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PRESIDENT CLINTON:
ANNOUNCING NEW STEPS TO REDUCE YOUTH VIOLENCE
August 17, 1999

"Will these steps solve every problem? No. Will they stop every act of violence? No. Will they prevent
every madman? No. But they will have a huge impact.”
President Bill Clinton
August 17, 1999

Today, at the White House, President Clinton announced a series of steps to help reduce youth
violence: a sweeping new anti-violence public service advertising campaign; the appointment
of an executive director of the National Campaign Against Youth Violence; and the distribution
of $15 million in grants to local law enforcement agencies to target crime and violence in and

around schools. The President also called on Congress to pass common-sense gun measures
to help keep guns out of the hands of children and criminals.

Unveiling a Network Anti-Violence Campaign. At the White House Strategy Session on Youth
Violence on May 10, President Clinton challenged the entertainment industry to do its part to reduce
youth violence. Today, the President announced that an extensive coalition of broadcast and cable
networks will simultaneously air the prime-time debut of public service ads on "Talking with Kids About
Violence." The ads, which feature children and the President discussing the need for parents to talk with
their children about violence, will air between 8 p.m. and 10 p.m. on August 18" This unprecedented
effort will include every major television network, more than 20 cable channels, and a website which will
provide the ads online. Many of the participating networks have pledged strong support for the new ads
and will show them throughout the remainder of the year. A free booklet for parents on how to talk about
violence is available at www.talkingwithkids.org, or by calling 1-800-CHILD44.

Appointing an Executive Director for the National Campaign Against Youth Violence. Following
up on his call for a nationwide effort to address the issue of youth violence, President Clinton announced
that Jeffrey Bleich will be the executive director of the National Campaign Against Youth Violence. Mr.
Bleich has been nationally recognized by the American Bar Association as one of America’s leading
young attorneys, and is the managing partner in the San Francisco office of Munger, Tolles and Olson.
Mr. Bleich will head an independent, national, non-partisan campaign that will:

* serve as a clearinghouse with communities nationwide on programs that work;
* secure commitments from all sectors of society to do their part to help reduce youth violence; and
*

help give parents more tools to protect their children from violence.

New Grants to Strengthen Partnerships between Law Enforcement and Schools. President Clinton
announced $15 million in Justice Department COPS grants for local law enforcement agencies across the
country to form partnerships with schools and community organizations to target crime and violence in or
around schools. A total of 247 grants will be awarded to 226 communities in 41 states and the District of
Columbia. COPS School-Based Partnerships grants emphasize the use of community policing and
problem- solving methods to address the causes of school-related crime, such as drug dealing and use,
assaults, truancy, vandalism, and other student safety issues.

Urging Congress to Pass Common-sense Gun Laws. President Clinton emphasized the importance of
addressing the issue of youth access to guns as part of an overall strategy to reduce youth violence. The
President urged Congress to pass measures that will close the gun show loophole and the loopholes in the
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3 studiies, 1 result: School bullyin

By Marilyn Elias
USA TODAY

BOSTON — Bullying is ram-
pant in U.S. schools and may be
stoking adolescent anger that
can erupt into violence, three
studies reported over the week-
end suggest.

The most frequent targets
are students who appear differ-
ent — racially, in body size or
clothing, University of Iilinois
psychologist Dorothy Espelage
told the American Psycholog-
ical Association meeting.

About- 81% of students sald
they had bullied classmates
during the last month, in a new
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study funded by the Centers for
Disease Control and Preven-
tion at a suburban Indianapolis
middle school. Typical behav-
fors: ridiculing, threatening to
hurt, pushing, shoving, slapping
and kicking.

The finding supports other
recent reports, including one
that found 75% of adolescents
nationally had been builied
during their school years. -

Turnabout is fair play for
many. In Espelage’s report on
81 middleschool students at
three Midwest schools, 75% of
bullies said they'd been taunted
themselves. “The majority say
they're uncomfortable bully-
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ing, but they do it to go along
with the crowd,” she says. Most
Incldents occur out of sight and
hearing of teachers.

In another school study done
by University of Nebraska psy- -
chologists, teachers failed to
identify two-thirds of self-ac-
knowledged male bullles and
two-thirds of female victims.

“Victims of bullying may go
largely unnoticed,” says study
director Susan Swearer.

In the CDC report, the higher
a student’s anger level, the
more bullying he did. “We don’t
know if these kids will go on to
become physically aggressive,
but there is evidence that some
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of them do,” Espelage says.

Boys typically engage in the
worst bullylng, and a link with
anger doesn’t surprise Harvard
Medical School psychologist
William Pollack. .

“Anger Is the only OK emo-
tion for hoys to have,” says Pol-
lack, author of Real Boys: Res-
cuing Our Sons from the
Myths of Boyhood.

“Studies here and in England
show bullies tend to be the
most depressed boys,” but a
macho, stoic code forbids
showing sadness, Pollack says.
For boys, acting out misery is
viewed as more masculine,

Victims of bullying can ex-
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worsening

plode, too. The two Columbine
shooters “were teased merci-
lessly,” says Ohio University
psychologist Raymond Lorion.
“I'm not justifying what they
did, but this kind of thing can
cross over into violence.”
Many schools offer bully-
prevention programs, but few

have been evaluated to see if .

they work, Espelage says.
Parents whose kids are bul-
lied should tell schoo! officials
before or after school, so class-
mates don't see, Espelage ad-
vises. “Act early on,” she says,
since there's evidence chronic
bullying fosters depression and
social isolation in children.
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Mid-Atlantic
drought isn’t
critical — yet

More than 75% of the waterways
are at or near record lows, but
reservoirs still have ample water

By Paul Hoversten
USA TODAY

Throughout the mid-Atlantic
states, rivers and streams are
looking both weird and worri-
some, the result of a lingering
drought that's become the re-
gion’s third-worst this century.

P> Salty seawater is creeping
up the Hudson River because
there’s not enough fresh water
flowing down to hold it back.
The salt front is just 5 miles
downstream from intakes that
process drinking water for
Poughkeepsie, N.Y. For the

. moment, the salt, which could
be harmful to people on salt-
restrictive diets, is being kept
away by releases from reser-
voirs farther upriver.

» Maryland’s biggest fish kill
in a decade is being blamed on
the drought. Nearly 1 million
menhaden died last month be-
cause of low oxygen levels
from lack of rain on a tributary
of the Pocomoke River near
the Maryland-Virginia border.

» Kayakers normally pad-
dle freely on the Potomac Riv-
er at Great Falls, Md. But now
the sun shines on Drought
Rock, which last saw the sun
during devastating dry spells in
1930 and 1966.

It makes for an apocalyptic
picture: More than three-
fourths of the mid-Atlantic re-
gion's streams and rivers are at
record or near-record lows.

But federal officials aren't
ready to panic just yet. They
say there's an ample supply of
water in huge reservoirs
throughout the region. The res-
ervoirs, built after the last big
drought in the 1960s, feed into

major rivers that supply water
to populated areas.

As long as those reservoirs
are in good shape -— and most
are at 60% or more of capacity
— there should be enough wa-
ter to meet critica! needs of
homes and businesses.

“The small tributaries are
the ones taking the beating,”
says Christopher Roberts of the
Delaware River Basin Commis-
sion, an interstate and federal
agency that manages water re-
sources in the 13,539-square-
mile watershed within Dela-
ware, New Jersey, New York
and Pennsylvania.

“What we've got is serious,
but not critical, except where
you have ground-water wells,”
Roberts says. *Those wells are
going dry, no question.”

_USA TODAY - MONDAY, AUGUST 23, 1999

The situation is much the
same within the Susquehanna
River basin, which covers a
27,510-square-mile drainage ar-
ea in New York, Pennsylvania
and Maryland. The Susquehan-
na starts at Cooperstown, N.Y,,
and flows 444 miles to Havre de
Grace, Md., where it meets the
Chesapeake Bay.

“We have two large reser-

- voirs, and we're basically OK,”

says Susan Obleski of the Sus-
quehanna River Basin. Com-
mission. Still, she says, “Every-
body's going to have to tighten

" their belts until we get through
this drought.”

The Susquehanna and Dela-
ware reservoirs, along with
those that feed the Potomac
and the James River in Virgin-
ia, are being tapped judiciously,
managers say, because there is
no way to replenish them with-
out rain.

And with this drought now in
its third year and predicted to
continue next year, extra care
is being taken to release only
water that is needed.

Reservoir managers are
caught in a delicate balancing
act between safeguarding the
supply within the reservoirs
and using the water for the

health and safety of the public.
But environmentalists have ar-
gued for greater releases, cit-
ing threats to native fish and
wildlife in waterways that are
going low.

“Our aquatic species are
three to 15 times more en-
dangered than any land ani-
mals,” says Rebecca Wodder of
American Rivers, a nonprofit
! environmental group in Wash-

_ ington, D.C. “When a drought

comes along, it turns up the
heat, and you can see the toll it
takes on a river.”

The toll can be jarring, as
Philadelphia residents learned
last week when they woke to
find the Schuylkill River cov-
ered by a thick, green carpet of
duckweed, which can choke
out other wildlife. It thrives in
drought conditions of heat, sun
and slow-moving water.

“It's rather dramatic to look
at, and it's a concern, but not
really a crisis, says Stuart Neff,
an aquatic entomologist at
Temple University. “Despite
what the river looks like, we're
not in real trouble yet.”

Elsewhere, wildlife from the
south Atlantic is migrating to
the Chesapeake Bay as its wa-
ter becomes saltier from a lack
of fresh rainfall. Pompano and
crevalle jack, popular food and
game species of subtropical
fish, have been caught off
Maryland's St. Mary's County.
In other parts of the Chesa-

peake, bottienose dolphin and
leatherback turtles have been
spotted hundreds of miles from
their normal habitats.

In some cases, the drought
has been beneficial.

Although most waterways
are well below their normal
flow levels, they also have less
rain-borne pollution washing
into them from farms and cit-
ies. That can improve water
quality in rivers and streams.

Things could reach a danger
point if little or no rain comes
from tropical storms this fall,
snow is light this winter and
rain is scarce next spring. Hur-
ricane Bret is expected to bring
no rain to the region.

Bob Hirsch, chief hydrologist
at the U.S. Geological Survey in
Baltimore, says the persistent
drought could become worse
than the notable dry spells in
1930 and 1966.

Hydrologists compare the
current supply and demand of
water to'a shopper who, having
exhausted all the cash in the
checking account, begins to
draw money from savings.

“We're at the point where
we're hitting our long-term sav-
ings account,” says Gary Fisher,
a hydrologist with the Geologi-
cal Survey. “If we get normal
rains, we'll be fine, But if we
don't, and we don't watch what
we're doing as far as conserv-
ing water, then we're going to
be in trouble next year.”
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JEFF BLEICH | § et a
Professional Ba W

Jeff Bleich is the managing partner for the San Francisco ofi.._ . avduLEer,
Tolles & Olson LLP. He received his undergraduate degree magna cumn laude from Amherst
College in 1983, and a masters degree in public policy from Harvard University in 1986,
graduating with highest honors. Mr. Bleich attended the University of California at Berkeley
(Boalt Hall) School of Law, gradnating in 1989, again with highest honors, where he served as
Editor-in-Chief of the Califorpia Taw Review, After graduating from law school, Mr. Bleich
clerked for Judge Abper J. Mikva of the U.S. Court of Appeals for the D.C. Circuit, Chief

Throughout his career, Mr. Bleich has devoted a substantial portion of his
- practice to giving pro bono assistance to indigent persons. In addition to hapdling dozeps of
individual matters, Mr. Bleich served as counsel to a class of homeless individuals in San
Francisco challenging that city’s anti-homeless laws. Mr. Bleich has also represented several
prisoners at the request of the Ninth Circuir Court of Appeals and the Northern District of
California. He has represented the Service Members Legal Defense Fund in, challenging the
discharge of 2 gay servicemember, 1t. Paul Thomasson, He also assisted the prosecutor’s
office in the War Crimes Tribunal for the former-Yugoslavia in prosecuting crimes against
humanity. He has appeared before the United States Supreme Court on behaif of the ABA in
defending the rights of immigrants against recent reform measures, and has assisted in two
successful voting rights cases before the Court. Most recently, he served as counse] for the
- California Teachers' Association in successfully defending several state affirmative action
statutes against a challenge by former Governor Pete Wilson and U.C. Regent Ward Connerly.
|
M. Bleich’s practice focuses principally on media and communications law
issues, in which he represents mumerous media outlets, high technology companies, and global
comumaications networks. In addition, Mr. Bleich is an adjunct professor at the University of
California at Berkeley, where he has taught constitutional law, appellate advocacy, habeas
corpus, and international human rights since 1992, Mr. Bleich has Jectured at numerous state
and federal judicjal conferences, and has published tvo books and over thirty articles on justice
issues. He currently serves on the Boards of Directors of the Bar Association of San
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JEFFREY L. BLEICH

Muager, Tolles & Olson LLP
33 New Montgomery Tower, 19th Floor
San Frapcisco, California 94105
Tel: (415) 512-4007; Fax: (415) 5124077
email:bleichjl@mto.com

EXPERIENCE

Munger, Tolles & Olson LLP, San Francisco, California, 1992 to present
Partner: General civil litigation, with enqphasis on complex litigation, appellate
_ practice, antitrust, media law, commmnuications law, imtellectual property,
international law.

University of Califoxnia, Bexkeley, California, 1993 to present
Adjunct Professor of Law: Constitutional Law (I), and upper-level seminar

courses in International Human Rights, Habeas Corpus, and Appellate
Advocacy.

Yran-U.S. Claims Tribunal, The Hague, The Netherlands, 1991-1992
Yegal Assistant t0 Hon, Howard Holtzmann

U.S. Supreme Conrt, 1990-1991
Law Clerk to Chief Justice William H.Rehnquist

U.S. Court of Appeals for D.C. Circuit, 1989-1990
Law Clerk to Chief Judge Abner J. Mikva

EDUCATION

The Hague Academy of International Law, The Hague, Netherlands
Certificate of Study, Public aud Private International Law, 1993

University of California at Berkeley, Boalt Hall School of Law, Berkeley, CA
J.D., 1589

Editor-in-Chief: California Law Review
Order of the Coaif
Moot Court Board

Thelen-Marrin Prize for Outstanding Stadent Writing
John Woodruff Simpson Fellow

Harvard University, John F. Kennedy School of Govermment, Cambridge, MA
M.A., Public Policy, 1986

John F. Kennedy Fellow
Editor-in-Chief: 7he National Debt

Amherst College, Amherst, MA

B.A. (nagna cum laude), Political Science, 1983
Lathain Prize for Political Science
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MEMBERSHIPS

Board of Directors: Bar Association of San Francjsco 1997-present

Board of Directors: Legal Aid Society of San Francisco 1997-present

Chair: Lawyers Committee for Civil Rights 1998-present

Board of Directors: Federal Bar Association, 9th Circuit 1996-present

Chalr: Amicus Curiae Commitiee, American Bar Association, IR&R Section
Chair: Human Rights Committee, American Bar Association, IL&P Section
Vice-Chair: Public Education Committee, American Bar Assocation

President: Barristers Club of San Francisco 1995

Execntive Commiftee: American Society of Internatiopal Law, Criminal Courts
Executive Committee: International Law Association, Criminal Courts

.Special Rapportenr: Permanent Court of Arbitration 1992-93

Member: American Inns of Court

BAR MEMBERSHIPS

California Bar Association (admitted 1989)

District of Columbia Bar Assocjation (admitted 1991)

U.S. Supreme Court (admitted 1993)

U.S. Court of Appeals for the D.C. Circuit Bar (admitted 1990)
U.S. Court of Appeals for the Fourth Circuit Bar (admitted 1993)
U.S. Court of Appeals for the Niuoth Circuit Bar (admitted 1994)

SELECTED HONORS AND AWARDS

1999 ACLU Pro Bono Civil Rights Advocates Award

1998 Sociery of Professional Journalists, James Madison Award

1996 ABA 20 Young Leaders of the Legal Profession
1996

1996
1996

University of California - Berkeley, Recent Alumnus of the Year
Recipient for Munger, Tolles & Olson of ABA Pro Bono Publico Award
Recipient for Munger, Tolles & Olson of State Bar President's Award

- 1995 San Francisco Barrister of the Year
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PUBLICATIONS

Bleich, Reflections on the Waning Years of the Tribunal, forthcoming in THE IRAN-
UNITED STATES CLAIMS TRIBUNAL AND THE PROCESS OF INTERNATIONAL CLAIMS
RESOLUTION (D. Caron & J. Crook, eds. (1999)).

Bleich, The International Criminal Court: Report of the ILA Working Group On
Complementarity, 25 DENV. J. INT'L L. & PoL'y 281 (1997).

Bleich, The International Criminal Court: Report of the ILA Working Group On
Cooperation With National Systems, 25 DENV. J. INT'L L. & POL'Y 293 (1997).

Bleich, Miscalculating Damages: U.S. v. Borostein and the False Claims Act, 15 S.F.
BARRIST. 14 (1995).

Bleich, Problems Facing The War Crimes Tribunal And The Need For A Permanent
International Criminal Courr, 16 WHITTIER L. REV. 404 (1995).
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1. Introduction

The proposed Foundation Is a coalition of businesses created to give
employment opportunities to Americans seeking to leave public assistance. This
document 1s Intended to serve as a planning guide for the first month of decisions to
be made by the founding Board members. It lists proposed functions, finances and
timelines for the Foundation's creation.

At a preliminary meeting, representatives of the Board agreed the
Board should incorporate itself as a non-profit organization, and agreed that Eli
Segal would serve as interim Chair of the group. Subsequently, the Board agreed
to the following Statement of Purpose.

We believe America faces a challenge of historic importance: to help
those on public assistance prepare for and obtain employment. We believe that in
order for our nation to be strong in the next century, we must begin now to ensure
that all our citizens’ talents are utilized, and that all citizens have the opportunity
to fully contribute. Therefore, as business leaders and CEQ’s in the private sector,
we accept the challenge to help those seeking to make the transition from public
assistance to self-sufficiency.

We know that government alone will not be able to provide meaningful
work for the many Americans who are seeking to obtain employment. We offer our
commitment to help solve this problem in tangible ways through education,
training and hiring with a pledge that this effort will be non-profit, national in
focus, and open to all like-minded businesses.

Our commitment is made without regard to political affiliation. We
believe that helping Americans obtain employment opportunities is the shared task
of every American, and we rise to meet that challenge not out of partisanship, but
from the knowledge that our nation’s success depends on all of us working together
to achieve this goal.




II. Legislative and Statistical Background

The following are the key components of the recent welfare reform
legislation.

A Welfare Legislation

* Welfare Block Grants to States. The legislation ends the federal entitlement
to cash assistance to families with dependent children. Instead, states will
receive block grants from the federal government and have the flexibility to
determine who is eligible for cash assistance and to set benefit levels. States
must still follow certain guidelines and timetables outlined in the law or
their block grant will be reduced.

Work Requirement for Welfare. All welfare recipients must participate in
work activities after receiving cash assistance for two years. In each state,
the percentage of families receiving assistance that must have at least one
member working must be at least 25% in 1997, and up to 50% by the year
2002 and thereafter, or the state will have its block grant reduced up to 21%.

* Five Year Time Limit for Welfare. Families are eligible for cash assistance
from the block grant for only a maximum total of 5 years, a period of time
which does not have to be consecutive. States can use other federal funds to
extend benefits for more than five years.

State Plans and Options. States must submit their own plans for

_ distributing the block grant by July 1, 1997 and every two years thereafter.
States have the option to establish a time limit shorter than 5 years, to deny
"P assistance to additional children born into families already on welfare, to
deny assistance to unmarried teens, and to require educational activities by
parents and/or their children.

* Cuts in Benefits to Legal Immigrants. Much of the estimated $54.5 billion in
savings from the law results from a reduction in benefits to legal immigrants
and from changes in the food stamp program. Legal immigrants, with
limited exceptions, will be barred from receiving Supplemental Security
Income (SSI) or food stamps. States have the option to provide welfare,
Medicaid, and other means-tested federally funded benefits to current and
future legal immigrants, subject to a five year ban on benefits for future
immigrants from the date of their arrival.

In determining an immigrant’s eligibility for benefits, when the immigrant
first applies or is required to reapply, states must “deem” his sponsor’s
income as available to the immigrant.




Medicaid. There is no comprehensive Medicaid reform included in the new
law. Unlike welfare benefits, Medicaid benefits will not be subject to work
requirement or time limits or turned into a state-run program. However, as
described above, states will have the option to deny Medicaid benefits to legal
Immigrants and, in any event, new immigrants will be barred from receiving
Medicaid benefits for 5 years.

Child Care. The law authorizes $13.85 billion to states through 2002 for
child care. At least 70% of those funds must go to child care for welfare
recipients, those attempting to leave welfare and those at risk of going on
welfare. States must adopt plans demonstrating, among other things, how
they are meeting the needs of the aforementioned groups.

Child Support. If a person receiving assistance fails to cooperate with the
state in establishing paternity, the state must deduct a minimum of 25% of
the family’s cash assistance grant and may deny the entire amount. Also,
states will have the option to deny food stamp benefits based on a failure to
cooperate. Generally, the new law contains sweeping revisions of the federal
child support statute and restructures the administration of child support
into centralized collections and disbursement and nationwide registries.

Food Stamps. While much of the savings in the law results from changes in
the food stamp program, the program does remain a federal entitlement. The
law does impose a work requirement on all able-bodied recipients aged 18-50
and without dependents. Recipients who find work may receive food stamps
for a total period of only 3 months over a three-year period.

State Plans. State plans must be in effect by July 1, 1997.



B. Statistical Background

Time on Welfare by Selected Charactensucs for a Begmmng Cohort of Recipients

--f;Characterlstl 0\ % WhoWill-Spend
- “Longer than 60
" "Mnthson AFDC
All Recipients 100.0 57.8 34.8
Education
<9 years 13.0 75.3 63.4
9-11 years 34.0 66.2 40.0
12+ years 53.0 48.2 24.3
Work Experience
No recent 38.7 67.1 44.9
Recent 61.3 52.0 28.3
Age
Under 24 | 52.7 64.5 419
25-30 249 51.9 25.6
31-40 19.3 48.4 28.3
Over 40 3.1 51.1 25.2
Race
White/other 55.6 50.9 26.7
Black 28 .4 66.4 41.4
Hispanic 16.0 66.9 50.7
Marital Status '
Never married | 58.2 65.5 43.1
Ever married | 41.8 47.2 23.0
Age of youngest
child
<=12 months 52.1 64.8 39.2
13-36 months 16.6 55.5 379
37-60 months 10.9 54.3 29.5
61-120 months 11.2 ' 497 29.9
121 + months 9.3 37.1 15.2
Number of
Children
1 57.2 57.0 35.8
2 33.2 58.2 31.9
3 7.5 58.7 35.9
Over 3 2.2 71.0 43.1




III. Activities of the Organization

There are three broad categories of activities within which the
Foundation will work: education, hiring; and grants. The Section that follows
delineates the possible specific activities that the Foundation might un dertake.
Subsequently, the Section titled “Timelines” describes when those activities might
be appropriately attempted. The categories and suggested activities are meant to
be general directives to the staff regarding the type of programs the Foun dation
should undertake.

A. Proposed Functions of the Organization
1. Education
Activities include:

Business Outreach. The Foundation will be a comprehensive
source of information to businesses interested in finding
potential employees and uncovering what public and private
resources are available. The Foundation will facilitate contacts
between business people who have experience with employees
who are former welfare recipients and companies interested in
hiring employees who have received public assistance. The
outreach effort will utilize a widely publicized toll-free telephone
number.

Web Site. The Foundation will create a state of the art
informational web site, with comprehensive information
available to businesses.

Training. The Foundation will coordinate the use of company
resources to aid in training workers, including using the
training universities of companies (approximately 110 are in
existence) and creating a human resources speakers’ bureau to
discuss successful programs with business leaders as well as
prospective employees.

Recommendations to Government. The Foundation could seek
to hold hearings and/or produce a report on what changes
government should make to ease hiring of welfare recipients.

Job Readiness. The Foundation could investigate the feasibility
and efficacy of using human resources personnel to teach Basic -
Skills classes, (directed to the 2 million Americans on welfare




who have never held a job), perhaps resulting in a Certificate
which signifies the certificate holders understanding and
competence in performing the basic skills needed to retain a job.

Targeted Companies. Whether a company has a job to offer or
not, it is planned that they could participate in some
education/training program. Companies of all sizes will
participate.

Hiring

P]edges. Companies would pledge to hire or apprentice
workers.

Awards. The Foundation will bestow recognition on
participating companies creating an appropriate program, such
as the American Business Award.

Consortium. Companies would agree to be part of a
consortium, an ever-expanding group of businesses that would
seek to hire workers who had left public assistance and received
training or entry level positions at other member businesses.

Targeted Companies. It is planned that growing companies, or
so-called intermediaries (job placement businesses) will
participate in this program.

Grants

Among the options for disbursement of funds outside the
Foundation:

Microenterprises. Grants to organizations that make loans to
microenterprises.

Studies. Funding of studies to evaluate successful programs
and successful non-profits in the field generally. Publicize
successful models.

Model public-private partnership program. The project could
organize businesses in different areas to help fund large-scale
public works projects for the good of the community
(rehabilitating a train station, creating a public park, etc.) using



a mix of skilled employees and mentoring former welfare
recipients.

Advertising. Using paid and donated PSA’s, the Foundation
will encourage business and welfare recipients’ participation.

Targeted Companies. All companies could donate funds,
particularly large companies.

B. Proposed Timeline for Organization Functions

The Foundation will be capable of undertaking different tasks at
different times. The following timeline 1s divided into three stages. First, Creation
and Clearinghouse in which the Foundation is created and becomes a source of
information for businesses seeking the names of like-minded businesses or useful
resources 1n their area. Second, the Program Initiation stage in which the field
organizing and education outreach programs are begun. In the final stage, In-
Depth, the Foundation creates programs that evaluate model programs and award
grants to successtful models and in areas such as microenterprises

STAGE I: CREATION & CLEARINGHOUSE (1-3 months)

Logistics

* Incorporate with name

Obtain funds

Hire initial staff

Obtain space

Expand board

Increase membership to “Golden 200"
Name chairs

Learn existing programs

* % F * ¥ F F

Function

* Announce organization
Announce Consortium idea
Announce Gov't Report

*

*

Open 800 number
--Be able to connect businesses to existing resources
--Accept Company’s pledge to use their resources-- open training
programs *




--Accept pledges of new hires
* Create a web site.

STAGE II: PROGRAM INITIATION (3-6 months)
Logistics

* Field oriented staff expansion

* In-house support program

* Three program roll-outs

Functions

* Grants to study model programs

* Advertising/PSA’s

* Basic Skills Certification-- commence program
* Complete Consortium and announcement

* Commence project in demonstration City

STAGE THREE: IN-DEPTH PROGRAMS (6-9 months)

Logistics

* Regular events with President, leading CEO’s, Civic and Republican
leaders

* Staff complete

Function

* Basic Skills Certification

Model Public-Private Partnership

Grants to organizations making microloans

*
*
* Begin to expand toll free line to welfare recipients



IV. STRUCTURE OF THE ORGANIZATION

The following proposal for staffing is predicated on the notion of the
Foundation operating in three arenas: Education, Hiring, and Grants. It 1s
suggested that we hire as many former welfare recipients (minimum 2) as possible,
particularly in the staffing of our “800” number. The Foundation staff are
permanent staff to be paid for and hired directly by the Foundation.

Foundation Staff (to be in place within 6 months) -
Executive Director-- Oversees all functions of the Foundation and Liaison to the
President and Board

Communications Director-- Directs press relations.

Financial Director-- Responsible for budgeting and expenditures.

Business Outreach Coordinator-- Supervises the “800” number, the awards
program, and coordinates personal contacts with CEO’s and business leaders who

want to become involved.

Education and Hiring Program Coordinator-- Senior policy analyst for coordination
of education, training and hiring campaigns.

Business Outreach Assistants-- Responsible for answering and operation of the
“800” number. (2-3)

Staff Assistants-- Assistants serve as receptionist, assistant to the Education
Coordinator, and assistant to the Executive Director. 3)

Loaned Staff

The above staffing is predicated on the expectation of the following in-kind
donations.

Communication position-- Assist Director in formulation of press strategy and roll
out of initial events.

Marketing position-- To solicit in-kind donations of free publicity including
periodical and electronic media space.

Policy Analysts-- Personnel familiar with the Welfare to Work programs at their
companies who can assist the Education coordinator in the creation of the

10



programs. These personnel could usefully rotate back to their companies, being
replaced after 6 months by program directors from other companies.

Human Resources-- Personnel with human resources backgrounds will be used for
outreach to corporate H.R. departments, education, and perhaps in training
programs.

Staff Assistants-- One to work with business outreach, one to work with the finance
director.

Technical Assistant: A person capable of setting up and maintaining a web site.

Internship-- The Foundation anticipates an active internship program with up to
three full-time college age interns each semester.

Volunteers-- The Foundation will actively seek out volunteers, particularly to
assist in Business Outreach and Education Program Coordination.

Staff Growth

The most significant source of anticipated staff growth would be the
Foundatien’s plan to provide direct services to welfare recipients. This effort would
entail the creation of a second “800” number available to welfare recipients putting
them in touch with employers in their area who are interested in hiring, and a list
of resources they can draw upon.

This will require the addition of one more senior policy analyst with
expertise in welfare training programs, three workers who are able to go into the
field and help put together a database (and possibly set up training programs), and
5 more outreach personnel to staff the telephones.

11
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V. FINANCIAL PROJECTIONS

The following projections are predicated upon successfully carrying out
the ambitious mission defined for the Foundation in the proceeding paragraphs.
All dollar figures are in thousands. Non-bolded figures are in-kind grants.

1st Year 2nd Year
Expenditures (outlays) 1,743.4 1,980.2
Expenditures (from in- 725.9 701.9

kind grants)

Expenditures by Category

Wages & Salaries 505 (11) 860 (20)
In-kind grants 470 (8) 470 (8)
Payroll taxes 111.1 189.2

& benefits

In-kind grants 103.4 103.4

* Figures based upon 22% of salary costs. Percentage calculated as experience at
typical comparable non-profit. Figure includes taxes, health and life insurance,
pension plan, and worker’s compensation.

Hardware Expenditures: 30.5 25.5
In-kind grant

Computer @ 2000 w/software

& networking (11), fax machine

@1500 (1), copier @7000 a year lease (1)

Rent (In-kind grant) 50 50
Utilities *****included in rent*****
Furniture 10 8
In kind grant

Insurance (Directors liability 11 20

msurance & property)

12



Accounting, Audit prep 40 25
& Legal

Phones (purchase outright) 10 8
Monthly costs (1000) 12 12
General and

Administrative

Expenses 5 5
Printing - 5 5
Postage and mailing 15 15
Research 1 1
(newspapers and lexis)

TV & VCR .3 0
Projects of

the Foundation

Marketing 300 150
Education 250 500
Report on Government 90 0
(Conference)

Grants 400 150
(Models study by

academics and
support to microloans)

Travel 50 85

(for visitors
and outgo)

Revenues Raised

Corporate contributions 2,500 2,000
(includes trade ass’'ns)
In-kind grants 1,000 1000

Existing Assets 0 2381.6

13
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! g VL. Goals and Indices of Success
%‘ A Fundraising
The foundation seeks to obtain resources of $5,000,000 in its
first year of existence.

B. Membership

The Foundation seeks to involve as many businesses as possible
in moving Americans from welfare to work. In its first year the
Foundation will endeavor to have 5,000 businesses across the
nation pledge to join the effort to help, in some substantial and
tangible way, move Americans off of public assistance.

C. Achievement

The Foundation seeks to give every American who wants the
opportunity to work, the chance to work. It seeks to mobilize
the business community to ensure that every business is given
the information it needs to take advantage of the skills and
talents of every American. Within two years we hope that half
of all productive businesses are aware of this effort and know
that they can obtain assistance from the Foundation.

15




II.

August 16, 1999
ANNOUNCEMENT OF ANTI-YOUTH VIOLENCE INTIATIVES

DATE: August 17, 1999
LOCATION: Presidential Hall
OEOB Room 450
BRIEFING TIME: 10:00am — 10:20am
EVENT TIME: 10:30am — 11:30am
FROM: Bruce Reed

PURPOSE

To announce a series of steps to help reduce youth violence including: (1) a new anti-
violence public service advertising campaign; (2) the new executive director of the
National Campaign Against Youth Violence, Jeff Bleich; and (3) $15 million in Justice
Department COPS grants for local law enforcement agencies to form partnerships with
schools and community organizations to target crime and violence in or around schools.

BACKGROUND

You will address an audience of approximately 130 people, including executives and
representatives from television and cable networks, child advocacy groups, education
groups, healthcare advocacy groups, and youth. In your remarks you will announce:

Network Anti-Violence Roadblock. At the White House Strategy Session on youth
violence on May 10, you challenged the entertainment industry to do its part. Today, you
will announce that an extensive coalition of broadcast and cable networks will join
together in an unprecedented effort to simultaneously air the prime time debut of public
service ads on the theme of "Talking with Kids About Violence." The ads, which feature
children and you talking about the need for parents to talk to their kids about violence,
will air between 8 p.m. and 10 p.m. on August 18". This first-ever Ad Council television
“roadblock” will include ABC, CBS, FOX, NBC, UPN, WB, A&E, Animal Planet, BET,
CNN. CNN Airport, Comedy Central, Country Music Television, Discovery Channel,
Discovery Digital Networks, FOX Family Channel, Headline News, the History Channel,
the Learning Channel, Lifetime, MTV, the Nashville Network, Nickelodeon, TBS, TNT,
Travel Channel, TV Land, Univision, VH-1, and FasTV.com, a website with video
streaming capability, which will provide the spot online. Many of the participating
networks have pledged strong support for the new ads and will show them throughout the
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remainder of the year. The public service ads were sponsored by the Kaiser Family
Foundation, the Advertising Council, and Children Now. A free booklet for parents on

how to talk about violence is available at www.talkingwithkids.org, or by calling 1-800-
CHILD44.

Executive Director for National Campaign Against Youth Violence. Following up on
your call for a National Campaign Against Youth Violence, you will announce that
Jettrey Bleich will be the executive director of this effort. Mr. Bleich has been nationally
recognized by the American Bar Association as one of America’s leading young
attorneys, and is the managing partner in the San Francisco office of Munger, Tolles and
Olson. Mr. Bleich will head an independent, national, non-partisan campaign that will
address the problem of youth violence by: (1) serving as an information clearinghouse to
share what programs work in one community with communities all over the country; (2)
securing commitments from all sectors of society to do their part to help reduce violence;
and (3) helping give parents more tools to protect their children from violence.

New Grants to Strengthen Partnerships Between Law Enforcement and Schools.
You will announce $15 million in Justice Department Office of Community Oriented
Policing Services (COPS) grants for local law enforcement agencies across the country to
form innovative partnerships with schools or community organizations to target specific
problems of crime and violence in or around schools. A total of 247 grants will be
awarded to 226 communities in 41 states and the District of Columbia. COPS School-
Based Partnerships grants emphasize the use of community policing and problem solving
methods to address the causes of school-related crime and disorder problems, such as
drug dealing and use, assaults, truancy, vandalism, and other student safety issues.

PARTICIPANTS

Briefing Participants:

The First Lady

Attorney General Janet Reno
Secretary Richard Riley
Bruce Reed

Eric Liu

Tom Freedman

Richard Socarides

Lowell Weiss

Jeftrey Bleich

Stage Participants:

Attorney General Janet Reno

Secretary Richard Riley

Jeftrey Bleich, New Executive Director, National Campaign Against Youth Violence
Harrison Boatwright (Age 10; appears in PSA)

Wyatt Keusch (Age 11; appears in PSA)
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Program Participants:

YOU

The First Lady

Peggy Conlon, President and CEO, The Advertising Council
Drew Altman, President and CEO, The Kaiser Family Foundation
Leilani Tassillio (Age 11; appears in PSA)

PRESS PLAN
Open Press.
SEQUENCE OF EVENTS

- Attorney General Janet Reno, Secretary Richard Riley, Jeff Bleich, Harrison Boatwright,
and Wyatt Keusch will be announced onto the stage.

- YOU and the First Lady, accompanied by Peggy Conlon, Drew Altman, and Leilani
Tassillio, will be announced onto the stage.

- The First Lady will make remarks and introduce Peggy Conlon, President and CEO, The
Advertising Council.

- Peggy Conlon will make briet remarks and introduce Drew Altman, President and CEO,
The Kaiser Family Foundation.

- Drew Altman will make brief remarks and introduce Leilani Tassillio, Student.

- Leilani Tassillio will make brief remarks and introduce YOU.

- YOU will make remarks, unveil the public service announcement, and depart.

REMARKS

To be provided by speechwriting.



ANTI-YOUTH VIOLENCE EVENT AUDIENCE LIST
August 17, 1999
(as of 8/16/99 8:15pm)

Mark Abbott
Chief Operating Officer
Major League Soccer

Mohammad Akhter
American Public Health Assn
Main Line: 202/789.5600

Barbara Allen
American College of Physicians
Main Line: 202/261.4500

[Drew E. Altman, Ph.D.

President and Chief Executive Officer
Henry J. Kaiser Family Foundation
2400 Sand Hill Road

Menlo Park, CA 94025

Main Line: 650/854-9400

Fax Number: 650/854-4800]

Don Baer

Executive Vice President
Discovery Channel
(301)771-5849

Clementine Barfield

Founder

Save Our Sons and Daughters (SOSAD)
Detroit, MI

(313)361-5200

Marie Bass

Principal

Bass & Howes, Inc.

1818 N Street, NW, Suite 450
Washington, DC 20036

Main Line: 202/530-2900
Fax Number: 202/530-2901



Richard Beahrs
Chief Operating Officer
Court TV

Peggy Binzel

SVP, Government Relations
News Corporation

444 North Capitol Street NW
Suite 740

Washington DC 20001
Direct Line: 202/824.6500
Fax Number: 202/824.6510

Jeff Bleich
(707)937-2238

Renee Boatwright
(Mother of Harrison Boatwright)

Anne Bryant

Executive Director

National School Boards Association
1680 Duke Street

Alexandria, VA 22314
(703)838-6722

Robbie Callaway

Senior Vice President

Boys & Girls Clubs of America
1230 West Peachtree Street, NW
Atlanta, GA 30309

Kate Carr
CEO
Elizabeth Glasser Pediatric AIDS Foundation

Paige S. Cassidy

Vice President

America's Promise, Alliance for Youth
909 North Washington Street, Suite 400
Alexandria, VA 22314

Main Line: 703/684-4500 ext 205

Fax Number: 703/535-3904



Michele Cavataio
America On-Line
2200 AOL Way
Dulles, VA 20166
(703)265-3351

Peggy Conlon

President & CEO

The Advertising Council, Inc.
261 Madison Avenue, 11th Floor
New York, NY 10016

Main Line: 212/984.1986
Direct Line: 212/984.1987

Fax Number: 212/922.1676

Rachel Cruz

VP, National Media Development
The Advertising Council, Inc.

261 Madison Avenue, 11th Floor
New York, NY 10016

Main Line: 212/984.1986

Direct Line: 212/984.1391

Fax Number: 212/922.1676

Eric Dawson
Peace Games

Estrella Diaz

The Advertising Council, Inc.
261 Madison Avenue, 11th Floor
New York, NY 10016

Main Line: 212/984.1986
Direct Line: 212/984-1912

Fax Number: 212/922.1676

Larry Divney

President & CEO,

Comedy Central

1775 Broadway, 11th Floor
New York, NY 10019
Main Line: 212/767.8600
Direct Line: 212/767.8745
Fax Number: 212/767.4284



Dan Dodgen
American Psychological Assn
336-6062

Deborah Durham

Washington Bureau Chief
Univision

444 N Capital Street Suite 601G
Washington DC 20001

Main Line: (202) 783-7155

Fax Number: (202) 737-6039

Harvey Dzodin

Vice President, Commercial Standards
ABC Inc.

77 West 66th Street

New York, NY 10023-6298

Main Line: 212/456.7777

Direct Line: 212/456.7915

Fax Number: 212/456.6636

Pamela Eakes

Mothers Against Violence in America
105 14" Avenue

Suite 2A

Seattle, WA 98122

(206)323-2303

Julie Edwards (Vale)
Account Representative

J. Walter Thompson

466 Lexington Avenue
New York, NY 10017
Main Line: 212/210.7000
Fax Number: 212/210.6810

Adam Eisgrau

Director of Federal Relations
Handgun Control, Inc.

1225 Eye Street, NW, Suite 1100
Washington, D.C. 20005

Main Line: 202/898-0792
Direct: 202/289-5793

Fax Number: 202/371-1776



Ivelisse Estrada

VP, Corporate and Community Relations
Univision

310/348-3656

Lauren Fasig

James P. Marshall

Public Policy Scholar
Main Line: 202/336.6062
Fax Number: 202/336.6063

Carmen Ford

National Campaign to Prevent Teen Pregnancy
2100 "M" Street, Suite 300

Washington, DC 20037

Main Line: 202/261-5655

Fax Number: 202/331-7735

Martin Franks

SVP, CBS Corporation

51 West 52nd Street

New York, NY 10019
Main Line: 212/975.4321
Direct Line: 212/975.5245
Fax Number: 212/975.6035

Elizabeth Frazee
Senior Director, Domestic Policy
America On-Line

Steve Friedman

Vice President, Public Affairs
MTV

1515 Broadway, 24th Floor
New York, NY 10036

Main Line: 212/258.6000
Direct Line: 212/846.6124
Fax Number: 212/846.8565



Edward O. Fritts

President & CEO

NAB

1771 N Street NW
Washington DC 20036
Main Line: 202/429.5300
Direct Line: 202/429.5444
Fax Number: 202/429.5410

Kimberley Fritts
Managing Principal
Podesta.Com

1001 G Street, Suite 900E
Main Line (202)393-1010
Fax (202)393-5510
Contact: Ann Dil.ori

Jatrice Martel Gaiter

President and CEO

Planned Parenthood Federation ot America
16th Street NW

Washington, DC 20036

Main Line: 202/347-8500

Fax Number: 202/783-3219

Francis Gallager
Project Director
Cable in the Classroom

Ellen Garrison
American Psychological Assn
336-6062

Stuart M. Gaylord

EVP and Chief Operating Officer
The Advertising Council, Inc.
261 Madison Avenue, 11th Floor
New York, NY 10016

Main Line: 212/984.1986

Direct Line: 212/984.1967

Fax Number: 212/922.1676



Richard Gitter

VP

NBC

30 Rockefeller Plaza

New York, NY 10112

Main Line: 212/664.4444
Direct Line: 212/664.5263
Fax Number: 212/664.5792

Rose Gonzalez

American Nurses Association
(202)651-7085

Elizabeth McAlister Groves
Director

Child Witness to Violence Project
Boston, MA

(617)534-4244

Debra Hauser

Vice President

Advocates for Youth

1025 Vermont Avenue, NW
Suite 200

Washington, DC 20005-3516
Main Line: 202/347-5700
Fax: 202/347-2263

Matthew Heyd

Do Something Foundation
423 West 55" Street

8" Floor

New York, NY 10019
(212)523-1100

Kristine Horner
Executive Director
SHINE

128 S. Warren Street

3" Floor

Trenton, NJ 08608-2304
(609)392-8600



Matt James

Sr. Vice President for Media and Public Education
Henry J. Kaiser Family Foundation

2400 Sand Hill Road

Menlo Park, CA 94025

Main Line: 650/854-9400

Fax Number: 650/854-4800

Bob Jeffrey

President

J. Walter Thompson

466 Lexington Avenue

New York, NY 10017

Direct Line: (212) 210.7550
Fax Number: (212) 210.7492
Contact: Janice Maddams

Dennis Johnson
Children's Health Fund
212-535-9400

Sheila Johnson

EVP, Corporate Affairs
BET

1 BET Plaza

1900 W Place NE
Washington DC 20018
Main Line: 202/608.2000
Direct Line: 202/608.2183
Fax Number: 202/608.2593

Larry Jones

General Manager,

Nick at Nite & TV Land
1515 Broadway, 42th Floor
New York, NY 10036

Main Line: 212/258.6000
Direct Line: 212/258.7754
Fax Number: 212/846.1869

Alan Khazei
City Year
(617)927-2451
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Vanessa Kirsch
New Profit, Inc.
(617)252-3220

Michelle Kitchman

Senior Policy Analyst

Kaiser Family Foundation
1450 G Street, NW Suite 250
Washington, DC 20005
Main Line: 202/347-5270
Fax Number: 202/347-5274

Anne Lamoureux

VP, Government Relations

& Corporate Philanthropy
Discovery Communications, Inc.
7700 Wisconsin Avenue
Bethesda, MD 20814

Main Line: 301/986.0444
Direct Line: 301/771.5207

Fax Number: 301/986.5998

Joan Lapp

Director of New York Office
Children Now

355 Lexington Avenue

New York, NY 10017

Direct Line: 212/682.1896
Fax Number: 212/682.3222

Caryl Stern LaRosa

National Director of Education
Anti-Defamation League

823 United Nations Plaza
New York, NY 10017
(212)885-7707

212-885-7801



Barry Layne

Vice President, Programming & Production
FasTV

5670 Wilshire Boulevard

Los Angeles, CA 90036

Direct Line: 323/954.7676

Fax Number: 323/954.7695

Jacquelyn Lendsey

Vice President tor Public Policy

Planned Parenthood Federation of America
1120 Connecticut Avenue, NW, Suite 461
Washington, DC 20036-3953

Main Line: 202/785-3351

Fax Number: 202/293-4349

Aaron Lieberman
Jumpstart
(617)542-5867

Jennifer Livengood

Director of National Campaigns
NAB

1771 N Street NW

Washington DC 20036

Main Line: 202/429.5300
Direct Line: 202/429.5447

Fax Number: 202/429.5410

Sherry Llewellyn
American Academy of Pediatrics
347-8600

Margaret Lockard
Federal Government Affairs Director
AT&T

Jill Luckett

Vice President, Program Network Policy
National Television Association

1724 Massachusetts Avenue NW
Washington DC 20036

Main Line: 202/775.3550

Direct Line: 202/775.1070

Fax Number: 202/775.1079
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Barbara Lyons

Vice President & Deputy Director, Kaiser Commission on Medicaid and the
Uninsured

Kaiser Family Foundation

1450 G Street, NW Suite 250

Washington, DC 20005

Main Line: 202-347-5270

Fax Number: 202-347-5274

Kristen Mainzer

Manager, Public Responsibility
MTV Networks

1515 Broadway, 24th Floor
New York, NY 10036

Main Line: 212/258.6000
Direct Line: 212/846.8886
Fax Number: 212/846.8906

Rick Mater

SVP, Broadcast Standards & Practices
WB Network

4000 Warner Boulevard

Building 29R, Room 109

" Burbank, CA 91522

Main Line: 818/954.6000

Direct Line: 818/977.5283

Fax Number: 818/977.6507

Richard Masur
Screen Actors Guild

Dr. Prema Mathai-Davis
Chief Executive Officer
YWCA of USA

350 5" Avenue

Suite 301

New York, NY 10118
(212)273-7800



Judith A. McHale

President & COO

Discovery Communications, Inc.
7700 Wisconsin Avenue
Bethesda, MD 20814

Main Line: 301/986.0444
Direct Line: 301/771.4747

Fax Number: 301/986.8935

Jeft Mclntyre
American Psychological Assn
336-6062

Irving P. MacPherson
Senior VP
Court TV
Phone: 212-973-3251

Rachel MacKnight

Project Coordinator for "Following ER"
Johns Hopkins School of Public Health
Room 1604-B

North Wolfe Street

Baltimore, MD 21205

Main Line: 410/955-6878

Fax Number: 410/955-4775

Mary Ann Minster

Manager, Corporate Communications
Comedy Central

1775 Broadway, I 1h Floor

New York, NY 10019

Main Line: 212/258.6000

Direct Line: 212/767.8874

Fax Number: 212/767.8592

Donna Mollis

American Federation of Teachers
555 New Jersey Avenue, NW
Washington, DC 20001

Main Line: 202/879.4440

Fax: 202/879.4402



Jennifer Morales

Henry J. Kaiser Family Foundation
1450 G Street, NW - Suite 250
Washington, DC 20005

Main Line: 202/347-5270 ext. 112
Fax Number: 202/347-5274

Bob Morrison

VH-1

Vice-President Public Affairs
1515 Broadway, 20" Floor
New York, NY 10036

Direct Line: 212/846/7627
Fax Number: 212/846.6721

Ms. Chris Mosley

SVP, Advertising & Promotions
Discovery Communications
7700 Wisconsin Avenue
Bethesda, MD 20814

Main Line: 301/986.0444
Direct Line: 301/771.5491

Fax Number: 301/986.986.4973

Priscilla Natkins

Senior Vice President,

The Advertising Council, Inc.
261 Madison Avenue, 11th Floor
New York, NY 10016

Main Line: 212/984.1986
Direct Line: 212/984.1929

Fax Number: 212/922.1676

Mr. Neal Neilinger

125 Clapboard Ridge Road
Greenwich, CT 06830

Main Line: (203) 552-1060
Fax Number: (203) 629-9706



Patricia Neuman

Director for the Medicare Policy Project
Kaiser Family Foundation

1450 G Street, NW Suite 250
Washington, DC 20005

Main Line: 202-347-5270

Fax Number: 202-347-5274

Bruce Nichelson
American Bar Assn
662-1769

Marisa Nightingale

National Campaign to Prevent Teen Pregnancy
2100 "M" Street, Suite 300

Washington, DC 20037

Main Line: 202/261-5655

Fax Number: 202/331-7735

James G. Oates

Group President

Leo Burnett Company, Inc.
35 West Wacker Drive
Chicago, IL 60601

Direct Line: 312/220.3013
Fax Number: 312/220.4029

Brian O’Halloran
(son of Judith McHale)

Rosemarie Jauco Owens

Senior Communications Associate
Children Now

1212 Broadway, 5th Floor
Oakland, CA 94612

Main Line: 510.763.2444

Direct Line: 510.763.2444 ext. 133
Fax Number: 510/763.1974



Preston Padden

EVP, Government Relations
The Walt Disney Company
1150 17th Street NW
Washington DC 20036
Main Line: 202/222.7777
Direct Line: 202/222.4750
Fax Number: 202/222.4759

Taffy Patton
Associate Executive Director
Cable in the Classroom

Michan Pour-Azar
SHINE

128 S. Warren Street

3" Floor

Trenton, NJ 08608-2304
(609)392-8600

Alan Rambam

Founder

SHINE

145 W. 28" Street

Suite 11C

New York, NY 10001
(212)727-8680 or (609)392-8600

Edward T. Reilly

President & CEO

Big Flower Holdings, Inc.

3 East 54th Street

New York, NY 10022
Direct Line: 212/521.1620
Fax Number: 212/521.1668

Diane Robina

Co- General Manager
Nick at Nite & TV Land
1515 Broadway 42 f1
NY, NY 10036
212/258-6000
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Johnathan Rodgers

President, Discovery Networks
7700 Wisconsin Avenue
Bethesda, MD 20814

Main Line: 301/986.0444
Direct Line: 301/771.4773
Fax Number: 301/951.9256

Governor Roy Romer

430 Capitol Street SE
Washington DC 20003
Main Line: 202/863.8000
Direct Line: 202/863.8074
Fax Number: 202/863.8174

Diane Rowland, Sc.D.

Executive Vice President and Executive Director
Kaiser Commission on Medicaid and the Uninsured
Henry J. Kaiser Family Foundation

1450 G Street, N.W., Suite 250

Washington, DC 20005-2001

Main Line: 202/347-5270

Fax Number: 202/347-5274

Lois Salisbury

President, Children Now

1212 Broadway, 5th Floor
Oakland, CA 94612

Main Line: 510.763.2444

Direct Line: 510.763.2444 ext. 154
FFax Number: 510/763.1974

Diana Sciocchetti

Director, External Affairs

The Advertising Council, Inc.
261 Madison Avenue, 11th Floor
New York, NY 10016

Main Line: 212/984.1986
Direct Line: 212/984.1969

Fax Number: 212/922.1676
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Nancy Sconyers
National Association of Child Advocates
Phone: (202)289-0777

Eli Segal

President and Chief Executive Officer
Welfare to Work Partnership

1250 Connecticut Avenue, NW

Suite 610

Washington, DC 20036
(202)955-3005

David A. Simpson

Vice President, Management Director
J. Walter Thompson

466 Lexington Avenue

New York, NY 10017

Main Line: 212/210.7000

Fax Number: 212/210.6810

Sister Lourdes Sheehan
Secretary of Education for
US Catholic Conference
3211 4" Street, NE
Washington, DC 20017
Main Line: 202/541.3130
Direct Line: 202/541.3131

Mary Sosa

National Education Association
1201 16" Street, NW
Washington, DC 20036
(202)822-7140

Barry Stagg

SVP, Corporate Communications
FOX Family Worldwide

10960 Wilshire Boulevard, 20th Floor
Los Angeles, CA 90024

Main Line: 310/235.5100

Direct Line: 310/235.5440

Fax Number: 310/235.5446
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Deborah Tang
Vice President, News, Public Affairs, and BET Gospel
BET

Anthony Tassillio
(Father of Leilani Tassillio)

Deborah Tilton
(Mother of Wyatt Keusch)

Renee Turner

Senior Producer, BET

1 BET Plaza

1900 W Place NE
Washington DC 20018
Main Line: 202/608.2000
Direct Line: 202/608.2731
Fax Number: 202/526.0795

Ken Ulmer

Director, Corporate Communications
The Advertising Council, Inc.

261 Madison Avenue, 11th Floor
New York, NY 10016

Main Line: 212/984.1986

Direct Line: 212/984.1919

Fax Number: 212/922.1676

Jack Valenti

President & CEQ,

Motion Picture Association of America
1600 I Street NW

Washington, DC 20006

Main Line: 202/293.1966

Fax Number: 202/452.9823

Carol Lynne Vargo
American Medical Association
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Paula Veale

SVP, Corporate Communications
The Advertising Council, Inc.
261 Madison Avenue, 11th Floor
New York, NY 10016

Main Line: 212/984.1986
Direct Line: 212/984.1930

Fax Number: 212/922.1676

Alexandra Walsh

VP of Media Relations

Recording Industry Association of’ America
1330 Connecticut Ave., NW

Washington, DC

Main Line: 202/775.0101

Direct Line: 202/857.9624

Fax Number: 202/775.7253

Jill Ward
Children’s Defense Fund

Paul Ward
Senior Vice President
Nick at Nite and TV Land

Pam Wedding

VP of Public Aftairs,

Turner Entertainment Network
1050 Techwood Drive, NW
Atlanta, GA 30318

Main Line: 404/885.0505
Direct Line: 404/885.4292
Fax Number: 404/885.6864

Anthony Welch

Vice President

Do Something Foundation
423 West 55" Street

8" Floor

New York, NY 10019
(212)523-1144
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Subj:  Tuesday Remarks

Date:  8/15/99 5:14:55 PM Eastern Daylight Time
From: Bieichj

To: TFreedma

Tom

Here's an initial draft. Let me know what you think.

COMMENTS

I'D LIKE TO THANK THE PRESIDENT AND THE FIRST LADY, FOR THEIR CONFIDENCE AND FOR THEIR
COMMITMENT TO REDUCING VIOLENCE BY AND AGAINST OUR NATION'S YOUTH. I'M ALSO VERY GRATEFUL TO
THE AD COUNCIL FOR ITS WORK IN CREATING THESE PUBLIC SERVICE ANNOUNCEMENTS AND FOR THE MANY
LEADERS WHO CAME HERE TODAY TO INAUGURATE THIS NATIONAL CAMPAIGN.

THIS NATION HAS A GREAT CHALLENGE AHEAD TO CONFRONT AND CHANGE OUR CULTURE OF VIOLENCE. IT
WILL REQUIRE THE SUPPORT OF EVERY AMERICAN FROM THE PRESIDENT AND THE FIRST LADY - TO SCHOOL
CHILDREN WHO ARE NOW ABOUT TO RETURN TO CLASSES. RECENT EVENTS HAVE MADE CLEAR THAT OUR
NATION HAS DEVELOPED A DANGEROUS FASCINATION WITH ACTS OF VIOLENCE: THE PUBLIC DEMANDS IT FROM
OUR MEDIA, WE DEMAND ACCESS TO WEAPONS OF VIOLENCE, AND WE GLAMORIZE PEOPLE WHO DO
DANGEROUS AND VIOLENT THINGS. OUR CHILDREN HAVE LEARNED THIS LESSON AND ARE MORE VIOLENT THAN
CHILDREN IN ANY OTHER COMPARABLE NATION. EVERY YEAR THEY COMMIT MORE THAN THREE QUARTERS OF l/
A MILLION SERIOUS VIOLENT ASSAULTS. IF WE REALLY UNDERSTAND THESE NUMBERS AND THE TOLL THEY
TAKE ON INDIVIDUALS, IT MEANS THAT EVERY DAY IN THE UNITED STATES THERE IS A COLUMBINE, EVERY YEAR
IN THE UNITED STATES — IN TERMS OF DEATH AND INJURY — THERE IS A KOSOVO. VIOLENCE IS NOT ONLY
KILLING AND MAIMING OUR NEXT GENERATION: IT IS CORRUPTING THEM THROUGH FEAR AND ACCEPTANCE OF
VIOLENCE.

THERE IS NO ONE WAY TO CHANGE THIS CULTURE OF VIOLENCE. WE ARE ALL AWARE THAT VIOLENCE HAS /
MANY CAUSES, AND WE WILL FAIL IF OUR CAMPAIGN ATTEMPTS SIMPLY TO BLAME ONE PERSON OR GROUP.
CERTAINLY,"WE MUST ADDRESS THE INDIVIDUALS WHO COMMIT THESE AWFUL CRIMES AND THOSE WHO
FACILITATE THEIR ACTS. BUT IF WE ARE GOING TO REDUCE VIOLENCE AMONG YOUTH, WE MUST UNDERSTAND
THAT EACH OF US HAS, ONE WAY OR ANOTHER, ACQUIESCED IN A CULTURE OF VIOLENCE. ALL OF US MUST
TAKE SOME RESPONSIBILITY FOR CHANGING THE WAY WE BEHAVE, AND THE MESSAGES WE SEND ABOUT
VIOLENCE TO OUR YOUTH.

| AM GRATEFUL, DEEPLY GRATEFUL, FOR THE OUTPOURING OF SUPPORT AND IDEAS FROM SO MANY
DEEPLY COMMITTED PEOPLE. WE INTEND TO WORK WITH GROUPS SUCH AS OPERATION CEASEFIRE IN
BOSTON, WHICH HAS REDUCED THE BOSTON HOMICIDE RATE TO ZERO FOR THE PAST TWO YEARS. WE INTEND -
TO WORK WITH GRASSROOTS ORGANIZATIONS LIKE STUDENTS AGAINST VIOLENCE EVERYWHERE, MOTHERS
AGAINST VIOLENCE IN AMERICA, SAVE OUR SONS AND DAUGHTERS TO EXPAND THEIR PROGRAMS. WE WILL
WORK WITH AOL AND ITS ANTI-VIOLENCE INITIATIVE ON THE INTERNET. WE WILL WORK WITH SHINE AND DO
SOMETHING: ORGANIZATIONS WHICH WORK DIRECTLY WITH CHILDREN TO EDUCATE THEM AND RAISE SELF- /
ESTEEM. WE WILL WORK WITH INDUSTRY, WITH STATE, LOCAL, AND FEDERAL POLICY MAKERS, WITH PUBLIC
HEALTH AGENCIES, RELIGIOUS LEADERS, AND WITH TEACHERS. IN SHORT, WE INTEND TO DRAW MEMBERS
FROM ACROSS THE POLITICAL, ECONOMIC AND IDEOLOGICAL SPECTRUM TO MAKE THIS HAPPEN - TO USE THEIR
IDEAS AND ENERGY TO CHANGE THE CULTURE OF VIOLENCE. THIS IS ONE ISSUE UPON WHICH ALL CAN AGREE:
WE HAVE TO STOP KIDS FROM KILLING AND FROM BEING KILLED. WE, AS A SOCIETY, NEED TO MAKE VIOLENCE
A DIRTY WORD.

THERE ARE MANY GOOD PEOPLE HERE TODAY AND ACROSS THIS NATION WITH GOOD IDEAS FOR SOLVING
THE PROBLEM. THEY NEED MORE RESOURCES, AND THEY NEED TO WORK TOGETHER. OUR CAMPAIGN'S GOAL
WILL BE TO HELP CHANGE THE WAY PEOPLE THINK ABOUT VIOLENCE IN THE SAME WAY THAT MOTHERS
AGAINST DRUNK DRIVING HELPED CHANGE THE WAY AMERICANS THINK ABOUT DRUNK DRIVING. THAT MEANS
WE WILL WORK TO HELP LAW ENFORCEMENT FIND AND LOCK UP DANGEROUS JUVENILE OFFENDERS. WE WILL
ALSO WORK WITH LOCAL GROUPS ~ PARENTS, TEACHERS, AND COUNSELORS -- TO PROVIDE SERVICES TO AT
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Itineraries

Home | Reservations Menu | Logout | Help

Page | of 2

Request P Fares » I‘t“lgli.all' l&sl » Reserve

ROUND-TRIP
SAN FRANCISCO, CA (SFO) to SEATTLE (SEA)

Friday, Sep 3 - Monday, Sep 6

Cheapest itineraries with FOLLOW THESE STEPS
&Y UNITED AIRLINES

e Read carefully the flight itinerary details below. Then click on the

#1: $ 146.00 USD RESERVE button to reserve your selected flight itinerary below. If the
#2: $ 188.50 USD fare you selected from the Fares page does not appear on the list
#3: $ 188.50 USD below, it was either SOLD OUT or you may need to follow your

requested fare's rules.

e To find the cheapest available flight and fare, you may need to choose
different dates, times,_or cities, or

e CONTINUE TO SEARCH WITH OTHER AIRLINES.

ITINERARY #1

1 Passenger @$ 146.00 USD
Total: $ 146.00 USD

Frida N . Departs: SAN FRANCISCO, CA (SFO 2:14 pm
Son3 W UNITEDAIRLINES (SFO) P
Arrives: SEATTLE/TACOMA, WA (SEA) 4:10 pm
UA Flight 2118 Non-stop -- BOEING 737-300
Monda . ) Departs;: SEATTLE/TACOMA, WA (SEA 9:00 am
o O UNITEDAIRLINES " (SEA)
Arrives: PORTLAND, OR (PDX) 9:50 am
UA Flight 6864 Non-stop -- EMBRAER TURBOPROP
e .. Departs: PORTLAND, OR (PDX 10:31 am
4/ UNITED AIRLINES " (PDX)
Arrives. SAN FRANCISCO, CA (SFO) 12:15 pm
UA Flight 2261 Non-stop -- BOEING 737-500 JET
ITINERARY #2
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Sep 3

1 Passenger @$ 188.50 USD
Total: § 188.50 USD

, .. Departs: SAN FRANCISCO, CA (SFO 2:14 pm
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Arrives: SEATTLE/TACOMA, WA (SEA) 4:10 pm
UA Flight 2118 Non-stop -- BOEING 737-300

Monday

. Departs: 21
#¢ UNITED AIRLINES eparts: SEATTLE/TACOMA, WA (SEA) 9:21 am
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RISK YOUTH. WE WILL WORK TO KEEP WEAPONS OUT OF THE HANDS OF CHILDREN AND AWAY FROM PLACES
WHERE CHILDREN CONGREGATE. WE WILL WORK WITH ALL SECTORS THAT HAVE THE EARS AND ATTENTION OF

CHILDREN TO SPREAD THE WORD: VIOLENCE IS WRONG.

OUR TASK IS SIMPLE: IT IS OUR DUTY TO RAISE THE NEXT GENERATION OF AMERICANS TO BE THE GREATEST
GENERATION OF AMERICANS: A GENERATION THAT IS NOT CRIPPLED OR REDUCED BY SENSELESS VIOLENCE. (/
AS THE DIRECTOR OF THIS CAMPAIGN, BUT ALSO AS A FATHER OF THREE CHILDREN, | THANK THE PRESIDENT

AND THE FIRST LADY FOR THEIR DEEP, PERSONAL COMMITMENT AND TO ALL OF THOSE WHO WILL WORK WITH

US IN THE MONTHS AND DAYS AHEAD.
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""" Q. What will the organization do?

A. This is a national, non-partisan campaign that will attack the problem of youth violence in several
ways. First, we are going to give parents the tools they need to help be good parents. We'll make sure
they know how to use the new V-Chip to regulate what their kids watch on TV, we'll be a clearinghouse
so parents can know about the best research on how violence affects kids, and we'll do things like
encourage movie theater owners and parents to work together to make sure kids stay out of inappropriate
movies. Second, we'll try and deglamorize violence in our culture. In part this ad campaign is to get
families to talk about this problem and work on it together. We hope the media will join us in a responsible
discussion of the issues. Finally, we're going to share what works in one with community with
communities all over the country. There are some success stories. Let's compare what we've learned
and make it a national trend instead of something that just happens in Boston or Seattle. So really, the
organization will be educational but cooperative, getting strength from joining the country together.

Q. What is your timetable?

In the next three months we'd like to announce a board, get even more organizations to join in than have
already indicated an interest, and start planning an event to share what works -- to start bringing
interested communities together.

Q. What can people who want to help do?

We'll have a phone number they can call shortly. In the short term they might want to look at the AOL
website where they can make a pledge as parents and families to work on this issue, and they might want
to get the information that the Kaiser Foundation has put together on talking to their kids. That number is

Q. What skills do you bring to this problem?

A. The most important thing I'll bring to the job is a lot of energy. We intend to tap into the huge amount
of interest Americans have in solving this problem, and | am a good organizer and I'll work to coordinate
the already excellent efforts going on in the country already. | also have a experince as a pro bono
attorney (pro bono attorney of the year in CA) and | think knowing how to get people to work together will
be helpful. Finally, | have worked in the area of juvinile violence while at Harvard, and my research and
writing has convinced me that we need a variety of different approaches to finally reduce youth violence in
America.

e
————,




Q. How did you come to get this job?

A. | had been considered for the WTW partnership, but in the end couldn't take the job because of the
problems of relocating my family and three young children. Fortunately, the timing is much better now,
and when | heard about it | jumped on it.




Q&A on YOUTH VIOLENCE EVENT
August 17, 1999

Q: What did the President announce today?

A: The President announced a series of steps to help reduce youth violence. First, the
President announced a large new anti-violence television advertising campaign which
every major television network and more than 20 cable channels have agreed to air
beginning August 18th during prime time. Second, the President helped launch the
National Campaign to Prevent Youth Violence and announced the new executive director
for this campaign, Jeff Bleich. Finally, the President announced that the Justice
Department will distribute $15 million in COPS grants to local law enforcement agencies
to form partnerships with schools and community organizations to target crime and
violence in or around schools. Together, the announcements will add momentum to the
President’s efforts to build a broad, nation-wide response to address youth violence.

Advertising Council Public Service Announcements

Q: What did the President announce regarding a national advertising campaign
to prevent youth violence?

A: The President announced that an extensive coalition of broadcast and cable
networks will join together in an unprecedented effort to simultaneously air the prime
time debut of "Talking with Kids About Violence" public service ads. The ads, which
feature children and the President talking about the need for parents to talk to their kids
about violence, will air between 8 p.m. and 10 p.m. on August 18th. This first-ever Ad
Council television “roadblock™ will include: ABC, CBS, FOX, NBC, UPN, WB, A&E,
Animal Planet, BET, CNN, CNN Airport, Comedy Central, Country Music Television,
Discovery Channel, Discovery Digital Networks, FOX Family Channel, Headline News,
the History Channel, the Learning Channel, Lifetime, MTV, the Nashville Network,
Nickelodeon/NICK at NITE, TBS, TLC, TNT, Travel Channel, TV Land, Univision and
VH-1. FasTV.com, a web site with video streaming capability, will provide the spot
online. Many of the participating networks have pledged strong support for the new ads
and will show them throughout the remainder of the year. The public service ads were
sponsored by the Advertising Council, the Kaiser Family Foundation, and Children Now.

Q: What do these ads say?

A: The PSAs encourage parents to talk with their children about violence and include
a toll-free number and Web site to contact for a free booklet. The ads, which include a
call to action by President Clinton, feature children between the ages of 8 and 13
speaking un-scripted about their concerns and fears about violence. The ads are the latest
component of the “Talking with Kids about Tough Issues” campaign, a national effort to
encourage more frequent parent-child communication. A free booklet for parents on how
to talk about violence is available at www.talkingwithkids.org or by calling 1-800-



New Grants to Strengthen Partnerships Between Law Enforcement and Schools. The
President will announce $15 million in Justice Department Office of Community Oriented
Policing Services (COPS) grants for local law enforcement agencies across the country to form
innovative partnerships with schools or community organizations to target specific problems of
crime and violence in or around schools. A total ot 247 grants will be awarded to 226
communities. COPS School-Based Partnerships grants emphasize the use of community
policing and problem solving methods to address the causes of school-related crime and disorder
problems, such as drug dealing and use, assaults, truancy, vandalism, and other student safety
issues.



PRESIDENT CLINTON ANNOUNCES NEW STEPS TO COMBAT YOUTH
VIOLENCE: UNPRECEDENTED NATION-WIDE TV AD CAMPAIGN; FIRST
DIRECTOR FOR NEW GRASSROOTS ANTI-VIOLENCE GROUP; AND FEDERAL
SCHOOL SAFETY GRANTS

August 17, 1999

Today the President will announce a series of steps to help reduce youth violence. First, the
President will announce a large new anti-violence television advertising campaign which every
major television network and more than 20 cable channels have agreed to air beginning August
18th during prime time. Second, the President will help launch the National Campaign to
Prevent Youth Violence and announce the new executive director for this campaign, Jeff Bleich.
Finally, the President will announce that the Justice Department will distribute $15 million in
COPS grants to local law enforcement agencies to form partnerships with schools and
community organizations to target crime and violence in or around schools. Together, the
announcements will add momentum to the President’s efforts to build a broad, nation-wide
response to address youth violence.

National Advertising Campaign to Prevent Youth Violence. The President will announce that
an extensive coalition of broadcast and cable networks will join together in an unprecedented
effort to simultaneously air the prime time debut of "Talking with Kids About Violence" public
service ads. The ads, which feature children and the President talking about the need for parents
to talk to their kids about violence, will air between 8 p.m. and 10 p.m. on August 18th. This
first-ever Ad Council television “roadblock” will include: ABC, CBS, FOX, NBC, UPN, WB,
A&E. Animal Planet, BET, CNN, CNN Airport, Comedy Central, Country Music Television,
Discovery Channel, Discovery Digital Networks, FOX Family Channel, Headline News, the
History Channel, the Learning Channel, Lifetime, MTV, the Nashville Network,
Nickelodeon/NICK at NITE, TBS, TLC, TNT, Travel Channel, TV Land, Univision and VH-1.
FasTV.com, a web site with video streaming capability, will provide the spot online.

Many of the participating networks have pledged strong support for the new ads and will show
them throughout the remainder of the year. The public service ads were sponsored by the
Advertising Council, the Kaiser Family Foundation, and Children Now.

Executive Director for National Campaign to Prevent Youth Violence. Following up on his
commitment to launch a National Campaign Against Youth Violence, the President will
announce that Jeffrey Bleich will be the executive director of this effort. Mr. Bleich is one of
America’s leading young attorneys and has studied the problems of youth violence. Mr. Bleich
will head a national, non-partisan campaign that will address the problem of youth violence in
several ways. First, the organization plans to serve as an information clearinghouse to share
what programs work in one community with communities all over the country. Second, the
campaign will work with a variety of advocacy organizations to help de-glamorize violence in
our culture. Finally, the campaign will help give parents the tools they need to be effective
parents including making sure they know how to use the new V-Chip to regulate what their kids
watch on TV and by sharing with parents the best research on how violence affects kids.
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Record Type: Record

To: Thomas L. Freedman/OPD/EOP@EOP
~
( cc: bruce n. reed/opd/eop@eop, mary |. smith/opd/eop@eop
™\ Subject: Re: Jeff shows up here at 5:30 today j

yes -- a few thoughts. on the first question, | would track the language from Bruce's revision of the press
paper. "This will be an independent, national, non-partisan campaign that will address the
problem of youth violence by: (1) serving as an information clearinghouse to share what
i~ programs work in one community with communities all over the country; (2) working with all
Q' sectors of society to help de-glamorize violence; and (3) helping give parents more tools to
succeed as parents, including making sure they know how to use the new V-Chip."

“\\5 on the next to last question, about skills, | would add something about how in his line of work he knows
\[L/\ how to reach out to people and get them around a table. That's what needed in this job -- because there
L) are plenty of people out there doing things on youth violence, but not enough helping coordinate and
create synergy. This deflects at least somewhat the problem he has of not coming from the world of
grassroots antiviolence orgs



CHILD44.
Q: Why were these ads developed?

A: These ads grew out of discussions at the White House Strategy Session on
Children, Violence, and Responsibility held on May 10.

Q: Who sponsored these ads?

A: The Kaiser Family Foundation, Children Now, and the Advertising Council
sponsored these ads. The Kaiser Family Foundation, based in Menlo Park, California, is
a national health care philanthropy and is not associated with Kaiser Permanente.
Children Now, based in Oakland, California. is a non-partisan voice for American’s
children. The Advertising Council is a private, nonprotit organization, which has been
the leading producer of public service communications programs in the United States
since 1942.

National Campaign to Prevent Youth Violence

Q: What did the President announce with regard to a National Campaign to
Prevent Youth Violence?

A: Following up on his commitment to launch a National Campaign Against Youth
Violence, the President announced that Jetfrey Bleich will be the executive director of
this effort. Mr. Bleich is one of America’s leading young attorneys and has studied the
problems of youth violence.

Q: What will this campaign do?

A: Mr. Bleich will head a national, non-partisan campaign that will address the
problem of youth violence in several ways. First, the organization plans to serve as an
information clearinghouse to share what programs work in one community with
communities all over the country. Second, the campaign will work with a variety of
advocacy organizations to help de-glamorize violence in our culture. Finally, the
campaign will help give parents the tools they need to be etfective parents including
making sure they know how to use the new V-Chip to regulate what their kids watch on
TV and by sharing with parents the best research on how violence affects kids.

Q: How does this relate to the White House Strategy Session on Children,
Violence, and Responsibility held on May 10?

A: Recognizing that youth violence is a problem that government cannot solve alone,
the President, the First Lady, the Vice President and Mrs. Gore called for a national
campaign to reduce youth violence at the White House Strategy Session on Children,
Violence, and Responsibility on May 10. This campaign will work with all sectors of our



society - the media, education groups, parents, religious leaders, and young people - to
focus on this problem, find what is working, and spread it to new communities, while
also helping to ensure that the media sends the right message to our children.

This campaign is modeled after two extremely successful etforts launched by the Clinton
Administration. Four years ago, the President asked for a national campaign to reduce
teen pregnancy. Today, under the leadership of Governor Tom Kean, former governor of
New Jersey and now the President of Drew University, that campaign is playing an
important role in reducing teen pregnancy rates nationwide. Two years ago, the
President called for a national effort by businesses to hire people off welfare, to make
sure the welfare reform effort would work. Today, under the leadership of Eli Segal, the
Welfare to Work Partnership has grown to 10,000 companies that have helped move
more than 40,000 people from the welfare rolls to the job rolls.

Department of Justice grants

Q: What did the President announce with regard to new grants to strengthen
partnerships between law enforcement and schools?

A: The President announced $15 million in Justice Department Oftice of Community
Oriented Policing Services (COPS) grants for local law enforcement agencies across the
country to form innovative partnerships with schools or community organizations to
target specific problems of crime and violence in or around schools. A total of 247 grants
will be awarded to 226 communities. COPS School-Based Partnerships grants emphasize
the use of community policing and problem solving methods to address the causes of
school-related crime and disorder problems, such as drug dealing and use, assaults,
truancy, vandalism, and other student safety issues.



| Denver Shootings

99% heard about the shootings in a high school outside of Denver, Colorado, in
which 13 students were killed by two student gunmen, 1% not.

99/1

59% think that this mmdent was the result of a moral decline in our country, 26%

because these kids were mentally ill.

51/34 | 72/18 | 58/24

65/21

“55/30

36% think that the lack of tough gun control laws in Colorado contributed to this,
57% not.

Intervene at the first warnmg S|gns to glve froubled

7 31|34 | 41 41
children help
Start early to help children grow up healthy and well- 28 29 | 271 29 29 26
adjusted
Keep children from gettmg unlawful access to guns 13 21111 9 6 18
Other 10 7 112 11 11 10
Prosecute more juveniles as adults 9 9 114 | 6 9 8




“Lack of parents partlc1pat|ng in educatlon

hands of kids

Allowing Nazi-style hatred to remain unchecked 79/13 | 84/8 | 77/18 | 78/15 | 80/14 | 79/13
Inadequate attention to the mental heaith of our 78/18 | 91/8 | 67/28 | 75/21 | 77/20 | 80/16 |
children

Lack of discipline in schools 73/22 | 70/30 | 83/13 | 71/22 | 76/20 | 73/22
The media and music culture that the kids grew 69/24 | 70/23 | 72/22 | 68/26 | 69/22 | 70/24
up in

Lack of gun control laws to keep guns out of the 61/35 | 75/23 | 49/51 | 58/37 | 58/37 | 64/34

Trai ng teachers to detect s;gns of violence and
proceed

how to

40

42 | 36

41

38

=/

to help deal with the troubled children

Placing police officers in schools who are trained in the 19 17 1 15| 22 13 22
detection of signs of violence

Enacting stricter laws to prevent minors from owning guns 18 23121 | 14 18 19
Increasing the number of guidance counselors in schools 16 16 | 20 | 14 21 12

1My
Background checks for people buymg exploswes 53 | 79/17 | 92/ | 61/ | 83/ | 82/16 '( 80/17
similar to those for people buying guns. 5|34 | 14
Pass a 72 - hour observation period for students 51 74/21 | 82/ | 54/ [ 78/ | 71/25 | 76/18
caught with weapons in schools : 11 | 40 | 17
A national ban preventing children from being 44 | 66/30 |92/ | 44/ | 58/ | 64/35 | 69/29
allowed to purchase any kind of guns until they are 7 | 55 | 36
21. Currently, children over 18 can buy rifles.
Passing a law to hold parents responsible if they 43 72/25 | 82/ | 64/ | 69/ | 72/24 | 73/24
recklessly allow children access to their guns. 14 {1 34 | 25
Increased gun education and safety curriculum in 38 | 69/27 | 81/ | 54/ | 68/ | 65/33 | 74/23
schools 16 | 42 | 25
Work with gun clubs that train youth in the safe 36 | 67/28 | 69/ | 59/ | 67/ | 67/31 | 69/27
handling of weapons to get their help in the effort to 28 | 37 | 24
identify children who are experiencing potentially
serious emotional problems




54/29% think that the Internet played an important/unimportant role in the school
shootings in Denver, Colorado.

11/78% think we are doing enough/not enough to keep hate and violence off of
the intemet.

8/81% think we are doing enough/not enough to protect kids from hate and
violence on the intemnet.

~5/89 1 7/83

10771 | 6/83 | 9/79

59% think that parents have the ability to limit what their kids can access on the
internet, 36% not.

“64/34 | 66/31 | 50/d4 | 61/34| 58/37

78% worry about what kids can access on the intemet now, 20% say this not
much of a worry.




Allowing parents to check what their kids have 85 95/3 94/ | 98/ |94/ | 97/2 | 95/3
been doing on the internet 6 | 0 | 2

Bringing together the private sector to begin a 71 88/9 o6/ | 84/ [ 84/ | 91/7 | 86/9
massive educational campaign on how parents 3 | 10 | 14

can restrict what kids can access on the

internet to what's appropriate for them.

Banning sites that show people how to make 64 70/28 |73/ |58/ [76/| 76/ | 66/
weapons 25| 39 [ 24 | 22 32

Suppose software could be given to parents that would allow them to check the
sites that their kids have been accessing. 93/6% would support/oppose allowing

parents to review where their kids have viewed on the intermet.

13% say that such software would be unwarranted snooping into the lives of their
children; while 83% say such software that allowed them to review what their kids
accessed would be essential in helping parents exercise their parental
responsibilities.

39% think that parents should be given this ability by law, 48% through a

voluntary industry program, 7% think that they should not be given any such

ability.
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37/54/6

40/51/6

38/46/7':




. With Kids About Tough Issues

With Your Hids

sforo evoryone clae does.
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1l Contact:
10:30 A.M., Tuesday, August 17, 1999 Amy Weitz, 650-854-9400, ext. 211
Vemnae Graham, 510-763-2444, ext. 129
Paula Veale, 212-984-1930
Jennifer Morales, 202-347-5270, ext. 112
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Ads Feature Call to Action by President Clinton; Top Broadcast and Cable TV
Networks to Premiere Ads During “Family Hour” -- Wednesday, August 18th

WASHINGTON, D.C. -- In the aftermath of the Columbine High School shooting in
Colorado and other recent tragic events, a new TV and radio public service ad campaign
aimed at helping parents talk with their children about violence was announced today by the
Kaiser Family Foundation, Children Now and The Advertising Council. The PSAs were

unveiled today at a White House event with President Bill Clinton and First Lady Hillary
Rodham Clinton.

The PSAs encourage parents to talk with their kids about violence and include a toll-free
tclephone number and Web site to contact for a free booklet. The ads, which include a call to
action by President Clinton, are the latest component of the “Talking With Kids About Tough

Issues” campaign, a national effort to cncourage carljer and more frequent parent-child
communication.

The PSAs grew out of discussions at the White House Strategy Session on Children, Violence
and Responsibility, held three weeks after the Columbine incident. More than two dozen
pational broadcast and cable TV networks plan to run the ads for the first time on the
same day, Wednesday, August 18", during the family hour of 8:00 - 9:00 p.m.
Participating media organizations include the broadcast networks: ABC, CBS, FOX,
NBC, UPN and WB. Participating cable networks include: A&E, Animal Planet, BET,
CNN, CNN Airport, Comedy Central, Country Music Television, Discovery Channel,
Discovery Digital Networks, FOX Family Channel, Headline News, the History Channel,
tbe Learning Channel, Lifetime, MTV, the Nashville Network, Nickelodeon/NICK at
NITE, TBS, TLC, TNT, Travel Channel, TV Land, Univision and VH-1. FasTV.com, a

(more)
CHILDREN NOW KAISER FAMILY FQUNDATION J. WALTER THOMPSON AD GOUNCIL .
1212 Broadway, Fifth Floor 2400 Sand Hill Road 456 Loxington Ave. 261 Madison Ave.
Oaklund. CA 94612 Mcnlo Park, CA 84025 New Yerk, NY 10017 Naw York, NY 10616-2303
Tel (510} 763-2444 Tel: (650) 854-2400 fal {2121 210-728) Tel: (212) $22-1500
fax; (510} 763-1974 Fax: (650) 854-4800 Fax: 1212) 7)0-G810 Fax: (212} 922-167¢
www.childrennow.org www kf.org www.jwl.com veww.adeouncii ory

VISIT THE WEB SITE: www.tatkingwithkids.arg ¢ FOR A FAEE BOOKLET CALL: 1-800-CHILDA4
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Web site with video streaming capability, will provide the spot online. According to the Ad
Council, such a coordinated effort by media organizations is unprecedented. In addition, the
National Association of Broadcasters and National Cable Television Association will
distribute the PSAS to all broadcast and cable TV networks through satellite feeds.

“T am truly awed by the media’s unprecedented support of the Talking With Kids campaign,”
said Ad Council president and CEO Peggy Conlon. “Once again, the media industry has
proven that when there is a national crisis facing kids and families they will put aside the
bottom line to get an important message out to all Americans.”

The ads, produced for “Talking With Kids” by the J. Walter Thompson, the campaign’s

volunteer ad agency, feature children between ages 8 and 13 speaking un-scripted about their
concerns and fears regarding violence.

“Parents tell us that they are tired of hearing from experts about how they are failing and need
to do more,” said Drew Altman, president of the Kaiser Family Foundation in Menlo Park,
California. “We launched the Talking With Kids campaign to support parents, so that they
can support their kids.”

«“When the Colorado tragedy forced parents to jump into difficult conversations with their
children about violence, many realized it was hard to do,” said Lois Salisbury, president of
Children Now, based in Oakland, California. “The Talking With Kids campaign offers
practical guidance in starting and deepening these important conversations. But more
importantly, the campaign reminds parents that the most effective family communication
about violence and other tough issues begins early and happens often.”

A free booklet for parents on how to talk about violence is promoted in the ads and is
available at www talkingwithkids.org or by calling 1-800-CHILDA44.

The Kaiser Family Foundation, based in Menlo Park, California, is a national bealth care
philanthropy and not associated with Kaiser Permanente. Children Now, based in Oakland,
California, is a non-partisan voice for America’s children. The Advertising Council is a
private, nonprofit organization, which has been the leading producer of public service
communications programs in the United States since 1942.
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The ads, produced for the “Talking With Kids™ campaign by the J. Walter Thompson ad
agency, feature children between ages 8 and 13 speaking un-scripted sbout their concerns and

fears regarding violence. /i '

“Parents tell us that they are tired of hearing from experts about how they are failing and need
to do more,” said Drew Altman, president of the Kaiser Family Foundation in Menlo Park,

California. “We launched the Talking With Kids campaign to support parents, so that they
can support their kids.”

“When the Colorado tragedy forced parents to jump into difficult conversations with their
children about violence, many realized it was hard to do,” said Lois Salisbury, president of
Children Now, based in Oakland, California. “The Talking With Kids campaign offers
practical guidance in starting and deepening these important conversations. But more
importantly, the campaign reminds parents that the most effective family communication
about violence and other tough issues begins early and happens often,”

A free booklet for parents on how to talk about violence is promoted in the ads and is
available at www talkingwithkids.org or by calling 1-800-CHILD44.

The Kaiser Family Foundation, based in Menlo Park, California, is a national health care
philanthropy and not associated with Kaiser Permanente, Children Now, based in Oakland,
Californig, is a non-partisan voice for America’s children. The Advertising Council is a
private, nonprofit organization, which has been the leading producer of public service
communications programs in the United States since 1942.
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Key Findings from the Kaiser Family Foundation/Children Now
Talking with Kids About Violence: A National Survey of Parents
May, 1999

Nearly eight in 10 parents (79%) spoke with their children about the Columbine High
School shooting, with 92 percent of those parents saying that they felt it was good for
them to have these conversations with their children.

Four in ten parents (41%) who spoke with their children about Columbine reported
that their children worried that the same kind of violence could happen in their own
school. Half of those parents with high-school age children said their child worried

that such an incident might occur, as compared to 35 percent of parents with younger
children..

Almost nine in 10 parents (87%) who talked to their children following Columbine
discussed how students treat one another at school. Nearly three-quarters (72%)

talked about how to handle peer pressure. More than half (53%) discussed how their
own child fit in at school.

The majority of all parents (62%) felt that parents should be held responsible for their
children’s violent behavior in all or most cases. Sixty-one percent also felt it was

“very important” to limit the violence children are exposed to in the entertainment
media in order to reduce youth violence.

Nearly half (49%) of parents said that efforts to limit violence in the entertainment
media should be left to parents or the media industry; 37 percent said that the
government should be involved in limiting media violence.

Many parents took action in the weeks following Columbine to further limit their
children’s exposure to media violence:

Approximately one-quarter of all parents say they placed new limitations on their
children’s TV (23%) or movie (25%) viewing habits.

Nineteen percent of all parents put new restrictions on access to computer or
video games their chuld was allowed to play.

Sixteen percent of all parents further restricted the music their child is allowed to
listen to.

One in ten parents put new restrictions on their child’s use of the Internet.

» Parents of younger children (K-3) were more likely to report setting new
restrictions on media exposure.
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A M. Tuesday, August 17, 1999 Amy Weitz, 650-854-3400, ext. 211
Vemae Graham, 510-763-2444, ext. 129

New TV and Radio Ad Campaign to Hel
Parents Talk with Their Children About Violence

Ady Feature Call to Action by President Clinton; Top Network and Cable TV
Stations to Premier Ads During “Family Hour” — Wednesday, August 18th

Nationwide Survey Finds Columbine Springboard for
Family Conversations about Wide Range of Issues

WASHINGTON, D.C. -- In the aftermath of the Columbine High School shooting in
Colorado, a new TV and radio public service ad campaign aimed at helping parents talk with

their children about violence was announced today by the Kaiser Family Foundation, Children
Now and the Ad Council.

The ads encourage parents to call for a free booklet that can help them talk with their kids
about violence and other sensitive issues. They are the latest component of the “Talking With
Kids About Tough Issues” campaign, a national effort to encourage earlier and more frequent
parent-child communication. The new ads end with a call to action by President Clinton.

The new ads grew out of discussions at the White House Strategy Session on Children,
Violence and Responsibility, held three weeks after the Columbine incident. Many of the
major TV network and cable channels plan to run the ads for the first time on the same
day, Wednesday, August 18", during the family hour of 8:00 ~ 9:00 p.m. The stations
include ABC, CBS, NBC, WB, A&E, FOX, FOX Family, Animal Planet, Comedy
Central, Discovery Channel, Discovery Digi-ncts, FASTV, Headline News, the History
Channel, the Learning Channel, Lifetime, MTV, TBS, TNT, TV Land, UPN, and VH-1.
According to the Ad Council, such a coordinated effort is unprecedented. In addition, the
national Association of Broadcasters and Cable Association of Broadcasters will include the
new ads as part of their monthly rotation. (ADDITIONAL STATIONS MAY BE ADDED)

“T applaud the Kaiser Family Foundation, Children Now and the Ad Council for putting this
effort together to help parents, and the TV networks for providing the necessary exposure to
make it effective,” President Clinton said today at a White House event announcing the
release of the ads. “At a time when many parents feel under siege, this campaign will support

parents by helping them talk with their kids about violence and other tough 1ssues they
confront in their everyday Jlives.”

The ads, produced for the “Talking With Kids” campaign by the J. Walter Thompson ad

agency, feature children between ages 8 and 13 speaking un-scripted about their concerns and
tears regarding violence.

(more)
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New Survey Shows What Families Talked About After Columbine

The ads are being released in conjunction with a new nationwide survey of parents of children
in grades K-12 conducted in the weeks following Columbine. Talking With Kids

About Violence: A National Survey of Parents is the latest in a series of surveys on parent-
child communication conducted by the Kaiser Family Foundation and Children Now. It
found that nearly eight in 10 parents spoke with their children about the incident and that

more than 90 percent of those parents felt good about having the conversations with their
children.

Of those parents who spoke to their children about Columbine, 83 percent talked about the
importance of letting adults know if they think someone might be planning a violent act, 69

percent discussed what to do if someone brings guns to school, and 65 percent talked about
how to handle a violent situation.

But the survey also found that Columbine served as a springboard for family conversations
about a broad set of issues in addition to guns in school. The other issues parents talked with
their kids about most was how students treat one another at school (87%); followed by how to
handle peer pressure (72%); how their own child fit in at school (53%); death, grief and how
to deal with loss (53%); and what their child sees or does on the Internet (32%).

“Tragedies such as Columbine shouldn’t be the only catalyst for parents to talk with their
children about violence and other tough issues,” said Drew Altman, president of the Kaiser
Family Foundation in Menlo Park, California. ‘“Parents also need to take advantage of
everyday opportunities to connect with their kids on sensitive topics.”

“When the Colorado tragedy forced parents to jump into difficult conversations with their
children about violence, many realized it was hard to do,” said Lois Salisbury, president of
Children Now, based in Qakland, California. “The Talking With Kids campaign offers
practical guidance in starting and deepening these important conversations. But more
importantly, the campaign reminds parents that the most effective family communication
about violence and other tough issues begins early and happen often.”

A free booklet for parents on how to talk about violence is promoted in the ads and is
available at www talkingwithkids.org or by calling 1-800-CHILD44.

Methodology

The Talking With Kids About Violence survey was designed by researchers at the Kaiser

Family Foundation and Princeton Survey Research Associates. A national random sample of

604 parents with children enrolled in grades Kindergarten through 12 were interviewed. All
interviewing was conducted between May 12-24, 1999. The overall margin of sampling error

for results based on the total sample of 604 parents is plus or minus 5 percentage points. .

The Kaiser Family Foundation, based in Menlo Park, California, is a national health care
philanthropy and not associated with Kaiser Permanente. Children Now, based in Oakland,
California, is a non-partisan voice for America’s children.
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SHINE (Seeking Harmony In Neighborhoods Evervday) is a national education pragram that nses outlets like music. art, and technalogy 1o reduce violenc

SHINE.EXCITE.COM OVERVIEW

SHINE is a national education program that uses outlets like
music, art and technology to give young people the skills they

Seeklng hﬂ[m[]ny In+ nﬂlghhﬂfhﬂﬂds EVBWday need to reduce violence, celebrate diversity and increase their

www shine excite.

Alan Rambam, Founder

Honorary Board Members

Benjamin Bratt, Actor

Jill Cunniff, Musician

Kate Dillon, Modef

Lew Eisenberg, Port Authority
Congressman James Greenwood
Tommy Hiltiger, Designer
Grant Hill, NBA Athlete
Betsey Johnson, Designer
Richard Kind, Actor

Joel Krasnove, Nickelodeon
Senator Frank S. Lautenberg
Judy McGrath, MTV
Cangressiman Bob Menendez
Scottie Pippen, NBA Athlete
Fred Siegel, Excite

Kevin Spacey, Actor

Dick Robinson, Scholastic

M. Night Shyamalan, Director

Russell Simmons, DefJam/One World

Lisa Simpson, SONY
Senator Olympia Snowe
Senator Robert Torricell
Denzel Washington, Actor

Education Advisory Board

Paul Bartick, PhD

Kevin Hawley, M.S.W.
Valeria Lovelace, PhD
John Pollock, PhD

Beth Saltzman, M.S.W.
Eric Weinstemn, M.S.W.
Pedro Cordero, ACS

self-esteem. SHINE has already secured close to $10 miliion
dollars in in-kind/direct donations from some of the icons of
today's youth culture towards a national campaign against youth
violence.

The cornerstone of this campaign is a partnership with Excite @Home to create
the largest aggregated youth content area on-line that allows young people to
express themselves in their own voice about the issues affecting them today and
learn how to channel their energies into positive outlets instead of violent
behavior. This youth supplied content will be combined with timely information
and participation from the education, entertainment, art, and fashion community,
all centered around providing young people with the life skills of cultural
harmony, self-esteem and nonviolence. Excite currently has 1 million teens a
day in its chat room and over 77 million daily page views.

The www.shine.excite.com web site will include a Nickelodeon animation area
and in-school education program, Universal/Polygram music lounge, School of
Visual Arts (SVA) animation gallery and mentorship program, and Tommy
Hilfiger nonviolence art and rap gallery. The new site will also include ongoing
nonviolence summits and daily columns written by students from around the
country on a variety of issues such as violence, racism, self-esteem and unity.

We would like to work together with the Administration to leverage the visibility
of SHINE’s on-line efforts and initiate a more formal web strategy to execute
for teachers and students to involve them first hand with the One America
Initiative and access information on youth violence, cultural diversity, and related
Federal Agencies such as the DOJ, DHJ, UIDDP, DOE, etc.

SHINE is a solutions program that reaches 14 million young people a month
with a 58 % - 93% success rate combining standard education efforts with
nontraditional media efforts.The SHINE campaign against violence will be
supported by a broadcast advertising program that includes 82 million
impressions on MTV and 120 million i impressions on Nickelodeon and in-
school advertising that includes | I8 million in-school impressions within
Scholastic’s Teen Network of in-school publications.

SHINE is not only creating a fresh new education effort, but also shifting the
paradigm of media orientation away from Nintendo and South Park toward
programming that is involving and accepting of the specific ethnic backgrounds,
interests, and tastes of young people while maintaining a “cool” and “hip”
identity. SHINE is also recognized by the President’s Initiative on Race as a
Promising Practice for the Future of America.

SHINE has been described by Dick Robinson, President of Scholastic as
“MTV meets Sesame Street”, and our corporate supporters are a who’s who of
today’s youth culture including Sony, Tommy Hilfiger, Time Warner, Sears,
MTV, and Nickelodeon. To date SHINE has received the support of hundreds
of celebrities from all walks of life including Katie Couric, Oliver Stone,
President George Bush, Senator Edward Kennedy, Cindy
Crawford, Sean “Puffy” Combs, Russell Simmons, Betsey
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coverage on SHINE has inciuded CNBC’s Hardball, New Y ork Magazme NBC’s Today New York,
FOX National News, CNN, Ladies Home Journal and Teen P¢ople '

Excite@Home (Nasdaq: ATHM) is a global media company based m"Redwood City, Calif. Through
the company's narrow band portal, Excite (www .excite.com), and broxdband services, @Home and
@Work, the company uniquely offers consumers content and intera#five services across both narrow
band and broadband, and advertisers highly targeted marketing so]gglnons across all platforms of
delivery. The company combines the Excite brand - one of the’be own names on the Internet with
70 percent recognition among Web users and 28 million reglster&%ers;- with @Home's broad
distribution, a worldwide footprint of more than 65 million cable syto deliver on its vision of "All

Band, All Device, All the Time." for” \
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ryday} is a national education program that uses outlets like music, art, and technology to reduce viclence.

SHINE {Seeking Harmony In Neighborhoods Ev

Etyeves, et

seeking-harmony-in+neighborhoods - everyday —
Www.shine excite com
August 9, 1999

Irene Bueno
Alan Rambaim, Founcler Special Assistant to the President
For Domestic Policy
The White House

Honorary Board Members ——y/ chington, DC 20502

Benjamm Bratt, Actor
Jill Cunnift, Musician Dear Irene Bueno,
Kate Dillon, Model

Lew Eisenberg, Port Authority
Congressman James Greenwood
Tommy Hilfiger, Designer

SHINE is a national education effort that uses outlets like music, art and
technology to give young people the skills they need to reduce violence,
celebrate diversity and increase their self-esteem. SHINE has already secured

Grant Hill. NBA Athlete close to $10 million dollars in in-kind/direct donations from some of the icons

Betsey Johnson, Designer of today's youth culture towards a national campaign against youth violence. 1

Richard Kind. Actor firmly believe that this is only the beginning.

Joel Krasnove, Nickelodeon L .

Senator Frank S, Lautenberg There are a number of ways that we feel the Administration and SHINE can

Judy McGrath, MTV mutually benefit from the announcement and execution of such a profound

Congressman Bob Menendez endeavor. Below are two specific requests of the Administration that we at

Scoltie Pippen, NBA Athlete SHINE believe will guarantee a successful joint venture.

Fred Siegel, Excile

Kevin Spacey, Actor * In early September we would like to hold a joint press conference at the White

Dick Robinson, Scholastic House to announce this innovative $10 million dollar campaign to reduce

M. Night Shyamalan, Dircctor violence, celebrate the diversity of our nation, and to recognize the commitment

Russell Simmons, DefJam/One World  Of our corporate citizens in making those two objectives national priorities. This

Lisa Simpson, SONY is a tremendous opportunity for the Administration to illustrate a proactive effort

Senator Olympia Snowe that 1s primarily privately funded. On hand for the announcement we could have

Senator Robert Torricell the President's/CEO's of Excite, Tommy Hilfiger, Sony, Scholastic, Sears, MTV,

Denzel Washington, Actor Nickelodeon and Universal/Def Jam, and other corporate partners.

Education Advisory Board * We would like the Administration to consider a pledge to match the private
funds SHINE has already raised. The matching funds would be used to create

Paul Bartick, PhD an internet based SHINE Anti-Violence Network at schools nationwide. These

Kevin Hawley, M.S.W. groups will empower students to become active participants in the campaign for

Valeria Lovelace, PhD solutions to school violence. The SHINE Anti-Violence Network would:

John Pollock, PhD

Beth Saltzman, M.S.W. - Be a mandatory activity for students who are placed in detentions or in-

Eric Weinstein, M.S.W. school suspensions. In many situations the current practice for these

Pedro Cordero, ACS students does not offer an educational solutions based activity.

- Operate as an extracurricular activity for middle and high school students.
- Be introduced as part of health, technology and art classes in both
elementary and secondary schools.
- Encourage students to communicate on-line about the issues affecting them
today, initiate community based programs and activities in their
neighborhoods, organize mentoring and peer mediation programs, and learn
about conflict resolution, anger management and mediation.
._ ) ‘
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To start the program /v/ve would make a SHINE Anti-Violence Network@ d Action Kit
available to students nationwide. Once the students get started all of the epoﬂrmﬁyackmg of the
individual members of the SHINE Anti-Violence Network will be orchestrated ¢ through / J
SHINE’s website. The SHINE website is already on its way to becoming the largest aggregat d _youth
content area on- “line that allows young people to express themselves in their own voice about the issugs
affectin hem today and learn how-to channel their energies into positive outlets instead of violent
behavior. The website will now be home to every student or nonprofit group that is orchestrating
something positive in their school or community to fight violence. Through thrs website students,
parents and teachers will be able to discuss solt?rons ‘access mformatlon and | Jom together to fight
youth violence. ‘é

A financial commitment from the AdmlmstratxonrN empower SH i fully fund this effort and
provide SHINE with the administrative and techm\al resources and*wtten materials necessary to
execute this project. In addition, we are suggestipg to extend thrspaegtam to include a partnership with
the Motion Pictures Association (MPA) to‘includ nformatlofr on the SHINE Antr Violence Network
on movie pages and during the previews att at10nw1de T nded partnershrp with the
MPA and private sector could also be used to-leyerage the!ad itionalfgnds necessary to execute this

effort. / /‘ f\y’ \

If you need additional lnfonnatlosrl pleas our websrt at W\\/w sﬁr'";;?te org. Our time for a
decision from the Admlmstratron!ils qura limiYéd as we are moving forward with an official

announcement of this campaign inga ber when the new SHINE.Excite site launches. Your
assistance in making SHINE a pric'irityufor“ ie Administration's consideration is greatly appreciated.

Regaxls, /
—— ‘*._. . " “\.\-‘.

Alan Rambam
Founder







SHINE {Seeking Harmony in Neighborhoods Everyday} is a national education program that uses outlets like music, art, and technology to reduce violence.
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Program Funding Detail - Year One

* Packaging, wnting, production and distribution of in-school
SHINE Anti-Violence Kits and Handbooks to 40,000 schools

@ $25 per school. $ 1,000,000
* YWCA/YMCA, Boys & Girls Clubs, and children’s services
distribution to the group home population in the top 10 markets. 125,000

* Additional funding for the SHINE website to cover the costs
associated with the:
- Hiring of an Assistant New Media Director, two Internet
Marketing Assistants and six web designers/graphic artists to
accomplish a variety of tasks including the following:
* Daily loading of student images to the site.
* Gathering of educational information for the site
* Building a database of successful U.S. programs that are
combating youth violence.
* Management of additional student content/recording
* Management and training of on-line student mentors 460,000
* Hiring of five MSW’s (Master of Social Work) to provide interim
counseling to students who visit or email the SHINE website. 225,000

* Funding for a SHINE college mentor initiative to encourage college
students nationwide to mentor school age children to assist with the
on/off line gathering of information and reporting needed to

successfully operate the SHINE Network. 125,000
* Additional funding for the Stop Violence Start Art mural paintings

to enable SHINE to paint murals in 10 cities instead of just 3. 175,000
* Hiring of additional staff to successfully manage and facilitate

the new projects: 290,000

- Two education assistants

- Two outreach assistants

- Volunteer/Outreach Manager
- Director of Teacher Training

* Equipment for all new staff to include 14 IMAC computers, 8 PC’s,

all network and support equipment. 125,000

* Administration and other general operating support expenses to

increase office size and project outreach efforts. 125,000
$ 2,650,000

A
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Professional Ba

Jeff Bleich is the managing partner for the San Francisco ofi... .. avAULEET,
Tolles & Olson LLP. He received his undergraduate degres magna cum laude from Amherst
College in 1983, and a masters degree in public policy fram Harvard University in 1986,
graduating with highest honors. Mr. Bleich attended the University of California at Berkeley
(Boalt Hall) School of Law, graduating in 1989, again with highest honors, where he served as
Edjtor-in-Chief of the California Law Review, After graduating from law schoo], Mr. Bleich
clerked for Judge Abper J, Mikva of the U.S. Conrt of Appeals far the D.C. Circuit, Chief
Justice William H. Rehnquist of the U.S. Supreme Court, and Judge Howard M. Holtzwnam of
the Iran-U.S. Claims Tribunal at The Hague. He joined Munger, Tolles & Olson LLP in
1992, and became a litigation partuer in the firm in December 1995,

Throughout his career, Mr. Bleich has devoted a substantial portion of his
practice to giving pro bono assistance to indigent persons. In addition to hapdling dozens of
individual matters, Mr. Bleich served as counsel to a class of homeless individuals in San
Francisco challenging that city’s anti-homeless laws. M. Bleich has also represented several
prisoners at the request of the Ninth Circuit Court of Appeals and the Northemn District of
California. He has represented the Service Members Legal Defense Fund in, challenging the
discharge of 2 gay servicemember, Lt. Paul Thomasson, He also assisted the prosecutor’s
office in the War Crimes Tribunal for the former-Yugoslavia in prosecuring crimes against
humanity, He has appeared before the United States Supreme Conrt on behalf of the ABA in
defending the rights of immigrants against recent reform measures, and has assisted in two
successful voting rights cases before the Court. Most r » he served as counsel for the

- California Teachers' Association in successfully defending several state affirmative action
statutes against a challenge by former Governor Pete Wilson and U.C. Regent Ward Connerly.
|

Mr. Bleich’s practice focuses principally on media and communications law
issues, in which he represents numerous mgedia outlets, high technology companies, and global
comumnications networks, In addition, Mr. Bleich is an adjunct professor at the University of

California at Berkeley, where he has taught constitutional law, appellate advacacy, habeas

corpus, and international hwman rights since 1992. Mr. Bleich has Jectured at numerous state
and federal judicial conferences, and has published tvo books and over thirty articles on justice
issues. He currently serves on the Boards of Directors of the Bar Association of San

Francisco, the Lawyers’ Committee for Civil Rights, and the Legal Aid Society of San

Francisco. He is a former President of the Barristers® Club of San Francisco. In 1996 Mr.
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JEFFREY L, BLEICH

Muager, Tolles & Olson LLP
33 New Montgomery Tower, 19tk Floor
San Fragcisco, California 94105
Tel: (415) 512-4007; Fax: (415) 5124077
email:bleichjl@mto.com

EXPERIENCHE

Munger, Tolles & Olson LLP, San Francisco, California, 1992 to present

Partner: General civil litigation, with emphasis on complex litigation, appellate
practice, antitrust, media law, communications law, inmtellectual property,
interpational law.

University of California, Berkeley, California, 1993 to present
Adjunct Professor of Law: Constitutional Law (I), and upper-level seminar

courses in International Human Rights, Habeas Corpus, and Appellate
Advocacy.

Yran-U.S. Cleims Tribunal, The Hague, The Netherlands, 1991-1992
Legal Assistant to Hon. Howard Holtzmann

U.S. Supreme Court, 1990-1991
Law Clerk to Chief Justice William H.Rehnquist

U.S. Court of Appeals for D.C. Circuit, 1983-1990
Law Clerk to Chief Judge Abner J. Mikva

EDUCATION

The Hague Academy of International Law, The Hague, Netherlands
Certificate of Study, Public and Private International Law, 1993

University of California at Berkeley, Boalt Hall Schaol of Law, Berkeley, CA
1.D., 1989

Editor-in-Chief: California Law Review

Order of the Coaif

Moot Court Board

Thelen-Marrin Prize for Outstanding Stadent Writing
John Woodruff Simpson Fellow

Harvard University, John F. Kennedy School of Govermment, Cambridge, MA
M.A.,, Public Policy, 1986
John F. Kennedy Fellow
Editor-in~Chief: 7The National Debt

Ambherst College, Amherst, MA

B.A. (lnagna cum laude), Political Science, 1983
Latham Prize for Political Science
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MEMBERSHIPS

Board of Dixectors: Bar Association of San Francisco 1997-present

Board of Directors: Legal Aid Society of San Francisco 1997-present

Chair: Lawyers Committee for Civil Rights 1998-present

Board of Directors: Federal Bar Association, Sth Circuit 1996-present

Chalir: Amicus Curize Committee, American Bar Association, IR&R Section
Chair: Human Rights Committee, American Bar Association, IL&P Section
Vice-Chair: Public Education Committec, American Bar Assocation

President: Barristers Club of San Francisco 1995

Executive Commiftee: American Society of International Law, Criminal Courts
Executive Committee: International Law Association, Criminal Courts

‘Special Rapportenr: Permanent Court of Arbitration 1992-93
Member: American Inns of Court

BAR MEMBERSHIPS

California Bar Association (admitted 1989)

District of Columbia Bar Association (admitted 1991)

U.S. Supreme Conrt (admitted 1993)

U.S. Court of Appeals for the D.C. Circuit Bar (admitted 1990)
U.S. Court of Appeals for the Fourth Circuit Bar (admitted 1993)
U.S. Court of Appeals for the Ninth Circuit Bar (admitted 1994)

SELECTED HONORS AND AWARDS

1999 ACLU Pro Bono Civil Rights Advocates Award

1998 Sociery of Professional Journalists, James Madison Award

1996 ABA 20 Young Leadess of the Legal Profession

1996 University of California - Berkeley, Recent Alumnus of the Year

1996 Recipient for Munger, Tolles & Olson of ABA Pro Bono Publico Award
1996 Recipient for Munger, Tolles & Olson of State Bar President's Award

. 1995 San Francisco Barrister of the Year
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PUBLICATIONS

Bleich, Reflections on the Waning Years of the Tribunal, forthcoming in THE IRAN-
UNITED STATES CLAIMS TRIBUNAL AND THE PROCESS OF INTERNATIONAL CLAIMS
RESOLUTION (D. Caron & J. Crook, eds. (1999)).

Bleich, The International Crintnal Court: Report of the ILA Working Group On
Complementarity, 25 DENv, J. INT'L L. & PoL'Y 281 (1997).

Bleich, The International Criminal Court: Report of the ILA Working Group On
Caoperation With National Systems, 25 DENV. J. INT'L L. & PoL'Y 293 (1997).

Bleich, Miscalculating Damages: U.S, v. Bornstein and the False Claims Act, 15 S.F.
BARRIST. 14 (1995).

Bleich, Problems Facing The War Crimes Tribunal And The Need For A -Permanent
International Criminal Courr, 16 WHITTIER L. REV. 404 (1995).

Bleich, A New Direction for the Permanent Court of Arbitration, 5 LEIDEN J. INT.L. 13
(1992).

Mikva & Bleich, When Congress Overrules the Court, 79 CALIF, L. REV. 729 (1991),
Bleich, The Politics of Prison Crowding, 77 CALIF. L. REV. 1125 (1989).

Bleich, Chrome on the Range: Off-Road Vehicles on Public Lands, 15 EcoL. L.Q. 159
(1988).

M. MaORE & J. BLEICH, FROM CHILDREN To CITIZENS 1 (Springer-Verlag: New York
(1987).

Bleich, Towards An Effective Policy For Handling Dangerous Juvenile Offenders in 3
FROM CHILDREN TO CIT1ZENS (F. Hartmann ed. 1987).

Bleich, Treatment of Dangerous Juvenile Offenders, GOVERNANCE: HARV. J. OF PuUB.
PoL'y (1987). '

Olson & Bleich, Book Review: Business and Commercial Litigation in Federal Courts,"
25 S.F. ATTORNEY (Mar. 1999).

Bleich & Beske, The Supreme Court and the President, 24 S.F. ATTORNEY (Jan, 1999).
Bleich, Klaus & Beske, Courtly Manners, 24 S.F, ATTORNEY (Nov. 1998),

Bleich, Klaus & Beske, OT ‘97: About Something, 24 3.F. ATTORNEY (Sept. 1998).
Bleich, Klaus & Beske, Behind “Closed Chambers; 24 S.F. ATTORNEY (July 1998),
Bleich & Klaus, What’s Sex Gor To Do With 1It?, 24 S.F. ATTORNEY (May 1998).
Bleich & Klaus, The One Thar Gor Away, 24 S.F. ATTORNEY (Mar. 1998).

Bleich & Klaus, Hurtling Into Cyberspace, 23 S.F. ATTORNEY (Jan. 1998),

Bleich & Klaus, The Curting-Edge Court, 23 S.F. ATTORNEY (Nov. 1997).

| Bleich & Klaus, The Supreme Court Past And Present, 23 S.F. ATTORNEY (Sept. 1997).

2
N -
5 -

.
v
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Bleich & Xlaus, October Term 1996 Odds & Ends, 23 S.F. ATTORNEY (July 1997).
Bleich & Klans, Talking Ot Of School, 23 S.F. ATTORNEY (May 1997).

doo7/008

Bleich, The Supreme Court Versus The Ninth Circuit, 23 S.F. ATTORNEY (March 1957).

Bleich, The Term Ahead: Sex, Death And Talk, 22 S.F. ATTORNEY (Jan. 1997).

Bleich, What The Supreme Court Is Really Saying About Affirmative Action, 22 S.F.
ATTORNEY (Nov. 1996).

Bleich, Oral Argument, 22 S.F. Attorney (Sept. 1996).

Bleich, Waiting For The Planes To Land, 22 S.F. ATTORNEY (July 1996).
Bleich, Justices And Their Clerks, 22 S.F. ATTORNEY (May 1996).
Bleich, 7o Amicus Or Not To Amicus, 22 S.F. ATTORNEY (March 1996).
Bleich, Sexy Cases And The Supreme Court, 21 S.F. Attorney (Jan. 1996).
Bleich, Odds And Ends, 21 S.F. ATTORNEY (Nov. 1995).

Bleich, The 1994-95 Term In Review: "We Have Altered The Playing Field, " 21 S.F.

ATTORNEY (Sept. 1995).

Bleich, Televising The Supreme Court, 21 S.F. ATTORNEY (July 1995).

Bleich, The Making Of Good, Bad, And Ugly Supmne Court Decisions, 21 S.F.
ATTORNEY (May 1995).

Bleich, Race On The Court's Agenda, 21 S.F. ATTORNEY (March 1995).
Bleich, Less Is More, 20 S.F. ATTORNEY (Jan. 1995).

Rleich, Justice Breyer, 20 S.F. ATTORNEY (Nov. 1994).

Bleich, The Termt That Wasn't, 20 S.F. ATTORNEY (Sept. 1954).

Bleich, Justices And Retirement, 20 S.F. ATTOitNEY (July 1994).

Bleich, Justice Blackimun And The Eighth Amendmerg, 20 S.F. ATTORNEY (May 1994).

Bleich, Oral Arguments At The Supreme Court, 20 S.F. ATTORNEY (March 1994).
Bleich, The U.S. Supreme Court [993, 19 S.F. ATTORNEY (Jan. 1994).

Bleich, Forum for Challenging The Jurisdiction Of The War Crimes Tribunal (Office of

the Prosecutor 1995).

SELECTED LECTURES

1997)

Asmerican Bar Association, Appellate Justices Section, Habeas Corpus Reform (Jamnary

Harvard Law School, The New Rule Jurisprudence of the United States Supreme Court
(Fat;ulty Lecture, December 1996)

"‘*‘1 "Harvard UmVermty, Kennedy School of Government, The Political Impact of Impact
Ldzgazran (Faculty Lecture, December 1996)

£

S
L
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Ninth Circuit Court of Appeals Appellate Judicial Conference, The U.S. Supreme
Court's Habeas Corpus Jurisprudence (September 1995)

Hastings College of the Law, The Supreme Court's Recent Jurisprudence (July 1994)
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Peggy Conlon
REMARKS

Thank you. I'd like to thank the First Lady, President
Clinton and his cabinet - - notably Attorney General Janet
Reno and Secretary Riley for their tremendous commitment
to reducing youth violence in America. You have inspired
the Ad Council, the media and countless others to unite and

mobilize toward a common goal - helping our kids feel safe.

On May 3rd, one week after the tragedy of Columbine High
School, the Ad Council had the honor of being received at
The White House by the First Lady. It was then that the First
Lady challenged us to use our energy and resources to
mount a national campaign against violence for youth. We
left that meeting inspired, and prepared to galvanize the

non-profit, foundation and media communities. One week
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later at the White House Strategy Session on Children,
Violence and Responsibility we joined with our partners
The Kaiser Family Foundation and Children Now to
announce our plans to create the “Talk With Your Kids

About Violence” campaign that is being unveiled today.

The campaign is a landmark in terms of creativity, ingenuity
and collaboration. To make “Talk with Your Kids About
Violence” a success, we need the support of the media. As
look out in the audience today I see so many familiar faces
and friends of the Ad Council. Iwant to thank each of you
that are here today. Quite honestly, I am in awe of the
media’s commitment to this initiative. Bottom lines have

been set aside to help our nation’s kids and families.
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This list of over two dozen participating media
organizations that have donated the time to air this PSAs is
impressive. And they include -

ABC, CBS, NBC, FOX, WB, UPN and Univision. A&E,
The History Channel, CNN, CNN Headline News,

CNN Airport Network, TBS SuperStation, TNT,
Discovery Channel, TLC, Animal Planet, Travel Channel,
Discovery Digital Networks, BET, Comedy Central,
Country Music Television, The Nashville Network,

FOX Family Channel, Lifetime, MTV, VH-1,
Nickelodeon/Nick at Nite, and TV Land. FasTV.com will

also provide the spot on demand.

In addition, The National Association of Broadcasters and
Showtime Networks will distribute the PSAs through

satellite feeds.

.04



68-16-99

17:088 ADVERTISING COUNCIL ID=2128677422

Amazing, isn't it. The industry’s support will help increase
awareness of the campaign and get important conversations
started. As an industry we must stand together to respond

to these senseless tragedies - you have done just that and we

thank you.

Again, [ would like to thank President Clinton and the First
Lady for their continued support of the Ad Council and our
mission. Your support, coupled with the media’s
unsurpassed commitment, has and will continue to make

this country a safer place for our children.

Now, it is my pleasure to introduce Drew Altman, President

and CEO of the Kaiser Family Foundation.
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MEMORANDUX
To: Tom Frc:t;g
From: Jobn Fit}.i

Date: Tuly 18, 1
Subject: ShoW\es )

\ .

As we discussed on the

Association of Theatre 1
possible appearance as ;
in Las Vegas. The atta. |

!
Could you check to sex

submit a more formal

The theartre owners aj
to the industry and th. -
forum to continue the
partnership of respor
voluntary rating syste
and exhibition provic

Thank you for your 2

Cc: Milt Morrz, She
Bill Kartozia:
Mary Ann C

P
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July 15, 1999

TO: John Fit}
FROM: Mary A

RE: ShoWs

DESCRIPTION:

As the largest motk
convention gathers }
representatives fror.
complex in Las Ve;
wide assortment ot
that pay tribute t
bright new ideas b

Last years event's
Miramax and Nex
The Coca Cola &
Catherine Zeta ]

Attendees:

Attendees are E
CINEPLEX, CIN
the United State:
world.

Opening Ceremo:
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