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THE INNER CITY 100147

You can see it i pracucatly any region of the country. the so called

inner ity In your mind’s eye, iUs bleak and depressing Whoan thear
. rght nund would deliberately choose to do business there” Wella sur-
N)r\sing number of growth companies have elected to do just that—
Q}xﬁilh no regrets. While most pundits were busily looking to Silicon Val-
O\\“l(:'v or Seattle for the next big boom, these urban businesses hive beeen

Mwn-u_\ but dramatically transtorming the economic lindscape The

A asearet of their success? Iheir inner-city locations, Far trom heing

. . . . .
Ssevdibihines, these potenually precanous areds have actally become key compeutive advantage
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AS ABOUT A YEAK AGO THAT HARVARD BUSINESS SCHOOI
% ocor Michael Porter called me with anantriguing pro-
L1 10 create an annual listing of the 100 fastest-growing

tc companics America’s inner cities. The hist, he said,
MId be modeled after the /nc 500 and would focus public
attention on the instrumental role that enlrcprcncuri;\l com-
panies play in rebuilding the economies of our inner ciues,
which is perhaps the single greatest challenge confronting
our nation on the eve of a new century. He suggested that we
structure the project as a joint venture between Ine. and the
Initiative for a Competitive Inner City (1CIC), the nonprofit
he founded m 1971 Together we could create a national
awards ceremony

He didn't have 1o wo any further, T hnew inmedtely
that Twanted et be i part of the
project.

Now, [)('npl(- are constantly ap-
pl'();u:hing Ine. with deas for hstngs,
rankings, and awacds programs of
virious types. What attracied me to
Porter’s |)I'()p1)§;ll, however, was the
themes st drew together

One theme has to do with the
issue that led to the 1CIC's formation
in the first place, the crisis of the in-
ner cities. Here we are, m the ninth
year of one of the greatest CCOnOMIC
('Xp;msiom in our hstory, and yet
the inner cities contnue to fall fur-
ther and further behind. The conse-
quUences are i for the people
who hve there and shameful for the

rest of the country. [0y 4 situation

that cries out for attention and receives a lot of 1t What sets

the 1GIC apartis its focus on the root canse of the problem:
the dearth of wealth generation and job creation in the mner
cities themselves

Beyond analyzng the crisis, Porter and s colleagues have

Snapmg PuRNALD/GAAT

ter the types of businesses that generate wealth and create jobs

D

INNER CITY 100 TEAM: Seth Hanlon, Rachel Green-
blatt, Rob Devaney, Amelia Alberghini, Ratsa

[ aumence, and (not f)idm’ed) Anne Habiby.

identficd the crucial element ol @ strategy for revitalizing the
iner cities [ wealth generation and job creaton are the prob-

lems, the 1C1C s concluded, the solution s to support and fos

The groal is o forge a qustainable inner< ity cconomy, one thatis

not dependent oo ontside programs hut iistead driven by an

By George Gendron,
Editor-in-chief

ongoing process of cnucpxcnt-uri;ll renewal. Growth compa-
nies are the heart and soul of that process.

And I'm not walking here about obscure little retail outlets
or a few token growth companies that have bucked the odds.
The Inner City 100 consists of an impressive array of businesses
from a variety of industnes. Nearly a quarter of the com-
panies provide business products and services, and another
12% are in high-(cchnnlngy ficlds. The average five-year
growth rate is 701%, and together the companies have created
almost 4,700 jobs in the past five years. Most unportant, the
companies have succeeded not i spite of thew location but
at least partly because of it They've seen an oppartunits over:
looked by others and ran with

Limpressed as 1 with the Inner City TOO companies, I'm
('qn.llly in\pu:swd with our partet mn
this venture. The TCIC grew out of
Porter's seminal work on the compet-
iive advantages of inner cities. Todas
the (ng;mimli()n conducts research
on mner-<city cconomies and runs
mentoring programs to ln'u\ul(- -
ner-city businesses with experise that
might otherwise be hard to come by.

The ICIC represents a new bhreed
of nonprofits. | spend a lot of ume
working with such organizations, and
they strike me as the philanthropic
counterparts of Ine. 500 businesses.
How often do we hear that today's
cconomy is being transformed by
companies that didn't even exist 20
years ago? Well, “social entrepre-
neurs™ like the 1C1C peopte are doing
the same thing i pinlanthropy. They're reinvigorating, the
entire civic sector of our society, and they're doing it with none
of the tools that people in Lusiness take for granted. In the
process they're transforming the nonprofit world into a place
that attracts the brightest and the best young snen and women,
just as government did in the 1960s, Wall Sueet did in the
1970s, and entreprencurship il in the 1980s.

It scems parlicu\;;rly '.lppropri;\lc for Inc.. which celebrates
entrepreneurship i the business sector, o have undertaken
such a project with an organization that excmplifies entre:
prcm'urship m the phil'.unhr()pic sector.
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A moving experience

TEND 1O BF FAIRLY
Epecople. Not o the
aring the same socks
itsmost of us recognize
i . 0 (ﬁ;\ j'-playﬂ in business,
and we don't like doing anything
that might change our luck for the
worse. | suspect that’s one reason
we find it so hard to relocate i suce
cessful company.

[ relocated my company v [H94
and it was one of the tougphest dect-
sions 1 have ever muade As hap
pcncd, W WEre moving to the e
ner city, as several of the compames
on this year's lnner Criy 100 (see
page 81) have done, but 1 doubir it

would have made much ditference

By Norm Brodsky

ner ol Seventh Avenuce and Thiry-
third Street, and we were happy
there. We'd bheen running our mes
senger and delivery service out of
that location for 10 years, starting
with one small office and growing to
occupy o floors. It was a comfort.
able space with a great view, and our
lease was pood tor another 18
months, at winch point we'd have
Lk no trouble Tenewing So moving,
wWins ot evel ol ll\f' I'.Hl.” soreen
Wt did show up on the rada,
however, were a lot ol problems ata
warehouse we'd boughtn Brook-
fon for o litde tecardsstorage bust-
s we b stred, That DUusiness wdas

l?\\l “n .Hl]lll\l[ T o ndain llll\'l

RELOCATING A BUSINESS can be agonizing, whether
you're moving to the inner city or somewhere else,
but it c2n also do great things for your company

fREuCENSTEIN

Sare (08

PrCiC

i we'd been moving to the subi b
or to another state.

Moving 1s always difficult, espe
cally when you're doing as o mats
ter of choice rather than owt ol ne
cessity. You constantly sec and-guess
y(mrscH' You struggle with memo:
ries, attachments, all the comfort-
able little habits you're goimng Lo
have to change. You have dozens of
fean and anxictes—=some based in
reality and some in superstinon.

But in the end, moving olten
proves (o e agreat thing tor yom
bustness. 1was for mine

I admit that I moge o Less
hacked into the deasion Ow ol

fices were in Manhattan 4 the cot

ness, but s problems were begin-
ning to take up an mordinate
anount of my nme

So 1 sat down (o figare out what
was canstng the plnl)l('lns—~;|ml
o wrevelation, “Boy” T thought.
Uhis s a et bHustniess.” The stor-
AEC COMPAny was growing fast and
getling, very |)|()l'|l;ll)|('. I could see
how 1t mighi someday become the
engine driving the whole train,
‘n'n\i(l('(l we conlkd peton top of it
[t meant, sunong other things,
that B have 1o spend a fot morc
e s the warehouse Inevitably,
the question ‘)4>|)|u'(| into my head:
What would happen o owe just

moved the maan busness there

The answer wits obvious, and it
floored me. We'd save more than
$300,000 a year. including rent, tax-
es, and uulites. At a 30% gross
margin, you'd need $1 million
sales to cover that much averhead
By moving, we'd be getung the
cune benefit without adding a -
ple salesperson.

The next queston wis, Dhid we
need o beamn Manhattan? Certands
not for ot custormers. 1 doubt that
more than three of them Brad visn
cd o oltices i Ph yens We
‘nulmhly have to deave behid
el sites othice and the messenge
part ot the nlu-r;niun, but even attet
deducting those expenses we'd sl
ave annual savings of S2HG.000.
From i huasimess sl;mdpuin\, the
dectsion was i nobrainer.

And yet, when we thought about
i, we kept coming up with reasons
not o move. We'll lose too many eni-
pliryees. ‘The area armund the warehowse
wr 't safe. W won 1 be able to hive the
/n‘u//[:' e need. We'll rum the chensin
of the Iesiness. And on and on.

They weren't real reasons, ol
coutse. They were just feears we
had—which didn’t make them any
less |m\\'('|(n|.

l.isten, most |)C()l)|l' diead the
prosprect of moving. They don’t ke
Change, and they're afrd of the une
known, No matter how mu h they
complain about where they work,
they'lt come up with reasons why a
new place would be worse. And [was
no different. 1 had the same feurs
that other |x-(>p|c have Mowving wis
the Last thing 1 wanted to do.

But 1 also knew that to make the

nght decisions in business you have
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“Inc. Online is my
top choice for small-

business information.”

Paul A. Broni, Mercury Partners Inc

& Access to more than 10 years of Inc arucles
—ndexed and searchable

® Inc. Extra—original business stories
written just for Inc. Online.

m Interacuve Inc 500 area—searchable
dauabase of 16 years of winners.

= FREE software, searchable business data-
base, interactive worksheets. .. and more.

® Minisites—{inance, technology, interna-
tional business, and the Internet.

@ Local-business news for 26 cities! Up-to-
the-minute happenings on the small-
business scenc around the country.

# Web site-building tools—plus a service
for free promotion of your site.

® Need a corrective-action repo
to track operational glitches?
A franchise agreement that works?
The Good Forms area lets you download
casy-lo-use examples of business forms
from actual companies.

@ Check out the Franchise &
Business Opportunity Center,
your resource for evaluating and exploring
exciting select franchise and business
opportunities.

& Inc. Onlines Guide to Doing
Bustness Online helps you figure out
the best way your business can utilize all
the tools of the laternet. From finding em-
ployees via the Web and marketing on the
Internet to outsourcing administrative tasks

WWWw.inc.com

——

0L

THE WEB SITE
¥ l‘l(‘:i \ FOR GROWING

COMPANIES

1o put your emouans to one side. I'm
not saying that you should gnore them,
just that you should handle them sepa-
rately. When you do, morcover, it's im-
portant o make surc you're dealing with
facts.

We didn't know the facts, for exam-
ple, about how safe or unsafe the area in
Brooklyn really was. It was inner-city, but
that didn't mean it was high<rime. The
fact was, we'd been using the warchouse
for two years without any significant
problems. Nevertheless, to allay con-
cems, we decided to install a state-of-the-
art sccurity system on the premises and
operate a van service for cmployecs go-
ing to and from the subway.

We dealt with all of our remaining
fears in similar fashion. Even so 1 kept wa-
vering. It took 10 months to prepare for
the move, and whenever we hit a snag, 1
went back and questioned the decision.
How would customers feel about our
moving 1o a different area code? How
long would it take to train the new em-
ployees? Was 1t really a good idea (o leave
a lucky locaton?

1 don't think 1 became fully commit-
ted o the dedision until we had officially
informed our employees and signed a
contract for the new telephone system,
at a cost of more than $100.000. We
moved about three months later. On my
last day in the old office 1 cried.

What | didn’t see, what none of us
saw, were the benefits that would come
from starung over in a new place.

Mowving has the power to rejuvenatie a
business. 1'm not saying that it always
happens, but when it does, the effect is
amazing. You fecel as though you're
launching the company all over again.
There's 2 whole new level of excitement
and enthusiasm. It's fun in the same way
a start-up is fun. You're lecarning some-
thing every day.

In our case, there were three unex-
pected developments that fueled our re-
juvenation. First, we were forced by the
simple act of moving to do certain things
we pmbably should have done before,
such as upgrading our phone and com-
puter systems. We'd built them picce by
picce over the years, adding an extension
here, a gizmo there. But you can’t move
jury-rigged systems, so we had to decide
what we really wanted. Acquiring the new
systems energized the entire company.

Second. moving forced us to change
old habits, develop new disciplines, and
take a fresh look at various parts of the

bustness. Onee we had some distance
from the messenger sernice, for example,
we realized 1t was taking up too much of
our time and energy and providing very
litde in return. We closed it down.

I also became more disciplined about
seeing Customers. I had to. When we
were in Manhattan, 1 could squecze the
visits into breaks in my schedule. After
the move, 1 had to plan my wisits. The re-
sult was that [ did a much beuer job of
staying in touch with customers.

But the biggest surprise, and the most
important discovery, was that our fears
were completely unfounded. Yes, we lost
people. About 96%, of our stafl decided
not to make the move, and another 10%
left afterward. Those who stayed, how-
ever, were excited about being there, and
the new people we hired brought enthu-
stasm and {resh ideas.

And hiring didn’t become harder, as
we'd feared. It got easier. We were re-
cruiting in an area of relatively high un-
employment and offering above-average
wages. Granted, the location was a nega-
tive for some people, but it was a positve
for others The mnercity emplovees we
hired. morcover, have pr()\'cd to be more
reliable than those we've had in the past,
maybe because they're closer o home.

As for our concerns about safety, they

just disappeared. We run the van only in

bad weather now; otherwise, people pre-
fer 1o walk. Meanwhile, we've yet 1o ex:
perence our first break-in. We had two
at our offices in Manhattan,

Most important, the chemistry of the
business has never been better. We're less
spread out physically than we were be-
fore, and there's a greater sense of being
together, on the same team. The atmo-
sphere s more relaxed. The communica:
tion is faster. We're having mor¢ fun.

And me? I'm having a ball. Maybe i's
a coincidence, but the storage business
ook off shortly after the move, and l've
had a frontrow scat. I've been able to
watch the business grow before my eyes.
There's nothing like it.

I can't believe how lucky this place
has been for me. My only fear is that
someday [ might have to move. &

Norm Brodsky (brodsky I 3@aol.com) isa
veteran entrepreneur whose six bustnesses
include an Inc. 100 company and anInc.
500 company. This column was coau-
thored by Bo Burlingham. Previous Street
Smarts columns are avatlable ondine at
wunw.anc. com/extra/columns/streelsmarts.



THE

INNER

CITY

America’s best-kept secret

Some of the fastest-growing entreprencurtal companies

are where you might least expect to find them.

[he secret

of their success? Location, location, location

$4.3 MILLION INTERNFT-ACCES PROVIDFR. A Sto1-
million (’nmpul('r-ucccsm)l'ic:s manufacturer. An $38.5-
million recruitment company A $24-million food div
tributor. Each of them growing rapidly oves the past
five years. Do they sound like businesses you would ex-
pectto find in this country's inner cities? If nog, tasten
your scat belts. Qur first annual Inner Caty 1004 rank-
ing of America’s fastest-growing privately held mner
iy companics, is full of surpnscs.

The 100 companices that we have identified here, mn
p;u'lncrship with Harvard Business School professon
Michael Porter’s nonprofit Initative for a Compeutve
Inner Cuy (1CIC), have made thets location a true busy-
ness advantage—whether because of proxunity o cus
tomers and supplicrs, the ready availability ot an un-
tapped local labor pool, or the cost advantages of the
real estate. “We started from zero. Our product went
through several evolutions, and the carly years wete

very labor-intensive,” says Y €. Chang, cofounder of

International Powel Devices Tneo,a $26-million
soston hisedd electionies panutacturer, which was e
cently ac qn'nml hy Power-t e Ine., in Camantlo, Calit
“If we had tied to set something up in the suburbs,
where we didn’t have a labor pool o draw from and
where we would have pud high wapes, we would have
been out of husimess long ago -

This inaugural loner City 100 15 not about feel-
poad etforts to revitalize the inner city. It's about
husiness 1eal revenue glnwlh over a fiveyeat p('l’iud,
measured by the same stringent criternia as those
used for our annuad Do, 500 dist. Together with «
team {1om the 1C1C our stall spent more than six
months dennitying candidates and lewming Lirst-
hand about thew strategies, strengths, and weak-
nesses. As aresult, we offer you an exclusive .x'n;ip\'hnl
of some ol the mast creatve cutreprencurs in one ol
the countey’s Teast recognized places to grow @ busi-

ness, the mner ey —_Kearen Iillon, defaly eedilon

MAY 1999

INC

I
1s
K

o

in eiigin AT O

47



BOSTON:
- ICIC founder
- Michacl Porter

SHE INNER CITY

160

window on the new economy

Understanding the CCONOMIC p()u'nliul of the
INNer ciies BY MICHAEL PORTER AND ANNE HABIBY

HE INNER C11Y b0 IS 8 MRS oy BN
understnding the coonomie potentinl
of Americas inner ctes and, as suchy
offers a window on the new LS ccone:
my The Imtative for o Competnve fn
ner Cay (1C1C) has spent the past live
years chronicling the competitive po-

4 wential of mner cites, When we sygneed

1o hecome partners with fre i compil-

g g the fustover tankmy ol mnerany

prowth companies, we expecterd the

o hidings would e anteresting it oven

CwWe W strprsed by the Posidis, The o

d crage annual compornd growth e ol

the companies on the Distoas 1% and
they colleatively « peated LO9 new jobs
Detween PP and 197

The 101G has long championed the
inner ity as apood place 1o do bus
ness because of lour competitive advan
tages of the mner aty, I'he Inner Cay
TOO Shows how Ts promise can be trans
formed from a theon mta a conceete
readity

In the fiest vean more than 200 ap
|)l|¥'4l|||\' Corne l”l\\.|l(l tor nominate
themselves as hophegnowth nner-an
companies R3¢

rner ll/\, W o mean

economically distressed urban areas
sufferimg from unemployment and
poverty. The TCICS rescarch suggests
that inher cities contain about 12% ol
ALULS. tiban households, Inner cities
are uswally distnct from more prosper:
ous central busimess districts and often
surround those areas geographically
We knew belote we compiled the 1o
ner City 100 that there were many buse
Nesses 1 nner Cites—a surprise to
those who assame that little economic
activity cxists there because of those
communites’ well-known problems. For
example. o research with the Boston
Consulting Group (BCG) documented
that Chicago has approximately 15,000
INCECIY COmpanies generating $50 bl
hon o animual revenoes and employing

abont 250000 people. (Continurd)
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In the new_economy,

the available and growing labor force will be in
inner ciues. More than 749 of workforce
growth will come from minority communitcs.

Wlat competitive advantages do
inner aties olfer husiess <2 Our e
earech has reveded loar p incipal ones:
o strategic Jocation at the core of ma-
jor wrbin arcas, highways, and commu-
micaton nodes with potent lognstical ad-
VARLEes:

o an underutilized workforce with high
retention ame tightCoverall national
Fabor market;

e an underserved local market with subr
stanitial prrchasing power that can supr
port many more vetail and service busi-
nesses than it now has;

. nppmlnnilivx‘ for companies to link
up with and [)l()\‘l(l(' outsourcing for
compeiitine clusters (for example,
headth care and ourism) in the region-
Al cconomy.

I'he companics on the Inner Caty
100 List tHustate p;\rm_ul.nly well how
the st three advantages can combine

o Greaie explosive prowth.

Strategic location. The lnner Ciy 100
comprunes overwhelmingly supply oth-
1 busanesses and compete on austomet
cervice 1ather than on prce. These
logistiessavyy, service-imtensive compa-
nies e pl'uximlly to customers and to
tansportation infrastnicture as the key
competitive advantages of their mner-
aty location Put simply, they can get
thewr products ot services to then s
tomens quickly and efficiently.

At i time when justin-tine SEIVICES
ALC @ premiim in the fast-paced ccono
Ny, ner anes Ghould be some ot the
most viluable locations in the competi-
s landscape. Inner aities are the geo-
graphical hubs of their regions. The
comp.ny that tops this year's hist, Pac-
Van Ine., in Indianapolis, could even e
wuedd 10 he at the hub of the nation Ac-
cordimg 10 Induanapolis mavor Stephen
Goldsath, Pac-Van s located withan o
don s dive of 60%, ol the US ma ket

Human resources. Over the past 20
vears much ol lhc_inh prowth m metto
politin ares has been not at the huab
Lt at the \|mkr.~;l|n- subtnhs Howes:
INC

tAY 1999

e, dramatic shift s occurring i the
labor torce. For the past few decades
the most pressing human-resource issue
lacing the U.S. economy has been the
creation of jobs. Over the next 10 yean
the crincal issue will be finding workers.
Growth in the labor supply, projected o
be 1.1% a year by the U.S. Census, will
fall far short of the demand for labor,
which has increased by an annual aver-
age of 2.6% over the past two years.

In the new economy the available
and growing labor force will be ininner
cities. More than 54% of workforce
growth will come from minority commu-
nities, which are heavily concentrated n
aties and inner cties. The challenge for
many companies will be o attract, bain,
and retun that increasingly diverse and
urhan workforee. Some companies have
expernmmented with tansporung urhan
workers to the suburbs, with mixed re-
wilts Ulumatety, the shortage of Libaon
and high cost of commuung will ke
that strategy less and less tenabie,

However, more and more compa-
Hies are moving into mner cites and
beginning 1o contribute to Imhli( «t-
forts in workforce development and
training. Some, like ColorMatrix, an In-
ner City 100 company based in Cleve-
land, have cven wumed down incentives
(imdluding tax henefits) 1o move 1o the
suburbs. ColorMatrix has stayed put b
cause its access to labor is one of its key
compeuuve advantages, and its imner-
city location 1s part of the (nmp;my's
branding. Like the rest of the Inner
City 100, CorlorMatnix is defining new
strateges for training and retaining
workers in a tight labor market.

Underserved local market. The new
U.S. cconomy will be charactenzed by
the ascendance of minorities, and in-
ner-city houscholds specifically, in
Hnportant new roles as both workerns
and consumers OQur research with
BCG shows that inner=aty residents an-
At Teast $85 billion,
79 of 4l LS el spending,

nually contribute
Ol

More than 25% of that demand s not

being met by neighborhood retailers
Fulfilling the |>()lt'|\li;|| ol mner anes
will require that we address the many dis
advantages those COMMUNINCS POSC as
business locations But s nnportant 1o
distingish between perception and real-
1y.
p(:lilivt' disadvantages neganuve percefr

The Inner City T CEOs cite as com-

tions aboul thar u('lghhnrh(m(ls—
especially in regrard Lo crime—far more
often than they aite actual crimie cates ov
an inadequate labor pool. The Inncr
City 100 should shed new light on the
reality of those neyghborhoods.

The Inner Gity 100 demonstrates that
the real opportunity to create self-sus-
taining income and wealth for inner<ity
residents is ultimately through the pni-
vate sector. 10 just 100 inner-city compi-
nies created 4,695 jobs hetween 149493
and 1997, think of what a concerted el-
fort o foster cnln:prcncur‘ship in innet
aties could mean. Such a push could
have a mmajor impact on national eco-
nomic development by bringing more
of owr cinzens into the market ¢conom..

Fargely Ahandoned during the e of
industrial restructuring, the inner Aty s
now a frontier of busiess gr()wlh and
cnll(:pl'(:ln:lll\'hip. The Inner City 100
COMPANIes ATe growing rapidly becase
theyhe creating the pr()(lucl.\ and ser-
wces that meet the needs of new markets
and are tapping the new Libor forces.

Sustunable cconomic development
in inner ates will come from building,
on the base of existing companics that
are the front-runners in the new econo-
my. Their potential, combined with
tight Tabor markets, a growing supply of
capital, and the renaissance of many ack

jacent downtown arcas, has created an

ceonomic environment that this coun-
wy s drcamed about for decades

For further information, pl(:‘.m- visit
the 1C1Cs Weby site at WWW.CIC.OTE. 8

Michael I Porter ws the C. Rdandd
Chrstenn Professor of Bresiness Adminis-

tratum at Harvard Busousy Schaond, a lead-
g antlumty on nnn/x'liuw sredeyny, and the
Jmaneder of the Inttialne Jin a Cannpelativw -
ner Caty Anne Halilry v the 1C1C dunveton

of wsecrrh, straleyy, andd conmmunicadions

Inc

ONLINE

Read ~1he [t of the Utlan
Lntwgenens, = Alscherd Penien s

meml/nrukm;_: artulr, ;
TR uu_unn/nmr/mn\‘I'/ |‘



EMBARGO Beirng There

Cofounders: Michael Shaughnessy,
1 1 14 president {pctured below), and Jot
DO NOT RELEASE Hm”:h{: CEOL and John

Company: ColorMatrix Corp , #37
Location: Cleveland

T H E | N N E R c I T Y Business: Manufactures iquid color

for plastic products

Reasons for locating in the
inner city: Proximity to supphers,
labor, public transportation, and ware
housing facilities is important. But, says
Shaughnessy, “the thing that's really kept
s here 1s our close connection vath the
revitazation of the city.” In 1998, Labor
Secretary Alexis Herman wisited Color:

'he first an nua_l ranking of Matrix and held a press conference on
. . weltaretowork programs. “She invited us
t‘he faste.st-gromng,- pnvately h(’,ld {o attend a lunch with her at the National
inner<ity companies in America Press Club in Washington, D.C " says

Shaughnessy. “For us, the weliareto-
wark program (s good, cheap branding )

ROWTH Key inner-city disadvantage: “The
93-1997 buidings m Cleveland's nner city, for the

1997
NO. OF 1991 19931997  ANNUAL
COMPANY EMPLOYEES  REVENUES (% INCREASE)  (CAC)1

SALES CROWTH COM}O:UND

1 Pac-Van Indianapolis. IN 55 $9.154.377 19.265% 273% moat part, were built in the 1920s and
Leases & selts modular offices & storage units 30" says Shaughnessy. “They werent
2 Shore.Net Lynn, MA 56 A 255845 8712 206 dewipned for today's industries. We're
Provides Internet-access & Web-hosting sves : shways adapting the business 10 fit the
3 Roundhouse Compton, CA 61 11.429 698 5 425 173 | ructure rather than designing, the buld
Sells compact-disc organizers & insutated coolers \\ i around our business )
4 Tucker Technology Oakiand, CA 84 2,464,129 3330 142 [

Quote: “We dont do welfaretownrk for
fhe tax credits,” says Shaughnessy
“Ihere are some available, but the red

i 1ape makes it more trouble than s

Installs & engineers telecommunications & 11 sysls

5 Construct Two Group Orando, FL 27 7,041,331 2,964 135 ~
Provides construction-mgmt. sves

6 Thermagon Cleveland, OH 24 4,933,227 2,662 129 \ worth. Plus, the image that tax credits
Mirs. thermal-conductive matenals ko electronics I :
‘ project to the employees ts that Color-
7 P ’. Printing San Diego. A L 18 2,734,997 1,363 96 \ Matrix is getting a cred for tanted mer:
Hpnnting & drgfal-duphicating svcs \ chandise. When we hire people from wel
8 L?G £ Paso, TX 13 4,064,345 1,109 86 fare, we want them to come here and be
b & svcs. compuers & netveorts ‘ on equal footing with thewr coworkers.”
9 Envios, R.D./Pronto Envios New Yok NY 39 6,059,320 1,060 85 __Mike Hofman
Provides money-transfer svcs
10 YMLA Los Angeles, CA 70 20,315,299 1,021 83 ‘
Mirs. apparel :
11 NuStyle Development Omaha, NE 27 8,532,463 1,008 82
Develops historical bidgs. into apadtments & offices
12 Plitt Chicago, IL 55 16,424,706 997 82
Wholesales seafood
13 Historic Restoration New Orieans, LA 418 55334400 970 8l
Develops & manages inner-City real estate 2
14 Armory Revival Providence. RI 23 6,695,274 883 17 :
Rehabildates & restores real estate & builds new housing :
15 Impulse Group Minneapoiss. MN 22 3,178,554 786 73 2

R

Designs, builds, & installs audw & video systs

£
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139 SALES CROWTH COMPOUND
NO.OF 1997 19931997 ANNUAL GROWTH
EMPLOYEES RIVENUES  (INCREASE)  (CRC)1993-1997

16 Integrity Distribution Buffalo, NY 16 $3,417,846 766%

72%
Sells office prods.
17 Hamel Group Oakland, CA 13 8,537,784 721 69
Provides recruitment & human-resources markebing sves.
18 iQuantic San Francisco, CA 24 4,791,958 712 69
Provides human-resources consulting sves.
19 Staff Solutions Detiot, M 22 5,076,931 683 67
CEO Pedram Fararooy Provides temporary general-labor swes
Company: ABB Labels, #92 20 Give Something Back Oakiand, CA 47 7547,024 626 64
Location: Los Angeles Selis office supplies & fumiture & provides pnnting sves
Business: Manutactures tabels 21 SouthStar Steel Chariotte, NC 70 79387060 602 63
and tags imports & markets stainless-steel bars
L 22 Contract Furnishings Kansas City, MO 18 4,234,674 561 60
Reasons for locating In Markets office fumniture & mirs. custom wood fumiure
the inner city: ABB's location near 23 Goode Trash Removal Hyattsvile, MO 60 3503816 454 53

downtown LA gives Fararooy a rela-

tively short commute of 30 to 40 min 24 H.B. Meats Dallas, T 25 4,865,358 442 53
utes, and also means easy access to Wholesales meat

suppliers, customers, and labor. To hus

Provides waste-mgmt | trash-hauling, & recychng sves

_ 25 Belkin Components Compton. CA 381 100,834,048 400 50

surprise, ABB's innerity location gener ! Mir, computer accessones & power protection prods

ated some walkn business from 26 Complete Personnel Management Civeland, O 19 14,337,848 384 48

manufacturers in LA's garment district. Provides statfing & employee-mgmt sves

Overall, Fararooy says. such traffic | 27 Berryman Enterprises Oklatioma City. O 40 9,162,830 352 46

accounts for 5% to 10% of his business | Frovides general Contracting, sves

“When we started, people would walk i 28 Giroux Glass Los Angeles. CA 100 12679981 337 45
“and ask, ‘Are you doing these kinds of Provides constructhion subcontracting sves.

labels—fabric labels” Even though that 29 New World Security Associates trton MA - 160 5,185,590 335 44

was not what we did, eventually we real Prowides security guard sves

ized there were no marketing COsts, 50 30 Lori Bonn Jeweiry Oakiand, CA 10 1301022 326 44

we expanded our product line.” Designs sterling-sitver jewelry

31 Interface Data Systems Phoenix, A/ 163 10,056,491 325 44
Destgns & mirs. electronic-interface devicer,

Key inner-city disadvantage: In
downtown Los Angeles, Fararooy estr
mates, his tax bill is about 5% higher
than it would be in the surrounding sub
urbs. “There are other citries 10 or 15
minutes away from here that are
actually business oriented,” he says.

32 K.F. Express Columbus, OH 25 1,578,944 313 43
Transports lime-sensitive freight

33 Archives Management waterbury. C1 23 1,748,228 310 42

Provides record-mgmt & storage sves

34 Crystal Window & Door Systems flushing, NY 150 19,837,277 296 41
Mirs aluminum & vinyl windows & doors

Quote: “Our sales would be 20% to
30% lower elsewhere,” fararooy says.
“Lots of customers call up and say,
‘Can you have this by Tuesday” and the
only way we can do that is by having
quick access to supphers and delivery.”

—Enuly Barker

35 Roses Southwest Papers Albuqueique. NM 110 23,511,000 292 41
Mirs. paper prods. using recycled materials

36 Page After Page Washington. OC 11 1,021,270 260 38
Sells & maintains computer, panter, & photocopier prods

37 ColorMatrix Cleveland. OH 129 34,089,149 245 36

Mirs. iquid cotor concentrates for thermoplastic wdustry

38 City Theatrical Bronx, NY 15 1,391,669 237 35

Mirs. lighting accessones for entertainment industry

annid

39 S & S Promotions Okiahoma City, OK 30 2.983 313 237 35

Prnts retail signs

40 Intech Construction Philadelptva, PA 41 84,019,409 234 35
Provides general-contracting svcs.

ERS T T L
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. ) 159 © SMESCROWT  COMPOUND
L . NO.F - 1997 18939997 ANNUALGROWTH
. OUPLOES  ROVENES  (AINGREASE)  (CAG)1993-1997 .

41 FBG Services Omaha, NE 1,700  $44,639,112 218% 34%
Provdes janitorial & facility-mgmt. svcs.

4?2 Tire Group International Miam: L 4?2 33316834 200 32 !
whaolesates & exports tires & rubbes-related prxd, ;

43 Building Products Plus South Houst . TX 12 3,972,146 195 -1 ‘
Suppties & consufts on speciatty wood prods ‘

44 Interlink Group Denver, CO 142 12.936.757 18/ 30 §

Provides information-systs. consulting sves

45 Fischer Group Loutsville, KY 20 3,788,104 191 29
Develops single- & multitamdy attordable hoxrsing

46 Color Reflections Ptuladeiphia, PA 46 4,835,965 WA 29
Provides digital & traditional photographic & panting sves

i
47 Steeltech Manufacturing Miwaukec, Wi 215 40,485513 174 29 |
Fabncates & coats metal E
48 Advanced Electronics Boston, MA 295 36,845 303 173 29 !
Does contract electroncs manufactunng
49 Quality Laser Services Buttaio, NY 16 1,363,157 168 28 E
Rermfrs., distr., & svcs. kaser-printer cartndges i
50 Ullman Electric Clevetand, OH 65 616108 6y o
Provides electncal-contracting svis
51 Arizona Office Equipment & Supply Praenn 270 64 4 79500/ 161 27
Sells & svcs. imaging equip
52 Jen-Cyn Enterprises Canden, NI H1 [0 ba [l
(st galvaruzed sheet steel
53 Automotive Technologies indanarolr, 1N 28 15179062 160 2
Remirs. disc-brake calipers
54 Stagecoach Cartage & Distribution {1 #ua 1 220 ledai st i o
Provides regienal trucking & warehousing svis
55 E. Morris Communications Chicago. Il 20 2106175 156 21
Provides advertising, pubhc relations, & promotional v
56 International Power Devices Gouion. MA 324 29547038 154 26
Mirs. electronc power converters
57 Girard's Fine Foods Los Angeles, CA 49 16,331,614 152 26
Mirs salad dressings & other condiments
58 Shawmut Design and Construction Rostea wr 160 101,813,455 147 b
Prosdes construction mpmt & general coatracting: <5
59 Hopkins & Hopkins Milwaukee, w1 18 2,170,384 150 26
Provides general construction sves.
60 Best Care Minneapolis, MH 115 LREOLT 149 o
Prowndes home-health-care sws
61 Boulevard Brewing Kansas Cty, MO 31 3,876,499 139 24
Brews beer
62 Tracey/Soltrace fniadetpina, FA 28 1,395,315 139 24

Mirs. & sells custom office turnture

63 Diaz Foods Atama, GA 85 23,524,372 138 24
Mirs & disty Hispanic foods

64 Load King Manufacturing Jscrsoavitie i 309 34 K94 658 138 24
Mirs foord service & waste-nandhing equi:

65 Alegre Construction Speclalists Hotyo MA 60 1 655,395 133 24
Provides general-contracting sves.

*Retoc ated 1o Tempe. AL o of 1,99

CEO: Rene Diaz

Company: Diaz Wholesale &
Manutactuning (dba Oz Fands) #:1
Location: Atlanta

Business: Manutactures and distnb
utes Hispanic foods

Reasons for locating in the
inner city: Diaz knows the area ity
mately” he grew up n midtown Atlanta,
where his father and grandiather owned
five procery stores His father, Julio Oz
founded the busness, wAuch nade o prad
ol it ansdion from retater 1o manutactun
v dnbuton when Reng at T8, bipan
Do pices froon Blonda and pottiag o
foeler t area stores and restaursnts

The Commipaiy s 12 minates teors e g
port Doz often unes hat advantage 1o
ke deals with Mesacan mandtocturer
dunng ther stopovers “Tean pet there
Between the e they acrve ot s pate
and the e they're imished vath bagRap®

Clon,” he says.

Key inner-city disadvantage:
“There's not really a pool of people n the
moen ity to hre,” Diaz says. “We're often
fookinyt Tor Spanish speakers, and alot
of the Latno population fves m Noreross
lome 40 miles awayl. (s ddlicuft draw
g penple m, because of the by com
mute and the trafhe.” Of Diazs 29 salew
prople, alt but 3 know Spanish “We wanl
thee opetator 10 know Spanish and funnel
customers mmmediately, nntead of
hawving the callers hold tor the next aval

able Spanish speaker”

Quote: “My dact . the best salesman
wee have,” Diag says. “He sold his store.
and now he leads us i sales fna year
he put 70,000 mides on he new Lincoln
Nevipator ™ I Mocharn
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CEO: Carol Ann Clements
Company: JenCyn Enterprises, #52
Location: Camden, N.J.
Business: Distrbutes galvamzed
sheet steel

Reasons for locating in
the inner city: "from a distribution

standpont, Camden is perfect,” says

Clerments. JenCyn's seven trucks can

make delveries from western Penrn

sylvania to Batuimore, all in one-day runs.

Plus, U's close to the pier (where im

ported steehrs unloaded).

Key inner-city disadvantages:
“We need additonal warehousing space.”
Clements says. "Tve tried working with

the city and county, and they don't

budge. Right now we're on two sides of

the street, and we want the space on the
corner, which has been in foreclosure for
years. Based on the jobs we provide and
the strength of the company, you'd think

they'd help. The political wheel keeps
turning, and nothing gets done.”

Quote: “Camden is very successful in
petting government grants because t's
poor,” Clements says. “but they go to
nonprofits, which are great, but they're
not committed to sustanable growth,
which | say 1s creating jobs, not gving

handouts.”

B4
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sagTiil Il

66 Gateway Security Newark, NJ 400
Provides security SvCs.

67 CB Richard Ellis—Memphis Memphis, IN 96

Prowvides leasing, brokerage, & construction-mgmt. sves.

68 Architectural Design Group Oklahoma City, OK 30
Provides architectural, planning, & internior-design svcs.

69 Funk and Co. El Paso, TX 141
Prowvides mechanical & electncal contracting sves.

70 Hereford House Kansas City, MO 200
Operates steak restaurant

71 Trendex St. Paul, MN 48

Mirs. & disti. presentation matenals

72 Eutectic Engineering Detroit, Mi 107
Mirs. precision investment castings

73 Talan Products Cleveiand, OH 44
Provides contract manutacturing & metal stamping

74 P. Flanigan & Sons Baitimore, MD 236
Builds highways & mirs. asphalt

75 Waterworks Columbus, OH 63
Provides plumbing & dran-cleamng, svey

76 American Echo Kansas City, MO 15
Mitrs. & sells equip. used for cardiac ultrasouikds

77 Fitigues Chicago. IL 100
Designs. mirs., & sells apparel

78 Gene's Plating Works Los Angeles, CA 280
{ectroplates alunuinum & steel wheels

79 Tom Cat Bakery Long island City, NY 95
Bakes artisan bread for wholesale

80 American Christmas Decorations Bronx, NY 25
Designs & instalts commercial Christmas decorations

81 A-1 Fire Equipment Miam, Fl 20
Provides fire & safety sves. & prods

82 Adtec Electroplating Lawrence, MA 80
Performs electroplating svecs.

83 Uniglobe Keystone Travel Miwaukee, Wi 12
Operates travel agency

84 Office Plus Las Vegas. NV 41
Sells office supplies, furniture, & machines

85 Phoenix Hotel/Backflip San Francisco, CA 40
Operates hotel & restaurant

86 EHOB Indianapolis, IN 77

Mirs. & seits prods. for treating pressure ukcers

87 Shapco Printing Minneapolrs, MN 100

Provides commercial prnting sves

88 Star Hardware Hartiord, CT 18
Selts hardware & bidg. supplies & provides contracting sves.

89 Stop Shop Save Food Markets Baltimore. MD 483
Retails grocenes

90 Dock's Great Fish Chicago, It 147
Operates seafood-restaurant chain

NO.OF
EMPLOYEES

1997
REVENUES

$11,235,942

3,769,079

2,545,200

20,326,535

9,326,448

5,249,023

7,873,980

8,198,474

43,573,919

4,170,000

2,599,908

21,339,929

16,769,726

4,852,616

1,465,265

1,563,683

7,355,791

4,962,529

6,080,567

2,270,377

7,311,930

15,404,357

2,131,067

53,491,347

12,028,173

SALES CROWTH
1993-1997
(% INCREASE)

133%

128

127

127

127

123

121

121

121

121

119

116

116

114

113

113

110

104

96

95

COMPOUND
ANNUAL GROWTH
(CAG) 19931997

23%
23
23
23
23
23
23
22

22

22
22
22
21
21
21
21
21
20

19
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Cofounders: (from left) Alan, Robert,
and Joel Shapiro

Company: Shapco Pnnting Inc., #87
Location: Minneapolis

Business: Does commercial printing

Reasons for locating in

the inner city: “When we started out,
23 years ago, we were simply looking for
a place that was cheap,” says Joel
Shapiro. Shapco rented its first site for
$150 a month. These days Shapco is
five blocks away in a former carpet ware-
house, bought for $440,000 and fixed
up for another $200,000. Shapco’s cen
tral locaton puts it within easy striking
distance of its customers, 80% of whom
are based in the Twin Cties metropoltan
area. “That proximity is especially impor-
tant for high-end color-printing work,
since clients often need to come to the
plant for press checks,” Joel says.

Key inner-city disadvantage: Be-
cause printers at Shapco work overnight,
there have been some security problems.
“The only issue we have is that transients
will break into a car ff they see anything
left out, so we have security from sun-
down to sunrise,” Joel says. Hiring a
guard to watch the parking lot six nights
a week costs Shapco 552,000 a year.

Quuote: “There isn't 3 kot of cnme around
here,” says Joel. “The stuff that happens
15 50 petty. But the perception is worse
than the realty. We've actuatty Jost some
busmness that way. There are people that
have no desire to come down to this area
at night, for example.” —£. B

Inc.

ONLINE

Delve into the data on
the Inner Caty 1K) at
wuno inc.com/wwue/muin Y9
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1997 SALES CROWTH COMPOUND
NO. OF 1997 1993-1997  ANNUAL CROWTH
COMPANY EMPLOYELS REVENUES (A INCREASE)  (CAG)1993-1997
91 Warehouse One Kansas City MO ©¥ _ 49 $5,435,233 . g
) -Buys.sdts.b'ada,mts,&quauskwequlp L .
92 ABB Labels Los Angeles, CA 35 2,713,246 89 17
Mtrs. labels & tags
93 Dymmdm‘tunmne.NQ 2o 10 2,904,583 88 17
Prwidamll-sendcaadvemslm "»/n.-'l:--. )
94 Badders Garage San Antonio, TX ' 13 1,126,056 83 : 16
Repairs trucks & automobiles
95 Spectrum Imaging Systems El Paso, TX. T 39 5,208,776 82 . - 16
Sells & sves. dﬁoe systs
96 Neil Kelly Portiand, OR 128 11,796,168 81 16
Designs & remodels homes & intenors
97 Levtran Enterprises Hadower, MD 300 22,263,974 8l 16
Raziburban!ashlmapparel‘&_‘botm." _ ]
98 Commercial Kitchen Repair San Antonio, X 58 5,564,566 81 16
Repairs commercial-kitchen equip. & retails parts
99 Even Cut Abrasive Cleveland. OH 120 8,234,916 74 15
Mfrs. abrastve speciaity prods.
100 Leasa Industries Miami, FL 5 3,466,072 72 15

Produces toty, fresh vegetables, & oriental specialty pruds.

Methodology: Finding the Inner City 100

Basic Qualification Criteria

To qu;llil'y for the Inner City 100, 4

company had to—

» be an independent, for-profit corpara-
uon, p;u(ncrship_ or pl'()l)l'l(‘[()l\'hil:
(not a subsidiary or division)

« have 51% or more of its physical oper-
alions in inner-City areas

« have 10 or more employees i 1997

« have a five-year operating sales history
that included at least six months of
sales revenues in 1993, an increase i
1997 sales over 1996 sales, and sales ol
at least $1 million in 1997

Apphcants were required to submit
the first three pages of thei signed tax

1993, 1996, and 1997, o1

financial statements (audits or reviews)

forms for

prepared by an outside auditor or ac-
countant The documentation had o
reflect the same method of accounting
for all three years. Apphlications were
subject to a strict due-diligence process,
including a complete review of all finan-
cial materials by the Initative for a Com-
petutive Inner City's pro bono consul-
tant. PricewaterhouseCoopers At the

recommendation of PWC, the revenue

numbers were annuahized for all compa

nies that had ess than a ull year of sales

in 1993, Companmes were then asked o

complete an extensive survey and
phoncmternview.

Central business distiicts were excluded
trom the definmnon of an inner<ity loca
tion. To ensure that the businesses were
located in inner cities, the 1C1C under-
ook rigorous
ing mapping

pany. Ehgible

demograplne analysis us-
software for cach com-
companies were located
in zip codes and census-block track
groups with the following benchmarks:
1 median houschold income that was
909 lower than that of the local metro-
politan statstical area and a poverty rate
that was H0% higher than that of the
MSA. Additonally, site visits ware con-
ducted by the 1IC, Ine.
and 1CIC partners to a majority of the

stall members,

wop 120 candidares.

—Raisa Launence, manager, Inner

Caty 100, and vice-president, 101C

Speaal thanks to Kob Devaney, [ Daws,
Anne Halnly, Amelia Alherghin, Rochel
Careenblatt, Seth Hanlon, Bill [amb, Anthony
Boretlh, Flyse Fredman, Naymal Kehn, and the
enttre [CHC staff. as well as the I'meawaterhouse
Conprers team of Micka Dnseoll, Jammue Pittman,
and Jiy Mattir

.
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THE ICIC — INC. MAGAZINE INNER CITY 100:
: AMERICA’S BEST-KEPT SECRET

Inner CityEIOO Companies Responsible for Close to 5,000 New Jobs

BOSTON, Apsil 22, 1999... Today, the Initiative for a Compentive Inner City (ICIC) and
Inc. magazine announced the inaugural Inner Ciry 100 list. The ICIC - Inc. Magazine
Inner City 100 is the first national listing fearuring 100 of the fastest growing businesses
based in core urban areas in the United States. Harvard Business School Professor Michael
E. Porter, Founder, Chairman and CEQ of ICIC and George Gendron, Editor-in-Chief of

- P
':’;i ﬁi Inc. magazine made the announcement at the Inner City 100 Awards Dinner, a gala cvent
iﬁz mms  aimed at focusing attention on inner-city business opportunities. Over 100 inner-city
| 1]

entrepreneurs and 600 national business and community leaders attended the event, which
raised over $1 million to further ICIC’s work to promote business development i1 inner
cities across the country.

“The Inner City 100 entrepreneurs demonstrate that the inner city ofters a compelling
opportuaity to build and grow businesses. Through creativity and innovation, the Inner
City 100 are mceting the demands of new markers, tapping new labor forces, and becoming
front-runners in the new cconomy,” stated Porter. “We hope this inaugural Inner City 100
list will prove to be a milestone in raising national awareness of the tremendous potential for
business development in Amerca’s inner cties, and in moving from assigning blame for the
difficulties in our urban areas to celebrating success.”

With average 1997 sales of $14 million, average five-year growth rate of 700%, average
annual compound rate 44% and creation of close to 5,000 new jobs, the Inner City 100
companics are impressive. The companies showease the growiag dynamism of inner-ciry
economies and the new frontier of entrepreneurship in core urban areas.

- ImMmore -~

727 Atlantic Avenua Suite 600 Boston, Massachusetts 02111
phone: 617.292.2363 fax: 617.292.2380 web: www_icle.org
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100 companies as a look into the furure of the American economy;, a new force for economic
and policy change, and a group of companies that the rest of American business should and
will be keenly interested in” stated Gendron. “This list shows that the inner city is not only a
viable, but also a compelling and attractive place to build a company.

Vice Presidenr Al Gore stated, “I want o applaud the creation of the pathbreaking Jrner
City 100 national ranking. The success of each of the companies on the list underscores the
tremendous opportunities thar exgst for the private sector in our country’s urban
communities. Over time, the Inner Ciry 100 will help tell the story of our progress as a
nation in rebuilding the economies of ouy Inoer-cives.”

When asked to list the competitive advantages for operatng in the inner cIty, 63% of Inner
City 100 CEOs responded thar the proximity to customers was a main advantage, 43%
responded availability of labor and 40% mentioned transpormation. Additionally, 85% of the
companies plan on expanding operations in the nexr three years, and 95% would not
consider moving out of the inner city.

-~ more -

—_—
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The Inner City 100 companies are ranked according to their compound rate of revenue
growth over the past five years. To qualify for the list, businesses must be independent,
privately held, for-profit corporations, parmerships or proprietorships (not subsidiares or
drvisions) that have:

1. 51% or more of their physical operations in mner-city areas (Inner cites are
defined as core urban areas that currently have household income and
employment Jevels that are lower than their surroundmg metropolitan areas.)

2. Sales of at least $1 million in 1997

3. A five year operating history that includes an increase in 1997 sales over 1996
sales

4. 10 or more employees

The Imner Ciry 100 companies were honored at the inaugural Inner-Ciry Entrepreneurship
Dunner with the top three companies receiving special acknowledgement. Over 700 national
business, government and community leaders commited to INNer-city  economic
development attended the dinner,

#H#A

Attached complete ypner City 100

Iniriarice for a Competirize brmer Ciry
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The Inner-City 100 by Rank

—_—

Rank ___Company Location CEO

1 Pac-Van Indianapolis, IN Brent S. Claymon

2 ShoreNet Lynn, MA Lowell Gray

3 Roundhouse Compton, CA Howard Sherman

4 Tucker Technology Oakland, CA Frank Tucker

5 Construct Two Group Orlando, FL Derrick D. Wallace

6 Thermagon Clevcland, OH Carol A. Latham

7 Baja Printing San Diego, CA Ruben Sanchez, Jr.

8 TCG El Paso, TX Olga "Cockie" Mapnla

9 Envios, R.D./Pronto Envios New York, NY Rodger Zepka

10 YML.A, Los Angcles, CA Larry Block

11 NuStyle Devcdopment Omaha, NE Todd Heistand & Tammy Barrett

12 Phtt Chicago, IL Sean O'Scannlam

13 Histonc Restoration New Orleans, LA Pres Kabacoff

14 Armory Revival Providence, RI Robert E. Dupré, Jr.

15 Impulse Group Minneapolis, MN Katharine Narton & Robert
Oswood

16 Inregrity Distibution Buffalo, NY Peter Hammerl

17 Hamel Group Oakland, CA Pam Hamel

18 iQuantic San Franasco, CA Mack H. Edwards

19 Staff Solutions Detrort, MI Marilyn Malin

20 Give Something Back Oakland, CA Sean Marx & Michael Hannigan

21 SouthStar Steel Charlotte, NC Klaus Becker

22 Contract Fumishings Kansas City, MO Steve Stroade

23 Goode Ttash Removal Hyattsville, MD Willie K. Goode

24 H.B. Mcats Dallas, TX J. Aron Fogiel

25 Belkin Components Compton, CA Chet Pipkin

26 Complete Personnel Mgmt. Cleveland, OH Jay Lucarelli

27 Berryman Eatetprses Oklahoma City, OK Michacl J. Berryman

28 Giroux Glass Los Angeles, CA Anne-Merelie Murrell

29 Necw World Security Assodates Boston, MA Cassie H. Farmer & Roberta
Adams

30 Lond Bonn Jewelry Oazkland, CA Lor Bonn Gallagher

31 Interface Data Systems Phoenix, AZ Mahasen Samaravijaya

32 K F. Express Columbus, OH Kevin J. Flaherty

33 Archives Management Waterbury, CT A.J. Wasserstein

34 Crystal Window & Door Systs. Flushing, NY Thomas Chen

35 Roses Southwest Papers Albuquerque, NM Robert E. Espat

36 Page After Page Business Systs. Washington, DC James V. Page, Jr.

37 ColorMatrix Cleveland, OH John C. Haugh

38 City Theatrdcal Bronx, NY Gary Fails

39 S & S Promotions Oklahoma City, OK Stcphen Saak

40 Intech Construction Philadelphia, PA Craig J. Sabatino & William
Schwartz

41 FBG Setvices Omaha, NE Wayne Simmonds

42 Tire Group International Miami, FL. Antonio R. Gonzalez

43 Building Producrts Plus South Houston, TX William Plant

44 Interlink Group Denvet, CO Mary Pat Link

45 Fischer Group Louisville, KY Fred A. Fischer, PE.

46 Color Reflections Philadelphia, PA Edc Berger

727 Atlantic Avenue Suite 600 Boston, Massachuserts 02111
phone: 617.292.2363 fax: 617.292.2380 web: www.icic.org
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47
48
49
50

51
52
53
54
55
56
57
58
59

60
61
62
63

65
66
67
68
69
70
71
72
73
74
75
76

78
79
80
81
82
83
84
85
86
87
88
89
90
91
92

93
94
95
96
97
98
99
100

Steeltech Manufacturing
Advanced Electronics

Quality Laser Services
Ullman Flectric

Anzona Office Equip. & Supply

Jea-Cyn Enterprises
Automotive TCChﬂOlogie.s
Stagecoach Cartage & Distrib.
E. Morris Commmunications
InwnmdomﬂPOWErDeﬁmx
Girard’s Fine Foods

Milwaukee, W1
Boston, MA
Buffalo, NY

Ceveland, OH
Phoenix, AZ
Camden, N
Indianapolis, IN
El Paso, TX
Chicago, IL
Boswn, MA

Los Angeles, CA

Shawmur Design & Construction Boston, MA

Hopkins & Hopldns

Beﬂﬂ:uc

Boulevard Brewing
Tracey/Soltrace

Diaz Foods

Load King Manufacturng
Alegre Construction Specialists
Gateway Security

CB Richard Ellis - Merphis
Architectural Design Group
Fuﬂkadebnqmny
Hereford House

Trendex

Ewutectic Engineering
Ththnthm

P. Flanigan & Sons
Waterworks

American Echo

Fitigues

Genpe's Plating Works
TbnlChEBahny

American Christmas Decoratons

A-1 Fire Equipment

Adrec Electroplating
Uniglobe Keystane Travel
Office Phis

Phoenix Hotel/Backflip Rest.
EHOB

Shapco Prinung

Star Hardware

Stop Shop Save Food Markers
Dock's Great Fish
Warehouse One

ABB Labels

Sterrett Dymond Stewart
Badders Gamge

Spectrum Imaging Systems
hkﬂKgﬂy

Levtran Enterprises
Commercial Kitchen Repair
Even Gur Abrasjve

Leasa Industries

Milwaukee, W1

Minneapolis, MIN
Kansas Gty, MO
Philadelphia, PA
Atlanta, GA
Jadsonville, FL
Boston, MA
Newark, NJ
Memphis, TN

Oklahorma Gy, OK

El Paso, TX
Kansas Giry, MO
St. Paul, MN
Deuoir, MI
Qeveland, OH
Baltimore, MD
Columbus, OH
Kamms(quhmg
(]:licago, IL

Los Angeles, CA

Long Island Gry, NY

Bronx, NY
Miamu, FL
Lawrence, MA
Milwaukee, W]
Las Vegas, NV
San Francisco, CA
Indianapolis, TN
Mnncapolis, MN
Harford, CT
Bahhnothﬂ)
Chicago, IL
Kansas Gry, MO
LDS[MQ&&S’(]\

Charlorte, NC
San Amtonio, TX
ElPaso, TX
Pordand, OR
Hapover, MD
San Amonio, TX
Qeveland, OH
Miarmi, FL

Charles L. Wallace

Stanley K. Chao
Gary]. Skalyo

Ronald Ullman

Jim Whitehead

Carol Ann Qements
Jﬁnhﬁuﬂﬂhmmen

Scoa McLaughlin

Eugene Mortis

YC

William J. Perry & Jack Tucey
Jim Ansara

Qaude Hopkins & Floyd
Hopkins, Jr.

Nazneen Khartoon

John McDonald

James Tnchnmberg

René M. Diax
Chades().Cbupp

Edgar R Gonon

Louis Dell'E o

Earl Blankenship
Tbn1“ﬁkon
CHOﬁaJ_Funk

Rod Anderson

Jeff Polacek
(]MKESE.BmH
Swvepepﬁn
PEHIJ;th%pnIH
Thonrﬁ:&hvens

Martin Smoler

Steven & Andrea Rosenstein
I‘hrryw_ I_evy
PknleHMSSSCanhme il
Fred Schwam

Ear Speigel & Randy Meland
Ercole Siden

Art Stnith

Trace Marrs

Chip Conley

James G. Spahn, MD.
Joel, Alan, & Robert Shapiro
Hitesh “Max™ Kothag
Henry T. Baines, Sr.
Dennis Roberson

Mary Lou Jacoby

Pedram Fararcoy & Alberr
Khoshbin

Theckla Sterrer

Brad A. Badders

Marcelo Plesant

Thomas Kelly

Rick Levin
Bﬂ!ﬂCCbhunn
Art Ellison

L. George Yap
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Inner City 100 Almanac

Inper City 100 by Industry
Business products/services: 24%
Construction products/services: 20%
Consumer goods: 18%

Hi-Tech products/services: 12%
Real Estate:6%
Accomodations/Food: 4%
Professional, Science Services: 4%
Transportation:4%

Other: 8%

Inner City 100 by Sectors:
Service: 44%
Manufacturing: 35%

Retaill Trade: 11%
Distdb/Wholesale10%

The Compauies:

Average five-year prowth rate: 700%

Average Compound Annual Growth Rate: 44%

Average 1997 Sales: $13,868,970

Median 1997 Sales: $6,080,567

Collectve 1997 Sales: $1,386,897,014

Average number of employees: 105

Median number of employees: 52

Collective 1997 Jobs: 10,485

Collective Number of Jobs Generated in the Past Five Years: 4,695
Number of Companies with more than $30 million ia revenue: 13
Average Age of Companies: 22

THE TOP COMPETITIVE ADVANTAGES:
(as cited most frequently by CEOs)

1. Proximity to customers

2. Low Land Costs

3. Available Labor

THE TOP COMPETITIVE DISADVANTAGES:
(as ated most frequently by CEOs)

1. Perception of crime

2. Negative perception of Inner City

3. Lack of space to expand

727 Atlantic Avanue Suite 600 Boston, Massachusetts 02111
phone: 617.292.2363 fax: 617.292.23980 web- www.icic.org



