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State Oiiio City Akron 
C'oiKaol JCMY Ir.uaii Program Mnuun\ lUisincss hiculnii'.)! 

lJusiiicss OwiK'i- luklie Amiiion.s and M i n o i i l y liusiiuss liKut)ai()r ItiiiUl Mil l ion 

Dollar liiisiiics.s 

".Akron '.s M i n o r i t y liii.siiicss inc i tha lo r he lped mc h n mnc a ^c i l - l auy i i i mu i 

.s('/f-iiui(Ic l)usiiiessniari " 
- l-jltlic AiiiiilDiis. Owner. ( 'oiltei)ii>nrnr\-Ueii, n-iil n HI-, 

Mr. I'ddic Amnions, owiici of Conicnipoiary Kcnovaiions, <i mowing coiistmccoi) 

company spcciali/Jiig in reliofitting and remodeling buildiiii; micnois and extcnorb, is a 

self-made businessman and a succc-̂ .s story of Akron's Minority Ikismcss Inciihator 

program During the 1980s, Mr. Amnions was involved in..several liuildmg con.stiaction 

and renovation projects that culminated with a seven-unit apartnicnl building icnovatioii in 

1987 In 1990, iiis company was contracted to remodel the building where the mcubaioi 

was housed. After compleling this iMoject, he rented a suiie trom ihe nicubaioi prouiam 

10 house his business tor aboul a year fjuring his leiiiHC ilicre ( oniciiipoiat\ 

Kenovalions giossed an average of S4()U.()0() lo %(m OUO a veai Mi AimnoiiN aUo 

benefited from having olliei lifelong enlrcpieneiii s as Ins neiL'.liltui ^ m \\w iiKLihaUH 

|)iograni This self-iaiighi niair P6/(b)(6) |\^.!- ^'t'^' r' |i.•h;l^^ Ins 

warclioiise jiisi after one year wuh llic jji ogi am I oti.u roiiu:iii|)oi ai \ K.-iui^ aiioii> 

grosses an avei aii,e of 1> I million a year Mr ,Animoiis.[^ ..f5.{(̂ |H6) J 
pgy^ -̂g"" married wiHi llnec; children and has l i \cJ m A I - I U M (")iiio all I.' VL-HN 

of his llie 1 ie can he eontacled a t [ " P6/(b)(6) J'i"^i loeaicd oHj P6/(b)(6) 

f P6/(b)(6) 

Stale Ohio C'ily Akri>n 
Conlacl Kevin Stewaii I'rogram l ainilv Lo;iii Progiam 

Painily l-oan Piogiain helps Linda Motley Jiijis ' t ' Work, College, and her Cii i ldiei i 

hy Helping her AlTord a New Cat 

"If the. loan had not conic throuj^h, my dauyhlcr nin'hi not have been ah/c lo 

}:^o to scliool. " 
- I.nuln \l,iilev. < ii/lcy,c ylndeiil. Sccienu v iiml ^my.lr r llirce 

Linda Mollcy is a 40 vcai old single molhei wiih 2 daiiglueis ;iiul I son She is a 

Secietaiy Ibi the IJnivei sitv oC Akron's Adniissions DcpariMK MI ,IIUI I-> .il.-.*. .i sii.d^ iii MK' 

expects to earn her Bachelors ofScieiiee in ( onimuiiKaiions in ilu- wai Jmi: alon- \ \ i i l i 

hci youngest daugliiei" rom, who is alst) a si/igle inoilici MIKKHI; : ( n.n .hr-n.^ i lu , 

have kept there Inisy lives mgt^iei jn- lelvmg on I nula s IK'\>, V;II V. hul: AK- '.V.is .,^!- !,• 

puicha.se after leceivinLi P6/(b)(6) "j l romihe 1 ainily Loan Piogiani I h,s loan Nsas 

approved alter Linda had used an| P6/(b)(6) "|loan from ihe piogram lo lis hei old .ai 

only lo fnid oul thai il needed a new engine a year laiei fhe new e,n allovss hoih ol ilu-m 



improvement products direclly to iiomeowners. UTLP gave him the encouiageiiieiu and 
the much needed exposure to others in business for him lo venture oul on his own 

Darold Fountain is a Howard Universily graduate and President of Superior I iome 
improvement Cenler His business is localed on 710 Kensington Avenue in Bull^alo, New 
York ] 42 1 S He lias lived in Bulfalo for i 3 years and can be reached at (7 16) S.'̂ i 1 -1 1 GO 
or dibunI(ajapp0IIo3 COm 
State New York City Bulfalo 

Conlacl Paula Rosiier Program Mayor's Imjiact Team 

Vear Est. 1997 

Sisler Mary Augusta Kaiser and 250 licsidciKs work with the Mayor's Impact I earn 
lo Make a Difference in llieii Coiiimuiiity 

"I'hc MI'/ has y.cncraic(l hope and iiiolivaiion dinl h<r^ made ,i MI-JIIII^ din 

iinpaci on the nciy^lihorhood. 

- S i s lc i \ l i i r \ k i i i . M ' i . S.S/. I ' l i r i ' - l i I l i e I . - , , / , / / , / , , / . . , / .^w... 

.Sl \/<(; r s <;/ So/vvMi \ ( 'hur( ll 

•fhe Mayor's Impact Team (MIT) has woiked with Sisier Mai\ '\ugiisi:i and ih -̂ ̂ '-o 
memlier Reed Street and Ten Adjoining Sireets Waicli Ct)miniiiee lo cle.in up MI.XMS and 
vacant lots, lo gel abandoned cars towed away, and to gel housing dcmoliiion pio|ccis in 
their neighborhood compleied Sister Mary Augusta is a woman ol'unlinmed enei uv and a 
person dedicated to improving the qualily of life of |)eople The Ml ! relies on her and llie 
Watch Committee to gauge the needs oftheir coinmunity and leverage I lUIJ and city 
resources into the neighboriiood In fact, the group has enjoyed many successes i lie 
Watch Committee lias: 

leveraged CDBG funds from tlie city; 
persuaded KMART to open an outlet in their neighborhood; 
worked with the MI L to get streets paved and new sidewalks laid in ihen communily. 

• reduced drug dealing and prostitution activities in their area and lecenilv opened a home 
for former prostitutes and young women at risk for piosiiluiion I he Ml I is xvorkin-
with them by doing outreach (while they are on ihe siieei doing Ml 1 ^^ol k ) ,is IIK-
occasion arises by lel'ernng vouiig women lo the home called I l<^ (I e:i< Inn- an.l 
Restoring Youtli), and 

• lomed others in eslablishing a community garden m the iieigliboi lu)oJ 

i iie Ml'f has given the |)eople of lliis cential cily new ho|)e Residenls aie IIO\N 

determined lo keep the area clean fhey see the dilferencc the Ml I has made Since 
many ofthc dilapidated iiouses liave l)eeii deinoiislied, oliiers aie fixing up ihen houses 
Smce Sister Mary August involved the children m clean up and m planiiiig ^o\^ers. ihe 
children will not let anyone touch the flowers and feel the need to ie|)oi i when anyone 
litters In short, tiie MIT lias generated hope and motivation and has made a sigmlicani 
impact on the neighboriiood 
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G E N E R A L M I L L S , INC. 
Number One General Mills Boulevard 

P.O.Box 1113 > 
Minneapolis, Minnesota 55440 

FAX: 612/764-2999 

TO: Lisa Green 

COMPANY: National Economic Council 

FAX: 202/456-2223 

FROM: Austin P. Sullivan, Jr. 

PHONE: 612/764-7264 

DATE: June 9, 1999 

PAGES (including cover sheet): 12 

MESSAGE: 

Lisa: Here are a couple of pieces of infomiation about Siyeza. I am overnighting additional materials to 
you. 

Please contact Dee Thiemann at (612)764-7362 regarding problems with this transmî ion. 

This FAX contains CONFIDENTIAL INFORMATION intended only for the use ofthe addressee(s) named 
above. If you are not the intended recipient of this facsimile, or the employee or agent responsible for 
delivering it to the intended recipient, you are hereby notified that any dissemination or copying of this 
facsimile ts strictly prohibited. If you have received this FAX in error, please immediately notify us by 
telephone and return the original FAX to ns at the above address via the U.S. Postal Service. Thank you. 

_QENERAL MILLS. INC.. Number One General Mills BojuiieyaiÂ MJjmeaP.oiis, Minnesota 55426 
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Contacts: Tom Johnson, General Mills (612) 540-2531 
Alfred Babington-Johnson, Stairstep, Inc. (612) 377-6321 -
Angela Smith, Glory Foods (770) 987-8196 
Wendy Raway, U.S. Bancorp (612)973-2429 

Stairstep, Inc., of Minneapolis and Ohio Company 
to Create $4 Million Plant in North Minneapolis 
General Mills and First Bank Provide Financial Backing 

MINNEAPOLIS, Minn.—Stairstep, Inc., of Minneapolis, Glory Foods of Ohio, 

General Mills and First Bank, both of Minneapolis, today jointly announced an alliance to 

form a $4 miUion frozen food manufacturing facility to be located in north Minneapolis. 

Glory Foods, a Columbus, Ohio, company specializing in Southern-style food 

products. Stairstep, Inc., General Mills and First Bank of Minneapolis together have 

provided financing to create Siyeza, Inc., located at 1000 Humboldt Avenue North. 

Siyeza will manufacture for Glory Foods prepared frozen foods under the brand name 

"Glory Foods Southem Selections." The company plans to introduce such dishes as 

turkey and gravy with com bread dressing and seasoned collard greens in southeastem 

grocery stores by January 1998. 

"Not only are we bringing industry into the north MinneaiJoUs neighborhood, 

we're bringing hope and a greater sense of community as well as ownership 

opportumties," said Alfred Babington-Johnson, who will serve as Siyeza's chamnan of 

the board. Babington-Johnson also serves as president of the Stairstep, Inc., the 

Minneapolis organization which served as the catalyst in bringing together Glory Foods, 

General Mills, and First Bank. 

-More-

CIS) 
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Siyeza/page 2 

Siyeza, (pronounced SEE-AY-ZUH) a South African term which means "we're 

coming," hopes to fill 32 positions by December 1997 and expects to fi l l 145 additional 

jobs over the next five years. Employees will be provided opportunities to become part 

owners ofthe company. 

Babington-Johnson contacted Glory Foods President Bill Williams a year ago 

with an invitation to work together, and from there the idea of producing a line of 

Southem-style frozen foods was initiated. Through his work for the Stairstep Foundation, 

Babington-Johnson also secured an early commitment from General Mills to assist the 

organization in bringing jobs to the north Minneapolis neighborhood. As a result, General 

Mills contributed a $1.5 million no-interest loan. Glory Foods contributed $1.5 million; 

through its community development corporation. First Bank financed the start-up costs 

through the purchase of $1.2 million in preferred stock in Siyeza; and Stairstep, Inc., 

supplied the remainder. 

"Investing in the community is a top priority at General Mills, and we are pleased 

to be a partner in helping to create industry and jobs in the north Mitmeapolis 

neighborhood," said General Mills chafrman and CEO Steve Sanger. "Through 

innovative contributions of both expertise and fmancial capital from corporate and non­

profit sources, we have designed an effective model for inner-city investment," 

In addition to its financial contribution. General Mills provided hundreds of hours 

of consulting in the areas of business planning, market research,'legal, engineering, 

product and packaging development, and manufacturing. 

John F. Grundhofer, president and CEO of U.S. Bancorp, the bank holding 

company that operates the First Banks, said, "We are honored and privileged to be part of 

this unique partnership. Siyeza brings together the strengths of each participating 

organization—Stairstep for its commitment to creating progress and providing 

empowerment to the African-American community; Glory Foods for its entrepreneurial 

-More-
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Siyeza/page 3 

spirit and sound business management; and General Mills and First Bank, both successful 

Minnesota-based companies tliat care about the communities where they do business." 

First Bank played a critical role by creating a custom financial package to help finance 

the project through its purchase of $1.2 million in Siyeza preferred stock rather tlian 

providing a typical business loan. The company felt that an equity investment would help 

minimize the debt load for Siyeza and give them more cash to invest badk into the 

company. 

Glory Foods will market and distribute the line of seven frozen entrees and five 

frozen side dishes. Bill Williams will serve as the president of Siyeza. 

"Focus groups, food experts and families all have given our meals high marks for 

taste and convenience. We're confident we'll fill a growing niche in the frozen foods 

category," Williams said. 

Williams, a graduate of the Culinary Institute of America in Hyde Park, N.Y., and 

three partners founded Glory Foods in 1989. After devoting three years to product 

development, Glory Foods began distributing its Ime of pre-seasoned Southem-style 

canned vegetables in 1992. Glory Foods was selected as "Emerging Company of the 

Year" for 1996 by Black Enterprise magazine. 

-30-
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Inner-City jobs'^?^^ 
Economic development and Kings dream 
Minnesota has never seen a plant 

opening ceremony as exuberant as 
Monday's in north Minneapolis. It had 
an African-American focus, strong reli­
gious roots, a spirited gospel choir in 
colorful garb, lots of humor, remarks 
by corporate executives — and a 
promise of 150 to 175 inner-city man­
ufacturing jobs. When ministers in the 
largely black audience were invited to 
come forward for the invocation, at 
least a dozen did. Later, Steve Sanger, 
head of General Mills, said he had 
attended many plant openings, but 
"never a thing quite like this." 

The plant, named Siyeza (for "We're 
coming"), opened as a result of Sang­
er's and General Mills' commitment to 
the black community and the inner 
city. The company provided a $1.5 
million no-interest loan, and Sanger 
also recruited U,S. Bancorp's John 
Grundhofer, whose company made an 
equity investment of $1.2 million in 
preferred stock, a nontraditional form 
of community involvement. Finally. 
$1.5 million came from Bill Williams, 
head of Glory Foods, an Ohio canned 
soul-food firm. Siyeza will produce fro­
zen meals for Glory Foods. 

Siyeza is the third corporate part­
nership for a black Twin Cities group 
named Stairstep. The eariier partners 
are Dairy Queen and Team Tfres Plus. 
Black investors started Stairstep, head­
ed by Alfred Babington-Johnson. Its 
goal is irmer-city businesses providing 
jobs and opportunity for blacks. 

Appropriately, the event took place 
on tlie Martin Luther King Jr. holiday, 
80 it was able to link the Rev. King s 
dream with Siyeza's economic devel­
opment and jobs. Sanger and Babing­
ton-Johnson each said that Siyeza has 
the potential to be a model for similar • 
cooperation in cities across America, 
as well as a source of pride for the 
Twin Cities. 

In fact, Glory Foods' Williams said 
he started with some skepticism, but 
as negotiations unfolded with General 
Mills and U,S. Bancorp., and as he got 
to know Stairstep officials, he became 
enthusiastic and concluded, "This is 
the finest community I've ever been 
in." 

The Twin Cities celebrated King's 
birthday at numerous events, includ­
ing one attended by 2,000 people. 
While much smaller, the Siyeza open­
ing was impressive. In the audience, in 
addition to General Mills and U.S. 
Bancorp executives, were U.S. Sen. 
Rod Grams, State Sen. (and gubernato-
rial candidate) Roy Terwllliger, Univer­
sity of Minnesota Regfents Chair Wil­
liam Hogan, St. Paul Pohce Chief Wil­
Uam Finney, two City Council mem­
bers from Minneapolis and one from 
St. Paul. The SO-member choir came 
mainly from St. Paul's Living Word 
Church. Even a black farmer who 
grows greens in Mississippi was pres­
ent. The event impressively celebrated 
King's vision and how, in a north Min­
neapolis plant, it is being realized. 
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For More Information. 
Jack Sheehan, General Mills 

(612) 764-7092 

General Mills Gets National Recognition for Siyeza Food Plant in 
Minneapolis 

Minority-Ov^ned Business Made Possible by General Mills Foundation financing 

(Golden Valley, MN, May 3, 1999) - General Mills Is being praised by a nationwide 

organization of business and community leaders for its work to establish the Siyeza Foods 

Company in North Minneapolis. The award, to be presented by the Social Compact Wednesday 

in Washington, D C , is considered the Maicom Baldridge Award for corporate performance In 

emerging neighborhood markets. 

Siyeza provides a line of microwave and oven-ready frozen entrees and side dishes for 

Ohio-based Glory Foods which was named the 1996 "emerging Company ofthe Year" by Black 

Enterprise magazine. 

General Mills $1.5 million dollar interest-free loan and the lending of key marketing and 

manufacturing executives was instrumental in starting Siyeza's Southern-style frozen foods 

business. US Bancorp also stepped in with financial help, enabling Minneapolis entrepreneur 

Alfred Bat)bington-Johnson and Glory Foods co-founder William F, Williams to launch the 

company in 1998. Babington-John is currently chairman of the board. Williams is president of 

Siyeza. 

Siyeza, which means "We're Coming" in Swahili, employs 36 people. The company 

projects sales of $50 million in five years, with jobs for 150-175 people, 
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Name ofBusiness: General Mills, Inc. 
Contact Person: David Nasby, Vice President General Mills Foundation and Director of 
Community Affairs or Ellen Goldberg Luger, Associate Director General Mills 
Foundation 
Address: Number One General Mills Boulevard, Minneapolis, MN 55426 
Telephone: (612) 540-4351 or (612) 540-3686 
Fax: (612) 540-4114 
E-mail: NASBY000@MA1L.GENM1LLS.COM or LUGEROOl(alMAIL.GENMILLS.COM 

Industry sector/nature of business: Major International food company, with leading 
brands such as Cheerios, Wheaties, Yoplait, Betty Crocker and Chex. 
Type of office: Corporate Headquarters. 
Size of business: General Mills is a $6 billion dollar food company with over 10,000 
employees worldwide. 
Geographic area in which you do business: General Mills has plants or operations in 
California, Georgia, Illinois, Iowa, Massachusetts, Michigan, Minnesota, Missouri, 
Montana, New Mexico, New York, Ohio, Pennsylvania, and Tennessee. Internationally, 
General Mills has operations in Canada and Joint Ventures in Europe, Latin America and 
China reaching more than 70 international markets. 

1. At General Mills, we are an intemational food company working to create a better 
future- not only for our consumers, but also for our communities. We define our 
business success through the quality products we deliver to consumers. Throughout 
our business, we emphasize our core values of innovation, speed and commitment. 
We also emphasize another key value - citizenship. We feel we have a responsibility, 
as a corporate citizen, to give something back. In the past five years, we have 
provided more than S155 million in grants and contributions to worthwhile programs 
and organizafions. including more than 76 million pounds of food to help feed the 
hungry. General Mills employees and retirees have also given freely oftheir time and 
of themselves as committed community volunteers, We continue to seek out and 
support innovative solutions to address the needs and concems of the communities, in 
which we live and work. Through volunteerism and direct social investment, through 
product donations and foundation grants, we are working to create a better future for 
our children, our communities, and our business. 

2. General Mills, Inc. established a corporate social investment program in 1973 with 
the mission of having a sigmficant positive impact in tlie communities in which we do 
business through investment in nonprofit or limited profit ventures addressing high 
priority social needs. General Mills has used a strategy focused on the investment in 
ventures that address high priority social issues and produce significant impact, The 
strategy envisions that ventures will serve as models for service refonn or 
restmcturing that, i f successful, would be replicated and could be implemented in 
mulfiple locations. Finally, the venture will produce a retum of both social impact 
and capital investment. While the rates of retum may not achieve General Mills' 
tradifionally expected Retum On Investment, there will be a return of resources at the 
end of the project. 
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3, In January of tliis year. General Mills partnered with US Bancorp, Glory Foods, and 
Stairstep Inc. to launch Siyeza. Siyeza is a manufacturing company producing a line 
of fi-ozen heat-and-serve vegetables and entrees sold under the Glory Foods name. 
Glory Foods, Inc., is an African-American-owned fbod company that distributes a full 
line of preseasoned heat-and-eat Southern-Style camied vegetables. Stairstep, Inc, is 
a North Minneapolis community based minority-owned business focused on 
community development. Siyeza is located in North Minneapolis, an urban inner-city 
neighborhood, and is focused on employing people within this neighborhood. The 
goal of this program is to ultimately transfer ownership of this company to the 
employees. This project is designed to create a new model for building communily in 
the inner-city. General Mills' made an initial $1,500,000 interest-free debt 
contribution. The impact of this partnership is defined by the jobs being created ia 
the inner-city, the collaboration and learning across several organizations and the 
hope restored through building a better and stronger community, 

4. General Mills' obligation consists of a $1,5 million loan, with no interest and no term. 
But our commitment extends well beyond money. We're adding direct value through 
the ideas, knowledge and "know-how" of General Mills people. Dozens of General 
Mills employees and retirees are engaged in research, fmancial analysis, marketing, 
design, engineering, personnel, management and manufacturing. Each is giving his 
or her own time to Siyeza as a willing and committed volunteer, 

The real surprise lies in who reaps the benefit. Working together for the greater good 
is such an incredibly powerful force - and such a wonderfully enriching experience 
that we feel we gain far more from these ventures that we invest. More than dollars 
more than foundation grants the strategy of corporate social investment connects our 
expertise and experience with the challenges we face every day in our own 
communities. Our mission is simple. We seek to have a significant positive impact 
in our communities. General Mills is richer for our investment in Siyeza. Our 
communities are richer too. 

For the purpose of public distribution materials: 

1. General Mills, Glory Foods, and Stairstep, Inc., and US Bancorp (formerly First 
Bank, Miimeapolis) in January 1998 opened a $4 million frozen food manufacturing 
facility (Siyeza) that is expected to employ up to 175 inner-city North Minneapolis 
residents. Siyeza (African term for "We're coming!") will manufacture prepared 
frozen foods for Glory Foods, an African-American-owned food company that 
specializes in Southem-style food products. The goal of this partnership is both to 
create a model for community-building and investment in the inner-city. Siyeza 
employees will have opportunities to become part owners of the company. 

General Mills provided a $1.5 million interest-free loan, and persuaded US Bancorp 
to make an equity investment of $1.2 million in Siyeza preferred stock. Another $1,5 
million was contributed by Glory Foods, and the remainder by Stairstep, General 
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Mills, in addition to its financial contribution, provided hundreds of hours of 
consulting expertise in the areas of business planning, market research, product and 
packaging development, legal, financial engineering and manufacturing. 

Siyeza is producing products, creating jobs, strengthening families and building a 
better community in North Minneapolis. Siyeza is also making our shared dreams for 
a better fiiture a reality. 
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STAIRSTEP INITIATIVE 
The Stairstep Initiative was coaceived in 1991 and began operations in January 1992 a5 an effort to bring 
African Americans of all income and resource levels together to articulate and model community values 
end to acquire and operate businesses consistent with these values, 

This initiative consists of two separate legal entities, each with distinct functions and a separate Board of 
Directors, but both are mutually committed to a community-building mission. The two components are: 

Stairstep Poundation—a nonprofit 501 (c) (3) corporation committed to the social, cduQational, and 
spiritual aspects of coinmunity building among African Americans. 

Stairstep, Inc.—a for profit community venture fimd designed to develop capital resources to create or 
purchase busincssses to promote ownership opportunities for every economic strata ofthe African American 
community. Besides its participation in Siyeza, Stairstep owns and operates a Tires Plus and a Dairy Queen 
Brazier on West Broadway in Minneapolis. 

GhOm FOODS 
In 1989 foraier co-woricers Bill Williams, Iris McCord and Dan Charaa touched upon the "simple idea" of 
creating a selection of canned vegetables that embraced both the spirit and soul of Southem cooking and to 
do it in a way that would make them easy to prepare without sacrificing its unique down-home taste. The 
team sought development assistance from Ohio State University's Department of Food Science and 
Technology where tfaey experimented with recipes, preparation time, seasonings and packaging. The 
Columbus, Ohio, based company approached the Kroger supermarket chain in Ohio to run a 90-day test of 
their products in July 1992. Sales of Glory Foods seventeen varieties of greens, beans and peas soared and 
products sold before re-ordering could take place. In January 1993 Glory Foods began distributing its 
products in stores throughout the southeast Today, Gloty Foods distributes 21 varieties of pre-seasoned, 
heat-and-eat Southera-style caimed greens, beans, peas and condiments to more &an 6.000 stores in 28 
states throughout the Sou&, Midwest and Northeast regions, 

U.S. BANCORP 
Minneapolis-based U.S. Bancorp (NYSE: USB) is die result ofa merger between First Bank System, Inc., 
of Minneapolis and U.S. Bancorp, formerly headquartered in Portland, Oregon. With $70 billion in assets, 
USB is the 14"" largest bank holding company in the nation operating approxunately 1,000 banking offices 
in 17 states: Minnesota, Oregon, Washington, Colorado, California, Idaho, Nebraska, Norfli Dakota, 
Nevada, Soutii Dakota, Montana, Iowa, lUbois, Utah, Wisconsin, Kansas, and Wyoming, The company is 
the largest provider Of Visa corporate and purchasing cards in the world and one of the largest providers of 
corporate trust services in the U.S. 

(;F.NF,RAr.lVm.f .s 
General Mills, founded in 1928, has emerged as a leading international food company with annual sales 
exceedmg $6 billion. General Mills is known for such popular brands as Cheerios, Wheaties, Trix, Kix, 
Total, Lucky Charms, Golden Grahams, Yoplait and Colombo yogurt, Fruit Roll-Ups and Pop Secret 
Popcorn as well as the home of Betty Crocker. 
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^tod iii^irance exec to nm Tiger Woods Fbundation 
•T'OMCUvltiti 

Jteefii S. Grunt Jr.. a Col-
lURDus insunince Executive 
md Vieinam WAT budtly of 

Woods, has been tipped 

d«tion lumed aA«r •»« of the 
inosl (amous alhletes in the 
worid: Bui's «on. Tiger..' i 

EaH 'Woods <^oi« GtBnl, 
66, last Cummer to b«xiiQe 

EailWMit, tall»ro(ng«r 
WaUi, Mt (diid \u*\ 
luyiMC* MtcuUif ^eupll 
tm^ Jt. to luad t 

t«lf lH pkCMfflt MIM. 

..m:̂ liiHilti,fl̂ l4.Mi 

MCculiv« diitdor of the Dedg-
bne Vigei Wood* ftxindatioft, 
wiiidi lias owned its execu­
tive office st 7S06 Slate Ridge 
Blvd. in Keynoldsburg. 

E«ri Wood« Is DTBsident of 
the foundation headed by 
Majten diainpion Tiger 
Woods, who formed the dur-
il«ble ot^aniMtioa in January 
vixh an undlsdosed endow­
ment. 

Woodj' adniinlstrBtjve 
office in Los Alamitos, Calif 
confirmed thai Cranl f i run­
ning dtiy-to-day o|ivnitioits of 
(he fuundaliun. whiUi liaj 
sponsored five golf dini<s for 
oisadvantaged urban youth 

diis yaar and plans a cixih in 
Xliuivi On Od. 6. Hgcr VifeodT 
hottt (he clinics. 

Grant, an Air Fores pilot in 
Vietnam, met Earl Wtoods in 
Saigon 35 years tgo when the 
two tharEd the tame ntfl/taty 
quancrs. 

Originally fponj Atlanta, 
Cram moved to Columbus 22 
yeaiB ago, He owoj ihnje 
uisuwiee agencies, whidi his 
dsughlcr has taken over whOe 
Grant concentrates on (he 
foundation 

Cruiii, who was traveling 

se« WOQlll, page 66 

Pfenn'Ilnafflc 
.^ys nip fimds 
avail9ble to 
hpnpr gifts 

s ColvimtMis, it wast'l p^sQt^ 
- 'Wi^ bcfa Syraeuio-

hosed Ftan Ttaffic Qi,, yASxh has 
nptlScd Qiildrtn's Hc^itsI aitd 
Iha IVanUip County UuiBd V/iy 
that jts Bte Bear dMSioa wiO IM( 
bonpr tZSajOoa Ux ocantMped-ax̂  
po^jyilwlgw to fliB two noppnif 

" .8w H«<y. f tof i TwffiCi vice 
01 qmivrfor v f t f n , tai^ 
donatioa; tima all ity 

., uhKe mpeimariet ctiaiiis 
KMC cut as part of Ihe cdaifi^v't 
Opepingrcstivduring. 

^ (Y înlidaled 6vf diffimU 

.,-swLPjnpTfanjc.pwew 

Glory makes frozen foods 
Line rolls out with help 
from General Mills 

C*<ymk«»kaMd Btt(7 FB*^ 

•( fraM».riiidac(i latf 

•atfiratidHlf) 
khuactHiiaHai 

ByKatJiyHaU 

Glory Foods loc. pitas lo contiouc iU 
rapid iroivih wlib the lauoch ofa (rozaa line 
of iu Mul food products «Miy uexl yev, 

Tbe Souihem-slyle Amily meals will be 
(Woened in north Minneapolis ihrough a 
paitncwhip with food eiinl Ooeral Mills 
•od a itooprorit foundalion that fostett coA-
moaiiy devvlopmcot la it* inocr-eliy ne«h-
bofhood. 

Under <fae anangement, I X tKaeu food 
workers in north MinncipolU will be piJd SS 
to J10 an hour, receive health beitefiu and 
evealofUy own a (bird of Ihc miinufttclurinfi 

I compMy if the veatuic fiicrftdt. 
i "Wo want 10 be a hogtebold najae,' u id 

William F. "Sill" Witlium, eo-fouader and 
1 preild«jii of aioiy Foods, t>as«d in East Col-

Ufflbui. 
For WiUi«nis, thai meuis gelling at least 

no mllliua of ihe $7 billion a year that 
AfrlcM-Anierkkns tftend on food. 

Since Mlliuj; in iiiix uanncd and boxed 

aee GlOty, page fi7 

T!^ tower rule proposal coiild signal end to local control 
. IrOnC^wfuf 

i-oftf gOYeimDetii&, 
dCVdwev «)d iieal'cstate^ 
oQK^may wwttD hioeK 
ouUbufit pn)pofia» fedetal 
rule to leyoke local cobhfA . 
of.'.whese'iBaEave new dtgi-
talTrVtowai? «te buitt h^a 
dOM a local broad­
caster «ay» 

And a national finiad-
cMtine gmup gpokê man. 
uaiBi tinuqjy Uiat OM. 
Kr^eni. CoRununicadoesr 

Commita'oii's pixcmption 
of local HUliî g lawsu all 
b*^ inevitable. 

All FCCafiidul said the 
pending pnnHnptioo rule, 
unveilea m AujnM. could 
bo n l o f u £ hwJanuaciF m 
dmSKSB toA KM WAute 
HouMi ifaiat for &e biSont 
ih inciwed revenue the 
advent of higli-defiAition 
lelevisioo. or HDTV, wuld 

M«TV.paQ«es 

DiAI ING LP DEBftTE 

cMMtCMmMautMCtnalniM 

• SiMiild M« FCt pr<(u| bat naalatlea hv 
III kn)̂ te4t hdllililr 
• HwaM (ntnyllM »• llniatf 10 «M l u 
« i M la «IM Iha ((ItHil TV) latkul i d i ^ 
biaensMnuhif 
• HuiM Vl* niaual(tl«B pi«i«ipi (tut IM 
jaeal nsttMsoi noif^lnt B)p«t«rt lo (i»4lo 
nqanty) omlnloai Iron Wooatnl 
•raaoliiloaiieliUu? 
• It Iba mtgosutf aS^lfaH IfiM lor 
juaouiioi |*̂ M«s i»rMfta«, et MUW (o 

• b Ml* an ampitita nh iM Iht craMstUn 
h nsahrlRf ̂ t««( tahmi iccdlltiat tiM 
UcanMOi irnli ntpotl to tManWag tmni 

--INSIDE 
Dual rail llnsf , 

half matfcal Marlon 
iitdufVlal parti , t 

Flahar College 
«(OSU boafa 
up aiê utlvQ 

. .proerani 

MelpInC vata 
apetad* thaIr 
JoftaMIU 

TA 
pjak̂  tbeir debut 

I .IBaetw .Mwtelj 
to roll oiit Its Gn« 
anchors u d pihfrr woiler 
tuoKt- , , :•> ^ 
• Of'y.«ViJ^! sportijgWjs 
4ivisioa of Lumted ton, had n 
ten opwiaa SepL 26. Fonsal 
gland opeiung for the 60,000-
tquanKoot ftorc is slated 
3-5. It moiie Getytn't j^^oj/iA 
Store in Columbus' , .,, ^ l ; 

Thf secpod Cotiunbii»-uGA 
Kittle't |\iniiture opens Oct 37. 
Tlt« bdianapolis-tî sed chaifi 
will occupy 100,000 Muare 
fe^ al Easbw. Hie first Kittles 

Ifst funupq' SI 1\ifUc 

Not to be ovetlookal is Col-
umbus-Uxd DS W Shoe Wttv 
house, whldi opens Od. 3 in 
25,000 square foot between 
Kictk'a aruf Cdyan'i. The Ea£l-
on stare is the discount shoe 
retailer's tccond UAi| in its 
home marVet 

s«o Shop Talk, page 2 

T H E LI .ST: GfitATER C O L U M B U S NOMRROFIT ORGANIZATIONS, 2 8 



JUN 09 '99 11:21AM GMI CORPORATE RELATIONS P. 12 
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Gloty 
conunuoij. m o page t 

i««dtK« K \>iitat lionst ip Ceaval Okie 
ID 1972. diary FMds bti leae^ aaaul 
if loi ik tIZ millioe in lupoRudieu 
sln<cluii( aaau lbs GHI Coia. ite Soma 
aa<l Midwot. 

The coaptfiy r " ^ ^ ' 20 S^ibdni' 
(Tyfe pu luc l i Uii± a< o u u ^ iwn< polt-
looc, dl-w^i sreeiu, pepfMnd vinfigar tod 
Kuoon] liJ l̂i«>T<l f u i . nmly la tifjn 
•Ad cal. 

Glwy PLBJU lo Unc sevcfl frnzea cout^ 
aad KvcD clOc dnln. all [Mmil)r.uiE ta j 
ov^'KaUv, in uficniuvlcxl c u « in the 
Souihcui By Juuify. Tbe Iriucn pnducu 
won'i appur io oihct icgiooii. liKludiflj! 
CaiU2i Ohia tUKti, luuil alkr 1999. 

Uiiok i l wiD goiw u I n»(« ripio 
MfTf iboo I I K l i ^ t j l i au ] btBBi-(Mj4 lAa.'* 
wiUitma uid oTCIwy't Uvt^ scl^ioni. 
IcAOWfl ia ibc fflfxay Miu^ry u ^tumie 
mul icpljMiBenis.'' 

" l i illa*t IB IS ^ t o i ^ ounclvci mo 
Ihe ncMr nilleniuudi. 

Williams Hid (Jkii}. wiih 25 employ-
«ci. was noi ddaklsc of « biwl rraij:n line 
Uluil tx fttxiytd 1 Ickphone cnU in Sep-
iBottKi' I99£ fromAlfrn Babin^ion-iilui. 
toti. prtirt^cai aad CEO of Slumep Iniiia-
um Cm 

BjbinftMii-loMuon, oitw dcKritei him-
•cir as I ''BOciM cuirefiftfiKur.- Jlkurf 
Wlllliuiu If Clury Foodi iwjulJ i.'ijn>idcr • 
pafiAealiip wilh Stainrf̂ p Founditicui and 
lu fopTraTil CoRifwir. Suiniap liu. 

Suinicp bad iust aecimd a cumniiinieni 
t^m Gcticsil Mills IQ aulsl ibe momunj. 
ly group in developing M uivknisuJ 
u,000-li|ur(-fool Ibcuxy fw wvpeciTied 
uanufuiurinc. 

Babinjua JaftaMB bad s « cvca bevd 
o( Olixy >̂0d< wmil ba viiiiad lui OKxhcr 
in l^jiaxviUe. whene die iervMl him a 
SouUieiptiyle («e^ otaiplaic «iiti appk-
p v ^ crW4fff and GdlLanl ^J^BU. 

"Al Ihe cod of Ibf oiaai. 1 (uJd lia- i t M 
(Ood il wu.alll] dBtaid, ' I M I . Ib«f/MM 
CaiDB Dili al a CIS,' * Bidungioe-ltHMaoii 
nxsJIed. 1 uid. 'Wkai an you lalkiaf 
atnui?' 1 esulda^ ballava k, Sha louk mc 
In Kioijcr aod rhowed ou a fourfooi icc-
lioa of Qlaiy Faodi pradocu. 1 boufhi 
Qitai Noiilmi t^tai aad collaid uccat 
aad braugtn ibam back lo oiy fuiv, and 
ibcy loved ibaoi. I didaH do aayihiaf bui 
baai.i^m'aBd'oai ^cm." 

BabldfiOBribhaMa uid he catkd 
l^aUaBi.u.tsk iTkbe two ( r v f 

fQg^ibjai^ lô aibor.*' 
Wliliami, î be had a««v beard of 

Suirswp ar beaa w aonn btiuueapotin. 
wu iniAfwd. He eiancd MUM rcscweb in 
OK (oad prace<iin( lab ai ObJo Suite Uni­
versily aed l)iii}d 4 SMOM r«acan:b Tinn w 
cooduet auitat iAjE«tli ia Ailuiu wiib 
four focus £i™pi of people Nch. 

Afl«r llie AJanla icncn (IVC hiah ra-
togi (o Ihe ITaaca food •eleciiopfc. 
WUllaou pfoeecdod »>idi ihc deal. He 
leeuMd t SIJ aiillioA loan bem 
fifthTDunl Bwk 

"Mlory Foods wUb Ihcir wmned faudi 
hat. powB.iKnxndiKuly io the b*i iwu lo 
four yean," said Lim Ktfumcy, j I ' l l i j i 
Tliird lunn olf i iz i wlu l i u l l e d Ihe Okii^ 
i i ^ . "They've been oiu i t ibuul i l . la IlK 
oiArteu lhay're in. Uwy hav« a rc^ly $*M>i 
aiibe. 

"Obviotuly, widi dieir niccu^nil bitiv 
ry ind the hockins Of OenanJ Milln aikj 
Ibe nanpfnlil arganiidioa. wc rvjii/a i l ' i 
goin; Id be i ttiecats," ihc iiid, 

In Miniwapolii, Sulisap creeled Siycit 
Inc., wl]i(h cunies fiom a South African 
word DKanaif "wc'ie vaaiuf..' Siye»'t 
sole t-vcwmcr U.Clary RMda. 

The deal wux made pos^'blc wilh u (1.5 
million tiu-inleresl loan trorri Ceiieral 

Mills 10 equip tbe tKiury fui frauo food 
aiodaeiian. Gcutrel MllU I I M hiu Diven 
SiyeM in: etperUu 'u\ food piooeitise, 
prtMliu;! davdofinieal and fiAaafiil snaly-
UJi. 

Oeneisl Mill:!. Suii«lep LK, and Olory 
Poods owe oae-iliinl eadi of Slytza. Onc« 
•he loso lo Oaeral Mill! is repaid in abOM 
five yean. Ccoanl Milk will give iU owa-
cntiip fiaif 10 worififi. 

*t>ir uvolvcmeoi will coocUiOc a/ler 
|i'c cijuatfully ttanad up." aaid Jim 
CIeM:hill. vii2 pinlidenl of OpeniloOl ai 
Gencnil M i l l i . "We'rt 004 La iI 10 nuJcc 
money." 

Clary'< WiUiuns e.<pocU Ibe veOLUIC 10 
be pfoTuafaJe for his company and for p > 
ccm, whii ana competing wilh raluuruiu 
eucti u Boston Mariet fix conyanieAi 
Iall6-«ul a ^ i . 

"ISir ihi tuiy family, It allows Uiem la 
still sii down with ilicir kids for dinner 

"We Uiink It will grow at 
a more r̂ pid pace than 
Ihe trsditlanst Ifozen-lood 
area. It allows us lo 
project ourselves into the 
new millennium." 

BILL WILLL<MS 

GLORY FOODS 

iniisiid of haiina diem (srow up on piue." 
tuid Willtiirtu. also owner of Murble Cunfj 
T^tnur^uU. 

Cloiy i;ilet director Uio M Cliff luu 
yti to line up the fiTU dupcniurlic buyer u( 

llhi fnu^Ji proOiiCi Urii. Bui ClifT i i id 
Cluiy'S !klC6 rwofd iu. nuAcLii^ 
^u\'vy will corivinec riu^W/llurleiA i6 
reserve tpmc fur new produclti &li«.'ll as 
ffOWll chjLLen :irid duinpliii^a. K im 
lur^ey ^'itli C'ufnbra3ij ilulTing. sidt 
di^iCI utch mi ciindiBd i w ^ pulakjei uid 
ttunmer sî uuh cassemle. 

Clifl Mid nwietinf dirccior Tbori^ E. ^ 
Pbuer uivel Ihe oouniry, csfaicialiy the 
StHidl. to lell the Clory Poodi Kinry ind 
pASl 0̂ 11 food sempl&t u nujor ev«iiLA 
lll/,u:iine ,\fric«l-AniericDru. 

Clury i l |i iryijor Bilvfiuk.^. wiih ad: c;u-
tyijlg the line, "Your mom put Ihc p r i i ^ . 
now yuv CW hsvc die jilory." 

The aiH/ictiA£ blitz erubi<;t Glory to 
build bruid loyally SBainiil gianl food r^ 
nul.cr:l who mikc sonic at dieir prudu,:u 
bul noi 1 run lioe of food 

''We cm ipe^ to our coiiutiunily beiiei 
duui ihey Ciui," Clirf Uid. 

I . . . j i ' » 

c 

Jump sUrt yoiir marketing program 
with the Midwest's integrated powerhouse. 

LMldcg 10 pul 4 ipuk iiUo yOiH mariioHnq pxogiaml Then 

dynuao WLLh AU lh« iA-tMUM rfl90U/C«f yaiu buxlncsn 

nc«di boent yttuf mirhet stiue. All avallsblc lo yav in 
one urufaod touce: 

• K&itnitui^ uid miJk«ung luaisgip^ -
« Crubv« atmCet fcAd fWC4i>CU0n 
I MUIU-OQIW oltsci pruiuns 
• Inbound and cxiUjoiind lAleiHrvicei 

m Wtbttit dMign. eoiuirucuon end lusung 
• Inscrtiiig, labeling and ltiA\hAg 
• UtciAlufc aod piodud hiUilLUAl 

AMiMi'ipoweiTJ.RAa&jdMttofUtfudi&BUi, swyihina 
youf peiemiAl o-iaoatr M U OOWI (mo B Aogle aesave 
o/jicgy. So youi nes&sge£ u« wuTUilly KiAloretnQ You/ 
COmpaiyi a mate productive. AAd jrOuf Uoe tpin\ pulUAQ 

A ail I06eiri£r kss oansuimng 
To ktsrn moic about how The im^^^w^ Q^oup can 

^ THE 3ACKS0N GROUP 

tauUiiMJwAvik. P.au 



The President's Trade Mission to America: 

Why Athens County? 

The timing is ideal for a visil froiii ihc Piesitlenl lo southeastern Ohio, specifically Athens 
County. Aiipalachian Ohio is an area lluil has had lo make the very difficult transition out of a 
coal-based economy, bul il is now becoming a model of hope for underserved America. On the 
strength of liie ingenuity ;IIKI mdusli lousness of ils local entrepreneurs and businesspeople, the 
region stands on the verge of an economic renaissance. 

Tlierc is no .v/z/tj/f ureu iluii ilie I'ri '.snleiit e(.)iil(l vi.sil iluit would .so well deinonslrute holh the 
promise aiul llie process oj ilie . hliiiiiiisirdiioii's New Markel Inilialives. 

Opportunities for Amiouncements 

There is a long list of iniliali\cs underway in Soiilheastern Ohio, many of which are now 
culminating in major iiivcslmculs and phins, after months of discussion and bridge-building. The 
timing is such that ihc i^icsitleiirs \ isil lo Nelsonville (Alhens County) could coincide with the 
announcements and publiciiv cunciilly being phinned. The projects listed here include public-
private partnerships, non-profiL and foi'-prolll activities, all related to developing new markets in 
an underserved region. 

• The Appiiliicliiini Ohio L)c\ clopnieiit Fund announces a partnership and investinent by 
Bank One. Bank One is willing lo accelerate ils investment process and publicly announce 
its intent lo become a leatlmg mveslor, in conjunction with a Presidential visit to 
southeastern Ohio, fhe cie;ilion of this communily development venture capital vehicle 
grew out olTiie Economic Koiintllablcs led by Reverend .lesse .lackson, Willieim <& Conlon 
Puhlic Sli'(iiej^ie.'>'s cfforls in ihc region, and the . Ippalaeliiaii Regional Commission's focus 
on developing enlrcprcnciii ism and mvcslmenl capital for Appalachia. This project 
highlighls the need for new i csoui ces ami slralcgic alliances along the lines of the "New 
Market Venture C'apiliil" \ chicle component of Ihe New IVlarkets Initiative. The Fund 
combines small equily invcslmcnls. lechnical iissislance, and a sectoral focus to facilitate 
growth for local businesses in ;i unit|ue parlnership with local educational institutions, 
government, and ecoiionnc (.lc\ clopment organi/ations. ll is modeled after the nearby 
Kentucky Highlands Inveslnienl Coiporation, which currently advises the Ohio Fund. 

• Private venture capital riiiid iinesls $500,000 in minority woman-owned specialty foods 
company in .Appalachian Ohio. Pasta Fresca is ;i small, minority-owned business that was 
nurtured by ;in organiz;iluMi called AC'F-Nel (Appalachian Cenler for Economic Networks). 
When Rdiiihow/I'llSlI auti Willieim (S: Cuiiloit I'lihlie Siralegies organized the Second 
Appalachiiin Economic Utiuiullable, .loanne, Pasla Fresca's owner, met a Cleveland-based 
venture capilalisl who saw Ihc polenlial of her business. The Nortlicoasl Fund and Pasta 
Fresca have jusl closed an mvcslmenl ofa half-million dollars, again underscoring the need 

for small equity invesimeni vehicles, new strategic alliances, and programs to facilitate these 



burgeoning parlnciships. In his -Stale ofthe Union address, the President spoke of building 
bridges Crom Wall Street to .Appalachia - connecting the national financial community to 
this nation's underserved arc;is. flic President can now cross one of these bridges and speak 
of the progress lhal is ;ili cady being m;ule on ihcsc initiatives. 

• Ohio L)iii\ersity expands ils Airport: fhe Secretary of Transportation visited Athens in 
April to tliscuss his comniilnicnl lo working wilh Ohio University to extend its airport to 
accommodalc hirger coipoiale and c;irgi) planes, fhis airport would serve as a hub for 
regional economic developmenl and is an iin|X)rlanl symbolic and practical piece ofthe 
continuing infrastructure development of this region. It is the Administration's 
commitment to this pro|ecl lhal has maile il a possibility, and again highlights the potential 
of strong public-private partnerships. 

• Bank One and Fiiter|)rise Development Corporation announce a new microenterprise 
credit facility. Bank One is readv lo close on a ,S6(K),()0() credit facility to Enterprise 
Develoimient Corporation (EDC), an c.xperienccLl microlender based in Athens County. 
This CDFI administers sc\ eral loan funds and olher projecis, and represents a critical link in 
the goal of providing a seamless cli;iin of IliKincing resources for businesses and individuals 
facing grciil challenges. In ;Kklilion lo highlighling the need for increased funding for the 
CDFI progriim, EDC ct)uld be a c;indidale for one ofthe new Small Business Lending 
Company licenses ;is p;ul ol ihe New IVlarkets Initiative. 

• Bank One investinent in SHIC lo target low-moderate income areas: Bank One is 
gelling ready lo close on a S.'̂  nnllion inveslnienl in DCC Growth Fund, a large national 
Fund holding two SBK's lhal will have a regional presence in Ohio. The investment 
highlighls Ihe new I ,M I im osliiieiit tool for the SBIC program as another component of 
the New Markets Initiative. Bank One and the Fund have agreed to an MOU which calls 
for special cfforls lo invcsl in women ;ind minorily owned firms, and to finns located in LMI 
zones. 

• Bank One iiiveslineiit in SlilC focused on women-owned businesses: Bank One is the 
lead investor ($3 million) in C;ipil;il Across America, the first SBIC in the nation to focus on 
womcn-ovvnetl liusinesses. ( ';ipii;il Across America is headquartered in nerby Nashville, 
Tennessee, and docs serve Ohio. 

Historical Si<;niricance: [.e<̂ acy. Challenges, and Hope 

Southeastern Ohio (;ind the Nelsonville ;ire;i in parliciihir) has ;i history of natural resource 
extraction, including iron ore. coal, and lumber. These commodities and the wealth that they 
generated by and large lefl ihe area, and lefl huge resource gaps for those who worked the mines 
and toiled for sur\ iv;il. fliyli uncmploymeiil persisls. C-rumbling, under-resourced schools 
struggle to cduciile the region's children. 

Yet within these areas llicic ;uc uulix iduals ;ind businesses with the talent, courage, and quality 



product that would permil ihem lo grow, creale jobs, and creale new wealth. These businesses, 
"hometown" businesses lhal arc indigenous lo ihe area, create ihe kind of economic growth that 
is shared and suslainable- inciime and wealth lhal is likely to remain in the region. This 
outcome has rarely been re;ili/cd in Ihcsc p;irls ofour counlry, where coal was once king. 

In 1964, Lyndon .lohnson chose Alhens, Ohio as the site to announce the major initiatives of his 
War on Poverly. A sense of history would suggest the choice of Athens for a presidential visit 
announcing progress on his New M;irkel Initiatives, fhis choice will highlight the fact that 
although the same principle of concern for others is al ihe heart of both the War on Poverty and 
the New Market Initiatives, iiemciuloiis progress h;is been made on developing effective tools of 
economic emiiowermeni. (in)ups like .ACE-Net and EDC (both mentioned above) have made 
great strides in the empowcrmenl of ihc region's residenls ihrough innovative strategies to 
nurture young businesses. 

Now these groups are colhihoialiiig wiih Wilhelm C'onlon Public Strategies, Ohio University, 
Hocking Technic;il C'ollege (m Nelsonville), the App;ilachi;in Regional Commission and others 
to create an investmenl vehicle lhal w ill ii uly serve ihe budding entrepreneurs and small, 
expanding businesses—Ihe hidden li c;isures of Appalachia lhal hold the hope for the region's 
future. The Appalachian Ohio Developinent Fund represents a unique opportunity to highlight 
so much ofthe besl thinking m our counlry aboul how lo tap the untapped market, uncover the 
hidden talents, and buikl lasling piihlic-priv;ile parlnciships that will result in truly sustainable 
developmenl. 

The President's "Tratle Mission lo Ameiica" Irip is an ideal opportunity to also highlight the 
importance ofthe private secU)r in these efforts, and the potential for real profits and growth. 
Bank One offers an excellcnl e.\;imple of the enlightened perspective on the New Markets 
Initiative, and Ihey shoulil he ct)mmen(.led for Ihcir lc;idershi|-) role in the community 
developmenl investmenls listetl above, .lohn McCoy, Bank One's CEO, would be an excellent 
advocate for this |ierspecli\ c. and would eerlainly cn|oy ihe opportunity to travel with the 
Presidenl's privaie secior tlelcgaiioii. 

Wilhelm & ConK)n Public Siraicgics. Bank One, and all ofthe partners mentioned here would 
welcome the opporluniiy lo pro\ idc furlhcr details on any or all ol'these initiatives. We believe 
that the Presidenl and ihe CI'Os lhal will ;iccomp;iny him would enjoy their trip to Athens 
County -the bc;iuly of ihe land and ils people, ihc rich hislory and culture, and the tremendous 
stories of exciting new- tlc\clopmenls in the New Markels of Appalachia. 
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Round n Urban Empowerment Zone 

Columbuŝ  Ohio 
A. Zone Vital Statistics: 

1. Population of the Most Populous City: Columbus - 632,910 
2. Zone Population: 63,229 
3. Approxinnate Zone Size: 14 square miles 
4. Poverty Rate: 46.2% 
5. Unemployment Rate: 14.1% 
6. Education: 41% of Zone residents, over age 25, lack a high school diploma 

B. Estimated Number of Jobs Created or Retained: 700 

C. Proposed Leveraged Commitments: $1.5 billion 
1. Public Sector: $800 million 
2. Private Sector: $700 million 

D. Key Business Partnerships: Over 15 businesses made commitments in the 
Strategic Plan. Some of the key business partners are: 

-Columbus Association of Performing Arts -Groner, Boyle & (^uillin, LLP 
-Columbus Countywide Development Corp. -Hemphill & Associates 
-Columbus Urban Growth Corp. -Key Bank 
-Deloitte and Touche -Liebert 
-Fannie Mae -Miller Paving 
-Favor, LPA & I>udley -Parms & Company 
-Fifth Third Bank -Star Bank 

E. List of Other Key Partners: 

- Columbus Public Schools - YMCA 
- Youthbuild Columbus - Girls and Boys Club 
- Columbus State Community College - United 'Way 
- Volunteers of America - Fannie Mae 
- AmeriCorp - Urban League 

F. List of Developable Sites: 

• Alum Creek/Rickenbacker Comdor 
• SR 104 Industrial Area 
• T-670 Conidor 
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Â̂ yŷ  pj^w- <Ŵ Ai Q T ^ U J ^ } ^ ^ cf̂  W ^ ^ < ^ ^ 

It) €>/vM>^§ /uiLL&^ Ar T r t ^ ̂ ^^4-

a;/LL ^^>^(H^ it̂  r t t^ ^^^^ " " ^ ^ ^ 



i.:3̂ 3 ia:Da I-KUI'l: WILHELM + CONLON 312 855-0488 TO:13126292655 P.002^005 

^ayidVvllhelm,^ 
From: Lynn R GellerTnann'[Lynn:Rj3eilerr^^ 

Friday, June 04, 1999 1:02 PM ^ 
Saunclers.miller@sba.gov 
wilhelm@wcstrategies.com; William_Hir,ga@Mail.BankOne Com 
rnary_a_laraia_at_cdn@mail.bankone com 
President's Trade Mission to America 

Sent 
To: 
Cc: 

Subject: 

Saunders, 

for the President's Trade MiSron to S c a ^ h : ^ ; ; n r ° ' ' ' ' f " ^''^^ 

more choices for financing their growth; ^ ^PP^'a^f^'a »o Provide small businesses with 

Microenterpnse: Bank One is ready to close a $600,000 credit facility to Enterprise 

laKe Place in Athens, OH, and could be timed to match the President's schedule. 

S l S a ^ c n m r S r \ ^ f ' ' ' ? ' ^ ^ ' ^ y ^iose on a $5 million investment ,n DCC Growth Fund a 
holding company which will comprise two drop down SBICs - one debenture SB?Cand nnp 

o T ' ^ : T o : 7 : T i c ^ ^ ^ ^ ^ ^ ^ ^ ^ '^^^^ a f e g l ^ a f o ^ ^ e ? ? AkTon y n . DanK une and DCC Growth Fund have agreed to an MOU which calls for .^nprmi nffnr+.= 

of his'c o."in"o° or'^ " ' ' " ^ " ^ ^ ^'"^^ -n LMl S n S T h T i m ng 

f S T I ^ A ' " ^ ^ ^ ^ l ^ ' ^ ' ^ P . " ' ^ " * '^^P*^^'" One is working with the foundina nrincioals 
of the Appalachia Ohio Development Fund which will provide ^ u . t y financing and f e c h T i t 
assis ance to small businesses southem Ohio. Wilhelm and Conlon Ohio J^niversifv the 
S K S " ' ' " r " ^ ' P^^^ ' °P^^"» Commission. Hocking Tochnicai Co lege Kentucky 
Highlands Investment Corporationand ACE-net are all involved in the formation of this new 
f und. Although this fund is not yet ready to open for business and a n u S S d e t a f ^ n S to 
be ironed out. Bank One would be willing to accelerate its investment pTocess and PubliS? 
announce its intent to become a leading investor (for discussion pumoses say $1 mN^on if 
something of this nature could be done in conjunction with the PresSen's v 2 ft would 
generate a lot of enthusiasm and support for this new fund. 

J S ^ r A Z ' ^ ^ ' ' ^ ' ' ^ ^ ^ ' l ^ - ' ' " ^ ^ ' ^ ^ " 1 ^ if^^'estor (at $3 million) in 
Capital Across Amenca, the first SBIC in the nation to focus on women-owned firJ^s Capital 
Across America IS headquartered in nearby Nashville. TN and does serve O h b ^ a n k One 
would be nnore than happy to fly Whitney Johns to Athens if this wouW be someth^q^he 
Administration and the SBA would tike to highlight. somerning the 

million 
[ These "New Markets" investments by Bank One total nearly $10 

- a figure that will be significantly leveraged by our public 
and private partners] 

J^fpL^'^r, amount Of "money, market and talent" emerging in Appalachia A visit bv 
the President and the CEOs accompanying him would help ensure that the enthusiasm and 
capital continue to flow. Hopefully, this information will prove helpful as y L I r k S h e 
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Lynn Gellermann 
Bank One Corporation 
614-244-0344 



CLOSING THE GAPS in APPALACHUN OHIO 
GAP 

Income Gap 

Job Gap 
(unemployment) 

Health Care Gap 

Specific Issues 
Poverty Rate' 

Very Poor/Distressed 
counties 

Unemployment rale, '97^ 

Percent without health 
insurance coverage 

Health Professional 
Shortage Areas (HPSAs) 
(inadequate access to 
primary care physicians) 
Cancer Deaths per 1000 
deaths ('92) 

NAT'L 
AVERAGE 

13.8% 

4.9% 

15.6% 

^ Economic Re.seaa'h Service, US Depi of AgncuUure. figures from 9S-%' June 6̂ 
Ibio. ~ ' 

RURAL VS. URBAN 
Metro 
13.2% 

Non-metro 
15.9% 

4.9% 

APPALACHIA 

Ohio (1993): 20.5% 
Athens County: 33.3% 

INCOME 
DLSTRI-BUTION 

• Ohio (93); 6.5% 
• Appalachian Ohio: 9.2% 
• 5 0HApp.Cnty-s: 11-15% 

(Correlated lo above figure of 
33% ot Appalachian counties 

with average incomes less 
than 151C il follows that 

MORE than 33%. of THOSE 
POOR COUNTIES have 

citizens that can'l get 
coverage) 

Appalachian Ohio: 25 out of 
29 counties, over 86%, are 
gov't designated HPSA's 

Ohio: 226.5 
Appal;ichi;ui OH: 240.8 

1998 Accessed online al \w^>..econ.ag.gov/epul>s/. 

52% of poor, ftill 
(imc workers 
33% of those 
earning less than 
$25 K 
only 5% of 
people earning 
more than 50K 
have difficulty 

_getting coverajge 

25% of (he poorest counties in America are 
located in Appalachia, where: 

Poverty and uneuiployTOenl are far worse (150%) 
than the national average 
Income is less than 67% of the nat'l average 

r 
c 
2 
r 
c 
2 

Ul 

ru 
00 

(/I 

I 

Q 
OD 
00 

Ul 

ru 
ru 
nj cn 
Ul 



Charitable 
Contribution 
Gap̂  

Child 
Care/Service Gap 

Education Gap 

Av. per capita 
breakdown 
Toial Grants, 1996 

% of domestic grants, 
1996 
Children w/out health cov. 
Child (under 6) poverty 
rate 

Educational Attainment 

• % of adults not 
finishing 9"̂  grade 

% of adults (over 25) 
fmishing hi ghschool 

% of adults with a BA 
or higher degree 

$27.50 

14.6% 
20% (96) 

$13.59 

$296 million for Appalachia, though Pittsburgh received a 
disproportionate 44% share 

4.1% share for Appalachian region does nol correspond lo 
region's 8.2% share of population 

Educational Expenditures 
($ per pupil) 

4.7% 

33.8% 

23.8% 

Highschool Dropout rate 4.7% 

WV: 36.3% 
(90-92) 
4 of the lop 10 
counties wilh 
the highest 
child poverty 
rates are located 
in Appalachia 
(55-65%) 

Ohio: 8% 
App. OH: 12% 

Ohio: 42% 
App. OH: 36% 

Ohio: 17% 
App, OH: 10% 

OH (91): $4390 
App OH: $2822 
App OH: 12 
countie.s where 
dropout rate 
exceeds 33% 

o.3% among poor 
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AKRON, OHIO 

BackgroundyHighlights: 
• In the past 10 years, Akron's population declined by about 6 percent, falling to 

223,019. 
• The city's median family income (MFI) is $27,543, which equals 78 percent of the 

national MFI. 
• No longer known as the automobile tire manufacturing capital ofthe world, Akron 

has diversified into polymer research and manufacturing, printing, publishing, 
electronics and other goods producing industries. Although the greater Akron area 
has lost 20,000 manufacturing jobs during the past 20 years, the area has gained 
36,000 service producing jobs. However, twenty-five percent of the jobs in the Akron 
area are still in manufacttiring. 

Government Investments: 
• HUD provided a $1 milhon EDI grant and $2 million in Section 108 loan guarantees 

to support the development of the Middlebury Grocery and Shopping Center 
within the EC target area. The project will serve a large portion ofthe EC's residents, 
and will create 130 new jobs. The project will include 62,000 square feet of retail 
space and HUD funds will leverage over $4 million in private investments. 

• The Akron barking community, in cooperation with the U.S. Small Business 
Administration and the City of Akron, is offering a lending program to create jobs in 
the Akron EC. The new program will provide SBA Low-Doc loans to businesses 
located in the EC or to business that hire EC residents. Five Akron baiJcs, BankOne, 
First Merit, National City, Society and Star Bank, are each offering $1 million to 
provide financing for 92 businesses during the first year alone. The average loan 
amount is expected to be $54,000, with a maximum of $100,000. The banks are 
responsible for marketing the program and the Akron Regional Development Board 
will provide mentoring for loan recipients. 

• The Akron Industrial Incubator provides entrepreneurs witli space at below market 
rates and a wide variety of administrative, management, technical, and professional 
services. The incubator is a joint project of the city, the state, the University of 
Akron, businesses, and commimity groups, and uses funds from the EC It is located 
in a former B.F. Goodrich facility that was renovated with the assistance of HUD 
funds. One example of a successful startup from tlie incubator is Western Reserve 
Controls, a manufacturer of electronic products used in industrial controls. The firm 
recently announced plans to leave the incubator so it can expand, creating 31 new 
jobs. 

• The EC allocated funds to a revolving loan program, which issues loans of up to 
$75,000 to industrial and retail projects in the Central Business District. 

• The Safe Harbor Minority Business Center is an incubator that specifically targeLs 
minority-owned ofTice and service firms. The project was jointly developed by the 
City of Akron and the East Akron Neighborhood Development Corporation. Safe 
Harbor currently houses nine businesses. The organization also launched a micro-
lending program for minority businesses in conjunction with the EC. 
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• The EC collaborated with the University of Akron Polymer Training Center to create 
the Sebert Project, a training program for EC residents interested in entering Akron's 
large polymers and plastics industry. Ofthe 34 people who participated in a recent 
four-week session, 23 graduated and were placed in companies like Landmark 
Plastics and Spunfab Adhesives. 

Private Investments: 
• Private investments in the Akron EC total $436 million. 
• The Goodyear Tire and Rubber Company plans to undertake a $ 120 million effort 

to expand and upgrade its physical plant within the EC. The capital program is 
focused primarily on R&D equipment and industrial plant reconstruction. The project 
will allow the company to add 250 jobs over time. 

Announcements/Events: 
• The Middlebury Grocery and Shopping Center could be the focus of an event, 

showing the importance of using public dollars to spark private development as well 
as of bringing needed services into underdeveloped communities. 

• An event could be held at the Akron Industrial Incubator, to highlight how a federal 
investment could help create several new small businesses. Secretary Cuomo visited 
the incubator in August 1998. 



ATHENS COUNTY, OHIO ^ 
District 6 0 
-Cities in County: Athens, Nelsonville 
-largest district in the state ,: 
-Clinton carried Athens county with more than 50% of the'vote 
-7 of the 8 poorest counties in the state are in the 6"" district 

District 6 Population: 570,901 
Athens County Population: 59,549 
Athens City Population: 21,265 

District Demographics: 
White: 97.1% 
Black: 2.1% 
American Indian: .2% 
Asian: .5% 
Hispanic: .4% 

District 6 Representative: Ted Strickland (D) 
Ohio Senators: George V. Voinovich (R) 

Mike DeWine (R) 

COAHOMA COUNTY, MISSISSIPPI 
District 2 
-Cities: Clarksdale, Greenville 
-Clinton took 58% in 1992 
-Greenville is the largest city in the 2°'' District 

District 2 Population: 514,845 
Coahoma County Population: 31,665 
Clarksdale Population: 19,717 
Greenville Population: 45, 226 

District Demographics: 
White: 36.6% 
Black: 63.0% 
American Indian: . 1 % 
Asian: .3% 

Representative: Bennie G. Thompson (D) 
Senators: Thad Cochran (R) 

Trent Lott(R) 
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Clinton Library 

DOCUMENT .NO. 
.AND T\ PE 

S l i B J t C T / X n LE D.ATE RESTRICTION 

002. paper Business Owner Eddie .Ajnmons; RE: personal info/home 
address/phone number [partial] (1 page) 

n.d. P6/b(6) 

COLLECTION: 
Clinton Presidential Records 
Policy Development 
Lisa Green 
O.VBox Number: 205S9 

FOLDER TITLE: 
Ohio Southem 

2012-0043-S 

ins251 

Presidential Records Act - |44 U.S.C. 2204(a)| 
RESTRJCTION CODES 

Freedom of Information Act - |5 U.S.C. 552(b)| 

Pl National Security Classified Information 1(a)(1) of the PRAj 
P2 Relating to the appointment to Federal office 1(a)(2) ofthe PRA] 
Pi Release would violate a Federal statute |(aX3) of the PR- l̂ 
P4 Release would disclose trade secrets or confidential commercial or 

financial information 1(a)(4) of the PRA| 
P5 Release would disclose confidential advice between the President 

and his advisors, or betw een such advisors Ia)(5) of the PRA) 
P6 Release would constitute a clearly unwarranted invasion of 

personal privacy 1(a)(6) of the PRA\ 

C. Closed in accordance with restrictions contained in donor's deed 
of gift. 

PRM. Personal record misfile defined in accordance with 44 U.S.C. 
2201(3). 

RR. Document will be reviewed upon request. 

b(l) National security classified information |(bKl) of the FOiA| 
b(2) Release would disclose internal personnel rules and praclices of 

an agency 1(b)(2) of the FOIA| 
b(3) Release would violate a Federal statute |(bK3) of the FOIAJ 
b(4) Release would disclose trade secrets or confidential or financial 

information 1(b)(4) of the FOIA| 
b(6) Release would constitute a clearly unwarranted invasion of 

personal privacy 1(b)(6) of the FOIAJ 
b(7) Release would disclose information compiled for law enforcement 

purposes 1(b)(7) of the FOIAJ 
b(8) Release would disclose information concerning the regulation of 

financial instilutions 1(b)(8) of the FOi.A| 
b(9) Release would disclose geological or geophysical Information 

concerning wells l(bX9) of the FOIAJ 
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State Ohio <̂ î»y Akion 
Contact Jen-yEuan l>.-o^i:i.u Mi.,oni> liwM.ic.. InciiUiu-i 

Hu.sincss Owner laddie Aniiiions and Minor i ty Biis|iio.ss l i u uhnio, Hmkl ;Millio.i 

Dollar Husiness 

• Akron's Minorilv Business Incuhalor hel/nui me haonie </ ^eil•lun.iiii ./'/./ 

self-made hiisi.ncssnian. " 
- l-.diiie . \iniiinr.'.. ()\\ iicr. ConlriuiU'riirv l-lrniis-nni • i . - in -

M l . l-.(i(iic .Aininoiis, owrici (jl 'Conifiiiporaiy Ivciiovaiions. :i growing c.oiisiiuc 
comjiany spccializiim in reirofilling and remodeling building iiiienor.s and cvieiiors, LS a 
scll'-niadc husincssnian and a .success slory of Akroirs Mmoriiy Business Incubaioi 
progiam Duiing the 1980s, Mr. Ammons was involved in.scveral building consiruction 
andVcnovation projects that culminated with a seven-unit apartment l)uilding renovation 
1987 In 1990, his company was contracted to remodel the huilding where the mcubaioi 
was housed. After compleling this project, he rented a suite from ihc mcubaio. program 
to house his business for about a year Durmg his icnure ihere. (\Miieni|.uMaiA 
Renovations grossed an average of S-IOO.UOO io SoOO.OOO a veai M. Amnions also 
beiiefited from having oiher lilelong enircpicneui s as In^ neighbois , , i m.uhaioi 

,1 s aiMr !•: 1 I '."tiasi.- Iiis own 

III 

program This self-iaughi man! P6/(b)(6) ^ 
warehouse jusl after one yeai w^ili ihe pi ogi am 1 odax C onicmpoi . . i K n . o . a i u . n 
urosses an average of SI million a year Mr .Amnions.; P6/(b)(6) 

" H I S married with three children aiui has lucil m Akion ()iiK» .ill - l . ' \ e.u 
I P6/(b)(6) . i , I I ' 

of his life. He can be eontacled ai P6/(b)(6) jaiid is located oiij P6/(b)(6) 

P6/(b)(6) 

State Ohio (-i 'v '^^'^^'^ 
CoMlact Kevin Stewart Program Kamily Loan Progiam 

/ / ' Family Loan Program helps Linda Motley .Ii.ggic Work, College, and her Children 

i-, by Hclp in" her .Afford a New Car 

"If Ihc loan hod no! come fhrough. my daughter mighl noi have been able m 

go to school. " 
- I.nuln .Mollt'V. i nlUye -.liulenl .\rcrfU>n. ciui •^irix:U- ni.,:hvr ihiee 

Lmda Motlev is a 49 vear old single mother wuli 2 daughicrs and I son slie .s a 
Sccretaiy for the Liniversily of Akron's Admissions Deparlmenl <IIKI ,S ,,ISO a su.dcni Siie 
expects to earn her Bachelors of Science in Commuincaiioiis ,„ IIK- xva. Too: .,lon-_. ^^l l l . 
her youngest daugliier. Tom, who is also a single moiher SUKKIHU ( nnnnai IUSIK. i no. 
have kept there busy lives logeihei bv reiving on 1 mda sneu .a; uhul : .lie'A.IS ,l^le ;. 
purchase atler receiving! P6/(b)(6) J from the family Loan Piog.am I his loan vsas 
approved after Linda ha'd-[rsc-dlinp^/(b)(6) iloan from the progiam lo l.x he. old .ai 
only to find oul that il needed a new engine a'year later Ihe new car allo^^s|,olh oi ihem 



improvement products directly to homeowners. UTEP gave him the encouiageineni and 
the much needed exposure to others in business for him to venture out on his own 

Darold Fountain is a Howard University graduate and Presideni of Superior Home 
Improvement Center. His busmess is located on 7 lO fcnsington Avenue m Butlalo, Nê ^ 
York 1421 5 He has lived in BufTalo for 13 years and can be reached ai (716) 83 1-1 100 
or dfount@appolio3 .com 
State New York City ButTalo 

Contact Paula Rosner Program Mayor's Impact 1 eam 
Vear Est. 1997 

^ Sister Man,' Augusta Kaiser and 250 Residents work with the Mayor-s Inipaet 1 cam 

^ to Make a Difference in their Community 

" The MIT has generated hope and motivaiion and ha^ nuidc ,/ dgniiu am 

impact on the neighborhood. ' 
- S,.-lcr .Mon . I//,e;/.^/'' Kiiiser. V\/ I'III L-II I.He ' .-„•,•//'/,,/•- /•-;>/..• 

\l -\lar\ S III Siin-n\\.\ ( 'hurc li 

The Mayor's Impact Team (MIT) has worked with Sisier Marv Augusia and ihe 
member'Reed Street and Ten Adjoining Streets Watch Comniiuee lo dean up sueeis and 
vacam lots, to get abandoned cars towed away, and to get housing demohnon projecis m 
their neighborhood completed Sister Mary' Augusia is a woman of unlmmed eneigv and a 
person dedicated to improving the quality of life of people The MIT relies on her and ihe 
Watch Committee to gauge the needs oftheir community and leverage HUD and city 
resources imo the neighborhood In fact, the group has enjoyed many successes The 
Watch Committee has 

• leveraged CDBG funds from the city, 
• persuaded KMART to open an outlet in their neighborhood, 

• . worked with the MIT to get streets paved and new sidewalks laid in their commumiy. 
. reduced drug dealing and prostitution activities in their area and recently opened a home 

for former prostitutes and young women at risk for prostiiution I he Ml I is workm-
with them by doing outreach (while they are on the siieei doing M i l uoik) .,s ihc 
occasion arises by referring voung women to the home called I K^ (I e.uhm- and 
Restoring Youth); and 

• joined others in establishing a community garden m the neighborhood 

The MIT has given the people of this central city new hope Residents aic nô x 
determined to keep the area clean They see the ditVerence the Ml I has made Mnce 
many ofthe dilapidated houses have been demolished, others aie fixing up ihen bouses 
Since Sister Mai^ Augusi involved the children in clean up and in planting llouers the 
children will not let anyone touch the flowers and feel the need to report when anyone 
litters In short, the MIT has generated hope and motivation and has made a signiticani 
impact on the neighborhood. 
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G E N E R A L M I L L S , INC. 
Number One General Mills Boulevard 

P.O.Box 1113 . 
Minneapolis, Minnesota 55440 

FAX: 612/764-2999 

TO: Lisa Green 

COMPANY: National Economic Council 

FAX: 202/456-2223 

FROM: Austin P. Sullivan, Jr. 

PHONE: 612/764-7264 

DATE: June 9, 1999 

PAGES (including cover sheet): 12 

MESSAGE: 

Lisa: Here are a couple of pieces of information about Siyeza. I am overnighting additional materials to 
you. 

Please contact Dee Thiemann at (612)764-7362 regarding problems with this transmisaion. 

This FAX contains CONFIDENTIAL INFORMATION intended only for the use ofthe addressee(s) named 
above. It you are not the intended recipient of this facsimile, or the employee or agent responsible for 
deUvering it to the intended recipient, you are hereby notified that any dissemination or copying of this 
facsimile Is strictly prohibited. If you have received this FAX in error, please Immediately notify us by 
telephone and return the original FAX to as at the above address via the U.S. Postal Service. Thank you. 

JQEHERAL MILLS. INC.. Number One General Mills Boulevard. Mimil̂ oolis. Minnesota SS426 
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Contacts: Tom Johnson, General Mills (612) 540-2531 
Alfred Babmgton-Johnson, Stairstep, Inc. (612) 377-6321_ 
Angela Smith, Glory Foods (770) 987-8196 
Wendy Raway, U.S. Bancorp (612) 973-2429 

Stairstep, Inc., of Minneapolis and Ohio Company 
to Create $4 Million Plant in North Minneapolis 
General Mills and First Bank Provide Financial Backing 

MINNEAPOLIS, Minn.—Stairstep, Inc., of Minneapolis, Glory Foods of Ohio, 

General Mills and First Bank, both of Minne^olis, today jointly announced an alliance to 

form a $4 million frozen food manufacturing facility to be located in north Minneapolis. 

Glory Foods, a Columbus, Ohio, company specializing in Southem-style food 

products. Stairstep, Inc., General Mills and First Bank of Minneapolis together have 

provided financing to create Siyeza, Inc., located at 1000 Humboldt Avenue North. 

Siyeza will manufacture for Glory Foods prepared frozen foods under the brand name 

"Glory Foods Southem Selections." The company plans to introduce such dishes as 

' turkey and gravy with com bread dressing and seasoned collard greens in southeastem 

grocery stores by January 1998. 

"Not only are we bringing industry into the north Minneajjolis neighborhood, 

we're bringing hope and a greater sense of conmiunity as well as ovmership 

opportunities," said Alfred Babington-Johnson, who will serve as Siyeza's chairman of 

the board. Babington-Johnson also serves as president of the Stairstep, Inc., the 

Minneapolis organization which served as the catalyst in bringing together Glory Foods, 

General Mills, and First Bank. 

-More-
CD) 
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Siyeza/page 2 

Siyeza, (pronounced SEE-AY-ZUH) a South African term which means "we're 

coming," hopes to fill 32 positions by December 1997 and expects to fill 145 additional 

jobs over the next five years. Employees will be provided opportunities to become part 

owners of the company. 

Babington-Johnson contacted Glory Foods President Bill Williams a year ago 

with an invitation to work together, and from there the idea of producing a line of 

Southem-style frozen foods was initiated. Through his vrork for the Stairstep Foundation, 

Babington-Johnson also secured an early commitment from General Mills to assist the 

organization in bringing jobs to the north Minne^jolis neighborhood. As a result. General 

Mills contributed a $1.5 million no-interest loan. Glory Foods contributed $1.5 milhon; 

through its community development corporation. First Bank financed the start-up costs 

through the purchase of $1,2 milhon in preferred stock in Siyeza; and Stairstep, Inc., 

supplied the remainder, 

"Investing in the community is a top priority at General Mills, and we are pleased 

to be a partner in helping to create industry and jobs in the north Minneapolis 

neighborhood," said General Mills chauman and CEO Steve Sanger. "Through 

innovative contributions of both expertise and fmancial capital from corporate and non­

profit sources, we'have designed ati effective model for inner-city investment." 

In addition to its financial contribution. General Mills provided hundreds of hours 

of consulting in the areas of business planning, market research,'legal, engineering, 

product and packaging development, and manufacturing. 

John F. Grundhofer, president and CEO of U.S. Bancorp, the bank holding 

company that operates the First Banks, said, "We are honored and privileged to be part of 

this unique partnership. Siyeza brings together the strengths of each participating 

organization—Stairstep for its commitment to creating progress and providing 

erapov̂ ferment to the African-American community; Glory Foods for its entrepreneurial 

-More-
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Siyeza/page 3 

spirit and sound business management; and General Mills and First Bank, both successful 

Minnesota-based companies that care about the communities where they do business," 

First Bank played a critical role by creating a custom financial package to help finance 

the project through its purchase of $1,2 million in Siyeza preferred stock rather than 

providing a typical business loan. The company felt that an equity investment would help 

minimize the debt load for Siyeza and give them more cash to invest badk into the 

company. 

Glory Foods will market and distribute the line of seven frozen entrees and five 

frozen side dishes. Bill Williams will serve as the president of Siyeza, 

"Focus groups, food experts and families all have given our meals high marks for 

taste aud convenience. We're confident we'll fill a growing niche in the frozen foods 

category," Williams said. 

Wilhams, a graduate of the Culinary Institute of America in Hyde Park, N.Y., and 

three partners founded Glory Foods in 1989. After devoting three years to product 

development, Glory Foods began distributing its line of pre-seasoned Southem*style 

caimed vegetables in 1992. Glory Foods was selected as ''Emerging Company of the 

Year" for 1996 by Black Enterprise magazine. 

-30-

0^ 
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Inner-city jobs>r 
Economic development and King's dream 
Minnesota has never seen a plant 

opening ceremony as exuberant as 
Monday's in north Minneapolis, It had 
an African-American focus, strong reli­
gious roots, a spirited gospel choir in 
colorful garb, lots of humor, remarks 
by corporate executives — and a 
promise of 150 to 175 irmer-city man­
ufacturing jobs, When ministers in the 
largely black audience were invited to 
come forward for the invocation, at 
least a dozen did. Later, Sceve Sanger, 
head of General Mills, said he had 
attended many plant openings, but 
"never a thing quite Uke this," 

The plant, named Siyeza (for "We're 
coming"), opened as a result of Sang­
er's and General Mills' commitment to 
the black community and the inner 
citv. The company provided a $1.5 
miUion no-intierest loan, and Sanger 
also recruited U.S. Bancorp's John 
Grundhofer, whose company made an 
equity investment of $1.2 million in 
preferred stock, a nontraditional form 
of community involvement. Finally, 
$1.5 million came from Bill Williams, 
head of Glory Foods, an Ohio canned 
soul-food firm. Siyeza will produce fro­
zen meals for Glory Foods. 

Siyeza is the third corporate part­
nership for a black Tv«n Cities group 
named Stairstep. The earlier partners 
are Dairy Queen and Team Tfres Plus, 
Black investors started Stairstep, head­
ed by Alfred Babington-Johnson. Its 
goal is irmer-city businesses providing 
jobs and opportunity for blacks, 

Appropriately, the event took piace 
on the Martin Luther Kuig Ir. holiday, 
so it was able to link the Rev. King s 
dream with Siyeza's economic devel­
opment and jobs, Sanger and Babing­
ton-Johnson each said that Siyeza has 
the poteiitial to be a model for similar • 
cooperation in cities across America, 
as well as a source of pride for the 
TVin Cities, 

In fact, Glory Foods' Williams said 
he started with some skepticism, but 
as negotiations unfolded with General 
Mills and U.S, Bancorp,, and as he got 
to know Stahstep officials, he became 
enthusiastic and concluded, "This is 
the finest community I've ever been 
in," 

The Twin Cities celebrated King's 
birthday at numerous events, includ­
ing one attended by 2,000 people. 
While much smaller, the Siyeza open­
ing was impressive. In the audience, in 
addition to General Mills and U.S. 
Bancorp executives, were U.S. Sen. 
Rod Grams, State Sen, (and gubernato­
rial candidate) Roy Terwilliger, Univer­
sity of Minnesota Regents Chair Wil­
liam Hogan, St. Paul Pohce Chief Wll-
ham Pirmey, two City Council mem­
bers from Minneapolis and one from 
St. Paul, The 30'member choir came 
mainly from St. Paul's Living Word 
Church, Even a black farmer who 
grows greens in Mississippi was pres­
ent. The event impressively celebrated 
King's vision and how, in a north Min­
neapolis plant, it is being realized. 
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For More Information: 
Jack Sheehan, General Mills 

(612) 764-7092 

General Mills Gets National Recognition for Siyeza Food Plant In 
Minneapolis 

Minonty-Owned Business Made Possible by General Mills Foundation f i nanc ing 

(Golden Valley, MN, May 3, 1999) - General Mills Is being praised by a nationwide 

organization of business and community leaders for its work to establish the Siyeza Foods 

Company in North Minneapolis. The award, to be presented by the Social Compact Wednesday 

in Washington, D C , is considered the Maicom Baldridge Award for corporate performance in 

emerging neighborhood markets. 

Siyeza provides a line of microwave and oven-ready frozen entrees and side dishes for 

Ohio-based Glory Foods which was named the 1996 "Emerging Company of the Year" by Black 

Enterprise magazine. 

General Mills 51.5 million dollar interest-free loan and the lending of key marketing and 

manufacturing executives was instrumental in starting Siyeza's Southem-style frozen foods 

business. US Bancorp also stepped in with financial help, enabling Minneapolis entrepreneur 

Alfred Babbington-Johnson and Glory Foods co-founder William F, Williams to launch the 

company in 1996. Babington-John is currently chairman of the board. Williams is president of 

Siyeza. 

Siyeza, which means "We're Coming" in Swahili, employs 36 people, The company 

projects sates of $50 million in five years, with jobs for 150-175 people. 
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Name ofBusiness; General Mills, Inc. 
Contact Person: David Nasby, Vice President General Mills Foundation and Director of 
Community Affairs or Ellen Goldberg Luger, Associate Director General Mills 
Foundation 
Address: Number One General Mills Boulevard, Minheapolis, MN 55426 
Telephone: (612) 540-4351 or (612) 540-3686 
Fax: (612) 540-4114 
E-mail; NASBY000f5)MAlL.GENMILLS.COM or LUGER001fajMAIL.GENMILLS.COM 

Industry sector/nature of business: Major Intemational food company, with leading 
brands such as Cheerios, Wheaties, Yoplait, Betty Crocker and Chex. 
Type of office: Corporate Headquarters. 
Size of business: General Mills is a $6 billion dollar food company with over 10,000 
employees worldwide. 
Geographic area in which you do business: General Mills has plants or operations in 
Califomia, Georgia, Illinois, Iowa, Massachusetts, Michigan, Minnesota, Missouri, 
Montana, New Mexico, New York, Ohio, Pennsylvania, and Tennessee. Internationally, 
General Mills has operations in Canada and Joint Ventures in Europe, Latin America and 
China reaching more than 70 intemational markets. 

1. At General Mills, we are an intemational food company working to create a better 
future- not only for our consumers, but also for our communities. We define our 
business success through the quality products we deliver to consumers. Throughout 
our business, we emphasize our core values of innovation, speed and commitment. 
We also emphasize another key value - citizenship. We feel we have a responsibility, 
as a corporate citizen, to give something back. In the past five years, we have 
provided more than $155 million in grants and contributions to worthwhile programs 
and organizations, including more than 76 million pounds of food to help feed the 
hungry. General Mills employees and retirees have also given freely of their time and 
of themselves as committed community volimteers, We continue to seek out and 
support innovative solutions to address the needs and concems of the communities, in 
which we live and work. Through volunteerism and direct social investment, through 
product donations and foundation grants, we are working to create a better future for 
our children, our conununities, and our business. 

2, General Mills, Inc. established a corporate social investmenl program in 1973 with 
the mission of having a significant positive impact in tlie communities in which we do 
business through investment in nonprofit or limited profit ventures addressing high 
priority social needs. General Mills has used a strategy focused on the investment in 
ventures that address high priority social issues and produce significant impact, The 
strategy envisions that ventures will serve as models for service reform or 
restructiM-ing that, i f successful, would be replicated and could be implemented in 
multiple locations. Finally, the venture will produce a retum of both social impact 
and capital investment. While the rates of retum may not achieve General Mills' 
traditionally expected Rettun On Investment, there will be a return of resources at the 
end of the project. 
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3. In January of this year. General Mills partnered with US Bancorp, Glory Foods, and 
Stairstep Inc. to launch Siyeza. Siyeza is a manufacturing company producing a line 
of frozen heat-and-serve vegetables and entrees sold under the Glory Foods name. 
Glory Foods, Inc., is an African-American-owned f&od company that distributes a full 
line of preseasoned heat-and-eat Southem-Style canned vegetables. Stairstep, Inc. is 
a North Minneapolis community based minority-owned business focused on 
community development. Siyeza is located in North Minneapolis, an urban inner-city 
neighborhood, and is focused on employing people within this neighborhood. The 
goal of this program is to uhimately transfer ov/nership of this company to the 
employees. This project is designed to create a new model for building communily in 
the inner-city. General Mills' made an initial $1,500,000 interest-free debt 
contribution. The impact of this partnership is defined by die jobs being created in 
the inner-city, the collaboration and leaming across several organizations and the 
hope restored through building a better and stronger community. 

4, General Mills' obligation consists of a $1,5 million loan, with no interest and no term. 
But our commitment extends well beyond money. We're adding direct value through 
the ideas, knowledge and "know-how" of General Mills people. Dozens of General 
Mills employees and retirees are engaged in research, financial analysis, marketing, 
design, engineering, personnel, management and manufacturing. Each is giving his 
or her own time to Siyeza as a willing and committed volunteer. 

The real surprise lies in who reaps the benefit. Working together for the greater good 
is such an incredibly powerful force - and such a wonderfully enriching experience 
that we feel we gain far more from these ventures that we invest. More than dollars 
more than foundation grants the strategy of corporate social investment coimects our 
expertise and experience with the challenges we face every day in our own 
communities. Our mission is simple. We seek to have a significant positive impact 
in our communities, General Mills is richer for our investment in Siyeza. Our 
communities are richer too. 

For the purpose of public distribution matenals: 

1. General Mills, Glory Foods, and Stairstep, Inc., and US Bancorp (formerly First 
Bank, Miimeapolis) in January 1998 opened a $4 million frozen food manufacturing 
facility (Siyeza) that is expected to employ up to 175 inner-city North Minneapolis 
residents. Siyeza (African term for "We're coming!") will manufacture prepared 
frozen foods for Glory Foods, an African-American-owned food company that 
specializes in Southem-style food products. The goal of this partnership is both to 
create a model for community-building and investment in the inner-city. Siyeza 
employees will have opportunities to become part owners ofthe company. 

General Mills provided a $1.5 million interest-free loan, and persuaded US Bancorp 
to make an equity investment of $1.2 million in Siyeza preferred stock. Another $1,5 
million was contributed by Glory Foods, and the remainder by Stairstep, General 



JUN 09 '99 ll:20fiM GMI CORPORfiTE RELfiTIONS P-'3 

Mills, in addition to its fmancial contribution, provided hundreds of hours of 
consulting expertise in the areas of business planning, market research, product and 
packaging development, legal, financial engineering and manufacturing. 

Siyeza is producing products, creating jobs, strengthening families and building a 
better corrununity in North Minneapolis. Siyeza is also making our shared dreams for 
a better future a reality. 
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STAIRSTEP INITL^TIVE 
The Stairstep Initiative was coaceived in 1991 and began operations in January 1992 as an effort to bring 
African Americans of all income and resource levels together to artieulato and model community values 
and to acquire and operate businesses consistent with these values, 

This initiative consists of two Separate legal entities, each with distinct functions and a separate Board of 
Directors, but both are mutually committed to a community-building mission. The two components are: 

Stairstep Poundation—a nonprofit 501 (c) (3) corporation committed to the social, educational, and 
spiritual aspects of community building among African Americans. 

Stairstep. Inc.—a for profit community venture fund designed to develop capital resources to create or 
purchase businesses to promote ownership opportunities for every economic strata of the African American 
commimity. Besides its participation in Siyeza, Stairstep owns and operates a Tires Plus and a Dairy Queen 
Brazier on West Broadway in Minneapolis, 

G L O R Y FOODS 
In 1989 former co-workers Bill Williams, Iris McCord and Dan Chama touched upon the "simple idea" of 
creating a selection of canned vegetables tiiat embraced both the spirit and soul of Southem cooking and to 
do it in a way that would make dxem easy to prepare without sacrificing its imique down-home taste. The 
team sought development assistance from Ohio State University's Department of Food Science and 
Technology where tiiey experimented with recipes, preparation time, seasonings and packaging. The 
Columbus, Ohio, b a ^ company approached the Kroger supermarket chain in Ohio to run a 90-day test of 
their products in July 1992. Sales of Glory Foods seventeen varieties of greetis, beans and peas soared and 
products sold befiare re-ordering could take place. In January 1993 Glory Foods began distributing its 
products in stores throughout the southeast Today, Gloiy Foods distributes 21 varieties of pre-seasoned, 
heat-and-eat Soutfaem-style canned greens, beans, peas and condiments to more than 6,000 stores in 28 
states throughout the South, Midwest and Northeast regions. 

U.S. BANCORP 
Minneapolis-based U.S, Bancorp (NYSE: USB) is the result ofa merger between First Bank System, Inc., 
of Minneapolis and U.S. Bancorp, formcriy headquartered in Portland, Oregon. With $70 bilUon in assets, 
USB is the 14* largest bank holdmg company in the nation operating proximately 1,000 banking offices 
in 17 states; Mmncsota, Oregon, Washington, Colorado, California, Idaho, Nebraska, North Dakota, 
Nevada, South Dakota, Montana, Iowa, Illmois, Utah, Wisconsin, Kansas, and Wyoming, The company is 
the largest provider of Visa corporate and purchasing cards in the world and one of the largest providers of 
corporate trust services in the U,S. 

G E N E R A L IVflLLS 
General Mills, fbunded in 1928, has emerged as a leading intemational food company with armual sales 
exceeding S6 billion. General Mills is known for such popular brands as Cheerios, Wheaties, Trix, Kix, 
Total, lAicky Chairos, Golden Grahams, Yoplait and Colombo yogurt, Fruit Roll-Ups and Pop Secret 
Popcorn as well as the home of Betty Crocker. 
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borbood. 

Uoder rtie anaMemenl, 130 ftozen food 
woiken in Borth Minneapolis <vill be paid S8 
*o (10 an hour, noeive health benefits aod 
evealnaUy Owa a «hii4 of UH: a«MufiKturi<u 

L cwnpuy ifihsveaiureaucceedi. 

|

|c "WD want 10 be a hootebold naote,*' aald 
Vrllliam F. "Siir WiUianu, eo.fo«ailer and 
pfetld«alora<Q(y Foods, bated in Ea^ Col-
uinbut. 

For WiUianu, Ihu means geuiitg at least 
SlO mllliua of ihe t7 biliion a year ibai 
Afrlcan-Anicrifiins ipeod on foud, 

SInue Mliiitg ill fuu Ltonud and toxcd 

aee GlOiy. p«g« 67 

TVĴ tower mle proposal coiild signal end to local control 
' f< ît ,̂ 

{•OMl sovemcwfits, 
(ScVdWCV 4M DMl'state-
Mwmmay wntia bioet 
wtjKlfft pupoaal' fedeisl 
nilcio icyoke'Joea) eootivl. 
cf,-wlu«e'Banve new iM-. 
M^-tovisv are buK.it\ 
done de ]̂,' tool broad-
catter(ey» 

And a natiooal t>rQ«4-
cwtliuf pvtip ipolteffflan, 
wtuaa ttnaglcf lliat the. 
A4«tBi. CimBMricatie^ 

ConunitaoQ't preemption 
of local (oniî g UwTu dl 
but inevitable. 

Aa FCC official 
pending ant^apsian rule, 
iiR«ciM m> AtmA. could 
bo adopted b^JanuMy m 
Cansress tad Ac Wbait 
Houte ditm fiw Aie biSem. 
ih fnowed rcwiue the 
ftdveni of hlgli-deftoitJoa 
lelevisioo. or HmV. iwuld 

Q-Q-
••o>TV.paQ*«s 

OlAMSO UP OCPATE 

• Mauia M FCC Miaul tool nsMaa kr 

i M »ratiivllM It VmiM t« KM lof 
:l>«MlM((lt«ifTV)iMouliiMi|« 

hiMiaiMnulM? 
• tt««i4 IM CDMlsttaa p̂ MPd tiala nd 
toOiitdlM^^ i)»MM la (iMM 
Iw^BCil aâ wkai kva Waatea 
ImulailaafadUMT 
• ltlkaiaflg4SI«44^Una KvHIer 
^Oauilai nsutm iwrwrtala, W raiM (0 
<a|i ka mn raallilte tor koadtut loMf iiipKea|iao(7. 

Dual rail Hnaf 
botp marfcal Marl«<i 
. btdtxVtai part( 

Ralw College 
•t OSU bM<B 
Uf aie^utivo 

. .proerBfn 

Helping V«ta 

..'fit;. 
(o roil (^ .m fiaSOMo mul 
uehoi* u d pUifT nns){er 

Otdyan'fc'difi tpohiijg feoodi 
4ivisioii of Liinited liic. had a 
tef̂  openiiu S O L 26. Fomal 
gnnd opening ior (be eO.OOO-
(quanHoot (tote i» aiaied 

> 3-5. b niaifcs C«tytn'«.«C<wd 
ttoM In CoUusbus. .. . , ]̂ .̂  

Ibf tecfiuA Cotiu&bu»4ieB 
' Kittle't (HoTutuit CJMOS Oct 37. 

Th« bdtanapolis4ifted chain 
will occupy 100,000 Muaic 
fe^ at EasUM. The.fitst IGtdes 
o^asijifst (umi|^ at TUftk 

Not lo be oveHooked is Cpl-
utnbufrbvedDSWShoe VVaro 
house, which optmi OoL 3 in 
ZBjOOO aquare fcot between 
Kittled and^Galyan'i. Ihe Ea£t-
on 4are b ihe discount shoe 
retailer's tccond tmi( in its 
hone maricet. 

CM Shop Talk, page 2 
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JUN eg '99 li:21fiM GMI CORPORfiTE RELfiTIONS 

SUSINfSS fifitT/ OCTQBE&rllSI 

Gloty 

prt^vdt •( lfJt,tia oaes ip Cauil Oaio 
in 1972. Gtay ftoads bu ttaebd suuil 
i^lot of 112 (ulliM in t>ip«(Burkcu 
ontduiif aaon itu Coia. ite Souia 
ladMidwnl. 

^ l e f x o d i ^ UMii M aoadd tweet pc<A-

t f W o M lJlJ<i«jT<l peas, nsniy k) 
wdc« l . 

Cj^fy ptuu (a t ine Kvcs frmEU ^nUMA 
u d Kvcs ride itatn. Umilx-sir u>3 
oy^-rcady, ta wfcmwirl cases u IIK 
Sou<b««a by Juuiiy. TlK (roicti proclucu 
wtm'i t t f t u •< Mfacr Kfieob. tncludinf 
CoUiaJ Otuo iioce^ HOiil alW 1999. 

nVc UiiM il win u ' nwrt r>P<< 
p«cc llwi the ifT^H*"*' bfnra'toe>4 am,*' 
WiliStou uid of Cleqr't icloiioni. 
liBeM ia ibe pfxay iodutuy u "tiuTa: 
uui itfAaetaena.' 

ttw new foiitcTviu'. 
Wllliaras Hid Cloor. wiiti 15 mplay-

M I . w u not dlilJcllIC of* tuoi^ t r t u ^ line 
uAiil lu i»c<!v«l I tckptwne CJIU io Sep-
Kobtt 1996 frum Allied Bsbin4;ian-Juha, 
toa. pnnicti u4 CGO of SuirMcp laxii-
(irei C M 

Bibinpon iOMnn, iMw icKtibct him. 
Kir W • '•ocisJ cvnficneui.' jikud 
WllKiBW ir Glufy FtKxti wuulJ cuniWJrt • 
p^lACf^P Willi gnir^J^ FuuadMjort &Ad 
h» for^ireril ewnpwr. Suir«iap Inc. 

SuinKp had jiut scund • cuaumunem 
bosi GcQcnl Millt to is«lu d« manuni. 
ly group in developing u Luid.!n»eil 
aS^OOaquue-faol ikwcy for luupeciTied 
lunufuiufine. 

^abinpM^eluMC ^ aai evea beard 
of aimy focif mail be viiiud hii DMiher 
i» IC îaxviUe. VAKM rfie iovcd aiA 4 
Smidwv-tirWs mul a»Hi|il«(e witfi tpple-
BBcl) colifater Sflit^lani ^ L U I L 

*AI HIS eodof IIK Bs l . l luU berkiM 
|0od K «ni. ud iteta^'>NbU, ia< (ma< 
OOB oul Ol < OIS.' ~ BlAiAt'M-lilhMOII 
mailed. 1 uid. *Wkai tn you ulkiaf 
tfxHil' I coulda'itaKnv k, Shi teak mc 
10 ICrt^ aod dtottei mt a kur-ton tcc-
lisa of Olaiy foait pradaieu. 1 koufhi 
Oktu Nodte teus aad cattail aneai 
aai hnughi iba« loeii u aty sun', and 
lUy levvditeu.ltfidB'idaaayihiaisbui 
hfn aMtia laitaii ism.' 

BaWaeioBnlbhaMa Slid be ciUed 
^lUlami id iSk i f ib t two t>^Mpi oodd 

f o ^ ^ i j j j ^ lafttiher.*' 
Williaaii. ytta had a<«*r burd of 

tuinup ar twa w mocn Miuueapolis. 
wu inuitwil. He tuned M I M rtteudi ia 
die toed preceiiiA( lab u Obio Smt Ual-
vcni>y a«d t j i t t i ( SoaoK rucaruh i ln i lo 
eeodua atidui idetrtli ia AUiau wilh 
tour hau ^nuft of 1 j people eaciL 

After Ibe AllanU icaen (ive hifh i»-
iod <o ^ t n u * food Kleei'ioot. 
Williams pcpeeeM •>iil> ihe deal. He 
iceur«d • SIJ ttilliojt l eu froai 

MIory Poods wkta their oUKd foods 
tvLrowa-aeaKudouily io the tuc iwu lo 
four years,* sajd U a Ifmour), a I'lliii 
Third lou olfiizr whi tu&lleil (he Otury 
tteo. "Fbey'w been snaft aboul it, in IIK 
oiart:<u l l ^ ' i B in, Uwy hii« t icslly food 
oiifte. 

"(Dbvioiuly, widi ditir nieuiiiflil biiio-
ry lad Uu liKkiiig of Oeixral Milll aikl 
llw wnpnxOl orgioxzalioo. wc reallu i l ' l 
(oini 10 be 1 diocsss,*' rfic mid, 

III Miaaupolii. SulrtUf tittu4 Sijrtit 
lac., wtiich cumer from s South Afncan 
wsrd DKanioi: 'm'le cgmiiif.* Siyeu's 
sole cvnaflief'l<.aocy Poidt. 

Tbe deal wui mule pouiUc wllb u S1.5 
Bullion iioinLeresl loiin from Ceiieral 

M i l l ! 10 eqalp lt>e ( K U I T / (ai haico Taod 
aroOoedoo. Gcuenl MllU tlkO tax given 
SiycU i l^ elpenii4 Ln looi piOWUifiE. 
[njdijcl ifevctcfuiual /uid r m u e U a/)li]y-
m . 

Ceiwal MitK Suirttep Ine. bid Olory 
Peedi ewe ^K-mird BKII of Siyua. Oax 

ICKO IO OeMnl Mill! is Kfaid in ibout 
five y w Oei'rtl Milk will givt its owa-
entiip fxak£ to wofkeft. 

*t>ii- iovoJveatfoi wtU cooeUid< s/ier 
(I'c ruuefEfUlly cu/ud up." laid lim 
• f u i u l l . \i££ pmiduii of opcmlooi i i 
Geoenil Mi t l i . "We'ra 001 In i l 10 laalK 
HKwey " 

Clory'i WiUisins exfMCU Ihf veouirc 10 
p r o f k ^ e lot b i i cOmpon^ tod for (VO-

ccr^, w t u i m compednf wiUi rtiUuraJlU 
cucti ki Bofiloo M«fl^ for convtni«m 
laki-oui ftiejJs. 

"-Fur U K biLSy Unily , tl t l lowt ihen^ lo 
mil sir Aowu Willi k l ^ for dinwr 

"We Uiink il will grow at 
a more rapid pace than 
the traditional ifDzen-ioo<] 
area. It allows us to 
project ourselves into the 
new millennium," 

BILL WILLIAMS 
GLORY FOODS 

iousvd of lui^injt ihcm |$row up on p i ^ . " 
uid Willianu. ato owiicr el Murtile Cwe 
icitmir^nl. 

Cloiy ulet Uirccwr U u M. ClifT tuu 
yrt [o line up ihe f m i <up<[nu(1iei buyer of 

IIM frvMli pfOO^ Ui^i But ClLfT '-u<3 
Cioiv'i ikka rwooj fJia ' i ^ nii-lcui^ 
>uvvy wiH convince iuperni^cu lo 
rckcrvc fp-*-" f ix proOwciA 6U,.'U &i 
f f o u n cKJuLfG and duinplinga. Kijt^i 
l ^ e y vk'iui CLffiibro^ slulTing, ajul itdc 
d i^< t KviJi * i .-•"^•.•^ tw«el polAlijci 
wnuner v^uuii cwteoale. 

CtilTlUld SUUilXtifit diiecior Ttxicau E 
Poucr « v e | the ooujiUy, e^pcciiliy iht 
Sw/dl. 10 kcll die CloO' Pood* tu:ry 
pMi OOI food y"^pl*t u nujor evenly 
llu'^.'lint ATrieM-Ajnericini. 

CiOTY It 1̂  rriujor ulventse/. w i ^ wi; 
fyirg lioe, "̂ Your mom gu4 Ihc praii.^, 
now yo*. cwi h*vc ih« glory." 

The BW«/i<(in£ biilz CAobW:! Glory uj 
build bnnd loyally acaiji" siani food 
iTudcn who make tonie\)f dieir pnjdi*;u 
bul nol a full lioc of KMI food. 

"We can tf»ik 10 our coiUuu(Ui)i belief 
dian ihey can," OifT uid. 

cr 
Jump start your marketing program 

wHh the Midwest's integrated powertiouse. 

LooUng 10 cut t iptfll ialo yow |iurti0'<nq projiani? TtKn 
«e( ha wBcd IS ina M o o i Qraw. 1 ^ inuî aiod maiteane 
dynadO wtlh Ul UM iB-twul« r«t0WC«t yoiu busUicn 
needs la booK your auitei thtre. All tvtUaUc lo you lii 
one unihod SOwce: 

• AdverUsuii tad aukcung suawa'«4 ' 
• CiuUvt ocnnees tad p<cdiiCUOfl 
• ktulu-ooior ollxci pnnun^ 
• 2«-tiaui tnoound and outbound lalneiviMt 
• DfciAbMO dtvtiopioAAl u d indoa9einent 
• w<bjh< deilga. esnsuucuen *ne lionjng 
• Insectijig. labeling and ttisiliaf 
• UlcioluiG and ptodud tullillideni 

And uvsit WMoiM. ftsotidiets of IM BMit Dix awyinmo 
y«ui peiemiaJ eusuaer teas saws Ma i aa f» asiuve 
aijiegy. to yeui rabugu u t eiuiutuy niniofcing You 
^mpiiy. IS Boie piodueiiM. A/id youf uae epenl puiuAJ 

A an itsoihei less eonsuBuî  
To loarn mote about how The Je^uon Qroup oon 

^ Onv^piu yttijr rwVetina ^oor tn , oat ior e (rot floriy 
S s4«urcaMhiSl«.vn«»*l««*r«t1-ae«'MCKS0fl. 

• ' i 
• I THE JACKSON GROUP 

SON UstKluAw kf f,M 
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From; Lynn R Gellemiani; ' [ i :ynn:R3ellermar^n;^Ma.l .B^ ' " ^ ' ^ i ' V ^ 
Sent. Friday, June 04, 1999 1:02 PM '^^'^ruj 
To: Saundei^,tnill9r@sba.gov 
Cc: ^' lhelm@wcstrateg,es.com;Wili iam_Hinga^Mail.BankOneCom 

'I'^^-^-'^''^'^-^^-<=c(n@mail.banl<one.com 
Subject: President's Trade Mission to America 

Saunders, 

u ^ Z Z ^ n Z n T l ^ ' "^"^^^^ ^^-^ P°^'*''^^ ^ ^ ^ ^ '^^^kets" developments have 

Microenterpnse: Bank One is ready to close a $600,000 credit facility to Enterprise 

under the SBA Microloan Program. Bank One will also be providing EDC with a $4S non 

tlke^p^ace S T e n f O ^ a ' d ' " 'oss r e s a l e account. The c L i n g e'vem S S e d u l l d 
laKe place in Athens. OH, and could be timed to match the President's schedule. 

h S I S ^ ^ ^ " ' ' ' \get t ing ready to close on a $5 million investment in DCC Growth Fund a 

paS p \ t r n 7 s e 7 u r t e f s B I C T ^ ^ ' ^ ^ ' ^ ^ ^ ^ ' ^ ^ Ssrc and one 
OH R:fr,l n n ^ ^ ^ ^ H ^ ^ ' " t ' " " ^ ' ^ ' ^^ ^" "^ ^ i th a regional office in Akron 
OH. Bank One and DCC Growth Fund have agreed to an MOU which calls for special efforS' 

Oi h ^ . ' l v n T " ' ' " " " " ^ " ^ ^ ° r ^ ^"'^ ^° LMI z o n e ! T h e ' m ^ g 
o this ctosing or announcement of Bank One's investment in this new fund could be made m 
Athens dunng the President's visit as well. 

Community Development Venture Capital: Bank One is working with the founding princtDals 
of the Appalachia Ohio Development Fund which will provide 4 u i t y financing and f e c h T a ? 
l r Z T . T "t.^""^" ' "^^s^s southern Ohio. Wilhelm and Conlon^. Ohio University the 
S?nM?r,H f Regional Development Commission. Hocking Technical College, Kentucky 

fund A l t t u " t T ' h T . 1 1 ^ ^ " ' " ^ ' ^ ^ 'his new fund. Although this fund is rxjt yet ready to open for business and a number of details need to 

f Z o ^ H Z T ' "^^ ' ' ' ' ^^ ^ '^^^ ' "5 investor (for discussion purposes, say $1 million) If 
something this nature could be done in conjunction with the PresSent 'sv is i l i t would 

^ generate a lot of enthusiasm and support for this new fund. 

! S i ! r A ° ' ^ " ^ A ^ " ^ ' ' ^ ® ^ ^ t ^ - y^'^ ^^" ' ^ 'ead investor (at $3 million) in 
A^r'^lJ ^ Amenca. the first SBIC in the nation to focus on women-owned fimns. Capital 
Across Amenca IS headquartered in nearby Nashville. TN and does seive Ohio. Bank One 
would be more than happy to fly Whitney Johns to Athens if this would be something the 
Administration and the SBA would like to highlight. 

[ These "New Markets" investments by Bank One total nearly $10 
million - a figure that will be significantly leveraged by our public 

and private partners] 

tT ,e%! i ide l?Tn2 ' lh^ rp^^^^ T - ^ ' ^ ^ ^""^ ^""^'^'^"^ Appalachia. A visit by 
; 7n i t l . ! • * accompanying him would help ensure that the enthusiasm and 
capital continue to flow. Hopefully, this information will prove helpful as you work with the 
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assistance in bringing the Trade Mission to Appalachia. Have a great weekendi 
Lynn Gellermann 
Bank One Corporation 
614-244-0344 

P . 0 0 3 ^ 0 0 5 


