November 8, 1999

MEMORANDUM TO CHRIS JENNINGS
JEANE LAMBREW
DEVORAH ADLER

CC: Christine Stanek
FROM: Barbara Woolley
RE: CHIP Outreach

This is the final packet of commitments made by all supporters of CHIP outreach. It has since
been passed on to HRSA.
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- From; Laura Gore
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- 'Pag'_e's':_'l' 2, mcludmg cqve'r sheet. _

Here is ACEP’s blurb about CI-I[P I’m sort of at a dxsadvantage because :
1 haven’t been involved in promoting this program, and the people who are
——are on their way to ACEP’s annual meeting in Las Vegas. Our
-~ members (e.g., Dr. Al Sacchetti and Dr. John Brennan, espccw,lly) who
“have been involved in meetings and strategizing how to get the word out,
~ also are on their way tp Las Vegas. However, I dxd some research, and this -
' --'_mwhatlcameupwrth. :

. ;Americd CoIIege of Emergency Physmans
_ The Amencan College of Emergency Physicians (ACEP) has actively
~ promoted the Children’s Health Insurance Program through its more
~ than 20,000 members in various ways including issuing a press
- release, posting information about the program on ACEP’s website,
and promoting the toll-free number through its state chapters. ACEP
-also has regulaﬂy updated its members on the program through its
initernal publications, and several ACEP Chapters have promoted
CHIP extensively, especially Pennsylvania, New Jersey, and Florida.

'Please call me if you need additional information.
From thedeskkof ..
. _ " Public Relations Msnager
: Amcm:an College of Emergency Physicians
S © . 1111 19th Street, NW #650
- Washington, D.C. 20036

- (202) 728-0610, ext. 3009.
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" ADHA Distributes 11,000 Free Toothbrushes With the
s CHIP 'Tag Line and ToII-Free Number -

In August the Amencan Dental Hyglenlsts Assomaﬂon (ADHA)

B dlstnbuted 11,000 free toothbrushes provided by the John O. Butler
# Company to ADHA state constituents across the country. Each.
‘§ toothbrush was impririted with the Insure Kids Now toll-free number
# and tag line. These toothbrushes are being dlstnbuted to school

: chlldren in targeted areas across the country

: In other CHlP outreach and enrollment actlon ADHA publlshed o
| information on the Insure Kids Now campaign including the toll-free

number and tag line in the March 1999 edition of Access magazine.
Featured was a tear-out flyer setting forth the toll-free number along

# with a sidebar provrdlng background information urging dental _
@ hygienists to work to-get kids the oral health benefits for which they are.
¢ eligible. This magazrne reaches 80 000 dental hygienists in each of
B 'the 50 states ' :

lnfonnatlon about the Insure KldS Now campalgn was also |

made avallable to each of the reglstrants at ADHA's annual meetlng in
5_June .

ADHA will contlnue |ts efforts in partnershlp wuth the

. : Admlnlstratlon to ensure that CHIP and Medicaid-eligible chlldren |
_' receive the health msurance coverage to which they are entltled

Enclosed are samples of the toothbrushes and a copy of the

B explanatory sidebar-and the tear—out ﬂyer that was featured in the

o 'March issue of Access

For addltlonal lnformatlon contact ADHA’s Washlngton Counsel

Karen Sealander of McDermott, Will & Emery at 202-756-8024.

Enclosures

‘B \14468010COMMIT.002 ©
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" The Balanced Budget Act of 1957 creatad a

new state Children’s Health Insurancs Program -
(CHIP). Like the Medicaid program, CHIP is

designed t provide heaith insurance coverage _

d ' . or distribute it to community health centers, -

. schools, or any other place where disadvantaged
: chnldren and their parents might sea it and be S

to uninsured disadvantaged children. The Medi-
caid program and the vast majority of stata CHIP
initiatives include oral health coverage. However,
* an enormous number of children are eligible for

- but are not enralled in these programs. .
' TheWhrtaHouselsembarl:hguponamajor-.

 autreach effort and has asked ADHA t pariici-
~ pate. Below is a tear-out fiyer that gives consu-
mers the toll-free number (1-8772-KIDS-NOW) for

.| CHIP and Medicaid enroliment information and
- urges parents to “insure kids now." Although it I_s N

~ a national number, calls are automatically

routed—hased on the sra:efmnwhichmeean

| Let s Work Toge?her To Get Krds Th :
Oral Heaith Benems For Wmch They Are Ei:grbi

s pla_eed—'—to.that state’s agency' responsible for
" enrolling children in Medicaid and CHIP.

~ We urge that you tear out this er_\nounoemerrt
and utilize it in publications, fiyers, or brochures,

able to take a. copy.
Coordmate your activmes w:th your state’

. denial hyglene assoclatlon and/or your local
"..dental hygiene component. Feel free to put the
~ fiyer in your publications of on your letterhead. -
_Let's all work together so as many chlldren as
possible benefit from the oral health ooverage in |

Medicand and CHIP.
. Call Jan Starr (1 -800-243-ADHA ext, 8942)

' In govemrnental aﬂalrs wnth any questlons -

lnsure Klds Now
1 87 7-KIDS NOW

You Iove your ohlldren and work hard to help them grow up
trong and healthy. But like many parents, you haven’t been able
- to give them health insurance. Now you can do somethmg about
it because there S a new natronwide effort called INSURE KIDS
NOW Call our toll-free number. Don't let your kuds go another day
| wrthout health coverage. |

Low-mst or ﬁ'ee heaﬁh msurame fm' mds
| m here now. |




g -Arinerican Hospital' Assoc:atxonMedlcald/C “HIP -":Oizltrea'ch Actlvmes 5

; LI Natlonal “Back to School” Campalgn sponsored by pubhc/pnvate partnershnp The
 American Hospital Association partnered with the United Way of America and eight
other nationally based private sector organizations and three federal agencies fora -
two-week campaign enroll kids in CHIP and Medicaid. ‘The campaign, scheduled for
September 19 — October 2, involved over 25 communities across the country

u_ Insure Kids Now September 25 sign-up Day at D.C. Metropolitan Area McDonalds
" The American Hospital Association partnered with WILA-TV, HCFA March of
Dimes and McDonald’s for a Med1ca1d/CHIP sign-up day on Saturday, September 25.
Sixteen area McDonalds from D.C., MD. VA., WV hosted Medicaid/CHIP = =~
" enrollment and outreach activities with over 2000 individuals and families receiving
 information on how to enroll. In total 330 McDonald’s restaurants participated in the
information campaign.. Sponsored TV’ ads ran for the month of September with '
o ’callers directed to. a toll-free number. Over 1 ,000 calls were received. WILA-TV
hosted a phone bank and 200 ca]ls were recelved dunng the 90 mmute DEWs program. .

S om Insure Kids Now Posters Insure K1ds Now posters are gomg out to every hosp1ta1 (over '
" +5,000) during the month of October to celebrate national child health month over. |
. The poster has the national toll-free number that callers can dial from anywhere m the
- country Callers are routed to their local state program _

Amencan Hospltal Assoclatlon S -
‘Contact: ‘Molly Collins, Senior Assoclate

: . Director for Pohcy '

o 202-626-2326 o

_ _202 626-4626(fax)

- e-mail colhns@aha %

) 10/6/99 L
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SpanglerT@ADA.ORG
=4" 10/06/99 05:02:00 PM

. Record Type:  Record-
To: . Barbara D. Woolley@eop
Subject. CHIP Actrvrtres

'Barbara In response to your fax on CHIP outreach actlv_ltles the

) . Amencan Dental Assoclatlon has done the foIIowmg

_' “"White House Creates National Toll-free Number for CHIP" was the headhne_
-for a page one artlcle in the member—wrde crrculatnon ADA News on March 8,
1999 '

Ata |ater date under a headlme "Medlcald and Kids the CHIP story ranas
a special state report in the ADA monthly, State Legrslatlve Report and
- referenced the March 8 ADA News artlde -

'It ran at Ieast twrce on the ADA ONLINE (the ADA's web srte) in March and o
September. :

- In each instance the toll-free number_wa_s' listed. .



 DATE:  October 8, 1999

TO: | Barbara Woolley. .
FROM: ' Steve Murphy © L

 SUBJECT: CHIP Update =

AR )

- Barbara, B

- _' _Amencan Medlcal Response has conducted EMS onented commumty awareness days around

R -the country, several of which have included promotional information on the CFIP program. We
have developed a customized CHIP logo that will include the national 1-877-K IDS-NOW for use
' - on our various community outreach materials throughout the country. We are :n the process of

‘developing a standardized flyer for national dlstnbutlon to our operatmg locatn s for thexr use as
~ envelope stuﬁers, gwe-aways, etc,

< ' Steve

y Future Contact Informahon—' E

"_Steve Murphy '
Vice President, Government Relatmns
2821 S. Parker Road, Tenth Floor
‘Aurora, CO 80014
. Office: 303/614-8536
 Fax: - 303/614-8502 _ o
- E-mail: steve_murphy@amr-corp.com




' Hi, Erica—

- 'Here are some sentences about what Amenca s Promise has been doing to connect -
- uninsured children with health coverage through Medicaid or state children’s health
insurance programs. Hope it’s helpful Please feel free to call if you have any questlons
703/535—38 18 .

_ Donna Lang111 : ' ,
Children’ Healr.h Consultant / Healthy Start Adwsor to Amenca [ Promme

Fulfi llmg the Healthy Start Promise and connectmg kldS’tO free and Iow-- .

cost health coverage. - Since the enactment of the State Children’s Health
Insurance Program (CHIP) in 1997, America’s Promise has been committed to

~the enrollment .of uninsured children” into state Medicaid and new children's

" health insurance programs. America’'s Promise is working with federal officials,

the National Governors’ Association and other national organizations to increase
-awareness of the Insure Kids Now campaign and: the toll-free information line 1-

877-KIDSNOW. ' America's Promise has used a number of communicanons
_.vehicles to promote free and low-cost coverage for. -children, including the
America’'s Promise Bulletin, distributed to more than 5,000 individuals and

- organizations nationwide and its web site Mamencasgromuse 0org whlch-'

recelves more than 700, 000 hlts a month

L JREAN VA



: Dlae hield An Association of I
Ehec.‘ sio BlaeS " Independent Blue Ct
cialticn o and Blue Shield Plans

: - ' : 1310 G. Street, NW .
o _ e ' : Washington, D.C. 20005
Telephone 202.626.4780
Fax 202 626.8654

'FORIMMEDIATE RELEASE = CONTACT:  Bill Pierce
October 19,1999 = .. 202.626.4818

© e

- -_william.pierce@wro.bcbsa.com
- CONFIDEN'“ALITY COSTS DWARF COSTS OF MAJOR HEALTH PROGRAMS- '
L _ ' REPORT SAYS ' -

BCBSA Study Finds 5-Year Pnce Tag Is At Least $43 B/IIlon

| (WASHINGTON) — Blue Cross and Blue Shleld Plans “belleve m pnvacy. not
_ ' paperwork" Requrrements in cont” dentlallty proposals wrll harmfully mterfere with
o communrcatro_ns cntrml to the _do_ctor-_p.at_l_ent_ relatlonshlp, co_stln.g.doctors, hospitals, -
' -insurers ,and ultirnately cohsumérs .bi'llion"s of d-ollars' 'per year' acc'ordino to a new study
' funded by the Blue Cross and Blue Shleld Assoclatlon (BCBSA) The study estimates

the cost of |mplemenhng the current conf dentlallty proposals at $43 bllllon over t” ive -

Years:

- Thrs $43 bl"lOI"l cost is hlgher than the cost of major health care programs and
L proposals mcludlng the Chlldren s Health Insurance Program ($24 billion), a Medlcare'
: prescnptxon dmg benef t ($37 bl“lOl’\) a small busrness tax credlt for low-wage workers'
" - (344 bllhon) and an acceleratlon of 100 percent tax deductlblllty for the self-employed
o o ($3 b|ll|on) | |

L - o - . (rn'ore).
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Cost of Confidentiality Dwarfs Other Health Costs/Add One

_“Confldentralrty proposals currently bemg developed in Washmgton would threaten the
' quallty of patient care; create a bureaucratic nrghtmare for patlents doctors and

hospltals and increase the cost of msurance coverage —thusi mcreasmg the number of

unlnsured * sald Mary Nell Lehnhard senror vice preSIdent in BCBSA (S Off ice of Pollcy

and Representatlon

: “Thlnk about |t The same: govemment that brought us the tax code is now developrng

R the pnvacy code,” Lehnhard wamed

The study, conducted by the management consultlng flrm Robert E. Nolan Company

Inc analyzed the lmpact of common cont' dentlallty provrsuons on key sectors of the

health care mdustry, lncludmg doctors hospltals and health plans. The major prowsnons

._"examlned in the study |nclude new mandates for authonzatlons to use patrent

mformatlon the nght to mspect copy and amend all mformatlon and rules for tracklng

- drsclosures of mformatron wrthrn and among provrders of health care The fi nal cost of

- the proposals Ilkely would be even hlgher than the study estlmates because the study -
- authors did not estlmate the cost of all provusnons and the cost |mpact on all those

' _affected.

“We belleve aII subscnbers and patlents should have the peace of mind that comes wuth

-knowmg your personal records are secure, " Lehnhard sald “We are outraged when :
breeches of this trust occeur, Therefore this debate is not about If privacy should be _

assured, but how it is assur_ed._" .

| '_ (more)-



Cost of Confidentiality Dwa_rfs Other .Health C'osts/Add Two |

. ."Whlle we beheve that pnvacy protectlon is lmportant, we do not believe it must be -
unduly complicated as to put quallty at risk,” added Allan Kom MD BCBSA senior vrce
-preszdent for clmrcal affalrs and chref medlcal officer. “New so-called pnvacy rules’-'

| would cause physrcaans to err on the srde of provudlng too Ilttle lnfonnatlon as they .
dlscuss patxent needs ThlS |nterference would result in less tlmely, less accurate and '

less complete rnformatlon tor doctors to use in patlent assessment and would

-

'compromlse patrent health- L

.'The paperwork would be paralyznng A new document would have to be created every
tJme an mdependent physncran dlscussed a patient; every t1me a physrc:an wrth hospltal
pnvrleges obtamed EKG or: lab data or every tume a physncran t' led a document Each of
- these rouﬂne txansachons would be mcluded ina tracklng report accordmg to

Washrngton s specrﬁcatlons

_“The cost of just some of 'these rules would result in an additional-$43 billion in spending |

on health care - more than we spent on the Chlldren s Health Insuranoe Program more -

o than the cost of provndlng prescnptlon drugs for the elderly Medlcare populatlon

' _' 'Lehnhard contlnued “But the $43 bllllon we Il spend |mplement|ng overly complex
S _pnvacy rules wil not buy a smgle_ new beneﬁt or any addltlonal health care s_ervuces —

) .'mst_:ead, it will be spent simply on paperwork and administrative computer changes.”

(more)



Cost of Confidentiality Dwarfs Other Health Costs/Add Three

The specific costs associated w_ith the major catego_ries are:

$1.9 billion for authorizations;

' $4.0 billion for inspection, oopy and amendment;

$9.1 billion for tracking and disclosure;

$23.4 billion for infrastructure changes;

' $4.4 bi_l'lion.__in addeo' medical cost from reduced medicat _man'agetnent:

-

: Lehnhard concluded 'We are calhng on Washlngton today to work W|th the health wre

- commumty to develop real protectlons that do not threaten the tlmehness and qualtty of

' patlent care, and mcrease the cost of lnsurance coverage at a tlme when the number of

unmsured contmue to nse Practlcal common sense pnvacy protectlons — that’s what

~our customers want, and that's what we want to provnde

. BCBSA is a federation of independent, locally based Blue Cross and Blue Shield._

co'mpanies collectively serving 'more than 73 million — one in four — Americans. For

more |nfonnat|on about BCBSA vnsut www bluecares com

###

' h:\comrnedla\c‘l_ O\pressrel\ 998-99\99oonﬂdentiality2.991 019.doc
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lurs@nmf\/ﬁarsteﬂler -

1801 K Street, N.W.
Suite 1000-L C
Washington, D.C. 20006-1301
202.530.0400 - )

FAX 202.530.4500
www.bm.com

- October 7, 1999

Ms. Barbara Woolley =
Special Assistant to the Pres1dent
Office of Public Liaison
- The White House
: 1600 Pennsylvama Ave . I
| Washmgton, DC . I o

- Dear Ms Woolley

Thank you for the opportumty to present the activities and efforts undertaken by Wyeth-
Lederle Vaccines on behalf of the Children’s Health Insurance Program (CI-]IP) '
Wyeth’s efforts some of wh1ch you may recall include:

. Farmatzon of the CHIP Workzng Graup We have assembled representatrves of
-~ some of the nation’s top childrén’s health advocacy groups -- including the American
~ Academy of Pediatrics, Healthy Mothers, Healthy Babies, the National Education -
 Association, and the Children’s Defense Fund — to discuss ways to help ensure .

- “CHIP’s success. This group of dedicated advocates has already led to some tangible
Tesults, including the First National Children’s Health Survey and a CHIP Outreach
Tool Kit designed to help commumty—based orgamzatlons commumcate CH]P '
messages to parents : S :

o "_The Fzrst Natzonal Chzldren S Health Survey Researchers afﬁhated with NYU s
'Wagner School of Public Service and Wirthlin Worldwide last year conducted a
survey underwritten by Wyeth that sought to evaluate children’s health priorities, _
assess awareness and opinions of CHIP, and test the effectiveness of current outreach -
efforts This survey of parents, pediatricians, and advocates yielded several -
interesting results including that only 17 percent of parents surveyed said they were -

“aware of the program. We have used th1s data as the ba51s for our work to enhance
CH[P outreach act1v1t1es ' :

e  The CHIP Communications Handbook -F lowmg, in part, from the ﬁndmgs of the
. First National Children’s Survey and in collaboration with the CHIP Working Group,
the CHIP Communications Handbook has been created. This Handbook willhelp
local advocates and outreach workers have a more positive impact in their CHIP
- awareness and enrollment initiatives. Completed earlier this year, the Handbooks
includes sections on “best practices”, important assessment tools to better evaluate
. current communications strategles, various advocacy matenals and a conc1se .
o resource directory.
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- CHIP Efforts, Page Two

e Beyond Enrollment Are SCHIP Plans LGkzng Chzldren to Qualzty Health Care?

This report, supported by a research and educational grant from Wyeth-Lederle, was
co-authored by Jack A. Meyer, President of the Washington, DC-based New
Directions for Policy (NDP), and his colleague Nancy S. Bagby. Rewewmg the then-
19 state CHIP plans submitted to HCFA, the report was among the first to point out
the vital importance of both the availability of care and the need to ensure that parents -
are actually accesszng the care aﬂer they have enrolled B :

. We are very pleased to have co]]aborated over past year or 50 w1th the followmg key

" group of national children’s supporters: American Nurses Association, Association of

State and Territorial Health Officials, Children’s Defense Fund, Delta Sigma Theta

~ Sorority, Inc., Every Child By Two, Hope for Kids, National Assembly of National _
_ Voluntary Health and Social Welfare Organizations, National Council of La Raza, -

National Education Assoc1atton/Health Information Network, Nat10na1 Health Counc1l

- and the Nahonal Healthy Mothets Healthy Bables Coahtlon

So as you can see, CI-IlP has been a pnonty issue for Wyeth—Lederle Vaccmes Workmg
together to advance CHIP — physicians, advocacy organizations, federal, state, and local

governments, and pnvate sector c0mpames -- we can accomphsh so much more for our

_ natton s chlldren

Than_k‘ y_ou. |

FaxAttachments -



@ MaureenT.Shea  10/07/99 05:19:41 PM
. Record Tyoe:' Record
To:. Barbara D. Woolley/ WHO/EOP@EOP -

_ Subject: Re: chip B '

Cath_" _._Chantles USA % _

Contact: Lisa Smith 703-549-1 390 X1 60 ' ' '

‘As promised: A major drive with seven Catholic Hospltal systems and thelr 1 500 Iocal Catholic Charities,
- including advocacy handbooks and awareness kits sent to each for their use in spreading the word both

within their own systems andi in thelr communltles Also d|d tralnlngs in elght states with Cathollc
: Chantles staff. B . . ) _

_ Evangelrcal Lutheran Church in Amenca/ DIVISIon of Church and Socnety
Contact: Sally Camp .- 804-355-9185 - . - ' o '

~ As promised: - Have on website with link; included in artlcle on women and chlldren in poverty as well as in

chlldren S |n|t1at|ve booklet dlstnbuted to: thelr 11 ,000 congregatlons

.Natlonal Council of Cathollc Women o
.Contact: Annette Kane 682-0334 X105 .
' As promlsed Included in magazme whlch reaches 11 000 natronw1de

' Natlonal Councnl of Churches of Christ -
Contact: Mary Cooper '544-2350

- As promlsed Dlstnbuted mformatxon to their 33 members communlcatlons representlng 52 mllllon US
Chnstlans : . o _

' 'Unlted Methodlst Church General Board of Church and Soclety

. As promlsed Dlstnbuted to thelr 700 members natronwrde and mclude in workshops 5 o

 NETWORK - o
-~ Contact: Sister Kathy Thomton 547-5556 X1 5

_ As promlsed Dlstnbuted |n the|r magazme Wthh reaches 10 000 natlonW|de

: Woman S Mlssmnary Umon ~ 208 ‘f‘?/ C{ 09/ = Trudy Mn son.
o As promlsed Dlstnbuted to their leadership ¢ of 300 natlonWIde -

305 475—43% Foy



- | The Chlldten 'S Defense Fund 15 engaged in numerous outreach aud enrollment activities |
~ in states where we have CDF oﬂ"xces Cahforma, Mlssxsmpp1 anesota, New York,
Ohlo and Texas :

I Ca.hforma, we have worked with commumty-based orgamzatlons throu,hout the state.

to create linkages where information on ideas and best practices can be shared between
communities on Healthy Families and Medi-CAL outreach. We have also been '
successful in informing policy makers on the state level as to what is working with =~
the programs and what needs to be fixed ( long waits on toll free lines, community-based |
organizations not getting their apphcatlon as51tor checks from the state, and other

- problems that have a.nsen) : _

, In anesota we are the lead agency for the Robert Wood J ohnson Covermo Klds gra.nt
- Weare overseemg three pilot projects throu,,h this grant one is through the parent walk
- incenterin aneapohs pubhc schools.. :

In New York we have plloted two major outreaeh projects One isa partnershxp that o
includes CDF-NY, Martha Stewart Living Ommmedla, and the Kmart Corporation which
launched a three month campaign in early September in New York, New Jersey, and
Connecticut that prowdea information to families needing health insurance for their :
~ children. Our goal is to ensure all eligible families learn about and enroll their children in
the State Child Health Insurance Program. “Child Health Now!” features in-store '
informal displays and a public service media campatgn by Martha Stewart. As part of
this effort health fairs will be held at over 100 stores in tbe tri-state area over the three

' month campa.t gn.

The second pﬂot is the Student Outreach iject (SHOUT) Thm proj ect was launehed
- last spring at Columbia University to train students to be application assitors and pair
* them with local community-based organizations that work with ehg1b1e families. This -
- semester CDF is working to expand the program to 10 campuses throughout the country, -

as well as expanding our wotk in the New York arca to Medical Schools. Tn the Spring -

of 1999 we also held-a one day training for commumty-based organizations and area
colleges on SHOUT and community based mvo]vement in cutreach and enrollment
efforts In New York Clty :
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HOPE for Kids, a progsam of HOPE worldwide, has providsd health education outreach
to 1,164,784 children in 107 citics actoss 38 states this year. Activitics include health

. fairs, door-to-door outreach campaigns, mentoring and training clnsaes, and arts and -
entertainment programs. Areas of health sducation inelude immumizations, lead poison
- prevention, HIV/AIDS, asthma, hypettension, diabetes, and children’s health insurance.
_ In fact, HOPE for Kids volunteere have educated the families of 138,570 uninsured. .~
 childrea and helped to earoll 6,758 of them, HOPE for Kida partmers with hundreds of
. agencies and organizationd across the nation to provide proper health insurance = <
applications for Medicaid of CHIP. Through 2 grant from the Corporation for National
~ Sevice, HOPE for Kids has hired AmeriCorps Fellows in eight selected cities (Chicagp,
" Dallas, New York City, Mismi, Los Angeles, Philadelphia, Boston and San Francisco).
* These AmeriCorps Fellows follow up with uninsured children and assist themin -

' completing their Medicaid or Children’s Fealth Insurance spplications.

" At the Presidents’ Summit for America’y Future in 1997, HOPE for Kids pledged that
150,000 volunteers would work 1 million volunteer hours to affect 3 million children .
.07 with health educetion information in 100 cities by the cad of the year 2000. This year .

% HOPE for Kids has already surpassed these goals. - T

| Future Ac

o Bach December, all HOFE for Kldaprogmmsnanon\!dde participate in a Holiday Toy
" © ' Driveto provide toys for disadvantaged inacr-city childran. In 1958, more than 89,000
. children received gifts through our program. This year is expected to be even greater.

' Conlenges Encovapeeed.

~ HOPE for Kids has been very smcassﬁllm its offorts to mcl_sfnzédy andunmsured .
 children. However, we have faced scveral challenges in accomplishing our goals,
including the following: e S g A

« 'Many families do not have an adequate understanding of what hiealth insurance is
~ availableto them. - S o o ' :
"« - Families belicve that if they are taken off welfare they do not qualify for Medicaid
... or CHIP. S ' o
‘s In somo states the Medicaid and CHIP spplications ars still too lengthy and some
~ familics give up before completing the application. . -
= More funding suppert should be given to assist organizations like HOPE for Kids
' with outreach, education, ensoilment and follow up, '
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- HOPEfor Kids .
" Outreach Results

Januaty 1 - September 30, 1999 |

Region. - -
Totsls .
 Caniral US Region
* Guif Coast Region

- lLes Angs_lés‘ Region

. Mid Atiantic Region

* Now Englnd Regon

Northwest Reglon

_ Pacific Rim Region

~ Southwesl Region

_ National Totals.

‘108,188
- anpee .
o
45, 1'44_
tomms
'_ ) 5_2'.788"_'
125._1_25_-', |

1164784

 Uninsured Childron =

222037

3850
S, 32118
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. ‘A Division of Gift Shops Ir_ztémutiannl, Inc.

'2705-185th Ave. East "
' Sumner,WA 98390

- 1-800-KIDS-NOW
(253) 826-0015 FAX253-8914112
‘e-mail KIDSKORNERUSA@WORLDNET.ATT.NET '
WEB SITE http://www kidskomerusa.com - B

FAXTO:  ERICA ¥
'_CI-[[PSPROGR.AM |

FAX: 202456-6218
" DATE: Ocrtoberll 1999
CRE PHONECALLSRE-DIRECTED

Asperourtelephoneconvemanonlamconﬁnungthefollowmg
| During thepastseven montthuis' KomerG1fc Shoppes® supphers of gifts for m-school glﬁshops and

: oﬁmers of 1-800-KIDS-NOW and 1-888-KIDS-NOW, have redirected over 15,000 calls to the CHIPS 1-877-
. KIDS-NOW number. We would like to thank AT&T fortheirassistance for giving us credit formany ofthese calls.




Ddle J. Apley, Jr. . S L ) Kmart Corporation

_ Divisiond] Vice President =~ . - - . ) . Resource Cenfer .
* Public Policy : I L ’ ~ + = - " 3100 West Big Beaver Road
S o 7 Troy Mi 48084-3163
Octaber 6, 1999 - o ... 2486431623
- B . S . .. : - Fax 248 643 5513
 dapley@kmart.com.
M. Barbara Wooley o
‘Office of Public Liaison
_ ’_I‘he White House _
- Per your request, the followmg is a list of several programs Kmart Corporatlon has mplemented in support
: _ofthelnsmeKrdsNowmmpargn. : : _ . .
. Insure Klds Now brochures dxstnbuted through all Kmart Pharmacres nationwide (attached)
e Public Service Announcements aired in all Kmart locations. ‘September — December
e Insure Kids Now message printed on checkout bags. September (attached) - .
o - Tri-State Focus launched in September with March of Dimes and Children’s Defense Fund in New

_York, New Jersey and Connecticut. Included in this effort are 50 in-store health fairs, which will

provide answers regarding the | program to interested parents.. September 15 - November 8 (m store
materials and press kit attached) - _

-’ Arucle in our mtemal Kmart delmers .newsletter that i is dlstnbuted to all associates.

s our pleasure to help spmd the word about thrs rmportant program. Ifyou need addmonal mformatron, '
please contact Cathy Polley, Drrector Phannacy Govemment and Trade Relatlons at (248) 643 1262

erely,

cc: ' Cathy Polley -
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‘The March of Dimes promoted SCHIP and Medicaid and the Insiire Kids Now toll-

free phone number during WalkAmerica, the Foundstion’s largest fundraising event

. that takes place during early spring. Banners advertising the toll-free hotline were

displayed at over 1000 WalkAmerica sites across the coutry, reaching the more than
1 million volunteers, 20,000 corporate doners, and radio and television audiences in

- every major media market (photos attached). The Foundation continues to display

the [usure Kids Now banmers during other org'anizatiop activities, including education -

forums and legislative events. =

On. Octobér 23, 1999, the March of Dimes will Lold an in-store outreach and.

 enrollment event at Kmart stares across the nation. During this special “Volunteer -
- Days™ grassroots initiative, March of Dimes volunteers, including members of our _
-college-age Youth Council, will help families apply for coverage under SCHIP and

- Medicaid. (The participation of our college and high school age volunteers is, in part,

‘an injtiative designed to meet the Foundation’s America’s Promis¢ commitment to _
_step.up involvement of youth in.our high-priority national initiatives). The -

- Foundation has also implemented an ongoing SCHIP/Medicaid promotion in Kmart's

1,200 in-store pharmacies. Flyers are available at the pharmacies and distributed with

all prescriptions (copy attached). - o

TheMarch of Dimes® Board of Trustees has desugnated _ixnplemeﬁtatibn or SCHIP

‘and Medicaid expansions as one of three mission priorities for 1999 and 2000.

~ Accordingly, March of Dimes chapters in every state are engaging in a variety of

activities to promote SCHIP and Medicaid, ranging from serving on state committees-

that devise outreach strategies ({llinois), to outreach efforts targeted to segments of

. the population often overlooked in broad mass media campaigns (.g. South Carolina

 chapters have used their connections to the Hispanic community to conduct targeted

out_-each)_. L

‘During the past 10 months, the seven March of Dimes chapters in Texas held 17

educational forums for policymakers, business leaders, parents, health professionals

‘and community activists across the state. .These forums were designed to promote

" awareness of the SCHIP program while Phase I of the Texas SCHIP program was
* being implemented and while debate over Phase I was taking place in the

.-Legisla.tm_'e. o

The March of Dimes has ‘made use of its extensive direct mail netWork to promote
children’s health coverage.” In particular, SCHIP was featured in a direct mail

newsletter sent to over 1.5 million individual donors and through local chapter and

WalkAmerica newsletters which are sent to an additional 500,000 volunteers and

o cbrp@;at_csuppom(mpyattdched). s

The Foundation has engaged in back-to-school oﬁ_ireach énﬁviﬁes_. in cdnjun‘ction with

the Department of Justice and other national partners in the “Back to School
Campaign.” The March of Dimes has promoted Medicaid and SCHIP and has
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 distributed application materials at various school-based outreach evemts in

communmes aCT0SS the country, including Atlanta, Ch:lcago and Was]:ungton D. C

Thc March of Dimes has funded and helped 1mp1ement a telev1smn advertising -
- campaign that began airing in the Washington, D.C. metropolitan area on.October 7,
1998, as part of "National Child Health Month." The ads ran again in September
1999 in conjunction with March of Dimes SCHIP and Medicaid outreach events at
McDonald's restaurants in the D.C. metropolitan area. The March of Dimes
collaborated with the Health Care Financing Admuﬁsu'auon the American Hospital
Association; McDonald’s; Safeway Food Storcs, and WJLA-TV the Washington,
DC ateaABC network aﬂihate, to carry out this campeugn.

ok TOTAL PAGE.@3 %k



Contact: Kyle Good : o
Children’s Defense Fund-NY
1 (212) 697-2323 ext, 105
. -0r-
" - Laura Mahle
Kmart Corporation
-(248) 643 1650

_ CHILDREN’S DEFENSE FUND LAUNCHES CHILD I:IEALTI-I '
INSURANCE ENROLLMENT CANIPAIGN IN TRI-STATE REGION
Martha Stewart szmg Ommmedza and Kmart Corporatzon

jointly sponsor Child I-_Ie_alth Now! oz_ttreach program -

i TROY Mich., Sept 8, 1999 — Chlldren s Defense Fund, Martha Stewart lemg
B Omnlmedla and Kmart Corporatton today launched a three-month pubhc awareness: and
| - enrollment campa1gn to prov1de famthes with va.luable mformatlon and help in obtalmng ﬁee or
' low-cost health msurance for thelr children. Outreach efforts focus on the tri-state reglon of New |
E York, New Jersey and Connectrcut, where more than 1 million umnsured chﬂdren res1de
- As developed by the Children’s Defense Fund (CDF) the Ch11d Health Now' campargn :
.presents famrhes w1th opportumnes to leam more about govemment-sponsored child health .

| - msurance prograrns in the tn-state region. Martha Stewart and Kmart are lending their support by

" creatmg and coordinating mulnmedla public serv1ce announcements a Web site
(www. chlldhealthnow org), spec1al in-store dlsplays mass drstnbutmn of print matenals and_ '
| moblhzatron dnves The carnpalgn ofﬁcxally begins Sept. 15 and will continue through rmd-

' lNovember

~-more-

. APARTNERSHIP OF CHILDREN'S DEFENSE FUND, MARTHA STEWART LIVING OMNIMEDIA AND KMART CORPORATION

. 420 Lexington Avenue, Suite 655, New York, NY 10170
Tel: 212-697-2323 Fax: 21 2-697-0566 www.childhealthnow.org



C hild Health Now' Launches in Tri-state Region / pg.2 _
“More than 11 nnlhon children in thrs country have no health Insurance, and nine out of
10 llve in fam1hes where at least one parent is workmg,’_’ said Manan anht Edelman founder -
o and presrdent of the Chrl__dre_n s Defense F_und. “Together with Martha Stewart Living
Omnimedia and Kmart Corporation, we can inform these hardworking parents. about free or low-
cost health insurance for their chrldren and we can help them with the enrollment process. Our'_
| _goal is to provide a healthy start in life for all of America’s children.”
_ “It is very distressing when parents many of whom work, cannot afford the high cost of
health insurance,” said Martha Stewart, chairman and ceo of Martha Stewart Living Omnimedia.
- “Our hope is that fannhes wrll use the information we are prowdmg and seek the health coverage

~ that they and their chﬂdren reqmre and deserve

The Chrld Health Now! sponsors in collaboratlon w1th Worlnng Class an award-wmmng
- New York-based advernsmg agency, have developed a multlmedla advernsmg campargn that
features Martha Stewart dehvenng an mformanonal message of awareness.. The telewsmn radio
" and print ads hrghlrght a natronwrde hotlme—l 877 KIDS NOW——that puts callers in touch with
local enrollment orgamzatlons |

_ Kmart cares deeply about Amenca s chrldren and famrhes Through Child Health Now'
- we hope to prov1de our shoppers in New York, New Jersey and Cormectxcut with valuable
' 1nformat10n that can beneﬁt the health of therr cthdren, said Andy G1ancam1111 pre51dent and
o general merchand15e manager U. S. Kmart. _ '

- On a nat1onal level, Kmart Corporanon is the only retarler that has joined w1th the ‘White
| House and the- Natlonal Govemors Assomatton to- educate families about chlldren s health
- msurance Beyond promotmg the natlonal hotlme Kmart stores in the tn-state region are gettmg |

| -1nvolved by broadcasting radio announcements narrated by Martha Stewart, featunng drsplays |
" : throughout their stores and. dlstnbutmg customer mformatron about the avarlabrhty of free or.'
. low—cost health insurance for chlldren '

.. -more-



Chlld Hea!th Now' Launches in Tri-state Regron I pe.3

Select Kmart stores will host Child Health Now! health falrs during which
representatrves from commumty-based orgamzatlons will talk with parents_ abotut the enroliment
. process and 'help them get started' In addition, Kmart will reward families_who attend the fairs
with a$5 savmgs incentive upon completlon of each enrollment _

The Chﬂd Health Now' enrollment process will be administered by commumty-based
orgamzanons in the tn-state area such as the Husky program and the Children’s Health Council
. in Connectlcut, the NJ Kid Care and the Assoc1at10n for Chrldren of New Jersey, and many
'_ orgamzatlons in New York _ N

The federally funded State Chlld Health Insurance Program allocates $48 b11hon to states
' over 10 years to prov1de health msurance to low-mcome uninsured children. New York, New
. Jersey and Connecncut combmed receive $3 80 mllhon annually. Although eligibility and -
beneﬁts vary ﬁom state to state, most states cover chlldren through age'18 and prov1de beneﬁts
to unmsured ch11dren m workmg families earmng up to approxrmately $38 000 for a famﬂy of
~ four. Coverage includes regular checkups, vaccmanons prescnptlon drugs, emergency care and
more. ' - o o

“The collecnve reach of thrs umque partnershlp will help provide health insurance and
care to ‘many of our nat:ron s chlldren 'said Sharon Patnck, presrdent of Martha Stewart Living |

Ommmedxa. “We hope that our campargn encourages umnsured families to enroll and enlists

o -addltlonal support from Amenca s corporate sector for the Child Health Now' program

Chrldren s Defense Fund emsts to prov1de a strong and effectwe voice for all the’ children
of Amenca, who cannot vote lobby or speak for themselves The mrssmn of the Chﬂdren s
| .Defense Fund is to Leave No Ch11d Behmd, and to ensure every ch1ld a Healthy Start, a Head
Start, a Fair Start, a Safe Start and a Moral Start i in life and successful passage to adulthood with

the help of caring families and communities.




" pschneider@nacds.org ‘;_
*10/08/99 08:23:40 AM _ ;

. Record Type: - Record

To: . BarbaraD. Woolley/WHO/EOP
cc: '
Subject: Re:CHIP

Thanks agaln for helplng the tour at 11 a. m _cday My fnends are MIM Mark

.. NACDS in Partnership with Johnson & Johnson 'distrib'uted over 35,000 posters to
- . chain pharmacies across the United states displaying information about the  CHIP

~ program,.and posted the general referral number for enrollment information. :
Pharmacists also were given background information to help answer questions from
the public. Additionally, chain pharmacies with other healthcare groups have

- launched focused campaigns in selected states to increase awareness of the

o program ( a campalgn currently is unden/vay in \frglma) i
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‘. ﬁ' BradAngevine o R
% osm2mecsIEAM | S

'To:.. _ woolley'_b@a1eop.gov_. -

- -

Subject: Childrer’s Health Insurance Program -
Barbara o )

L  ltwas great talkmg to you yoﬁten:lay regardmg ihe Chlldren s Health Insurance Program (CHIPS). -

e/sec

* Vice President of Markelmg

- Corporate Office Address: L /.ﬁg v M ‘
- Parmalat USA Corp., Inc.. o . % ;
400 Frank W. Burr Blvd,
Teaneck, NJ 07666 2l

~ Ph: (201)836-6900 X254

_  I'wanted to summarize for you the Publrc Service effort that we will be lrnplemenhng to drive
- oommunl@tlon of the CHIPS mrﬂaﬁve in the New Yogcny Area '

* >Containers Included: We witbe-priring the CHIPS tol-free number on the following |
o Pan'nalat fresh milk contalners y _ :

o Half-gallon gable-top cartons (Whole Milk, 2%, 1% and Fat Free)

o Jom
- .*Quartgable—top cartons (Whole Milk, 2%, 1%, and FatFree) W '

> Quantrly We sell in excess of 2.5 mllllon conbalners in these sizes per month /.——-—-“'

'>Dlstributlon We distribute ﬂ‘lroughout New York City (Manhattan Queens, Brooklyn,.
“the Bronx, and Staten Island), Long Island, Westchester County and parts of New

- Jersey and Connechcut.

| e g2 12 |

>Timing: ‘We will—begm producmg contamers with the toll-free number beglnnmg on
June?, 1999 _

o We believe ﬂlat our program wﬂl improve awareness of the CHIPS lnlhatlve throughout the New Yark
B Metropolrtan area, and ameng target households, given our broad dism'buhon in New York Crty

T We also stmngly belleve lhat a press oonference or other announoement of the program by the Whlte
- House wnll fm'ther publlcrze this program. :

We are excrted and proud to be involved wrth this eﬁorL Feel free to corrlact me with any ques’uons o -

conference

- ‘comments regarding our effcrt. I look fowvard to hearlng back from you soon regardmg a potentlal press

Sincerely,

Brad Angevine -

Parmalat USA Corporation, Inc.

ﬂ 4
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"U.S. Pharmaceuticals -
Pfizer Inc
235 East 42nd Slreet
. : _ o New York, NY 10017-5755
P S _ . - R [Tel 212 573 3489. Fax 212 309 4881

~ - Pediatric Health [=
- Committed to Kids

Randall E. Kaye, MD
‘Director—Team Leader
"Pediatric Health Team

‘October7,1999 -

BarbaraWoolley o B
. Special Assistant to the Pres1dent e
. The White House .~ L
-+ Office of Public Liaison =~
" .. 1600 Permsylvania Avenue -
R -WashlngtonDC20007 o .

= -Dea.rMs_. .W.ooller- |

o Pﬁzer Pediatric Health promoted the ”Klds—Now” hotlme by placmg it on the back cover

~ of our PDR Pediatric Resource Guide, 1999 edition. We are distributing 25,000 guides to
. pediatricians’ offices around the country. Additionally in collaboration with Kmart we

. 'have dxstnbuted the gmde for use in all of their pharmames

o _Regards

L Duecbor, Team Leader

- REK/jp o
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10/08/99 02:58:37 PM

- To: ' Barbara D. Waolley WHO/EOP@EOP
bec:
Subject: Re chrp -

Here s what | have so far -

._:Publlc Education Network _ BE o
. AmoldFege .. .
. 628-7460° T

- Has provided Insure Kids Now to the 2000 members participating in their listserve; the Insure Kids Now
. toll free number is displayed on their website; sent information on Insure Kids Now to the Particpants in
the Comprehensive School Health Initiative; and sent Insure Kids Now information to 45 local .education
- funds whrch represent 5 mlllron chnldren primarily in urban and dlsadvanaged school drstncts

- On |deas Amre suggests another gatherlng of groups at the Whlte House to remvrgorate effort.
- - Concemed that there is an. additional 1 mrlhon chrldren uninsured. Need to have a sustarned effort on
this. Very wrlllng to partrcrpate :

- stil waltlng to hear from Nat:onal Collaboratlon on Youth & trylng to Iocate Natronal Child Care
~Association contact. - . :
Barb_ara D. W_oolley

T

| £ £ Barbara D. Woolley
10/05/99 05 30: 46 PM

" Record Type: Record

To: = JacksonT DunnIWHOIEOP@EOP Maureen T. SheaNVHO/EOP@EOP Deborah B
o Mohile/WHO/EOP@EOP, Laura EfurdNVHO/EOP@EOP :
cc: ~ Chiistine A StanekIWHOIEOP@EOP

L _Subject. Re: chlp

next week tuesday, the presrdent will speak to the Amencan Academy of Pedratrrcs on Children's Health
Insurance. We are trying to get an update on what the groups did. | have put in your mailbox/chair the
groups commitments made 6 months ago. Can you call the group and ask for the following information

" per devorah adler's email. If they have any visuals, please get copies. 1 would also like to put together a

~ list of contacts, so please forward name, org and phone number. With the long weekend we will need the
: lnformatron due thursday. oct. T Thanks. Any questrons caII me..-




Ul wa T o Lress FROPUBLLIC HEFHIRS. UREICESYL 2100060 1Y ScuctoDaly

) SAFEWAY mc
N 4551 FORBES BLVD. -
v U\NHAM. MD ?0705-4344_

October 8, 1999

Ms. Barbara Wooley
White House
Washin_gton, DC

Dear Bae'bara

As you requested, here isa summa:y of the ways that Safeway Food & Drug cooperated
" with the children’s health mmatlve to spread the word on the ava:lablhty of low-cost or free
~ health i insurance for kxds -

R In add.mon m the Insure Kids Now" campalgn matenals Safeway s Eastem Dmsnon also
S parhcxpated with a Jocal campaign promoted an WILA-TV Channel 7 in Washington, DC.
.~ Weran ads on three separate occasions (See copy attached) in our Savings Guide, which, at

 the time, was mailed to approximately 2.3 million households in the Washmgmn-Balt:more
" areaeaehmomh (so ﬂm’s3 x23 or69m11honhouseholds) '

The artwork we recewed for “Insum Kids Now" was not the appmpna;te dimensions for our

*paper bags, so at my cost1had it redesxgned by a graphxcs firm and dupheated for six of our
dmsmns Herei s whatﬂ:ey re domg _

' Baster_n Dmsx_en : _Metmpohtan areas of Washmgmn, D.C. and Balumore MD (125 stores)
. . . . 1.6 million bags during November and December 1999 '
Phoenix Division . State of Arizona and one store in New Mexico (85 stores)

: . 3,2 million bags during Maxch 2000

- Nor Cal vaxsxon Northern California, Nevada, Hawaii (242 stores)

. 1.2 million bags during December 1999
Denver Dmsxon . Calarado, South Dakota, Nebraska, Wyommg New Mexxco (121 stores)

_ ' 500,000 bags in November =
: .'Portla.nd Division * Oregon and Washington (106 stores)
- 2,6 million bags in November : :
' Total . 13 stam (plus DO), 679 stores and 9.1 million bags :

Ihope thxs is wha:youneedfcryour summary '
: _.Smcerely, |

Gregory A. TenEyck :
Director of Public Affairs -

Recycled
Paper ’
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_ Update on the Schenng—Plough Corporatnon s Eﬂ‘orts to Promote
CHIP-NJ KldCare

. Apprommately 400 chﬂdren in the Clty of Ehzabeth, New Jersey, have been emolled' -
in NJ KidCare as a result of a recent grant made by Schering-Plough. The NJ KidCare
project, which began in August, 1999, hopes to enroll 3,000 ch:ldren. Based on the
initial enrollment numbers, this goal should be reached. '

. Scheung—Plough’s asthma/allergy Web site for school nurses: (www schoolasthma, com)
prominently promotes CHIP information for all 50 states. Attached is.an illustration
- ofthe CHIP state-specific information available to all school nurses who have access
o ~to the Internet. The Web site also prowdes an Internet hyperlink to the applications
- for the state-specxﬁc CHIP programs. School nurses can provide the application
directly to parents of uninsured children. An official launch of the Web site featuring
the CHIP/KidCare mformanon will be  attended . by  Governor Chnstme Todd .
.. "Whitman and will take place in Elizabeth on November 2, 1999. Schenng-P]ough
~ will provide the 150 school nurses who attend the event w1th re-engmeered laptop
_ computers that are Intemet compauble

' 1'iS collaboratmg w1th Amenca s Prom1se to sohc1t hardware to equip

o I“ﬁmsés'tﬁmughom the country w1ﬂ1 Im:emet accus1b111ty for the above-stated

R Sche;innglough_eﬁ;pects to launch tbis Web site in asmany states as possible.




Smﬂh!ﬂme'Beecham

FAX MESSAGE

100 &«,au B o FAXNUMBER /Z&‘,Z 4:)% é.,z,/f

NUMBER OF PAGES TO FOLLOW 7

W _ FAXNUMBER: Zi/5" - 25/~ 7@ j" o

: Telephoné Number_ﬁg 75 - 7 ‘%?{Maﬂcode

| . Message/Special Instructions: .

October 8,1999

: At thé Presidént's Summit for Amenca s Future in April 1997 SrmthKhna Beecham
'oommitment $1 4 mllhon to the Commumties of Promise Thls effort has nurtured many :
prolects lncludmg assnstance for chtldren and parents in lowtmg healthcare semees
‘and enroument in state-funded Chnldren s Hea{th lnsurance Plan (CHIP) programs.

- _ _SmnthKhne Beecham has granted an addltlonal $1 5 million to continue these efforts.
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FROGRAMS

‘Octaber 7, 1999

. TO:  ‘BarbaraWoolley - e
. OfficeofPubicLiaison -~ oo
_TheWtheHouse T :
FROM ' _-;Kat:maNorﬂeet Brown

o 'Dll'et:tor of Commumcauoné & Membershlp

CRE Chﬂdren s_Héalth' Immce Progm.n <C1'm’.>

In responsc to your request for m.t'orma.non on what AMCHP is domg to help spread the word
ﬁ about CI-]IP I've outlmed our actmtles bclow - - _

_ l Created andmamtam a dlrect ImL to t.hc Insure des Ncw web sxte (wnh toll free number) on -
- our home page ar www amchp org. : . :

* 9. Issued press release titled, “State Maternal and Chxld Health Programs Help InsuIe Klds
" Now”to general medla. (February 23, 1999) S :

3 Pubhshed ﬁont page story on Insure K1ds Now campmgn in the March/Apnl edmon of our o
. blmonth.ly Updates newslettcr; connnue to use Updates to prov1de mformatlon on. state CH.IP
- pro grams : o . _ .

4. Pubhshed Adolescalts and the State Chzldren s Health Insurance Program (CHIP) Healthy .
3 _Optzons for Meeting the Needs of Adolescents (Sept. 1999) in partnership with the National
. Adolescent Health Information Center and the Policy Information and Analysis Center for
*Middle Childhood and Adolescence, the University of California, San Francisco. AMCHP and
(it panners will hold a briefing later this: fall announcing this resource in an effort to draw -~ -
aftention to the oppcrtnmnes prescnted by CI-D’P to assure covemoe to the adolescent populauon

- Prov1de ongomg representauon and pamalpanon on the commumcanons and marketmg
commmee of “Covermg K1ds ”a nanonal hcalth access mmanve for low-mcomc uxunsurcd

| Jnmcnp-_ |
. Washmgfon,DC 20036 u Phone: 202-775 0436 - Fux 202-775-0061

et, NW, Suite 801




44 ’ ’
The followmg releglous organ1zat10ns have worked w1th the CHIP program by dlstnbutmg
brochures and commumcatmg via email: : . _

- _Umon of. Amencan'

: _ongr egatlons

sh Federations)
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' YMCA
We build strong klds _
- strong famlhes strong communities.
October 8, 1999
. TO: - | Barbara Woolley
- ) Office of Public an.lson, The ite House
- FROM: . Eden Fisher Durbin
' ~ Public Policy department, A of the USA

RE: N . Chﬂdren s Health Insurance Program (CHIP)

.I am pleased to update you on our progress i getting ouf the word: about CHIP to our 17 million members Thc

) C ‘USA:is passionately.committed to spreading the word about CHIP to the families and: communities
we serve. By promoting CI-IIP Ys are helpmg fulfill thexr mission of bmld.mg strong kids, famrhes and
commumtles o .

As I mentioned on the phone, our natlonal execunve dxrector, Davrd R. Mercer, and the chalrman of the YMCA of |

.anyCHIPevenlsyoumayplan

- . the USA board, Tom Henderson, will be in Washrngton on Tuesday, October 12. They are available to partxcrpate m

_ The YMCA of the USA met all three commmnents made in February : '
- o . We featured CHIP in our Hotfax pubhcanon, a nanonal fax alert that goes to over 4,000 YMCA staff and
o volunteers (attached).
‘e  Many YMCAs promoted CHIP at thelr annual Healthy K1ds Day Healthy Kids Day isa nanonal day for
~YMCAS to highlight kids’ health issues.
.o CHIP materials were distributed and the program mentloned in appropnate speeches at nauonal YMCA
conferences, including the YMCA Multi-Cultural Conference and the YMCA C1ty Agenda Conference, where _
" keynote speaker Secretary Richard Riley dxscussed CI-I[P ' : '

In addmon, the Public Pohcy department is planning many more ways to spread the word about CH[P
e The YMCA of the USA will incorporate CHIP into its new nationwide City Agenda. The City Agenda: supports .
YMCA work in urban areas. City Agenda programs target low-mcome commum’aes, focusmg on middle-school
) age children and teenagers. .
. e  CHIP will be featured on the soon to be re-launched www.ymca net web s1te In addmon to prov1dmg general
" information and links, we will feature CHIP in our new e-mail newsletters. .
e Member News is a four-color glossy poster hung in YMCA lobbies and locker rooms nanonw1de Our 17
" million members read Member News each month, An early 2000 edition will hrghhght CHIP (example
" attached).
- o Discovery. YMCAisa quarterly magazme that reaches approx1mately 100 000 YMCA volunteers donors and
_ friends. An article in one of next year’s issues will address CHIP (example attached).
- » - On November 22 the YMCA of the USA will refease The Nation’s Report Card: Assessing Risks to the
American Family. One section covers health issues and will include CHIP (example attached).
‘. Healthy Kids Day 2000 mformanon packets will mclude mformanon on CHIP .

‘The YMCA of the USA will continue to encourage YMCAS to find creative and effective ways to let their members _

~ know about CHIP. Here is an example of how.one local YMCA in Silver Spring, Md., mcorporates CHIP into every
youth and famrly program:

YMCA of the USA Pubhc Pohcy . 1701 K Street, N. W Suite 903 Washmgton D.C. 20006
202—835—9043  tollfree: 800-932-9622 « fax 202-835-9030 e http [/ wwwymca.net E

" YMCA muission: To put Chnsuan pnncrples into practice through prog'rams that burld healthy spirit, mind, and body for all.



