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Mr. William Abrams

VP-Bus. Dev. & Mktg.

ABC News/Capital Cities’/ABC
47 West 66th Street, Sth Floor
New York, NY 10023

(212) 456-3157 (Bill)

Mr. Barry Ackerley

Chief Executive Officer
Ackerley Communications
800 Fifth Avenue, Suite 3770
Seattle, WA 98104

(206) 624-2888 (Barry)

Mr. Joseph Ahern

President & General Manager
WLS-TV

190 North State Street
Chicago, IL 60601

(312) 750-7777 (Joe)

Mr. Grayling Alexander
Executive Director

Mayor’s Colation for a Drug-Free
Galveston

523 24th Street, Suite 101
Galveston, TX 77550

409 766-3378 (Grayling)

Mr. Garth Ancier

The WB-TV Network

4001 Warmner Boulevard, Bldg. 34R
Burbank, CA 91522

(818) 954-2884 (Garth)

Mr. Decker Anstrom

President

National Cable Television
Association’ ;

1724 Massachusetts Ave., N.W.

Washington, D.C. 20036

(202) 775-3651 (Decker)

Mr. James Arcara
President

Capital Cities/ABC Radio
77 West 66th Street
New York, NY 10023

“(212) 456-1000 (Jim)

Mr. Edwin L. Artzt
Chairman & CEO

Procter & Gamble Co.

1 Procter & Gamble Plaza
Cincinnati, OH 45202
(513) 983-1100 (Ed)

Mr. Michael Baker
President

AFTRA

260 Madison Avenue
New York, NY 10016
212 532-0800 (Mike)

Ms. Emily L. Barr
General Manager
WTVD-TV

P.O. Box 20009
Durham, NC 27702
(919) 899-3610 (Emily)

Mr. Martin Bartner
Publisher

Newark Star-Ledger
1 Star Ledger Plaza
Newark, NJ 07102

(201) 877-4040 (Marty) -

- Mr. James Batten

Chairman & CEO

* Knight-Ridder
' 1 Herald Plaza
~Miami 33132

(305) 376-3800 (Jim)



Ms. Lauren Becker

10969 Rochester, Apt. 109
Los Angeles, CA 90024
(310) 478-6031 (Lauren)

Mr. Frank A. Bennack
President & CEO

Hearst Corporation

959 Eighth Avenue

New York, NY 10019
(212) 649-2000 (Frank)

Mr. Fred Berger

9 Gunn Hill Road

New Preston, CT 06777
(203) 868-7658 (Fred)

Mr. Daniel Berkery

President & General Manager
WSBK-TV

83 Birmingham Parkway
Boston, MA 02135

(617) 783-3838 (Dan)

Mr. Dennis Berry

Publisher

The Atlanta Journal & Constitution
72 Marietta Street, N.W.

Atlanta, GA 30303

(404)526-5151 (Dennis)

Ms. Cathie Black

President & CEO

Newspaper Association of America
11600 Sunrise Valley Drive
Reston, VA 22091-1412

(703) 648-1000 (Cathie)

Mr. Joaquin Blaya

President & CEO Telemundo Group.
2290 W. Eighth Avenue.
Hialeah, FL 33010

(305) 884-8200 (Joaquin)

Ms. Leslie Mihata-Bloom
Western Regional Director,
State Alliances
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor

New York, NY 10174
"(212) 922-1560 (Leslie)

Mr. Scott Blumenthal

'President & General Manager

WOOD-TV
P.O. Box B
Grand Rapids, MI 49501
(616) 456-8888 (Scott)

Dr. Helen Boehm

Vice President, Public Service &
Children's Network

Fox Broadcasting Co.

1211 Avenue of the Americas, 3rd Fl

New York, NY 10036

(212) 556-2565 (Helen)

Ms. Dawn Bondell
Admin. Asst., Research &

Strategic Development
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174
(212) 922-1560 (Dawn)

'Mr. Richard D. Bonnette

President & CEO

Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

- (212) 922-1560 (Dick)



Mr. Steven M. Bornstein
President and CEO
ESPN, Inc.

605 Third Avenue

New York, NY 10158
(212) 916-9200 (Steve)

Mr. Don Bouloukos
President

WABC-AM

2 Penn Plaza

New York, NY 10121
(212) 613-3800 (Don)

Ms. Beth Bressan

Vice President & Assistant to the
President

CBS Broadcast Group

51 West 52nd Street

New York, NY 10019

(212) 975-6453 (Beth)

Mr. Charles T. Brumback
Chairman & CEO

Tribune Company

435 North Michigan Avenue
Chicago, IL 60611

(312) 222-3232 (Charlie)

Mr. Daniel B. Burke
Director

Capital Cities/ABC., Inc.
77 W. 66th Street

New York, NY 10023
(212) 456-7676 (Dan)

Mr. James E. Burke

Chairman

Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY “10174

(212) 973-3514 (Jim)

Mr. Ave Butensky

President

Television Bureau of Advertising
850 Third Avenue

New York, NY 10022

(212) 486-1111 (Ave)

“Mr. Don Byer

SVP & Deputy Director of
Communications

Partnership For A Drug-Free America

405 Lexington Avenue, 16th Floor

New York, NY 10174

(212) 922-1560 (Don)

Mr. Eduardo Caballero
Chairman

Caballero Spanish Media

261 Madison Avenue, 18th floor
New York, NY 10016

(212) 697-4120 (Eduardo)

Mr. Joseph A. Califano, Jr.
President & Chairman

CASA

152 W. 57th Street, 12th Floor
New York, NY 10019
(212)841-5200 (Joe)

Mr. Robert Callahan
President _

ABC Radio Networks
125 West End Avenue
New York, NY 10023
(212) 501-9832 (Bob)

Ms. Anna Carbonell

- Manager, Press Information &

Host/Producer - "Tiempo"

"WABC-TV

7 Lincoln Square
New York, NY 10023

(212) 456-3076 . (Anna)



M:s. Florence Carney

Admin. Asst., External Affairs
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

(212) 922-1560 (Florence)

Mr. Robert L. Caruso

EVP, Director of Finance & Operatoins
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174 ‘
(212) 922-1560 (Bob)

Mr. Albert V. Casey

National DDW Partnership
Southern Methodist University
Cox School of Business

P.O. Box 750333, 6212 Bishop Rd.
Dallas, TX 75275-0333

(214) 768-2234 (Al)

Mr. Paul Cassidy

President & General Manager
WKBW-TV

7 Broadcast Plaza

Buffalo, NY 14202

(716) 845-6100 (Paul)

Mr. Alvah H. Chapman, Jr.

Director & Chairman of the Executive
Committee

Knight-Ridder, Inc.

One Herald Plaza

Miami, FL. 33132

305 376-3870 (Alvah)

Mr. Harvey Cohen
President & General Manager
WDZL-TV ..
2055 Lee Street
‘Hollywood, FL' 33020
(305) 949-3900 (Harvey)

Mr. John M. Condon

Executive Vice President; Finance
Fairchild Publications

7 W. 34th Street

New York, NY 10001

+(212) 630-4000 (Jack)

Mr. Richard L. Connor
President/Publisher

Fort Worth Star-Telegram
400 W. 7th Street

Ft. Worth, TX 76102
(817) 390-7400 (Rich)

Mr. James Copple
National Director
CADCA

701 North Fairfax St.
Alexandria, VA 22314
(703) 706-0560 (Jim)

Mr. Nelson Cooney
Deputy Director

CADCA

701 North Fairfax St.
Alexandria, VA 22314
(703) 706-0560 (Nelson)

Mr. Winston H. Cox
Chairman & CEO
Showtime Network;
1633 Broadway

New York, NY 10019
(212) 708-1461 (Tony)

Mr. Rance Crain
President

Crain Communications
220 E. 42nd Street

New York, NY 10017
(212) 210-0218 (Rance)



Mr. Thomas Curley
Publisher & President
USA Today

1000 Wilson Boulevard
Arlington, VA 22229
(703) 276-3400 (Tom)

Mr. James Cutie
President
The New York Times
Information Services Group
122 E. 42nd Street, 14th Floor
New York, NY 10168
(212) 499-3310 (Jim)

Ms. Ann Daly

President

Buena Vista Home Video
350 S. Buena Vista Street
Burbank, CA 91521-7180
(818) 562-3780 (Ann)

Mr. Fred Danzig
Contributing Editor

Ad Age

220 E. 42nd Street
New York, NY 10017
(212) 210-0100 (Fred)

Mr. Nickolas Davatzes
President and CEO
A&E Network

235 East 45th Street
New York, NY 10017
(212) 661-4500 (Nick)

Mr. Donald Davidson
President & CEO

Gannett Outdoor Group
666 Third Avenue, 4th floor
New York, NY 10017
(212) 297-6400 (Don)

Mr. Jaime Davila

Chairman & CEO

Univision Network

605 Third Avenue, 12th Floor
New York, NY 10158

(212) 455-5200 (Jaime)

Mr Edward Davis

President & CEO

Advertising Checking Bureau, Inc.
221 W. 41st Street, 15th Floor
New York, NY 10036

(212) 921-0080 (Ed)

Karen Davis, Ph.D.
President

The Commonwealth Fund
Harkness House

1 East 75th Street

New York, NY 10021-2692
(212) 525-0400 (Karen)

Mr. Robert W. Decherd
Chairman, President & CEO
A H. Belo Corporation

400 S. Record, Suite 1700
Dallas, TX 75202

(214) 977-8730 (Robert)

Mr. Walter DeHaven
President & General Manager
KTXA-TV

601 Pacific Avenue, Suite 700
Dallas, TX 75202

(214) 743-2100 (Walt)

Ms. Barbara Delaney
SVP & Deputy Director

Research & Strategic Development
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174
(212) 922-1560 (Barbara)



Mr. Peter A. Derow
President& CEO
Institutional Investor
488 Madison Avenue
New York, NY 10022
(212) 303-3300 (Peter)

Ms. Nancy Dervin

General Manager
KXTX-TV

3900 Harry Hines Boulevard
Dallas, TX 75219

(214) 521-3900 (Nancy)

Mr. Barry Diller
Chairman &CEO

QVC, Inc.

1365 Enterprise Drive
West Chester, PA 19380

(215) 701-1000 (Barry)

Mr. George C. Dillon, Trustee
National DDW Partnership
5049 Wormall Road

Kansas City, MO 64112
(816) 561-3489 (George)

Ms. Deborah 1. Dingell

President

General Motors Foundation

3044 West Grand Boulevard, 11-128
Detroit, MI 48202

(313) 556-5000 (Debbie)

Mr. Joseph L. Dionne
Chairman & CEO

- McGraw-Hill Inc.

1221 Avenue of the Americas
New York, NY 10020
(212) 512-4444 (Joe)

Mr. Stephen Dnistrian
VP & Associate Director,

External Affairs
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

(212) 922-1560 (Steve)

Mr. J. Mitchell Dolan
President & General Manager
WPLJ-FM

2 Penn Plaza

New York, NY 10121

(212) 613-8901 (Mitch)

Mr. O. Burtch Drake

President & CEO

American Assn. of Adv. Agencies
666 Third Avenue

New York, NY 10017

(212) 682-2500 (Burtch)

Mr. Fred Drasner

Chief Executive Officer
U.S. News & World Report
2400 N Street, NW
Washington, D.C. 20037
(202) 955-2000 (Fred)

Mr. John P. Driscoll, Jr.

Chairman

ABA Special Committee/Drug Crisis
c/o Nutter McClellan & Fish

1 International Place

Boston, MA 02110

617 439-2287 (John)

-Mr. Solomon Dutka

Chief Executive Officer

Audits & Surveys
- 650 Avenue of the Americas
"New York, NY 10011

(212) 6279700 (Sol)



Mr. Harvey Dzodin

Vice President
Commercial Standards
Capital Cities/ABC

77 West 66th Street

New York, NY 10023
(212) 456-7915 (Harvey)

Mr. Michael Eigner _
EVP & General Manager
WPIX-TV

220 E. 42nd Street

New York, NY 10017
(212) 949-1100 (Michael)

Mr. Ralph Engle

President

Chemical Specialties Mfc. Assoc., Inc.
1913 Eye Street, N.-W.

Washington, D.C. 20006

(202) 872-8110 (Ralph)

Mr. Robert F. Erburu
Chairman, President & CEO
Times Mirror Company
Times Mirror Square

Los Angeles, CA 90053
(213) 237-3700 (Bob)

Ms. Heather Farnsworth
General Manager
WUHF-TV

360 East Avenue
Rochester, NY 14604
(716) 232-3700 (Heather)

Mr. Thomas H. Ferguson
President & General Manager
The Washington Post

1150 15th Street, N.W.
Washington, D.C. 20071

(202) 334-6000 (Tom)

Mr. Larry Fischer

President

Time-Warner CityCable
Advertising

141 Fifth Avenue, 9th Floor

New York, NY 10010

(212) 353-0100 (Larry)

Mr. Bernard Flanagan
Vice President, Marketing
Dow Jones & Co.

200 Liberty Street

New York, NY 10281
(212) 416-4202 (Bernie)

Ms. Nancy J. Fletcher

President & CEO

OAAA

1850 M Street, N.W., Suite 1040
Washington, D.C. 20036

(202) 833-5566 (Nancy)

Mr. Steven T. Florio
President

Conde Nast Publications, Inc.
350 Madison Avenue

New York, NY 10017

(212) 880-8800 (Steve)

Mr. Lawrence Foster
231 Elmer Street
Westfield, NJ 07090
908 232-5610 (Larry)

Mr. Robert Francis
Executive Director

. Regional Youth Adults Substance

Abuse Project
75 Washmgton Avenue

; Bndgeport CT 06604

203 333-3333 (Robert)



Ms. Julie Francis

Research Manager

Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

(212) 922-1560 (Julie)

Mr. Stephen O. Frankfurt
Chairman & CEO
Frankfurt Gips Balkind
244 East 58th Street
New York, NY 10022
(212) 421-5888 (Steve)

Mr. Martin D. Franks

Senior Vice President

CBS, Inc.

1634 I Street, NW, Suite 1000
Washington, D.C. 20006
(202) 457-4501 (Marty)

Mr. Thomas E. Freston
Chairman and CEO
MTYV Networks

1515 Broadway

New York, NY 10036
(212) 258-8000 (Tom)

Mr. Edward O. Fritts

President & CEO

National Association of Broadcasters
1771 N Street, N.'W.

Washington, D.C. 20036

(202) 429-5300 (Eddie)

Mr. Robert Furlong
President & General Manager
KUTP-TV _

4630 South 33rd Street
Phoenix, AZ 85040-2800
(602) 268-4500 (Bob)

Mr. Richard L. Gelb
Chairman

Bristol-Myers Squibb Co.
345 Park Avenue

New York, NY 10154
(212) 546-4000 (Dick)

Mr. Louis V. Gerstner, Jr.
CEOQO & Chairman of the Board
IBM Corporation

Old Orchard Road

Armonk, NY 10504

(914) 765-1900 (Louis)

Ms. Pamela Ginsberg

Admin; Asst., Creative Development
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

(212) 922-1560 (Pam)

Ms. Carrol Goerke

Admin. Asst.,, Communications
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

(212) 922-1560 (Carrol)

Mr. Melvin R. Goodes
Chairman & CEO
Warner-Lambert Company
201 Tabor Road

Morris Plains, NJ 07950
(201) 540-2000 (Mel)

Mr. Donald E. Graham
Chairman & CEO

The Washington Post
1150 15th Street, N.W.
Washington, D.C. 20071
(202) 334-6000 (Don)



Mr. Robert Graham
President; Directory Services
Bell Atlantic - NSI

6701 Democracy Blvd.
Bethesda, MD 20817-1586
(410) 539-9900 (Bob)

Mr. Herbert A.Granath

President

ABC Cable & Intl. Broadcast Group
77 West 66th Street

New York, NY 10023

(212) 456-7777 (Herb)

Ms. Ann M.Gray

President

Diversified Publishing Group
Capital Cities/ABC, Inc.

77 West 66th Street

New York, NY 10023

(212) 456-7777 (Ann)

Mr. Thomas Griesdorn
VP & General Manager
WXYZ-TV

789 Southfield

Detroit, MI 48037
(810) 827-7777 (Tom)

Mr. Bernard Gross
SVP & Deputy Director of
Communications

Partnership For A Drug-Free America

405 Lexington Avenue, 16th Floor
New York, NY 10174
(212) 922-1560 (Bernie)

Mr. George Grune
Chairman

Reader's Digest Association
Reader's Digest Road
Pleasantville, NY 10570
(914) 238-1000 (George)

Mr. John Patrick Guerin

355 South Grand Avenue, 34th Fl
Los Angeles, CA 90071-1560
213 683-9574 (Rick)

Ms. Candace Hadley

Director, Marketing

& Account Management

Digital Inc.,The Washington Post Co.
1100 15th Street, N.W.

Washington, D.C. 20005

(202) 334-7221 (Candace)

Mr. Louis T. Hagopian
Chairman Emeritus
NW Ayer, Inc.

5 Meadowbrook Road
Darien, CT 06820
(203) 655-8366 (Lou)

Mr. Robert J. Hall
Publisher & Chairman
Philadelphia Inquirer
400 N. Broad Street
Philadelphia, PA 19130
(215) 854-2000 (Bob)

Mr. Stephen Hamblett
Chairman & CEO
Providence Journal Co.
75 Fountain St.
Providence, R1 02902
(401) 277-7120 (Steve)

Mr. John Hammond

Director of Customer Support
The New York Times

229 W. 43rd Street

New York, NY 10036

(212) 556-4235 (John)



Mr. Jay T. Harris
Publisher

San Jose Mercury News
750 Ridder Park Drive

San Jose, California 95190
(408) 920-5000 (Jay)

Ms. Susan Haspel

Director, Community Relations &
Public Services

NBC

30 Rockefeller Plaza

New York, NY 10112

(212) 664-4444 (Susan)

Ms. Cary Hatch

President

MDB Communications, Inc.
1701 K Street, Suite 301
Washington, D.C. 20006
(202) 728-0132 (Cary)

Ruby Hearn, Ph.D.

Vice President

Robert Wood Johnson Foundation
College Road P.O. Box 2316
Princeton, NJ 08543-2316

(609) 452-8701 (Ruby)

Mr. James Hedlund

President

Association of Independent
Television Stations

1320 19th Street, N.W. Suite 300

Washington, D.C. 20036

(202) 887-1970 (Jim)

Mr. Thomas A. Hedrick

Vice Chairman

Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

(212) 922-1560 (Tom)
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Mr. John S. Hendricks
Chief Executive Officer
Discovery Networks

7700 Wisconsin Avenue, Suite 700

Bethesda, MD 20814

(301) 986-1999 (John)

Mr. Richard Heun

Executive Editor

CBS, Inc.

51 W. 52nd Street, Sth Floor
New York, NY 10019

(212) 975-3287 (Rich)

Mr. Steven J. Heyer

President

Turner Broadcasting Sales, Inc.
420 Fifth Avenue, 7th Floor
New York, NY 10018

(212) 852-6934 (Steve)

Ms. Christine Hikawa

VP-Broadcast Standards &
Practices

Capital Cities/ABC, Inc.

77 W. 66th Street

New York, NY 10023

(212) 456-6499 (Chris)

Mr. John Hope

Sr. VP - Communications
Gannett Outdoor

666 Third Avenue

New York, NY 10017
(212) 297-6470 (John)

~ Ms. Janet Hussey

Advertising Standards Editor
Fox Broadcasting Co. _
1211 Avenue of the Americas. - -
New York, NY 10036 s
(212) 556-2549 (Janet) -



Mr. Robert Iger
President & COO
Capital Cities/ABC, Inc.
77 West 66th Street
New York, NY 10023
(212) 456-6400 (Bob)

Mr. Raymond A. Jansen
Publisher & CEO

The New York Newsday
235 Pinelawn Road
Melville, NY 11747
(516)843-2360 (Ray)

Paul Jellinek, Ph.D.

Vice President

Robert Wood Johnson Foundation
College Road Rt 1 P.O. Box 2316
Princeton, NJ 08543-2316

(609) 452-8701 (Paul)

Mr. William B. Jennings

Jennings & Company Intematnonal
P.O. Box 296

Princeton, NJ 08540

(212) 840-6600 (Bill)

Mr. Phil Joanou

302 W. 12th Street, Apt. 7E
New York, NY 10014
(212) 255-5632 (Phil)

M:s. Carol J. Johnson

Vice President - Sales & Operatlons
US West Direct

198 Inverness Drive, West, 5th Floor
Englewood, CO 80112

(303) 784-2552 (Carol)
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Mr. Richard J.V. Johnson
Chairman & Publisher
Houston Chronicle

801 Texas Avenue
Houston, TX 77002
(713) 220-7171 (Dick)

“Mr. Robert L. Johnson

President & CEO

Black Entertainment Television
1232 31st Street, N.W.
Washington, D.C. 20007

(202) 337-5260 (Bob)

Lloyd D. Johnston, Ph.D.

Program Director & Research
Scientist

Institute for Social Research

University of Michigan

426 Thompson Street Room 2311

Ann Arbor, MI 48106-1248

(313) 763-5043 (Lloyd)

Mr. Cary Jones

VP & General Manager
KPDX-TV

910 NE Martin Luther King Blvd.
Portland, OR 97232

(503) 239-4949 (Cary)

Ms. Mary Junck
Publisher & CEO

The Baltimore Sun

501 North Calvert Street
Baltimore, MD 21278
(410) 332-6000 (Mary)

- Mr. Thomas P. Kane

President & General Manager
WPVI-TV

~ 4100 City Line Avenue -

Philadelphia, PA 19131

(215) 878-9700 (Tom)



Mr. Peter R. Kann
Chairman & CEO

Dow Jones & Co.

200 Liberty Street

New York, NY 10281
(212) 416-4201 (Peter)

Mr. William J. Kaufmann
President
National DDW Partnership
405 Lexington Avenue, 16th Floor
New York, NY 10174 .
(212) 973-3505 (Bill)

Mr. Jamie Kellner

The WB TV Network

4001 Warner Blvd., Bldg. 34R
Burbank, CA 91522

(818) 954-2884 (Jamie)

Mr. William T. Kerr
President & COO

Meredith Corp.

1716 Locust Street

Des Moines, IA 50309-3023
(515) 284-3000 (Bill)

Dr. Herbert D. Kleber

Executive Vice President &
Medical Director

CASA

152 W. 57th Street

12th Floor

New York, NY 10019

(212) 841-5220 (Herb)

M:s. Kay Koplovitz

~ President & CEO

USA Network . ..

1230 Avenué of the Americas
New York, NY 10020

(212) 408-2700 (Kay)
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Ms. Judy Kosterman

Associate Director; Field Operations
CADCA

701 N. Fairfax Street

Alexandria, VA 22314

.:(703) 706-0560 (Judy)

Mr. Robert M. Kreek
President & CEO

Comedy Central

1775 Broadway, 10th Floor
New York, NY 10019
(212) 767-8600 (Bob)

Mr. Donald D. Kummerfeld
President

Magazine Publishers of America
919 Third Avenue, 22nd Floor
New York, NY 10022

(212) 752-0055 (Don)

Ms. Gloria Lanza-Bajo
VP & Associate Director

of Communications
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174
(212) 922-1560 . (Gloria)

Mr. Ralph S. Larsen
Chairman & CEO

Johnson & Johnson

One Johnson & Johnson Plaza
New Brunswick, NJ 08933
(908) 524-0400 (Ralph)

. Ms. Ellen Lathem
“Vice President
- Hill & Knowlton
' 901°31st Street, N'W.
. 'Washington, D.C. 20007

(202) 944-5101 (Ellen)



Mr. David Lawrence
Chairman & Publisher
The Miami Herald

1 Herald Plaza

Miami, FL 33132

(305) 376-3535 (Dave)

Ms. Geraldine B. Laybourne
President

Nickelodeon/Nick At Nite
1515 Broadway '
New York, NY 10036
(212) 258-7500 (Gerry)

Mr. Walter Liss

President & General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

(212) 456-3333 (Walter)

Mr. James C. Logan, Jr.

President

Yellow Pages Publishers Association
820 Kirts Boulevard, Suite 100
Troy, MI 48084

(810) 244-0707 (James)

Mr. Ross Love

~ Vice President, Advertising
Procter & Gamble Company
1 Procter & Gamble Plaza
Cincinnati, OH 45201

(513) 983-2322 (Ross)

Mr. Robert P. Luciano
Chairman & CEO
Schering-Plough Corporation
P.0O.Box 1000 . .+ .
Madison, NJ“07940-1000
(201) 822-7000 (Robert) -
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Mr. Peter Lund

President

CBS Television Network
51 West 52nd Street
New York, NY 10019
(212) 975-6050 (Peter)

‘Mr. Alex Machaskee

President & Publisher
The Plain-Dealer

1801 Superior Avenue
Cleveland, OH 44114
(216) 999-5000 (Alex)

Ms. Diane M. Madden
Admin. Asst., Research

& Strategic Development
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174
(212) 922-1560 (Diane)

Ms. Margaret E. Mahoney
President

The Commonwealth Fund
Harkness House

1 East 75th Street

New York, NY 10021-2692
(212) 535-0400 (Margaret)

‘Mr. Mike Mallardi

President, Broadcast Group
Capital Cities/ABC, Inc.

77 West 66th Street - 21st Floor
New York, NY 10023-6298
(212) 456-7777 (Mike)

~ Mr. Lynn C. Mapes

SVP & Deputy Director of Comm.
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

(212) 922-1560 (Lynn)



Ms. Lauren Marcus

Special Asst. to the Director
CADCA

701 N. Fairfax Street
Alexandria, VA 22314
(703) 706-0560 (Lauren)

Mr. Matthew Margo

Vice President, Program Practices
CBS Broadcast Group

51 West 52nd Street

New York, NY 10019

(212) 975-3319 (Mathew)

Mr. William Marlieb

President - Marketing, Advertising
Sales & Circulation

General Media Entertainment

1965 Broadway

New York, NY 10023

(212) 496-6100 (Bill)

M:s. Sally Marshall
SVP & Deputy Director of

Creative Development
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174
(212) 922-1560 (Sally)

. Ms. Ginna Marston

EVP & Director Res. & Strat. Dev.
Partnership For A Drug-Free America
405 Lexington Avenue, 16th Floor
New York, NY 10174

(212) 922-1560 (Ginna)

Mr. Ike Massey

Publisher & CEO

Houston Post

P.O. Box 4747

Houston, Texas 77210-4747
(713) 840-5602 (Ike)
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Mr. James E. Masucci
President & General Manager
KTRK-TV

P.O.Box 13

Houston, TX 77001

(713) 666-0713  (Jim)

Mr. Lee Masters

President & CEO

E! Entertainment Television
5670 Wilshire Boulevard
Los Angeles, CA 90036
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EXECUTIVE OFFICE OF THE PRESIDENT
04-Jan-1995 09:02am

TO: Jose Cerda, III

FROM: Sarah Farnsworth

Appointments and Scheduling

SUBJECT: RE: Partnership Reception

Jose,

Ann Stock is going to call you (or already has) about the briefing
format and overall invitation process (ie. invite everyone to
briefing and reception in same packet).

We should have a meeting with you, her, Kim, me and Walley --
probably sometime this morning if it works for you all.

With regard to the pre-reception meeting, here's a suggestion:
-- POTUS arrives in Green Room -- where he can be greeted by Jim
-- POTUS is then announced into the East Room for brief remarks

followed by a receiving line in the Blue Room

Guests will have already been in the STate Dining Room for a
reception and can return to it after POTUS remarks/receiving line.

Lets discuss at meeting.

Thanks.
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EXECUTTIVE OFFICE OF T HE PRESIDENT

03-Jan-1995 11:21am

TO: Anne Walley
TO: Jose Cerda, III
FROM: Sarah Farnsworth

Appointments and Scheduling

SUBJECT: drug free recptn

Anne: what's the confirmed time for potus for the recptn on 2/2?
Jose: what's the status of the list? Kim is your contact in the
Social office and she will be calling you about the format,
procedures, etc.

thanks.
Hope you had a happy new year. talk to you soon.

sarah



EXECUTTIVE OFFICE OF T HE PRESIDENT

03-Jan-1995 04:49pm

TO: Sarah Farnsworth
TO: Anne Walley
FROM: Jose Cerda, I1III

Domestic Policy Council

SUBJECT: Partnership Reception

Sarah/Anne:

The briefing to proceed the reception will be scheduled from 3:30 to 4:20 in
Room 450, so we should be able to get everyone over to the East Wing by about
4:30 or so. A 5 - 5:30 call-time sounds good, but I want to make sure that we
give the Partnership the 1 hr with the President we've promised. Also, I
imagine the President will make some very brief remarks (thanking the crowd,
etc.) when he arrives -- I'm I right about this? Finally, in regards to the
list, the Partnership is trying to narrow down the confirmed attendees this week
and intends to forward a pretty focused list to the Social Office by the start
of next week. Sarah, I'll be in touch with Kim about this ASAP.

One last thing: I understand that just before the holiday break Jim Burke of the
Partnership went nuts when told that a private meeting he had requested with the
President did not come through. Thus, we may want to consider having Jim Burke
get a private minute or two with the President before he joins the reception.
This certainly won't stop Burke from complaining to Leon and others about the
fact that he needs to get a separate meeting with the President, but it might
give Leon and others a bone to through Burke's way if he's still ringing their
lines. Anne, you may want to bounce this off Billy.

Thanks -- and Happy New Year,
Jose'



EXECUTTIVE OFFICE OF T HE PRESIDENT

03-Jan-1995 05:38pm

TO: Jose Cerda, III
FROM: Anne Walley
Appointments and Scheduling

SUBJECT: Burke man

I will talk to Billy re: the Jim Burke meeting. Yikes!
I'll get back to you.

Thanks'!



EXECUTTIVE OFFICE OF T HE PRESIDENT

TO:
TO:

FROM:

SUBJECT:

I thought

03-Jan-1995 11:36am
Sarah Farnsworth
Jose Cerda, III
Anne Walley
Appointments and Scheduling

call time

we were talking about 4:30 pm call time w/ Potus time

being 5pm or 5:30 pm. Is that ok w/ both of you?

Sarah, do you think that it should be later?



EXECUTTIVE OFFICE OF T HE PRESIDENT

03-Jan-1995 11:19am

TO: Anne Walley
TO: Jose Cerda, III
FROM: Sarah Farnsworth

Appointments and Scheduling

SUBJECT: drug free recptn

Anne: what's the confirmed time for potus for the recptn on 2/2?
Jose: what's the status of the list? Kim is your contact in the
Social office and she will be calling you about the format,
procedures, etc.

thanks.
Hope you had a happy new year. talk to you soon.

sarah



THE WHITE HOUSE _
OFFICE OF DOMESTIC POLICY

CAROL H. RASCO
Assistant to the President for Domestic Policy

To: j;z_

Draft response for POTUS
and forward to CHR by:

Draft response for CHR by:

Please reply directly to the writer
(copy to CHR) by:

Please advise by:

Let’s discuss:

For your information: ¢

Reply using form code:

File:

Send copy to (original to CHR):

Schedule ? ; O Accept J Pending [ Regret

Designee to attend:

Remarks: . !
C ﬂé - ,;bJ\é we ‘) A s LY ST !
1S~ mins S w{\"ow& ", |

|

abricB~ o 2D —k_\-ic-. sey- ¢ R
=

J i
W 2 Bro DA ~-\£} ;
——



PARTNERSHIP FOR A DRUG-FREE AMERICA  'EC 23 1994

JAMES E. BURKE December 21, 1994
Chairman

Mr. Leon E. Panetta

White House Chief of Staff
The White House

1600 Pennsylvania Avenue, N.VW.
Washington, DC 20500

Dear Leon:

This is a follow up to my letter to you of September 30 (attached).

I am also enclosing a copy of my letter to Carol Rasco of November 15,

requesting a meeting for Bob Iger and me with the President on January 11,
12 or 13, 1995.

It has come to my attention that the President may not be able to meet
with us until after the Media Event scheduled for February 2, 1995.

The January meeting is very important to:

1) Provide a briefing on the current status of the drug
problem in the country to prepare the President for his part of

the agenda for the "Media Event” scheduled at the White House
for February 2.

2) Discuss the importance of including a paragraph on the
drug problem in the State of the Union Address.

3) Update the President on our plans to meet with the
Republican Congressional leadership to brief them on the
drug issue and attempt to persuade them to make drugs a
bipartisan issue.

The new data makes it absolutely vital that the President becomes
immediately involved in what is the most pernicious problem in the
country...the dramatic increase in illegal drug use on the part of
our nation’s youth.

The attached summary of research, just completed this month, clearly
suggests the overwhelming majority of Americans agree.

Sincerely,

James E. Burke

mah
att.
cc: Ms. Carol Rasco w/att.t///

405 LEXINGTON AVENUE « NEW YORK, NY 10174 » (212) 922-1560 « FAX: (212) 697-1031




PARTNERSHIP FOR A DRUG-FREE AMERICA

Jaues E. Burke September 30, 1994
Mr. Leon E. Panetta
White House Chief of Staff
The White House
1600 Pennsylvania Avenue, N.W.
Washington, D.C. 20500

Dear Leon:

The attached is of considerable concern. I believe the 1994
data will show that anti-drug attitudes are continuing to
weaken and usage is increasing among 8th, 10th and 12th
graders.

Presidential leadership with the media and community
coalitions is key to reversing these trends. In the meantime,
the nation’s children are at risk, and I am anxious to meet
with the President and tell him personally that this important
problem presents a moral imperative that can no longer be
avoided.

Sincerely,

S E-. Burke

Attachments

405 LEXINGTON AVENUE « NEW YORK. NY 10174 « (212) 922-1560 » FAX: (212) 697.1031



- Annual lllicit Drug Use Trends

1993 (%) 1994 (%) change

8th Graders 15 19 +27%

10th Graders 25 30 +20%
12th Graders 31 36 +16%

|
' Source: Monitoring the Future Study
~ Any illicit drug use



PARTNERSHIP FOR A DRUG-FREE AMERICA

November 15, 1994

Ms. Carol H. Rasco

Assistant to the President for Domestic Policy
Office of Domestic Policy

The White House

1600 Pennsylvania Avenue, N.W.
Washington, D.C. 20500

Dear Ms. Rasco:

Jirn Burke is requesting a 1/2 hour meeting with President Clinton regarding the
Partnership White House Media Event scheduled for February 2, 1995.

We had originally requested this meeting to take place on December 6th but have been
notified by Anne Walley from the office of Scheduling and Advance that that date will not
be possible. She advised me to re-scheduling this meeting through your office.

Mr. Burke would be joined by Mr. Robert Iger, President and Chief Operating Officer of
Capital Cities/ABC, Inc.. The dates we are requesting for the meeting are:

Wednesday, January 11th
Thursday, January 12th (after 2:00pm)
Tuesday, January 10th

[ would also like to confirm who will be our principal contact at the White House to
coordinate the Media Event.

I will wait to hear from your office and thank you for your assistance.

Cordially,

Doioarh. Lo

Denise M. Perry
Executive Assistant 10
Mr. James Burke

405 LEXINGTON AVENUE » NEW YORK, NY 10174 ¢ (212) 922-1560 FAX: (212) 922-1570



PARTNERSHIP FOR A DRUG-FREE AMERICA

DECEMBER 1994 OPINION RESEARCH CORPORATION OF 1,012 AMERICANS 18+

DRUG ISSUE HIGH CONCERN TO AMERICANS
STRONG DESIRE FOR PRESIDENTIAL LEADERSHIP

o National probability study of Americans illustrates the urgency of illegal drug problem
and the depth of fear Americans have about the issue and its related effects on their lives.
-- 77 % are extremely/very concerned about illegal drugs, 69% mistakenly believe
problem has gotten worse in the past five years.
- nearly all believe drugs are integral to social issues of concern to them, crime 95%,
children’s security 85%, healthcare costs 81%, quality of education 79%.

o Importantly, Americans want President Clinton to lead an effort to reduce drug use.
They believe he is not currently invoived, but a large proportion believe he would be
effective if he took action. ' '

-- 91% want the President to be involved in the issue and take action.

-- 53% directly ask him to “take a stronger stand.”

-- However, 66% believe President Clinton is not currently involved.

. 50% believe he would be a credible leader of the drug cause.

o Regardless of political affiliation, Americans want a non-partisan approach to this issue,
and large proportions are willing personally to contribute money or time to fight drugs in
their communities.
- 79% say the drug issue should be treated as a non-partisan issue; this is particularly
true of middle-income Americans.
-- 56% would volunteer five hours or more of their personal time, 30% would pay more
taxes; even more middle-income Americans would support this cause, 63% would
volunteer, 35% would pay more taxes.

o Middle-class Americans are especially concerned about the issue, and think the President

is not currently involved in solving it.
- Middle-income Americans are most likely to believe that drugs contribute to social

problems: Middle Total
safety at home 86% 83%
healthcare costs 86% 81%
economic problems 84% 81%

-- 71% of middle-income say President Clinton is not currently involved, and 96% believe
he should provide leadership on the drug issue.

-- 94% of middle-income Americans wish the President would take action.
-- 57 % of this group believe he would be highly/very credible fighting the problem.
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Partnership for a Drug-Free America
White House Media Event - February 2, 1995

AGENDA

PRESENTATION - Room 450, Old Executive Office Building
9:30-10:30 AM

Mr, Richard D. Bonnette 5 min.
President & CEO, Partnership For A Drug-Free America

Lee Brown, PhD 10 min.
Director, Office of National Drug Control Policy

Mr. James E. Burke 20 min.
Chairman, Partnership For A Drug-Free America

Mr. James E. Copple 10 min.
National Director
Community Anti-Drug Coalitions of America

-Recognition of coalition leaders

Mr. James E. Burke - new creative work 10 min.
-Kids from “My block, my family”

Mr. James E. Burke and Mr. O. Burtch Drake, President,

American Association of Advertising Agencies 5 min.
-Recognition of A.A.A.A. support

* % ¥ * * ¥

RECEPTION - State Dining Room, The White House
11:00AM - 12:00 Noon

The President of the United States
-Brief remarks
-Reception line - greet participants, photo
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MICHAEL Y. TOWNSEND
Executive Vice President

November 18, 1994

Mr. Jose Cerda

Senior Policy Analyst

Office of Domestic Policy

Old Executive Office Building-Room 222
The White House

Washington D. C. 20500

Dear Jose:

It was nice meeting you on the phone this morning. This will confirm our
meeting on Thursday, December 1, 1994 in your office to discuss the
Partnership media thank you event at the White House on February 2, 1995.
I will be accompanied by Dick Bonnette, President & CEO of the Partnership.

I'm enclosing some background materials on the Partnership and the previous
planning activities regarding this event for your perusal. I know you are very
busy and things are hectic, so we appreciate your taking the time to meet with
us.

Please let me know if there is anything else you would like to have before the
meeting or if there is anything else we should know or be thinking about. I
look forward to working with you on this project.

Sincerely,

a%/@z&\

cc: R. Bonnette
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MEMO VIA FAX \/

DATE: June 8, 1994

TO: Jody Greenstone

FROM: Mike Townsend

RE: Partnership GRAND EFFIE and Second GOLD EFFIE

CC: Dick Bonnette

In case you haven't heard the news, I am enclosing copies of articles
from today's New York Times and the current BrandWeek regarding
the awarding to the Partnership of the GRAND EFFIE, advertising's
most prestigious award. It is the first time a public service campaign
has won a GRAND EFFIE. This followed the award of the GOLD EFFIE
for the Public Service/Non-Profit category. The latter was won by the
Partnership for the second consecutive year, also an achievement
unprecedented in public service advertising.

These two EFFIES were given in recognition of the effectiveness of the
Partnership's Inner City campaign, specifically two television spots:

Long Way Home from Goodby, Berlin & Silverstein
Who Wants from Burrell Advertising

As you know, the EFFIE recognizes advertising effectiveness and, to
win, effectiveness in the marketplace must be demonstrated. I need
not remind you that advertising cannot be effective unless it receives
heavy media support. A very significant part of this award belongs to
the media, without whose support this award would not have been
possible.

Jody, thanks for all your help for the cause within the White House. I
am confident that you will persevere in getting the media event
accomplished in the Fall.



Corm
PARTNERSHIP FOR A DRUG-FREE AMERICA

JAMES E. BURKE
Chairman

Sept. 6, 1994

The Honorable William J. Clinton
President

The White House

Washington, D.C. 20500

Dear Mr. President:

As you know, I believe that the illicit drug problem is critical to solving that nation’s most pressing social issues.
I also believe that progress requires your personal leadership. I respectfully submit the following two important
events for your participation. The timing, separated by a week or two, is mid and late October.

1. Partnership Media Event at the White House:

This would be a reception and presentation, held at the White House, for key leaders from the national and
local media and the top influencers from the entertainment industry. These leaders would be shown the
significant progress that has been made and how their support has had, and must continue to have, a direct
and powerful impact on this progress. This message is enhanced by your public recognition of the media as
one of the nation’s influential drug prevention voices.

2. National Leadership Forum:

This Leadership Forum , organized and hosted by CADCA, is the single most important gathering of
community coalition leaders in the nation. Currently, there are over 2,500 coalitions which represent the
backbone of our prevention efforts and they are a powerful force for finding solutions to a multiplicity of the
country’s social problems.This national assemblage represents a highly visible public forum to demonstrate
your personal resolve and commitment to tackling the drug issue, head-on, with all the vigor and resources
your office can uniquely bring to it.

These initiatives involve two of the most powerful and effective forces in dealing with the drug issue. They
provide you with combined, bipartisan private/public sector forum to categorically assert your personal
leadership and commitment to dealing with one of this nation’s most serious problems by supporting the
reduction in use of illegal drugs.

Sincerely,

James E. Burke

JEB:dmp
Attachment
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JAMES E.
Chairman

PARTNERSHIP FOR A DRUG-FREE AMERICA

September 7, 1994

BURKE

Mr. Leon E. Panetta

White House Chief of Staff
The White House

1600 Pennsylvania Ave., N.W.
First Floor, West Wing
Washington, D.C. 20800

Dear Mr. Panetta:

I have been urging the President to take national leadership of the illicit drug issue, and I have been

asking t
the Pre

hat he do this in several ways. In the interest of making this request more realistic, given
sident's schedule, and recognizing the additional rigors of a mid-term election year, I am

now narrowing the focus of my request down to the two most important of the events I have been

talking

about: a Partnership event at the White House to thank the media, and the National

Leadership Forum V of the Community Anti-Drug Coalitions of America (CADCA).

1.

Partnership Media Event at the White House

This would be a reception and presentation, held at the White House, for key leaders from
the national and local media and the top influencers from the entertainment industry. These
leaders would be shown the significant progress that has been made and how their support
has had a direct and powerful impact on this progress. The highlight of the event would
be the President recognizing this contribution and personally thanking these leaders for their
involvement. Based on our experience, meeting the President is extremely effective in
motivating the media to continue their crucial support of this campaign. This is enhanced
by the President's public recognition of the media as one of the nation’s most influential
drug prevention voices.

We are convinced that the crisis will be resolved at the local level, community by
community. Thus, we have become a major participant in the local coalition movement.
We will illustrate the benefits of the local tie-in showing how those markets with active
coalitions and significant media support are making better progress than those markets
which are relatively inactive on the issue. We have a dramatic illustration of this with the
story of the Miami Coalition and the strides that have been made there. We will
supplement this story with the very recent and startlingly positive results we have achieved
with inner city youth in New York City. (See Exhibits I and II).

Both of these stories, coupled with the national progress, are very positive and very
newsworthy. Tremendous impact would be added by the President recognizing these
results.
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National Leadership Forum V (October 47-29, 1

4)

This Leadership Forum, organized and hqst

gathering of community coalition leaders

by CADCA, is the single most important
the nation. Currently, there are over 2,500

coalitions which represent the backbone offbur prevention efforts and they are a powerful
force for finding solutions to a multipjicily of the country's social problems that this
Administration understands must be sglved|by "community" at the local level.

Importantly, this national assemblage rep
President to demonstrate his persongl resolv
head-on, with all the vigor and respurces hi

sents a highly visible public forum for the
and commitment to tackling the drug issue,
office can uniquely bring to it.

The President can be quite speciffc in his r¢gmarks in recognizing how much progress can

be achieved when the coalitions{apply t

ir significant resources against this enormous

social problem. He can cite the vdry heartgning and definitive progress made in Miami and

can applaud the coalitions' tirelegs co

Timin

The ideal timing for these two events is t
CADCA event by a week or two. Given
(October 28 is the date the President has bee

have the PDFA media event precede the
he established date for the CADCA event
invited to speak), this would mean the event

at the White House should be held either tle

week of October 10 or the week of October

CONCLUSION

17. This is a good time of year to maxi the attendance by the media, assuming we can
get sufficient lead time (4-6 weeks) to i vite[them. Delaying beyond this puts us in the
busiest time of year for the television indgstry -- ratings sweeps month following the new
season debut.

These two initiatives involve two of the most powerful and effective forces in dealing with the drug
issue. They provide the President with a combined, bipartisan private/public sector forum to
categorically assert his personal leadership and commitment to dealing with this nation's most
serious problems by supporting the reduction in use of illegal drugs. And, while the illicit drug
problem is too important to politicize, there are very real popular benefits to be derived from
visibility and leadership on the issue. Finally, Presidential involvement will pay significant and
badly needed dividends to the prevention movement.

Sincerely,

James E. Burke

Note: A draft of this recommendation has previously been sent to
Dr. Lee Brown, Lloyd Cutler and Jody Greenstone.



EXHIBIT 1

THE MIAMI STORY

The Miami Coalition for a Safe and Drug-Free Community was
founded in 1988, and was one of the earliest anti-substance abuse
coalitions to be formed on a broad base in a major city. This coalition
has become a model for many other communities in this country
and, increasingly, abroad.

The Miami Coalition has been very successful in organizing the
community to launch and operate a wide variety of substance
abuse programs. And, with assistance from the Broward County
Commission, they have been extremely successful in generating
high levels of support from the media in the Miami/Ft. Lauderdale
market, particularly from the television stations.

Miami has been participating in the Partnership campaign since
its inception and has always been one of our stronger markets. As a
result of the combined coalition efforts, this community became the
Partnership’s number one television market in 1993. As such, it
has become a dramatic example of the validity of our premise that
when community coalitions employ the powerful tool of the media,
they can make changes happen faster.

Attached is an illustration of Miami’s media performance and the
incidence of any illicit past 30-day drug use (SAMHSA Household

Survey) compared to the U.S. for 1991-1993. The highlights of this
are as follows:

Area Past 30-Day Use PDFA Media Value
% Chg %Chg

Miami -56 +308

Tot. U.S. 21 +33 *

*Average, top 75 markets.



Partnership for a Drug-Free America

Spot TV Dollars per Thousand Television Households
and Past-Month Use of Any lllicit Drug by Year:
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EXHIBIT T1I

THE NEW YORK STORY

On September 30, 1992, the Partnership launched a special
campaign designed to specifically reach economically
disadvantaged children living in urban areas. The messages were
designed to increase inner city youth’s awareness of risk of using
drugs and of associating with dealers and users; to increase
resistance skills; to persuade anti-drug youth that they are not
alone in their feelings; to build self-esteem; and, to convey a general
message of hope for the future.

This launch was supported by an intensified media effort through
an association of local media leaders. This organization was named
The Partnership For A Drug-Free Greater New York ( PDFGNY)
and a goal of doubling then current levels of anti-drug media
messages was set.

To measure the results, the Partnership started a research
tracking study among New York City elementary public and
parochial school children. This study was first fielded in the spring
of 1992, in order to establish a benchmark reading, among 7000
students, with questions about their attitudes toward drugs and
their perceptions of drug use. The first measurement wave was
conducted among nearly 5000 students in late spring of 1993 after
about seven months of intensive advertising.

The results are very encouraging. The media supported the
campaign at unprecedented levels: weight was actually tripled in
the first three months, then sustained at double the going-in level.

There were dramatic changes in attitudes in the right directions:
increases in the awareness of risk; decreased perception of benefits
of using; increased negative perceptions of dealers; and, improved
resistance skills. The one significant increase cited by the youth
regarding their sources of drug information over the
measurement period was "TV commercials”. (See attachments).



THE NEW YORK STORY

Media Support Changes
Media $$$
(000) s + 119%

900 —

800 —

700 —

600 —

500 —

400 —

300 —

200 —

100 —

0-—-

BASE PERIOD

TEST PERIOD
(10/91-9/92)

(10/92-9/93)

Source: Monitored NYC Media
Average Monthly Support



1993 New York City Grade School Study

" Partnership for a Drug-Free America

CHILDREN *
Drugs Are Drugs Are

Scary +10% "Cool" —17%

1992 1993 1992 1993

| Might Want To Try  —29%

* Below Poverty Schools, 2nd — 3rd-graders
Proportional changes given are statistically significant.



Partnership for a Drug-Free America
1993 New York City Grade School Study

PRETEENS *
| Would Tell Others Dealer Is a Good
"Don't Use"* +30% Friend* —2294

1992 1993 ' 1992 1993

' Drug User Is Popular™ —219%

1992 1993
* Below Poverty Schools, 4th — 6th-graders
** Total Sample (including below-poverty schools), 4th — 6th-graders
Proportional changes given are statistically significant.



SOURCES OF INFORMATION

Preteens* Learned "A Lot" About Drugs From...

Partnership for a Drug-Free America
1993 New York City Grade School Study

Prop.
1992 1993 Change
School Class 84 83
Parents / Grandparents 82 84
TV Shows 71 71
TV Commercials 66 70 +6%
On the Street 67 66
Brother / Sister 58 60
Friends - 55 56
After-School Activities 52 53

* Below Poverty Schools, 4th — 6th-graders

Proportional changes given are statistically significant.




PARTNERSHIP FOR A DRUG-FREE AMERICA

MICHAEL Y. TOWNSEND
Executive Vice President

April 27, 1994

Ms. Jody Greenstone

Special Assistant to the President and
Deputy to the Counselor to the President
The White House

Executive Office of the President
Washington, D.C. 20500

Dear Jody:

I have just come from a meeting with Jim Burke where we discussed
his recent phone conversation with you regarding public service
announcements, the networks and the White House. Jim asked me to
follow up with you on this.

In our meeting we talked about the networks' desire for input to the
creative message, their likes and dislikes of certain PSA'S, the
enormous and growing pressure on them for more and better quality
donated time, and their desire for credit for their part in these
campaigns.

Jim also indicated that you suggested a meeting whereby the
networks, the major PSA providers and the White House could meet
to discuss these issues and try to resolve some of them.

Since 1987, when the Partnership started rewriting the rules for
public service campaigns, the number and sophistication of public
service causes has steadily escalated. This has resulted in such an
increase in demand for free time that, to many people at the
networks, the situation is seen to be out of control. This has resulted
in some serious triage in selecting which campaigns to support with
the further result of some very disappointed public service causes.
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2.

Another manifestation of this situation is the evolvement of the
networks' own public service campaigns. Notable examples of these
are NBC's "The More You Know" campaign, CBS Sports' anti-drug
messages and the literacy campaign, "Project Plus”, of ABC.

We have always believed in involving all of our media partners in our
stategic discussions. With some of our larger partners, such as the
broadcast networks, we have had group meetings in which we have
reviewed our strategic plans, as well as work in progress, and at
which we welcome suggestions and input. On a less formal basis, we
maintain regular contact with network personnel to keep the two-
way Information exchange flowing clearly.

In addition to our contacts with the national media, we have
recognized the vital importance of maintaining grass roots contacts
with local media in communities all over the country. For this reason
we established the unprecedented network of local volunteers in the
top 40 markets, with staff constantly traveling to these markets not
just to generate Partnership support, but to identify and respond to
the needs of the local media and community leaders and volunteers.
And, we have helped 20 states develop and launch statewide anti-
drug media campaigns with 15 more in development.

All of this has given us a wealth of experience in a broad spectrum of
public service advertising. We would be happy to share this
experience and knowledge with you and are available to meet with
you whenever you wish to discuss the issues you raised with Jim.

I'll call to follow up.

Best regards,

bCC T TAR
RDB



*
I I PARTNERSHIP FOR A DRUG-FREE AMERICA

PARTNERSHIP FOR A DRUG-FREE AMERICA

OVERVIEW

Background

The Partnership For A Drug-Free America is a coalition of volunteers from the communications
industry which was formed in 1986 by the American Association of Advertising Agencies. The
objective was to combine the creativity of advertising agencies with the power of the media to
address what had by then become this country's worst social problem: illegal drugs. Since then,
the Partnership has become the largest public service campaign in history, with over 125
advertising agencies contributing work, at no charge, and the nation's media donating over $1.8
billion in time and space to the campaign.

Premise

The premise on which the Partnership was based is that this nation's drug problems were driven
by a societal attitude of grudging acceptance of drugs as a fact of life and a belief that drugs were
not all that dangerous. This attitude, a hangover from the 1960's and "70's, led to massive,
widespread trial and casual use of illegal drugs: in 1962 fewer than 4 million Americans had tried
drugs, but by 1985, this number had increased to 75 million. The use of drugs had become
normalized in America.

The Partnership set out to change society's attitude about drugs--to "denormalize” their use. This
would be accomplished by developing compelling advertising messages aimed at an array of target
audiences and delivered through mass media with impact and frequency, over time. The primary
mission was to prevent trial of illegal drugs based on the logic that, if fewer people try, fewer will
travel along the continuum of casual use, regular use, addiction and deep trouble.

Effectiveness

The Partnership is the only public service campaign that has in-depth, ongoing, documented
evidence that it works. Three national studies, the Partnership Attitude Tracking Study, which is
self-funded, and two Federally-funded studies, the NIDA Household Survey and the University of
Michigan High School Senior Study, have clearly shown major increases in anti-drug attitudes and
decreases in usage across al! socio-economic groups from 1987-1993. These studies and others
(including research from Johns Hopkins, Texas A&M and the Roper Organization) also establish
the significant impact the Partnership campaign has had on these trends and the vital importance
of the media in drug prevention education.
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Reasons for Success

The Partnership's ability to generate unprecedented levels of pro bono media support is attributable
to four key factors:

1.

The Cause - The illegal drug problem is widely believed to be this nation's number one
domestic issue because it is deeply imbedded in all the intractable social problems we face.
This concern is particularly acute at the community level. The Partnership campaign is single-
mindedly focused on this issue.

Creative Work - The creative output of the Partnership results from the volunteer efforts of
over 125 advertising agencies across the U.S. In developing the work, the best creative minds
in the country have access to the most complete body of research on illegal drugs available.
The unique creative review process is designed to ensure creative integrity and
communications effectiveness. The result is a campaign of compelling messages with an
unparalleled track record of consistent excellence. The media recognizes it to be effective
advertising of the highest quality.

Research - The fact that the Partnership is research-based, from strategy and creative
development to measuring effectiveness in the marketplace, is of enormous importance to the
media. This accountability is a key factor in the process of allocating precious public service
time and space.

Sales Effort - The Partnership is not a passive solicitor of public service media. Rather, it
mounts an aggressive "sales" effort in which personal solicitation presentations to the media
are a key element. Staff members travel the country constantly presenting the creative work,
the research results and delivering fresh creative materials. Helping greatly in this effort are
the Partnership's Key Market Coordinators—a corps of dedicated volunteers in the top 40 and
other markets across the country. It has been found that nothing is quite as effective in
generating support as a personal visit to the media...a personal appeal to join the Partnership.

Scope and Capability

1.

Creative Resources - The Partnership has access to the entire advertising agency industry.
This means it has a nearly limitless supply of the best creative ideas in the country. At any
given point in time, approximately 25-30 agencies are at work on Partnership messages.




-3-

Creative Product - The Partnership has in inventory over 500 anti-drug messages

(180 television, 65 radio, 100 newspaper, 100 magazine, 15 out-of-home and 70 Yellow
Pages). This material is frequently adapted for use in other, more specialized media.
Messages are directed to a number of targets: 6-8, 9-12, teens, adults, parents, influences.
Executions are aimed at general audiences, the African American and Latino communities,
healthcare professionals and the workplace. All of this material is available not only to the
media, but to any legitimate anti-drug organization or local coalition that will make
productive use of it.

Solicitation/Distribution

The Partnership is organized to solicit media time and space from all of the national media and
from the primary local media in the top 40 markets. It also has the capability to rapidly
distribute its anti-drug advertising messages to these media. National media is handled by
Partnership staff and local media are handled by the same staff plus an extensive network of
volunteers at the state and local level. These programs, designed specifically to increase the
level of local media weight, are as follows:

(a) State Alliance Program - The Partnership encourages and assists states to launch their
own anti-drug media campaigns using PDFA messages as the base. The objective in
these programs is to secure participation by every media outlet in the state--a depth
of solicitation coverage that cannot be achieved by the national Partnership.

As of September 1994, there are state alliances up and running in 24 states and
Puerto Rico with 11 more in development. By the end of 1996, state alliances will
cover over 80% of all U.S. households.

(b)  Volunteer Network Program - We have established media volunteers, called Key
Market Coordinators (KMCs), in the top 40 markets. These volunteers, usually from
advertising agencies, serve as the PDFA representatives in their markets. They
maintain contact with the local media, arrange and host media presentations and are
the primary conduit to the media for distribution of creative work. In markets served
by a state alliance, KMCs work with alliance leaders.

In 13 of these markets, we have a second volunteer - a Public Relations Coordinator.
These work with the KMC to publicize PDFA events and seek news coverage and
editorial treatments of drug issues.

(c)  ASAP Mailings - To reach local media in smaller markets in states without a State
Alliance Program, we conduct two special mailings of television and radio messages
per year. These mailings, called "ASAP" (for America's Special Anti-Drug Priority),
deliver material to all the television and radio stations in markets ranked 41-100,
unless they are covered by our State Alliance distributions.

With its national and local solicitation capabilities, the Partnership can obtain full nation-wide
distribution of new creative material within two weeks.



4. Inner-City Program/Treatment

By 1991, it became clear that the favorable trends in anti-drug attitudes and usage were not
being uniformly enjoyed throughout the country. Of particular concern were the urban
poverty areas where the drug problem was becoming disproportionately worse.

To address this problem, the Partnership launched the first phase of its Inner-City Program
in New York in September, 1992. This phase, consisting of media messages that specifically
address the issues and environment of inner-city kids and focus on enhancing resistance skills,
is based on extensive research. This learning experience includes qualitative and quantitative
research conducted in several urban locations and features a breakthrough quantitative study
among 7,300 inner-city school children in New York.

The Inner-City campaign has subsequently been introduced in all major urban areas of the
country. The second phase of this campaign will focus on empowering community action and
is currently in development. '

As part of the third phase of the Inner-City Program, the Partnership is beginning to
investigate how it can effectively approach the broad category of early intervention and
treatment. A situation analysis is underway and programs focusing on treatment issues will
be developed in 1994.

Outlook

The progress that has been made since 1986 in the process of denormalization of drugs has been
significant. However, there have recently been some interruptions in these trends and these should
be viewed as warning signals against growing complacency. The important progress we have
achieved in reduced adolescent drug use is now threatened.

New data from the Partnership Attitude Tracking Study, confirmed by the University of Michigan
High School Survey, indicates that key anti-drug attitudes held by our youth are starting to seriously
weaken. These declines in anti-drug attitudes are resulting in increased use of marijuana and other
illegal drugs. Of significant concern are the high level of inhalant use by younger teens and the
resurgence of heroin, in a purer, smokable form, among some segments of society.

After six years of favorable attitude trends, our kids are now seeing drug use as less harmful, because
they are getting less information to the contrary. To combat this, we have redirected our strategic
thrust to focus on kids 9-12, youth 13-15 and their parents as influencers. OQur message will be clear:
drug use, any use by children, is a risk to their social, psychological, intellectual and physical
development at a time when they can least afford it.



Funding

The Partnership is funded entirely by private sector donors. These consist of approximately 200
corporations and 10 foundations. We do not accept government funding. Our largest single funder
is the Robert Wood Johnson Foundation, the nation's leading private healthcare fund.

We are apolitical, and are beholden to no special interests or organizations. We have no agenda other
than reducing demand for illegal drugs in America.

Conclusion

Despite the significant progress made in reducing demand for illegal drugs, the problem is far
from over. It is increasingly clear that without resolving the drug issue, it will be impossible to
successfully deal with AIDS, crime, homelessness, healthcare costs, quality of education, child and
spouse abuse, unemployment, economic competitiveness and the rest of the social problems
that currently plague this country. The saliency issue and the recent interruption of favorable attitude
and usage trends underscore the importance of maintaining vital drug prevention education efforts--at
home, in schools, in community programs, in the workplace and through the media.

9/7/94
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Media Solicitation Success

The Partnership for a Drug-Free America has generated pro bono media support at levels unprecedented
in the history of public service campaigns. The cumulative value of this donated space and time from the
start of advertising in 1987 through 6/94 is $1.9 billion.

There are four key reasons for this extraordinary achievement:

(1)  The Cause - The illegal drug crisis is widely believed to be this nation's number one social problem,
which, in turn, adversely affects all other social problems. It is recognized that drugs touch the life
of everyone and to solve the problem, everyone must take responsibility to do something about it.
Because of this universal recognition, the media have provided heavy support for the cause.

(2)  Creative Work - The creative output of the Partnership results from the volunteer efforts of over one
hundred advertising agencies across the U.S. In developing the work, the best creative minds in the
country have access to the most complete body of research on illegal drugs available. The unique
creative review process is designed to ensure creative integrity and communications effectiveness.
The result is a campaign of compelling messages with an unparalleled track record of consistent
excellence. The work is so good that it "sells itself" -- the media widely recognize it to be effective
advertising of the highest quality.

(3)  Research - The Partnership effort is the only public service campaign that has in-depth, documented
evidence that it works. Since 1987, the Partnership Attitude Tracking Study, the largest attitude and
usage study on illegal drugs and the largest advertising tracking study in history, has measured the
effectiveness of the effort. The results clearly show that, since the beginning of the campaign, anti-
drug attitudes have increased across all population groups, overall use of drugs is down significantly,
and the Partnership messages have had a major impact on these results. This proof of performance
of the campaign is of immense importance in soliciting media.

(C:)) Sales Effort - The Partnership is not a passive solicitor of public service media. Rather, it mounts
an aggressive "sales” effort in which personal solicitation presentations to the media are a key
element. Staff members travel the country constantly presenting the creative work, the research
results and delivering fresh creative materials. Helping greatly in this effort are the Partnership's Key
Market Coordinators -- a corps of dedicated volunteers in the top 40 and other markets across the
country. It has been found that nothing is quite as effective in generating support as a personal visit
to the media...a personal appeal to join the Partnership.

In summary, the Partnership focuses single-mindedly on the illegal drug crisis, widely recognized as this
country's most serious social issue. The Partnership staff sustains an organized, marketing plan-based, goal-
oriented "sales" effort in soliciting media. This effort depends on personal presentations of outstanding
creative and proof that the campaign works. While aggressive, the effort is not competitive: the Partnership
never sells against other public service causes. It is made clear to the media that the Partnership has no
agenda other than reducing demand for illegal drugs in America.

9/94 405 LEXINGTON AVENUE « NEW YORK, NY 10174 ¢ (212) 922-1560 * FAX: (212) 922-1570
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MEDIA FACT SHEET

The Partnership for a Drug-Free America is a non-profit coalition of volunteers from
every part of the communications industry - people from the media, advertising agencies, production
houses, talent guilds, research and public relations organizations. The Partnership was formed in
1986 and launched its first anti-drug messages in March, 1987.

Our mission is to reduce demand for illegal drugs by using media communications to help
accelerate public intolerance of illegal drugs, their use, and users. This is accomplished by
influencing attitudes toward drugs through media messages targeted primarily to:

® Non-users: to prevent trial

® Qccasional users: to show that risks outweigh any perceived benefits

e "Influencers": to encourage parents, siblings, employers and healthcare professionals to
actively promote non-use among those they can influence.

National and local media organizations -- along with advertising agencies throughout the
country -- deserve the lion's share of the credit for the success of the Partnership's campaign. The
importance of the issue and the excellence of the creative work are the two primary reasons why the
Partnership messages have received more media support than any public service advertising effort
in history. '

America's leading broadcasters and publishers have committed extraordinary time and
space to the Partnership's anti-drug advertisements, against a goal of $1,000,000 a day in donated
media. The following are some highlights of media participation from the start of the program
through August 1994:

e The television networks have scheduled more than 19,000 spots, with almost 40%
in their most valuable dayparts.

21 cable networks and 13 radio networks contributed over $114 million in air time.
244 magazines contributed over 1,200 pages to the campaign.

Over 1,375 daily newspapers contributed almost $100 million in space.

Yellow Pages Directories have donated more than $250 million in space.

Medical journals ran over 4,000 full-page ads targeting 13 medical specialties.

The messages run widely in local TV and radio, out-of-home media, home video,
corporate publications, schools, Armed Forces Radio & TV, mall and in-store displays, and
a variety of other media.

® The total media contribution from 4/87-8/94 was over $1.8 billion.

This powerful advertising works. The effectiveness of the Partnership's campaign has been
proven time and again, in study after study. And in markets where the advertising has run heavily,
the increases in anti-drug attitudes and the resultant declines in drug use have been particularly
dramatic. This is good news for the country and good news for media people, who are in a unique
position to be able to make a difference in the way we view illegal drugs.

405 LEXINGTON AVENUE « NEW YORK, NY 10174 » (212) 922-1560 » FAX: (212) 922-1570
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Partnership for a Drug-Free America

White House Media Event - February 2, 1995

AGENDA

PRESENTATION - Room 450, Old Executive Office Building
9:30-10:30 AM

Mr, Richard D. Bonnette 5 min.
President & CEO, Partnership For A Drug-Free America

Lee Brown, PhD 10 min.
Director, Office of National Drug Control Policy

Mr. James E. Burke 20 min.
Chairman, Partnership For A Drug-Free America

Mr. James E. Copple 10 min.
National Director
Community Anti-Drug Coalitions of America

-Recognition of coalition leaders

Mr. James E. Burke - new creative work 10 min.
-Kids from “My block, my family”

Mr. James E. Burke and Mr. O. Burtch Drake, President,

American Association of Advertising Agencies 5 min.
-Recognition of A.A.A.A. support

¥ % ¥ % ¥ %

RECEPTION - State Dining Room, The White House
11:00AM - 12:00 Noon

The President of the United States
-Brief remarks
-Reception line - greet participants, photo

405 LEXINGTON AVENUE « NEW YORK, NY 10174 « (212) 922-1560 ¢ FAX: (212) 922-1570
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November 18, 1994

Mr. Jose Cerda

Sr. Policy Analyst

Office of Domestic Policy

Old Executive Office Building - Room 222
Washington, DC 20500

Dear Jose:

As we discussed, enclosed please find a videotape of three PSAs we have created from
CNN footage of President Clinton’s address to high school students in Framingham,
Massachusetts on October 20th.

We believe President Clinton’s remarks on the illegal drug issue, and the response he
received to those remarks, make a very positive and powerful message and believe you
will feel the same.

Pending White House approval, we would like to proceed with getting these PSAs on-air
as soon as possible to maximize their timeliness and effectiveness.

I appreciate your attention to this matter and look forward to hearing from you.

Cordially,

Denise M. Perry M?/

Executive Assistant to
Mr. James Burke

dmp
Enclosure



THE WHITE HOUSE

OFFICE OF DOMESTIC POLICY

CAROL H. RASCO

Assistant to the President for Domestic Policy

To:

Draft response for POTUS
and forward to CHR by:

Draft response for CHR by:

Please reply directly to the writer
(copy to CHR) by:

Please advise by:

Let’s discuss:

For your information:

Reply usiﬁg form code:

File:

Send copy to (original to CHR):

Schedule ? : [ Accept [ Pending [J Regret
Designee to at A ~

1
Remarks: { JAA»Q/ ’
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FAX SHEET

Date: Tuesday, November 15, 1994
To: Ms. Carol Rasco (Christian Freund)
Company: The White House - Office of Domestic Policy
From: Denise Perry - Exec. Assistant to James Burke
Tel.: (212) 973-3514

Number of pages, including cover: 2

OUR FACSIMILE NUMBER IS 212-697-1031

Comments:

FAX TO: {202) 456-2878

If there’s a problem with this transmission, please call 212/922-1560.
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November 15, 1994

Ms. Carol H. Rasco

Assistant to the President for Domestic Policy
Office of Domestic Policy

The White House

1600 Pennsylvania Avenue, N.W.
Washington, D.C. 20500

Dear Ms. Rasco:

Jim Burke is requesting a 1/2 hour meeting with President Clinton regarding the
Partnership White House Media Event scheduled for February 2, 1995.

We had originally requested this meeting to take place on December 6th but have been
notified by Anne Walley from the office of Scheduling and Advance that that date will not
be possible. She advised me to re-scheduling this meeting through your office.

Mr. Burke would be joined by Mr. Robert Iger, President and Chief Operating Officer of
Capital Cities/ABC, Inc.. The dates we are requesting for the meeting are:

Wednesday, January 11th
Thursday, January 12th (after 2:00pm)
Tuesday, January 10th

I would also like to confirm who will be our principal contact at the White House to
coordinate the Media Event.

I will wait to hear from your office and thank you for your assistance.
Cordially,
@&uﬁu . LO&/;’__,
Denise M. Perry

Executive Assistant to
Mr. James Burke

405 LEXINGTON AVENUE « NEW YORK, NY 10174 ¢ (212) 922-1560 » FAX: (212) 922-1570



SCHEDULE PROPOSAL - Apnl 1, 1994

ACCEPT - REJECT PENDING

TO: Ricki Seidman
' Director of Scheduling and Advance

FROM: Jody Greenstone ﬁ'{

REQUEST: The President to host a reception in the White House for
media representatives participating in the Partnership for a Drug
Free America's ("PFDA") anti-drug PSA campaign and for
representatives from the anti-drug community coalition
movement. As a part of the event, the President, together with
the First Lady if she so chooses, could shoot an anti-drug PSA
making the connection to violence. I have attached suggested
scripts. In addition, the invited guests would attend a briefing
prior to the reception with Lee Brown, Attorney General Reno
and Secretaries Shalala and Riley.

PURPOSE.: To acknowledge and energize the anti-drug activities of the
media through the PFDA and of the anti-drug community
coalitions who work with them. The drug/violence PSA will
continue our presence on TV and be a nice follow-up to the Ad
Council PSA which will have run its course by mid-May.

BACKGROUND: The PFDA, run by Jim Burke, is the largest public service
campaign in histéry, and by all accounts, one of the most
successful. The media has donated over $1.5 billion in time and
space to the campaign since 1986. Today, although dohations
have dropped by 20% since 1990 (hence the need to re-energize
the effort), donations still run over $800,000 a day. The PFDA's
ads often direct viewers to community coalition groups such as
CADCA which reinforce the anti-drug message at the
community level. Note, that the First Lady is tentatively
scheduled to attend a similar PFDA event in New York on May
24, 1994 to thank the creative contributors to PFDA campaign.
Note also, that President Bush hosted two receptions for media
contributors to the PFDA. Our proposed event would be the first
event involving the community coalitions.




DATE & TIME:

DURATION:

LOCATION:

PARTICIPANTS:

VP'S ATTENDANCE:

IST LADY'S ATTENDANCE:

2ND LADY'S ATTENDANCE:

REMARKS REQUIRED:
MEDIA COVERAGE:
RECOMMENDED:

Contact:

cc: Dave Anderson
Liz Bemnstein
Lee Brown
Jose Cerda
David Dreyer
Rahm Emanuel
Jen O'Connor
Carol Rasco -
Bruce Reed
Maggie Williams

Late April to mid-May 1994

-One. hour

The White House

The President, Dr. Brown, Secretary Shalala, Secretary
Riley, 150 media and community coalition guests.

Optional

Optional

Optional

Brief remarks

TBD

David Gergen, Carol Rasco and Lee Brown:

Jody Greenstone (6-2195)
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JAMES E. BURKE

— s JUE
Chairman September 994 0 (/a'p’vl (’U d/w

Mr. Leon E. Panetta

White House Chief of Staff

The White House

1600 Pennsylvania Avenue, N.W.
Washington, D.C. 20500

©o
Dear Leon: N

The attached is of considerable concern. I believe the 1994
data will show that anti-drug attitudes are continuing to

weaken and usage is increasing among 8th, 10th and 12th
graders.

Presidential leadership with the media and community
coalitions is key to reversing these trends. In the meantime,
the nation’s children are at risk, and I am anxious to meet

with the President and tell him pérsonally that this important

problem presents a moral imperative that can no longer be
avoided.

1.9

Sincerely,

s E. -Burke

Ada Lo _a_

Hallucinogens

8th graders

Source: Univ. Michigan H.S. Senior Study
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OCT 11 1994

JaMes E, BURKE
‘Chairman

Mr. Leon E. Panetta
White House Chief of Staff
The White House

1600 Pennsylvania Avenue, N.W.
Washington, D.C. 20500

Dear Leon:

2.6

The attached is of considerable concern, I believe the 1994
data will show that anti-drug attitudes are continuing to

weaken and usage is increasing among 8th, 10th and 12th
graders.

Presidential leadership with the media and community

coalitions is key 1o reversing these trends. In the meantime,
the nation's children are at risk, and T am anxious to meet

W_i_g;lyﬂmﬂdem and tell him pérsonally that this imporiant
problem presents a moral imperative that can no longer be
avoided.

1.9

Sincerely,

s E. Burke
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EXHIBIT B '

Among our children
drug use is increasing

1991 1993

| % %

Marijuana 6.2 9.2
Cocaine 1.1 1.7
Hallucinogens 1.9 2.6

Source: Univ. Mlchlgan H.S. Semor Study
8th graders
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JAMES E. BURKY
Chairman

September 30, 1994

Mr. Leon E. Panetta

White House Chief of Staff

The White House

1600 Pennsylvania Avenue, N.W.
First Floor, West Wing
Washington, D.C. 20500

Dear Leon:

In reference to my letter of September 14th, it has come to my attention that the
Partnership’s event with the media cannot be held until after the election which is
unfortunate, but I am pleased to learn that the President has been tentatively
scheduled to speak at CADCA (Community Anti-Drug Coulitions of America) on
Fnday, October 28th. This group is terribly important in re-establishing progress
against the drug problem.

In looking forward to possible dates for the media event, I would suggest the
following in order of priority:

Thursday, November 17th
Wednesday, November 16th
Tuesday, November 15th

- Quite frankly we have been attempting to schedule this event since February 1st
when the President indicated to me that he agreed with our recommendation to
meet with the top media people on this important issue. Again, I want to suggest
that we ideally need six weeks advance notice to maximize attendance by the
media. Ifit cannot be scheduled on any of these dates it will be impossible to have
the event in this calendar year because of the upcoming holidays.

A

405 LEXINGTON AVENUE » NEW YORK, NY 10174 » (212) 922.1560 » FAX: (212) 697.1031
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1 would also like to take this opportunity to again remind everyone of the
importance of the Miami Story (attached) which the President may wish to refer
to if he speaks to CADCA and/or has another opportunity to discuss the drug
problem, ' :

In addition to copying Carol Rasco and Lee Brown, 1 am taking the liberty of

copying William Webster as it is my understanding that he will be the incoming
scheduler at the White House.

v - Sincerely, |

JEB:dmp
Attachments/Enclosure

ce: L. Brown
C. Rasco
W. Webster

P.S. I'know how busy you are but you might find the enclosed 2 minute and 48
.second tape by Peter Jennings instructive. It is going to be sent out to thousands
“of schools and community organizations like those that belong to CADCA with an

up-to-date reel of our Public Service Announcements,
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THE MIAMI STORY

The Miami Coalition for a Safe and Drug-Free Community was
founded in 1988, and was one of the earliest anti-substance abuse
coalitions to be formed on a broad base in a major c1ty Thig coalition
has become a model for many other communities in this country
and, increasingly, abroad.

The Miami Coalition has been very successful in organizing the
community to launch and operate a wide variety of substance
abuse programs. And, with assistance from the Broward County
Commission, they have been extremely successful in generating
high levels of support from the media in the Miami/Ft. Lauderdale
market, particularly from the television stations.

Miami has been participating in the Partnership campaign since
its inception and has always been one of our stronger markets. As a
result of the combined coalition efforts, this community became the
Partnership’s number one television market in 1993. As such, it
has become a dramatic example of the validity of our premise that
when community coalitions employ the powerful tool of the medm,
they can make changes happen faster.

Attached ig an illustration of Miami’s media performance and the
incidence of any illicit past 30-day drug use (SAMIISA Household

Survey) compared to the U.S. for 1991-1993, The highlights of this
are as follows: :

Area  Past30-Day Use PDFA Media Value
% Chg %Chg
Miami 56 +308

Tot. V.S, 21 +33 *

*Average, top 75 markets.



DEPARTMENT OF STATE
WASHINGTON

August 15,1994 P‘

MEMORANDUM TO RICKI SEIDMAN . ‘J‘O m
: C;"J‘KG

. SenEt—
FROM: JODY GREENSTONENVy— . A=

RE: PARTNERSHIP FOR A DRUG FREE AMERICA 002/
Now that I am at the State Department, I wanted to make sure that the two scheduling

matters I was working on for the Partnership for a Drug Free America (PDFA) were still
on your radar screen.

AN

1) Reshooting PSAs

As you know, the PSAs the President and the First lady filmed a few months ago for the
PDFA did not turn out and need to be reshot. It was my understanding that they would be
redone the next time the President does videotaping. Moreover, because there was some
confusion last time, I also wanted to clarify that we agree to do two 30 second spots (one
with the President and the First Lady) and one 10 second spot. Doria Stedman at PDFA
is the contact (212-922-1560). Dave Anderson and Jose Cerda would be the contacts at
the White House now.

2) PDFA Media Event

The request for this event has been pending for some time (I have attached the original
request). While I believe it has widespread support, I know it has been difficult to
schedule, particularly because of the 6 to 8 week lead time required. PDFA is continuing
to push for a date before the elections. I have attached a recent note with their arguments.
At a minimum, I think we should let them know, as soon as possible, if it will not be
scheduled before November. I understand that Ricia McMahon at ONDCP will now be
the contact for this event.

Please let me know if you need more information or if there is any way I can be helpful.

cc: Carol Rasco
Dave Anderson
Jose Cerda
Ricia McMahon
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MICHAEL Y. TOWNSEND
Executive Vice President

MEMO VIA FAX |
To: Jody Greenstone-FAX: 202-647-5573 Date: 7/29/94

From: Mike Townsend /K CC: J. Burke, R. Bonnette

RE: PDFA White House Media Event Timing

--------~------_---—------------------—------------------------—------—---

As a follow-up to my FAX memo to you dated 7/27/94, we have further discussed
the issue of the ideal timing of the Media Event. My understanding is that you
believe the event should take place after the election so that the

Administration's opponents cannot accuse the President of politicizing the
issue. We strongly believe it should be held sooner than that for the following
reasons: . _

1. The event should be presented as a Partnership event taking place at ™/ e
the White House, not a White House event. As such, it is apolitical. The
thrust is the Administration recognizing and thanking the media for all
they have done to contribute to the progress made against drugs. The
importance of local activity and the coalition movement would be high-
lighted. The President has the ideal opportunity to provide invaluable and
unprecedented support to two of the three key components of the '
prevention movement with this event; properly handled, it will come
across as a bipartisan, apolitical event. This will pay significant popular
dividends to the Administration. Rather than incur political criticism,

1t will defuse it. '

2. From the standpoint of optimizing attendance by the media, having the
event in November is too late. The year is almost over by then. The Hol-
idays are approaching. It's the busiest time of year for the television
industry--ratings sweeps month following the new season debut. Every-
one's busy, everyone's distracted, nobody shows up. It's much better

to catch them fresh, back from vacation, right after Labor Day.

3. As you know, we would like to have the President address the CADCA
National Leadership Forum V on October 28. It would be ideal, given
our local media/coalition orientation, to have the Media Event prior to
this. This would give the President a powerful way to tie into the

- coalitions--the synergies for the pPrevention movement of such
a dramatic one-two punch by the President would be enormous.

I'll call to follow up on this. Thanks.
405 LEXINGTON AVENUE « NEW YORK, NY 10174 « (212) 922-1560 » FAX: (212) 922-1570
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Suggested Points of Emphasis
For President Clinton
Partnership for 2 Drug-Free America Event
February 2, 1995

Acknowledge the vital importance of the role the media have played in the
progress we have made in reducing illegal drug usage over the past B years. It
has been an unprecedented commitment ($2.0 billion) to delivering the
Partnership’s compelling anti-drug messages to our nation.

Recogmize und acclaim the enormous effort across this country that goes way
beyond the federal government, and way beyond law enforccment, that involves
citizens in our community coalitions tirelessly supporting our common causc to
eliminate illegal drugs from our society. There are now over 3,000 coalitions -
most of which are being unified and strengthened through the ongaing efforts of
CADCA ( Community Anti-Drug Coalitions of America).

When these two powerful forces -- the media and community coalitions - work
together, we have seen tremendously positive results in increasing anti-drug
altitudes and reducing drug usage. (The Miami Story).

There is no doubt about the need to continue our efforts against illegal drugs
given their persuasive association with crime/violence, homelessness, AIDS,
broken families, teenage pregnancies, ete.

After years of significant progress (use of illegal drugs reduced by 50% sincc
1985) we are alarmed by the recent reversal in these trends —~ especially by our
children. Young 8th, 10th, and 12th graders are relaxing their attitudcs toward
drugs — especially marijuana -- with resultant increases in usage. In fact, we
know marijuana is not a harmless drug - it can destroy lives and is clearly a
gateway to harder drugs like cocaine and heroin.,

We intend to attack this problem (marijuana) even more aggressively and I will
announce the specifics of this in Strategy V next week. Dr. Brown has just
shared with you some of the highlights of this major effort.

Recognize the importance of the Entertainment Industry in shaping attitudes
through television programming, feature films and especially music. Thank
them for their past effarts and stress the importance of continuing to
deglamorize drugs (especially marijuana).

Thank the media and community voluntecrs for all that they have done, urge
them to keep up the terrific cffort and pledge the President’s personal
dedication to dealing with illegal drugs as a top priority.

P.272
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Reported Past-Month Drug Use By Year
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JAMES B. BURKE
Chalrman

September 14, 1994

Mr. Leon Panetta

White House Chief of Staff
The White House

1600 Pennsylvania Avenue N.W.
First Floor, West Wing
Washington, DC 20800

Dear Leon:

Since our meeting, I have been thinking about the timing of the
-two events in which we would like the President's participation.
In discussing this with our public relations experts, we have
concluded that we can dramatically increase the news announcement
potential by scheduling these events days apart, instead of weeks
apart. In an ideal situation, they would be held back-to=back.

If the President's schedule permits, I would recommend that we
hold the Partnership's event with media executives on Wednesday,
Oct. 26. This is the day before the start of the National
Leadership Forum, sponsored by Community Anti-Drug Coalitions of
‘America, and two days before the President has been invited to
address the thousands of grassroots activists who will attend
this forum in Washington. And, if we can schedule these events
now, it will give us the lead time we need to maximize the
attendance of the leading advertising and media executives in
America. As you know, these professionals are the backbona of the
Partnership for a Drug-Free America. '

. / i _
Let me again thank you for being so generous with your time, I am
enclosing the 6 minute videotape to view at your convenience,

Sincerely,

- ,-"'I\Bm_’\h

EXINGTON AVENUB « NEW YORK, NY 10174 + (212) 922-1560 » FAX: (212) 697.1031
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THE WHITE HOUSE

WASHINGTON

October 21, 1994

MEMORANDUM TO BILLY WEBSTE%\

FROM: Carol H. Rasco Q;ég&_’//,/

SUBJECT: Partnership for a Drug Free America

I would appreciate your help resolving a matter that has been
dragging on for some months. James Burke, Chairman of the
Partnership for a Drug-Free America, has had numerous meetings
with everyone from the President on down to request an event with
the Partnership at the White House. Besides the President, he
has met with the Leon Panetta, David Gergen and myself, and has
worked through Marcia Hale and Ricki Seidman. At every level, he
has been given a clear signal of our interest, but has been
unable to pin down a date.

Attached please find recent correspondence regarding the
Partnership's requests and the proposed event. This reception
and presentation would be held for key leaders from the national
and local media in order to highlight significant progress and to
thank the media for their continued coverage and support. The
enclosed material explains that the Partnership plans to report
promising results from projects in Miami and New York City
demonstrating the importance of media coverage and illustrating
some very positive, encouraging and newsworthy results. You
should also be aware that the organization is greatly
disappointed that the President will not be speaking at the
Community Anti-Drug Coalition (CADCA) event on the 29th, to which
they feel administration officials had committed.

I understand how busy the schedule is between now and the end of
the year. If we cannot do something till next year, we should
tell Mr. Burke directly. I also understand that we cannot pin
down a date for next year at this time. However, I am reluctant
to continue putting them off with indefinite promises, given the
visibility of the group and issue, and the level of interest
expressed at the White House so far.

Please let me know how you wish to proceed with this request. 1If
you decide that we should commit to the Partnership, my office
will be happy to forward a formal scheduling request. Thanks in
advance for your help.
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October 14, 1994

Mr. Leon E. Panetta

Chief of Staff

The White House

1600 Pennsylvania Avenue, NW
Washington, D.C. 20500

Dear Mr. Panetta:

Recently, we received a letter from Ricki Seidman informing us that the
President’s schedule will not permit him to address our National
Leadership Forum V scheduled for Oct 27-29. This came to us after being
informed by Dr. Lee Brown and others within ONDCP and HHS that this
event was on the President’s schedule.

I cannot tell you how disappointed our 2,000 coalition members will be
when they learn that the President will not be in attendance. While we are
told that President Clinton will be out of town campaigning on those days,
I wonder if we could explore the possibility of him addressing our meeting
on Saturday, October 29. Our conference is currently scheduled to adjourn
at 2:00 p.m. on the 29th.

Mr. Panetta, I cannot emphasize enough what the President’s absence will
mean to our communities. I have personally supported this President in a
variety of ways, but I am finding it increasingly difficult to explain his
absence before our community organizations working to reduce substance
abuse. While I recognize the President’s commitment to support and
advocate for policies and programs that are important to the success of our
communities, his visibility on this issue is critical to their future work.

I certainly appreciate the fact that the President’s schedule requires him to
be campaigning for candidates that support his agenda. However, the
participants at the Forum are the very individuals who are working daily to
advocate and implement his agenda at the local level. In that sense, the
Forum is profoundly political.

Our members believe that substance abuse is pervasive in the very issues
that are of importance to the President’s agenda, including health care
reform, welfare reform and crime. President Clinton’s presence at the
Leadership Forum would give us a platform for not only supporting his
long term agenda but actually advocating for it. To be sure, we are
committed to working for programs and policies that best reflect our
member’s concerns. To accomplish this goal, CADCA will continue to



seek ways to partner with this Administration as we did in mobilizing our
communities to lobby for the Crime Bill.

I hope that you will be able to assist us by revisiting this decision and
working with us to find options in the President’s schedule so that he might
be able to address our membership.

Thank you for any assistance you can provide.

Sincerely,

G— Lpr

James E. Copple
National Director

cc.  Dr. Lee Brown, Director, ONDCP
Carol Rasco, Assistant to the President, Domestic Policy Council
Peter Edelman, Counselor to the Secretary, HHS
Marni Vliet, Chair, CADCA
Alvah Chapman, Founding Chairman, CADCA
Jim Burke, Chairman, Partnership for a Drug-Free America



PARTNERSHIP FOR A DRUG-FREE AMERICA

JAMES E. BURKE
Chairman

September 30, 1994

Mr. Leon E. Panetta

White House Chief of Staff

The White House

1600 Pennsylvania Avenue, N.W.
First Floor, West Wing
Washington, D.C. 20500

Dear Leon;

In reference to my letter of September 14th, it has come to my attention that the
Partnership’s event with the media cannot be held until after the election which is
unfortunate, but I am pleased to learn that the President has been tentatively
scheduled to speak at CADCA (Community Anti-Drug Coalitions of America) on
Friday, October 28th. This group is terribly important in re-establishing progress
against the drug problem.

In looking forward to possible dates for the media event, I would suggest the
following in order of priority:

Thursday, November 17th
Wednesday, November 16th
Tuesday, November 15th

Quite frankly we have been attempting to schedule this event since February 1st
when the President indicated to me that he agreed with our recommendation to
meet with the top media people on this important issue. Again, I want to suggest
that we ideally need six weeks advance notice to maximize attendance by the
media. Ifit cannot be scheduled on any of these dates it will be impossible to have
the event in this calendar year because of the upcoming holidays.

405 LEXINGTON AVENUE » NEW YORK, NY 10174 « (212) 922-1560 ¢ FAX: (212) 697-1031



I would also like to take this opportunity to again remind everyone of the
importance of the Miami Story (attached) which the President may wish to refer

to if he speaks to CADCA and/or has another opportunity to discuss the drug
problem.

In addition to copying Carol Rasco and Lee Brown, 1 am taking the liberty of
copying William Webster as it is my understanding that he will be the incoming
scheduler at the White House.

Sincerely,

James E. Burke

' \
JEB:dmp (\_‘)

Attachments/Enclosure

cc: L. Brown
C. Rasco
W. Webster

P.S. 1 know how busy you are but you might find the enclosed 2 minute and 48
second tape by Peter Jennings instructive. It is going to be sent out to thousands
of schools and community organizations like those that belong to CADCA with an
up-to-date reel of our Public Service Announcements.



JAMES E.
Chairman

PARTNERSHIP FOR A DRUG-FREE AMERICA

September 7, 1994
BURKE

Mr. Leon E. Panetta

White House Chief of Staff
The White House

1600 Pennsylvania Ave., N.W.
First Floor, West Wing
Washington, D.C. 20800

Dear Mr. Panetta:

I have been urging the President to take national leadership of the illicit drug issue, and I have been
asking that he do this in several ways. In the interest of making this request more realistic, given

the Pre

sident's schedule, and recognizing the additional rigors of a mid-term election year, I am

now narrowing the focus of my request down to the two most important of the events I have been

talking

about: a Partnership event at the White House to thank the media, and the National

Leadership Forum V of the Community Anti-Drug Coalitions of America (CADCA).

1.

Partnership Media Event at the White House

This would be a reception and presentation, held at the White House, for key leaders from
the national and local media and the top influencers from the entertainment industry. These
leaders would be shown the significant progress that has been made and how their support
has had a direct and powerful impact on this progress. The highlight of the event would
be the President recognizing this contribution and personally thanking these leaders for their
involvement. Based on our experience, meeting the President is extremely effective in
motivating the media to continue their crucial support of this campaign. This is enhanced
by the President's public recognition of the media as one of the nation's most influential
drug prevention voices.

We are convinced that the crisis will be resolved at the local level, community by
community. Thus, we have become a major participant in the local coalition movement.
We will illustrate the benefits of the local tie-in showing how those markets with active
coalitions and significant media support are making better progress than those markets
which are relatively inactive on the issue. We have a dramatic illustration of this with the
story of the Miami Coalition and the strides that have been made there. We will
supplement this story with the very recent and startlingly positive results we have achieved
with inner city youth in New York City. (See Exhibits I and II).

Both of these stories, coupled with the national progress, are very positive and very
newsworthy. Tremendous impact would be added by the President recognizing these
results.

405 LEXINGTON AVENUE ¢« NEW YORK, NY 10174 ¢ (212) 922-1560 » FAX: (212) 697-1031
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National I eadership Forum V (October 27-29, 19945

This Leadership Forum, organized and hosted by CADCA, is the single most important
gathering of community coalition leaders in the nation. Currently, there are over 2,500
coalitions which represent the backbone of our prevention efforts and they are a powerful
force for finding solutions to a multiplicity of the country's social problems that this
Administration understands must be solved by "community" at the local level.

Importantly, this national assemblage represents a highly visible public forum for the
President to demonstrate his personal resolve and commitment to tackling the drug issue,
head-on, with all the vigor and resources his office can uniquely bring to it.

The President can be quite specific in his remarks in recognizing how much progress can
be achieved when the coalitions apply their significant resources against this enormous
social problem. He can cite the very heartening and definitive progress made in Miami and
can applaud the coalitions' tireless commitment to this effort.

Timin

The ideal timing for these two events is to have the PDFA media event precede the
CADCA event by a week or two. Given the established date for the CADCA event
(October 28 is the date the President has been invited to speak), this would mean the event
at the White House should be held either the week of October 10 or the week of October
17. This is a good time of year to maximize the attendance by the media, assuming we can
get sufficient lead time (4-6 weeks) to invite them. Delaying beyond this puts us in the
busiest time of year for the television industry -- ratings sweeps month following the new
season debut.

CONCLUSION

These two initiatives involve two of the most powerful and effective forces in dealing with the drug
issue. They provide the President with a combined, bipartisan private/public sector forum to
categorically assert his personal leadership and commitment to dealing with this nation's most
serious problems by supporting the reduction in use of illegal drugs. And, while the illicit drug
problem is too important to politicize, there are very real popular benefits to be derived from
visibility and leadership on the issue. Finally, Presidential involvement will pay significant and
badly needed dividends to the prevention movement.

Sincerely,

Note: A draft of this recommendation
Dr. Lee Brown, Lloyd Cutler and Jody Greenstone.
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PARTNERSHIP FOR A DRUG-FREE AMERICA

November 4, 1994

Ms. Jody Greenstone

Special Assistant to the President and
Deputy to the Counselor

Office of the President

The White House

1600 Pennsylvania Avenue, N'W.
Washington, D.C 20500

Dear Jody:

As we discussed, Jim Burke is requesting a 1/2 hour meeting with President Clinton
regarding the Partnership White House Media Event scheduled for February 2, 1995. Mr.
Burke suggested that, if the President’s schedule permits, they meet on December 6, 1994
in New York at the Business Enterprise Trust Awards. That ceremony is scheduled from
12:00 noon until 2:00pm with the President scheduled to speak at approximately 1:00pm.
(FYI - Jim is also chairman of that organization.)

I will wait to hear from you and once again, thanks for all your help.

Sincerely,

Ww«f‘bfwﬁﬂ/

Denise M. Perry
Executive Assistant to
James E. Burke

405 LEXINGTON AVENUE » NEW YORK, NY 10174 » (212) 922-1560 » FaX: (212) 922-1570
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November 4, 199%4

NOTE TO JOSE CERDA

From: Jeremy Ben—w

Subject: Partnership for a Drug Free America Event

(1) As you know, February 2nd is on the President's calendar for
the Partnership event. Carol spoke to Jim Burke yesterday who
was ecstatic to say the least. She feels it would be important
for us to make sure we are working with them right away on this
so that the planning doesn't get quickly out of control. Can you
talk to Ann Walley about the event and how to proceed in working
with them? 1I've attached the entire folder on the event that
Carol and I have.

(2) Separate matter - also Partnership issue. At some event in
Worcester, MA (?maybe) recently, the President gave an
approximately 40 second response to a question on the subject of
marijuana that the Partnership apparently thinks would make a
wonderful PSA. They would like a release from us to use the tape
which they have of the event. Can you find out from
Communications (maybe Waldman or Rahm) how to do this and get
back to them.

Thanks.



PARTNERSHIP FOR A DRUG-FREE AMERICA

September 7, 1994
JAMES E. BURKE

Chairman

Mr. Leon E. Panetta

White House Chief of Staff
The White House

1600 Pennsylvania Ave., N'W.
First Floor, West Wing
Washington, D.C. 20800

Dear Mr. Panetta:

I have been urging the President to take national leadership of the illicit drug issue, and I have been
asking that he do this in several ways. In the interest of making this request more realistic, given
the President's schedule, and recognizing the additional rigors of a mid-term election year, I am
now narrowing the focus of my request down to the two most important of the events I have been
talking about: a Partnership event at the White House to thank the media, and the National

Leadership Forum V of the Community Anti-Drug Coalitions of America (CADCA).

1. Partnership Media Event at the White House

This would be a reception and presentation, held at the White House, for key leaders from
the national and local media and the top influencers from the entertainment industry. These
leaders would be shown the significant progress that has been made and how their support
has had a direct and powerful impact on this progress. The highlight of the event would
be the President recognizing this contribution and personally thanking these leaders for their
involvement. Based on our experience, meeting the President is extremely effective in
motivating the media to continue their crucial support of this campaign. This is enhanced
by the President's public recognition of the media as one of the nation's most influential

drug prevention voices.

We are convinced that the crisis will be resolved at the local level, community by
community. Thus, we have become a major participant in the local coalition movement.
We will illustrate the benefits of the local tie-in showing how those markets with active
coalitions and significant media support are making better progress than those markets
which are relatively inactive on the issue. We have a dramatic illustration of this with the
story of the Miami Coalition and the strides that have been made there. We will
supplement this story with the very recent and startlingly positive results we have achieved

with inner city youth in New York City. (See Exhibits I and II).

Both of these stories, coupled with the national progress, are very positive and very
newsworthy. Tremendous impact would be added by the President recognizing these

results.

405 LEXINGTON AVENUE ¢« NEW YORK, NY 10174 ¢ (212) 922-1560 « FAX: (212) 697-1031
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National Leadership Forum V (October 27-29, 1994)

This Leadership Forum, organized and hosted by CADCA, is the single most important
gathering of community coalition leaders in the nation. Currently, there are over 2,500
coalitions which represent the backbone of our prevention efforts and they are a powerful
force for finding solutions to a multiplicity of the country's social problems that this
Administration understands must be solved by "community" at the local level.

Importantly, this national assemblage represents a highly visible public forum for the
President to demonstrate his personal resolve and commitment to tackling the drug issue,
head-on, with all the vigor and resources his office can uniquely bring to it.

The President can be quite specific in his remarks in recognizing how much progress can
be achieved when the coalitions apply their significant resources against this enormous
social problem. He can cite the very heartening and definitive progress made in Miami and
can applaud the coalitions' tireless commitment to this effort.

Timin

The ideal timing for these two events is to have the PDFA media event precede the
CADCA event by a week or two. Given the established date for the CADCA event
(October 28 is the date the President has been invited to speak), this would mean the event
at the White House should be held either the week of October 10 or the week of October
17. This is a good time of year to maximize the attendance by the media, assuming we can
get sufficient lead time (4-6 weeks) to invite them. Delaying beyond this puts us in the
busiest time of year for the television industry -- ratings sweeps month following the new
season debut.

CONCLUSION

These two initiatives involve two of the most powerful and effective forces in dealing with the drug
issue. They provide the President with a combined, bipartisan private/public sector forum to
categorically assert his personal leadership and commitment to dealing with this nation's most
serious problems by supporting the reduction in use of illegal drugs. And, while the illicit drug
problem is too important to politicize, there are very real popular benefits to be derived from
visibility and leadership on the issue. Finally, Presidential involvement will pay significant and
badly needed dividends to the prevention movement.

Sincerely,

James E. Burke

Note: A draft of this recommendation has previously been sent to
Dr. Lee Brown, Lloyd Cutler and Jody Greenstone.



EXHIBIT I

THE MIAMI STORY

The Miami Coalition for a Safe and Drug-Free Community was
founded in 1988, and was one of the earliest anti-substance abuse
coalitions to be formed on a broad base in a major city. This coalition
has become a model for many other communities in this country
and, increasingly, abroad.

The Miami Coalition has been very successful in organizing the
community to launch and operate a wide variety of substance
abuse programs. And, with assistance from the Broward County
Commission, they have been extremely successful in generating
high levels of support from the media in the Miami/Ft. Lauderdale
market, particularly from the television stations.

Miami has been participating in the Partnership campaign since
its inception and has always been one of our stronger markets. As a
result of the combined coalition efforts, this community became the
Partnership’s number one television market in 1993. As such, it
has become a dramatic example of the validity of our premise that
when community coalitions employ the powerful tool of the media,
they can make changes happen faster.

Attached is an illustration of Miami’s media performance and the
incidence of any illicit past 30-day drug use (SAMHSA Household

Survey) compared to the U.S. for 1991-1993. The highlights of this
are as follows:

Area Past 30-Day Use PDFA Media Value
% Chg %Chg

Miami -56 . +308

Tot. U.S. 21 +33 *

*Average, top 75 markets.



Partnership for a Drug-Free America

Spot TV Dollars per Thousand Television Households
and Past-Month Use of Any lllicit Drug by Year:
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EXHIBIT TI

THE NEW YORK STORY

On September 30, 1992, the Partnership launched a special
campaign designed to specifically reach economically
disadvantaged children living in urban areas. The messages were
designed to increase inner city youth’s awareness of risk of using
drugs and of associating with dealers and users; to increase
resistance skills; to persuade anti-drug youth that they are not
alone in their feelings; to build self-esteem; and, to convey a general
message of hope for the future.

This launch was supported by an intensified media effort through
an association of local media leaders. This organization was named
The Partnership For A Drug-Free Greater New York ( PDFGNY)
and a goal of doubling then current levels of anti-drug media
messages was set.

To measure the results, the Partnership started a research
tracking study among New York City elementary public and
parochial school children. This study was first fielded in the spring
of 1992, in order to establish a benchmark reading, among 7000
students, with questions about their attitudes toward drugs and
their perceptions of drug use. The first measurement wave was
conducted among nearly 5000 students in late spring of 1993 after
about seven months of intensive advertising.

The results are very encouraging. The media supported the
campaign at unprecedented levels: weight was actually tripled in
the first three months, then sustained at double the going-in level.

There were dramatic changes in attitudes in the right directions:
increases in the awareness of risk; decreased perception of benefits
of using; increased negative perceptions of dealers; and, improved
resistance skills. The one significant increase cited by the youth
regarding their sources of drug information over the
measurement period was “TV commercials”. (See attachments).



THE NEW YORK STORY

Media Support Changes
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(000) -, + 119%

900 —

800 —

700 —

600 —

500 —

400 —

300 —

200 —

100 —

0 —

BASE PERIOD

TEST PERIOD
(10/91-9/92)

(10/92-9/93)

Source: Monitored NYC Media
Average Monthly Support



1993 New York City Grade School Study

I' Partnership for a Drug-Free America

CHILDRBEN *
Drugs Are Drugs Are

Scary +10% "Cool" —-17%

1992 1993 1992 1893

| Might Want To Try —29%

1692 1993

* Below Poverty Schools, 2nd — 3rd-graders
Proportional changes given are statistically significant.



Partnership for a Drug-Free America
1993 New York City Grade School Study

PRETEENS *
| Would Tell Others Dealer Is a Good
"Don't Use"* +30% Friend® —229%%

1992 1993 ' 1992 1993

| Drug User Is Popular™ —21%

1992 1093
* Below Poverty Schools, 4th — 6th-graders
** Total Sample (including below-poverty schools), 4th — 6th-graders
Proportional changes given are statistically significant.



SOURCES OF INFORMATION

Preteens* Learned “"A Lot" About Drugs From...

Partnership for a Drug-Free America
1993 New York City Grade School Study

Prop.
1992 1993 Change
School Class 84 83
Parents / Grandparents 82 84
TV Shows 71 71
TV Commercials 66 70 +6%
On the Street 67 66
Brother / Sister 58 60
Friends - 55 56
After-School Activities 52 53

* Below Poverty Schools, 4th — 6th-graders

Proportional changes given are statistically significant.




PARTNERSHIP FOR A DRUG-FREE AMERICA

September 7, 1994

JAMES E. BURKE
Chairman

Mr. Leon E. Panetta

White House Chief of Staff
The White House

1600 Pennsylvania Ave., N.'W.
First Floor, West Wing
Washington, D.C. 20800

Dear Mr. Panetta:

I have been urging the President to take national leadership of the illicit drug issue, and I have been
asking that he do this in several ways. In the interest of making this request more realistic, given
the President's schedule, and recognizing the additional rigors of a mid-term election year, I am
now narrowing the focus of my request down to the two most important of the events I have been
talking about: a Partnership event at the White House to thank the media, and the National
Leadership Forum V of the Community Anti-Drug Coalitions of America (CADCA).

1. Partnership Media Event at the White House

This would be a reception and presentation, held at the White House, for key leaders from
the national and local media and the top influencers from the entertainment industry. These
leaders would be shown the significant progress that has been made and how their support
has had a direct and powerful impact on this progress. The highlight of the event would
be the President recognizing this contribution and personally thanking these leaders for their
involvement. Based on our experience, meeting the President is extremely effective in
motivating the media to continue their crucial support of this campaign. This is enhanced
by the President's public recognition of the media as one of the nation's most influential
drug prevention voices.

We are convinced that the crisis will be resolved at the local level, community by
community. Thus, we have become a major participant in the local coalition movement.
We will illustrate the benefits of the local tie-in showing how those markets with active
coalitions and significant media support are making better progress than those markets
which are relatively inactive on the issue. We have a dramatic illustration of this with the
story of the Miami Coalition and the strides that have been made there. We will
supplement this story with the very recent and startlingly positive results we have achieved
with inner city youth in New York City. (See Exhibits I and II).

Both of these stories, coupled with the national progress, are very positive and very

newsworthy. Tremendous impact would be added by the President recognizing these
results.

405 LEXINGTON AVENUE ¢« NEW YORK, NY 10174 « (212) 922.1560 « FAX: (212) 697-1031
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National Leadership Forum V (October 27-29, 1994)

This Leadership Forum, organized and hosted by CADCA, is the single most important
gathering of community coalition leaders in the nation. Currently, there are over 2,500
coalitions which represent the backbone of our prevention efforts and they are a powerful
force for finding solutions to a multiplicity of the country's social problems that this
Administration understands must be solved by "community" at the local level.

Importantly, this national assemblage represents a highly visible public forum for the
President to demonstrate his personal resolve and commitment to tackling the drug issue,
head-on, with all the vigor and resources his office can uniquely bring to it.

The President can be quite specific in his remarks in recognizing how much progress can
be achieved when the coalitions apply their significant resources against this enormous
social problem. He can cite the very heartening and definitive progress made in Miami and
can applaud the coalitions' tireless commitment to this effort.

Timin

The ideal timing for these two events is to have the PDFA media event precede the
CADCA event by a week or two. Given the established date for the CADCA event
(October 28 is the date the President has been invited to speak), this would mean the event
at the White House should be held either the week of October 10 or the week of October
17. This is a good time of year to maximize the attendance by the media, assuming we can
get sufficient lead time (4-6 weeks) to invite them. Delaying beyond this puts us in the
busiest time of year for the television industry -- ratings sweeps month following the new
season debut.

CONCLUSION

These two initiatives involve two of the most powerful and effective forces in dealing with the drug
issue. They provide the President with a combined, bipartisan private/public sector forum to
categorically assert his personal leadership and commitment to dealing with this nation's most
serious problems by supporting the reduction in use of illegal drugs. And, while the illicit drug
problem is too important to politicize, there are very real popular benefits to be derived from
visibility and leadership on the issue. Finally, Presidential involvement will pay significant and
badly needed dividends to the prevention movement.

Sincerely,

James E. Burke

Note: A draft of this recommendation has previously been sent to
Dr. Lee Brown, Lloyd Cutler and Jody Greenstone.



EXHIBIT 1

THE MIAMI STORY

The Miami Coalition for a Safe and Drug-Free Community was
founded in 1988, and was one of the earliest anti-substance abuse
coalitions to be formed on a broad base in a major city. This coalition
has become a model for many other communities in this country
and, increasingly, abroad.

The Miami Coalition has been very successful in organizing the
community to launch and operate a wide variety of substance
abuse programs. And, with assistance from the Broward County
Commission, they have been extremely successful in generating
high levels of support from the media in the Miami/Ft. Lauderdale
market, particularly from the television stations.

Miami has been participating in the Partnership campaign since
its inception and has always been one of our stronger markets. As a
result of the combined coalition efforts, this community became the
Partnership’s number one television market in 1993. As such, it
has become a dramatic example of the validity of our premise that
when community coalitions employ the powerful tool of the media,
they can make changes happen faster.

Attached is an illustration of Miami’s media performance and the
incidence of any illicit past 30-day drug use (SAMHSA Household

Survey) compared to the U.S. for 1991-1993. The highlights of this
are as follows:

Area Past 30-Day Use PDFA Media Value
% Chg %Chg

Miami -56 +308

Tot. U.S. -21 +33 *

*Average, top 75 markets.



Partnership for a Drug-Free America

Spot TV Dollars per Thousand Television Households
and Past-Month Use of Any lllicit Drug by Year:
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EXHIBIT 1T

THE NEW YORK STORY

On September 30, 1992, the Partnership launched a special
campaign designed to specifically reach economically
disadvantaged children living in urban areas. The messages were
designed to increase inner city youth’s awareness of risk of using
drugs and of associating with dealers and users; to increase
resistance skills; to persuade anti-drug youth that they are not
alone in their feelings; to build self-esteem; and, to convey a general
message of hope for the future.

This launch was supported by an intensified media effort through
an association of local media leaders. This organization was named
The Partnership For A Drug-Free Greater New York ( PDFGNY)
and a goal of doubling then current levels of anti-drug media
messages was set.

To measure the results, the Partnership started a research
tracking study among New York City elementary public and
parochial school children. This study was first fielded in the spring
of 1992, in order to establish a benchmark reading, among 7000
students, with questions about their attitudes toward drugs and
their perceptions of drug use. The first measurement wave was
conducted among nearly 5000 students in late spring of 1993 after
about seven months of intensive advertising.

The results are very encouraging. The media supported the
campaign at unprecedented levels: weight was actually tripled in
the first three months, then sustained at double the going-in level.

There were dramatic changes in attitudes in the right directions:
increases in the awareness of risk; decreased perception of benefits
of using; increased negative perceptions of dealers; and, improved
resistance skills. The one significant increase cited by the youth
regarding their sources of drug information over the
measurement period was "TV commercials”. (See attachments).



THE NEW YORK STORY

Media Support Changes
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1993 New York City Grade School Study

II Partnership for a Drug-Free America

CHILDREN *
Drugs Are Drugs Are

Scary +10% "Cool" —17%

1992 1993 1992 1993

| Might Want To Try —29%

* Below Poverty Schools, 2nd — 3rd-graders
Proportional changes given are statistically significant.



Partnership for a Drug-Free America
1993 New York City Grade School Study

PRETEENS *
| Would Tell Others Dealer Is a Good
"Don't Use" * +30% Friend* —-229%

1992 1993

| Drug User Is Popular*™* —-219%

1992 1993
* Below Poverty Schools, 4th — 6th-graders

** Total Sample (including below-poverty schools), 4th — 6th-graders
Proportional changes given are statistically significant.




SOURCES OF INFORMATION

Preteens* Learned "A Lot" About Drugs From...

Partnership for a Drug-Free America
1993 New York City Grade School Study

Prop.
1992 1993 Change
School Class 84 83
Parents / Grandparents 82 84
TV Shows 71 71
TV Commercials 66 70 +6%
On the Street 67 66
Brother / Sister 58 60
Friends - 55 56
After-School Activities 52 53

* Below Poverty Schools, 4th — 6th-graders

Proportional changes given are statistically significant.




PARTNERSHIP FOR A DRUG-FREE AMERICA

JAMES E. BURKE
Chairman

September 6, 1994
The Honorable William J. Clinton
President
The White House
Washington, D.C. 20500

Dear Mr. President:
As you know, I believe that the illicit drug problem is critical to solving that nation’s most pressing social issues.
I also believe that progress requires your personal leadership. I respectfully submit the following two important

events for your participation. The timing, separated by a week or two, is mid and late October.

1. Partnership Media Event at the White House:

This would be a reception and presentation, held at the White House, for key leaders from the national and
local media and the top influencers from the entertainment industry. These leaders would be shown the
significant progress that has been made and how their support has had, and must continue to have, a direct
and powerful impact on this progress. This message is enhanced by your public recognition of the media as
one of the nation’s influential drug prevention voices.

2. National Leadership Forum:

This Leadership Forum, organized and hosted by CADCA, is the single most important gathering of
community coalition leaders in the nation. Currently, there are over 2,500 coalitions which represent the
backbone of our prevention efforts and they are a powerful force for finding solutions to a multiplicity of the
country’s social problems.This national assemblage represents a highly visible public forum to demonstrate
your personal resolve and commitment to tackling the drug issue, head-on, with all the vigor and resources
your office can uniquely bring to it.

These initiatives involve two of the most powerful and effective forces in dealing with the drug issue. They
provide you with a combined, bipartisan private/public sector forum to categorically assert your personal
leadership and commitment to dealing with one of this nation’s most serious problems by supporting the
reduction in use of illegal drugs.

Sincerely,

James E. Burke
JEB:dmp
Attachment

405 LEXINGTON AVENUE « NEW YORK, NY 10174 « (212) 922-1560 » FAX: (212) 697-1031



EXHIBIT I

THE MIAMI STORY

The Miami Coalition for a Safe and Drug-Free Community was
founded in 1988, and was one of the earliest anti-substance abuse
coalitions to be formed on a broad base in a major city. This coalition
has become a model for many other communities in this country
and, increasingly, abroad.

The Miami Coalition has been very successful in organizing the
community to launch and operate a wide variety of substance
abuse programs. And, with assistance from the Broward County
Commission, they have been extremely successful in generating
high levels of support from the media in the Miami/Ft. Lauderdale
market, particularly from the television stations.

Miami has been participating in the Partnership campaign since
its inception and has always been one of our stronger markets. As a
result of the combined coalition efforts, this community became the
Partnership’s number one television market in 1993. As such, it
has become a dramatic example of the validity of our premise that
when community coalitions employ the powerful tool of the media,
they can make changes happen faster.

Attached is an illustration of Miami’s media performance and the
incidence of any illicit past 30-day drug use (SAMHSA Household

Survey) compared to the U.S. for 1991-1993. The highlights of this
are as follows:

Area Past 30-Day Use PDFA Media Value
% Chg %Chg

Miami -56 +308

Tot. U.S. -21 +33 *

*Average, top 75 markets.



Partnership for a Drug-Free America

Spot TV Dollars per Thousand Television Households
and Past-Month Use of Any lllicit Drug by Year:
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EXHIBIT II

THE NEW YORK STORY

On September 30, 1992, the Partnership launched a special
campaign designed to specifically reach economically
disadvantaged children living in urban areas. The messages were
designed to increase inner city youth’s awareness of risk of using
drugs and of associating with dealers and users; to increase
resistance skills; to persuade anti-drug youth that they are not
alone in their feelings; to build self-esteem; and, to convey a general
message of hope for the future.

This launch was supported by an intensified media effort through
an association of local media leaders. This organization was named
The Partnership For A Drug-Free Greater New York ( PDFGNY)
and a goal of doubling then current levels of anti-drug media
messages was set.

To measure the results, the Partnership started a research
tracking study among New York City elementary public and
parochial school children. This study was first fielded in the spring
of 1992, in order to establish a benchmark reading, among 7000
students, with questions about their attitudes toward drugs and
their perceptions of drug use. The first measurement wave was
conducted among nearly 5000 students in late spring of 1993 after
about seven months of intensive advertising.

The results are very encouraging. The media supported the
campaign at unprecedented levels: weight was actually tripled in
the first three months, then sustained at double the going-in level.

There were dramatic changes in attitudes in the right directions:
increases in the awareness of risk; decreased perception of benefits
of using; increased negative perceptions of dealers; and, improved
resistance skills. The one significant increase cited by the youth
regarding their sources of drug information over the
measurement period was "TV commercials”. (See attachments).



THE NEW YORK STORY
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I Partnership for a Drug-Free America
R 1993 New York City Grade School Study
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Partnership for a Drug-Free America
1993 New York City Grade School Study
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SOURCES OF INFORMATION

Preteens™ Leamed "A Lot" About Drugs From...

Partnership for a Drug-Free America
1993 New York City Grade School Study

Prop.
1992 1993 Change
School Class 84 83
Parents / Grandparents 82 84
TV Shows 71 71
TV Commercials 66 70 +6%
On the Street 67 66
Brother / Sister 58 60
Friends : 55 56
After-School Activities 52 53

* Below Poverty Schools, 4th — 6th-graders

Proportional changes given are statistically significant.




PARTNERSHIP FOR A DRUG-FREE AMERICA

JAMES E. BURKE
Chairman

September 6, 1994

The Honorable William J. Clinton
President

The White House

Washington, D.C. 20500

Dear Mr. President:

As you know, I believe that the illicit drug problem is critical to solving that nation’s most pressing social issues.
[ also believe that progress requires your personal leadership. I respectfully submit the following two important
events for your participation. The timing, separated by a week or two, is mid and late October.

1. Partnership Media Event at the White House:

This would be a reception and presentation, held at the White House, for key leaders from the national and
local media and the top influencers from the entertainment industry. These leaders would be shown the
significant progress that has been made and how their support has had, and must continue to have, a direct
and powerful impact on this progress. This message is enhanced by your public recognition of the media as
one of the nation’s influential drug prevention voices.

2. National Leadership Forum:

This Leadership Forum, organized and hosted by CADCA, is the single most important gathering of
community coalition leaders in the nation. Currently, there are over 2,500 coalitions which represent the
backbone of our prevention efforts and they are a powerful force for finding solutions to a multiplicity of the
country’s social problems.This national assemblage represents a highly visible public forum to demonstrate
your personal resolve and commitment to tackling the drug issue, head-on, with all the vigor and resources
your office can uniquely bring to it.

These initiatives involve two of the most powerful and effective forces in dealing with the drug issue. They
provide you with a combined, bipartisan private/public sector forum to categorically assert your personal
leadership and commitment to dealing with one of this nation’s most serious problems by supporting the
reduction in use of illegal drugs.

Sincerely,
A
U/
es E. Burke
JEB:dmp
Attachment

405 LEXINGTON AVENUE « NEW YORK, NY 10174 « (212) 922-1560 » FAX: (212) 697-1031



» 0oT

Riley Company

620 West Third Street
Little Rock, Arkansas 72201 - 501-375-8403

October 10, 1994

Carol Rasco

The White House

1600 Pennsylvania Ave
Washington D.C. 20500

Dear Carol:

I am wrltlng you regarding a vital interest in fighting the use of
drugs in our nation. My classmate from the Harvard Business
School, James Burke has had a forty-five minute meeting with Leon
Panetta, and we are attaching two follow-up letters.

carol, there is a dramatic decrease in the use of drugs when you
can get the media to give it attention and show that it is a bad
use item. The remarkable change effected in Miami reflects this as
do other statistics from the Drug Free America group in our nation.

This movement now is suffering as the media has let it slip from
their attention. Therefore Mr. Burke has met with Mr. Panetta and
secured a tentative arrangement for our President to speak at the
community anti-drug coalitions of America on Friday, October 28th.

I am writing to ask you to lend your assistance to the President in
maintaining this in his schedule. We also want to hold a media
event with the President, and we are suggesting to Mr. Panetta the
dates of November 17th, 16th or 15th.

Ccarol, this is vitally important, and I would very much apprec1ate
your lendlng your efforts for this endeavor. I know you join me in
wanting to fight drug use in our nation.

I hope you are getting home enough to keep your ties and that you

are keeping some relaxation time even though your responsibilities
continue to grow. You are doing a great job.

Yours truly,
.

Pat M. Riley

PMR/amy

| 4 1994



PARTNERSHIP FOR A DRUG.FREE AMERICA

JAMES E. BURKE
Chairman

September 14, 1994

Mr. Leon Panetta

White House Chief of Staff
The White House

1600 Pennsylvania Avenue N.W.
First Floor, West Wing
Washington, DC 20800

Dear Leon:

Since our meeting, I have been thinking about the timing of the
two events in which we would like the President's participation.
In discussing this with our public relations experts, we have .
concluded that we can dramatically increase the news announcement
potential by scheduling these events days apart, instead of weeks
apart. In an ideal situation, they would be held back-to-back.

If the President's schedule permits, I would recommend that we
hold the Partnership's event with media executives on Wednesday,
Oct. 26. This is the day before the start of the National
Leadership Forum, sponsored by Community Anti-Drug Coalitions of
America, and two days before the President has been invited to
address the thousands of grassroots activists who will attend
this forum in Washington. And, if we can schedule these events
now, it will give us the lead time we need to maximize the
attendance of the leading advertising and media executives in

America. As you know, these professionals are the backbone of the
Partnership for a Drug-Free America.

e

Let me again thank you for being so generous with your time. I

am
enclosing the 6 minute videotape to view at your convenience.

Sincerely,

-EXINGTON AVENUE « NEW YORK, NY 10174 « (212) 922.1560 » FAX: (212) 697-1031



THIE MIAMI STORY

The Miami Coalition for a Safe and Drug-Free Community was
founded in 1988, and was one of the carliest anti-substance abuse
coalitions to be formed on a broad base in a major city. This coalition

has become a model for many other communities in this country
and, increasingly, abroad.

The Miami Coalition has been very successful in organizing the
community to launch and operate a wide variety of substance

abuse programs. And, with assistance from the Broward County
Commission, they have been extremely successful in generating

high levels of support from the media in the Miami/I't. Lauderdale
market, particularly from the television stations.

Miami has been participating in the Partnership campaign since
its inception and has always been one of our stronger markets. As a
result of the combined coalition efforts, this community became the
Partnership’s number one television market in 1993. As such, it
has become a dramatic example of the validity of our premise that

when community coalitions employ the powerful tool of the media,
they can make changes happen faster.

Attached 1s an illustration of Miami’s media performance and the
incidence of any illicit past 30-day drug use (SAMHSA Household

Survey) compared to the U.S. for 1991-1993. The highlights of this
are as follows: :

Area Past 30-Day Use PDFA Media Value
% Chg 9Chg

Miami -56 +308

Tot. U.S. 21 +33 *

*Average, top 75 markets.
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Reported Past-Month Drug Use By Year:
Miami and U.S. Total
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EXHIBIT A

Among our children
anti-drug attitudes are weakening

1991 1993
Risk of Trying: % %
Marijuana 40.4 36.2
Cocaine 55.5 50.7

Source: Univ. Michigan H.S. Senior Study
8th graders



EXHIBIT B

Among our children
drug use is increasing

1991 1993

% %

Marijuana 6.2 9.2
Cocaine 1.1 1.7
Hallucinogens 1.9 2.6

Source: Univ. Michigan H.S. Senior Study
8th graders
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C DEPARTMENT OF HEALTH & HUMAN SERVICES

HHS DRUG COUNSEL

. Counsel to the Secretary
D for DrugA!;uso-Polia/

Note to: Jose Cerda
Fro " Sarah Vogelsharg I/
Sobject: Taviistion List for White House Event

: Washington, NE. 20201

Jemmary 10,1995 |

Here are two invitation Fists, as promiscd by Peter Edclman, forﬂdenuay 2cvalal the

‘Whate Honse.
Primary List
Name and Titlc

Peter B. Edelman
Counselor to the Secretary .

« Camille T. Rarry, PR D..
Seziot Drug Policy Advisor

Philip Les, MD.
Assistant Searctary for Health

NelhaClnva;Pb.D
Adrmistrator

Substance Abuse and Mental Health
Services Administration

. David J. Mactas

Center for Substance Abuse Treatment

Elame M. Jolnson, Ph.D.

Center for Substnce Abuse Prevention

DHHS
Independence Ave.; S
?.;mass.ﬁs?e v

‘Washington, D. C 2020]
202) 690-8157 :

(02) 6006641 ' @

Room7I66 N
(@02)690-7694 | @ 5

SAMEISA P

5600 Fishers Lane: '
Room 12-105 ;¢ : :

Rockville, MD 20857
(301) 4434795 |
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Rockwall T Building
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Suite 615 L

Rockville, MD 2p§52
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. AlnI Leshner PhD.

National Iostitnte on Drog Abuse

Back-up List-

Karen Dodge ~

Office of the Counsel to the Secretary
for Drug Abase Policy

Christine Qut

Office of the Counsel to the Secretary
for Drog Abuse Policy

Sarah Vogelsberg
Office of the Comnsel to the Secretary

for Drug Abuse Policy
Eric Gopelrud
Office of Policy and Fnplementation
SAMHSA

Geofffey Laredo
Office of Policy and Implementation

Richard Millstein
Deputy Director
NIDA

cc:  Peer Edelman

HHS DRUG COUNSEL

Room 9D-10 _ :
Rockville, MD 120852

NIDA :
Parklawn Bailding
5600 Fishers Lane
ROGnIO{E ;;
Rockville, MD 20857
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Address and Phone Nimber

DHHS
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SAMHSA
Parkiavn Building
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Rockville, MD 20857
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