by and large positive. 

I'll never forget once when I was governor, I had a panel of 
former welfare recipients that were in the work force, and one of my 
colleagues asked the lady from my state, said, well, what's the best 
thing about having a job. And she said, the best thing about it is when 
my boy goes to school and they say, what does your mama do for a living, 
he can give an answer. 

But, by the same token, we live in a country that's very good 
at creating jobs, but is not as good at providing family supports; in 
which people are busier and busier and busier; and in which virtually 
everybody has some trouble balancing work and family during the period 
of the child's life. Even parents who are staying at home have trouble 
doing it. 

And it is a problem that is more severe for single parents and 
people that have more than one job or people that have trouble getting 
around. It's a problem that's more severe for people that work for very 
modest incomes. But I don't think I know any parents who are working 
who have not had some periods in their lives when they worried whether 
they were letting their kids down because they weren't spending enough 
time with them; or whether there were too many forces out there that 
were kind of undermining that. 

And one of the things that I have learned, in ways large and 
small over an unfortunately increasingly elderly existence -- (laughter) 
~ is that everybody has got a story, everybody. And every child has a 
spark inside. And I believe that everyone has a role to play and ought 
to be given a chance. And as important as work is ~ and I say that 
coming from a family of workaholics — the most important work that 
society does is still to raise children. And if that work is done well, 
the rest of it pretty well takes care of itself. 

And so we're here, basically, to do all the things that 
Hillary said. I think when a tragedy befalls a child, or a child is 
involved in a tragedy a school shooting, or this terrible incident at 
the Washington Zoo -- it throws it up in large relief. But I think that 
one of the things we ought to do in beginning this conference is to take 
a more balanced view. And I want to be very brief because I want you to 



have the maximum amount of time with the keynote speaker and with the 
panelists. But I think it's important that we have a balanced view of 
what teenage life is like today. 

And I asked the Council of Economic Advisors to actually get 
me a statistical portrait of teenage America. And here is a brief 
summary. The good news is that the teenagers are far healthier, more 
prosperous, and look forward to more promising lives than ever before in 
our history. The economic rewards of education are at an all-time high. 
Teens have responded by completing high school and enrolling college at 
record rates. 

Last year, for the first time in the history of the country, 
the high school graduation of African Americans and the white majority 
was almost statistically identical. The dropout rate among Hispanic 
young people is still too high, but that's largely explained, I think, 
by the fact that we have still a very large number of Hispanic children 
in our schools who are first-generation immigrants whose first language 
is not English, and they come from families that are struggling to make 
ends meet, and very often they drop out to go to work still. But we're 
making progress there, as well. 

More teenagers than ever before volunteering to serve through 
community service. Many harmful behaviors are actually on the decline, 
including youth violence, homicide, suicide, teen pregnancy, and, in the 
last couple of years, drug use. That's the good news. 

The report also highlights some significant challenges. There 
are still significant opportunity gaps between white students and 
students of color. Teen smoking, drug use and pregnancy are still far 
too high. And despite a marked decline in teen homicide over the past 
few years, still far too many communities are scarred by gun violence. 

Interestingly enough, statistically the Council of Economic 
Advisers found that gun-related teen deaths from deliberate acts and 
from accidents are highly correlated with gun ownership and possession 
rates. In states with fewer guns in fewer households, there are fewer 
gun deaths. 

Perhaps the most empowering finding in the new report is the 
extents to which parents have the opportunity to guide their teenagers 
properly. Sitting down to dinner can have an enormously positive 
impact. The report found that teenagers who had dinner with ~ listen 
to this: The report found that teenagers that had dinner with their 
parents five nights a week are far more likely to avoid smoking, 
drinking, violence, suicide and drugs. This holds true for 



single-parent, as well as two-parent families, across all income and 
racial groups. Now, obviously if that is not possible, and sometimes 
it's not possible, then it's really important to find some way to fill 
that gap, but it's a stunning statistical finding. 

For the past seven years, the First Lady and I have worked 
with our administration to try to support parents' efforts to raise 
healthy, hopeful and responsible children. I'd also like to acknowledge 
the invaluable efforts of Vice President and Mrs. Gore, who have had ~ 
even before he joined me, they were sponsoring a family conference every 
year in Tennessee to deal with these issues. It's really one of the 
most astonishing, consistent commitments I believe in the country. And 
they've done a world of good and I'm very grateful to them. 

I'll always be proud that the first bill I signed as President 
was the Family and Medical Leave Act, a law that now has given more than 
20 million Americans the opportunity to take up to 12 weeks of unpaid 
leave without losing their jobs. And I remember when I signed it, it 
had previously been vetoed on the theory that it would hurt the economic 
growth of the country. If that's what it was designed to do, it's been 
a very poor failure. (Laughter.) 

What it has done is to prove that it's good economics to 
balance work and family; that the more parents can succeed at home, the 
more free they are, psychologically, to be productive at work; and we 
ought to do more. 

I have asked the Congress to include more firms in the Family 
and Medical Leave law and to expand the purposes for which people can 
take family leave. We have also tried to give states the flexibility to 
use funds in federal accounts to help to finance paid leave. We've 
worked hard on this, and I think it's very important that we recognize 
that the United States has done a great job at creating jobs, but we 
still give far less support to the responsibility of balancing work and 
family than virtually every other industrialized country in the world. 
And it is very important to do that. 

We've also worked hard to turn teenagers away from unhealthy 
lives, toward healthy futures. The rate of drug use has been cut, in 
part by the powerful antidrug messages that have been broadcast; and 
some of you here have helped us with that. We have done our best to 
engage the tobacco industry in what has been a fairly epic and sometimes 
frustrating struggle to reduce teen smoking. We made the single largest 
investment in children's health care since Medicaid was created. And 
we're working to get more of our kids - and increasingly, I hope, this 
year, their parents - enrolled in the Children's Health Insurance 



Program. And we're working to make or schools safer. 

I think that we also need comprehensive strategies to stem 
violence both in and out of schools. Our program would dramatically 
expand quality after-school programs. When I started, we had $1 million 
dollars for after-school programs; then we went to $20 million; then we 
went to $200 million. This year we've got $400 million in after-school 
programs. And I've proposed $1 billion, and if we pass it, we'll be 
able to say that every child, at least in every troubled neighborhood in 
the United States of America, can be in an after-school program. This 
is a big deal, and I hope you will support it. (Applause.) 

I also want to say a word of thanks to all those who have 
supported AmeriCorps, including City Year and its other components. 
We've now had more than 150,000 young people earning money for college 
while serving in their communities. And we're trying to get more and 
more people to start earlier, to get high school kids, junior high 
school kids, involved in community service. 

Maryland has become the first state in America to require 
community service as a condition of a high school diploma. And listen 
to this: The study found that teens who participate in service projects 
in their communities are 75 percent less likely to drop out of school ~ 
because they're connected in a way that I think is profoundly important. 

Hillary talked about the work we're doing with the industry to 
give parents the tools to protect their children in the new media age. 
I do think we need a voluntary system that goes across TV, movies and 
video games. If we can find some way to develop that, it would make a 
lot of sense. There's a lot of information coming at parents ~ you 
know, I try to sort it all out when I see it. And I think it would be 
better if there were - it's almost like you need a dictionary to 
explain the differences in the TV ratings and movie ratings and the 
video game ratings, so we have to find some way this can be made more 
usable. 

And today, I want to just mention two things that we're trying 
to do to help parents and their teenagers. First, I'm signing an 
Executive Order to prohibit discrimination against parents in the work 
force of the federal government. (Applause.) Believe it or not, there 
are still some employers who are reluctant to hire or to promote 
employees who have children at home. Some of you may have experienced 
this yourselves. The goal of this order simply says, no glass ceiling 
for parents. The job they're doing at home is more important, anyway, 
and if they can do your job, you ought not to stop them. 



Second, I am pleased to announce that our National Campaign 
Against Youth Violence, the National Campaign to Prevent Teen Pregnancy 
and Tobacco-Free Kids, and the national government have teamed up to 
produce a comprehensive guide to help parents support their teenagers 
through this crucial and often difficult developmental period. 

Now, I want to introduce our keynote speaker now, and say I'm 
sorry that I can't stay for the rest of the day, but after he speaks 
I'll have to leave. But let me say that I want to thank you for coming, 
again. I want to thank so many of you here for a lifetime of 
commitment. People ask me all the time, why are we focusing on these 
things when all the indicators are good and things are going better. 
This is the time to be thinking about ~ I will say again - how we can 
deal with the significant challenges of this country. And anybody that 
thinks that we've done everything we need to do to help the parents with 
teenagers, hasn't had teenagers and hasn't been around lately. 

It seems to me that if we can't deal with these big social 
issues now, when we're prosperous, when we're doing well; if we can't 
strengthen the bonds of our community now, when will we ever get around 
to doing it. That's why we're here. (Applause.) 

I want to introduce a person who embodies much of the good 
that's going on to help parents through having the village do its part 
- in the First Lady's words - to raise our children. Ben Casey is the 
President of the YMCA of Metropolitan Dallas. He has degrees in 
psychology and counseling from UCLA and Chapman College. He currently 
oversees programs - listen to this - 145 program centers that serve a 
quarter of all the families in the greater Dallas region. We've asked 
him to speak to us today about his extensive experience with teens, the 
wise new poll which also has some important findings about the way teens 
and parents view their communication and time together. 

And let me just finally say, Mr. Casey, as I bring you up, 
every minute I have ever spent with young people, as President and 
before, but especially as President, has reaffirmed to me how special 
they are, what enormous potential they have. Even the ones that can't 
make it, really want to and wish they could. And what a profound 
responsibility we have. And I want to honor you, sir, because you spend 
every day trying to make sure we don't lose a single one. Thank you. 
(Applause.) 
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\ WORK (Sf FAMILY 
Bv SUE SHELLENBARGER 

Teen Crises at Home 
jBring Unique Pressures 
To the Workplace 

NO ONE COULD HAVE predicted that Jim Owens 
would have the kind ol family crisis that wouM 

disrupt his work. A successful self-employed builder, 
Mr. Owens has two bright teenage children and a 
wife who has stayed home with them since birth. 
• But Mr. Owens has had family troubies so severe 
that he has stopped working for several months. His 
younger child, a boy in his midteens, became de­
pressed anddeliant, began using drugs and recently 
ton away trom a boarding school. 
^ • Mr. Owens says his teenager's crisis left him 

"playing catch-up" with 
each new turn. "When 
you hare lo deal with 
these problems, it's 
frightening," he adds. 

Troubled teens' prob-
' i lems cut across all 

boundaries of sircineco-
nomici^iMUamili^ype, 

rput a unique kMfcqf 
ŝtress on workiftg-car-
ents. "Employers 
losing a lot of money" 

" H - ^ H H - H H I - when workers battle 
problems with 
teenagers, says C 

^Maxym, a psycho 
rt-«iuiH*wtf5rconsu]-

ift.rr.3n (ant and civauthur of a 
now book. ''Teen? in Turninil." -If you're worried, 
lerrifie<l. watdiing .vmr child ?oin? (]<™IL ihe tubes, 
and you lee) powerless, yu'rp not workinsf .it any-
,thing near your T^-'-ntinl'" 

ONE YEW JERSEY sales representative, a sin­
gle mother of an adolescent who ran away and 

attempted suicide, spent years trying to juggle calls 
from school officials and counselors with job pres­
sures to jjroduce higher sales. She worked longer 
hours to make up for time lost during the day. 

Though she was the top producer in her region, 
her bosses complained about the numerous personal 
calls. She says they told her, "If you really have a 
problem, go home and take care of it," a move she 
couldn't afford. Her supervisor also told her, "We 
can t advance you, you have too many personal 
problems": he enlarged her territory instead. The 
sales rep managed to sustain her output and eventu­
ally was recruited by another company. 

Rest-selling novelist Eileen Goudge says the emo­
tional drain she experienced while her teenage 
daughter, now 24, wrestled with depression and 
pther problems hurt the quantity and quality of her 
WBrk. "It was like living with this black thunder-
dcud in your house," she says. " I feel this deep con­
nection with her, and when she's in pain it's hard 
for me to cope." 

During that time, she wasn't able to meet her pub­
lisher's requests for a novel a year. The book she was 
yriting al the time didn't sell as well as her others. 
' Teen crises may be the last workplace taboo'. 
Many parents are ashamed to talk with co-workers 
or bosses about teen problems, fearing the stigma 
attached to losing control at home. While-bosses ex­
pect younger children to need time and attention, 
many think teens should be on auto-pilot. As a re-
BUlt, many parents feel isolated. "We've come out of 
the closet in our society about just a bout everything. 
You can say your son is gay, your daughter is"in re­
hab, if she's 25," Dr. Maxym says. "But your teen's 
being out of control, is one of the things people won t 
say." 

SEVKRAI. PARHNTS interviewed lur tins i-olumn 
say the profound emotions raised hy dealing with 

a troubled teen forced them Lo re-e.xamine their own 
lives. One Westchester County attorney says he 
found himself unable to help his depressed, rebel­
lious teenage son who refused to go to school. After 
"being at the absolute top in a very cumpetittve 
field, all of a sudden I was dealing with something 
that was uncontrollable," the attorney says. Seeing 
his child in pain" tore a hole out of my being." But 
learning to relate to his son compelled him to com­
municate more honestly and openly in other realms 
of Jile, including work, he says. 

Ms, Goudge also says helping her daughter, who 
is 24 and doing fine, prompted some healthy changes 
in. her own life. Now, Ms. Goudge is turning out a 
book a year. 
i "No one knows what proportion of the giant Gen­
eration Y pcpulation will go off track m adolescence, 
but leen problems are likely to become more evident 
in the workplace over the next decade. The number 
of American teenagers is expected to grow 9 ,̂ to 
about 30 million, by 2008, says WEFA Group in 
Philadelphia. At least four-fifths of those teens will 
be raised by working parents. Based on a national 
study of today's teenagers, more than one-fourth, or 
28%, regularly engage in two or more "risk behav­
iors'-using alcohol, drugs or tobacco; having sex; 
or engaging in violence. That's "a huge red flag" for 
potential problems, says Shepherd Smith of the In­
stitute for Youth Development, a Sterling, Va.. non­
profit promoting parent involvement with teens. 
; One thing is certain; Adolescent crises will affect 
many families who don't expect it. Speaking by 
phone from a motel where he was staying with his 
son after interceptrng his runaway attempt. Mr. 
Owens says he has worked M-time the past lew 
months toward helping his child, including being 
present at home, researching residential schools 
and sending him to a wilderness program. Enrolling 
him in a boarding school recommended by psycholo­
gists was 'the most difficult thing I have done in my 
life," Mr. Owens says. 
• Fortunately, his business success allowed him to 

stop working for a while. He says he has no idea 
.what he would have done if he'd had to hold down a 
salaried post during this time. His efforts were not 
lost on his son. Coming to the phone, the 16-year-old 
pays, "It surprised me when he came out to meet 
me." It means a lot to him, he says, that his dad is 
listening and offering support. 

- Send your stories about batmicing teenagers' needs 
idth work tdsite.sheUen.barf}er '(iu sj.cf/m. 
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"TEENS EXPO 2000 * 
FACTS ABOUT TODAY'S TEENS: 

• They're the largest 12+ demo EVER — 30 million strong - and will keep 
growing for the next 10 years. 

• They're the wealthiest teen demo EVER — influencing or spending 
$150-billion annually. 

• If you then add in the "tweens", the 8 - 12 year olds, the demographic 
category is that much larger, with tweens influencing the spending of $128-
billion annually, "with a say in all kinds of purchases from soft drinks to cars" 
and actually spending $14-billion'Of their own. (Newsweek, Oct. 18, 1999) 

• With so much attention focused on this demo, it is time for a NATIONAL 
EVENT that pays attention & tribute to teens 

• In light of recent events involving teens, there's a national interest in this 
demo and an unprecedented interest in reaching out to teens, e.g., the recent 
National Conference on Teens at the White House. 

• The two venues most consistently frequented by teens are schools and malls 

CONCEPT FOR MALL-BASED EVENT FOR TEENS: 

Simon Property Group has the largest collection of malls In the world, with 250 
properties, including malls In the top 70 markets. Simon is in active 
discussions with many partners regarding the following: 

A MALL-BASED, WEEK-END LONG TEEN EXPO IN ALL MAJOR & 
SECONDARY MARKETS SIMULTANEOUSLY, FEATURING: 

^ Request to the White House for declaration of "National Teen Appreciation" 
Week-end 

s On-mall workshops 
s Giveaways 
^ Celebrity appearances 
s Mini Teen Town Meetings involving teens and parents 
s Fashion Shows 
s Music events 
^ National partnerships with: 

o One national teen monthly magazine 
o One national daily print 
o One national radio partner with maximum local markets 
o One national TV partner 
o Several non-compete on-line partners 

s National sponsorships 
s Surveys, feedback from teens for local policymakers, etc. that could 

ultimately influence local/state programs and services for teens 

For more information please call Anne-Marie Ajgner at Aigner Associates, 617/254-9500. 
(" TEENS Expo 2000 is created and produced by Aigner Associates, Inc., Simon Property Group 

and Simon Brand Ventures/ Simon Live Media Network.) 
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SIMON 
I'KQPFHTY CiKOliP 

F A C T S H E E T 

CORPOUATK Sl MMAKY: 

Sr riPK O K O P K R A T H J N S : 

TVPKS OK RKTAIL STORKS 

OWNLU OR MANACFD: 

SAMH.F. M A M . 

PORTFOLIO: 

Hciidquurlcrcil in Indianapolis. Simon Property Clroup (NYSE;SPG) is Hie larficst publicly traded 
rct;iil Rc;il Estate Invesimcni Tnisl (REIT) in North America and (he country's largest owner, 
developer ;ind in;iii;)gcr of market-dominwil retail real estalc. Simon has twice the market share 
;).<• the nearest competilor and employs appro.\im;»lcly 5,800 people. 

Founded in 1%0. Simon has become known as Ihc "Landlord of Choice," due. in part, to its nth 
history ol innovation ;ind creativity in developing ihc highest quality retail piopcnics in North 
America. Today. Siinnn manages :i retail network that drives more than SIX billion in annnnl 
KJIICS and maintains a ponfolio that consistently outperforms ihc industry Additional Simon 
Property Group infonnation is available at www shopsimon com 

The company cun-eiilly owns or has an interest in more than 250 properties comprising regional 
malls, community shopping ccnlers and specialty and mixed-used properties in 36 states and five 
asscls in Europe. 
• ConUiins an aggregnlc of 1S4 million square feet of gross leasable area in 36 stales 
• Owns or manages appmximalcly 190 million square feet of gross leasable area in rclail and 

mixed-use properties 
• Over 20.000 leases 
« billion in annual rclail sales 
• Owns more malls in the lop 20 AD I markets than any other developer owns in tolal 
• Appro.viinalcly 30 million consumer households served 
• One million employees work for retailers at Simon Properly Group malls 

Simon lias relationships wiih tenants across the retailing spectrum, including; 
• high fasliinn 
• specialty 
• department stores 
• mass merchants 
• category killers 
• discounters 
• manufacturers' outlets 

Simon's portfolio includes some of Ihc counlry's most productive and rccogni/abic 
properties, including; 
• Circle Centre. Indianapolis. IN 
• Dadeland Mall. Miami, Fl. 
• The Fashion Centre at Pentagon City. Arlingion. VA 
• The Florida Mall, Orlando, FL 
• The Fomm Shops at Caesars, Las Vegas. NV 
• Lenox Square. Allanla. GA 
• Mall of America. Minneapolis. MN 

Phipps Pla7ii. Atlanta. GA 
• Roosevelt Field, Long Island. NY 
• Town Center at Boca Ralon. Boca Ralon. FL 

N A T I O N A I . I T I Y CENTER n POST OFHl. ' t UOX 7 0 ^ n [NIHANAI'OLlS, INDIANA n 46W7 » * 1 7-Mfi-1600 
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Nnv D K V K I . O I ' M K M S; 

S I M O N BuANn VKNTIIRKK: 

CXIX.N'MOkTAR: 

SIMON (>lOR VI l IMITK.n: 

EXtCLTIVKS/PniNf'IPAI.S: 

Simon lias rcccmly completed or is currently involved in development aclivities a< 
several localions, including: 
• The Shops al Sunset Place, a 510,000-squarc-fool destination-oriented retail and 

eiitcrtainment center in South Miami. Fl. (opened 1/99) 
The Mall of Georgia in Buford (Atlanta), GA, n Lfi-niillion-squarc-fool super-regional mall 
developed in partnership with Ben Carter Propenics, and the adjacent Mall of Georgia 
Crossing, a 44(i,500-sq\iaic-foot power center (opened S/'J'J) 

• Watcrford Lakes Town Center in East Orlando, FL, a VS.S.OOO-squarc-foot po>ver center 
which, when completed, will be the largest open-air shopping center m Florida (Phase 1 
opened 11/9'), Phase II to open 11/00) 

« Arundel Mills, a 1 ..Vmillion-square-foot valiic-oricnied super-regional mall in Anne 
Arundel County. MD in the middle of the highly trafTicked Baltimore/Washington. D C 
corridor, developed in partnership with The Mills Corporation and Kan Am (scheduled io 
open 11/00) 

• Concord Mills in Concord (Charlotte). NC. a 1.4-million-sqiiarc-fooi value-oriented super-
regional mall developed with The Mills Corporation and K.an Am (opened 9/99) 

• Orlando Premium Outlets, a 430.000.$quarc-fool fashion-oriented outlet center being joimh 
developed by Simon and Chelsea CCA Really (scheduled to open 5/00) 

• The Shops at North East Mall in Hurst (Dallas/Ft, Worth), TX, a 341,000-squarc-foot power 
center, located adjacent to Simon's North East Mall (opened 11/99) 

• Major expansions A. renovations including North East Mall in Hurst. TX. The Shops at 
Mission Viejo in Mission Vicjo (Orange Cotmly), CA; Richmond Town Square in Richmond 
Heights (Cleveland). OH and The Florida Mall in Orlando. FL. among others. 

Simon Brand Ventures (SBV). the strategic marketing initiative of Simon Property Group, is 
designed to drive additional revenues while providing Simon's more than 100 million shoppers 
with greater buying power The goal behind SBV is to provide access to more products, sen. ices, 
discounis, and bencfils in any one Simon mall location than anywhere else in the world SBV 
iniiialivcs emphasize slratcgit alliances with major national rccogm/ed brands including 
AT&T. Browning-Ferns Induslrics. Ford. JCDecaux, Pepsi, Turner Broadcasting. Visa USA 
Enron. Microsol) and Time. Inc. Cusiom Publishing. 

clixnmoriar.com is a venture crcalion firm that incubalcs. develops and launches products thai 
bring logclher physical and online retail by leveraging and propelling commerce, consumers and 
community ihrough continuous online-offline lifcslyle and personal infonnaiion manngenicni 
offerings, clixnniortar com lakes advantage of the online opporlunilics created by Simon 's 
physical mall space, iis more than 2 billion shopper visits annually, and its relationships with key 
retailers 

Simon Global Limited is Ihc entity created by SPG through which lo pursue its inlcmalional 
initiatives. Headquartered in London. Simon Global will facililatc SPG's participation in ihc 
incrcasing globalization of retailing and the shopping center industry. To date. Simon Global's 
aciivities involve an ownership intcrcsl in Groupe BEG. a Paris-based developer / owner of 
shopping ccnlers currcnily aclive in a number of European countries. Discussions arc ongoing 
regarding other investment possibilities with an eye towards creating a significant international 
shopping center enterprise of the standard appropriate lo SPG 

Mclvin Simon 
Co-Chainnan of Ihc Board 

David Simon 
Chief Executive Oflicer 

Richard S Sokolov 
President and Chief Operating Officer 

Herbert Simon 
Co-Cliairmaii of the Board 

Hans Maulncr 
Vice Chairman 
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ALASKA 
A r . : n i i r u ; f 
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ARKANSAS 
K ' . r i h I.title Rack 
,Mi:Cjin . M J I I 

CALIFORNIA 
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L j ^un j Hil ls Mai) 
Ali isian Vif io 
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VVVsrrii/ii tt'r 
Wt-itminstcr Ma l l 

COLORADO 

A u r u r n M . i l ] 

FLORIDA 
fl<ii,;: Kuron 
Ti->wn C'cmcr 

j t Bota Ratun 
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Liovman Beach Mal l 

DcSoto Square 
Cvral Springs 
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OtJn^e Hjrk Mall 
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Trcj.->ure Cuast S^u-irt! 

LukeUnd Square 

L:iktr Square Mal l 
Mcibourni! 
Mrlbournc Square 
Miami 
D^dolnnU Mal l 
MjJini Intemauon.-il Mall 
The .Shops at 

Surisec ylace 

Padduuk Mall 
Orluntlo 
Ths Flunda MaU 
Scmmule Townc 

Center li 'anfo/JI 
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Curduva Mal l 
University Mall 
fo r t Charlotte 
Purt Charlotte 

Town Center 
Pf>rt Richev 
Cul l View Squjre 
i t PiTiuri-JjurK 
T>rone Square 
Vcro Beiicli 
Indian River Mal l 
i^e^r p a l m Bench 
Palm RtMch M . i l l 

GEORGIA 

G^inni-'tt Place 
Li'nuii Squan; 
M.il.1 oi Georeia IButcrd) 
Nuii l . l i ike Mall 
Phipps Pl.ij.i 
Town CtiitL-r at Cobb 

ILLINOIS 
Alton tSt. Luuis) 
Alton Squ.irc 

N u r t h k L ' l d Square 
Ciilumct Citv tduciigol 
River t^aks Ceniet 
Lincnlriwt.iu<l fChicnx't) 
LLncoLiiwi a id Tuwn Ct^ite/ 
Moline 
SouthPark Mall 
Orlanci Park (Cliicogol 
Orl-nnd Square 
Pent m 
Nnnhwuuds Mall 
SprttlH/ickt 
White Oaks Mal l 

INDIANA 
Anderson 
MnumK Mall 
Bloomiiijtttin 
College Mall 
EvansvilU 
Eastland Mall 

KANSAS 

Wu.si Ridge Mal l 
W i i ; A i r j 
Tnwnc E»si Square 
Townc West Squire 

LOUISIANA 
Li ike C .h i i iUs 
Pncn LaJce MaU 
Shizveport 
South Park M a l l 

MARYLAND 
Wtildnri AVux/iingion. D C.) 
Si. Charles Towne Center 

MASSACHUSETTS 
Bxaintrcc 
South Shore Plaza 
Burhn^ion 
Burlington M a i l 

MINNESOTA 
B/oommgtan (fAinncapolls) 
Mall of America" 
Duluih 

Miller HiU M a l l 

MISSOURI 
Independence IKaKuis City) 
Independence C*ntcr 
SprinxficlJ ' 
Battlefield Ma l i 

NEW MEXICO 

Cottonwood Mall 

NEW YORK 
Garden City {Long Island} 
Roosevelt Field 
HunriDKion lLong Island} 
Walt Whitman Mall 

Chautauqua Mal l 
Lake Clove (Lonj; Island) 
Smith Haven Mall 
Nanuet 
Nanuet Mall 
Nev Yurk 
Milnhaitan Mal l 
Westbu^r (Long Island} 
The Mall at The Source 
White Plows 
The Wtstchcster 
Hviawn Heights (Sew York} 
Jefferson Valley Mal l 

NORTH CAROLINA 
Asheville 
Bikmore Square 

OHIO 
Akron 
Summit MaJl 
Cleveland 
Great Lakes Mal l (Mantot) 
Randall Pa/k Mal l 

SIMON 
simply the best shopping there is-Grcenwciod 

IIndianapobs) 
CrecnwciiHl Park Mall 
f n d i i j r d p n / i j 

Castlcioi> Square 
Circle Centre 
The Fashion Mall-

Keystone at the 
Crossing 

Lafayette Square 
Washington Square 
Kokomo 
Markland Mall 
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Tippecanoe Mall 
Mishawaka IStiuth Bend) 
University Park Mali 
Muncie 
Muncie M J U 
Riuhmond 
Richmond Square 

IOWA 
Pavtfnporr 
NorthPark Mall 

NEBRASKA 
Omaha 
Crossroads Mal i 

NEVADA 
Las Vegas 
The Fnrum Shops 

at Caesars 

NEW JERSEY 
fast Brtifliwt'cA 
Brunswick Square 
Edison 
Menlo Park Mall 
Jersey City 
Newport Centre 
Livingston 
Livinffs ton Mall 
Paiamus 
Bergen Mall 
Rockawav 
Rockaway Townsquare 
Toms Kivcr 
Ocean County Mal l 

Richmond Town Square 
Lima 
Lima Mal l 
Springfield 
Upper Valley M i l l 
Youngrtown 
Southern Park Mal l 

OKLAHOMA 
Tidsa 
Eastland Mal l 

PENNSYLVANIA 
Media 
Cranice Run Mal l 
Philadelphia 
Cheltenham Square 
Piiisbuigb 
Century IH Malt 
Ross Parle Mal l 
South HiUs VUlage 

SOUTH CAROLINA 
Anderson 
Anderson M a l l 
Greenville 
Haywood Mai l 

TENNESSEE 
XjjoJrville 
Kn<ix«lle Center 
Weil Town Mall 
Meitiphis 
Oak Court Mall 
Ralci&h Sprmsa Mall 

TEXAS 
Amdrt 
Bartnn Creek Square 
Ukcline Mall 
Demon (Dallui) 
Ci)ldcn Triangle Mall 
E; Paso 
Ciclo Vi»(a Mall 
Sunland Pack Mall 
HorJinxc;" 
V.H« Vina Mall 
Huisi iFl Wucthl 
North East Mall 
Irving (Pillas) 
Irvinji Mall 
LurtRview 
LonRvicw MaU 
Mc Allen 
U Plaza Mall 
Midland 
Midland Park Mall 
Richardson (Dullus) 
Richardson Square 
San Aniomo 
Ingram Park Mall 
Rollins Oaks Mall 
Sherman 
Midway Mall 
Tyler 

Broadway Square 

UTAH 
Sa;c Lake. City 
Trolley Squire 
VIRGINIA 
Arlington ^axhir.^ton. D d 
The Fashion Centre at 

Pentagon City 
C/iarioiresviZie 
Charlottesville Fashion 

Square 
Chtiiapeake (Narfulkl 
Chesapeake Square 
Huinsonbuzg 
Valley Mall 
Richmond 
Virginia Center Commnns 
Vifginia Beach ISortoLkl 
Lynilhaven Mall 

WASHINGTON 
Kemiewicfr 
Columbia Center 
Seattle 
Northgate M i l l 
Tucomu 
Ta^otna Mall 

WISCONSIN 
Fnnd du Lai 
Forest Mall 
Green Soy 
Bay Park Square 
Sheboyxan 
Memorial Mall 
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www.parentingresources.ncjrs.org 

Parenting Resources for the 21st Century 
puts you in touch with the information you 
need to meet the challenges of raising a 
child today. 

Find out: 

I How to find child care for your 
newborn. 

> What to do when your child 
misbehaves. 

& How your child can benefit from 
playing organized sports. 

& Who can help when you suspect 
your teenager is using drugs. 

> Where to find information on 
college scholarships. 

This?Vi/eb̂ itevhas;beeĥ developed1n cobperatioivwith 
and support from the Office of Juvenile Justice and 
Delinquency Prevention (OJJDP) and the Coordinating 
Council on Juvenile Justice and Delinquency Prevention. 

Those without Internet access can learn about the 
resources featured on the Web site by calling OJJDP's 
Juvenile Justice Clearinghouse (800-638-8736) for 
additional information and assistance. 

The Parenting Resources for the 21st 
Century online guide links you with answers 
to these questions and many more in a user-
friendly and easy-to-access format. Just go 
to www.parentingresources.ncjrs.aro (online 
June 2000) and find the parenting informa­
tion you need by choosing any one of the 
site's eight categories: 

& Family Dynamics 

% Health and Safety 

& Child Care and Education 

& Family Concerns 

I Youth Development 

I Out-of-School Activities 

> Resources 

> What's New 

Whether you're a parent, a grandparent, 
or any other person who cares for—or 
about—children, this Web site will 
provide the resources you need. 


