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06/03/99 Id-"^^ 

TH,:; NATIONAL ^CABEMVFOWDATION 
C i i m t n a r V 

* ° ^ ^ " r i ^ t ^ - » S ^ ^ « n - h i p s . through wHch=«^^^^^ 

. .̂ ..̂ v in th. aiea of finance, was toui"3ed by ^ ^ „f 27S 

Academies i» Finance - nu »» eJcpansn>a retlecis oi ui"̂  ^caa 11" 30-50 J tew programs. Sucbrapiuc v 

pubUc «hools .«r a . ^^^^ 

M AF uxJay is at tbe fottifton. of the s c h o o M o < a . e ^ - ; 5 ^ » ^ ^ . ^ f<,,̂ ed on tei, 
X ^ t i o ^ - ' J - ^ A F er̂ olls a ^ ^ ' ^ ^ ^ ^ " ^ ^ for whom "a & » e " is l>n.e 
r m l i and for whom AF provides a <=°""P'™l°fr|„„ „„denls who are or have been 
: ^ U > ^ a n abstract cncept. ^ V ' ' ' J / " V̂b̂ '̂t̂ ^̂ ^̂ ^̂ ^̂  " "'"^ '^^ T T ' 
t T a l y s«aeo.s. . r P — ^ ^^^^^^Zs .embers 0, «.i»ori.y pop«U..ons. 

The Academy CMic'il P-oS""" " ^ " f ""iT NAF ° fno way seeks to replace or divert 

acoviue, f in school and eiicoliniging 

r * ^ ^ X o l l e g Consistently,NAF graduates 8° o n » ~ " » J „ „„, 

T o 90%e^y-. 
alvanni o « . n - ^ ^ ^ ^ . S ^ A P ' s i^p." on America, yonth. 

^ection to their nvi,s of the NAF 

. ^ 1 W«U Chairman .»d Co-CEO <>^<^»««^r'^'jrN'/^'Ac^^^^-^« ^ " P P " ^ 

Inc. and the Bankers Trust Company. ^̂ ^̂  
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^ N A « . .NM ACA..MV F O ^ - t l O . AT A G.AHCE 

.dti.eDis.rie.ofCol«,nbU,er.o«ingovcr 

, A P . p e r a . e s . . ^ « s . 3 , J 0 . . « . 3 ^ ^ ^ ^ ^ ^ 
,0,000 studentsthrou^localp setvice on local advisory 

expertise on industry iS iuesano . . ,00. 
J t^m NAF Aoademtes since lytw-N^rlv 20 000 alatni have graduated from NAF Acan 

' ..o.w.-andfonr-y.arcon.gesa.ar....r-.0%."hye.r. 
, NAF .0 on .0 tw ^^^^^^^^^ ^^^^^^^^^ ^^^^ 

. NAF graduates '̂'-""̂  
aadmon.om.. .rh.«U.a.r^ 

* Ts! AF's Student enrollment ba ĉ D « U 
Appro.im.tely 65% of NAF ,,eUgrounds: 37o/. 

„ 75% of NAF students are of minority 6 populations, 
in 199S-99 Academ îc year, 75 A ôf N^ ,5./, Caucasian; and 2 otbê  pop 
Black'23% Hispanic; 13/0 Asian/ ^ 

nearly 2,000 studencs from 10 Academy ^ institutional 

^ere mor. likely " J ' ^ * ^ »o develop perso.a..«d relattonsbips 
learning commnnity, and were n. 
with their stndentJ. r™nded the first Academy of 

" | ? n t ce a. a puMie high ^:l*;7Acadenlies across the nahon. 
. an umbrella orgaiization to facilitate the gr ^ ^ ^ ^ ^ 
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rm NA rioNAL ACADEMY FOI;ND AT.ON (NAF) 

^ i S . v rvir TRAVEL & TOURISM (AOTT) 
ACADEMY OF FINASCE (AOR /ACADEMY OF TRAVEL 

WHAT ARE THE ACADEMIES? 

. A P — p b e t w . „ ( w i t b a n o p e r a t i « . « 

high school, college, and national "'S^"^ ^ content/skill area; 
. Two-years of spedilized traan^e^n*^^ 

w o r . a p a i d c o , r = - " — ^ ^ ^ ^ ^ ^ ^ 
year; „ durine the senior year in high school, 

b::et=̂ =:srs*s:u.̂  

WHAT ARE THE FV. POSES OF THE ACADEMV7 

J I I T H E C O — T S . R O M ~ S , C 0 M M ^ X V ^ — 

. volunteering to ^ a ̂ es. speaker, sponsoring visits to husine., providing 

. S a member of the h ^ - " L S weeKs = 
- Sponsoring a .ummer internship ($6 per hour (ff 

$1920). 
\ ™ . T «.E THE .ENEFTTS OF BE.NO .NVOLVED Wrr« THE AC«.E^rV, 

r : : ' O O " d, .uaUfied. ntotlvatcd ••prospective employees- for 

sununer inte whips and much more. 
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A T & T , « t a d . ^ S ^ „ g « „ A c ^ y « ^ ^ a t f h e a g e * h « . ey 

^ ~ ^ „ f o » . s > « h » t o c » s - ^ ^^nfflionto develop.'/ill 

p a r e c 4 p » i » 6 S c J o o t e S ^ ^ ^ ^ ^ ^ t t ^ p a « c . p » » S 

iî tmationtrchpologies 
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. ^ c n - p r o ^ ' " - * - ' " " " ' ^ ' " ^ 1 *s rational ed̂ c**̂ ^ 

- i,;,->i is based in New ii 'v ^ ^ ^ ^ . yĵ ârtss 

Tiirt T T r T . - a t " I I E G - 1 0 -



TIME OF TRANSMISSION: TIME OF RECEIPT: 

WHITE HOUSE 
SITUATION ROOM I 

PRECEDENCE CLASSIFICATION: 

IMMEDIATE (jjOC<c^A:<9 

RELEASER: 

DATE/TIME: 

MESSAGE* S(i^O'^lg> 

FROM: A/U.I I^^S-O- {7 ('<3£.V^ 

SUBJECT: A/^C^J / Y l a . ^ ^ - e - f s 

PHONE: C - j ^ C ^ ROOM: FL 

PAGES: * ^ 

PLEASE DELIVER TO: 

LOCATION DELIVER TO ROOM PHONE 

SPECIAL DELIVERY INSTRUCTIONS/REMARKS: 



07/07/99 WED 14:03 FAX 202 482 0052 External Affairs 121002 
_ _ _ _ • — NQ.323 

T„,NATIONAl. ACADEMY FOt3NDATfO.. 

, .„„»l oreanizanon that combines 
, ^ , « „ y Fot ndatloa (NAP) Is ' L C ^ t ^ l n t T e ^ to beher prepi.= 

Th^ f(,uo»l A " ^ ^ ' r j ^ , ^ , , of education, buMh«s. • ^ ^ ^ T ^ ^ a x t i of the Amencan 
jaiowledge and "Pf""'" ^ . as college srndenK. inem ^ 

*blicbighscho<.st»J«-^t^^^^^^^ 
w o r k f o r c e . - ^ t s c p a r m c r s h i p s t a l c e t h e s i » P " ' ^ ^ . ^ ^ . i & T o w i s m 
business/school P " ^ ^ ^ ^ents for cMee« 1 ^ ^ ^ ^ . Ihe main aspect 
^l„«ls within ! t T o f w cmricula «id «ork-based =^P"''^„arld context for 

of such e x p . n . n j ^ P " ^ « ^ ; , ; g ^ i « te o™ " ^ ^ ^ . ^ ^ ^ û imng for te»=hers. 
flieir classroom learaing. .Llcmy activities and provide UK> 

,oadersandeduc«erswh.,supportAcade .orf, wciU«oneBn>oklyn.Mew 

The f ^ Acad. . . . - ^ r A ^ ^ f ^ ^ ^ ^ ^ ^ ^ ^ 

; ' f u c " S S s r ° - « - « - - - ...afoct.ofeduea.onrefom. 

o„ ,o t , ch .oV»dm.-e th , .6 . / . „^„sixcourae...kenfron>.he9*tol2' 

The Acad^nv -^^^^ " S T a S f n ^ X ^ A n o ^ , see^s- ^^^^c^LrATade., 

Tbe " '^ . "consistenrty.NAF gmduates S^^^^^^^^^of their Acadennes or not 
them toward colUgi- ' - ^ students pursue ihc career positive focus and 
rate of 90% each ycr. ^ « ^ ™ , ^ e i L s with helping them to find a positive 

.iun̂ ni often c . . ^ ^ A ^ ^ ^ ^ ^ 
direction to their hv CViidrm«t ol th* NAF 

. a 1 V êiU, C .dnn*n CcCEO '̂ ^f ̂ ^^^^^^^ - support̂  

Board, whjcti comi riticroup, the American Bxpr̂ ss ^ pannje Mae 

Foundation, McOriw-m» 
Inc. and the Banke :s Trust Company. 
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" "7,3 7e3 ^-c. " ' 

XH.NAX.0.A.ACA.EMVFO^AnO.ATAGLA«C. 

.„l,.WstrietofC.l«n.bU,a,rollinEOver 

, ^ . p . . . . a a - - ; - ; : . i S r ^ r b l e s . s a . d p u b , i c . ^ ^ ^ ^ ^ ^ 

,0,000 studentsthroughloealP ^ . „ ^ , ^ o u g h service on local advisory 

Mr«tJseonrodust!y j,.„,i.s since 19S4. 

. Nearly J 0 , « « 0 . 1 « - . . ' - ' ' e ^ rat. of 9 0 % - O - J -

„„ ,„ wo- and to«r-y»r colleSB «' • ' 

, . , ^ ^ d u . t e s . o . . J - . ^ - - ^ ^ ^ ^ ^ 
.adin«n.«ni.,orb...la..irUn identified « bein, 

,e.«, f T>: Air'< student enroUmcnt b» 
^ *pprox„n...V<iS-/.<.fNAr'»» , „ta,ri.v bacKereund.: 37% 

1W. of NAT itudeota are of " " • " ' f , » populaiions. 

oeally 2,000 studenis from 10 Academy ^ . f totitotienal 
/ C a r e e r . e . U » . . . p « v « . ^ - - r t X r r o n . a c a a e , n y c o ^ ^ ^ 

same comp:eh«»sive high schools. .;.h schools cnreer academy 
rompaxed . other tether, in the P-^^P^^^^.t'^^.^Wte ^Uh cch other, 

• "r,rporte<ihavi».j»oreo^^^^^ ^n^ironrn^^^ 

learning commumiy, nu« 
with tbeii stttdcnti- r,..,nded the first Academy of 

S r - i r i r a T e B ^ a l t t T n i s t C o m p a n y , ^ ^ 

I , f • ^ 

.J 
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™ E NAHONAL ACADEMV FOUNDATION (NAF) 

„ . I , A C / S I V OF TRAVEL *TOm.SM (AOTT, 
ACADEMY OF FINASCE (AOF, /ACADEMY O. 

«r« AT iRF THE ACADE VU£S7 
^ b twe-n («i.h aa operational advisory board made up of employers), 

. A partnership between («un an P 

Mgh school, colle^ . ^ Z l . respective coutcnt/slall area; 
. Tw-yeaisofspecuhzedtraimnb ^^^^ 
. A program that re,.ures ™ ™ ™ ™ ^ " ' ^ i H ! credits in high school 

and field trips; nrescntation activities, such as: advisory board 
participate in leadership and p escnuu^^^^^ nalioiially-sponsored 

narticipaiion. Board of Education P" '̂'̂ ^"^^^^^ ̂  recTuitment activities; 

tions. the ^^^^^^^^^^^^^^^ 

WHAT AKE THE FUl POSES OF THE ACADEMV7 

. To prepare stndf :nts for a career and P^^^'^^l^^j!^^^^^^ 
: ?o the cc onecuon ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ c^^ccr and educational 
- TohelpstudentMrnderstandandfocusona 

pathway; . ^„^ppoe m business and coUegc; 

. ^ ™ B C O M M t ™ « - - O M B « S ^ , C O M M O N — • 

. volunteering to be a .es t speaker, sponsoring v i . . to b u . n « s . providing 

resources; ^ ^ . rmard f5 to 10 meetings a year), 
. Becoming a member of the ^ ^ . ^ ^ ^ ^ J ^ ^ ^ f ^ 40 hours per week for 8 weeks ^ 
. Sponsoring a summer mtemship ($6 per hour U 

$1920)-

r A ~ M ' O O " d, .uahfied, motivated "prospecuve employees" ,01 

summer inte Bships and much more. 
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07/ial./33 

SiUoon Valley '^^^^waouSftobirefi f5^;^^XSion ̂ vcU 

. . ^ ^ v ^ l i . — 

C . « r f o . e < t i p n ^ P » « > = « ^ inthecriticalaieaofW«»«|!:?.j. 

, O n e o f < l t e n * ^ ^ ^ ^ ^ p ^ ^ ^ ^ , a r f e n s e 3 » d l < t o c ^ ^ _ ^ 
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jattonw..̂  Academy c a i « — 

oocjsp«h5«<*^*^ ^ fl«> that sites acio^™^ t̂u-tfVevdof 

w i n t h « n i r ^ ^ ^ ^ f r i e o r o o s a c a d « ° ^ 

,o<« - n . ^ o ^ ' ^ ' ^ t - ^ c s ^ ^ ^ ^ ^ ^ ^ - ^ r . 19S4. 
• A ^ - f ^ r 2 i S « . t s i . 3 5 0 A ^ ^ ^ y p ^ . ^ ^ 

swdcftts karti 
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The Youth Opportunity Movement: 
Investing in Our Future 

The economy is booming, and unemployment is low. But though millio/is of Americans are 
enjoying economic success, not eveiyonc is shanng in theprosperity. Ijresidcnt Clinton 
launched his New Markets Initiative to expand our thnving economy inlp pockets of poverty and 
unemployment that remain. Among those al risk of being left out arc 15 itiiHiori youths between 
16 and 24 who arc not in .school. Seventy percent of them have a high school diploma or less. 
Five million live in distressed conmiunities — and almost 50 percent of them are unemployed. 

These 15 million youths fonn a major source of human capital for the nex̂  century. Wc cannot 
afford to leave this source untapped. That is why Secretary of Labor Alexis Herman wants to 
build a national partnership with the private sector — a Youth OppoFfunities Movement — to 
invest in young people. Unlocking the talents of youth is good pubtifc; policy. It is good 
business. And it is vital to tapping into new markets throughout.the^^iiited States. Human 
capital is as vital to our success as investment capital. Businesses Slaving trouble finding skilled 
workers can testify to that - and so can disadvantaged communities. Secretary Herman wants to 
team with the business community to close the skills gap so new workers can help new markets 
succeed. 

The Youth Opportunity Movement began with over a $1 billion-dollar federal investment. 
Secretary Herman will use these funds to leverage a much lai ger private investment in 
community programs to train young people. Employers will benefit from a prepared, skilled 
workforce to tackle the jobs of today and a larger base of consumers for their products tomorrow. 
That's the virtuous cycle of economic development distressed areas need. 

Youth Opportunity Can Bridge the Gaps 

I'he Youth Opportunity Movement offers a way to bridge gaps and break cycles that lead to 
poverty and despair. In conjunction with the recently enacted Workforce Investment Act, the 
U.S. Department of Labor awards Youth Opportunity grants to qualifying communities. This 
fimding enables communities to establish "one-.stop" service centers where youth can access a 
wide range of services and resources, and to form community-wide partnerships. 

Effective strategies to help out-of-school youth find employment must address personal, societal, 
academic and professional challenges. Job training alone is not enough: while young people 
need "hard" carccr-oricntcd skills, such as computer training, they also need "soft" skills, such as 
IcLiming how to interview for a job. While various programs have succeeded in treating parts of 
the problem, the Youth Opportunity Movement will apply a "360° approach" by focusing on the 
wliole person and engaging the whole community. 

A Call to Action 

The Youth Opportunity Movement is a call to action. It provides the chance for the private 



sector to invest in solutions along with new partners in the not-for-profit worid and young people 
themselves. It is because of this investment at the local level that Youth Opportunity is a 
movement rather than a program or initiative. Every .American who is prepared to invest in 
out-of-school youth in his or her commimity can become a,part of the movement. 

By investing together, we can make a difference. The Department of Labor is currently 
welcoming partners in this effort, including representatives from the business, foundation, 
entertainment and sports communities. By becoming a member, your name and support will 
galvanize others to make an investment. 

The Private Sector 

Private-sector investment in the Youth Opportunity Movement is absolutely criticd. In order for 
youth to make a successful transition to work, tiiere must be businesses committed to employ 
them and mentor them. Businesses can become involved in the movement in several ways: 
* Commit to providing jobs, internships, or apprenticeships for out-of-school youth. 
* Underwrite the cost of supportive scr\nces (e.g., child care) to youth participants in 

federal or private sector youth programs. 
* Provide in-kind donations (e.g., computer equipment, building space, transportation 

assistance) to federal or private sector program centers. 
* Provide mentoring or job shadowing for out-of-school youth. 
* Assist with curriculum design to ensure that emplo>Tnent training is current. 

Foundations 

Private, not-for-profit or non-profit foundations can energize the Youth Opportunities Movement 
through their dedication and networking. There are many ways foundations can help: 
* Underwrite the cost of supportive services (e.g., child care) to youth participants in 

federal or private sector youth programs. 
* Make a human investment by committing to mentoring youths. 

Representatives of the Entcrtainmcnt/Sports Communities 

Becoming active takes some time, but it provides an opportunity to dcnionstrate your 
commitment. Representatives can participate in various ways: 
* Join a kickoff event with Secretary Hemian and other leaders. 

Participate in filming a television public service announcement. 
* Authorize use of your likeness in a newspaper advertisement about the movement. 
* Sen'e a.s the keynote speaker at a U.S. Department of Labor-sponsored conference. 

+ 



N^-A • F 

N A T I O N A L 
A C A D E M Y 
FOUNDATION 

NAF MISSION AND K E Y COMPONENTS 

The mission of the National Academy Foundation (NAF) is to create Academy 

programs by partnering private industry and the public sector in order to provide 

quality, industry-specific education and work experiences for high school students 

nationwide as preparation for careers, college and all areas of their lives. 

NAF is the largest career academy prQigram in the nation, operating almost 300 

Academies in the areas of Finance (AOF) and Travel & Tourism (AOTT). With 

the sound backing of industry and education leaders, NAF has developed a proven, 

replicable model ot public/private partnerships. 

A C A D E M Y 

C U R R I C U L U M 

S T A F F 

D E V E L O P M E N T 

ADVISORY B O A R D 

D E V E L O P M E N T 

P A I D S T U D E N T 

I N T E R N S H I P S 

Developed by leading iiidiistrv 

and education representatives. 

Covers general workplace 

competencies and indnstry-

specific knowledge. 

Supplements a college prepara­

tory pnjgrani and enhances 

high school dipltjnia programs. 

Distributed via C D - R O M tor 

local customization. 

Reviewed and updated regularly 

to ensure relevance. 

Sup|iorts teachers, adniinistra- ! 

tors, counselors .md advisory 

boartl niembeis. 1 
I 
I 

Includes intensive training at j 

Annual Institute for Stall 

Development. 

I 
Features leadership development 

at Annual Directors Conlerence. ! 

Reinforced through NAF | 

materials geared toward specific i 

audiences. | 

I 
Facilitates team development 

among industry members and 

educators. 

Provides solutions and support 

through national peer network. 

Active lo':al coalitions ot 

industry partners and educators 

required hy NAF to: 

Provide paid internships for 

Academy stutlents; 

Support industry field trips tor 

teachers iind students; 

Sponsor lundraising events tor 

student activities and scholar­

ships; 

Develop mentoring and job 

shadowing experiences for 

students and teachers; and 

Raise awareness of the Academy 

and build community support. 

QUALITY ASSURANCE: 

f r o m its New ^•()rk iiL';ul(iii;iitcrs, N A I " ensures tiic hiiijlicst staiuhirds o f cxccllciice for each o f 

its iiienilic'i Aciidemies. I his is accomiilislied throui; i i ii rigorous ciii.ditv assurance proi;rani— 

the \'ery loundation o f the N A F model. Coiii | iosed o f onuoiiiji; on-site re\'ie\vs eondueteil h\' 

N A f ' s init ioiial directors ;iiui ret;ioti;ii eonsultaiits, extensive dat;i collection ; nd close con i i i i i i -

nication ainojijj,- key constituencies, the t]uality assmance iiroj^ram is what helps N A F to stand 

out .mionu; inuional ethication prot^ranis, and it is the l ial lniark o f NAF's eon inued success. 

framed through fulfillment ol 

coursework and a personal 

interview. 

Provide hands-on experience 

and exposure to a range ol 

career options. 

Paid at minimum wage or 

higher tor six to eight weeks 

during the summer. 

Supervised by employer and 

school coordinator. 

Evaluated by intern and 

supervisor. 



NAF ACROSS THE NATION 

Sliires with 
NAF Aciulcmics 

N A F Programs are i n : 

278 Migh Schools 

128 School Systems 

States and the District 

ol Columbia 

t;PROGRAM SITES: 

| A L A B A M A Montgomery A O F A R I Z O N A f ^ c r Villey AO I T C A I . I F O K N I A Hiirhank . \ O I 7 A O T T , Culver City AOTT, Long Hcicli AOF, Los Angeles 

f A O F / A O T T , Monterey AOTT, l^isii.lena AO'l 'T, San Diego AOF, San Francisco A O F / A O T F, San Jose (R.ist) AOF/AOTT, San jose AOF, Santa Ana AOF, 

^Sweetwater Union AO'Fl" C O L O R A D O Denver A O I 7 A O T T C O N N E C T I C U T BiKlgciioit AOF', liast Flartlord AOF, llartfora AOF, Stamford 

^ . I ^ A O T T / A O T T D E L A W A R F Wilmington AOF D I S T R I C T OF C O L U M B I A Waslungtcn, D.C. AOT'F F L O R I D A Alachua County AOF, Bay County 

' " " ^ O F , Brevard County A O F Browaril Cou.uy AOF/AO' l ' i ; Collier County AOF, Dade County AOF/AO'FT, Duval C.unty A 0 1 7 A 0 T T , Flillsb.irough County 

AOF, Lee County AOF/AO'FT, Martin County AO'FT, f jninge County AOfVAO'F'l ' , Of.ci:ch County AOF/AOTT, I'alm Beach Coiiiiry AOF/AOTT, Polk 

^ O u n t y A O F , Seminole County AOF/AOTT, St. John's County AOF, Si. Lucie County AOF/AO'FT, Volusia County A O F / A O T T G E O R G I A Atlanta AO'FT, 

^ C l a y t o n County A O F Menry County AOF, Savamiah/Cliatliam C ilv AO F'!' I I A W A I I l lonolulu AOFVAOTT, Kaviai AO'FT, Maui AOT'F I L L I N O I S 

Chicago A O F / A O T T , North Chicago AOT'F I N D I A N A liullanapoh.s AOF, Lawrence 'Fownvh.p A O F Warren Township AOF K E N T U C K Y Fayette County 

5^0TT, Jefferson County AOF, Mercer County AOF L O U I S I A N A jelferson Parish AOF/AC:)'FT Orleans Parish AOF/AOTT, Plaquemines Parish A O F St. 

|Bemard Parish A O F / A O T T M A R Y L A N D Anne Artindcl County AOF/AO'F'F, Baltimore County A O F Baltimore AOF/AOTF, Calvert Counn- A O F Harford 

I County AOF, Montgomery County AOI ' , I'riuce George's County AOI-7AO'l"F MASSACH.USETrS Berkshire County AOF/AOT'F, Boston AOF/AOT'F 

MICHIGAN Detroit AOF/AOT'F MINNESOTA Minneap.ilis AOT'F, St. Paul AOF MISSOURI Kansas City AOF St. Louis AOF NEBRASKA Omaha 

^ O F N E V A D A Clark County A 0 1 7 A 0 T T NF.WJI'.RSI'.Y Gloucester County AO!', Jersey City AOr7AOTT, Newark AOTT, Passaic County A O F Red Bank 

5AOF N E W YORK Alhany AOF, Buffalo AOF, Middletown A O F Monticcllo A O F Nassau County AO'FT, New I lyde Park A O F New York AOF/AOTT, 

^Northport A O F West Seneca AOF, Westchester County AOT'F, Western Suffolk County AO'F'F, Yoiikers AOF/AOT'F N O R T H C A R O L I N A Charlotte 

A O F / A O T T , Cumberland County A O F Durham AOF, Union County AOF, Wake County AOF O H I O Cincinnati A O F Cleveland AOF O R E G O N Hillshoro 

I^AOF PENNSYLVANIA Dover A O F Phllailelplua AOI7AO'l"F R H O D E I S L A N D Cliariho A O T T Cranston AOTT, East F'rovidence A O F Newport 

I A O T T , Providence AOI7AO'F'F, Sniithfield AO!-', Warwick A O f V A O F'F, Woonsockct AOT1" S O U T H C A R O L I N A Antlerson County 1 Sc V A O F 

&Beaufort/Jaspcr County A O I ' ! ' , Greenville County AOI-, i lillon Head Isl.m.l AOF/AOTF, Ou.nee County A O F Pickens County AOF I^ichland County AOF 

^ T M M E S S E E Hamilton County AOF/AO'F'F, Nashville AOI7AOT'F TEXAS Dallas AOF/AOTT, San Antonio AOF U T A H Granite AOF/AOTT, Jordan 

^ O T T , Salt Lake Cit)- AOF V I R G I N I A Gloucester AOF W A S H I N G T O N King County AC'FT, Kitsap Cunry AOTT, Seattle A O F / A O ' H : 

Hi 



NAF BY THE NUMBERS 

Number of 
Programs 

300-

200-

PROGRAM EXPANSION 

1990 - 1998 290 

100-

1990 1991 1992 199."! 1994 199.5 1996 1997 199K 

\fJ\R 199(1 1991 1992 1991 1994 1995 1996 1997 199S 

AOF 45 50 58 60 76 9.3 114 136 164 

A O T T 8 12 19 .•̂ 8 49 64 78 90 114 

A P S 1 5 6 8 8 10 10 12 12 

T O T A L 54 67 83 106 ]3^ 167 202 238 290 

I INutnbcr of 
ISStudents STUDENT E N R O L L M E N T HISTORY 

1990 - 1998 20267 

1990 1991 1992 1993 1994 1995 1996 1997 1998 

^YEAR 1990 1991 1992 1993 1994 1995 1996 1997 1998 

iAOF 2715 3169 3628 41.39 5340 6226 7127 8163 10739 

SAOTT 564 904 1519 2006 2878 3659 4510 4968 8666 

?APS 63 188 339 494 427 367 771 836 862 
jTOTAI, 3342 4261 5486 6639 8645 10252 12408 13967 20267 

INCLUDES GRADES 9 THROUGH 12 

Hispanic 
23% 

Numbc 

E T H N I C / R A C I A L COMPOSITION 

1998 - 1999 ACADEMIC YEAR 

Asian/Pacific 
Islands 

1.3% 

Black 
37% 

F I : M A I , I : = 6 1 % MAI . r . = 39% 

GRADUATE HISTORY 

1990 - 1998 4033 

1990 1991 1992 1993 1994 1995 1996 1997 1998 

V I ; A U 1990 1991 1992 1993 1994 1995 1996 1997 1998 

A O F 547 639 757 926 1028 1112 1350 1950 2450 

A O I T 74 82 187 248 384 654 687 924 1403 

APS 96 113 L36 133 182 180 

T( l l Al. 621 721 944 1270 1525 1902 2170 3056 4033 

C o i l .i.o . 90'M, 93'H, 9 1 % 90% 9 1 % 90% 'M% 90%, 9 1 % 

T O T A L N U M B K R OK A C A D K M V GRAtMiATRs S INCK 1984 = 17521 



STRONG NETWORKS BUILD STRONG FUTURES. . 

"To remain glohally 

competitive, onr nation's 

business leaders must 

work with (nir scfiools. 

Onr tiitnre emnlovees 

are today's stUcTents, and 

they need onr help, i he Academy is a 

vehicle tor us to work together in ;i way 

that benefits everyone." 

Santord 1. Weill, Chairman ol the Hoard, 

National Academy Foundation; 

Chairman tk. Co-CIEO, Citigroup 

"A year ago I wouldn't 

have pictLired myself 

ciressing up, reading The 

Financial Times and 

going to work. Now, 1 

feel responsible and com­

mitted to school—it's nor just a class, it's 

my future." 

Jessica Mendez, AOF Student; 

Chicago, Illinois 



NATIONAL ACADEMY FOUNDATION 

VALUED INDUSTRY PARTNERS 

B O A R D O F D I R F X T O R S 

SAN F O R I : ) I . W E I L L 

Chairman 

Chairman & Co-Cdiiel l',.\ecutue (.)llicer 

Citigroup 

V F K N O N i : . JORDAN,JR . 

Vice Chairman 

Senior Partiict 

Akin, Ciiiiiip, Strauss, I lauei iX held 

J O N A I H A N S. L I N I . N 

Vice Chairman 

Vice Chairman 

American F.xpress Comp.mv 

W I L L I A M P. H A N N O N 

Treasurer 

Chiel Financial Of I icer 

Travelers Property Casualtv Ccnp. 

J O H N J . F E R R A N D I N O 

President 

National Academy Fouiulation 

ROGER H . H A L L O U 

Chairman &. Chief Fxeciitive Ollicer 

Global Vacation Group, Inc. 

M I C H A E L R. B L O O M l iERG 

Founder & Chiel F.xecutive C~)tficer 

Bloomberg Financi.il Markets 

BOB D I C K I N S O N , C T C 

President 

Carnival Cruise Lines 

R O B E R T O . D U G H l 

Chairman ScCliiel Executive Olficei 

The Copeland Companies 

S A N D R A F E L D M A N 

President 

American Federation ot leachers 

NATIONAL ACADI-.MY FOUNDATION 

235 Park Avenue South, 7th Floor New York, New York 1000.3 

Tel . 212/420-8400 FAX 212/475-7375 www.naf-education.org 

E D W A R D P. G I F L I G A N 

Presidcm, Cot pm ate Services -" 

/\meric.m F.\])ress 1 RS Co., Inc. 

JAMES A . J O H N S O N 

C:liairmaii & Chiel F..\ecutivc C^llicci 

hannie Mac 

D A V I D l- l . K O M A N S K V 

Chairman & Chiel F..\ecuti\e Otiiccr 

Merrill 1 .yncli & Co., Inc. 

JFI ' I 'Rl ' .V B. L A N I' , 

Ch id Adminislrative OH u er 

Neiiberger & Herman, I .I .C 

A L B E R T L. L O R D 

Vice Chairman & Chiel l'".\ei nti\'c (_)tticer 

SI..M Flolding Corporation 

EUGENE A. L U D W I G 

Vice Chairman 

Hankers 1 rust Corpmation 

H A R O L D M C G R A W III 

President & Chief E.vecutive Ollicer 

The McGraw-Hil l Companies Inc. 

FLORE'I TA DUKES M C K E N Z I E , Ed.D. 

Chairwoman & Chief E.xecutive C'flicer 

File McKen/.ie Group, Inc. 

J A M E S D. R O B I N S O N III 

Chairman tk. Chief Executive Officer 

RRF Investors, LLC 

H A R D W I C K S I M M O N S 

President &. Chief F.xecntive Officer 

Prudential Securities 

NAF's VIP LIST 
also includes those coin|vanies t l i . 

provide miidancc in curriculum dcve 

opnient, oficr i - ' - " d .on i r ibu l io i i 

pnnnore Acadeiii\' activities in loc 

eoniniunities and sponsor paid studei 

internships. NAI- ' student interns ha' 

eollectivelv earnetl over $24 ni l l l i i 

since 19S2. in 1998, 4,000 stuiien 

earned a total of $6 inlUion. N A I ' Vdl 

(excluding Hoard nienibeis coni|ianii 

noted to the left) , who help make o 

successes possible include: 

American hlotel ..V Motel .'\ssociation 

( A H & A I A ) ; American Society ol'Travel 

Agents (AS'IA); AAA; Barclay's Global 

Investors; Hristol-Mvers Si|uibb, Im .; 

Charles Schwab & Company; Contineiil 

Airlines; Coopers & Lybraiul; Corporati' 

f'or National Service; Council on Motel, 

Rest.iurant and Institutional Education 

(CHRl i : ) ; Federal Reserve Bank; I'irst 

Union Hank; Galileo International; 

Golden Nuggett Hotel; Holland-Ameri. 

Line Westours, Inc.; Hospitality Busine^ 

Alliance (HBA); Institute of Certified 

Travel Agents (ICTA); International 

Airlines Travel Agents Network (1ATA^ 

International Association ot Conventioi 

and Visitors Bureaus (lACVH); Johnson 

& Wales University; KPMG Peat 

Marwick; Leisure Travel News; Las Veg 

Visitors and Convenrion Authority; l.e; 

Mason; Loews Hotels; Marriott 

International, Inc; National Car Rental 

Systems, Inc.; National Tour Associatioi 

National Cristina houndation; Office of 

the Comptroller of the Currency; Pleasa 

Holidays; Seabourn Cruise l.,ine; 

Securities Exchange Conitnission (SEC 

The Nasdaq Stock Market Educational 

Foundation, Inc.; Tlie New York Times 

Travel Agent Magazine; Travel Educati 

Center; Travel Industry Association ot 

America (TIA) ; Travel Weekly; United 

Airlines; Walt Disney Attractions; and 

X T R A On-Line, Inc. 
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Proposed Vehicle for President Clintcia'Hi promotion of 
corporate invotvement with public cdacation 

Preferred Date: July 8,1999 

Location: Anaheim, California (Anaheim Hilton «fe Towcsrs) 

Vehicle: National Academy Foundation's (NAF's) IS"" Annnaj 
Institute for StafT Development (taking place July 7-10) 

• 1,000+ public bi^ scfaool teacheo and administratorB from 
37 states around die U.S. 

• 200+ business partners who support Academies through 
intern sponsorship and local involvement 

» 100-250 public school Academy students 

• Corporate reprejentation-Citigroup, American Express, 
Merrill Lynch, Bloomberg, McGraw-Hill, Sallie Mae, Fannie 
Mae, Prudential Securities, Banken: Trust, Marriott—major 
supporters of proven, replicable mode! 

• 1̂2 Alumni Bonorees (NAF Academy graduates now 
members of the workforce who have exhibited significant 
community service through continued involvement with their 
high school programs 

• Teacher's union representation: American Federation of 
Teachers 

Of note 
• Vemon E. Jordon, Jr. is Vice Chair of NAF Board 
• NAF has formal partnerthip with D̂ epartment of Treasury 

(recently approved in ceremony wiith Secretary Robert Rubin 
and Sanfbrd Weill) 

• NAF is in discussions re. partnership with Department of 
Commerce for new Academy in Information Technology 
(planning event with Secretary William Daley for June 16) 

• NAF alumni Awards Banquet scheduled for evening of July 8 
to honor Academy graduates (as noted above) 

• All schedules arc flexible and audiences can be convened 
according to President's preferencess. 

M i l 

m 
America* Eitieailo i 
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N/VTiONAL A C A D E M Y F G U N D A IT O N 

NETWORK NEWS 
S I ' |{ I N G I <) 9 9 H I I S I N K S S PA It T N E R S I I I I'S F O H A IM K H I C A N K D II C A T I O N 

ALUMNI NETWORK LAUNCHES 
C.nlliiig All .Aliiniiu! 

With major support f rom the Merri l l Lynch Company Foundat ion, Inc., 

the National Academy Foundat ion has launched a fo rmal , nat ionwide 

network of Academy graduates. All Academy a lumni - rang ing f rom the 

first 35 graduates f rom the Dewey High School Academy of Finance in 

1984, to the 4,500 seniors expected to graduate f rom Academies in June 

of 1999-are eligible to enrol l . 

NAF President, John J . Ferrandino, calls the program's founding a 

crit ical step that wi l l link NAF's history w i th its future. "We have so 

many stories about our graduates, about what they've done wi th their 

lives and how they credit the Academy experience wi th so much of 

their successes. Bringing them together through the A lumni Network wi l l 

enable us to keep track of our young 

people-and to get the feedback we need to keep 

the program strong and vi ta l . " 

National Alumni Sign-Up Day 

Services to be provided to enrolled alumni will 

include career and networking events, mentoring 

and service opportunities, social events, and list­

ing in a national directory, which will be provid­

ed as an employee recruiting resource to major 

financial services and travel and tourism compa­

nies around the nation, (continued on page 2) 

N A F H E A D S F O R T H E H O L L Y W O O D H I L L S 

The NAF network is taking its show on the road for the 15th 

Annual Insti tute for Staff Development , to be held July 7-11, 

1999, at the Anahe im Hil ton & Towers in Anahe im, California. Each year, 

NAF's Institute grows by over 100 attendees-this year, wel l over 1,100 

industry and education representatives are expected to take part as ses­

sion leaders and learners. The theme of the Institute wi l l be: "e -Merg ing 

Oppor tun i t i es in the New M i l l e n n i u m : Connect ing Business to 

Educat ion." The Institute wi l l focus on recent shifts in the industr ial land­

scape, such as on-l ine developments and large-scale mergerS' and how 

such shifts can impact upon future careers. 

The Institute is the most impor tant event of the year for Academy 

teachers, directors and business partners. Equal parts t ra in ing and 

(continued on page 5) 

NAF Director of New Initiatives, E- Bonnie Silvers, 
with General Colin Powell. 

GENERAL APPROVAL: 
P()Wi:i,i, i;M)()i{si;.s N A I ' AC.ADI ' .MIIIS 

When NAF and American Express approached 

retired U.S. Army General Colin L. Powell 

about narrat ing a v ideo p romot ing the 

NAF Academies, he readily accepted. The 

Chairman of America's Promise-The Alliance 

for Youth knows the value of encouraging 

business leaders to participate in the educa­

t ion of young people. Just off the production 

line are two new videos: Creating the Future, 

a look of NAF's mission, growth and success, 

and A Call to Act ion, which focuses on the 

Academy of Travel & Tourism. Both videos 

seek to bring the Academies to life while rais­

ing awareness about the benefits of industry 

involvement wi th NAR Continental Airl ines, 

which is represented on the AOTT National 

Advisory Board, has generously offered to 

air A Call To Act ion on its transatlantic and 

t ranscont inental f l ights, br ing ing news of 

NAF Academies to business and recreational 

travelers wor ldw ide ! 

NAF Across the Nation 
Several states wi l l be added to the NAF 

network in September, 1999. Academy 

locations conf i rmed to open in the fall 

include Mi lwaukee, Wisconsin; Madison 

County, Mississippi; and Sioux Falls, South 

Dakota. Welcome to the NAF Network! 



A L E T T E R . . . 
FROM NAF PRESIDENT 

JOHN J. FERRANDINO 

CHANGING OF THE GUARD 

"Change" is probably the only constant in the educat ional landscape. 

Our teachers, students, leadership, and of ten, the very structure in 

wh ich we work are in constant f lux. We are always looking to do more 

w i th less, or to do better w i th greater: larger numbers of students, 

higher standards, more accountabi l i ty. 

The National Academy Foundat ion is no except ion. However, since 

1982, we have stood by a model that works because It embraces 

change. When the technology in the market changes, we revise our 

cur r icu lum. When teachers change, we provide peer contacts and staff 

development programs to br ing them up to speed. When company 

members move on In their l ives—and off our Academy advisory 

boards—we encourage other company members to jo in in their place. 

When our students graduate, we ask how the program has helped 

them, and how w e might strengthen the model for others. 

Recently, we 've undergone change of another sort. As many of you 

know. Dr. John Dow, Jr., retired in June of 1998. In September 1998, 

the NAF Board of Directors appointed me to succeed h im as NAF's 

President. I'm proud and thankful to Dr. Dow that I take over the lead­

ership of an organizat ion that is s t rong, and in the process of g rowth 

and expansion. 

Many of you have asked me what , if any, changes wi l l come of this 

new leadership. Though it is not entirely new, I might summarize our 

agenda as fo l lows: 

To strengthen our model by provid ing valued services to every 

member of our Network; 

• To present NAF Academies as the vehicle for industry invo lvement 

in the improvement of publ ic secondary educat ion; and 

• To prepare our young people to the best of our -and their-abi l i t ies. 

Finally, wh i le I am both honored and proud to represent NAF, I must 

note that the " leadersh ip" of our program is t ruly in the hands of the 

many thousands of teachers. Academy directors, pr incipals, business 

partners, parents and students that make up our unique and strong 

network. It is w i th their cont inued involvement and dedicat ion that we 

wi l l move fo rward w i th our agenda. Together, we can support many 

thousands of young people across the nat ion. 

Sincerely, 

"Alumni Network" continued from page 7 

"We are so thankful to David H. Komansky, 

Chairman and Chief Executive Off icer of 

Merri l l Lynch & Co., Inc., for recognizing the 

value of systematically fo l lowing up wi th our 

graduates," adds Mr. Ferrandino. "Wi th more 

than 14,000 graduates out there in the work­

force and in college, there's a lot of data to 

collect. Our board members and business 

partners know full well that a formal alumni 

network and directory can be a signif icant 

benefit to their recruitment efforts to f ind a 

diverse pool of-entry- and mid-level applicants." 

NAF staffers are currently entering informa­

t ion collected f rom the first round of mail ings 

into a central database, which wi l l be used to 

develop a published alumni directory. The 

directory wil l be a tool for human resource 

personnel as they seek new hires, and for 

a lumni to connect wi th each other. 

Where Are They JSow? 

More than 3,000 graduat ing seniors enrol led 

in the program before leaving school in 1998. 

Locating a lumni w h o graduated pr ior to '98 

is more of a challenge. Over the summer. 

Academy directors around the country visited 

school district archives and got on the phone 

to their past graduates. An extensive mai l ing 

campaign to thousands of a lumni nat ionwide 

was conducted to enrol l past graduates and 

f ind out what they've been do ing since high 

school . So far, nearly 1,000 have enro l led. 

If you are in contact wi th any of our " los t " 

a lumni , tell them about the p rogram. They 

can call the NAF office at 1-800-853-2223 or 

they can sign up right on the web ! Just log 

on to www.naf-educat ion.org. 



A C A D E M Y R O U N D U P 

AOTT students ham it up 

CALIFORNIA 

San Jose : In February, the Oak Grove 

AOTT sen iors p lanned the i r o w n week - l ong 

f a m i l i a r i z a t i o n t r i p to C a n c u n , M e x i c o , 

t h r o u g h w h i c h s tuden ts learned abou t the 

d i f fe rences in ope ra t i ons and corpora te 

cu l tu res w i t h i n the hote l indust ry . Beh ind-

the-scenes t o u r s i nc luded the Mar r i o t t , 

She ra ton , and Cancun Plaza hote ls . A lso 

in San Jose. . .The Independence AOF was 

a w a r d e d $46,000 for the 1999-2000 acade­

mic year by the Cal i forn ia Par tnersh ip (and 

the o p p o r t u n i t y to receive up to $81,000 

per year thereaf te r ) for p r o g r a m opera t ions 

and act iv i t ies. 

FLORIDA 

S e m i n o l e County : 

The Lake B ran t l ey 

AOF shared a p roud 

m o m e n t w i t h the 

s c h o o l ' s p r i n c i p a l , 

Darv in Boothe, w h e n 

he w a s n a m e d the 

1998 Flor ida Pr inc ipal of the Year by the 

Flor ida Assoc ia t i on of Secondary Schoo l 

Pr inc ipa ls . B r o w a r d C o u n t y : A l l seven 

AOFs par t i c ipa ted in the 10th A n n u a l Nova 

Sou theas te rn Conference in Davie, F lor ida. 

Th is day of educa t i on and t ra in ing gave 

i ndus t r y m e m b e r s a chance to meet fu tu re 

f inanc ia l serv ices e m p l o y e e s , and enab led 

s tuden ts to ga in life and career ski l ls f r o m 

b u s i n e s s e x p e r t s . A l s o in B r o w a r d 

C o u n t y . . . A O T T sen io r s t r a d e d s c h o o l 

c lo thes fo r hote l u n i f o r m s and name tags 

d u r i n g a recent ove rn i gh t f ie ld t r ip to the 

Fort Lauderda le Mar ina Mar r io t t . A f te r 

c o m p l e t i n g j o b app l i ca t ions and a br ief 

t r a i n i ng p r o g r a m , s tuden ts we re put to 

w o r k a longs ide Mar r i o t t associates in such 

d e p a r t m e n t s as reserva t ions , sales and 

marke t i ng , ca te r ing , h u m a n resources and 

f o o d a n d beve rage . M a r t i n C o u n t y : 

Bus iness pa r tne rs a n d e d u c a t o r s f r o m 

B r o w a r d , M a r t i n , M i a m i - D a d e , Palm Beach 

a n d St. Luc ie c o u n t i e s ' AOTT 's c a m e 

toge the r for the Sou th Flor ida Regiona l 

NAF Confe rence at the Pirates Cove Resort 

& M a r i n a o n February 8 th . Par t i c ipan ts 

d iscussed i ndus t r y rec ru i tmen t , cha l lenges 

in i ndus t ry and educa t i on par tnersh ips and 

teach ing indust ry m e m ­

bers to be educa to rs . 

Dade C o u n t y : AOTTs 

ra ised $12,000 at the i r 

r ecen t A r o u n d t h e 

W o r l d D inner Tour and 

A u c t i o n . A c a d e m y Di rec tor A n n Fields 

cal led the event a great success. 

HAWAII 

H o n o l u l u : The W a i p a h u AOTT teamed up 

w i t h the Hawai i Schoo l - to -Work Censor 

t i u m and the i r local a d v i s o r y j b o a r d to host 

the "Fun in the Sun Fashion Spree . " Held 

at the Princess Kaiu lan i (p rov ided cour tesy 

of Fred Orr, Genera l Manage r and Vice 

President , Shera ton Hotels) the show fea­

t u r e d m o d e l s f r o m al l areat. of t he 

A c a d e m y - e v e n S u p e r i n t e n d e n t Dr. Paul 

LeMaha ieu took to the r u n w a y - i n b i is iness 

at t i re p rov i ded by the A c a d e m y adv isory 

boa rd . Over 200 s tuden ts , i nc lud ing f resh­

m e n and s o p h o m o r e s a p p l y i n g to the 

Academy , learned abou t the w o r l d of w o r k 

f r o m bus iness par tners . 

ILLINOIS 

Chicago: The Ch icago Board of lEducation 

has d e s i g n a t e d ove r $250,000 for the 

B o w e n , T i lden and Wes t i nghouse AOTT's 

to i m p l e m e n t s tate-of - the-ar t Hosp i ta l i t y 

Labs and Travel and Tour i sm Centers. The 

Board is a lso p e t i t i o n i n g the State of 

I l l inois to recognize and cer t i fy teachers in 

Travel & T o u r i s m - 2 5 teachers are lead ing 

the way , hav ing c o m p l e t e d one-ha l f of an 

indus t ry cer t i f i ca t ion p r o g r a m in th is area. 

M A R Y L A N D 

A n n e A r u n d e l C oun t y : AOF s and AOTT's 

recent ly rece ived a $25,000 grant f r o m the 

M a r y l a n d Career Connec t i ons Emp loyer 

I ncen t i ve F o u n d a t i o n to e n h a n c e the 

A c a d e m y in te rnsh ip p r o g r a m s . " Ins tead of 

send ing ou t gu ide l i nes on h o w to host 

s tuden t in te rns , we ' l l have a face-to-face 

t ra in ing to bet ter p repare our in te rnsh ip 

s p o n s o r s , " says Me l i ssa M o w r e y , 

A c a d e m y director . 

N E B R A S K A 

O m a h a : The O m a h a N o r t h w e s t AOF 

c a p t u r e d t h e a t t e n t i o n o f Be rksh i r e 

Ha thaway CEO War ren Buf fe t t w h e n they 

' p u r c h a s e d ' h is c o m p a n y ' s stock and took 

f i rs t p lace in the schoo l ca tegory of the 

Inves tmen t Cha l lenge Stock Market Game. 

The g a m e w a s b r o u g h t to life w h e n Mr. 

Buf fe t t i nv i ted A c a d e m y s tudents to the 

company ' s annua l shareho lder ' s mee t i ng , 

a l o n g w i t h such n o t a b l e a t t endees as 

M ichae l Eisner, CEO of Wal t Disney Co. 

N E W YORK 

N e w York: N e w York City AOF s tudents 

w e r e s t a n d i n g s ide by s ide w \ l h Wa l l 

0 
NAF Chairman Sa 
Weill and AOF stu 

Street execut ives at a 

gala held at the N e w 

York Stock Exchange 

in January. The event 

was ar ranged by the 

Wal l Street Project of 

O p e r a t i o n Push, an 

o rgan i za t i on f o u n d e d 

by the Reverend Jesse 

Jackson, w h i c h seeks 

to increase work fo rce d ivers i ty in the f i n ; 

cial serv ices i ndus t r y . Th i r t y A< 

s tudents were inv i ted to a t tend by Sanfc 

I. Wei l l , NAF Board Chair and Cha i rman a 

Co-CEO of Ci t igroup. 

NORTH CAROLINA 

C u m b e r l a n d C o u n t y : The p res t i g i o 

" G o v e r n o r ' s E n t r e p r e n e u r i a l Sch( 

A w a r d " w a s bes towed u p o n the Doug 

Byrd AOF for its creat ive and innovate 

app roach to e d u c a t i o n . F rom an init 

poo l of 85 app l icants , the AOF w o n t 

g rand prize a m o n g n ine schoo l f inalis 

des igna ted 'En t repreneur ia l Schoo ls . ' 

great recogn i t i on for a p r o g r a m that ta l 

r isks," said P rog ram Director Bil l Kii 

" W e teach free en terpr ise , and encour? 

s tudents to th ink about o w n i n g the i r o 

bus inesses someday . " 

OHIO 

Cleve land: In January , w i t h suppor t fr' 

M a y o r Michae l R. Wh i te ' s o f f ice , East H' 

Schoo l hos ted wr i t e r George Eraser, aut i 

of Race fo r Success: The Ten Best Bus in 

Oppor tun i t ies for Blacks in Amer i ca , for A 

s tudents . Eraser is also a char ter m e m i 

of '100 Black M e n of Grea 

C leve land, 'and ranked by Black Enterp i 

as one of the top 50 p o w e r brokers in Bl 

Amer i ca . Each s tudent rece ived a sigi 

copy of the book, w h i c h w i l l be d iscus; 

t h r o u g h o u t the year in specia l Acade 

seminars fac i l i ta ted by m e m b e r s of 

Black M e n . ' 

M ISSOURI 

St . Lou is : The Beaumon t AOF held its 1 

annua l A d v i s o r y Board Retreat recen 

hosted by Dean Keyes, Vice President 

the Mercan t i l e Bank of St. Louis , and fa 

ta ted by P rog ram Di rector Cur t is Sti 

and A d v i s o r y Board Chair Carol Teici 

Regional Manager at The Copeland C( 

panies. A focused discussion on work f c 

d ivers i ty issues w a s led by educatic 

consu l tan t Mala ika H o m e . 

AOTT students dress for success. 



PHILADELPHIA 
M \Ki:s iiisToin Ac; \m 

te-v?To-its^vlongilist of accomplishments, Philly 

^^v^can.,now,addl"the largest expansion ever 

|indertaken!<tby NAF in a single school 

distrlctptlpnep.time;%;:ln September,. 1998, 

nnemcademiesi':of4;(rravel';^& Tourism and 
, VArS:' « 
Ethreej&AcademiesjapfiiFi^ 
PJiilaaelphias:the;last'major city on the east 

^ * ^ c o a s t to.open,NAF Academies. The quality 
;'i?.v«?;p?'of iNAF'Si;curriculum, intensive staff devel-
.aHM4opment.'5>proaram,.i,iand assistance with 
.*^SSx<K.4!oriirinri 'Jct i iHdnt i r 

« C o p e l a n d Companies and 

%^'SCommunitiesii in-Schools of Philadelphia, 

p'tMMhisicity'nosdoubt has a future as notable 

4i GROUNDHOG DAY 

THE C U R R I C U L U M P R O J E C T 

N A F R E S P O N D S T O E D U C A T I O N A N D I N D U S T R Y 

NAF instructors and students will enjoy more of a good thing this 

coming fall, with the .addition of several new and revised courses to 

the existing NAF Aca(iemy curriculum. 

With a growing interest in the Academies among teachers and 

students, many instructors and administrators have requested addi­

tional course-work appropriate for the 9th and 10th grades. One 

such course in development, Introduction to Financial Services, 

takes a broad look at the various sectors of the financial services 

industry and related careers within these sectors. Dwight Hollins, 

Director of the East High School Academy of Finance in Cleveland, 

Ohio, notes: "Exposing younger students to the Academy just makes 

sense-we've seen the program really engage the juniors and seniors 

in the classroom once they see the link to potential careers and 'real 

life.' By beginning the program in the lower grades, perhaps we can 

have a real impact on drop-out prevention." 

The new NAF curriculum will also reflect industry shifts. The 

unprecedented marrying of the insurance and finance industries over 

the last few years has led to a Securities and Insurance course. On 

the travel and tourism side, NAF has developed a Hospitality module, 

which includes an intioduction to meeting and event planning. 

The new curriculum will be distributed this summer and will be 

entirely technology based. "Converting all existing courses and 

creating new courses on CD ROM enables local customization and 

makes future course revisions much easier," says Bonnie Silvers, 

NAF's Director of New Initiatives and Curriculum. "It also sends a 

message to teachers and students about the necessity of technolog­

ical knowledge to succeed in any career." 

A resource list of materials to enhance the curriculum—including 

websites, textbooks, classroom kits and software—will also be 

distributed. The pack.age will be a powerful tool to make the finance 

and tourism industries come alive for NAF students. 

TEACHING rs ITS OWN REWARD, BUT.. . 

Academy teachers are eligible to apply for a new Teaching 

Awards Program developed by the National Council on 

Economic Education and the Nasdaq Educational 

Foundation. Ranging from $1,000 to $25,000, the awards 

will recognize outstanding efforts to foster economic 

awareness among high school students. Applications can 

be found on the web at www.nationalcouncil.org, or call 

(800) 338-1192. Deadline is July 31, 1999. 



C O R P O R A T E C O N N E C T I O N S 

EDUCATORS AND BUSINESS LEADERS COME TO THE TABLE 

When it comes to education reform, educators and business members 

are often perceived as opposed, speaking two completely dif ferent 

languages. (Try this: ask each group when the year begins, and you' l l 

probably get two dif ferent answers!) 

Nonetheless, more and more, business members and educators have 

been coming together to discuss one simple goal: provid ing oppor tu­

nities for kids to learn about possible careers. Here are a few 

examples of such leadership under the auspices of the National 

Academy Foundat ion: 

MARRIOTT INTERNATIONAL is developing a comprehensive program 

in conjunction wi th the Academy of Travel & Tourism which is: provid­

ing local and national competi t ive scholarships to Academy students 

in its major market areas; providing shadowing, mentor ing and intern­

ship opportunit ies to students; and actively promot ing awareness of 

the hospitality industry among students and teachers through the 

provision of technical, f inancial and human resources. Marriott is also 

represented on the National AOTT Advisory Board. Recently, Marriott 

was voted one of the best places to work by Fortune magazine-good 

news indeed for AOTT students, who are regularly hired as Marriott 

interns and employees. For more in format ion, call Nancy Kahn, 

national AOTT director. We' l l stay w i t h you, Marr io t t ! 

BANKAMERICA CORPORATION (recently formed by the merger of 

Bank of America w i th NationsBank) serves on a whopp ing 14 local 

Academy of Finance Advisory Boards. In addit ion, they regularly hire 

AOF interns throughout the country. Plus, in Union County, North 

Carolina, they sponsored the Sun Valley AOF Appreciat ion Banquet 

in May 1998, held at a local country club. Plus, they provided Assistant 

Manager Terry Shafer as a Mentor to Baltimore County, Maryland 

students. PLUS, they provided college scholarships to two promising Fort 

Lauderdale, Florida, students. Our interest is w i t h you, BankAmerica! 

THE BRIDGE FUND is a NAF Board init iative through which we are 

raising the financial resources necessary to complete the core program 

elements that make NAF Academies a success-including professional 

development activit ies, the development of a student certificate 

program, the creation of the A lumni Network and the updating of 

Academy-specif ic curr icu lum. NAF is pleased to recognize the fol low­

ing 1998 Bridge Fund Donors: 

Bankers Trust Corporat ion 

Bloomberg Financial Markets 

Cit igroup 

Fannie Mae Foundat ion 

Global Vacation Group, Inc. 

Merr i l l Lynch & Co. Foundat ion, Inc. 

Prudential Securities 

A N D THE WINNER IS . . . 

Congratulat ions to Erick Garcia, a '98 a lum 

f rom the Manual Arts AOF attending Brown 

University, w h o has w o n a round-tr ip airl ine 

ticket to anywhere in the U.S. His name 

was d rawn f rom almost 3,000 a lumni w h o 

enrol led In the A lumni Network. Many 

thanks to American Express for donat ing the 

raffle prize. 

P O P Q U I Z : 

1. Where is the Rock and Roll Hall of Fame? 

2. Where does the Drew Carey Show take place? 

3. Where is the Fall '99 NAF Directors 

Conference? 

If you answered Cleveland, Ohio, to all three 

questions, you are correct! Save November 

10th through U t h on your calendars for the 

NAF Conference at the Cleveland Renaissance 

Hotel. 

In addit ion, we are pleased to acknowledge our loyal and supportive 

national partners: Ci t igroup and American Express. 

"Hollywood" continued from page 1 

network ing, the event motivates and ener­

gizes the entire spectrum of the Academy 

Network for the coming year. 

The capstone of the event is the Awards 

Banquet, which will be held on the evening 

of July Sth, at which approximately twelve 

outstanding Academy alumni will be honored 

for their post-Academy accomplishments. This 

year's event wil l be emceed by Samuel 

P Golden, Ombudsman for the Office of the 

Comptroller of the Currency (OCC). Mr. Golden 

is already an avid promoter of the Academies: 

since 1997, the agency has been an important 

national partner, issuing an interpretive ruling 

that al lows Community Reinvestment Act 

(CRA) credit for banks that support NAF 

programs targeted to low- and moderate-

income students. Mr. Golden believes that the 

OCC/NAF partnership encourages banks to 

help prepare students for futures in banking 

and the world of finance. For more informa­

tion on CRA credit, you may contact Robin 

Miranda at (212)420-8400, extension 109. 



I N S T I T U T E H I G H L I G H T S : 1 9 9 8 

Things heated up in the July desert when more than 

1,000 members of the NAF Network converged in 

Scottsdale, Ar izona for NAF's U t h Annual Inst i tute 

for Staff Deve lopment . 

ill 
Ill 

ION i ^ M 

Top: Copeland Companies Regional Managers Carol 
Teicher and Charlie Katz led an Advisory Board Seminar 
At left: Valerie C. Ferguson, Regional Vice President and 
Managing Director for the Loews Philadelphia Hotel, 
pictured with Alumni Honoree Stanley Purdie, delivered 
the AOTT keynote address. 

Far left: Samuel P. Golden, Ombudsman 
for the Office of the Comptroller of the 
Currency, was the AOF keynote speaker. 
Near left: Harold McGraw III, President and 
CEO of The IVIcGraw-Hill Companies, 
praised NAF alumni honorees as keynote 
speaker of the awards banquet. 

tf 

Above left: Graduates of Academy programs were honored for their career determination, 
commitment and professional achievements. Above right: Teachers and directors learned 
how to customize lessons on NAF's computerized management software. 

Congratulations to the 1998 NAF Alumni Honorees: 

AOTT: Diane Caianiel lo, Ryan Casco, Agata Domond , Venisha Singh, Jessica 

Urbano, Russell Wagner. AOF: Ryan R Gaughan, Dion Harr is, Lisette 

Monta lvo , Stanley L. Purdie, Eugene Podkaminer, and Faye Resoso-Peraza. 

The 1998 Annua l Ins t i tu te was made possible t h rough suppor t f r o m the 

f o l l ow ing : Amer ican Express Foundat ion, Barclays Global Investors, 

Br is to l -Myers Squibb Foundat ion, Inc., The Copeland Companies, 

CTB/McGraw-Hi l l , Golden Nugget Corporat ion, Marr iot t In ternat ional , Inc., 

Merr i l l Lynch & Co. Foundat ion, Inc., New York Times Newspapers in 

Educat ion Department , Scottsdale Princess and Travelers Group Foundat ion. 

T H E G O L D E N N U G G E T H O T E L & C A S I N O 

C O N G R A T U L A T E S J E S S I C A U R B A N O 

AND ALL THE OTHER 1998 

NATIONAL ACADEMY FOUNDATION 

HONOREES 

N.ATKlN.AI, A C A D l i M I l''(U) Nl ) , \ ' | • | ( l ^ ' 

2.!.'') Park Avcinio South , 7 l l i I ' l . New Y o r k , N Y I ()()().{ 

To l : 2l2-12()-ai .()0 Fax: 2 12-47,''.-7.H7.^> w w w . n a r - r d u c a l i o i i . o r f ; 

NATIONAL ACADEMY FOUNDATION 
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Jonathan S. Linen 
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John J . Ferrandino 
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Chairman & CEO, Global Vacation Group, Inc. 

Michael R. Bloomberg 
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"The Academy of 
Finance is a unique 
win-win vehicle for 

students and the 
business community 

alike. Young adults 
learn how the finan­

cial services industry 
really works and 

develop rewarding 
career paths while 

companies, by con­
tributing to and 

participating in the 
Academy 's education 

process, help to 
create a pool of 
highly talented 

potential employees. 
If our nation is to 

prosper, we must do 
everything we can 

to nurture the work­
force of tomorrow!" 

Sanlord I. Weill. 
Chairman, 

NAF Board of Directors 
Chairman and Co-CEO. 

Citigroup 

THE FACTS 

T in- iin:iiiciiil SLTVICL-S iiidiisuy 

liii.s LiinlLTf̂ Dnc driiiiuilic Lh;iii^;r'. 

over tlic ciiursc nt IIK' pii.si 

IICCIKIC. Tcchnuidj^iciil im|irovi.-ini.'iiis 

hiivi' rcv(iliirinni:i,'il ilu' niiiiirc (i( vinu.illy 

cwt) pii.sirion williin l l i r iiuluslry. I l i i i i -

lirctls ol IIUHI,S;IIKIS ol low-.skillcJ 

joh.s h:\vc been cori.solitliitcil into k'wcr, 

more cliiillcni^mj; career imsiiioivs. Tlicsr 

CIKMI^CS (.Iciniiinl ;i Ix'llor |iiv|i;iri.xl uoik-

forCL' lhaii ever Ivlore. As UnileJ Sl;iU-s 

bu.sinesscs Lontiiiiio to .strive lo reiiiiiiii 

.11 the lorelroiil ol lin;inei;il enletprises, 

piiriieiihirly with ihe eniert;ence ol new 

iiUeriialiiiii.il iii.irkets, ,i mote sopliisli-

c.iteil employee is .souj^hl. 

THE CHALLENGE 
.Successful aiiplicants for positions in this hi^ihly competitive envi­

ronment must not only possess an overall understanding; of econom­

ics anil >;lol"ial market forces, they must have a knowledt^e ol each of 

the v.irioiis imlustry sectors as well as the ability to utilize the latest 

in technoio|,'y. Aikliiionally. financial leaders comiiiue lo seek 

employees wilh I be flexibility necessary to e.xcel as m.irkel forces 

conlinue lo cb.inue. 

THE SOLUTION 
Since l'-)82, the AcaLlemy of Fin.ince, a 

member [uograiii of riie National Academy 

Foundation (NAF), has addressed llie needs 

•xcADKMV oi KiNANCK ol tile financial .services iiidusiry by providing; 

liif^ii school sludenls ibrou^boui the nation wiib the education 

reiiuireil fia success in ibis (.iynamic industry. ,'\cai.lemy stuilents 

improve ilic analyrical, technical ami communication skills ihey 

need to siicceeil while eii|:;at;int; in acii\ ities thai enhance their 

sense ol sell worth. Through tbeit Academy experience, sludenls 

tjain an uii'.lerstandint; ol ibe conneclions that exist between their 

education and tbe workplace as they 

^ ^ ^ ^ ^ ^ ^ ^ lind themselves looking to their 

^ ^ ^ ^ ^ ^ ^ ^ ^ indusiry ineniors and their 

fS^t"^ instructors lor the guidance 

and preparalion necessary 

lor rewariliny careers. 



"The time and effort 
you invest in yourself 
through your partici­
pation in Ihe Acade­

my will pay you 
dividends of 

personal value 
tomorrow and 

throughout your 
life. If you learn 

now, you will learn 
all ol your lite." 

Vernon E. Jordan, Jr., 
Vice Chairman, 

NAF Board of Directors 
Senior Partner 

Akin. Gump. Strauss. 
Hauer & Feld 
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"It's great lo be In 
the Academy of 

Finance wilh other 
students who are 
interested in the 

same things, want lo 
learn and are pre­

pared lo work hard. I 
know Ihe Academy 
will prepare me to 

reach my goal of 
financial stability." 

Hoa Pham, Student, 
Academy of Finance, 

Seattle, WA 

THE ACADEMY OF 
FINANCE 
Pot more than a decatle, ihe Acatlemy 

of Finance has iniroduced stuilents lo 

the broad career o|iportunities in tbe 

financial setvices iinlusrry ami, in ilie 

process, ei.|uipped lliem to make .Miiaid 

choices lor their liilure. Academies, pro­

grams located in high schools across ilie 

couniry, provide stuilents wilb induslry-

related courses ol study, while enabling 

and encouraging studenis lo earn paid 

internships at leading financial services 

corporations, obtain employment alter 

grailualion ami pursue bigliei educalioii. 

Such success results Irom ibe Ac.ideiny 

ol Finance's imlusity-valiilaled, iwo-

to four-year academic program lliai 

augments siainlard curricula. 

The Acailcmy of Fimincc jcalurcs: 

• Classroom instruction inlegraled wilb 

workplace experience; 

• A six- lo eight-week paid inleriisbip; 

• An introduction to all lacets of ilie 

financial services industry; 

• Exposure to current technology; and 

• Ttie opportunity to earn college credit 

while in high school. 

In addition to rei|uired high school 

courses, students in the Acailemy of 

Finance rake two or three specialized 

courses each semester. These courses 

were developeil by NAF in collaboration 

with leading educators and industry 

experts. Moreover, Academy students 

must take two years of inathcinatics, 

one year of accounting, a semester of 

computer applications and arc strongly 

encouraged to study a foreign language. 

HOW DO ACADEMY 
STUDENTS BENEFIT? 

Vinually 1007., of Academy stu­

denis graduate from high school 

and more than W'< go on lo two-

or four-year colleges. Gr;iduates 

lend lo h;i\ e enhanced self-

esieem. as well as ihe problem-

solving and teamwork skills 

necessary lo succeed in higher 

education, ill ;iny c;ireer are;i 

ibey may select ami in life. 

While many continue lo work 

in ibe indusiry during college, 

i>ver SO"(i relurn lo ibe lin.inci;il 

services iiiilustry alter college 

grailualion. bu-llierinore. Acad­

emy graduates lie;iding directly lo 

ibe workforce ire readily 

employed by tbe industry. 

"Giving students a stake in society, 
raising their expectations and 

promoting their 
sell-esteem 
is what the 
Academy is 
all about." 

Maurice Tandler, 
Director, Academy 
ol Finance, 
New York, NY 

ACADEMY OF 
FINANCli COURSES 

Strategies for Succe.ss 

Introduction to 
Financial Services 

Economics and the 
World of Finance 

Banking and Credit 

College Accounting 

Financial Planning 

Financial Operations 

International Finance 

Real Estate/ 
Mortgage Finance 

FIRSTHAND 
EXPERIENCE 

Sludenls gain lirstband experi­

ence in ibe fa.scinaling, often 

clLiljenging, world of finance 

rbrougb a paid inlernsbip pro­

gram. TbroLighout ibeir two to 

four years in ihe Academy of 

Fin.ince, siuilenis; 

• Become familiar with people, 

functions ,ind organizarions in 

ihe financial services industry; 

• Visit liaiiks, lifokerage bouses, 

linancial exch.inges, insurance 

comj-ianies, accounting firms and 

g( ivernment agencies; 

• Participate in mentoring and 

shadowing programs; 

• Gain valuable insights from 

guest speakers in the classroom; 

• Attend conferences, trade 

shows and college fairs; ami 

• Enjoy special graduarion 

ceremonies and receive aw;irils 

and scholarships. 

The blend of these elements 

equips students with applicable 

knowledge, as well as the moti-

v;ifion, .self-conhdence and sen.sc 

of personiil worth that wal 

catapult them to success. 
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HOW WILL THE 
ACADEMY OF 
FINANCE HELP 
MY SCHOOL? 

Schools lb;il parlicip;ile in 

tbe Ac;idemy ol Finance gain: 

• Strong p;irtnersbips with local 

businesses, commiiniiy leailers 

anil Ac;ideiiiy p.ireiiis; 

• Motivated stiiilenls who 

know that tbe Academy prc-

p;ires them for college .mil lor 

their careers; 

• Access to imlusiry training 

for teachers ;inil stuilents; and 

• Involvement in a network of 

education and community leail­

ers committed to school refonii. 

BUSINESS PARTNERS 
The success of tbe AOF depends 

on the combined commilnient 

ol leailers in educalioii, business 

;ind government. P;irriiers who 

iissisr the Academy may. 

• Serve ;is local Ad\ isory Board 

members; 

• I lelp develop NAF curricula; 

• Fnilor.se ;ind support the 

Academy publicly; 

• IVoviile paid inlernsliips lor 

I be Academy siuilents; 

• Provide scbolarsliips, special 

piojcci fiiniliiig and iii-kiiul 

conlribulions; and 

• Join ;i ii;ilion;il network of 

iiiiliviilu;ils dedicateil lo retoriii-

ing eiluc;ition. 

WHAT IS THE NATIONAL 
ACADEMY FOUNDATION? 

"Now that I am 
working I see 
how the Academy 
program meets 
the needs ol 
employers- The 
combination of 
my courses and 

my internship at Gardner, Rich & Co. 
helped me to gain confidence in my 
ability to succeed. Also, as a current 
college student, I lind I am constantly 
using the knowledge I acquired in 
the AOF program." 

Salvador Guerrero, Assistant Office 
Manager,Gardner, Rich & Co., Chicago, IL • ~ M M ' 
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The National 

Aciidemy Founda­

tion (NAF) is a 

nonprolir SOI(c)(5) 

org;ini:al ion esl.ib-

lisbed in 19W in 

response lo a grow­

ing ilemaiul for 

programs simil.ir 

to tbe Academy 

of Finance. NAF 

designs, encourages ;inil supporis acaileiii-

ic programs, calleil Academics, focused in 

specific professional fields. Ac.iilemies are 

two- to tour-ye;ir progr.ims open lo 

sludenls wli.i apply for .iilniission. NAb 

develops iiidiisl ry-validaleil curricula 

iiicorporalirg culling-edgc iiislruciionul 

tecliiiii|iies, pidviiles regular lecbnical 

;i.ssisl;incc ;iml oversees tbe iniplemeiil.i-

lion of new Aciideiiiies tbtougbout llie 

couniry. In adililion lo rhe .Acailemy ol 

Fiiiiince, NAP oper.ilcs ;in Academy ol 

Tra\el & Tourism, with other Academy 

ilisciplines under ilevelopiiieni. 

Function.s of NAF Include: 

• Improving the ediicatioii;il ami c;ireer 

preparalion iifyoiing adults; 

• Providing regular professional develop­

ment lor teachers and program directors; 

• Acting as ;i vehicle for the exchange of 

research on labor, business and educ;ilion 

trends ;inil programs; 

• Maintaining programs wirh ;in eye 

towatils providing consistent outcomes 

and i|u;ility education; ;ind 

• Promoting tbe Academy model as 

a proven vehicle lor school reform. 

N -A -F For more information about 
Ihe Academy of Finance, 
NAF and its other programs, 
please call 212-420-8400 
or visit our website at 
http://www. naf-education, org 

"Providing opportu­
nities to young peo­
ple is good business-
We try hard to make 
Academy internships 
as meaningful as 
possible: they see 
what our company 
and the business 
wodd are like, and 
they are prepared 
to play a strong role 
in it." 

Michael R. Bloomberg, 
NAF Board of Directors 
Founder S CEO. 
Bloomberg Financial 
tVlarkets 

"It has been a won­
derful experience 
leaching in the 
Academy of Finance. 
I am always filled 
with pride when our 
graduates return 
to tell ot their suc­
cesses in college 
and in the financial 
services field." 

Barbara Dodson, 
Teacher/Coordinator, 
Piper High School 
Academy of Finance, 
Broward County, FL 
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Proposed Vehicle for President Clinton's promotion of 
corporate iavotvement with public edacatiou 

Prefeired Date; July 8,1999 

Location: Anaheim, California (Anaheun Hilton & Towers) 

Vehicle: National Academy Foundation's (NAF's) IS"" Annnaf 
Institute for SrafTDevelopment (taking place July 7-10) 

• 1,000+ public bi^ school teachers and administrators from 
37 Slates around die U.S. 

• 200+ business partners who support Academies through 
intern sponsorship and local invoWemî t 

• 100-250 public school Academy stndents 

• Corporate representation-Cidgroup, American Express, 
Merrill Lynch, Bloomberg, McOraw-Hill, Sallie Mae. Fannie 
Mae, Prudential Securities, Bankers Tj-ust, Marriott—major 
supporters of proven, replicable model 

• *12 Alumni Honorees (NAF Academy graduates now 
members of the workforce who have exhibited significant 
community service through continued involvement with their 
high school programs 

• Teacher's union representation: American Federation of 
Teachers 

O f "Qtg 
• Vemon E. Jordon, Jr. is Vice Chair of NAF Board 
• NAF has formal partnership with Department of Treasury 

(recently approved in ceremony with Secretary Robert Rubin 
and Sanford Weill) 

• NAF Is in discussions re. partnership vnth Department of 
Commerce for new Academy in Information Technology 
(planning event with Secretary William Daley for June 16) 

• NAP alumni Awards Banquet scbodulerd for evening of July 8 
to honor Academy graduates (as noted above) 

9 All schedules arc flexible and audiences can be convened 
according to President's preferences. 
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THE NATIONAL ACADEMY FOUNDATION AT A GLANCE 

NAF is a nonprofit educational organization that combines the icnowledge and experience of 
education, business, and government leaders to better prepare public liigh school students for 
their futures: as college students, members of the American workforce, and beyond. NAF 
accomplishes these goals by supporting business/school partnerships. These partnerships take 
the shape of Academies—essentially, schools within sojjools—which prepare students for careers 
in Finance and Travel & Tourism through a combination of school-based curriculum and work-
based experiences. The main aspect of such experiences art; paid internships, through which 
students gain a real-world context for their classroom learning. 

-> Sanford I Weill, Chairman and Co-CEO of Citigroup, founded the first Academy of 
Finance at a public high school in New York City in 1982. NAF was formed in 1989 as 
an umbrella organization to facilitate the growth of Academies across the nation. 

—> As of September 1998, NAF operates almost 300 sites in 33 states, enrolling over 20,000 
students through local partnerships between businesses and public schools. ' 

As of September 1999, 70 additional Academics will open (23 Academies of Travel & 
Tourism plus 47 Academies of Finance), taking NAF into 4 new states for a total of 37. 

-> Over 1,000 business partners support the work of NAF through service on local advisory 
boards and by providing paid internships for students, shadowing and mentoring experiences, 
expertise on industry issues and trends, and in-kind and financial support for Academy activities. 

Nearly 20,000 alumni have graduated from NAF Academies since 1984. 

NAF graduates go on to two- and four-year colleges at a rate of 90% each year. 

NAF graduates work in top brokerage houses, banks, consulting and accounting firms, in 
addition to major hotels, airlines, food services, consulting firms and car rental agencies. 

Approximately 65% of NAF's student enrollment have been identified as being at risk. 

-> In 1998-99 Academic year, 75% of NAF students are of minority backgrounds: 37% 
Black; 23% Hispanic; \ 3% Asian/Pacific Island; 25% Caucasian; and 2% other populations. 

Over 5,000 public high school teachers have undergone industry training and 
. .V professional development to teach Academy courses. 

The Manpower Research Development Corporation, a leading nonprofit evaluator following 
nearly 2,000 students from 10 Academy sites has found that: 

• Career academies provide their students with a greater degree of institutional 
and interpersonal support than is available to their non-academy counterparts in the 
same comprehensive high schools. 

• Compared to other teachers in the participating high schools, career academy teachers 
reported having more opportunities to collabo rate with each other, were more likely 
to perceive their working relationships and environment as a learning community, and 
were more likely to develop personalized relationships with their students. 

-> NAF operates through major support from Citigroup, the American Express Company, 
Merrill Lynch and Co. Foundation, Inc., Bloomberg Financial Markets, Sallie Mae, Inc., the 
Fannie Mae Foundation, McGraw-Hill Companies, Inc., Global Vacation Group, Inc., 
Marriott International, Inc., Prudential Securities, Inc. and the Bankers Trust Company. 



THE NATIONAL ACADEMY FOUI^DATION : 

MOVING THE SCHOOL TO CAREER AGENDA FORWARD 

"For too long, wc have failed our young people by not giving ,'hern the opportunity and tools 
they need to make the critical and challenging transition from school to a first job with a 
future. " President Clinton, signing the School-to-Work .Oppoilunities Act, May 1994 

At the heart of the school-to-career approach are the twin goals of improving the quality and 
relevance of education for all students and improving young people's knowledge and access to 
career opportunities. The National Academy Foundation (NAF) is a nonprofileducational 
organization that accomplishes these goals by seeking out and supporting partnerships between 
business and public schools. These partnerships take the shape of Academies—essentially, 
schools within schools—which prepare students for careers in Finance and Travel & Tourism. 

The Academy model was founded in 1982 by Sanford 1. Weill, now Chairman and co-CEO of 
Citigroup, who approached the New York City Board of Education with the idea for a financial 
services educational program that would be incorporated into the high school curriculum. Since the 
first Academy class graduated in 1984, NAF has been at the forefront of the school-to-career movement. 

While many career education programs and models have proven effective in this arena, NAF 
stands out as an exemplary model because of its ability to deliver materials and services to school 
districts and business partners across the nation. 

The major principles of the School-to-Career agenda are carried out through the key elements of 
the NAF Academy model: 

fe^-P"^"* dissemination: NAF teanris up industry members with 
" J '"j^^dustry-specific lessons that are regularly updated to ensure relevance. 

'Pp{*a^JjRer^ programs vyith local colleges and universities through 
mitourses aid earn college credit while still in high school. 

NAF provides Academy teachers withi instruction on the curriculum and 
- ' ^ j j f ^ , ' ^ ^ ^ ' ^ , students, along with industry awareness and leadership skills. 

• Paid student internships: Local Academies are required to set up and monitor 6- to 8-week 
supervised, paid summer intemships for students' workplace learning (for which NAF 
provides guidelines and the connections to ensure student placement). 

• Local community/business advisory boards: Academies are also required to establish 
local advisory boards, designed to secure internship and shadowing opportunities and to 
ensure broad community support for the program (for which NAF also provides guidelines, 
support and professional connections ). 

The National Academy Foundation serves as the primary vehicle for financial services and 
travel/tourism industry leaders to positively affect public secondary education nationwide. 
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Proposed Vehicle for President Clinton's promotion of 
corporate invotvement with public education 

Preferred Date: July 8,1999 

Location: Anaheim, California (Anaheim Hilton & Tov^^) 

Vehicle: National Academy Foundation's (NAF's) 15*̂  Aiaiua\ 
Institute for Staff Development (taking; place July 7-10) 

Audience 
• 1,000+ public bi^ scfaool teachers IUMI administratorB firom 

37 states around the U.S. 

• 200+ business partners who support Academies through 
intern sponsorship and local InvoWenient 

• 10O-2S0 public school Academy students 

• Corporate representation-Citigroup, American Express, 
Merrill Lynch, Bloomberg, McGraw-Hill, Sallie Mae, Fannie 
Mae, Prudential Securities, Bankers Trust, Maniottr—fliajor 
supporters of proven, replicable model 

t * 12 Alumni Bonorees (NAF Academy graduates now 
members of the workforce who have exhibited significant 
community service through continuedl involvement with their 
high school programs 

• Teacher's union representation: AjTiencan Federation of 
Teachers 

Of note 
• Vemon E. Jordon, Jr. 1$ Vice Chair ofNAF Board 

• NAF has formal parmeivhip with Department of Treasury 
(recently approved in ceremony with Secretary Robert Rubin 
and Sanford Weill) 

• NAF Is in discussions re. partnenhip with Department of 
Commerce for new Academy In Information Technology 
(planning event with Seeretary William Daley for June 16) 

• NAP alumni Awards Banquet scheduled for evening of July 8 
to honor Academy graduates (as noted above) 

• All schedules arc flexible and audienc;es can be convened 
according to President's preferences. 
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THE FACTS THE CHALLENGE 

^.1 
"The Academy of 

Travel & Tourism is a 
unique win-win 

vehicle for students 
and the business 
community alike. 

Young adults learn 
how the hospitality, 

travel and tourism 
industry really works 
and develop reward­

ing career paths 
while companies, by 

contributing to and 
participating in the 

Academy's education 
process, help lo 
create a pool of 
highly talented 

potential employees. 

It our nation is to 
prosper, we must do 

everything we can 
to nurture the work­
force of tomorrow!" 

Sanford I. Weill 
Chairman, 

NAF Board of Direcfors 
Chairman and Co-CEO. 

Citigroup 

"I am an AOTT 
graduate attending 
Johnson and Wales 

University as a Hotel 
and Restaurant 

Management major 
I credit Ihe Academy 

with helping me 
develop the leadership 

skills that I will use 
for years to come." 

Cassandra M. Fields 
Miami Norland Academy 

of Travel & Tourism 
Miami, FL 

Tho travel ami tourism iiulii.siiy is diii.' 

Ill tho larncsl SDIIFLCS U I ci i ip loyi iR' iu, 

income and revenue in the IJni le i l 

."stales and the world. By many 

aeeounls, navel and tourism is eunsid-

ered lo he our eoiinlry's laiL;t-si seiviee 

indusiry. The indusiry wi l l ret|uire 

Iweniy-l i iur mi l l ion addit ional 

trained workers hy the year ZOOS. 

A l the same l ime, toilay's youn^; 

people neeil lo see ihe eonneelion 

helween their eilueation and l l ie 

workjilaee. They look lo eiliie.ilors lor 

t^uidanee, mot ivat ion .md prepar.ition 

ior rewartlint; careers. 

, j » * ' - j . i , . . — - ^ " ; > W i " -

Si 

V tfiiifii\ ytii^kf 

(. 'onlmiieil success tor our country in rhe world iiiarkorplace 

demands a highly moriv. i ied workforce whose C|ualiticanons halance 

a stroni; academic foundation wi th s]iecihc industry skills. 

THE SOLUTION 
The .'\caileiny of Tra\el & Tourism, a memher pro);rain of ihe 

Nal .oiiLiI .Academy l-oundarii>n (N-M-) , offers hit,'h school studenis 

academic insiruci ion ami praclical industry-relatetl work experience. 

Acailemy sliklenls L;,iin tl ie personal, an.ilytical, lechnical and com-

muii icat ion skills ihey neeil lo succeei:l. The first Academy of Travel 

& Tourism programs were launchci.1 in 1987 as p.irtnerships helween 

ihe New York ( J l y and LXide ( . j iunly public school systems, the 

.American txpress Fountlarioii and American E.xpress Company 

Today, several ihousand snidelTts are enrolled in programs in iheir 

local high schools ihroughoul ihe Uni ted ."stales, and o\er live 

hiindred Ir.ivel-rel.iled companies pLirticipale as htisiness partners. 

Inlernalion.i l ly, a siiml.ir i iuvlel reaches rhoiisaiuls of students in 

counlries across the glohe. 

Mcni lwr rrnpr. in: " I ' 
ihc N.lli<iii j l Ac.ul(.')ll\ 1(iiinii.itii111 



"Support lor the 
Academy ol Travel 

i Tourism makes 
great sense lor 

American Express-
It demonstrates our 
commitment to the 

community and to Ihe 
important and grow­

ing travel industry 
It also means helping 

students prepare 
for their future as 

productive members 
ol the workforce." 

Jonathan S. Linen 
Vice Chairman, 

NAF Board ol DIreclors 
Vice Chairman. 

American Express 
Company 

"Through my 11 
years with the 

Academy, I've seen 
our studenis flour­

ish—by envisioning a 
life after school, 

engaging wilh men­
tors and industry 

members and team­
ing that they can be 

responsible for earn­
ing their own income. 

The Academy goes 
beyond career 

preparation. 
It's life preparation." 

Ann Fields 
Director, Academy of 

Travel & Tourism, 
Dade County, FL 

PROGRAM DESIGN 

The Academy of Travel & 
Touri.sm program features: 

• a two- to four-year travel, tourism ami 

hospitality-orienred .sequence of courses 

offered ar local high schools 

• a six- 10 eight-week paid internship 

• an iiidustr>'-ha.sed advisory hoard and an 

on-site educarional team working together 

to shape and guide the local Academy 

• access to a national network ol 

Academy students, alumni and instructors 

• familiarization tours of industry sites and 

frequent interaction with fnisiness leaders 

• mentoring/shadowing o.pcriences with 

indu.stt7 professionals 

• special graduation ccreiiiony, awards, 

scholarships, career and college counseling, 

and enhanced opportunities for employ­

ment after graduarion 

• the opportunity to earn college credit 

while in high .school 

How do Academy 
students benefit? 

Virtually 100% of Acadcmv students 

graduate from high .school and more than 

90% go on to two- or four-year colleges. 

Graduates have enhanced self-esteem as 

well as the problem-solving and teamwork 

skills necessary to succeed in higher educa­

tion, in any career area thev may .select 

and in life. While many continue to work 

in the industry during college, over .50% 

return to travel and tourism careers after 

college graduation. Furthennore, Academy 

graduates heading directly to the workforce 

are readily employed by the industry. 

Hoif do schools benefit? 

Instructors report professional 

renewal as a result of their 

Academy experiences; while 

school administrators view the 

Academy model as an ideal 

vehicle for school reform. 

BUSINESS PARTNERS 
The success of NAF's Academy of Tr 

comhineil commitment of leaders in 

Partners may assist rhe Academy in i 

Serve as Advisory Board 
members 

• proviile program leaLlership, 

financial assistance and guidance 

• lake an active role in fuiiLl-

raising and the development 

ol internships anti scholarships 

• promote the Academy in 

business, e<lucarion and govern-

meni forums 

Develop and provide 
• paid internships for 
Academy studenis 

Assist ivith cwricidum 
developmeni 

• supply support material and 

industry resources 

• collaborate with instruciors 

on design of new material 

• develop teacher training 

opportunities 

• provide guest spe;ikers and 

familiarization lours 

Endor.se and support 
ihe Academy 

• publicize Academy activities 

and accomplishments 

• visit Academy .schools ami 

attend special events 

• provide mentoring and 

shallowing experiences 

• obtain official recognition 

by professional as.sociations 



I'cl & Tourism depemls on ihe 

Lsiness, educalioii and g o w n u u e i i l . 

(le or more ways: 

WHAT IS NAF? 
The National Academy loi inda-

lion, NAb, IS a nonprofil S01(c)( 

oiganiialion esiahlished in l' 'S9. 

N.Al ' designs, encourages .uul 

suppi iris academic pn igi ams, 

•Ataklemies, litcused in s|H'Cilh; 

[aolesMonal lields. Academies 

ale Iwo- lo loui-yeai programs 

THE BENEFITS OF 
PARTNERSHIP 
• .111 improvemenl in ihe qu. i l i -

ly of ei.luc.li il 111 

• a well-piepareil workforce 

w i l h a posil i \e . i i l iUkle louard 

providing service 

• a highly motivated group of 

potential employees 

• an opportunity lor staff to 

actively coiiunit lo community 

service 

• a leadership role in sculpting 

the industry's f i i t i i te 

open lo studenis who apply lor 

admission. N A F develops indiis-

lry-valid,ilei.l curricula incorporal-

ing culling-edge insiiuclion.il 

iechnit|ues, pro\'ides regular 

lechnical assistance ami oversees 

ihe implemenlalion ol new 

Academies throughout the coun­

try. In addition to ihe Academy 

ol Travel & Tourism, N A b 

operates an Acatlemy ol binance, 

wi lh other Academy tlisciplim's 

under developmeni. 

"Aligning ourselves with NAF & AOTT gives us the 
ability to reach out to a group ot sludenls in our com­
munity that is already very enthused about our indus­
try. Our hands-on orientation creates a great learning 
experience, not only for Ihe students, but also lor the 
members ot our staff who lake great pride in mentor­
ing these potential future business leaders." 

Jim Petrus, Vice President of Operations, 
Starwood Hotels & Resorts 

The National Academy 
Foundation: 
• impio\'es tbe educal ion and career 

preparedness ol young adults 

• promotes ihe Academy model as a 

v ehicle lor school reloi ni 

• piovides qualily .issiiiaiict- progr.ims 

lor exisling Academies 

• provitles nalion.il slall developmeni 

i h r o i l ^ i ils .Annual Insi IIllie lor Sl. i l l 

IVve lopmei i l , l ) i rec lo is ( ^onlereiices, 

curriculum locus groups and lechnical 

1 raining m.ilerials 

• anricipales^futuie b isines.s needs aiid 

designs appro|iriale Ai.ademy piogi.iius 

• Iodises ihe atteni ion ol business lead­

ers ani.1 public policy iii.ikeis on die con-

ciirrenl needs ol business and education 

/ 
• prov ides a loruiii lor ihe exchange of 

research and inlormalion on lalx>r,''busi-

ness ami etlucation tn'nds-al'itl progr.ims 

N -A -F 

i l 
For more inlormalion about the 
Academy of Travel & Tourism, 
NAF and its other programs, 
please call 212-420-8400 
or visit oiir website at 
http://www. naf-education. org 

"The time and effort 
you invest in yourself 
through your partici­
pation in the 
Academy will pay 
you dividends ol 
personal value 
tomorrow and 
Ihroughoul your 
life. II you learn 
now, you will learn 
all of your lile." 

Vernon E. Jordan. Jr., 
Vice Chairman, 
NAF Board of Directors 
Sen/Of Pannei. 
Akin. Gump. Strauss. 
Hauer S Feld 

"Travel and tourism 
is a true growth 
indusiry. That means 
a lot of jobs and a 
whole range of car­
reers: it is a large 
service industry, but 
11 is also internation­
al, with tremendous 
technological com­
ponents and huge 
potential in market­
ing and sales. The 
Academy's appren­
tice-style training 
fosters skill develop­
ment and the sense 
of commitment and 
maturity that is in 
such high demand." 

Roger Baiiou 
NAF Board ol Directors 
Chairman & CEO. 
Global Vacation 
Group. Inc. 
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A New Academy of Information Tedmoiogies 

Prompted by Lucent Technold^es, the National Academy Foundation (NAF), one of the 
nation's foremost schooLto-caieer programs, in conjunction with the Center for Occupational 
Research and Development (CORD), a nauonal school reform leader, is developing a new 
Academy of Information Technolt^ as a systemic response to addcess the growing 
demand for core IT workers across the nati<«cu Bodj NAF and CORD are not-for-profit 
organizations declared 501 (c) 3 status by the Internal Revenue Service 

Under the leadership of its Chairman and CEO, Richard McGinn, Lwjent Technologies is 
taking a leadeiship role in challei^ing and convening the broad iaQg«: of information 
technology industries to worit togefiier to develop and support a long-range and systemic 
soludon to the digital wortt force challet^e thai was summarized and declared in a report 
issued by the Department of Commerce on June 30. Industry members to be approached will 
range from those from Silicon Valiey including software and hardwai:c companies to 
telecommunications companies to on-line services and manufectuxers and service providers. 
AT&T, ^̂ 1lich has b^un addressing the issue through focusing on th<; higher education IcvcL 
has indicated interest in supporting the Academy as the development of a pipeline that would 
to educate young people about career possibilities and build skills at lie age when they are 
begirming to form such a fijcus—^in secondary school and even younjjer. 

The new IT Academy, >vhich will cost approximately $8 million to develop, will expand on 
the overwiiehning success of NAF's existing career Academy modcL? in finance and travci & 
tourism, launched in 19S2 lo prepare a diverse pool of young peoĵ e in secondary public 
schools aiound the nation for their careers and fiirther education. Tbs Academy model was 
developed and privately supported under the leadership of Sanford 1. Weill, now Chairman 
and Co-CEO of Citigroup, in conjunction with the American Expres;; Companies, and other 
industry leaders indtiding McGiaw-Hill Companies, Merrill Lynch, Sallie Mae, Fannie Mae, 
Global Vacation Group, Marriott Internationa], Bloomberg Financial Markets, Prudential 
Securities, Bankers Trust, and tbe American Federation of Teachers. 

Funding received in excess of the $S million program costs will pro\ide direct support to 
participating schools for further infirastmciure development (a compouem of the $8 million is 
allotted for cqtupmeot purchases upgrades at the participating sites). 

One of the nation ŝ greatest woridbrce needs fails in the critical area of information 
technology. Economists now predict that anticipated shortfalls in ths number of "IT ' 
workers could slow the growdi of our nation's computer, defense and telecommunications 
industries. The Coromerce Department's Office of Technology Policy analysis of Burcan of 
Labor Statistics data projects that from 1996 to 2006. the United States will require more 
than 1.3 million new highly-skilled IT workers ranging from computer scientists and 
engineers, to systems analysts and programmers. Further adding to die situation is that 
information technologies have changed skill requirements for some non-IT occupations, such 
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as manufacturing and service companies, and raised minimum skill requirements for many 
other jobs. 

The IT Academy will consist of a 9* through 12*'' grade curriculum with opportunities to 
partner with community colleges and universities. The program will l)e tightly aligned with 
relevant academic, employment and workplace standards. Curriculum materials delivered on 
a CD-ROM and teachers will receive the needed professional development An aggressive 
recruitment effort will be launched to build a network of high schools that incorporate IT 
academies into their programs. CORD will be the primary developer of the curriculum, 
courses and professional development activities while NAF will build and sustain the 
nationwide network of academies. 

Timetable; development wU begin on the IT Academy curriculum in July 1999—drawing 
on expertise of industry members and educators together. 

An RFP will be simultaneously developed and so that sites across the country can apply to 
participate in the new program. Through the RFP, schools will define: their level of 
technological capability; demonstrate support of the school's superintendent and princdpai on 
behalf of the project, and , have some ê qjmeoce in the running of cai-eer academies or career 
develojHnent programs for secondary school students. 

Ten pilot sites will be chosen for inqilementation in September 2000, reaching a total of 350 
to 400 students. One year later, 40 new schools will be added—the number of Academies 
wm then mcrease at a rate of 40 to 50 per year thereafter, depending (m full industry support 
This expanding network of rigorous academies will prepare our infonmtion technology 
workforce for the next century. 

• As of September, 1999, The National Academy Foundation will serve a total of 26,000 
public high school students in 350 Academies in 37 states across the country. An additional 
20,000 students have already graduated from Academy programs since the first class in 19S4. 
Approximately 65% of NAF's student emoHment have been identified as being at risk, and 
75% of NAF students are of minority backgrounds: 37% Black; 23*/!) Hispanic; 13% 
Asian/Pacific Island; 25% Caucasian; and 2% other populations. NAP graduates go on to 
two- and four̂ year colleges at a rate of 90% each year. NAF graduates woik in top brokerage 
houses, banks, consulting and accounting firms, in addition to m ôr hotels, airlines, food 
services, consulting firms and car rental agencies. 

- At the projected rate of expansion, NAF will serve a total of 100,000 enrolled students by 
2006-

• CORD, a not-for-profit organization based in Waco, TX, is a national school reform leader. 
For more than 20 years, CORD has created academic and technical programs that help 
students leam within the ctmtext of real-wotid applications. In doing so, CORD has 
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transfoimed traditional "̂ vocational education*' programs into rigorous and innovative courses 
thai will prepare our studenis for the next century. 

The National Academy Foundation, which is based in New York City, is a not-for-profit 
educational organization that combines the knowledge and experience of education, business 
and goveinraeni to better prepare public high school students for their fiiturcs: m college, 
careers, and all areas of their lives. 


