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American bald eagle, strkes a pose. 
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PLENTY COUPS AND GRANDDAUGHTER. Mountain Crow / ^ O 
(c. 1849-1932) /<X 
Plenty Coups, meaning "many achievements," became chief of theffipw at 
age 25, recognized as one of the great warriors of the time. He boast*U>f hav-

. ing never.fought against the whiteman. During the Sioux Wars ol 1 ST '̂lVe was 
the chief of General Crook's Indian scouts. Plenty Coups became th» princi­
pal Chief of all the Mountain Crow in 1904. So great a leader was he tot fol­
lowing his death the Crow people decided they would never have anhther 
chief. This chief and warrior earned his name in life after having achiev©*.. 
some 80 feats of valor in combat against tnbal enemies. 
Attributed to Norman A. Forsyth. Butte. Montana 
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KONGFRONTATION™ 
King Kong is still on the rampage. He's 13,000 pounds 
and 35 feet of relentless fury. Meet the greatest beast 
In movie history as he stalks you through Manhattan, 
crushing everything In his path! 
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Magk Eye 3-D Optical Illusion Cards: Hold this postcard 
right up to your nose and very very slowly pull it away from y 
face. Look through the image without focusing on it. Try not t 
blink, and a hidden image will magically appear! 
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MaexOsman 
181 Lost Hollow Road 
Dillsburg, PA 17019 

\ Buddy Clinton 
The White House 

--------· .. ---•. ~··· 
....... ~----··; 

1600 Pennsylvania Avenue 
Washington, D.C. 20500 
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Just think, I will be 
one year old on March 
28th. 

Maex Osman 
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Clinton Presidential Records 
Digital Records Marker 

This is not a presidential record. This is used as an administrative 
marker by the William J. Clinton Presidential Library Staff. 

This marker identifies the place of a publication. 

Publications have not been scanned in their entirety for the purpose 
of digitization. To see the full publication please search online or 

visit the Clinton Presidential Library's Research Room. 
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M O U N T A I N L I O N 
(Fdis concolor) 

. .he Mountain Lion is the largest of North American cats, and is known for its tawny to 
grayish pelage, and lengthy (30 - 36") dark-tipped tail. Depending upon its range, the 
Mountain Lion is named Cougar, Puma, or Panther. Mountain Lions stand 2 feet tall at 
the shoulders, are 3 to 4 1/2 feet long and weigh 80 - 260 pounds. These big cats feed 
primarily on deer, rabbits and rodents. They are extremely shy of humans, 
retreating up trees when chased by hunters' bloodhounds, where they make easy targets. 
Because of the rare opportunities for consistent Mountain Lion viewing, little is actually 
known about their behavior. Mankind has a great deal of dedicated work ahead to 
prevent the Mountain Lion from becoming an endangered species. 
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6oveinment says fat is our f.afu 1 
The g~vernrnent has jpst made government was supposed to models fronted for a new resta 

millions of us overweight -· make you feel better about your- rant · in New York, and I r 
overnight. · It has published a self?· Think again. It dreams up member thinking: "What's goi 

. study that redefines the term, things like BML and wind chill to be the specialty ofthe hous 
lowering the standards so that-an ·. fa_ctor to make you feel worse iceberg' lettuce .. without dre 
estimated 29 million Americans than you otherwise would, if left sing?") · 

. who weren't overweight last ~eek . to your own devices.) 1be other. thing the governmen . 
now are. · · · · According to the!>e guidelines, ·. did for·-us last week was inak 
· They have come . up with. a about 55 percent of the 'popula- . things clearer; at least the 
guideline they call "body mass tion - 97 million adults·__,... are promised to ... · ··...• . , 
index''. (BMI), which throws overweight. · · Vice President AI Gore ·an­
height arid weight into a blender . . .. As a fellow who answered to nounced that by October, all riew 

.· and collles .·up . with a body fat .. the nickname "Slim" when he was documents and· forms produced 
figure. Don't. ask how it's com- ·.a lad; then slowly grew into the . by the. federal government would 

. puted ...:.._ it involves figuring your heavyweight divisiqn, I object to be written· in"plain language.". By 
height in meters and your weight the new guidelines. 2002; all .documents, new and old, 
in kilograms ;_ put• a BMI ·of 25 . ln the first place, you don't will be so written, he. said. 

-is considered fat.···.· ... · · .. ·.···.need guidelines ,to .·tell;you ·._ .... I .wish ·Mr.:.Gore,_well,.but.I\ 
··The government (naturally} whether or not yop're fat. A full- don't give him. much of a shot., 

says it's doing this for our own. length. mirror. wit! get the job The.object'ofphiin language islo 
good. Ca:rrying more weight than .. dqne. . . · · . says9m~th!hg. Whenyoti do that,') 
you should. can 'lead tci high 'blOod In the _.second place, if you rec .. there.'s always sdiTI.eone Who will' 
pressure; elevated· choH::sterol, di- · ally· are fat, these guidelines are· so • hold yciti' to it. Say. it in murky, 
abetes arid all ·mariner of dis- · tough, they'll discourage you from jargon-laden' phrases festooned· 

.· agreeablethings, it says; even trying to lose<weight. What's with dependent Clauses that fur" 
"We f~lt that the record was the sense of trying to drop 10 or· ther cloud meaning; however; arid 

· ... clear and the risk. was there," said 15 pounds when you'll still be 25. no one will .ever t>e able to blame 
orie of th{ doctors .011 the .panel pounds overweight? : . . you for anything. . . . . . . • . . . 
who revised the ·guiclelines. ''We · ·.In the third place, the, guide- ·.Which is . pretty .much, the 
felt that we owed it to physiCians ·· · lines·· help , feed, the ·mania. this : · the(lry .··Gore.·. fqll()wed when he· 
and their patients to: alert them to • country has developed for thin- said, of his. White House fund~ 
thisfact;althot~gh it doesn't mean ness, particularly among women. ·raising, ''There is no conti:olHng 
that everyone nee.ds to ·go on a . Lookat the role models gi.ven ~ega.l au~hp.rity that ~ays this ~as 

· dieL" · .·. · · · · · · . us by Hollywood. The great' beau" · m vwlatl~n ofthe law." · · · 
Maybe not; but almo~t every- ties of the day are actresses like Basically; plain language ·is like 

body does; · , · . Owyneth Paltrow, Meg Ryan, the weather. • Everybody talks· 
If you're 5 foot 4 ·and· weigh Urn a Thurman, Sandra Bullock, about it, but nobody does any~ 

more than. 145 pounds, you're ·models like Kate Moss.:.._ women thing about it. .,~ .. lf-71' 
overweight. If you're 5c10 and . who, while pretty enough, have w 
·over 174 pounds, you're fat. (And . the figures of rolled umbrellas. (A (Don Kaul wfiies for Tribune 

you· thought, perhaps, that the ~~- -y~ar_s ~~~~--~~~~ral fa~ous --~~~~J~e.~ ___ ·- ·- .. __ -~ --· 



Emile J . Dentice Trust 
1877 Luxton St. 
Seaside, California 93955 

IJ,III,,,,1,1,II,,,!!,,,,,11,1 



KENNAN WARD 
P H O T O G R A P H Y 

PRINTED IN THE USA ON 100% RECYCLED PAPER 
CHLORINE FREE TO PROTECT NATURE 



•'•Vft?,---*, 

t Abas riucleares, a Otan avanga'para o Leste: 
^ ' ie^e'confimtfque IraqUe^IrS eiLtbiapps-y' 

lador: E^tdSimSes Filho (1886 -19*1) ' 'L\ >'~ SalVadon ^ m ^ ^ i ^ ^ M i m 

obstdtrico e odon-
orial poderd fazer 
quanto 6 hospita-
nplexidade, cbmo 
i O associado teird 
;ia e 6 de atendi-
Isteiit&Mb detec-
k do t^itfato. As 
toaVmasnao se-
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TO 
BUDDY - FIRST DOG: 
ATT. MRS. HILLARY CLINTON 
WHITE HOUSE. 
WHASHINGTON - D.C. 
UNITED STATES. 
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REMETE: 
LUPE - A BRAZILIAN DOG 
RUA ARTUR DE A. MACHADO 567,C0STA AZUL 
SALVADOR - BAHIA - BRAZIL. 

CEP 4 1 7 6 0 - 0 0 0 
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La Maddalena American School 
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News Flash! 
www.quotesmith.com 

8205 South CassAvenue, Suite 102, Darien, Illinois 60561 • (800) 431-1147 • Fax (630) 515-0270 

FOR IMMEDIATE RELEASE 
Contact : Robert Bland 

Pres ident 
(800) 431-1147 

Term life rates plunge to all-time lows. 

DARIEN, I l l i n o i s ( A p r i l 17, 1998) -- Quotesmith Corporation has today released the 

results of an extensive term l i f e insurance rate comparison study which compared the 

premiums of more than 550 di f f e r e n t term l i f e policies being sold by 145 leading term l i f e 

insurance companies. 

Commenting on current market prices, Quotesmith President Robert Bland said, "The term 

l i f e rate war is s t i l l raging which presents an unprecedented buying opportunity for 

consumers. Term l i f e insurance rates are now at all-time lows and continuing to drop." 

Bland continued, "For consumers who have been considering buying a term policy which 

offers guaranteed premiums for 30, 25, 20, 15 or 10 years, i t looks l i k e now i s t p £ time 

to apply." 

Quotesmith Corporation provides a free insurance price comparison service for consumers by 

mail and on the Internet at www.quotesmith.com. The company maintains a continually-

updated insurance information database which tracks the premium rates, policy coverages 

and latest f i n a n c i a l s t a b i l i t y ratings of 145 leading term l i f e insurance companies. 

Commenting on the usefulness of the comparative study, Bland continued, "Our databases 

t e l l us that price variances of up to 600 percent exist i n the marketplace among di f f e r e n t 

companies for identical term coverage which underscores the importance of shopping around 

before you buy or renew any l i f e insurance policy. The Quotesmith price comparison 

service makes i t easy for people to instantly understand what the marketplace has to off e r 

in terms of price, coverage and safety without having to deal with any insurance 

salesmen." 

Over... 



Consumers can now request a personalized term l i f e price comparison report from Quotesmith 

by c a l l i n g 1-800-431-1147, 24 hrs. per day. Instant real-time quotes for l i f e insurance 

amounts of $2,500 to $25 m i l l i o n are also available at the company's World Wide Web s i t e 

at www.quotesmith.com. Each Quotesmith price comparison report shows the names of the 

companies, the latest A.M. Best, Duff & Phelps, Moody's, Standard & Poor's and Weiss 

Research, Inc. ratings on each company, the plan acceptance guidelines and the premiums 

which are sorted by lowest cost. This information is not available from any other single 

source. 

$250,000 Term Life / Guaranteed Annual Premiums, Male, No Tobacco Use 

AGE 1 YEAR 5 YEAR 10 YEAR 15 YEAR 20 YEAR 25 YEAR 30 YEAR 
25 $ 138 $ 138 $ 138 $ 163 $ 155 $ 238 $ 278 
30 $ 138 $ 138 $ 138 $ 163 $ 163 $ 238 $ 278 
35 $ 138 $ 138 $ 138 $ 163 $ 163 $ 258 $ 308 
40 $ 178 $ 178 $ 185 $ 210 $ 265 $ 378 $ 428 
45 $ 225 $ 250 $ 260 $ 340 $ 400 $ 563 $ 635 
50 $ 320 $ 368 $ 385 $ 508 $ 600 $ 855 $ 988 
55 $ 438 $ 563 $ 585 $ 758 $ 865 $1,805 n/a 
60 $ 660 $ 865 $ 885 $ 1,130 $ 1,365 n/a n/a 
65 $1,138 $1,463 $1,518 $ 1,845 $ 2,928 n/a n/a 
70 $2,020 $2,535 $2,538 $ 3,483 $ 5,405 n/a n/a 
75 $3,136 $4,350 $4,760 $ 8,145 $10,810 n/a n/a 

All policies shown are medically underwritten and are issued subject to underwriter's approval. Final premiums and coverage availability varies depending upon age, sex, state 
availability, hazardous activities, personal and family health history. Premiums shown above may include: AGL Life Assurance Co., Blue Bell, PA, form UL-191; Banner Life, 
Rockville, MD, form RT-97; Federal Kemper Life/Fidelity Life AssocVZurich Kemper Life, Long Grove, IL, forms S-4007, S-9801; First Penn-Pacific Life, Hoffman Estates, IL, 
form BT-1002AA(2-96), Control #697-142(10/97); Golden Rule Ins. Co., Indianapolis, IN, form GRI-L-17.1; Great American Life Ins. Co., Cincinnati, OH, form B611897NW1; 
Midland Life Ins. Company, Columbus, OH, form T356; Old Republic Life Ins. Co., Chicago, IL, form 8-1077, 8-1073, 8-1074, 8-1086, 8-1085; Protective Life Ins. Co., 
Birmingham, AL, form GP-06; Security-Connecticut Life, Avon, CT, form 11420; Security Mutual Life, Binghampton, NY, form 2060; Valley Forge Life Ins. Co., Chicago, IL, form 
V100-1084; West Coast Life, San Francisco, CA, form 248-97. Rates shown above are not applicable to residents of FL, NJ & NY. Policy forms vary by state. Published by 
CA agent #0827712. Rate quotes shown above effective April 17, 1998 and are subject to change without notice. To obtain an official Quotesmith Price Comparison Report, 
call 1-800-431-1147 or visit www.quotesmith.com. 

On January 9, 1998 Quotesmith was named "Unquestionably the # one pro-consumer insurance 

quote service on the Internet" by FBO Newsletter, a Raleigh, North Carolina publication. 

Within the la s t four years, the Quotesmith insurance price comparison service has been 

mentioned i n Money, Forbes, The Wall S t ree t Journa l , K i p l i n g e r ' s Personal Finance, Good 

Housekeeping, I n v e s t o r ' s Business D a i l y , SmartMoney, Home O f f i c e Computing, P r o f i t , 

N a t i o n ' s Business, Independent Business, Bottom Line, Worth, Entrepreneur, Consumers 

Digest, Jane Bryant Quinn's Column and Fortune. 

# # # 

This announcement appears as a matter of information only and is not intended as an insurance solicitation. Accordingly, no employee of 
Quotesmith Corporation is recommending or endorsing any specific insurance company, coverage or policy type wi th in this communicat ion. 

Copyright 1998 . All rights reserved. Quotesmith Corporation. South Dakota Agent # 3 3 3 5 0 9 1 5 9 . 
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News Flash! 
www.quotesnnith.com 

8205 South Cass Avenue, Suite 102, Darien, Illinois 60561 • (800) 431-1147 • Fax (630) 515-0270 

FOR IMMEDIATE RELEASE 
Contact: Robert Bland 

President 
(800) 431-1147 

Quotesmith begins offering instant "final expense" 
whole life insurance quotes on the Internet 

DARIEN, I l l i n o i s ( A p r i l 20, 1998) -- Quotesmith Corporation has today 
announced the expansion of i t s i n s t a n t insurance p r i c e comparison 
service t o include i n s t a n t quotes f o r f i n a l expense whole l i f e 
insurance on the I n t e r n e t at www.quotesmith.com. 

Commenting on the i n t r o d u c t i o n of t h i s brand new insurance p r i c e 
comparison service, Quotesmith President Robert Bland remarked, 
"There's nothing l i k e t h i s anywhere else on the I n t e r n e t . This i s an 
e x c i t i n g , new and use f u l insurance p r i c e comparison service f o r 
consumers because there i s no other s i n g l e p u b l i c source f o r t h i s 
i n f o r m a t i o n anywhere." 

Bland continued, "Right now i n America there are about 50 insurance 
companies o f f e r i n g f i n a l expense whole l i f e insurance, which i s also 
c a l l e d " s i m p l i f i e d issue" l i f e insurance because most companies do not 
requi r e any paramedical examinations, blood or ur i n e samples. These 
streamlined u n d e r w r i t i n g features, combined w i t h the t r a d i t i o n a l whole 
l i f e guarantee of l e v e l premiums f o r l i f e , appeal t o older l i f e 
insurance shoppers who want t o avoid the hassles and delays associated 
w i t h outside lab repor t s and paramed exams. These types of l i f e 
insurance p o l i c i e s can also be s u i t a b l e f o r people who have medical 
h i s t o r i e s which prevent them from q u a l i f y i n g f o r lower-cost l i f e 
insurance." 

The company announced t h a t quotes f o r f i n a l expense whole l i f e 
insurance i n p o l i c y face amounts of $2,000 t o $100,000 are now 
immediately a v a i l a b l e f o r free on the World Wide Web at 
www.quotesmith.com. 

On January 9, 1998 Quotesmith was named "Unquestionably the number 
one pro-consumer insurance quoting service on the I n t e r n e t by a very 
wide margin" by FBO Newsletter, a Raleigh, North Carolina p u b l i c a t i o n . 

continued... 



Founded i n 1984, Quotesmith currently provides instant quotes and 
policy information from 350 leading insurance companies and allows 
v i s i t o r s to request applications online. Quotesmith i s currently 
providing instant quotes on several lines of insurance including term 
l i f e insurance ($25,000 to $25 m i l l i o n ) , f i n a l expense whole l i f e 
insurance, fixed annuities and medicare supplement insurance. 
Quotesmith guarantees that i t s Web s i t e w i l l show the lowest term l i f e 
premiums available i n America or pay a $500 cash reward to anyone who 
can show a lower premium from a company not l i s t e d . 

Quotesmith has established i t s e l f as the Web's leading provider of 
instant insurance premium quotations and policy information through 
the advanced technology of i t s proprietary, continually-updated 
insurance p r i c i n g databases. 

Quotesmith provides a free insurance price comparison service for 
consumers and operates a n o - f r i l l s , online insurance application-
ordering f a c i l i t y on the Internet which caters to the needs of s e l f -
directed individuals who prefer to make t h e i r own buying decisions 
without the involvement of face-to-face insurance salesmen. 

In the f i r s t half of 1998, Quotesmith i s projecting an expansion of 
i t s free insurance price comparison service to provide instant quotes 
from a t o t a l of 500 insurance companies and to begin providing 
instant, real-time quotes on medical insurance for individuals, 
families and small businesses. 

Within the last four years, the Quotesmith insurance price 
comparison service has been mentioned in Money, Forbes, The Wall 
Street Journal, The Web, Kiplinger's Personal Finance, Fortune, 
Investor's Business Daily, Good Housekeeping, Consumer Reports, 
SmartMoney, Home O f f i c e Computing, Profit, Nation's Business, 
Independent Business, Bottom Line, Worth Magazine, Entrepreneur and 
Consumers Digest. 

# # # 

This announcement appears as a matter of information only and is not an insurance solicitation. Accordingly, 
no employee of Quotesmith Corporation is recommending or endorsing any specific insurance company, coverage or policy type 

within this communication. Some insurance companies appear at www.quotesmith.com for purely informational purposes only, while 
others companies pay commissions to Quotesmith based upon premium volume. Copyright 1998. All rights reserved. 

Quotesmith Corporation. South Dakota agent #333509159, California agent #0827712. 
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QUOTESMITH CORPORATION 
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DARIEN IL 60561-9703 
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Free Term Life Price Comparison Report 
Y E S ! I would like to obtain a FREE life Insurance price comparison report from Quotesmith, especially now that term life rates are at all-
time lovys. I understand that you will scan the market by computer, check the rates of 145 leading term life companies . . - , mail me a 
personalized price comparison report In one day which will show me the names of the companies, the latest financial stability and claims-
paying ratings from A.M. Best, Duff & Phelps, Moody's, Standard & Poor's and Weiss Research, Inc., and the best quotes for guaranteed 
premium rates of 30, 25, 20, 15 and 10 years - all sorted by lowest price. I also understand that this Is a confidential Information service, 
that you will not rent or sell my name to anybody and that no insurance salesman will ever call me as a result of this inquiry. 

Initial Rate Guarantee Desired 
(Circle Choices) 

Name (Please print) Date of Birth Sex Cov. Am't. ($2,500 min.l Tobacco user? 30 25 20 15 10 1 
Spouse's Name (Please print) Date of Birth Sex Cov. Am't. ($2,500 min.l 

S38 P10 ***********5-DIGIT 20056 
"BUDDY" THE DOG CLINTON 000039964 
1600 PENNSYLVANIA AVE 
WASHINGTON DC 20056 

Tobacco user? 30 25 20 15 10 

ADDRESS CORRECTION: ML 4/98 

New Address 

City State Zip 



"Quotesmith is the #1 pro-consumer insurance quote 
service on the Internet, by a very wide margin." 

- FBO Newsletter 

8205 South CassAvenue, Suite 102, Darien, Illinois 60561 

BULK RATE 
U.S. POSTAGE 

PAID 
QUOTESMITH 
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Ann Dowling 
679 Greywood Dr.^* 
Alttunonta Spg., fflgj,! 
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PEANUTS OUmted Feai-ne Synclicaie. inc 
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Ambassador 

AMBASSADOR CARDS 

Hflur/aUK CAHDS. INC 
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Canada 2 .49 
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Illustration by 

Betty Giroiix 
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Looking north along Al A at the new Ft. Lauderdale beach,-, •, 
Photo by Rochelle Lee Mandelbaum 
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Pocahontas shares 
a panorama of the land 

with Smith. 
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Smith has a strong 
suspicion that he is not alone. 
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