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Stock txclianriu, Inc 

Dear Mr. Sperling: 

As discussed with your office, the New York Stock Exchange will hold a Financial 
Executives Washington Roundtable, at The Hay Adams Hotel on Tuesday, June 15. In 
addition to senior NYSE officials, the participants will be the top fmancial executives of 
NYSE listed companies, and their purpose is to exchange ideas wilh policymakers on 
critical federal issues. 

On behalf of the NYSE, we would be much honored if you could participate in this series 
on Tuesday, June 15 by joining our group as the special guest for our 12:15 p.m. 
luncheon, or at 10:00 a.m. for an informal 45-minule coffee and discussion. The 
Administration's perspective on financial services, USA Accounts or other relevant 
topics would be of particular value to these executives, who will be drawn primarily from 
our fmancial services listed companies. 

We anticipate 25 to 30 participants and the session will be off-the-record. The program is 
structured to encourage informal, constructive discussion on national policy issues. We 
will be providing additional details for you about the program. Meanwhile, we hope you 
might be able to put this invitation on your calendar. Should your office have any 
additional questions, please call me at 202-347-4300. 

This is the second Financial Executives Roundtable the NYSE will host in Washington. 
The first, which featured Federal Reserve Board Vice-Chairman Alice Rivlin as our 
luncheon speaker, was a great success. Should you be willing to participate in this 
second Roundtable, I know wc can anticipate another great success. 

Sincerely, 

Sheila C. Bair 

cc: E. Kwalwasser 
C. Kinney 
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SIB\RNS 

1992 

Bear Steams invests $5 million to the Agency for Housing Low Income Families througll the New York 
Equity Fund 1992 Limited Partnership. 

1998 

Jan Bear Steams underwrites a S200 million 5.60% Coupon note due Jan 13, 2000 for The Walt 
Disney Company and invites Blaylock & Partners, L.P. and the Williams Capital Group, L.P. two 
minaricy-owned firms, as co-underwriters. 

Fel) Bear Steams underwrites a $300 million 6.00% Coupon note due Feb 1, 2002 for GMAC and 
invites Artemis & Co., Inc., Blaylock & Parmers, L.P. and the Williams Capital Group, L.P. three 
minority-owned firms, as co-underwriters, 

Feb Bear Steams underwrites a S300 million 6.625% Coupon note due Feb 15, 2028 for Ford Motor 
Co. and invites Blaylock & Partners, L.P., Muriel Siebert & Co., Inc, and the Williams Capital Group, L.P 
three minority-owned firms, as co-underwriters. 

1999 

Mar Bear Steams underwrites a $400 million 5.95% Coupon note due Mar I . 2003 for GMAC and 
invites Blaylock & Partners, L.P., Muriel Siebert & Co.. Inc, Ramirez & Co., Inc, and the Williams Capital 
Group, L.P. four minority-owned firms, as co-underwriters. 
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May 14, 1999 

Mr. Orson Porter 
Deputy Assistant lo the President 
i he White House 
1600 Pennsylvania Ave, N.W. 
Washington, DC 20500 

Dear Orson: 

As discussed earlier this week, I think I have an excellent candidate to consider for tiie 
President's upcoming tour of American cities with emerging markets. 

A Milwaukee Navy defense contractor has teamed up with a neighborhood organization to lake-
people off welfare and into jobs, bring kids off the streets and into the classroom and attract new business lo 
a once deserted neighborhood. This 15-year partnership has been extremely successful and can easily be 
replicated in other communities nationwide. 

Eaton-Navy Controls Division (NCD), a leading supplier of power and controls systems for the U.S. 
Navy fleet, is located on Milwaukee's northwest side, which once was crime-ridden and run down. The 
company was having a hard time recruiting engineers and olher professionals and could have left the area 
for a suburban location. Instead Eaton-NCD partnered with the Northwest Side Community Development 
Corporation (NWSCDC) and made a commitment to the community that has paid off for both sides time 
and time again. 

The partnership between the NWSCDC and Eaton has had many accomplishments, including the 
following: 

• Responding to low graduation rate, the partnership started a neighborhood alternative middle-high 
school in 1995. Today, that school has graduated 25 students and currently has 100 students enrolled. 
Nearly half of the first graduating class has gone on to college, and 20 local businesses, including Eaton-
NCD, support student internships. 

• With the introduction of Wisconsin's W-2 program, the partnership helped design a worker training 
program to prepare longtime welfare recipients for union jobs. Of the first 21 graduates, 19 remain 
employees of Eaton with one recently promoted to supervisor. Currently, the fourth such training class 
is under way to help Eaton and other neighborhood businesses train employees. 

• A supplier linkage effort is under way to encourage Eaton-NCD suppliers to establish facilities in the 
central city neighborhood and for the company to purchase more goods and services from local 
companies. Already the effort has helped a local minonty-owned travel agency stay in business and 
prosper, and other purchasing arrangements are being secured with local small and minority businesses. 
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May 14, 1999 
Mr. Orson Porter 

The business results of this partnership include a four-year, 170-percenl growth in Eaton-N('f)'s 
business and a 50-perccnt increase in the company's workforce since 1994. The neighborhood benefits of 
this emerging market are even more outstanding with the revitalization ofa once-downtrodden 
neighborhood, stepped up neighborhood security and safety, successful company-sponsored neighborhood 
watch programs, new housing efforts and more. Enclosed is additional information on the effort. 

1 urge you to consider Milwaukee's northwest side and this partnership ibr a stop on the emerging 
markets tour. Wc can visit the middle-high school, tour the neighborhood, attend a block waleh meeting, 
meet with the job trainees and more. I will follow up with you, or please feel free to contact me at 
(414)276-6237. 

Sincerely, 

Evan N. Zeppos, APR 

Enclosures 



EATOI\l / WWSCDC PARTNERSHIP ^ 
TS HISTORY, ACCOMPLISHMENTS AND NATIONAL RECOGNITION 

• Milwaukee's Eaton • Navy Controls Division (NCD) teamed up with the Northwest Side Community Development Corporation (NWSCDC) 

15 years ago to better its neighborhood while helping the company grow and prosper. Today that experiment has produced and promises 

big benefits for a once-downtrodden neighborhood. The partnership, which is a-Viational model for public-private partnerships, was 

recognized with a 1999 Social Compact Award. 

• Currently the parlnership is focused on attracting new business to the Milwaukee neighborhood and helping stabilize neighborhood 

businesses through a supplier-linkage program. This twofold effort encourages Eaton suppliers to locate-facilities in the central city 

neighborhood and establishes linkages between Eaton and minority-owned and small businesses already in the neighborhood. 

• One success from this supplier-linkage effort has been the Prestige Travel agency, located in the revived Villard Avenue business district. 

Through the partnership, Eaton - NCD has worked to gradually transfer all of its travel arrangements and purchases to the agency and 

today. Prestige Travel is the exclusive agency for Eaton's Milwaukee offices. Prior to the joint efforts of Eaton and NWSCDC, Prestige 

Travel agency was struggling, but today is thriving. 

• One of the most successful endeavors of the partnership has been the F-NET (Future-New Employee Trainee) training program that 

coincided with the introduction of Wisconsin's W-2 program. The Eaton and NWSCDC partnership designed and created a worker training 

program to prepare neighborhood residents and longtime welfare recipients for union jobs at Eaton. Of the first 21 graduates from the 

F-NET program, 19 remain employees of Eaton. One of those graduates was promoted to supervisor earlier this year. 

• Today, the F-NET program has been replicated numerous times to recruit, train and provide a quality workforce to Eaton as well as other 

businesses in the neighborhood. 

The partnership also aimed to address the neighborhood's low student graduation rate. In an effort to encourage kids to stay in school, get 

a good education and graduate, the partnership helped start a neighborhood alternative middle and high school in 1995. Today, that school 

has 100 students enrolled. Nearly half of the students who have graduated have gone on to college and 20 local businesses, including 

Eaton-NCD, support student internships. 

• Other accomplishments of the partnership include the redevelopment of Villard Avenue, the Metro Works small business incubator and the 

organization of the Northwest Business Council. 

• Neighborhood commitment and investment are important for business, but such timely and costly endeavors must make business sense as 

well. For Eaton - NCD, the results of this partnership include a four-year, 170-percent growth in its business and a 50-percent increase in 

the company's workforce since 1994. For the neighborhood, this partnership has resulted in the revitalization of Milwaukee's northwest 

side, increased security and safety, more jobs, economic development and much more. 

• Eaton - NCD is a national defense contractor that produces sophisticated electric motor controls, instruments, power control systems and 

power conversion equipment for Navy ships, submarines, commercial power plants and more. The company opened its Milwaukee facility 

in 1903. Eaton - NCD can be reached on the Web at www.ncd.eaton.com. 

• Milwaukee's NWSCDC was founded in 1983. The agency is funded through state and federal grants, as well as private support to 

enhance the quality of life for neighborhood residents and stir economic development. 

• Eaton - NCD is the first manufacturer ever to win the national Social Compact Award. In the award's nine-year history. Social Compact 

Awards had previously been given only to financial institutions. 

• The Social Compact Award events took place May 4-5 in Washington, D.C. Social Compact is a Washington-based coalition that 

encourages business investment in America's underserved communities. Social Compact can be found on the Web at 

www.socialcompact.org. 



Eaton Corporation 
Navy Controls Division 
4265 Nortti 30th Street 
Milwaukee, Wl 53216-1894 
414/449-6000 
v/vw.ncd.eaton.com 

FOR IMMEDIATE RELEASE TOR MORE INFORMATION: 
DATE: April 26, 1999 Kristine Lueneburg - (414) 276-6237 

EATON NAVY CONTROLS DIVISION AND NWSCDC T A K E TOP WASHINGTON HONOR 
X it A X X 

MILWAUKEE SUCCESS RECOGNIZED AS NATIONAL MODEL 
•k "k "k 

LOCAL NAVY DEFENSE CONTRACTOR HELPS TRAIN WORKERS, EDUCATE STUDENTS 
AND ATTRACT AND MAINTAIN BUSINESS 

MILWAUKEE - Eaton Navy Controls Division (NCD) today announced that ils partnership with the 

Northwest Side Cominunity Development Corporation (NWSCDC) was recognized with a 1999 Social 

Compact Award. The partnership has trained longtime welfare recipients, started an alternative school and 

sustained and strengthened the local economy. The national Social Compact Awards recognize businesses 

that invest in America's underdeveloped communities. 

"Eaton Navy Controls has invested in Milwaukee's central city because we want to better the 

community in which we do our business," said Edward Bartlett, Jr., general manager of Eaton - NCD. "The 

resulting trained workers, more and stronger local businesses, educated students and a strong neighborhood 

have helped our company grow and thrive in Milwaukee." 

Accomplishments of the public-private partnership include: 

* starting security and block watch programs in the once crime-ridden neighborhood; 

* initiating a unique supplier linkage program that encourages Eaton-NCD suppliers to establish facilities in 

the central city neighborhood and that allows for the company to streamline their production cycles by 

purchasing more goods and services from local companies; 

•^starting a neighborhood alternative middle and high school that currently has more than 100 students 

enrolled; and, 

* designing and creating a worker training program that prepares neighborhood resident and long-time welfare 

recipients for union jobs. Nineteen of the 21 graduates from the first training class remain employed in union 

jobs at Eaton. 

According to Bartlett, the partnership has also played a major role in recent success for Eaton. Over 

the past four years, Eaton-NCD has seen a 170-percent growth in its business and a 50-percent increase in the 

company's workforce since 1994. 

-MORE-



ADD ONE/EATON IS NATIONAL MODEL 

"This partnership has been good for Eaton's business, and it demonstrates to other businesses in 

Milwaukee and across the nation that it makes business sense to irivest and commit to your neighborhood. 

Models such as Supplier Linkage have prompted other Fortune 500 companies in the area to work with the 

NWSCDC to strengthen their businesses and the neighborhood," said Howard Snyder, e.xecutive director of 

the NWSCDC. "Because of Eaton Navy Controls Division, our neighborhood made dramatic improvements, 

and il's because of this revitalized neighborhood, wilh ils supporting workforce, local businesses, neighbors 

and more, that Eaton has had such success." 

According to Bartlett, the partnership dates back to 1983 when the NWSCDC begapi ils business and 

economic development programs. Since then, Eaton management has continued the commitment by serving 

on the NWSCDC board and various committees and supporting these innovative efforts. Eaton-NCD 

manufactures specialized electrical motor controls, power control systems, power conversion equipment and 

more for army vehicles, navy ships, submarines and commercial power plants. 

"Milwaukee is proud to call this award-winning, public-private partnership one of its own and 

especially pleased that it will be held up as a model for other communities across the nation to replicate," said 

City of Milwaukee Mayor John 0. Norquist. "Both Eaton and NWSCDC have made a strong commitment to 

making a difference on Milwaukee's northwest side and the City looks forward to seeing even more positive 

advancements and economic development in that area." 

The partnership between Eaton and NWSCDC was one of 140 such partnerships nationwide 

nominated for the 1999 Social Compact Awards. One winner in each of 11 categories was recognized, and 

Eaton is the first-ever manufacturing company to receive the award. Other 1999 winners include Northem 

State Bank/Impact Seven of Ashland, Wis.; Roosevelt Savings Bank/Neighborhood Housing Services of 

Brooklyn, N.Y.; Chase Manhattan/Abyssinian Development Corporation of New York; JP Morgan/Primary 

Care Development Corporation of New York; Bank of America- NationsBank/Marshall Heights Community 

Development Organization of Washington, D.C, and others. Past speakers at the Social Compact Awards 

events include Steve Forbes, former U.S. Sen. Bill Bradley, Chairman of the Federal Reserve Alan Greenspan, 

and Freddie Mac's Leiand Brendselis. 

Bartlett and Snyder will be presented the award by Congressman Thomas M. Barrett 

(D-Milwaukee) at a May 5, 1999, ceremony in Washington, D.C. 

" I am proud of our accomplishments in Milwaukee and especially pleased that other corporations can 

see the success we've had and be encouraged to help revitalize and breath life into struggling neighborhoods," 

said Bartlett. 

-###-
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E N T E R P R I S E 
FINANCIAL NEWS Newspoints 
Courting the bull market 

Nathan Chaprnayi takes his investment firm public 

black-

A 
h 1 .s t o n c 

,s oiu- ot the largest hlack 

o w n e d I n v e s t m e n t a n d 

brokerage l i rn is , Ba l t imore-

based die C h a p m a n C o . has 

h a d m a n y n o t a b l e f i r s t s . B u t i n 

F e b r u a r v t he t i r m b r o k e 

g r o u n d , b e c o m i n g the 

f i r s t a n d o i d y p id") l ic ly 

traded Af r ican Amer ican 

brokerage f i r m . Its new 

t icker symbo l , C M A N , is 

n o w f i r m l y e n t r e n c h e d 

on the Nasdaq small-cap 

market . 

N a t h a n A. C h a p m a n 

| r . , t h e 4 ( ) - y e a r - o l d 

founder and president of 

r h c s e c u r i t i e s f i r m , 

re ta ined a 62'M) o w n e r ­

ship stake in the compa­

ny f o l l o w i n g the p u b l i c 

o f fe r ing in February. T h e 

o f fe r ing raised $8 m i l l i o n 

as C h a p m a n sold over a 

m i l l i o n shares at $8 per 

share. T h e stock, 5 % o f 

w h i c h is targeted to c o m ­

pany employees, recently 

t r aded at $ 9 . 7 5 ; C h a p ­

man's personal stake in t i ie company 

j u m p e d to $18 m i l l i o n overn igh t . 

" T h e t i m e was r i g h t fo r us to go 

p u b l i c because we ' re f u l l y d e v e l o p ­

i n g o u r d o m e s t i c e m e r g i n g m a r k e t 

s t rategy," says C h a p m a n . " W e wan t 

t o u t i l i z e t h i s c a p i t a l to h e l p take 

other m i n o r i t y f i rms pub l ic . T h e cap­

i t a l a lso g i ves us t h e c a p a c i t y t o 

d o la rger p u b l i c a n d g o v e r n m e n t -

f inanced transact ions." 

Chapman's emerging market strategy 

ta rge ts bus inesses r u n by A f r i c a n 

A m e r i c a n s , L a t i n o s , A s i a n s a n d 

w o m e n as ho ld ings in its funds. These 

c o n c c t n s w i l l a lso be the p r i m a r y 

target o f C h a p m a n ' s e f fo r ts to w i n 

their invesrment bank ing business. 

Though the C h a p m a n Co . may have 

been the first b lack-owned W a l l Streei 

f i rm to go pub l i c , it l ikely won ' t be the 

last. As a number ot Af r ican Amer ican 

brokerage f i rms and invesrment banks 

d e v e l o p new m a r k e t s and b r o a d e n 

V 1 

when Chapman took his firm public, the offering 
raised $8 million overnight 

their businesses in to capital investment 

areas l ike corporate f inance and in i t ia l 

publ ic of fer ings ( IPOs) , more f i rms are 

l i ke ly to tap the capi ta l markets fo r 

money to fur ther expand their f i rms. 

T h o u g h the s tock has been t h i n l y 

traded at the outset, C h a p m a n hopes 

t h a t as ana lys ts b e g i n to cover t he 

company , the stock price w i l l begin a 

steady trek u p w a r d . 

For the 10 mon ths end ing Oc tobe r 

3 1 , C h a p m a n repo r t ed revenues o f 

$2.5 m i l l i o n , a 3 1 % increase f rom the 

same per iod a year ago. N e t i ncome 

for the f i rst 10 m o n t h s of 1997 was 

$314 ,000 , compared ro $95 ,000 over 

the same per iod the previous year. 

O n e t h i n g is ce r ta in—the C h a p m a n 

C o . has an even t o u g h e r m a n d a t e 

ro keep g r o w i n g the business n o w 

thai its stock price is largely dependeni 

on the comj iany 's per formance. " I he 

rrue test w i l l be how wel l the stock-

p e r f o r m s . T h a r ' s w l i a i W a l l .Si reel 

wants lo see," savs O w e n 

M a y , c h a i r m a n o l ( he 

M a y , D a v i s C r o u p , a 

b l a c k - o w n e d i nves tmen l 

b a n k a n d b r o k e r a g e 

house based in Ba l i imore . 

f h e C h a p m a n C^o. was 

the s e l f - u n d e r w r i r e r fo r 

t h e o f f e r i n g , w i t h pa r ­

t i c i p a t i o n f r o m o t h e r 

m a j o r i t y - and m i n o r i t y -

o w n e d f i r m s i n c l u d i n g 

S m i t h B a r n e y Asset 

Management and Boston-

based W e l l i n g t o n Capi ta l 

Management . 

C h a p m a n says now lha l 

he's taken the f i r m pub l i c , 

he's e x p l o r i n g m e r g i n g 

w i t h or a c q u i r i n g o r l i e r 

broker dealers. T h e c o m ­

pany plans on d o i n g cighr 

to 10 I P O s this year. In 

M a r c h , C h a p m a n l a u n c h e d i ts 

D o m e s t i c E m e r g i n g M a r k e t E q u i t y 

F u n d , an open-ended f u n d that w i l l be 

m a r k e t e d i n a l o a d a n d n o - l o a d 

version and inc luded as an o p t i o n in 

deferred compensat ion plans. 

" I believe the C h a p m a n C o . Is go ing 

to serve as an example to other m i n o r ­

i ty companies to consider the pub l i c 

capital marke t , " says C h a p m a n . " N o w 

we get to play the game the way the 

ma jo r i t y f i tms d o . " 

—KImberly Seals McDonald 

[DITEDBY 

Eric L. Smith 

R q i n n l a l w.ili permission of B L A C K I ' .NTF.KI 'RISF, M A G A Z I N I ' . . © 1998 

ir.arl r,. Graves Publishing, i:Ul I'll'ili Avenue. NY, N V 1001 1-4399 
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Chapman Capital ManntLcincnt 
World Trade Center Baltimtffc 

401 F. Pralt Slreel, 28 Th Floor 
Baltimore, MD 21202 

Facsimile Cover Sheet 
To: Minyon Moore 

Assistant to the Presideni & Director of i'liblic 
Liaison 

Comprtny: The White Hoii.se 

Phone: 202-456-7936 
Fax: 202-4562983 

From: Tracey C. Raiicller 
Senior Vici; President 

Company: Chapman Cnpitnl Mannf-enicnt 
Phone: 410-625-9656 

Fax: 410-625-931^ 
Date : June 4, 1999 

Prtges including this cover page: 4 

F. Y. L 

Recently, Natha. A. Chapman, Jr. and The Chapman Company were featured in the June 
17'̂  issue of fortune Maf^azinc. Please find the article attached tor your review. 

If you have any questions or comments, plea.se do nol hesitate to call me at 

410-625-0656. 



J U N - 0 7 - 9 9 0 9 : 0 2 F R O M ; 

1 
I 



J U N - 0 7 - 9 9 0 9 = 0 J l - K O M 

LONG WAITS 

Pennzoil Shareholders | 
May Finally Get a Payteck 

Punnzoll has been a horror stpr) for 
investors. In 1997 lis board tamcijsly 
turned down an $84-a-share, all-:ash 
otter from Union Pacific Resource 
Rvcn though a majority of aharchi ilders 
had voted In favor—saying the cc rn-
panycoyld create more value on ts 
own. Well, by lastfall the stDcl̂ hjd 
plunged to $35. Pennzoil then SQun off 
Its motor oil business; thatcompfcny 
and the rBmainlneaxplorallon ar i prp-
ductionbusiness—renamed Pemz-
tnergy—each currently sell for aiound 
$ 13. In other v«irds, any shatBhjilder 
iwtio believed management and (lung 
in now owns two companies with a 
combined stock price of $26-~v5hich 

is a lone, long wail tiom 
$84. Anolher protlem Is 
PennzEneî y's ugh' bal­
ance sheet, whicfj has 
$1.5 billion in del)t and 
jusl under $400 million 
in stiaraholdets' eijuity. 

So why has West 
wood fulanagemant ac­
cumulated a 3%:staKe 
in the company?̂  Port­
folio manager S ŝan 
Byrne points out that 
about half the dibt Is a 
debenture thatejon-
verts into Chevrin 

slock. And because PennzEnqhy 
could also sell off assots, "whit looks 
,ika $1.5 billion in debt couldpc re­
duced to $400 million In a month.' 
IVloreover, the price of oil has (learty 
dniihled since last fall's $10-4-barrel 
low. Byrne says that PenrizEnfergy 
stock sells for juat tfiree time^her 
e-stimate of next year's tash flow and 
r.,m at least double before it i( 
"romptely overvalued." 

One final sweetener: If the ̂ hare 
price doesn't rebound, many Investors 
ttiink a buyer will swoop In, ajid this 
lime management may not bA able 
to say rio. Under the amendetl by­
laws, management must droi) Its poi­
son pill If It gets an offer at lejst 35% 
above the average price durlr g the 
prior 20 days. — Bethany McLean 

2:\4« F O R T U N E June7.199-) 

Pennzoil: 
On track? 

pared with market leader Hewlett-
Packard, whose printer division alone 
draws in about $17 billion annually, sibu 
But it is thriving in submurkets ihwl 
HP has left unattended, such flS ultra- 5 
low-priced color inkjet printers and „-
businesses with special printinptieeds, ^ ^ 
Lexmark ha.s delivered positive earn-
ings surprises for each ol the past 12 _ 
quarters, according to Zacks Invest- ioO 
ment Research, and it.s stock price has 
more than doubled since October, to 
around $130, "Color is the key to sort-
ing through all the conipleidty of all 
the information thal's out there. So 
color printing is very important," say.s 
Thonin.s Lamb, the executive vice presi­
dent who runs Lexmark's printer businew. 

Like other printer compai\ies, Lexmark 
follows the classic sluvcr-iind-hlatlcs tactic; 
Get a base of printers installed, then make 
your money on high-margin ink cartridges. 
Its mainstay—55% of revenue last year-
has always been black-and-white laser 
printers fur busiuts.s use (tind of courjie 
their ink). Color inkjet pi inters and car­
tridges, which oie most linked to Internet 
use, represent urdy 24% of revenue. (Odds 
and ends such as .supplies lor old IBM 
printcn* account for the rest.) Rut the color 
products are the company's fa.stcsi-Krow-
ing category, up 34% la.st year, according 
to Merrill Lynch analyst Sreven Mlluuu-
vich. In particular, Lexmark has domi­
nated the booming sub-segment of super-
low-priced color printers since 1997, when 
it introduced an inkjet for less tlwn $100. 
(Midrange printers generally go for $150 
to $250.) Falling PC prices are a major rea­
son for the growth. Say.s 1 .exmark's Lamb. 
" I f you pay $500 for a PC:, you're not go­
ing to want to pay $300 for a printer." 

HP never sliowcd much intcrcst in the 
low-end niche until this April, when it 
started shipping its first siil>-$100 inkjet. 
Fortunately for Lexmark, the HP ma­

chines ;ire being marketed under the lir-
lle-kncrwn Apollo label rather thmi HP's 
own powerful hiMnd nan\e (in pwrt to pre 
bcrvc the cachet of the HP name, A 
spokesman say.s). Lexmark's reaction ' It 
ehiims to be so confident ot it.s product's 
superior speed and clarity that il has 
rais-fd prices $10. I 

By contrast, the laser-printer market is | 
fairly slow growing Hiit Lexmark has 
nicked up iinpiessivc g^itis by usinf, its in 
house manufacturing find sales capability 
to ciistcimizc pliutcrs for stralegic market 
segments. Fur instance, in 1992.1 etmnrk | 
tiiiriic up with a machine that can print 
medicine labels without melting the adhe­
sive—a limglime problem—thus siiuiing 
all top ten U.S. pharmacy chains as clients. 
Paradoxically, Lexmark has also built a 
small hut expanding busines.s .selling toner 
cartridges that til I I I ' machines. 

So, is Lexmark a great investment? 
Well, compared to what? Its price multi­
ple relative to forward-ycar earnings esti­
mates is around 28, high by contrast lo its 
historical levels. But if you're thinking of 
Lexmark as an Internet play, then maybe 
you shouldn't worry mo much aliOut price 
Miiyway. After all, next to the. stocks of 
priceline.com, eBay, and the like, Lex 
m.vk's i.s basically free — Man Sie^d 

TARGi£i\ MINORITY INVHSTORS 

A Fund Group Redefines 
'Emerging Markets' 

A
s the financial world wakes up to 
the power of black dol lars, it is be -
ginning lo create investment vehi­

cles aimed at and often run by African 
Americans. For instance, nine new black-
managed mutual funds have .sprung up in 
the past two years, including the firsi is 

Mied by H black-owned bark, the Liberiy 
Freedom Fund of Liberty Bank and I'rust 
in New Orleans. And American Express 
has established 20 "diversity learning cen­
ters" (field offices) acrow the country to 
scr.k out minority investors. The target ot 
all these efforts: an African-American 



BOOKMARKS 

Where Net Buyers Chat ' ':•\ :̂  • • 
Looking for the latest buzi'cin a ., . 

particular Internet IPO? Wondering 
whether ifs time to get 'out o^your v. ;̂  
toch stocks and ihlacyclicala? Check', 
out ttio Silicon Investor site (^ww,^ , ; 
$lllconlnvestor.com>, run;by,po2Net, .iU 
a netWQi;k of teClT.;mlated,y«^ îteSv'̂ ^ 

You'll find buir^in boarjd>i.backed 
with helptul hints!aboij t individi jai ' 
stocks as well as broaHer.ledi Triyestn :., 
inĵ  thftmes like bandwicjth q'stocks^.... 
for llvH dollars and under,;M^mb6t̂ . • 
• characteristically engage in llvelV dl_s-. 
cussions—at all levels of exbe/tlseV,;.^^ 
of the newesi,Wall ?treet up^tade^or'• 
a CRTs recent appearance-inChiBC, > 

: You can arioiiymousi/'brqwie the :-r;s;̂ '.:'. 
latest postings free, pfj If yoifwant to;: 
weigh in yourself, become £̂ m'embor 
lor a yeini-anniial tee of $60. 

What's a "Naked Put," Anyway? 
Ir:, the risky world otoptioris your 

giiWK? You might want to point your 
browser to Opliohlnvestor.cqm; The 
5ubor.(iptlon-only site is packed with : 
useful information for both the 
options novice and the serious -ad-
did. (The site is owned hy the 
Colorado-based Option '""^esfor 
newsletter, which is written by trad­
ers and has 3 strategic alliance with 
two money management firms; 
Hinnade Capital Advisors and Global 
Management.) : \ 

Beginners will prob^blij wanl to 
start with the step-by-stetJ lessons 
in Options 101 that tran^ate terrhs . 
like "covered calls" ahd-"p2tked-; 
puts" into English. The.n jhere is a, • : 
daily Play of the.Daydn \j/hich a, 
trader who vJorK4 for thc^liewsletter.; 
justifies a propftsed lnvasltiiient play, 
with comi;ieiita!>'oKturpnlihiiJ)r^^^^ 
sHntiment;upC(:!|T>)ng;?il̂  

. earnings rc|eases,:'andiHe,lil<e).'Yati: • 
can al?o rea(f about;ottidr'xubscrlb-; 
ers' successes and-faijur^s, and, 
chnt with iKembetore Vdu ,lake tiie. 

' • plunge Inlo.optlbns yourielf. v„. ' ;. 

At$39,9i:a mdni,l>,.Opllorv;> V 
• investor.cdni lsii'teiai^iv|a bargain, • • 

Bul thor^'sii 1re6 l\vb;V/ebtctrfal ' 
that's pn3bably wOî h cli|ct(lngout. 

{•:v.r4-jea'nne Lee 

population with nearly $500 billion In total 
annual income and a pool of investments 
that has quadrupled in the past two years 
to $13,6 billion. 

But there's another side to the minority 
financitil picture-the investments them­
selves, what financial entrrpffcncur Nathan 
Chapman Jr. dubs "domestic emerging 
markets," or DEM. These arc companies 
owned or led by African Americans, His­
panics, Asians, or women. Instead of look­
ing to the emerging markets of Asia, Latin 
America, or Africa for growth and diver­
sification, Chapman argues that investors 
can get the same growth and diversifica­
tion in the US. "emerging" minority mar­
ket—without the political and currency 
risks. After all, minoi ity-owncd businesses 
arc expanding at double the rate for all 
U.S. companies in both new-business crea­
tion and total sales, according to the 
Milken Institute. "DliM makes sense be­
cause it's one of the f.i.stcst-growing seg­
ments in the U.S.," says Chapman, a CPA 
and former Wall Street trader who in 1986 
founded Baltimore-based 
Chapman Co., an investment 
banking and brokerage firm 
with more than $6::'.IJ million 
untler management. 

(Unfortunately, Chapman 
itself isn't one of those fast 
growers: Since its IPO last 
year—it wa.s the first lilnck-
owned brokerage to go public—its stuck 
price has fallen fioin $0 to $6. "The drop 
is due to a lack of information about some 
of the things we've been involved in," 
Chapman says.) 

So this past year Chapnum added lo his 
company's repertoire a pair of so-called 
DEM lunds—DRM Eciuity, which invests 
in 150 companies, and DHM Index, which 
owns 30 of these firms. ITic funds look 
mainly for companies in telecom, techiiol-
ogy orflnancialsciviccswlthamarlcetcap 

. of no more than $600 million and what 
Chapman believes is the potentiul lo dou-
bic in sales over the next 17. to 18 months. 

,'• • Among tliem; the Spanish-language cable 
• network Univision, whose revenues have 

grown 26% during the past year to $'i77 
million now. Another holding is Ault of 
Minneapolis, which mak'-.s electric con­
verters and has boosted sales from $26 mil 

'••> lion three ye,irs ago to $41 million last year 
Asset growth h;is been slow; each fund 

CHAPMAN VIEWS 
RLACK-RUN FIRMS 
AS A U S. "tWlERG 

ING MAnKET"-
WITHOUl ANY 

CURRENCY KISK. 

CHAPMAM: grrjwih in unexpectedplare.^ 

has just Sl l million under raunagemcnt. 
The good news is that returns for their first 
year far outpace the classic small-cap yard­
stick, the Russell 2000 growth index, which 
came in at minus 13.7% for the period. By 
contrast, the equity fund returned 12,3%, 

and the index fund was up 
2'1.'>%- How about those 
other emerging markets? The 
Vanguard Emerging Markets 
Stock Index, for one, wub 
down LS.9% last year, 

Chapman's tmcrging-mar-
Iccts eoiicept may he entching 
on. A big coup came in Feb­

ruary, when Aetna added the DEM Equity 
fund to the list (if lUO-pliLs muluaUunds it 
offers its two million 401(k) customers. 
"The size of the opportunity of these mar­
kets is enormous," says Willard Hill, head 
of Aetna's own newly created domestic 
emerging-markets division. 

The kind ot customer that Aetna and 
Chapman are counting on is no doubt 
someone like William DeFossctt Jr. For 
years Dehosseit, a retired civil servant 
from thr Bronx, had watched from the 
sidelines a.s the numbers grew bigger and 
bigger un the ticker strip at the bottom of 
his TV screen. Last mondi, iu his lu st ven­
ture into the stock market, DeFos.Sctt in­
vested some money (he won't say how 
much) into the DEM F-quity fuml. rather 
limn a mainstream mtitual fund. "I'm not 
ruling out Prudcnlinl, Dean WiHer, or .iny 
of the rest for the futur.:," he S'.iys. "But 
tor my first step, I wanted to give lo my 

„;.„.. Cora Daniels 
community. 

www.fortunelnvestor.cdm 
Pirk stocks likfl a pro with Power Search .. Slics and dice the 
Ss SnB-s and losers in Markets Find the best (unds wilh 

ttio free Fund Screen . Lanncli a free desktop stock ticker, _ 
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CHAPMAN CAPITAL MANAGEMENT, INC. 
REGIS l ERED INVES'l MEN l' ADVISOR 

ABOUT CHAPMAN CAPTIAL MANAGEMENT, INC. 

Chapman Capital Management. Ine. i.s a registered investment advisory'company, 
providing investmenl and advisory services to municipal, corporate, 
foundation, endowment and individual accounts. The firm olTers individual 
managed accounts with fixed-income, equity and balanced portfolio options as 
well as advises several mutual fund products. 

Chapman Capital Management, Inc. specializes in an investment strategy called 
Domestic Emerging Markets (DBM). DEM represents a universe of companies 
whose common characteristics are, their investment potential, and that they are 
majority controlled and or owned by African-Americans, Asian-Americans, 
Hispanic-Americans and women. These companies are all publicly traded on a 
nationally recognized exchange. 

On August 14, 1998 Chapman Capital Management Holdings, Inc., the parent 
company of Chapman Capital Management, Inc., was taken public in an IPO 
underwritten by its affiliate firm, The Chapman Company. The stock trades on 
NASDAQ under the symbol CMGT. 

Chapman Capital Management, Inc. takes a conservative approach to investing. 
Central to their philosophy is preseiA'ation of capital and generation of a 
positive real return. The firm implements a top-down approach and focuses on 
quality securities within the context ofa well-diversified portfolio. 

As of September 30, 1998 CCM had $498 million of assets under management. 

WORLD TRADF. CF.N IT.R UALTIMORi; 28111 I LOOK, 401 I- I'RA I I S I RLl; t HAL tlMORH, MARYLAND 21202 
P1I0NLS.(4I())62S-96S6 (X00)752-10L ?̂ LAX: (4IOX,2S-i)3L1 WWW.CIIAPMANCOMI'ANY.COM 
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INVESTMENT OPTIONS AND PRODUCTS 

Domestic Emerging Markets-Minority Equity Trust (DEM-MET) 
DEM-MET is a unit trust managed through a group of minority sub-advi.st)rs. Donieslic 

Emerging Markets - Minority Equity Trust ("DEM-MET") is a lax-exempt unit trust 
and is a successor to the Minority Equity Trust started by Bankers Trust Company in 
1990. 

DEM-MET is managed by Chapman Capilal Management, Inc. through a group of 14 
sub-advisors consisting of investmenl management/advisor firms owned and managed 
by African-Americans, Asian-Americans, Hispanic-Americans and Women. At June 
30, 1998 the unit trust had a market value of $232.9 million and contained over 300 
individual securities in its portfolio 

DEM Equity Fund 
The DEM Equity Fund is an open-end fund based on the DEM investment strategy, fhe 

investiTient objective of the DEM Equity Fund (the "Fund") is aggressive long-term 
growth through capital appreciation. Both capital appreciation and income will be 
considered in the selection of investments, but primary emphasis will be on capital 
appreciation. 

The Fund retains maximum flexibility as to the types of investments it may make and is 
permitted to invest in coiTipanies with large and small market capitalizations. The 
Fund, however, seeks to invest a substantial portion of its assets in securities of 
Domestic Emerging Markets''̂ '̂  companies with smaller market capitalizations. 

U.S.Treasury Money Fund 
The Chapman U.S. Treasury Money Fund (the "Fund") seeks as high a level of current 

income as is consistent with maximum safety of principal and maintenance of 
liquidity. 

The Fund is rated by Standard & Poors. Information concerning the rating ofthe fund can 
be obtained from Standard & Poors. The Fund is intended for use primarily by state 
and local governments and their authorities and agencies. 

The Fund invests solely in U.S. Treasury securities and repurchase agreements 
collateralized by U.S. Treasury securities, with an average maturity of 50 days or less. 

WORLD I RADII Cl-N n-R DAL I'IMORL 28 ri M l.OOR, 401 L. I'RA LL S I RLj- r UALTIMORL, MARYLAND 21202 
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DOMESTIC EMERGING MARKETS 

In February of 1998 Chapman Holdings, Inc. made history by becoming ihe first 
African-American owned securities brokerage firm in history to become a 
publicly traded company after offering a million shares in an initial public 
offering. The stock is trading on the NASDAQ Smallcap Market under the 
symbol "CMAN". The additional capital will allow The Chapman Company to 
lead-underwrite transactions and develop a new strategic initiative called 
Domestic Emerging Markets ("DEM™"). 

Over the years, a number of investment funds have begun to invest abroad in the 
securities of emerging markets. Among the reasons for investing in emerging 
markets is to take advantage of their high growth potential and the increased 
diversification of assets. These emerging markets are occurring domestically 
as well. Companies controlled by African-Americans, Asian-Americans, 
Latin/Hispanic-Americans and women collectively have grown faster than the 
major indices, which benchmark foreign investments and domestic 
investments. Collectively, these publicly traded companies comprise a 
Domestic Emerging Market (DEM). 

Domestic Emerging Markets (DEM) represents a universe of companies whose 
common characteristics are their investment potential and that they are 
majority-controlled and or owned by African-Americans, Asian-Americans, 
Latin/Hispanic-Americans and women. DEM's principal investment objective 
is long-term growth through capital appreciation. The portfolio is comprised of 
companies with smaller market capitalization's. 

The companies that comprise this market segment are growing at a faster rate than 
the S&P 500 companies, yet these companies are under-represented in most 
investment portfolios. Consequently, they represent a significant opportunity 
for asset diversification. 

WORLD TRADLCLNTLR U A I . I IMORL: 2X n i LLOOR, 401 L PRA LI S I RLLT BALTIMORE, MARYLAND 21202 
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T H E MANAGEMENT 

Nathan A. Chapman Jr. — President and Chairman of the Board 
Mr. Chapman founded Chapman Capital Management, Inc. in 1988 and ha.s over 15 years of 

experience in investmenl managcmenl. Mr. Chapinati began his career in finance as a 
CPA with the national accounting linn. Peat, Marwick & Milchell and a securities 
representative with the oldest investment-banking firm in the country, Alex. Brown & 
Sons, inc. 

A graduate of the University of Maryland at Baltimore County and a Cerlilled Public 
Accountant, Mr. Chapman has achieved the designations of general securities principal, 
financial and operations principal, registered options principal and registered municipal 
principal. In addition, Mr. Chapman is a Registered Investment Advisor, and is an active 
meinber of the Slate of Maryland's Attorney Gcnerafs Roundtable on inveslmenl 
matters and the Board of Regents oflhe University of Maryland System. 

Lawrence J. Verny — Deputy Chief Investment Officer 
Lawrence J. Verny is the Deputy Chief Investmenl Officer for Chapman Capital 

Management, Inc. He joined CCM in 1998. Mr. Verny has over 18 years on investment 
experience. In addition to setting portfolio strategy, Mr. Verny manages the daily 
operations of CCM. Prior to joining CCM, he held senior positions with NCM Capital 
Management, Central Carolina Bank and Trust, Hamilton Bank and Equibank. He 
started his career with Dean Witter Reynolds and is a Registered Representative. Mr. 
Verny holds a BA from Fairleigh Dickinson University. 

Maria Markham Thompson — Chief Financial Officer 
Maria Markham Thomson is the Chief Financial Officer for Chapman Capital Management, 

Inc. Ms. Thompson joined CCM as an Administrator in January 1997 and has most 
recently served as the portfolio manager for the Domestic Emerging Markets - Minority 
Equity Trust. Prior to joining CCM Ms. Thompson was the Director of the Maryland 
Water Quality Financing Administration. She served as the Director of Finance and 
Central Services for the Maryland Department of the Environment. She has held officer 
level positions in municipal bond research with Cheinical Bank, Oppenheimer and 
Company, and Standard and Poor's Corporation. 

Ms. Thompson earned a Masters in Urban Planning from the Robert F. Wager Graduate 
School of Public Service, (New York University) and a BS from the Stern School of 
Business (New York University.) Ms. Thompson is a Certified Public Accountant 
licensed in Maryland. 

WORLD TRADLCLNTLR 13ALTIMORL 28T11 I LOOR, 401 L. PRATT .StRLLl HAL IIMORL, MARYLAND 21202 
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T H E MANAGEMENT (cont.) 

William E. Hubbard, Jr. — Vice President and Ei/uity Portfolio Muna^fcr 
Mr. flubbard joined CCM in 1993 as a porllblio manager. He is the Ibrmer head oflhe 

Investmenl Department tor the Fidelity & Deposit Company of Maryland. He has over 
25 years experience in the securities industry, concentrating primarily on equities. He 
has a degree in Accounting from Loyola College. Mr. Hubbard .serves on the CCM 
Investment Committee and will assist Mr. Chapman in managing the funds committed 
under this engagement. 

Tracey C. Rancifer — Vice President Public Funds Marketin}> 
I racey C. Rancifer is the Vice President of Public Funds Markeiing lor Chapman Capilal 

Management, Inc. Ms. Rancifer joined CCM in October 1998. Prior to joining CCM, she 
held positions as an Executive Assi.slant lo the Mayor and Government Affairs Director 
for the City of Memphis, and Administrative Operations Coordinator for the City of 
Little Rock. In addition, Ms. Rancifer served wilhin the U.S. Department of Commerce, 
Office of Business Liaison, where she worked on a wealth of international trade issues. 
Ms. Rancifer earned a BA from Rhodes College and an MBA from the University of 
Arkansas at Little Rock. 

Joseph Gladue — Director of Research 
Joseph Gladue is a Chartered Financial Analyst (CFA) and holds a B.A. degree in 

Economics from the University of Notre Dame and a M.S. in Finance from Loyola 
College of Maryland. Prior to joining the firm, he was an Equity Analyst with Legg 
Mason Wood Walker, Inc. where he followed regional banks and thrifts as well as 
special situations. He was also employed as a fmancial Analyst with Westinghouse 
Electric Corporation. He also serves on the CCM Investmenl CoiTimittee. 

Anne W. Kurtz — Investment Officer 
Anne W. Kurtz is a Chartered Financial Analyst (CFA) and holds a B.S. degree from the 

University of Maryland at College Park, an M.L.A. from Johns Hopkins University, and 
an M.B.A. in Finance from Loyola College of Maryland. Prior to joining Chapman 
Capital Management (CCM) in 1997, she supervised and performed investment strategic 
planning for the Baltimore Gas and Electric Company for 17 years. She prepares 
research on all CCM holdings and serves on the CCM investment committee. 
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T H E MANAGEMENT (cont.) 

Jacqueline Ford — Administrator 
Jacqueline Ford is an administrator for Chapman Capilal Management (CCM). Prior to 

joining CCM, she held the position of Senior Accountant of mutual funds at B f Alex 
Brown. Before joining Brown, she was a mutual Itind accountanl for I . Rowe Price. 
Ms. Ford has a B.A. irom liie University of Maryland Baliimore County and is a 
Registered Representative. 

Elizabeth "Lisa" Fullaf>ar — Administrator 
Lisa Fullagar is an administrator for Chapman Capilal Management (CCM). She is 

responsible for quantitative analysis for the llrm's clienls. Prior lo joining CCM. she was 
an accountanl with Legg Mason Wood Walker, Inc. in mutual fund accounting. Ms. 
Fullagar is a graduate of Loyola College and a Certified Public Accountant. 
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C H A P I V T A N C A P I T A L M A N A G E M E N T H O L D I N G S 

FOR IMMEDIATE RELEASE 
Media Contact: 
Miclicic Christian 
Cliapinan Capital Maiiagcnient l loltJings, Inc. 
(410)625-9656 

CHAPMAN CAPITAL MANAGEMENT HOLDINGS, INC. ANNOUNCES THE 
COMPLETION OF ITS INITIAL PUBLIC OFFERING 

(BALTIMORE, MD) August 14, 1998 - Chapman Capital Management Holdings, Inc. 
(Nasdaq: CMGT) announces the closing and termination today of its initial public offering with 
the sale of 864,79! shares of its common slock al a price of $7.00 per share. The capilal raised in 
this offering will be used to create new investment products and expand sales and marketing 
efforts. 

Chapman Capital Management Holdings Inc., llic parent company of Chapman Capilal 
Management, is an African-American owned and controlled investment advisory and investment 
management company. The company manages money for two mutual funds, the DEM Equity 
Fund and The Chapman U.S. Treasury Money Fund, each a portfolio of The Chapman Funds, 
Inc., a registered open-end investment company and DEM, Inc., a registered closed-end 
investment company. 

Chapman Capilal Management Holdings, Inc. has implemented a strategic initiaiive called the 
Domestic Emerging Markets ("DEM") strategy which seeks investinent in domestic coinpanies 
controlled by women, African-Americans, Asian-Americans and Hispanic-Americans. The 
Company established, and is the investment advisor for the DEM Equity Fund and DEM-MET 
Trust. 

mum 
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FOR IMMEDIATE RELEASE 
Contact: 
Nathan A. Chapman, Jr. 
Chief Executive Officer 
The Chapman Company 
(410) 625-9656 

DEM, INC. TO DISSOLVE 

(BALTIMORE, MD) June 30. 1998 - DEM, Inc. a clo.sed end investment company registered 
under the Investmenl Company Act of 1940, announced today that, subject lo stockholder 
approval, it will liquidate ils assets and dissolve. The stockholders of DEM, Inc, are scheduled lo 
vote on the liquidation and dissolution oflhe company al a special meeting lo be held al the end 
of September. 

The board felt that although the fund has continued lo perform al or above staled objectives, il 
continues to trade al a significanl discount to NAV. fhe board has therefore recommended this 
action in order to maximize shareholder value. 

auuuu 
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C H A P M A N C A P I T A L M A N A G E M E N T , I N C . 

FOR IMMEDIATE RELEASE 
Media Contact: 
Michele Christian 
Chapman Capilal Management Holdings, Inc. 
(410)625-9656 

CHAPMAN CAPITAL MANAGEMENT, INC. APPOINTS CFO 

(BALTIMORE, MD) September 29, 1998 - Maria Markham riiompson has been appointed the 
Chief Financial Officer for Chapman Capital Management, Inc. (CCM). CCM is a wholly owned 
subsidiary of Chapman Capital Management Holdings, Inc. (CMGT: NASDAQ). 

Ms. Thompson joined CCM as an Administrator in January 1997 and has most recently served as 
the portfolio manager for the Domestic Emerging Markets - Minority Equity Trust. 

Prior to ioining CCM Ms. Thompson was the Director ofthe Maryland Water Quality Financing 
Administration. She served as ihe Director of Finance and Central Services for the Maryland 
Department of the Environment from 1991 - 1992. She has held officer level positions in 
municipal bond research with Chemical Bank, Oppenheimer and Company, and Standard and 
Poor's Corporation. 

Ms. Thompson earned a Masters in Urban Planning from the Robert F. Wager Graduate School 
of Public Service, (New York University) and a BS from the Stern School of Business (New 
York University.) Ms. Thompson is a Certified Public Accounlant licensed in Maryland. 

Ms. Thompson will be responsible for all financial reporting, financial planning and investor 
relations for CCM. She will also continue serving on the CCM Investment Committee. 

Chapman Capital Management, Inc. is an African-American owned and controlled investment 
advisory and investment management company. The company manages money for two mutual 
funds, the DEM Equity Fund and The Chapman U.S. Treasury Money Fund, each a portfolio of 
The Chapman Funds, Inc., a registered open-end investment company and DEM, Inc., a 
registered closed-end investment company. 

Chapman Capital Management Holdings, Inc. has implemented a strategic initiative called the 
Domestic Emerging Markets ("DEM") strategy which seeks investment in domestic companies 
controlled by women, African-Americans, Asian-Americans and Hispanic-Americans. The 
Company established, and is the investment advisor for the DEM Equity Fund and DEM-MET 
Trust. 

MMU 
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G E N E R A L M I L L S , INC. 
Number One General Mills Boulevard 

P. O. Box 1113 /.^ 
Minneapolis, Minnesota 5S440 

FAX: 612/764-2999 

TO: Lisa Green 

COMPANY: National Economic Council 

FAX: 202/456-2223 

FROM: Austin P. Sullivan, Jr. 

PHONE; 612/764-7264 

DATE: June 9, 1999 

PAGES (including cover sheet): 12 

MESSAGE; 

Lisa: Here are a couple of pieces of information about Siyeza. I am overnighting additional materials to 
you. 

Please contact Dee Thiemann at (612)764-7362 regarding problems with tbis transmission. 

This FAX conUins CONFIDENTIAL INFORMATION intended only for the use ofthe addressee(s) named 
alrave. If you are not tlie intended recipient of tliis facsimile, or the employee or agent responsible for 
delivering it to the intended recipient, you are hereby notified that any dissemination or copying of this 
facsimile is strictly prohibited. If you have received this FAX in error, please Immediately notify us by 
telephone and return the original FAX to as at the above address via the U.S. Postal Service. Thank you. 

JBENERAL, MILLS. INC.. Number One General Mills Boulevard. Miimeapollg. Minnesota 5S426 



JUN ay '99 l i : i 8 f l M GMI CORPORPTE RELflTIONS P.^ 

Contacts: Tom Johnson, General Mills (612) 540-2531 
Alfred Babington-Johnson, Stairstep, Inc. (612) 377-6321 -
Angela Smith, Glory Foods (770) 987-8196 
Wendy Raway, U.S. Bancorp (612) 973-2429 

Stairstep, Inc., of Minneapolis and Ohio Company 
to Create $4 Million Plant in North Minneapolis 
General Mills and First Bank Provide Financial Backing 

MINNEAPOLIS, Minn.—Stairstep, Inc., of Minneapolis, Glory Foods of Ohio, 

General Mills and First Bank, both of Minne^olis, today jointly annotmced an alhance to 

form a $4 million frozen food manufacturing facility to be located in north Minneapolis. 

Glory Foods, a Columbus, Ohio, company specializing in Southern-style food 

products, Stairstep, Inc., General Mills and First Bank of Minneapohs together have 

provided financmg to create Siyeza, Inc., located at 1000 Humboldt Avenue North. 

Siyeza will manufacture for Glory Foods prepared frozen foods under the brand name 

"Glory Foods Southern Selections." The company plans to introduce such dishes as 

turkey and gravy with com bread dressmg and seasoned collard greens in southeastern 

grocery stores by January 1998. 

"Not only are we bringing industry into the north MinneajDolis neighborhood, 

we're bringing hope and a greater sense of community as well as ownership 

opportunities." said Alfred Babington-Johnson, who will serve as Siyeza's chauman of 

the board. Babington-Johnson also serves as president of the Stairstep, Inc., the 

Minneapolis organization which served as the catalyst in bringing together Gloiy Foods, 

General Mills, and First Bank. 

-More­

en) 
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Siyeza, (pronounced SEE-AY-ZUH) a South African term which means "we're 

coming," hopes to fill 32 positions by December 1997 and expects to fill 145 additional 

jobs over the next five years. Employees will be provided opportunities to become part 

owners of the company. 

Babington-Johnson contacted Glory Foods President Bill Williams a year ago 

with an invitation to work together, and from there the idea of producmg a line of 

Southern-style frozen foods was initiated. Through his work for the Stairstep Fotmdation, 

Babington-Johnson also secured an early commitment from General Mills to assist the 

organization in bringing jobs to the north Mirmeapolis neighborhood- As a result, General 

Mills contributed a $1.5 million no-interest loan. Glory Foods contributed $1.5 miUion; 

through its community development corporation. First Bank financed the start-up costs 

through the purchase of $1.2 million in preferred stock in Siyeza; and Stairstep, Inc., 

supplied the remainder. 

"Investing in the commimity is a top priority at Oeneral Mills, and we are pleased 

to be a partner in helping to create industry and jobs in the north Minneapolis 

neighborhood," said General Mills chahman and CEO Steve Sanger. "Through 

innovative contributions of both expertise and fmancial capital from corporate and non­

profit sources, we'have designed an effective model for mner-city investment." 

In addition to its financial contribution. General Mills provided hundreds of hours 

of consulting in the areas of business planning, market research,̂  legal, engineering, 

product and packaging development, and manufacturing. 

John F, Grundhofer, president and CEO of U.S. Bancorp, the bank holding 

company that operates the First Banks, said, "Wc are honored and privileged to be part of 

this unique partnership. Siyeza brings together the strengths of each participating 

organization—Stairstep for its commitment to creating progress and providing 

empowerment to the African-American community; Glory Foods for its entrepreneurial 

-More-
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spirit and sound business management; and General Mills and First Bank, both successful 

Minnesota-based companies that care about the commimities where they do business." 

First Bank played a critical role by creating a custom financial package to help finance 

the project through its ptu-chase of $1.2 million in Siyeza preferred stock rather than 

providing a typical business loan. The company felt that an equity investment would help 

minimize the debt load for Siyeza and give them more cash to invest ha(*k into the 

company. 

Glory Foods will market and distribute the Ime of seven frozen entrees and five 

frozen side dishes. Bill Williams will serve as the president of Siyeza. 

"Focus groups, food experts and families all have given our meals high marks for 

taste and convenience. We're confident we'll fill a growing niche in the frozen foods 

category," Williams said. 

Wilhams, a graduate of the Culinary Institute of America in Hyde Park, N.Y., and 

three partners founded Glory Foods in 1989. After devoting three years to product 

development, Glory Foods began distributing its Ime of pre-seasoned Southern-style 

canned vegetables in 1992. Glory Foods was selected as "Emerging Company of the 

Year" for 1996 by Black Enterprise magazine. 

-30-
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Inner-City jobs'̂ r̂ ^ 
Economic development and Kings dream 
Minnesota has never seen a plant 

opening ceremony as exuberant as 
Monday's in north Minneapolis. It had 
an African-American focus, strong reli­
gious roots, a spirited gospel choir in 
colorful garb, lots of humor, remarks 
by corporate executives — and a 
promise of 150 to 175 inner-city man­
ufacturing jobs. When ministers in the 
largely black audience were invited to 
come forward for the Invocation, at 
least a dozen did. Later, Steve Sanger, 
head of General Mills, said he had 
attended many plant openings, but 
"never a thing quite like this." 

The plant, named Siyeza (for "We're 
coming"), opened as a result of Sang­
er's and General Mills' commitment to 
the black community and the inner 
citv. The company provided a $1.5 
million no-intierest loan, and Sanger 
also recruited U.S. Bancorp's John 
Grundhofer, whose company made an 
equity investment of $1,2 million in 
preferred stock, a nontraditional form 
of community involvement. Finally, 
$1.5 million came from Bill Williams, 
head of Glory Foods, an Ohio canned 
soul-food firm. Siyeza will produce fro­
zen meals for Glory Foods. 

Siyeza is the third corporate part­
nership for a black Twin Cities group 
named Stairstep. The earUer partners 
are Dairy Queen and Team Thes Plus. 
Black Investors started Stairstep, head­
ed by Alfred Babington-Johnson. Its 
goal is irmer-city businesses providing 
jobs and opportunity for blacks, 

Appropriately, the event took piace 
on the Martin Luther Kuig Jr. holiday, 
80 It was able to link the Rev. King s 
dream with Siyeza's economic devel­
opment and jobs. Sanger and Babing­
ton-Johnson each said that Siyeza has 
the potential to be a model for similar > 
cooperation in cities across America, 
as weh as a source of pride for the 
Twin Cities. 

In fact, Glory Foods' Williams said 
he started with some skepticism, but 
as negotiations unfolded with General 
Mills and U.S. Bancorp,, and as he got 
to know Stairstep officials, he became 
enthusiastic and concluded, "This is 
the finest community I've ever been 
in." 

The Twin Cities celebrated King's 
birthday at numerous events, Includ­
ing one attended by 2,000 people. 
While much smaller, the Siyeza open­
ing was impressive. In the audience, in 
aodition to General Mills and U.S. 
Bancorp executives, were U.S. Sen. 
Rod Grams, State Sen. (and gubernato­
rial candidate) Roy Terwilliger, Univer­
sity of Minnesota Regents Chair Wil­
liam Hogan, St. Paul Police Chief Wil­
liam Fitmey, two City Council mem­
bers from Minneapolis and one from 
St. Paul. The 30«member choir came 
mainly from St. Paul's Living Word 
Church. Even a black farmer who 
grows greens In Mississippi was pres­
ent. The event impressively celebrated 
King's vision and how, in a north Min­
neapolis plant, it is being realized. 
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For More Information. 
Jack Sheehan, General Mills 

(612) 764-7092 

General Mills Gets National Recognition for Siyeza Food Plant in 
Minneapolis 

Minor i ty-Owned Business Made Possible by General Mills Foundation f i nanc ing 

(Golden Valley, MN, May 3, 1999) - General Mills is being praised by a nationwide 

organization of business and community leaders for its work to establish the Siyeza Foods 

Company ir North Minneapolis, The award, to be presented by the Social Compact Wednesday 

in Washington, D C , is considered the Malcom Baldridge Award for corporate performance in 

emerging neighborhood markets. 

Siyeza provides a line of microwave and oven-ready frozen entrees and side dishes for 

Ohio-based Glory Foods which was named the 1996 "Emerging Company of the Year" by Black 

Enterprise magazine. 

General Mills $1.5 million dollar interest-free loan and the lending of key marketing and 

manufacturing executives was instrumental in starting Siyeza's Southern-style frozen foods 

•business. US Bancorp also stepped in with financial help, enabling Minneapolis entrepreneur 

Alfred Babbington-Johnson and Glory Foods co-founder William F. Williams to launch the 

company in 1998, Babington-John is currently chairman of the board. Williams is president of 

Siyeza, 

Siyeza, which means "We're Coming" in Swahili, employs 36 people. The company 

projects sates of $50 million in five years, with jobs for 150-175 people. 
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Name of Business: General Mills, Inc. 
Contact Person: David Nasby, Vice President General Mills Foundation and Director of 
Community Affairs or Ellen Goldberg Luger, Associate Director General Mills 
Foundation 
Address: Number One General Mills Boulevard, Minheapolis. MN 55426 
Telephone: (612) 540-4351 or (612) 540-3686 
Fax: (612) 540-4114 
E-mail: NASBYO0O(S:>MAlL.GENMiLLS,CQM or LUGERQOlfalMAIL.GENMILLS.CQM 

Industry sector/nature of business: Major International food company, with leading 
brands such as Cheerios, Wheaties, Yoplait, Betty Crocker and Chex. 
Type of office; Corporate Headquarters. 
Size of business: General Mills is a $6 billion dollar food company with over 10,000 
employees worldwide. 
Geographic area in which you do business: General Mills has plants or operations in 
Califomia, Georgia, Illinois, Iowa, Massachusetts, Micliigan, Minnesota, Missouri, 
Montana, New Mexico, New York, Ohio, Pennsylvania, and Tennessee. Internationally, 
General Mills has operations in Canada and Joint Ventures in Europe, Latin America and 
China reaciiing more than 70 intemational markets. 

1. At General Mills, we are an international food company working to create a better 
future- not only for our consumers, but also for our communities. We define our 
business success through the quality products we deliver to consumers. Throughout 
our business, we emphasize otir core values of innovation, speed and commitment. 
We also emphasize another key value - citizenship. We feel we have a responsibility, 
as a corporate citizen, to give something back. In the past five years, we have 
provided more than $155 million in grants and contributions to worthwhile programs 
and organizations, including more than 76 million pounds of food to help feed the 
hungry. General Mills employees and retirees have also given freely of their time and 
of themselves as committed community volunteers. We continue to seek out and 
support innovative solutions to address the needs and concems of the communities, in 
which we live and work. Through volunteerism and direct social investment, through 
product donations and foundation grants, we are working to create a better future for 
our children, our coimnunities, and our business. 

2. General Mills, Inc. established a corporate social investment program in 1973 with 
the mission of having a significant positive impact in tlie communities in which we do 
business through investment in nonprofit or limited profit ventures addressing high 
priority social needs. General Mills has used a strategy focused on the investment in 
ventures that address high priority social issues and produce significant impact. The 
strategy envisions that ventures will serve as models for service reform or 
restructuring that, i f successful, would be replicated and could be implemented in 
multiple locations. Finally, the venture will produce a retum of both social impact 
and capital investment. While the rates of retum may not achieve General Mills' 
traditionally expected Retum On Investment, there will be a return of resources at the 
end of the project. 
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3. In January of this year. General Mills partnered with US Bancorp, Glory Foods, and 
Stairstep Inc. to launch Siyeza. Siyeza is a manufacturing company producing a line 
of frozen heat-and-serve vegetables and entrees sold under the Glory Foods name. 
Glory Foods, Inc., is an African-American-owned food company that distributes a full 
line of preseasoned heat-and-eat Southern-Style camied vegetables. Stairstep, Inc, is 
a North Minneapolis community based minority-owned business focused on 
community development. Siyeza is located in North Minneapolis, an urban irmer-city 
neighborhood, and is focused on employing people within this neighborhood. The 
goal of this program is to ultimately transfer ownership of this company to the 
employees. This project is designed to create a new model for building community in 
the inner-city. General Mills' made an initial $1,500,000 interest-free debt 
contribution. The impact of this partnership is defined by the jobs being created in 
the inner-city, the collaboration and learning across several organizations and the 
hope restored through building a better and stronger community. 

4. General Mills' obhgation consists of a $1.5 million loan, with no interest and no term. 
But our commitment extends well beyond money. We're adding direct value through 
the ideas, knowledge and "know-how" of General Mills people. Dozens of General 
Mills employees and retirees are engaged in research, financial analysis, marketing, 
design, engineering, persormel, management and manufacturing. Each is giving his 
or her own time to Siyeza as a willing and committed volunteer, 

The real surprise lies in who reaps the benefit. Working together for the greater good 
is such an incredibly powerful force - and such a wonderftiUy enriching experience 
that we feel we gain far more fi-om these ventures that we invest. More than dollars 
more than fotmdation grants the strategy of corporate social investment coimects our 
expertise and experience with the challenges we face every day in otir own 
commimities. Our mission is simple. We seek to have a significant positive impact 
in our conmiunities. General Mills is richer for our investment in Siyeza, Our 
commtmities are richer too. 

For the purpose of public distribution materials: 

1. General Mills, Glory Foods, and Stairstep, Inc., and US Bancorp (formerly First 
Bank, Mmneapolis) in January 1998 opened a $4 million frozen food manufacturing 
facility (Siyeza) that is expected to employ up to 175 inner-city North Minneapolis 
residents. Siyeza (African term for "We're coming!") will manufacture prepared 
frozen foods for Glory Foods, an African-American-owned food company that 
specializes in Southern-style food products. The goal of this partnership is both to 
create a model for community-building and investment in the inner-city. Siyeza 
employees will have opportunities to become part owners of the company. 

General Mills provided a $1.5 million interest-free loan, and persuaded US Bancorp 
to make an equity investment of $1.2 million in Siyeza preferred stock. Another $1.5 
million was contributed by Glory Foods, and the remainder by Stairstep. General 
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Mills, in addition to its financial contribution, provided hundreds of hours of 
consulting expertise in the areas of business planning, market research, product and 
packaging development, legal, financial engineering and manufacturing. 

Siyeza is producing products, creating jobs, strengthening families and building a 
better community in North Minneapolis, Siyeza is also making our shared dreams for 
a better future a reality. 
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STAIRSTEP I N I T I A T I V E 
The Stairstep Initiative was cottceived in 1991 and began operations in January 1992 &s an effort to bring 
African Americans of all income and resource levels together to articulate and model community values 
and to acquire and operate businesses consistent with these values. 

This initiative consists of two separate legal entities, each with distinct functions and a separate Board of 
Directors, but both are mutually committed to a community-building mission. The two components are: 

Stairstep Poundadon—a nonprofit 501 (c) (3) corporation committed to the social, e4uQational, and 
spiritual aspects of community building among African Americans. 

Stairstep, Inc.—a for profit community venture fund designed to develop capital resources to create or 
purchase businesses to promote ownership opportunities for every economic strata of the African American 
community. Besides hs participation in Siyeza, Stairstep owns and opeiates a Tires Plus and a Dairy Queen 
Brazier on West Broadway in Minneapolis. 

G L O R Y FOODS 
In 1989 former co-woricers Bill Williams, Iris McCord and Dan Chama touched upon the "sunple idea" of 
creating a selection of canned vegotablos that embraced both the spirit and soul of Southern cooking and to 
do it in a way that would make dxem easy to prepare without sacrificing its unique down-home taste. The 
team sought development assistance from Ohio State University's Department of Food Science and 
Technology where Aey escperimented with recipes, preparation time, seasonings and packaging. The 
Columbus, Ohio, based company approached the Kroger supermarket chain in Ohio to run a 90-day test of 
their products in July 1992. Sales of Oloiy Foods seventeen varieties of greetis, beans and peas soared and 
products sold before re-ordering could teke place. In January 1993 Glory Foods began distributing its 
products m stores throughout the southeast Today, Glory Foods distributes 21 varieties of pre-seasoned, 
heat-and-eat Southern-style camied greens, beans, peas and condiments to more tiian 6,000 stores in 28 
states throughout the South, Midwest and Northeast regions. 

U.S. BANCORP 
Minneapolis-based U.S. Bancorp (NYSE: USB) is the result ofa merger between First Bank System, Inc., 
of Minneapolis and U.S. Bancorp, formerly headquartered in Portland, Oregon. With $70 billion in assets, 
USB is the 14*̂  largest bank holding company in tiie nation operating approxunately 1,000 banking offices 
in 17 states: Minnesota, Oregon, Washington, Colorado, California, Idaho, Nebraska, Nortii Dakota, 
Nevada, South Dakota, Montana. Iowa, Illinois, Utah, Wisconsin, Kansas, and Wyoming. Tbe company is 
the largest provider of Visa corporate and purchasing cards in the world and one of the largest providers of 
corporate trust services in the U.S. 

GENERAL M I L L S 
General Mills, founded in 1928, has emerged as a leading international food company with annual sales 
exceeding S6 billion. General Mills is known for such popular brands as Cheerios, Wheaties, Trix, Kix, 
Total, Lucky Charms, Golden Grahams, Yoplait and Colombo yogurt, Fmit RoU-Ups and Pop Secret 
Popcorn as well as the home of Betty Crocker. 
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iceund a $ I J aiilliaii loan fren 
f i f t b / T t i i i d B n k , 

Mlocy Faadt wkli Ihcir auiicd fvudi 
h«.«ma.acoeadouily k ihe lax Iwu lu 
four yeaa," laid Ua Kainey, a I'ddi 
Tbitd loBo flffiar who hfllinl Ihe Oiury 
1^. "ney'w ben BIUA iboiil'd. ia ttte 
ttiaHKU lhay'n in. Ihey bivc a icilly |ood 
tithe. 

"Cbvioaily. widi dieir Meeaji<f\il bifio-
ry aod Ilu liKluBf of .Ocnen] Mill:! aild 
(be oonprolit ocgaoiulloa, wc reali^ il't 
goill( 10 be > iuocati," die taid. 

Is Miaoaipalii, Suliaap citiMd Sijrcit 
Inc., wbiCh conief Innn ft 90ulh African 
word OKvikif "vc'ie eamliiii,' Siycu'i 
iok cvnomcr'lt.aoiy Foods. 
, Tbe deal wui made ponible wllti a Sl^ 

oiillian iit>.inleresl loan from Ceiienl 

v " ^ ; i J- ; --•• >, r—1 

Jump start yoiir marketing program 
with the Midwest's integrated powerhouse. 

lM)dfi410 pm t cpuk iBM yoiK rimrorliyi prajiami Dicn 
Iw WKd IB I M Moon Qran). The Inie^aied nmbebng 

dynaiae Willi HI lb« Ib-hCUM [«NVrcn yoiu builnen 
ncedi 10 boon yoiu eurkei ihu«. All ivtlDMc lo yov lii 
one unitiod louice; 

• Aditnieinf and Bukeung luaieg'iM' 
a Cfiabve aenncet Uld pfoducuon 
I MulU-color oKici |inllUn{ 
a 24-hau iDbound and ouUjound lalOHIlrlMI 
a DalabcM dcvttoFiiuuil and lUDageineni 
a Wcbihc dHlgn. conriiucuon ann liosung 
• Inscrtijig, labeling and auiling 
• Lilculuic u d pioducl tuUillidtAI 

Anl iMit bowaifii. Raoaidieat ef «ba Bodii oix avê yituiu 
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Urgent Esr Review Plmasm Comni^nt Please Roply Please Recycls 

• Commentsc I hope that you agree that each of the four projects I have described in tho 
attached memos are both exciting and precisely within the scope of the President's New 
Markets initiative. Each of the Involved CEOs would be thrflled to participate in this 
laudable endeavor. As noted in the memorandum describing the plans of the New Jersey 
Nets Basicetball orqanixation to develop and revitalizo Newark and olher New Jersey cities, 
I believe that the President is already aware and supportive of this project. 

I look forward to speaking with you about this further. 
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TO: 

FROM: 

MEMORANDUM 
VIA FAX AND B Y HAND DELIVERY 

Ms. Jodi Sakol 
U.S. Department of Treasury 

Fredda L. Plesser 
Vice President & Associate General Counsel, SIA 

DATE: June 2, 1999 

SUBJECT: President Clinton's New Markets Initiative 

Cc; Michael Barr, Treasury 
Cheri Carter, White House 
Jay Dunn, White House 

In connection with the President's laudable New Markets Initiative and 
specifically, the upcoming roundtable and national tour of underserved urban and rural 
areas in need of revitalization, I am pleased to forward the following information for your 
consideration. 

Currently underway is an exciting venture - involving the relocation ofthe New 
Jersey Nets basketball organization ~ to develop and revitalize Newark, New Jersey. In 
scope, magnitude and mission, this project seems to fzt precisely within the goals ofthe 
President's New Markets Initiative. Almost 20 years ago, the Federal goveminent 
designated Newark as an enterprise community, in the hopes of reversing the economic 
and social decline experienced during the late I960's and 1970's. 

Notably, the two individuals who purchased the team did so through an entity 
known as the Community Youth Organization ("CYO"), which is a 38% stakeholder in 
the New Jersey Nets franchise. In a rare and extraordinary act of generosity, these two 
individuals determined from the outset that all profits derived by CYO from the team's 
activities will be distributed to the beneficiaries of CYO, which consist of programs 
dedicated to improving the quality of life for inner city youth in Newark and other New 
Jersey cities. 

It is my understanding that the President is not only personally familiar with this 
project and its principal owners, Lewis Katz and Raymond Chambers, but has expressed 
his strong support as well. 
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10Q8. ti!^ M ^ 1 ^ ^ S^^ketball Associates. LLC (the "N.J. Nets") recently purchased (in 
1998) the New Jersey Nets basketball franchise of the National Basketball Association 
T M^xT ^ the company's mission statement ahd bylaws, the new ownership of 
the N,J. Nets is committed to the revitalization and development of Newark and to 
improvmg the quality of life for inner city youth. Indeed, one ofthe company's three 
fundamental tenets is to foster "a new paradigm of behavior in sportsmanship, behavior 
and role modeling for the entire organizations to support the establishment of outreach 
programs that will enhance the overall [Newark] community." 

Lewis Katz and Raymond Chambers are the principal owners ofthe N.J. Nets A 
full organizational chart is available, i f necessary. 

Following on the heels of the urban success stories of Baltimore (Camden Yards) 
Cleveland (Gund Arena/Jacobs Field) and Denver (Coors Field), one ofthe primary goals 
ol the new Nets team ownership is to revitalize downtown Newark. Through the entity 
known as Newark Sports and Entenainment Village, LLC (the "Village") the Nets 
ownership is working to provide Newark, New Jersey with an integrated sports and 
entertainment facility by developing a 40-acre site. The cornerstone ofthe Village will 
be an l«,SOO-seat NBA world-class sports arena to host over 200 events throughout the 
year. The arena will be the home to the New Jersey Nets (basketball), the New Jersey 
Devils (ice hockey), a fiiture WNBA (women's basketball) franchise and for the Seton 
Hall Pirates (college basketball). As well, the facility will be usable for concerts 
professional wrestling, the circus and other such entertainment events. As part of this 
revitalization project, the construction ofa 30,000-seat, outdoor stadium for use by Major 
League Soccer (the New York/New Jersey Metrostars) as well as for intemational soccer 
competition is planned. 

^'^"^ stadium will be over 1,00,000 square feet of new office 
space and a 400-room hotel with a variety of dining, retail and entertainment 
establishments in close proximity. 

As part ofthe underlying mission of the overall redevelopment plan, the Village 
will sponsor sports and management education and training for jobs in the sports and 
communication industries and will help the teams promote and provide community 
service initiatives throughout the city and state. 

A preliminary economic impact analysis performed by Arthur Anderson LLP for 
the project estimates that the project will have the following impact on the area- 4 800 
one-time construction jobs will be created during the construction ofthe Village and 
7,800 permanent new jobs from annual operations will be created. In addition the 
personal income generated for those participating in the constmction ofthe various 
lacihties will be S362 million, temporary purcliases of supplies and materials in 
connection with the constmction is expected to be approximately $325 million and 
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ongoing personal income generation in the form of permanent jobs for area residents is 
anticipated to be approximately S389 million, 

It is anticipated that Phase I of the project, which includes the soccer stadium, the 
arena and the hotel, will be completed by 2003, 
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Securities Industry Association 
Office of the General Counsel 

Fredda L- Plesser 
Vice President and 

Associnie General Counsel 

TO: 

FROM: 

120 Broadway • New York, NY 10271-0080 • (212) 618-0568 (Direct) • (212) 619-3976 (Fax) 

M E M O R A N D U M 

VIA FAX AND BY HAND DELIVERY 

Ms. Jodi Sakol 
U,S, Department of Treasury 

Fredda L. Plesser ( ^ ^ ^ 
Vice President and Associate General Counsel 

Cc: 

DATE: June 2, 1999 

SUBJECT: President Clinton's New Markets Initiative 

Michael Barr, Treasury 
Cheri Carter, White House 
Jay Duim, White House 

In connection with the President's laudable New Markets Initiative and specifically, tlie upcoming 
roundtable and national tour of urban and mral areas in need of revitalization, I am pleased to forward the 
following information for your consideration, 

Before doing so, I thought it might be helpful to offer a brief synopsis ofthe Securities Industry 
Association ("SIA"), the organization with which I am affiliated. The SIA brings togetlier the shared 
interests of more than 740 securities firms to accomplish common goals. SIA member-firms (including 
investment banks, broker-dealers, and mutual fund companies) are active in all U.S. and foreign markets 
and in all phases of corporate and public finance. Tlie U.S. securities industry manages the accounts of 
more than 50-million investors directly and tens of millions of investors indirectly through corporate, 
thrift, and pension plans. The industry generates more than $300 biUion of revenues yearly in the U,S, 
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economy and employs more than 600,000 individuals. (More-information about the SIA is available on 
its home page: httD://www.fiifl .;-.̂ p̂ ,̂  

Within the SIA, one of my primary responsibilities is to assist the securities industry in promoting 
all aspects of diversity, through the work of SlA's Diversity Committee. The Diversity Committee, 
tiirough its 17 firm representatives, works to promote all aspects of workforce and marketplace diversity 
(that is, increased participation in all aspects of the securities industry by racial minorities and women), 

With respect to the New Markets Initiative, the following firms have been active in the 
development of underserved urban and/or mral areas in various regions ofthe country! and would be 
interested in participating in the President's upcoming tour and roundtable. 

I hope this is helpful. 

1 MJR. Beal & Company/Bernard Real. CEO 

A. The Company 

M. R. Beal & Company ("M.R. Beal") is a minority owned Hmited partnership and certified as a 
Minority Business Enterprise. The investment banking firm - founded and owned primarily (greater 
than 51% ofthe company) by Bernard B. Beal, its CEO - has been actively engaged in the 
redevelopment of underserved areas of Newark, New Jersey and Albany, New York, as detailed more 
fully below, M.R. Beal is organized as a traditional investment banking house with tliree departments; 
the Investment Banking Department, managed by John Carter, Executive Vice President; Underwriting, 
Sales and Trading Department, managed by Howard Mackey, Executive Vice President; and the Financial 
Advisory Group, managed by Jarius DeWalt, Senior Vice President. Tlie firm's corporate headquarters are 
located in New York City with offices in Chicago, Illinois; Fort Worth, Texas; Miami, Florida; Los 
Angeles, California; and Washington, D.C. 

As well, Mr. Bea] is the co-chair of SIA's Diversity Committee and has been unceasing in his 
staunch advocacy for all aspects of diversity in tlie securities industry, a fact to which I can personally 
attest without hesitation. 

B. M. R. Beal's Recent Initiatives 

1. Albany, New York 
Henry Johnson Boulevard Corridor Initiative 

Gateway Commons, an urban shopping complex, is the centerpiece ofthe Urban League of 
Northeastern New York's $45-50 million effort to revitahze the Arbor Hill Community in the City 
of Albany. The Gateway Commons is a S20 million, 193,000 square foot neighborhood shopping 
center and retail office compound, stretching along Henry Johnson Boulevard, between Livingston 
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and Clinton Avenues, in the historic Arbor Hill section ofthe city. With access to 24,000 residents 
in a one-mile radius and an additional 32,000 commuters each day, the Commons provides the 
economic foundation for the leveraging of resources to revitalize the Arbor Hill Community. Long 
term lease agreements with key tenants including National Finance, the City of Albany, Rite-Aid, 
Dunkin' Donuts, Hollywood Video, and Advantage Corporation are in place fo~r Pliase I of this 
project. Constmction lending on the first phase of the project is being provided by Troy Savings 
Bank and Keycorp is providing a long temi loan to assist in below market loan used in attracting 
certain key tenants as part ofthe overall economic incentives available through targeted federal 
and state programs. 

Finally, equity investors in the Common LLC, along with the Urban League of Northeastern 
New York, are Evergreen Savings, Cohoes Savings, Keycorp, M.&T Bank, and Chase. Equity 
investors receive certain State of New York tax credit and income pass through associated with the 
limited liability structure utilized for this transaction. 

The overall Corridor Initiative incorporates commercial and retail development into a 
comprehensive strategy to create quality, affordable housing, increase homeownership and create 
permanent, private sector jobs. The current development phase ofthe strategy leverages private 
sector resources and marries them with public sector incentives. The result is the creation of 
hundreds of jobs and several new businesses, but as important, allowing a dollar to turn over 
several times in the under served Arbor Hill Community. 

In addition to Gateway Commons, the Corridor Initiatives components include: 

Clinton Avenue Apartments - In 1998, the Urban League purchased 70 historic 
buildings along Clinton Avenue and Ten Broeck Street. The site, which is home to nine 
commercial and 216 residential (rental) units, borders Gateway Commons to the south and 
serves as a major point of entry to Henry Johnson Boulevard. An Urban League subsidiary, 
Heritage Management Company, manages the property. The Urban League is currently 
investing $3 milUon in capital improvements on the property. 

Dudley Park Apartments - Through a partnership with the Albany Housing Authority, 
the Urban League purchased the Dudley Park Apartments and is in the process ofa dramatic 
$13 million rehabilitation and renovation of the property (located to tlie North of Gateway 
Commons). 

Partnership Homes - Located adjacent to the Gateway Commons site, the $18 million 
Partnership Homes is the cornerstone ofthe Urban League's efforts to increase home 
ownership in Arbor HiU. In total, more than 140 units are currently scheduled for constmction 
starting in July 1999 (Chase is providing the constmction loan and the project has been induced 
for permanent talceout fmancing). Funding for the project includes low income housing tax 
credits, $300,000 in City of Albany funding and $5.0 milUon in HOPE 6 funding, 
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Community Development Bank - Work is progressing on the creation of a Community 
Development Bank that would also have a Community Reinvestment Fund component. The 
Community Reinvestment Fund will buy development loans from die Community 
Development Bgnk issue collateralized bond obligations, thereby freeing up additional lending 
ability for the Community Development Bank. 

M, R. Beal has served, and continues to serve, as investment banker to the Urban League of 
Northeastern New York in connection with these projects. Each component ofthe project is 
designed to stand alone so as to better ensure the overall success ofthe combined initiative. 

2. Newark, New Jersey 
Village Square Commons 

The Village Square Commons project encompasses several parcels of land currently owned 
and controlled by the City of Newark Economic Development Corporation. These properties 
will be developed as part of Mayor Sharpe James' City of Newark Economic and 
Revitalization Initiatives. 

Newark's downtown revitalization is moving forward aggressively but long term sustainability 
requires rebuilding the City's middle income population and its core neighborhoods. Village 
Square Commons is designed to be a major contributor to this reclamation/revitalization process in 
Newark's Central Ward. 

The four-phased project will result in a mixed use development rising on approximately 50 
acres at sites surrounding and including the former Hayes Home housing site. The project, with 
spectacular views of downtown Newark, is to be located in the heart ofthe still devastated but 
recovering Central Ward, 

The project will provide approximately 1.069 units for homeowners, and will include 120,000 
square feet of commercial space, 23,000 square feet of retail space. 23,000 square feet of 
professional space and two community facilities with a total of 8,000 square feet. 

The development team, led by the Newark-based not-for-profit Community Urban Renewal 
Enterprise, Inc. (CURE), is coordinated by the Design 8c Development Group. M. R, Beal has 
agreed to provide investment banking services as a member of this team. M, R. Beal has a long­
standing banking relationship with the City of Newark and its agencies. This Newark Economic 
Development Coiporation initiative will further strengthen the tax base and growth prospects for 
this city. Making Newark more economically viable through projects such as Village Square 
Commons development is important for the region. Furthermore, helping in the resurgence of 
Newark enhances opportunities for M.R. Beal's core banking business in the area. Contributing to 
neighborhood stabilization using economically feasible phased strategies is the critical strength of 
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this process. M.R. Beal believes that the Village Square Commons approach offers opportunities 
for commumties around the nation to develop public/private partnerships on a profitable basis. 

The complex financings associated with the project will leverage the incentives and benefits 
available, from the State of New Jersey Urban Enterprise Zone incentives and from the Federal 
Empowerment Zone and Enterprise Community Programs, as a resuh of Newark's status as an 
Enterprise Community. 

Pain Rauscher rnrporatinn/JirYing Wetter. CEO 

A. The Company 

Dain Rauscher Coiporation ("Dain Rauscher") is a Minneapolis^based full service 
brokerage and investment banking firm, Dain Rauscher is organized into three primary business 
groups: its Private Client Group, Equity Capital Markets (Dain Rauscher Wessels) and Fixed 
Income Capital Markets. Founded in 1973, Dain Rauscher has approximately 93 domestic sales 
offices throughout the country, a total employee population of 3,600 and $4,522,000,000 in assets 
under management. 

Dain Rauscher's Chairman of the Board and Chief Executive Officer is Irving Weiser Mr 
Weiser is the immediate past Chainnan ofthe SIA. During his tenure as SIA's Chairman, Mr 
Weiser was a vocal and fi-equent advocate for all aspects ofthe Association's diversity initiative 
and has contmually demonstrated his personal commitment to these ideals, not only through his 
work with the SIA but within his own firm as well. 

B. Dain Rauscher's Recent Initiative 

1. Mesa, Arizona 
Mercy Housing Services 

Dain Rauscher recentiy underwrote financing for a housing development in Mesa, Arizona 
The housing development is targeted at low to moderate-income families. Mesa, Arizona is a 
medium sized city in the Phoenix metropolitan area. Like most metropolitan areas. Phoenix and 
Its environs lack affordable rental housing for families who work and who do not qualify for any 
subsidy programs (i.e., the working poor). Dain Rauscher's client is Mercy Housing ("Mercy") a 
Cathohc chanty that owns and operates over 5,000 units of affordable and special needs housing 
throughout the Country. Dain Rauscher began working with Mercy in 1997 and, since that time 
has underwntten the acquisition and constmction of over 500 housing units in the Phoenix Metro 
Area. 

Villas de Merced is a 96-unit multifamily new development project cunently under 
constmction in Mesa, Arizona. Upon completion, the property will provide below market rents to 
families making 50% or less ofthe area wide median income. 



Tiirough Dain Rauscher's packaging of a variety of state and federal programs, the project 
was consummated in a cost effective manner. These programs included $4,725,000 in bonds 
guaranteed by the Federal Housing Authority ("FHA"), $2,000,000 in Low Income Housing Tax 
Credits purchased by FNMA and $400,000 in HOME fimds provided by the City of Mesa. "llie 
procurement of these fimds enabled Mercy to deliver housing units for a total constmction cost of 
under $50,000 per unit in a market where typical costs mn in excess of $75,000 per unit. These 
savings are directly passed on to the low income tenants who will live in the housing in the form 
of lower rents. Prospective tenants are predominantly working families who receive no additional 
rent subsidies. 

The financing closed in March 1999 and the building is currently under constmction. The 
combination of federal, state and local programs, along with the work ofthe non-profit corporation 
allowed the infirsion of capital into an area that under normal market operations, would not have 
attracted such capital, One fiirther note, the project is located adjacent to a HUD 202 elderly 
housing project also developed by Mercy. By combining affordable housing with elderiy housing, 
Mercy will be able to provide decent, safe and affordable housing for four generations of families. 

3, Utendahl Capital Partners. L.P./John Utendahl. CF.Q 

A. The Company 

Utendahl Capital Partners, L.P. is a full service, minority-owned investment bank and 
broker/dealer. Since its inception in 1992, the finn has participated as a lead, co-lead, co-manager 
or selling group member in the stmcturing, placing and underwriting of over $350 billion in 
corporate, asset-backed, mortgage-backed, common stock, prefened stock, convertible and agency 
securities. It has also developed an expertise in equity and convertible securities transactions and 
is one of only a few Wall Sti-eet firms specializing in convertible securities. An affiliate company, 
Utendahl Capital Management, L.P., is a registered investment advisor specializing in fixed 
income and convertible bond asset management, Utendahl Coital Management cunrently has 
approximately $1 billion in assets under management. 

John O. Utendahl is the President and Chief Executive Officer and as well, is a member of 
SIA's Board of Directors. 

B. Utendahl Capital Partner's Recent Initiative 

1. Urban America, L.P. 

Utendahl Capital Partners, L.P. is sponsoring UrbanAmerica, L.P., a $100,000 million 
private real estate investment company focused entirely on acquiring income producing 
commercial real estate in major urban inner-city markets. The company's goal is to help stabilize 



low and moderate income communities and to foster community development. The targeted urban 
markets are as follows: NY/NJ Tri-State Area, Philadelphia, PA (Delaware VaUey), W^hington, 
DC Metro (including Baltimore, Maryland), Miami, Jacksonville, Dade, Broward, Odando, and' 
Pinnellas Counties in Florida, Boston, Massachusetts, Nashville, Memphis, Tennessee, Los 
Angeles, San Diego, and Oakland in Califomia, Detroit, Michigan, Chicago; Illinois, Kansas City, 
Missouri, Atlanta, Georgia, Dallas and Houston in Texas and Birmingham, Alabama. Many of 
these locations are underserved communities. 

UrbanAmerica, L.P. will seek to maximize long-term profitabiUly for investors by 
providing opportunities for corporate and retail tenants to locate facilities in Empowemient Zones, 
Enterprise Communities and other inner-city locations by owning, acquiring and developing 
properties in Inner City areas nationwide. UrbanAmerica, L.P. is executing a consolidation 
strategy in a market that has been historically a fractured real estate market primarily driven by 
local family entrepreneurs and other investors. Community Development Corporations, quasi-
govemment and private partnerships. UrbanAmerica, L.P.'s management team has a unique 
product delivery system consisting of strategic partnerships with entities such as the National 
Congress of Economic Development Corporations (consisting of 3,700 Community Development 
Corporations) and national and local real estate brokerage firms. UrbanAmerica, L.P. has a Board 
of Managers that represent national corporate leaders with significant access and influence, 

UrbanAmerica, L.P. plans to acquire $400 million dollars in real estate properties and will 
cause $500 million in new development within the next 3 years. UrbanAmerica, L.P. will acquire 
the follow types of properties: retail (supermarket anchor community shopping centers with 
national and local credit retailers), office (govemment office buildings as well as medical offices) 
and industrial, student housing, and other. 

Richmond McCoy (CEO) and Hal Reiff (CFO), two experienced commercial real estate 
investment executives each with in excess of 20 years experience, will manage the Fund. A staff 
of real estate professionals has been assembled to assist the senior management team, with the 
majority ofthe members ofthe management team being minorities. A list of cunent investors and 
the Board of Managers is available. 
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RICHARD L. HUBER, Chairman & CEO, AETNA Inc 
MEETING WITH PRESIDENT CLINTON - May 11,1999 

DOMESTIC EMERGING MARKETS AT A GLANCE 

Domestic Emerging Markets is the force to position Aetna Retirement Services as the 
dominant provider of financial and retirement services among targeted high-growth 
segments ofthe Latino, Afiican American, women business owners and Asian American 
markets in selected geographic regions. 

The team's four pronged strategic approach to winning market share is to increase brand 
name recognition and awareness in target markets. Domestic Emerging Markets is the 
catalyst for creation ofa diverse sales and distribution force, creating culturally 
appropriate marketing and sales materials, and estabhshing marketing-sensitive customer 
service (e.g., bi-lingual 1-800 Une and Spanish marketing materials). 

Another prong to capturing our market share is a smcere commuuity presence. Since 
inception, a focused Domestic Emerging Markets effort has produced favorable results 
with strategic alUances such as: 
• Chapman Worldwide Financial Services (Nathan A Chapman Jr.); one ofthe nation's 

leading minority-controlled investment baukijQg firms and broker/dealers who invests 
in pubUcly traded companies that are controUed by women, Afirican Americans, Asian 
Americans and Latinos. Current and potential customers now have tlie opportunity 
to choose the Chapman Company's DEM Equity Fund. 

• The Latin Business Association's annual Expo provides access to more than 2,000 
Latino business owners. 

• Commitment to General CoUn Powell's America's Promise will, by year 2000, reach 
thousands of high school students in selected areas across the countiy. 

Execution ofthe Domestic Emerging Markets strategic ^proach is impacting our target 
markets as we begin to deUver sales results. Among the sales to new sponsors are 
prestigious firms such as Earl G. Graves, Ltd (Black Enterprise Magazine), the City of 
San Francisco and Howard University. 

Business Opportunities in Atlanta: 
In Atlanta, Domestic Emerging Markets continues to target women and minorities to 
increase financial Uteracy and participation in savings and investments. We partner with 
sponsors providing financial education to minority employees in businesses, hospitals 
and governmental entities within the Atlanta metropohtan area. 

In another initiative. Domestic Emerging Markets is exploring an alliance with a local 
target market minority owned insurance company to increase access to a broader array of 
insurance products. 

Through the Domestic Emerging Markets Banking Program, Aetna Returement Services 
is doing business with minority-owned or controlled banks in targeted geographic areas 
including Atlanta. 
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AFLAC Incorporated (headquarters: Columbus, GA) is fully committed to creating economic 
opportunities. To that end, AFLAC has partnered with a number af govemment entities and othere 
to assist in the development of human capital. The company's Investments in people are not limited 
to specific geographical areas, but rather are focused on programs that will bring the economic 
expansion to all segments of the population. In 1998, AFLAC made a major commitment to two 
such programs, Connections to Work and ICAPP, In addition to its ongoing corporate philanthropy 
efforts. 

New Connections to Work. The program is designed to provide individuals with the necessary job 
skills to help them transition from welfare to self-sufficiency. Its mission is synchronized with the 
goals of the Clinton Administration's efforts to move people from welfare to work. AFLAC helps 
develop the cumculum, evaluate the program's effectiveness and train the participants. Day care 
sen/ices are provided while the participants attend the training program. The company's human 
resources department provides weekly instruction on subjects Including ethics, professional dress 
and conduct, the employment application process and Interview skills. More than 400 people have 
participated in the program, with nearly 75% of those being hired either by AFLAC or other area 
companies. AFLAC's partners in the program are the Georgia Department of Labor, the Georgia 
Department of Family and Children Services and Columbus Technical Institute. 

Woman Work!. The National Network for Women's Employment, recognized AFLAC for Its 
involvement in the program. 

ICAPP. In 1998, AFLAC announced plans to create 200 new technology jobs through a specially 
designed training program in information technology. The Intellectual Capital Partnership Program 
is designed to train individuals for high-demand jobs in the area of Infomiation Technology. Existing 

^ m p a n y employees continue to receive a salary and benefits while enrolled in the courses. Ttie 
program is also open to non-AFLAC personnel who receive a $10,000 loan to cover the six-month 
training period. The loan is forgiven at a rate of $2,500 per year over four years If the student works 
in an Information technology job in Georgia. Many of the students previously held positions as 
secretaries or In customer service functions. 

AFLAC's commitment to the program represents a $4.9 million investment in the community. 
According to a University of Georgia System study, the program nets a 15-to-1 return on investment 
through higher-paying jobs, increased corporate profits and increased tax revenues. 

AFLAC co-sponsors the ICAPP program with another Columbus company. Total System Services. 
It was designed in conjunction with Columbus State University, the Georgia Department of Industry 
and the Columbus Chamber of Commerce. 

CORPORATE PHILANTHROPY. AFLAC also makes significant contributions in the area of health 
and human services. The largest amount of annual support is for the AFLAC Cancer Center at 
Egleston Children's Hospital In Atlanta, Georgia. Roughly 50% of th© patients treated at Egleston 
are indigent. More than 250 newly diagnosed children will turn to the AFLAC Cancer Center for care 
this year, in addition to the 4,000 outpatient visits each year. In addition, the center has successfully 
pioneered the use of bone marrow transplants for the treatment of serious blood disorders such as 
sickle cell anemia. Children from ail parts of Georgia are referred to the cancer center. 

AFLAC has long been a supporter of a number of community-based organizations. They represent 
a broad spectrum, but include many programs that benefit the disadvantaged or under served 
populations In our community. Some examples include: United Way, the Valley Rescue Mission, 
the House of Mercy, Girls, Inc., dty-wide career fairs for all school district 5^ graders, Twin Cedars 
Youth Home, the American Red Cross. Morehouse University Medical School, and many more. 
AFLAC has participated with scholarship support with the Inner City Scholarship Fund in Boston and 
the Mother Mary Mission School In rural Russell County, Alabama. 
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AMR Corporation Commitment to Underserved Areas 

American Airlines and its parent, the AMR Corporation, are dedicated to finding 
opportunities for employment and investment in economically disadvantaged areas 
ofthe country where we do business. Our objective is to train and hire more inner-
city workers, provide job sites with access to public transportation, and ofler a 
healthy mix of wages, health care, and long>term retirement benefits. 

Our program began in 1993 when the AMR Travel Academy launched a travel 
career training program in Puerto Rico - a program that is now offered to 
economically disadvantaged students across the United States. Since 1996,>AMR 
has hired over 1,200 welfiire recipients for career jobs at its airports and 
reservations centers. 

To achieve our goal, AMR has forged strong relationships with community and 
educational organizations in the cities we serve. For example: 

• In New York, American is involved in a unique program that brings inner-city L 
foster children to a suburban school for training in travel industry careers 

• In Cbicago, American works with the Chicago Jobs Council and Chicago City 
Colleges to train welfare recipients for job opportunities 

• In California, American teamed with Santa Monica Coramnnity College to 
develop a travel industry curriculum geared toward training for low income 
students 

• At our Dallas-Fort Worth headquarters, the Travel Academy program is 
gaining momentum and is now used widely in schools and communities in Texas 
and nationwide to prepare welfare recipients and others for travel industry 
careers 

• American has partnered with S£R-Jobs for Progress on a national project to 
create opportunities for unemployed and underemployed Hispanics. The project 
now operates travel industry training programs in Los Angeles, Miami, and 
Puerto Rico 

• In Miami, American is a major corporate participant in the WAGES project 
which helps economically disadvantaged Floridians find jobs in the airline 
industry 

Most recently, in January 1999, American opened a new reservations office in the 
southern sector of Dallas where economic development is sorely needed. The 
location of the center was selected because of its access to public transportation and 
in order to attract employees from the local community which has a predominantly 
minority population. With an annual payroll of $5 million, the office will employ 
about 350 people. About 95 percent of those hired initially were from the local 
community. 



AT&T 



"Succop.Kiersten - LGA" <ksuccop@att.com> 
J' 05/07/99 12:33:51 PM 

Record Type: Record 

To: Cheryl M. CarterA/VHO/EOP, 'Cheri Carter' <cheryl_m.carter@lngate2.eop.gov> 

cc: 
Subject: talking points 

Note: Some recipients have been dropped due to syntax errors. 
Please refer to the "$AdditionalHeaders" item for the complete headers. 

- AT&T has contributed over 3 million dollars to empowerment zones across . 
the country (Chicago, Oakland, Kansas, Detroit, Baltimore, Los ^ 
Angeles, New York). 

-AT&T recently gave a second $750,0000 grant to Los Angeles to the 
Greenlining Institute, which is a minority run organization that promotes 
corporate investment in minority communities. We did this in cooperation 
with the LA County Office of Education. 

- AT&T Wireless has contributed almost 2 million dollars worth of cell 
phones and service for the safe schools program for schools in "at risk" 
communities. 
(This 2 million dollar is a separate contribution from the 3 million dollars 
cited above) 

-The AT&T Foundation is currently working with the NAACP and the Urban 
League to establish AT&T Family Call Centers in empowerment zones across the 
country. These will be community centers that parents and kids can go to 
learn how to use the internet. This grant has not yet been announced and we \ y 
could possibly make the announcement on the President's trip. 



AT&T Atlanta Community Initiatives 

Atlanta (and surrounding areas) 

Educational Initiatives: 

. AT&T has 56 schools (K-12) participating in its Safe Schools program in Atlanta. 
School systems involved include the Atlanta Public School System, Fulton, Gwmnett, 
Cobb, DeKalb and Clayton county school systems. 

. Business Partner in Education - Lilburn Middle School, Lilburn, GA. AWS 
employees mentor two at-risk classes and participate in numerous school activities. 

Some facts about Lilburn: 
• Enrollment of 2200 students. 
• Students from more than 60 different countries 

• Staff of 172 
• Mobility rate of 66% in 1998 
. 50% of students on free or reduced lunch programs 

. Learning Network - Mt. Olive Elementary School, East Point, GA - As part of the 
AT&T Leaming Network, AT&T provides Wireless Office Service, including 66 
phones, to teachers and staff. WOS offers teachers and staff the ability to move freely 
within the school and still be easily accessible. This freedom adds flexibility and 
saves times for teachers, while providing better access to parents, public safety 
officials and outside educational resources. 

. Foundations for the Future Forum (F4): AT&T has committed $2 million to this 
collaboration of several of Georgia's premier institutions of higher education, to 
develop a multi-faceted fraining development and delivery facility, which is located at 
the new Georgia Public Television building on 14* Sfreet in Atlanta. The core 
Foundations for the Future team consists of representatives from the University of 
Georgia, Georgia Tech Research Institute, Morris Brown Research Institute, the 
Georgia Center for Advanced Telecommunications Technology, and EduLinc, an 
indusfry liaison. Since 1997, F4 has co-hosted two conferences designed to help 
school officials tap into the Universal Service Fund. The conferences were highly 
successfiil, atfracting nearly 700 ofthe state's most influential players in education. 

The grand opening of F4's state-of-the-art model classroom was held June 5, 1998. 
To date, F4 has worked with Georgia school districts in Fulton, Cobb, White, Jasper, 
Morgan', Clayton and Oglethorpe Counties. F4 has also trained every principal in the 
Atlanta Public Schools in a Technology Overview Workshop. 



• Talent Growth Initiative at Clayton College and State University: In the interest of 
preparing to fill the ever-increasing demand for workers in information technology, 
AT&T awarded a $200K grant for the development of the wireless module of 
CCSU's new Information Technology degree program. This grant was on the leading 
edge of an issue that has risen to a high level of concem in Georgia. 

• Southern Region Education Board: SREB, the nafion's first interstate (15 states) 
compact for education (1948), received a $150K AT&T Foundation grant to develop 
an on-line algebra course for teachers. The final product is expected to become a 
model for the development all other courses designed to bring existing teachers up to 
standard in the disciplines they did not study as majors in college. 

• Tech Corps: AT&T was one of the first Georgia companies to join the TECH CORPS 
Georgia Task Force as a $20,000 Founding Sponsor. This non-profit group organizes 
business and educational leaders to work together to enhance the use of technology in 
all schools, using technology professionals who volunteer to help K-12 schools 
integrate technology into the leaming environment. When AT&T recently upgraded 
the computer equipment in several of its Atlanta departments, arrangements were 
made to donate 26 of the surplus workstafions to Computers for Classrooms, a Tech 
Corps program. Tech Corps refurbishes the computers, frains teachers to use them, 
and then gives a fiilly-loaded computer to the teacher to use at home, all for $150. 
Two addiUonal laptop computers have been donated in 1999 to be used for projection 
in training classes. Total value of equipment donations: approximately $85,000. 

• MindBusters: A dedicated group of Atlanta Public Schools teachers mn the APS 
Homework Hotline, a program that gives any student in the area the opporfrinity to 
get help with their homework problems by phone. Now MindBusters, sponsored by 
AT&T, an Atlanta Public Broadcasting television show airing live Mondays through 
Thursdays, gives some students the opporfrinity to get their questions answered live 
on the air on the districts public television channel. Local grants totaling $47,500 to 
date have been awarded. 

• AT«&T Mini-Grants: Classroom teachers can apply through their district foundations for 
grants ranging from $250 to $1500. This is the sixth year for the program. 
Approximately 250 teachers shared a total of $250,000 in grants from 1994-1999. 
School districts in 7 counties in the Metro-Atlanta area participate. 

Other Community Initiatives: 

• American Red Cross - Partnership with Metropolitan Atlanta American Red Cross -
provide phones in case of disasters. Tornadoes stmck Atlanta area in 1998 causing 
exfreme damage. AWS provided wireless phones and volunteer support in the clean­
up effort. In April of 1999, a program enfitled "Replant the Dunwoody Forest" which 
included a 5K race, was held to assist in raising ftinds to rebuild the area. 



• Atlanta Lawn Tennis Association (ALTA) Foundation - ALTA serves the community 
through tennis and has more than 70,000 members. AWS is a pladnum sponsor ofthe 
ALTA Foundation's Elementary School Tennis Program in partnership with the 
Atlanta Public Schools. Approximately 26 schools and 1,000 students are involved in 
this program. ALTA provides after-school tennis instmctions for students in the 
inner-city schools. AWS hosts the students at the AT&T Tennis Challenge on 
opening day and also provides two tennis clinics before the end ofthe school year. 
75+ AWS volunteers are involved with this program. 

• Hands On Atlanta Day - AWS participates in "Hands On Atlanta Day" an annual event 
in Atlanta ~ a day of caring and sharing in the community. AWS projects have 
included: 
• Genesis Shelter - a shelter for women with small children - renovations 
• Jesse Draper Boys and Girls Club - renovation of the playground and development of 

a MAP project. 

• AT&T Cares Projects: 

In Atlanta and surrounding areas, approximately 30 projects were planned for this 
year's Day of Caring and nearly 750 employees volunteered their time. 

Two example projects: 

• Project Open Hand - an organization providing meals for HIV -Aids Patients. 
Preparation of meals 

• Atlanta Community Food Bank - sorting food 

• Loaner Phone Program - AWS provides loaner phones and airtime to numerous 
community-based organizations for long term and short term ftinctions. 

• North Fulton Regional Health Center - Loaner Phones and Airtime - AWS proudly 
supports organizations dedicated to improving the quality of life for those individuals 
in need. Wireless phones provide immediate access for medical staff in the field to 
the health center as well as provide a sense of personal security for the medical 
personnel making visits in remote areas. 
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BankBoston 

INFO SHEET 

CONTACT: Bruce Spitzer, BankBoston (617) 434- 8251 

Re: BankBoston's Current Investment Activities in under-served areas. 

COMMUNITY BANKING GROUP 

- Formed in 1997. 

- Lead by Gail Snowden, 30 year banking veteran. 

- CBG offers a comprehensive approach to fmancial services economic 
development assistance for tmder-served urban communities through 
BankBoston Development Company, Fhst Community Bank, Women 
Entrepreneurs' Connection and specialized Urban Developmental Real 
Estate. 

- Acts as a catalyst for wealth creation and economic development in low 
and moderate-income, historically underserved and culturally diverse 
markets. 

- Performs a leadership role in advancing a comprehensive approach to 
commimity economic development and the Community Reinvestment Act. 

BANKBOSTON DEVELOPMENT COMPANY. L.L.C. 

- Total commitments of $141.4MM (Over $40MM equity and/or 
mezzanine financing and $100MM m low income housing tax credit 
investments), 

- 2500 units of affordable housing units built or rehabilitated stimulating 
local construction jobs and minority entrepreneurship. 

- over 700 companies assisted through equity injections or non-traditional 
debt structuring. 
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- BBDC launched in April of 1997. 

- Country's first for-profit urban investment bank offering equity and debt 
products as well as investing in low-income housing tax credit partnerships. 

- Responds to the business opportunities in our nation's last domestic 
emerging markets ~ low-to-moderate income communities and minority 
and women-owned businesses. 

- BBDC has made fund investments in two Community Development 
Financial Institutions. 

FIRST COMMUNITY BANK 

- Created by BankBoston in 1989 as an innovative "bank within a bank" ^ 
specializing in the financial needs of consumers and small businesses in 
New England's urban neighborhoods. ' 

- Operating with 42 branches in 13 cities (Mass, CT, and RI) with $1.6 
Billion in deposits, 

- Current customer base of 127,000 urban households 

WOMEN ENTREPRENEURS' CONNECTION 

- Provides access to capital, information and advocacy for women business 
owners. 

- Offers value-added services, including a $100 million credit initiative; 
loans for computer equipment to qualified applicants through "Partners in 
Technology," a jomt BankBoston/TBM effort; and a technical traming 
seminar series. 

- Assists customers through a dedicated team of women-owned business 
consultants to ensure customers are cotmected with the appropriate intemal 
and external BankBoston resources. 
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- BankBoston provided $150,000 grant in support of women's 
entrepreneurial training through the Center for Women and Enterprise and 
co-sponsored the Women's 1998 Economic Summit. 

URBAN DEVELOPMENT REAL ESTATE 

- Provides expertise and capital to builders, investor/developers, non-profits 
and small businesses in urban areas. 

- Financing opportunities include construction and mini-permanent loans on 
both commercial and multi-family properties, as well as bridge loans and 
loan pools for tax credit affordable housing projects. 

- $70MM in loan outstandings. 

BankBoston (NYSE: BKB), with assets of $75.7 biUion and some 25,000 

employees, is the nation's oldest commercial bank and New England's only 

global bank. BankBoston is engaged in consumer and business banking in 

New England; delivering sophisticated fmancial solutions to corporations 

and govermnents nationally and internationally; and full-service banking in 

leading Latin American markets. The Corporation's common stock is listed 

on the New York and Boston stock exchanges. 

TOTAL P.07 
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BANKERS TRUST'S INVESTMENTS IN UNDER SERVED COMMUNTIES 

Bankers Tnast has a long term commitment to making capital available to distressed 
commtmities. A sustained program off loans, investments and technical advisory services 
is helping low and moderate income communities to enter the economic mainstream. 
Bankers Trust has sought to use its unique role as a wholesale financial services firm to 
craft opporttinities that bring additional partners and resources to those communities most 
m need. A few illustrative examples of this commitment include: 

The Neighborhood Franchise Project - Bankers Trust created this program to provide 
business ownership and job creation opportunities within low and moderate income 
coimnunities. Bankers Trust has brought together the Ford Foundation, the Local 
initiatives Support Corporation and the Intemational Franchise Association to carry out 
the project. BT is also providing direct financing in the form of equity as wcU as debt. 
The first business under, a Sterling Optical, opened in Harlem last summer. 

GRAND- Global Resources for Neighborhood Development (GRAND) has amassed 
more than $150 Million in construction financing for the building of new homes for 
moderate income families. Banker Trust created the program and serves as agent for other 
wholesale and foreign banks enabling them to routinely lend to new housing 
development. 

Neighborhood 2000 Fund - Bankers Trust led the formation of a philanthropic fund to 
support local commimity economic development activities in New York City. The Fund 
brought together 32 corporations and foimdations and is making $10 Million available to 
local self-help projects. Efforts are imderway to make the program permanent through a 
New York State tax credit. 

Support for Appalachia - Recognizing that coital needs are often greatest in under —z 
served rural communities. Bankers Trust made a near $3 Million investment in the ? 
Kentucky Highlands Investment Corporation through an innovative tax credit program. 
Bankers Trust's investment ia helping to sustain and grow local businesses in Appalachia. 

CASH - To create home ownership opportunities fbr moderate income families. Bankers 
Trust created Closing Assistance Support for Homebuyer (CASH). The program has 
assembled $4.5 Million for loans to cover downpayments and closing costs for families 
purchasing then: first homes. 

Baniung on the Future - Bankers Trust is leading an effort in New York City to 
introduce financial literacy skills to inner-city children tiirough a partnership with the 
Califomia based Operation Hope. 

Low Income Housing Tax Credit- Bankers Trust has more than $100 million invested 
in a variety of funds that are helping to build and renovate affordable rental housing for 
low income families. 
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SALOMON SMITH BARNEY LAUNCHES NATIONAL EDUCATION 
PROGRAM FOR AFRICAN AMERICAN INVESTORS 

Salomon Smith Barney and Robinson-Humphrey Host Seminar 
in Atlanta on Acquiring, Preserving and Building Wealth 

Tomorrow (5/12) Salomon Smith Bamey vvill launch a national education program 
geared at increasing the access of Afiican-Americans to financial information. 
Acquiring, preserving and building wealth is the focus ofa seminar sponsored by 
SSB and Robinson-Humphrey tomonrow at The Ritz-Carlton Buckhead in Atlanta, 
Georgia. Several hundred Atlantans are expected to participate. 

Our research indicates that Afiican Americans generally start investing in the stock 
market later in life. This is attributed primarily to the lack of adequate and relevant 
information within their communities and a general skepticism with the financial 
markets. At the same time, there is a growing interest and demand within these 
communities for high-quality, factual infomiation about building and investing 
personal capital. In response to these factors, SSB (developed tbis new educational 
initiative. 

Salomon Smith Bamey hopes to share information - insights and expertise to assist in 
making informed financial decisions, help imderstabd the relevance of the financial 
planning for the fiiture, and assisting you in acquiring, preserving and building your 
wealth. 

The related brochure. The Journey to Financial Empowerment: Acquiring, Preserving 
& Building Wealth, profiles individuals dealing with the challenges of becoming 
financially seciure and illustrates the five principal steps to financial planning: 

1. Know Your Net Worth 
2. Having a Cash Reserve 
3. Pay Yourself First 
4. Setting Financial Goals 
5. Investing for the Long Term 

In honor ofthe symposium and its featured guest speakers, a donation of the 
Encarta Afiricana Encyclopedia CD-ROM collection was made by Salomon Smith 
Bamey to the Atlanta Public School and Librar)' systems. 

For more infomiation on how to better plan for a secure financial future, investors may 
request a fi-ee copy of Salomon Smith Bamey's bodklet. The Journey to Financial 
Empowerment: Acquiring, Preserving & Building Wealth, by calling a local Salomon 
Smith Bamey/Robinson-Humphrey branch office. • 
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CITIGROUP'S INVESTMENT ACTIVITIES IN UNDERSERVED AREAS 

Corporate Highlights 

• In May 1998, Citicorp and Travelers announced a tcsn-year, $115 billion Community 
Reinvestment Act commitment to lending and investing in moderate- and lower-
income communities and small businesses. This commitment is double Citibank's 
$56 bilhon of U.S. deposits, making it the highest community commitment on a per 
dollar of deposit basis in the cotmtry. One year later, we are well on our way toward ^ 
our goals, increasing our community investment by 36% last year alone, We have 
introduced three new programs that will put the resources of their unique banking-
insurance combination to work for individuals and communities: 

• A pilot program to educate consumers and small businesses on insurance and 
risk management and to make insurance more available to low- and moderate-
income customers 

• An Office of Financial Literacy to lead the company's efforts in helping 
people develop the financial and technical skills they need to effectively 
manage their financial lives 

• The creation ofthe Center for Community Development Enterprise to direct 
the company's efforts in community development 

• BLACK ENTERPRISE Magazine and Citigroup infroduced the Black Enterprise/ 
Greenwich Street Corporate Growth Fund, a private equity investment fund 
sponsored by the organizations to finance the growth of established minority-owned or 
managed businesses. With commitments of $86 million at its initial closing, tho Fund 
exceeded its initial capitalization target of $60 million. It is anticipated that the final 
closing will occur by the end ofthe second quarter of 1999, and that coital 
commitments may total approximately $100 million. The Fund is believed to be the 
first established by a major financial services firm to invest specifically in established 
minority-owned or tnanaged businesses. 

• Citigroup and its predecessor organizations are the founders of the Academy of Finance, 
which provides fiaancial education and training to minority students, as well as major 
supporters ofthe Wall Stieet Project and Trillion Dollar Roundtable of the 
Rainbow/PUSH Coalition. 
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Citibank 

• Long standing commitment to communities, active in the creation of many 
Community Development Corporations in the late 60's and early 70's, 

• Citibank lent nearly $12 Billion into low and moderate income (LMI) US 
commimities and households(defuied as 80% of median income or below) in 1998. 

• 1998 results were in line with our community commitment which assumed growth 
rates of 8% or more in the areas of lending of key importance to communities: 
mortgage, small business and community development lending. 

Affordable Mortgage Lending 

• $2.5 Billion in first and second mortgages and home improvement loans to 49,000 
LMI households and communities in 1998. 

• Participate in over 70 special mortgage programs across the country. 

• Quadrupled our lending to African American and tripled our lending to Hispanic 
borrowers in 1998. 

• Total 1998 lending to minorities $2.5 BiUion, 74% of these loans went to Afiican 
Americans and Hispaiucs. 

Citibank was given tiie 1998 Public Investment Award firom die NY Housing Council 
because of our investment in affordable housing. 

Small Business Lending 

• Citibank lent $2.1 Billion to small businesses and business in low and moderate 
income communities in 1998, a 12% increase over : 1997. 1999 will represent an 
increase. 

Community Development Lending and Investment 

• Lent and mvested about $470 MilUon in 1998 in partiiershxp with non profit 
organizations to build and rehab multi family housing, build community amenities 
such as day care and healtii care facilities, Includes conshuction, acquisition, rehab 
and permanent financing, letters of credit and tax credit bridge financing. 
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• Awarded over $4.5 MiUion fiom the US Treasury Community Development Funding 
program in recognition of our community development lending. We use this to 
subsidize deals that would otherwise not be financially viable. 

New Facilities in Urban and Minority Communitieil 

• Two new community lending centers opened in 1998 in urban and minority areas -
one in an LMI area in Las Vegas and the other in Harlem. Target is lending to both 
small businesses and consumers. 

• Opened new state of the art Electronic Banking Center in the Bronx. 

• Opened branch in Richmond Heights, a predominantly Afiican American community 
in South Florida this year. 

Travelers Property Casualty (TPC) 

• For nearly 15 years, Travelers insurance companies have supported the Greater 
Hartford Business Development corp. That provides seed money to minority and 
women owned busmesses. Travelers support has included a $1 milUon debt 
forgiveness grant to the GHBDC. Since 1984, the GHBDC loan pool has assisted 34 
businesses, issued $2 milUon in loans and resulted in the creation of over 170 jobs. 

• Nationally, Travelers Property Casualty has a very aggressive urban-markets program 
in seven major cities around the country. The program is designed to foster the 
development of minority agents and to increase our presence in the urban 
homeowners insurance market. For example, in Washington D.C, Travelers now 
holds a 16% market share (representing nearly 27,000 poUcies), which is five times 
our national market share. 

• Breaking nsw ground in the area of community development. Travelers Property 
Casualty has committed to providing discounted homeowners insurance to quaUfied 
customers in conjunction with Citigroup's $115 biUion Community Reinvestment Act 
commitment. This is the first such commitment by any company of discounted 
insurance associated with a CRA. 

Salomon Smith Barney 

Small Business Initiative 

• S alomon Smith Bamey partnered with the SmaU Business Administration/Office of 
Women's Business Ownership to celebrate "Women Business Owner Week" in June 
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of 1998. Salomon Smith Bamey and the SBA/OWBO introduced a series of 
educational seminars for hundreds of women business owners across the U.S. 

SSB sponsored the first study of women entrepreneurs in partnership with 
NAWBO/Catalyst. 

Women Investor's Initiative 

• In 1998, Salomon Smith Bamey began to reap the benefits firom the introduction of 
the Women's Initiative in 1996. The number of female clients expanded from 28% of 
our total client base in 1995 to over 40% in 1998. This was cited by Securities Week 
as, potentially, the largest female cUent base on Wall Street. 

• Salomon Smith Barney's marketing initiatives focused on women include: 

• A national print and television advertising campaign, addressing issues 
relevant to corporate executives, entrepreneurs and widows, 

• Supporting philanthropic and cause-related activities, such as the sponsorship 
of several cities within the 'Race For the Cure' series, 

• High profile events in major markets, providing financial education and 
speakers on topics of special interest such as women's health technology 
companies, CEOs of medical technology and educational services companies. 

Minority Investor Initiative 

• Tomorrow, in Atianta, the firm mil roll out its Minorities Initiative. The 
Minorities Initiative wUl target African-American, Hispanic and Asian-American 
market segments. The purpose is to educate minority investors and foster an 
inclusive environment for minority investors, thereby expanding to expand the 
depth and breadth ofthe firm's cUent base. See attached detailed write-up. 

Welfare-to-Work 

• Salomon Smith Bamey has partnered with the Wildcat Service Corporation to create 
an innovative program to assist primarily single mothers with several children in the 
transition from welfare to work. After 16 weeks of training at Wildcat, interns are 
selected to work at SSB for an additional 16 weeks of on-the-job training. To date, 
111 Wildcat graduates have completed their internships. 75 or 2/3 have been hired as 
permanent employees by SSB. hi addition, 23 have been placed in fiiU-time jobs 
elsewhere. OveraU tiiat's a placement rate of 4/51 Over the last 3 years, we have a 
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90% retention rate. We are now on track to hire approximately 50 Wildcat graduates 
every year at SSB alone. In addition, we are expanding (bis program with other 
corporations in NYC and with other Citigroup subsidiaries: Commercial Credit in 
Baltimore; Primerica Financial Services in Atlanta and Travelers Property Casualty 
in Hartford. 

In December, the Citigroup Foundation announced a $1 miUion grant to the Wildcat 
Service Corporation to create the first-ever comprehensive approach to address the 
needs ofthe chronically unemployed. We hope to create a new model for those on 
welfare with the most difficult obstacles to overcome. This program will develop a 
program for battered women, for recovering alcoholics and substance abusers as they 
work to travel their long personal journey from welfare to work. Wildcat wiU partner 
with other not-for-profits; Women in Need, the Bowery Residents' Committee and 
the Lenox Hill Neighborhood House. 
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rS^ FannieMae. 

May 11,1999 

Fannie Mae's Commitment to 
America's New Markets 

Feumie Mae is the largest private investor i n America's urban and rural areas: 

• Fannie Mae's Partnership Offices have over $165 billion of targeted investment plans that will serve 
over 1.9 million families. 

• Through March 1999, Fannie Mae has completed over $95 biUion of investments in these plans, 
providing over 1.2 million CamUies with the lowest cost mortgage financing avaUable. 

• By year-end 1999, F^umie Mae wiU have expanded its Partnership Office investment plans to over 
$300 biUion serving 4 million families. 

" This initiative is part of Fannie Mae's Trilhon Dollar Commitment to provide home financing for 10 
million families hy the end of 2000. Through March 1999, we have provided $780 billion in targeted 
financing serving 9 million families. 

f^nnie Mae also is the largest private investor in Multifamily Low Income Housing Tax 
Credit (LESTC) investments. 

• Through April 1999, Fannie Mae has committed to invest $2.3 biUion in LIHTCs. 

• Over the next three years, Fannie Mae wiU commit to invest $3 billion in the LIHTCs. 

Fannie Mae's new American Communities Fund. (ACF) is an equity and debt investor in 
catalytic urban revitalization developments. 

• Tb date, the ACF has closed $210 million in debt smd equity investments. 

• Over the next three years, the ACF plana to invest $360 million in revitalization activities throughout 
the United States. 

Fannie Maê s investments in Community Development Financial Institntions (CDFIs) help 
promote &ir lending, increase affordable housing, energize economic development and job 
creation^ and catalyze other investment in the local area. 

• Through March 1999, Fannie Mae has committed to invest dose to $50 milhon in CDFIs. 

• By year-end 2000. Fannie Mae will have CDFI investment commitments totaling $75 million. 

f^nnie Mae is an investor in Historic Tax Credits. 

• To date, we have committed to invest $6 million in Historic Tax Credits and have $20 million in our 
pipeline. 

f^nnie Mae continues to provide mortgage loan products, training, educational resources 
and materials, networks and partnerships, and initiatives to make the dream of 
homeownership a reality for rural families. 

• As of March 1999, we have 1.2 milUon rural housing loans outstanding for over $86 billion. 

• In 1998 alone, we provided $34 billion in mortgage financing to rural families across the country. 
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Fannie Mae's Commitment to 
America's New Markets 

Fannie Mae is the largest private investor i n America's urban and rural areas: 

• Fannie Mae's Partnership Offices have over $165 billion of targeted investment plans that wiU serve 
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• Through March 1999, Fannie Mae has completed Over $95 billion of investments in these plans, 
providing over 1.2 minion famiUes with the lowest cost mortgage financing available. 

• By year-end 1999, Fannie Mae will have expanded its Partnership Office investment plans to over 
$300 biUion serving 4 million famiUes. 

• This initiative is part of Fannie Mae's Trilhon DoUar Commitment to provide home financing for 10 
miUion families by the end of 2000. Through March 1999, we have provided $780 billion in targeted 
financing sei'ving 9 million families. 

Ibnnie Mae also is the largest private investor in Multifamily Low Income Housing Tax. 
Credit (UHTC) investments. 

• Through April 1999, Fannie Mae has committed to invest $2.3 bUlion in LIHTCs. 

• Over the next three years, Fannie Mae wUl commit to invest $3 biUion in the LIHTCs. 

Fknnie Mae's new American Commumties Fund (ACF) is an equity and debt investor i n 
cataljrtic urban revitalization developments. 

• l b date, the ACF has closed $210 million in debt and equity investments. 

• Over the next three years, the ACF plans to invest $360 miUion in revitalization activities throughout 
the United States. 

Eonnie Mae's investments i n Community Development Financial Institutions (CDFIs) help 
promote fa i r lending^ increase affordable housing, energize economic development and job 
creationf and catalyze other investment i n the local area. 

• Through March 1999, Fannie Mae has comniitted to mvest close to $50 milUon in CDFIs. 

• By year-end 2000, Fannie Mae will have CDFI investment commitments totaling $75 million. 

Fannie Mae is an investor in Historic Tax Credits. 

• To date, we have conunitted to invest $6 million in Historic Tax Credits and have $20 miUion in our 
pipeUne. 

Fannie Mae continues to provide mortgage loan products, training, educational resowces 
and materials, networks and partnerships, and initiatives to make the dream of 
homeownership a reality for rural families. 

• As of March 1999, we have 1.2 mUUon rural hoiising loans outstanding for over $86 biUion. 

• In 1998 alone, we provided $34 biUion in mortgage financing to rural families across the country. 
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New York Life's Investinent Activity in Underserved Areas 

New York Life actively participates in various state "CAPCO" programs which are 
described in detail below. 

Certified Capital Company Acts have been enacted by certain states with the goals of 
increasing the availability of venture and seed capital financing to small businesses in order to 
promote the formation and expansion of these small businesses and ultimately to create new and 
higher salaried jobs in the state. Certified Capital Companies (CAPCO's) are fonned as a vehicle 
for insurance companies to participate in certain state programs. 

New York Life has participated in CAPCO investments since 1992, when the first 
CAPCO was organized in Louisiana. Since that time, additional states have adopted the program. 
These states include Missouri, New York and Florida. At the current time additional states 
working on approving similar legislation include Wisconsin, Iowa, Ulmois, Ohio and Michigan. In 
addition, Missouri, which already has a standard CAPCO program in place, recently passed a new 
$40 miUion CAPCO Act whereby the money raised by a CAPCO would be used for making 
venture capital and seed investments in companies located in distressed communities. 

NYL has made a total often rounds of investments in the following states: 

New York Life TAPrO Investments 

State 
Louisiana 
Missouri 
New York 
Florida 

Initial Program 
1992 
1997 
1998 
1999 

Program Sim to Date 
S3 IS miUion 

100 million 
100 miUion 
150 million 

NYT. Investment to Date 
$21.0 million 

4.3 million 
3 .0 million 
5.2 million 

In addition. New York Life has made a $1 million commitment to the New Yoric City 
Investment Fund, a $63 million fund. This fimd serves as a recirculating source of "seed money" 
for the development of selected high-impact public and public/private ventures, chosen for their̂  
potential to create jobs and visibly improve the quality of life in New York City. 
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The approach the Sloan Financial Group, Inc. has adopted in serving under 
served markets begins in our own backyard. Entreplp^neurs, historically, have 
created wealth by realizing value in the market place. However, in most cases 
entrepreneurs have come to their conclusions while employed by other f irms, 

As minority firms reach critical mass, they are unable to amass the capital 
needed to grow into large firms. It is our belief that these types of f irms deserve our 
immediate attention as 1) they support our communities 2) employ various groups 
of people and 3) become the birthplace for the next generation of entrepreneurs. 

Our under served market is largely, but it is not limited to , business owners 
whom we have come into contact as a result of their need for investors and capital, 
and/or smaller community based companies we have assisted wi th direct business. 
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History. Anchored in the cradle of American liberty—a scant block from the 
Liberty Bell—United Bank of Philadelphia is celebrating its 7th anniversary and 
unprecedented growth from a dream with zero capital into more than a $122 million-
asset, full service commercial and community development bank with 6 branches, 
27 Automatic Teller Machines, strong asset quality and a 75% loan-to-deposit ratio. 
United Bank opened Its doors in March 1992 and remains unique as the only 
minority controlled full-service commercial bank within the Greater Philadelphia 
Region (Pennsylvania, South Jersey, Delaware). 

Need. United Bank of Philadelphia was born in the troubled decade of the 90's, 
just as many banks were pulling out of urban neighborhoods and merging Into 
Mega-banks. As a result, economic grov/th in Philadelphia neighborhoods 
declined. Businesses moved. Commercial areas deteriorated. Then homes were 
boarded up and abandoned because no one was pumping investment dollars back 
Into the community. Crime and dnjgs infiltrated; resulting in despair, fear and an all-
pervasive poverty. United Bank entered this maelstrom, forging a dynamic 
partnership of Church, Community and Business which is still resonating In the 
communities we were founded to serve. 

M iss ion . The primary mission of United Bank of Philadelphia, a commercial bank, 
Is to foster community development by providing quality, personalized commercial 
banking products and services to businesses and individuals in the Greater 
Philadelphia Region, with a special sensitivity to Blacks, Hispanics, Asians and 
Women. Our goal Is to deliver excellent customer service and to make United Bank 
of Philadelphia the bank of choice. 

Managemen t . . Board members and senior management bring a wealth of 
experience In every phase of business and serve on a number of university, 
national, regional corporations and community-based boards. The Board is actively 
involved in every aspect of the Bank's community outreach efforts. The composition 
ofthe directorate is reflective ofthe bank's unique mission and Its membership has 
a distinguished history of involvement In pivotal organizations designed to improve 
the quality of life for residents of the City of Philadelphia, particularly minorities and 
low socio-economic group communities 

CRA Rat ing . United Bank has been rated "Outstanding" In Community 
Reinvestment (CRA) by the Federal Reserve Bank for each consecutive year of 
operation—objective evidence ofthe Bank's ability and commitment to fulfilling its 
mission. 

CDFI Cer t i f i ca t i on . United Bank was certified by the US Treasury Department 
In May 1997 as a Community Development Financial Institution (CDFI)-the first 
bank In the Commonwealth of Pennsylvania to receive this designation. 



us Treasury awarded United Bank a $500,000 grant on September 30, 1997 in a 
highly selective national competition. The award and matching funds from the 
University of Pennsylvania enabled the bank to provide much needed education 
and training and make equity Investments and loans to small businesses and 
individuals with lower rates and longer terms. y 

Philadelphia United is the non-profit community development affiliate of United 
Bank. Together we are aggressively seeking to unleash private capital, motivate, 
rebuild, connect and humanize economic development. The approach is grounded 
in education, advocacy and a four-phased plan designed to significantly increase: 

(1) Neighborhood revitalization 
(2) Minority business growth 
(3) Employment Opportunities 
(4) Community Stability and Wealth. 

St ra teg ic A l l i ances . United Bank Is a catalyst for job creation, economic growth 
and a better quality of life for people and their communities. As we approach the 
year 2000, our greatest challenge is to pioneer synergistic partnerships which will 
generate the economic revitalization of distressed urban communities and 
underserved populations. Significant strategies and alliances launched to date 
Include: 

(1) . Rite A i d Co rpo ra t i on . In September 1996, United Bank launched a 
synergistic partnership with Rite Aid Corporation to better meet the banking needs of 
uriDan neighborhoods and communities of Philadelphia. This partnership forms a 
viable base for neighborhood renewal, job development and, most importantly, 
serves as a magnet for the location of new enterprises which revitalize surrounding 
communities. 

(2) . American Express Financial Services, in February 1997, United Bank 
Instituted a strategic alliance with American Express Financial Services which Is 
designed to provide financial planning and Investment services to the Bank's 
customers in the Greater Philadelphia Region. By leveraging the strengths of both 
companies, the alliance will offer the financial management and personal investment 
strategies which are vital to the total well being of our community and its residents. 

(3) City of Philadelphia. From the very beginning the city has been supportive 
with capital Investments, deposits and providing ATM sites In highly visible urban 
areas. In fact, the Mayor and President of City Council have personally and publicly 
supported the Bank on numerous occasions. 

(4) Fannie Mae has Invested $800,000 In support of United Bank's ongoing efforts 
in stimulating economic development in distressed and traditionally underserved 
communities in Philadelphia. These funds will help us to provide much needed 
mortgages, technical assistance and education. 

United Bank of Philadelphia (215) 829-BANK (212) 829-2269 
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