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Shop where it matters:-

Doing Well (and Good) Online
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Shop where it matters:

Not-For-Profit Organizations

Principals of Success

1. Mission-based and constituency driven
2. Integration versus isolation of program functions

3. Balanced sources of support
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Shop where it matters:

Important Trends

E-commerce is growing at an unprecedented adoption rate

* U.S. Internet population: 110 million, 41% of Americans have
Internet access from the home or office iconocast

« Consumer online e-commerce sales are projected to grow
from $8 billion in 1998 to $108 billion by 2003 Forrester

« Between now and 2004, online sales are projected to grow 50.2%
annually -- contrasted with total retail sales growth rate of only
3.6% a year Direct Marketing Association

« First mover advantage and great execution will be key to Internet
marketing SUCCESS Morgan Stanley Dean Witter, 1999
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Shop where it matters:

Important Trends

Support for good causes is an important factor
in consumer spending decisions

« Giving increased 11% in 1998: $175 billion was given to not-for-
profit organizations in the United States
The Chronicle of Philanthropy, June 1999

« 77% ($135 billion) was given by individuals civing usa, 1998

« 2 out of 3 Americans will switch brands or providers to one
supporting a not-for-profit organization if price and quality
are equivalent Cone/Roper Cause-Related Marketing Study, 1999
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Shop where it matters:-

Important Trends

Not-for-profits are striving to find the best way to use the
Internet to:

» Strengthen ties with supporters
» |Increase exposure to organization’s mission
» Offset increasingly high costs of traditional direct mail marketing

« Develop new, sustainable sources of revenue
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Shop where it matters:-

Who Is GreaterGood.com?

GreaterGood.com is the world’s leading cause-related e-commerce
company

GreaterGood.com markets and manages over 350 customized
Internet shopping villages for charitable and educational
organizations

GreaterGood.com online shopping villages include brand-name
merchandise offered by over 45 leading Internet retailers including
Amazon.com, eToys, OfficeMax, J. Crew, 1-800-Flowers,
drugstore.com, and JCPenney
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Shop where it matters:

Who Is GreaterGood.com?

(continued)

GreaterGood.com shares fifty percent (50%) of affiliate fees earned
from shopping village with a five percent (5%) minimum guarantee
for not-for-profit partners

GreaterGood.com invests in actively marketing our not-for-profit
partner’s online shopping villages, developing customized marketing
plans, promotions, and special offers tailored to each partner’s
constituents



Shop where it matters:

Greate%aazfcom

GreaterGood.com’s Online E-commerce Program

« Offers both customized shopping villages on your site and
featured presence on our central site for introducing your mission
to new potential supporters

« No minimum purchase levels -- always a $% guarantee of
revenue

« Marketing programs designed to drive traffic to our not-for-profit
partner’'s Web site

« No financial requirements or risks for not-for-profit partners
* No set up or maintenance fees

« Shoppers at your site pay no more than they would when
shopping directly with that same online retailer
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Shop where it matters:”

GreaterGood.com’s Online E-commerce Program

(continued)

Ability to choose merchants that are of most value to your
constituents

Flexibility to include unique, specialty online retailers

Online auction capability

24 hour/7 day a week in-house Customer Service team

Comprehensive reporting system
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Greate%aazfcom

Security, Privacy, and Product Liability

Issues We Take Very Seriously at GreaterGood.com

« Ethical Standards: GreaterGood.com is the only cause-related
marketing site to initiate a consumer’s Bill of Rights, leading the industry
in an ethical effort to educate and protect both the consumer and not-for-
profit organizations

« Security: We only select and partner with online merchants who offer
the latest in highly secure transaction technology

« Privacy: We will never share a shopper's name with a third party
without the consumer’s explicit permission

* Product Liability: In the extremely unlikely event that a
GreaterGood.com partner would be found liable for a product purchased
from a third party via their site, we provide our partners with up to
$5 million of liability insurance, at no extra cost
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Welcome back! Do you want to shop now for
Share Our Strength?

Chooee one below: e :
|Share QOur Strength I

v;a

Buying things online alleady? Slmply zhop here
or at your favonte nod-fo-proht's Yeb =ite, and at
least 5% of every purchase benefits the cause of
your choice, Have you registered yet? Ye'll
donate $3 when you register.

Lell g triend?t

Change Tour
Preferatices

Inbormetion ror
Nat-tor -Proi

LTrails Mnahcenanry e the

GreaterGood.com Central Site
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- About 505
Stare Qo Strenan - News from S0$
"It Takes More Than Food Corporate Partners SO$ Programs

To Fight Hunger’
& 8 Community Wedlth

Hunger & Poverty

$OS Products
Share Our Strength (SOS) is one of the nation’s leading anti-
hunger and anti-poverty srganizations. Since its inception in
1984, Share Our Strength has distributed rore than $50
million to rnore than 1,000 anti-hunger and anti-paverty
effarts worldwide.

Share Our Strength Your
733 15th Street, NW, Suite ' Hour
B40, Washingtan, DC 20005 + 23 ,
(F00) 969-4767, (202) 393- is Their
2925 Future

Share Your Thoughts, Get Invalved, Read Dur Latest News,
Learn about Children's Hour and Read about The Cathedral

WWthin,

Visit the online store
Fopor o lenchs
K} S0)S

Web Design, Softwaie. and Hosting by

Not-For-Profit Partner Home Page with Link
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VWelcome to Share Qur Strength's "shopping vilage”. At least 5% of every
purchase here will benefit Share Our Strength. The Shopping Village was
created in partnership with GreaterGood.com, a cause related e-commerce
company that manages the village at no extra cost to you or thern!

ISth by retailer EI @ [Shop by cateqory 1] @

Shopping Directory Register Home Help

SORT ALPHABFTICALLY { SORT BY CATEGORY

Kids & Toys School & Office
”T" i e e hdas
: Srmarerkds Camn

Tutonals carm

Books & Music Gourmet & Grocery

Arcazon com Boaks Hickhary Fanns

Arazon corn oz GrestFoad com
Curgital 1 hiet

srtal Sneyands

WhaleF aads. Com

Cookiing com

Home & Garden Heaith & Beauty
JUFenney dm SO o

Zioaking Com

The Sharper mage GreenTlee Butiion
Cligital 1 hed The Sharpet lranes
L-md-. ape LT —

-Onliue Sﬁﬁpping at

JC Penney

Fragrancelet

Cipticat=ite. cam

Not-For-Profit Partner Custom Shopping Village
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NFP Partner’s

Welcome to Share Our Strength's "shopping village”. At least 5% of every
purchase here will benefit Share Our Strength. The Shopping Village was
created in partnership with GreaterGood.comn, a cause related e-commerce
company that manages the village at no extra cost to you or them!

gj @IShop by category l‘ @

lShop by retailer

Shopping Directory Register Home Help
Books & Music

Amazon.coin Books amazon.com

Amazon.com is the maost : et

successful online baokstore,
with over nine million
customers and competitive
pricing on books, CD's,
videos, and more.

Amazon.com Music
Amazon.com is the most
successful online book and
music store, with over nine
million custormers and
competitive pricing an CD's,
hoaks, videos, and mare.

amazon.com

ﬂ

Custom “Highlight Page” for a Specific Category



a Shopping for Shale Ouwr Sllengthl - Microsoft Internet Explorer

At least 5% of hase h ill benefit Share .7 R D - = =
U._u-e;t.-enbﬂ:_ every purchase here wi ' yenefit re . rSth by retailer L] @ I Sth by cateqory % @

Shopping Directory Register Home

| vour account | MELP

WELCOME | 1 | ‘ TOYS&GAMESI ELECTRONICS ] AUCIIONS |

HOW TO ORDER - OUR GUARANTEE _ | SITE GUIDE

IAH Products _,z_l % , amazon com
I @ Hellu! Shupping at Atnazon.com is 100%0 secure- -guaranteed.
Already a customer? Signin.
In Books
e Latest Word .
* B_OM The Sncartg World Sng Yrciconeey 15 the first such work to be written from ® E'f_:”'
|Ier;.3 »l:willl'!'[[lljliTEI'L:-, scratch in three decades. ("rrated by an army of high-tech lexacographers, this glant M
EUF\I;I'G SiI,CI:” RGN v~.durng delivers more than 400,000 entries, a cornucopia of illustrations--and, yes,
o Polas a definhon of yadda yadda yadda Go to Eales Amazo
Books
Update
LD, Top Sellers, Mew | - * - Electronics Grand Opening “ - 1. Bl
Pelnasis, and lors... Digital wWorkhorse b
. M Keep orgarized with the Flulip: Mine 319, a petent Windows CE organzer that = 2. &
Bocks, 0=, Photo manages your calendar, busmess contacts, and to-do lList, recognizes voice commands, . Ev
Equipgment, .ar:nd =Ty =T l . ] o . R T Elertramues [ b
e Clectronics records voice memos; and mcludes a modem for checking e-mail. Go to Elertromes T

Shopping
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Greater Com

Shop where it matters:

Partnering with GreaterGood.com

« Generate a new, recurring revenue stream -- one that will increase
with the explosive growth of online shopping.

« Receive 5% or more of all purchases made through an online
shopping village of leading internet retailers branded with your
organization's name. All with added security, privacy and around-
the-clock customer support.

« Offset increasingly high costs of traditional direct mail marketing.

* Provide a new way for your patrons and friends to support your
organization when they do their everyday shopping online.
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Shop where it matters:

Greate%wzfcom
Partnering with GreaterGood.com

 Increase traffic to your organization's Web site, bringing your
supporters closer to your mission and message.

« Enjoy the ease and security of using a complete "turn-key" marketing
package that drives supporters to your site.

« Receive payments, reports and marketing tips regularly.
* No size or financial requirements to join.

« All at no cost or risk to your organization and at no additional cost to
your supporters!
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