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The Inner City 100 

FYI 
Hy Ccorge Oudron 

l-'.dtUn-ui chie.j 

AS A l l O U l A VKAK A ( . 0 U I A I H A K V A K I ) lUJSlNKSS SC.llOOl 

fes-sor Michael Porter called mc with an intngmng pro-
al: to create an aimual lisung of the 100 fastest-growing 
rate companies in America's mner cities. Tbe list, he said, 

^ J l d 1^ modeled aher the Inc. 500 and would focus public 
altention on the instnimenial role thai entrepreneurial com­
panies play in rebuilding die economies of our inner cities, 
which is perhaps ihe single greatest challenge conbonting 
,,iir naiion on the rvr o f a nrw ceniniy He .suggested that we 
struclurc the projrci as a |oini venture between /Jic and the 
Iniiialive for a (;o,i,i.r,ilive hi i i r r Ciiy (ICK:), lh<- nonprolll 
I , , , foundrd 111 I ' l ' l t Togr i l i r , we could crrair a i ialioiial 

.i\v:irds (CI c-iiioii\ 

He d i . ln ' l hav, n, go ,i,,v l i i r lher . I knew imn,<:dial<dy 

lli;it I wanled ln< I " I'r a p.ii 1 ol ihr 

pi ojrcl . 

Now, people a, r < onsi.inlly .i|V 
pioachiiig Inc. wuli ideas lor lisiings, 
rankings, and au.iids piogi.ims of 
v.irious I>pes. Wh.ii aui .ii leil me lo 
Porter's propos;d, however, was ihc 
iheines il drew logeiher 

One iheme has lo do with the 
is.sne thai led to the K lie's loniialion 
in tbe first place, the crisis of the in­
ner cilies. Here wr are. in ihe ninth 
year of one oflhe- gie.iU'Sl economic 
expansions in oui Insloiy, and yet 
the inner cilirs conliniie lo lail bir-
iher and hiilhei Ix hiiid. I he (onse-
(pieiHcs are tragi, for die people 
who live ihere a,,il slKiiiirliil loi lli<-
rest of ibe counl, y. Il's a silualion 

ongoing process of em,rpirii<-urial renewal. (MOWIII compa­

nies are the heail and .soul of thai process. 

And I 'm not talking here alxnil obscure little retail outlets 

or a few token growth compaiues dial have bucked die <Klds 

The Inner City 100 consists of an impressive array of business<-s 

f rom a variety of industries. Nearly a quarter of the com 

panics provide business products and sei^nces, and anolher 

12% are in bigh-tecbiiology belds. The average five-year 

growdi rate is 701%, and logelhei the companies h.ive creaie.l 

almost 4,700 jobs in i l i r past five years Most impon.mi, ihe 

companies have si.cicedrd IKU m spite of their loramin hm 

al leiLSt pardy because . . f ii They've seen an opp.irluniu over­

looked by olhris and n,n wilh i l . 
Impresvrd as 1 am wiih ihr Innrr Cily KM) , .,iiip.i,r,. s. I'm 

(•(111.illy impiessed wiih our |>a,iiiei in 
ilus veiilure. The ICIC grew oiii ol 
Poiiei 'ssemin.il work on the .-.>mi)ri-
ilive advantages of inner cilirs. loda\ 
ihe oigani/aiioii conducts ,.-se;u( li 
on i i ine i< i iy economies a,,d iinis 
inei i loi i i ig programs to proMilr in-
neiHMiy busiiies,ses willi expniisr lhal 
might olhcnvise tx- hard to come by 

Tlie ICIC represents a new breed 
of nonprofits. 1 s(X^nd a loi of time 
working with such oi-gani/alions, and 
they strike me as the philaiilhropic 
counterpaiLs of Inc bW.) husiiies,srs. 
How ohen do we hear thai today s 
economy is being i rai is loimed by 
compaiues thai didn'l even exisl '20 
yeais ago!- Well, "social e i i i reprr -
neurs" like ihe ICIC peo|>lr air doing 

INNER Crn 100 TEAM: Sf.lh Hanion, Rachel Cereeii-
hlatl, RobDevanery, AmeUa Alberghmi. Rcma 

iMiirrnice, and (not pictured) Anne Habilr)-. 

resl of Ibe counliv l l s a silualion pl„l. ,n,hropy Tliey'.e leuivigoraliiig ihr 

-'>•" < " • " • " ' • ^ , Z l w r u enure civtc sc-ctor o our MH lely, and ibey're doing ,1 w.ih none-
"^" ' , n r d'e t.H.ls lhal people m business lake lor granlrd In .he 
deailh o, weallh griieialion and , , 1 . cie. l ion m die inner . I s f L . i n g die nouprob. world in.o a pl.ice 

cities ihemsc lves ,1, . , , attracts the briuhlesl aiid the IK-SI y<)ung men and women. 
„ , . n d analy.iiig Ihe (i.sis, Poi.e, ^ ^ r ^ ^ l . e m did in tlK' K.OOs! Wall Slreel did m die 

„ , , „„ | , ed the cnicial rl( niri . l ol a s.ialegT, loi n vn.alimg the J g , ^ id in the IWOs 
inner CIIK S II wralll, grnrialion an.l ,ob crralioii are .he pro . > ^ _ ^ ^ ' - - ^ ^ ^̂  ^^ „„. ,..,(.,...,es 
, , , „ , , , , . . H : , , : , , , . . . , n c , i i , , . . d , l b , . . , , i i , i . . n , s m ^ . , , ' ^ ; ; L h , p 111 .lie\!usil.ess seen 

' i ! : .K . l d r m L out .dr piog,-. 1 msirad diiven by an preneurship m lb.- phi.aiuhropic se( toi . 
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STREET 

A moving experience 
By Norm Ihodsky 

T K N l ) 1 O l i t t A l K I \ 

? ^ c o p l e N o t to the 

^ n l o f w e a r i n g the same socks 

^ , JblUgmffet o f ^'^ recogni/.e 

_ ^ t ^ J t ^ l ^ ' p l a y s in business, 

and we d o n ' t l ike d o i n g a n y l b i n g 

d i a l m i g h l change our luck lor ihe 

worse. I suspect thal 's one reason 

we f i n d It so ha rd lo relocate a sm 

tessful com[)any 

1 relocaled my company in l ' ' ' ' b 

; i i i ( l it was one o f i h r l onghr s i der i ­

sions 1 hav(- evei made. As ii l iap 

pe i i ed , wc- were i i iouny; lo lh<' ni 

ner city, as several of ihe roinp, i , , ,es 

on ibis year's I n n e r ( . i l \ I ' lH f'-' ' ' ' 

page 81) have done, hm 1 don l . i ii 

wou ld have made i i i i i . h di l l<- ,e , i ' e 

ner ol ,S<;veiilli A v r i m r and I hiriy-

i h i r d S l r e e l , a m i we were h a p p y 

tliere. We'd l ieei i r u n n i n g our mes­

senger and de l ivery service ou t o f 

tha i loca t ion l o r 15 years, s ta r t ing 

u-iih one small olbce and growing lo 

,K.cupy two IliKirs. h was a c o i n f o i l -

;,l,le space wul i a greal view, and our 

|,;,,se was g o o d b . r i i n o l h e r IH 

inon lhs , ,11 w h i c h i i o i n l we 'd have 

|,: ,d no i i o i i b l e l enewmg ' movin i ; 

x,-,., no, . v c i o i l ihe i . id . i , M i r r n 

\ \ l , ; i i . l i . l show l i p on lli<- i . i ' l a i . 

I.o.veve,. we,( .1 I I | i i o l . l e ins al a 

u . n r h o i i s e ^se 'd b o l l g h l i l l b r o o k -

U, , jo i ;i l i l l l e IC. oids-sl. i iage bnsi 

,,,.ss u r d s,:., led. I h.ii Imsiness w.is 

, , , s , -.111 . i d i n n i 1 " ' 

RELOCATING A BUSINESS can he agoni/iiiKi wlu-thcM 
you're moving to ihe inner cliy or somewhere el.se, 
but it can also do great things lor your company 

ll we 'd iM-ri i mos ing m ihe Mihuihs 

or to anolher stale. 

M o v i n g IS alwavs d i l l i c i i l i . esp. 

cially when you ' re do ing U as mai­

ler (,r choice ra lhe i iban o m " I U' ' 

cessily. You conslanlly sei o , id i;ness 

vourself You struggle w i l l , memo-

,,es, a i u c h m e n i s , all the . o m l o n -

. ible i H l l e hab i l s you r r g o i n g l.> 

have to change Y.ni have d.,/ens ol 

i lean, and anxieties—-iom<- based in 

'̂  i r a l i l y and some in supe i s l i i ion 

U u l i n i h e e n d , m o v i n g o l n n 

° pioves lo IK- a gieal i h i i i j ; I " , vmi i 

i husmess. l l was lo i mine 

•'• I a d m i i t h a i 1 m o n - " i ' ' ss 

'•l hacked i n t o the decis ion ( Im " I 

i lices were m M a i i l i a l l a n .u i h r . . ' , 

ness. h m ns p iob le ins were begin­

n i n g l o l a k e l i p an i i i o r d i n . i l e 

. i n i o n i n ol 1,1) nine 

So I sal d . iwn lo f igure o u i whal 

u;.s . i i i i s i i i K the p i o b b - n i s — a n d 

, , , „ | ;, i c v e L i l i o i i . •Pov." I I h o i i g h l . 

• , | „s IS a gi<Ml business." I be slo,-

.i^e company w.is g i o w i n g l.isl and 

ge l l i ng veiv p r o l u a b l r . 1 cou ld see 

| , „w 11 m i g h l someday b<-(<)me ihe 

e n g i n e d i i v i i i ^ t he w h o l e I r a n i , 

p rovided wr c o u l i l g<-l o n l " ! ' <>f ̂  

I I K U i i i r . i n l . a m o n g o l l i e i l l i m g s , 

, | , ; i i I .1 h.ive lo s p r i u l a l o i m o i r 

nine .u i l i r w,u( house b iev i l . ib lv . 

, 1 , , , | ,„ .Mioii popped i iUo mv head' 

W l i . i i \ M M i l d h a p p e n d we j i i s i 

moved die n i .n i i business l l i e i . -

C/3 

C /3 

Phe .uis.vei w;is obvious, and n 

l l o o r e d me We 'd save more lhan 

$:W0,0()0 a \eai , i n c l u d i n g r e m , tax­

es, a n d u i i l i i i e s A t a 3 0 % gross 

m a r g i n , you i i need $1 m i l l i o n in 

sales to cover d ia l m u c h ovediead 

by m o v i n g , w . - ' d be g e t l i n g i h r 

same beneln wi lhou t adding a siii-

v;lr salespeis.in. 

I h e i i ' - M . l i i e s l i on was. D i d 

need lo 1«- in M.inhaiian:- Cr r l a i i i l ' . 

nol lo i on, ( us lo i , i r i s . I d o n b l i h . i ' 

, , ! . . , (• l l i . i n l l n r c of i h r n i h. id \ isi i 

c l o n , o i l ' , , .-s ,,1 1.5 Ncai s \ \ r 

| n o l , ; , h l v h . ivr 1" I r a v r h. h i n d 

SI,,,ill sales o i l , , i : and i h r mrs.srng. , 

p . m ol i h r opera l ion , bn l even aliei 

dedi i i I i i iv i l i . ' s r rxpr i i scs we'd si,ll 

I , , , , . n . n i i . i l savings of S''.^O.Oon. 

1", on i ;i iMi-ii iess s l a i i d p o i n l , , l r -

(te( ision ^̂ as .i no b i a i n r i . 

. . \ , , ( l v r i . when wr d iongh l .ihom 

,1, we kepi coming up wi t f i reasons 

, „ „ „ , ,n...\<-. VVc'tf lose loo many em-

phrsees. I he aiea anmnd llie warehoiL^c 

,„,•( saje. We won't Ix to Iwc ihe 

. fH-ojile UH- need. W'e'U r j n n the cheini.sliy 

oj Ihe hu.\iiie.y\. A n d on and on . 

1 hey \vei n i l >ral reasons , ol 

( .(Hiise. T hey were p i s l b-a,s xsr 

h . i d — w i n r h d i d n ' l make l l i r m .mv 

less I >. iwe, l l l l . 

1 is le , , , n iosl peop le d i r a d l l n 

pi,,siH-( l of m . m n g . Hiey don i like 

( h . i n g r . a r . d ihey're afraid ol lh i i i i , . 

k n o w n . No maner how m m li diey 

(oMip l a in ahou l where ihey work . 

ihey'U come up with le.rsoiis why .i 

new place would IK- woise. A n d 1 was 

no d , r i e r en l . 1 bad the same U ais 

,1 , . , , , „ h e r |K-ople have Moving was 

ih(- l.isi i h i ng 1 wanted lo do. 

Pm 1 ,ilso knew dial lo make die 

M^hl d(-cisioiis iu husinrss you have 
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wwwjnc,com 

"Inc. Online is my 
top choice for small-

business information." 
Paul A. Brooi. Mercufy Partners Inc 

• Access to more lhan 10 years of inc articles 
—indexed and searchable 

• Inc Exti^—origiiuil business stories 
written just for Inc Online 

• Inicractive Inc 5CXD area—seaicbabic 
daubase of 16 years of winners 

• FREE software, searchable business daia 
base, interaciive worksheets... and more. 

• Minisites—finance, technology, iniema­
tional business, and the Iniemci 

• Local-busmess news for 26 ciiiesi Up-io-
the-minuie happenings on the small-
business scene around ihc country 

• Web site-building tools—plus a service 
(or free promotion of your site. 

• Need » correclive-action repor 
to track operational glitches? 
A franchise agreement that works? 
The Good Forms area lets you download 
easy-to-use examples of business forms 
(rom actual companies 

• Oieck out the Franchise & 
Business Opportunity Center, 
your resource (or evaluating and exploring 
exciting select (ranchise and business 
opporturuties. 

• Inc. Online^ Guide to Doing ^ 
Business Online helps you (igure out 
the best way your business can utilLre all 
ihe tools o( the Internet. From firuling em­
ployees via the Web and markeiing on ihe 
Intemet lo outsouiung administrative tasks 

www.inc.com 
Jnc 
OlilllU 

THE m e SITE 
FOR GROWING 

COMPANIES 

lo pul your emoiions lo one side 1 m 
uol saying thai you should ignore them, 
just lhat you should handle them scpa 
ratcly. Wlicn you do, moreover, it's im­
portant to make sure you're dealing with 
facts. 

We d i d n ' l know tbc facts, for exam­
ple, about how s;ife or unsafe llic area in 
Brooklyn really was. It was inner<ity, but 
lhat didn ' l mean it was high<rimc. Tlic 
fact was, we'd been using tbe warehouse 
for two years wi thou t any stgnincant 
problems. Nevertheless, to allay con­
cems, we decided to insull a siate-of-the-
an security system on the premises and 
operate a van sc-mce for employees go­
ing to and f rom tbe subway. 

Wc dealt wi th all o f our remaining 
fears in similar fashion. Even so I kept wa­
vering. It look 10 monlhs lo prepare for 
the move, and whenever wc hit a snag, I 
went back and questioned the decision. 
How would customers feel about our 
moving to a d i f ferent area code? How 
long would i l take to train die new em 
ployees:-- W;i.s it really a gocxi idea lo leave 
a lucky Uxaiion":' 

1 don'l ihink I became billy comniil­
led lo the decision uniil we had ofhcially 
i i ihir ined OUI employees and signed a 
comraci foi the new telephone system, 
a, .-, cost of more lhan $100,000. We 
moved alxnit ihiee monlhs later. On my 
lasl day in the old ofbce 1 cned. 

Whal 1 didn i see, what none of us 
5;iw, were die Ix-nehts dial would coiiu-
honi starting over in a new place. 

Moving has the j xwcr to rejuvenate a 
business. I ' m not saying that i l always 
happens, but when it docs, the effect is 
amazing. You fee l as though you're 
launching the company all over again. 
There's a whole new level of excitement 
and endiusiasin It's fun in the same way 
a start-up is b in You're leaming some-
dung every day. 

lu our case, there were three uuex-
[>ecled developments dial fueled our re­
juvenation. First, we were forced by the 
simple act of moving lo do certain diings 
we probably should have done before, 
such as upgrading our phone and com 
putcr systems. We'd built them piece by 
piece over die years, adding an extension 
here, a gizmo there. But you can't move 
jury-riggcd systems, so we had to decide 
what we really wanted. Acquiring tlie new-
systems energized die entire company 

Second, moving forced us lo change 
old habits, develop new disciplines, and 
take a fresh look al vanous parts of the 

hiiMiiess. l ) i i r r we had some IIISI .OKc 
Irom lli<- MiesM-ngei sei^ir(-, for example, 
we realized il W-.LS taking up too much of 
our time and energy and providing vei-y 
lilLle in return. We closed it down. 

1 also became more disciplined about 
seeing customers. 1 bad lo. V\Ticn we 
were in Manhattan, I could squeeze die 
visits into breaks in my schedule. After 
die move, I had lo plan my visits, l l i e re­
sult WIS lhat 1 did a much better job of 
suying in touch widi customers. 

But the biggest surprise, and the most 
imporlant discovery, was that our fears 
were completely unfounded. Yes, we lost 
l)Cople. About 25% of our stafi decided 
not to make die move, and anodier 10% 
left afterward. Those who suyed, how­
ever, were excited about being diere. and 
die new people wc hired brought cndiu 
siasm and fresh ideas. 

And luring didn't become harder, as 
we d feared. It got easier. We were re-
cniili i ig m an area of relatively high un 
emiiloynient and offenng above-average 
wages G I anted, the location was a nega 
live for some |>eople, but it was a |>osili\e 
lor oihcis The inner-city emplovees w.-
hired. moreover, have proved lo l>e more 
reliable lhan those we've had in the pasi, 
maylx: becau.se diey're closer to home. 

As for our concerns aboui s;ifety, ihe\ 
jusl disappeared. We nin the van onlv in 
bad wradiei now; otherwise-, people pic-
ler i . i walk. Meanwhile, we've yet to ex 
per i rmr our hist break-in We had iwo 
at our olhces in Manhaitan. 

Mosi im[K).tanl, die chemisio' of die 
business has never been better. We're less 
spread out physically lhan we were be­
fore, and diere's a greater sense of being 
logeiher, on tbc same team. Tbe atmo^ 
sphere is more relaxed. Tl.e commnmra 
tion IS bister We're having more fun. 

And me? I 'm having a ball. Mayl>e it's 
a coincidence, but die storage business 
took off shortly after the move, and I'xe 
had a f ront row seat. I've been able to 
walch die business grow l>efore my eyes 
n ie i c's nothing like it-

1 can't beheve how lucky this place 

has been for me. My only fear is thai 

someday 1 might have lo move. • 

Nor^i BirxLiky (bTodskyI3@aol.com) LS a 
ixleran entrrpnmnir wlwse six busmesses 
mciude an Inc. 100 company and an Inc. 
500 company. This column ums coau-
Ihorrd by Ik) liuriingham. fmnous Slreel 
Smarts columns are avaiUibU on-lme al 
umnumccom/extra/columns/slreflsmarls. 



America's best-kept secret 
Some of the faslcsl-growmg cnlrepi cneui ial cornpanies 
are where you mighl least expect lo hnd them. 1 he secret 
of their success? Localion, iocauon, location 

$,^.3-M11.1.10N I N r K . K N K . I - A C , KSS r K O V I i n U . A S l - M " 

million compuler-acces.sories mannfacimer. An $K..S-

million recmi.menl company A $24-m.llion foo.l div 

tributor l-lach of diem growing rapidly over the past 

five years Do diey sound like business<-s you would ex-

,K-ct to find in diis country's inner cues:- If not, faslen 

your .seal l>ells. Our brst annual Inner Cny HK). a rank 

ing of America's fasiesl-gn.wing privalely held inner-

city companies, is bill of suq)nses 

The 100 companies that we have id.-nlilied hei.-. in 

pannership wilh Hai^ard Business School proh-sso, 

Michael I'oner's nonpn.bt Inilialiv,- for a (..inpeiiliv.-

l „ner City (ICIC.), have made lh<:ii Iocauon a tr ue busi-

nrvs a<lvantiige-wbed.er In-cauM- of proximity lo < us 

lomers and suppliers, the rea.ly availability of an nn 

tap,x-d local lalK.r pool, or the cos, advanu.ges ol ihe 

real estate. '̂ Ve started from zero. Our product w. ni 

ihrough several evolutions, an.l lh<- early yeais w-ei.-

ver^'l.d,or-mtensive.-saysY<. (:iiai,g, . olou.i<le, ol 

l i n e , I I . l.ll r e, Devi, ,-s I n , . , a 1 - n 1111 n n i 

l',os,on l.a.s,-,l ele. l,o.„, s mamil.umrer, wind, was , ,-

, ,.n,ly... . |iii.edhyl'ower-One Inc., in C-ima, illo, (. . i l i l . 

-H we had liied I . , sel som<-lhiiig up m the suburbs, 

wh,.,<- w-<- dulii ' l hav,- .1 latH.r ,x.ol lo draw from and 

where w-e w.Hild h.ive |,.,id high w-ages, w-e would hav,-

1H-(-II onl , i l hiisiness long .igo 

Tins inaiigmal Iiine, Cilv 100 is nol alioiil le<-l-

j , , , . , d el l , . l is K. ..-v,iahz(- Ihe innei c iv . Il's abonl 

| „„„„ . s s le.ilreveniiegi.iw-.lM.ve, a five-y.-a, ,ieno<i, 

, „ , a s „ i e d hy Ihe s.ii.ie s l i ingenl erne,,a as lhos(-

„„.,1 loi on, anil.l.ll / " . . .-|<H) lis' Iogelh(-i wi l l , a 

„.a,n f,o,n ih.- K-K . oin siall speiu mor.- lhan six 

, „ o n , h s ,denl,lying candidales ami leaming Insl-

haiKl ahoiil then slialegies, strenglhs. and weak 

„(.ss<-s. As iesiili.v.e oiler you an exclusive snapslKU 

„| some ol l l l l- mosi cealive ciliepreiK-nrs in one ol 

i|,c (o. vs l,-.,si ,e<,igiii/e<l plac-s lo grow a hnsi-

„..ss.lli, ii.n.-i cu -^KaienDdliin.di-iiutyedito, 

L 
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HE INNER CITY 

too 

A window on the new economy 
Understanding the cfonomic polential of the 
inner cilies BY MICHAEL PORTER AND ANNE HABIBY 

111. INN 1- k I I 1 -I 1 I M 1 IS \ M 1, .1 s I , 1-. , IN 

mui( - i s l ; ind inn l l ie ( (ono i iu , - |>, iii i i l la l 

o f A m e r i , . i s in iu- i . ii,( s and. as sm l i . 

o f f c I ^ .1 window on l l ic new 11 .S . - i on,>• 

my nil .- ini l ia l ive lo i a < .oin|)ei,,,M In 

lU-r ( aly (l( K ) h.is s|>< i i l lii<- p.isl l i \ ( -

ye.irs ( h r o u i . l i n g lh<- < o i i i p e l i i i M - |><> 

l(-niial ol i i i n . r cilies. U ' l i , i i wi- ai;ii-e,l 

lo lx-( ollH- p.il Inel s w i l l , I lu in i , nil pil­

ing; l l i e 111 s U A i i I . n i k i i i i ; ol inn , , < i i \ 

JM oiA I l l ( o i n 11.111 ies. w, I - \ I ), i ,, 11 11,, 

l i i i i l i i i j ; s won 1,1 IK- I l i l ' i < si,ii); I'.ul , A, i , 

w, w. I (• SIII 111 is<(l 1 >y l l 1, , I SI ills. I l l , .1'-

' ei ,igi- .miu i . i l I om(X ini id j ; , owll i LiW " I 

ihc , o,ii|).i,i,, s o,, ihi- i,s, IS 1 r.>;., .111,1 
Ih.-v I olle. iiv,-h- , I . ,ii<-,l l . l ' ' i ' ' new |ol>s 

U-lw.-en r.l'.i:^ .111.1 I ' l* '"- ' . 

I ' l l . - 1( H . h.is lo l l ) ; , h , m i | i i o i i e d i h . ' 

i i i i i i - i . Ily as .1 j ; o , i . l | i l . i . (- lo d.) bnsi 

ni-ss 1H-( .iiise ol l o i i i ('oiii|>eliliv<- .id\-.in 

i.igcs ol i lu - i i i i i i i ( ii>. 1 he Inne i ('.ny 

IIMI sli,iw^ how lis I nise ( an IK- l ia i i s 

l o i i i u d l i o n i .1 ,1,1 o, \ m l o a . . i n . i . l . -

r.-alily 

In ll,,. Ills, N, .,, ihaii '.rJIHI .\\, 

| , h , . in is , : i , i i , l , i , ^ - . i , , l I . ' l iom,, , .1 ,1-

i h , nis. Ivi s .IS li , ) , , l i )o o w l h IIIIH I - . i l \ 

, OIII p.111 IIS IU i n i i e i I j / y , w.- ine.i ii 

,-, i M i o m i , . i l ly d is l ressed u r b a n areas 

s i d l e i i n g l i o m u n e m p l o y m e n l . i n d 

pov.- i ly . I l u - K. ICs research sngg<-sis 

lhal inn.-I , ili.-s ( . i n l a i i i a lKiul V l % ol 

. i l l U.S. mil.1,1 households. Inner cilies 

.i,e nsi i . i lh d is l in . I l i o i n more |)ros|><-i 

,iiis . . - i i , , , i l hnsini-ss dislricl.s and o l l ( - i i 

sill i . n i n . i ihos.- areas geographical ly 

Wl- kii.-w IM IOII- W<- compiled die In-

iii-i Cny liHl lhal ilu-ie weie many bu.si-

iu-ss(-s 111 inn.-I l ilies—a siiipiise l.i 

ihoM- who assniiK- dial lillle economi. 

.11 hvily exisls lh(-r(- b<-cause of those 

cominnnilH-s' wi ll-known problems l-oi 

ex.impl.-. oni I. S.-.IKII with ihe lioslon 

( xiiisiiliiii); (.loiip (lU'.t;) d.K^umeiiK-d 

lhal ( hi. ai;o h.is .ipproximalely li'l,(MKI 

i,in.-r< il\ .•oin|ia,ii,-s g<-iieraliiig $''>0 hil 

li,„i 111 .iiiiii,..l ii-M-niies and employnng 

.ilKinl '^Ml.lHHI |K-opl< . (Ctrnliriued) ' 
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In the new economy, 
Ihc available" and throwing labor force will be in 
inner cilies. More than .54% of workforce 
growth will (ome hom minority commumUes. 

W h . l l ( o i i i | i e i i l i v ( - . i dv . in lag i - s d o 

i i i n , - i I 111. s o l h i hiisiness s' O u r i e-

se.ii. h h.is i<:v.-.ile.l l . n i i p i i iK ipal OIU-N; 

• .1 sir,ilei.;i( I .K . i l i o i i al die core ol m.i 

|oi i i i ha i i .iK-.is. highway-., anil commn-

i i i i ,111011 iiod.-s u i l h po len i logislical ad-

vanlages; 

. an i i i id(- iul i l iz(-d workforce w i l h h igh 

i r t e i i l i o i i amid a ngh l overall nat ional 

l . i l x i i m . i i k e l . 

• an undeserved l . ^ a l markel wi th suli-

staiili . i l pi iK basing power ih . i l can su|>-

p o i i m.ii iy moK- n lail and sc-iviie busi­

nesses ih . in ll now has; 

• o p p o u m u l i e s lo r com|)ames l o l ink 

u|) w i l h and p i o v i d e o u l s o n r c m g l o r 

( o i i i | ) . - i , i , M - I l i i s i e i s ( l o , e x a i n p l e . 

lural i l i i a,i- . i i i . l l on i i sm) in llur region-

. i l (-, 111 l o i n y . 

i l l , - ,11,up.Ill,.-s o n l l l l - I n n e r C i i y 

1(10 lis, i l l , , s i r , I , , - pai lK.nl . i i ly well how 

i lu- l i is l l in e.- .idv.miages i , i i i ( o m h i i i e 

III I I , .1,1 ( xplos,M- g rowlh . 

Strategic location. I'he Inner Cny bX* 
,-oiiipaiii(-s os.-,wh<-lmingIy supply o l h 

11 l)i,s,,iess(-s a,id i . i i i ip<-lr on cusloin.-i 

si-rvM e I . i i l u . i l h a n o n p r i c e . 1 lies(-

logis l i . s sayv7, service-intensive compa 

nies c i e p rox imi ly to customeis and to 

i r .msponal ion in l r . i s in ic lu re as the key 

, , , n i p e i i i i v e advantages o l i he i r inn(-r-

, uy loca l ion I ' m simply, ibey can gel 

i lu - i i p r .K ln . Is OI seivices lo lb<-ii c i s -

lo in , IN (|ui( kly ,md e l l i c i en l ly 

. . \ i .1 l im . - W I K - I I )usl in- t ime s.-i^ic s 

,,i<- a pi (-111111111 in the lasl-jiaced ecoiio-

iiiy, , , , i i ( r c m s should Ix- som<- ot lh(-

niosi valuable- localious i i i ihe coiii |>eli-

liv l.inds<.a|H-. Inner cities aie th(- geo-

) . , . , p l i i . al hubs o f the i r reg ions , l lu-

. . in ip .my ih.U lops ihis yea.'s l is l , l 'a(-

V.ii i l l l l . Ml Indiaiia|K)lis, . o u l d even In-

S.II.I lo III- al l l l l h u b o f die nat ion Ac-

, , „ , | , i i i ; lo h i . l i an . i jx i l i s mavor Slepbei i 

( i o l i l s i i i i i h , I'.K -Vaii IS I.K .lU-d w i t h m a 

d.i\ s . l i iv . . l l H)'/n ol lb.- U.S. m .uke l . 

Human resources. Over die p.isi '20 
M .,,s inn . h ol Ihe |ob y^rowlh in i i ie t io-

l„ , l , , , „ , ,„, . . ,s h.is I K - . U nol at Ih . h u b 

1„„ .„ | | „ - siKik. s—Ihe snbuil>s 1 lowev 

<-r, .1 dramatic sh i f t is o c c u r r i n g in die 

lab. . . I . i . ce For the past few decad . s 

(he most pressing h u m a n resource i.ssue 

lacing die U S. e c o n o m y has iK-en the 

creation o f jobs. Over the next 10 yeai-s 

Ihe c i i i ica l issue wi l l l>e l i n d i n g workers 

C r o w l h in the l a lx i r supply, p r i i j ec ted to 

l)e 1.1% a year by d ie U.S. C/;IISILS, wi l l 

fa l l far shor t o f the d e m a n d f o r la lx j r . 

which bits increased by an annual aver­

age of 2.6% over l l i c past two yeai^. 

In the new e c o n o m y the avai lable 

and growing la lx i r force wil l l>e in inner 

c i l i e s M o r e t h a n 5 4 % o f w o r k f o r c e 

growlh wil l come f r o m minonry commu-

niuc-,, which are heavily o incen t ra ted in 

I Hies and inner cities. Hie challengi- lo r 

many companies wi l l Ix- lo ain-.ict, ua in . 

and , , -L im thai mciea.singly diveiNi- an.l 

urb. in w o r k f o r c - . .Some companies have 

expc-rimented w i t h i r . m s | x i i l i i i g u i b a n 

worke i^ lo the suburbs, \snlh m i x e d i i -

siihs Ul luna le ly , the shorl. ige o f laboi 

and h igh cost o f c o i n m u i m g wil l i,,;ik(-

Ihal siiau-gy less and less leiiable 

I h i w e v e i , m o r e a n d m o r e c . i inpa 

n,es .ne m o v i n g m l o inne r c i i ' s . i i i d 

h e g i n n i n g l o c o n t r i b u t e lo pub l i c el-

[ , , i i s i n w o r k b ) r c e d e v e l o p m e n t a n d 

, . r a in ing . S<jme, l ike Cx) lo rMalnx , an In 

ner Caty UK) c o m p a n y based in Cleve­

land, have even t u r n e d d o w n incentives 

( i n c l u d i n g u x l>enents) to move to tbe 

snhurlw. C o l o r M a t r i x has stayed p u l Ix-

, ause lis access to la lx)r is one o f its key 

compe t i t ive advantages, and iis i n n e i 

, ny l o c a l i o n is par t o f ihe l o m p a n y ' s 

h . a n d i u g . l a k e the resl o l the I n i i . r 

Cny KM), O i r l o r M a l n x is d e f i n m g n<-w 

strategies b . r t r a i n i n g a n d l e l a i n i n g 

w o r k e i ^ in a t igh t l a lx i r market . 

be ing m i l by n . - i n h b o r h o o d le ta i le i s 

Ful l i l l ing ihe |x . l ( -n l i . i l ol imu-r (ilies 

will rerii i ire thai we address (be m a n y d i v 

advantages thosi- c o m i m m i l i e s pose as 

husiiK-is l iK. i l ions Bi l l l i s iin|X>i-tanl lo 

dislingmish Ix lween |)e.ce|>.ion and real-

ily I h e Inner Cny KK) ( >,( >s cite .cs com-

pe l i l ive (lisadvaiilages negative percep 

l ions a b o u i i h e i r n e i g h b o r h o o d s — 

es|K:cially in regard lo cn ine—far m o i e 

o f i en dian they cite ar. t iudcninc rates or 

an inadet iuate labor p o o l T h e I n n e r 

City 100 should shed new l ight on die 

reality o f dios<- iieighlx)ilKxxl.s. 

T l i e Inner Ciry 100 demonstrates th . i l 

the real o p p o r t u n i t y to create self-sus 

U i n i n g income and weaUh fo r in i ie r< i ty 

residents is ul t imately t l u o u g b tbe p r i ­

vate sector I f j u s t 100 inner-city compa­

nies c .ea ied •1,f.9.5jobs be tween \ \ m 

and \ W 1 . dunk o f whal a concerted el-

f o n to foster entrepreneurship in inner 

t i l i e s c o u l d mean. Such a push c o u l d 

have a ma |o i impact on na t iona l eco­

nomic ( level . .pinent by b n i i g m g more 

o f o u i c i i / e n s m l o die marke l economv 

WiigeK . ibaiidoiierl d u n n g the er.i ol 

iiidnsii-i.il K-siniciunng, the inner c l y is 

now a b o n l i . - i o f business g rowlh and 

e i i l i e p r e i i e i i r s h i p . The Inne r Cily KH) 

(•(,mpani(-s aie growing rapidly In.-cansi-

lh(-y ' ie . re . i l ing die p roduc ls . m i l s(-i-

Mces lhal nieel die lu-e.Lsof new markets 

a n d . i i e l . i p p i n g l h e n e w l a t x . r loices. 

.Siisiainahl.- (-..onoinic deve lopmen l 

in mner citi.:s wi l l come f r o m bu i ld ing 

on die base of existing companies thai 

are ihe b o n l - n m n e i ^ in d ie new econo­

my. I he i r p o t e n t i a l , c o m b i n e d w i t h 

t ight lalxH markets, a g rowing supply of 

capilal , and the ienaiss.ince o f many a(f 

jacent i L i w i i l o w n areas, has c e a l e d an 

econoniK e i m n . n m e n l lha l this < . .nn-

l iy has d ieamed a lx .u l for decades 

l-oi Inilher mlorm.iiion, ple.ise visil 

ihi- 11 '.K .'s Web sile .il wvvw.|Cic.oig. • 

Underserved local market. 1 he new 
U S e c o n o m y w i l l be c l i a r a c t e n / r d by 

i h i - asceiidaiua- o f m i n o r i l i e s , and in ­

ner < i l y b o u s t d i o l d s s p e c i f i c a l l y , m 

i i n p o i l a n i new K.les as b o l b workers 

,,n<| , o u s u m i - i s O u r l e s . - . i r i h w i l h 

lU .c; shows lha t i in ie i -* ny n sidenls an 

n i l . , I ly c o n i n b u l e , i i 1. .isl $HS b i l l i o n . 

Ol 7 % . o l . i l l C S I l i a d s p e n d i n g 

M o i e I b . i u ol l l l . l l d e m a n d is no l 

Muluwll.. I'lnln IS llw ( '.. liobmd 

< J,nsl,ni-.i, hoje.ssoroj lUisine.KS Adminis­

lration al llannnd liusiw.'.s Seluiol. a b-nd 

i,if^ aulhints on rmn/Wi/nv slralivy. and ih-

founiler oj Die Iniluitioe pn a CjimjMioe In 

nnCits Annellalnh " dw t<M.'s din-eto, 

ojre-.eanh. slioU-^, and lommunualions 

lnl„1,n-nm,.-Ml'l'n-ll'nil^^ 

" ip„„n,lhir,J<o,^ niliiU. 

ONlINt III nil- ,/l-^nlr/,„n^'^^J 
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I MBARGO 

DO NOT RELEASE 

T H E I N N E R C I T Y 

The first annual ranking of 
the fastest-growing, privately held 
inner-city companies in Amerioi 

1997 
NO. OF 

EMPLOYEES 

1 Pac-Van Indianapolis. IN 
Leases 4 selK modulai otfices i stoiap; units 

2 Shore.Net Lynn, MA 
PrcMdes Internet-access i Web iio-.tmp, svcs 

3 Roundhouse Ci>np((xi, CA 
Sells compact-disc organizers i insuljlcd coolers 

4 Tucker Technology Oakland, CA 
Installs i engineers lelecommunicali'xis 4 11 sr.'̂ -

5 Construct Two Group Oriando FL 
Provides CDrtStnictxrMTigml. svcs 

6 Thermagon Oeveiand, OH 
Mte. ttiermal-coodudM! malcnals kx eleclronics 

7 Baja Printing San Diego, OA 
Pnwides commen l̂-pfinting & digrtal-duplicaling svcs 

8 TCG a Paso, TX 
Sells i svcs. computers & nelwofVi 

9 Envios, R.D./Pronto Envios New York, NY 
PnMJes money-transJef svcs 

10 YMLA Los Angeles. CA 
Mlrs apparel 

11 NuStyte Development Omaha, NE 
Develops historical bidgs. into apartments & otiices 

12 Plitt Chicago. IL 
Wholesales seafood 

13 Historic Restoration New Odeans, LA 
DevekJps i manages innef-dtY real estate 

14 Armory Revival Providenct Rl 
Rehabilitates & restores real estate 4 bu,Ms new housmg 

15 Impulse Group Minneapolis, MN 
Designs. IxiiWs, 4 installs audo 4 video systs 

56 

56 

61 

84 

27 

24 

18 

13 

39 

70 

27 

65 

418 

23 

22 

$9,154,377 19,265% 

4,256,846 8,712 

11,429,698 5,425 

2,464,129 3,330 

7,041,331 2,964 

4,933,227 2,662 

2,734,997 1,363 

4,064,346 1,109 

6,059,320 1,060 

20,316,299 1,021 

8,532,463 1,008 

16,424,706 997 

56,334,400 970 

6,695,274 883 

3,178,564 786 

273% 

20G 

173 

142 

135 

129 

96 

86 

85 

83 

82 

82 

81 

77 

73 

SALES GROWTH COMPOUND 
1997 199W997 ANNUAL CROOTH 

REVENUES {'/.INCREASE) (CAC)199H997 

B e o n g T h e r e 
Cofounders: Michael Sh:iu(',li,i,:'s:.v. 

pr('s,rlenl (pictured below), a,i<l Joh,, 

lU,(;h, CF.0 

Company: ColoiMatnx Corp , fl37 

Location: Cleveland 

Business: Manufactures liquid color 

lor plastic products 

Reasons for locating in the 

inner city: Proximity to suppliers, 

labor, public transportation, and wa,o 

housing facilities is important. But, says 

Shaughnessy, "Itie ttiing tfiafs really kept 

11', here IS our close connection vj\\U the 

revitalization of the city." In 1998. Labor 

Secretary Alexis Herman visited Color 

Matrix and held a press conference on 

weHare-towofk programs. "She invited us 

to attend a lufKh wrtti her at the National 

Press Club in Washington, D.C ," says 

Shaughnessy "For us, the weltare-to 

woik program 15 good, cheap branding " 

Key inner-city disadvantage: "Tlie 

buildings III Cleveland's inner citv, 'of Oie 

,nost part, were built in ttie 1920s and 

• \0-,.- says Shaughnessy. "fhey weierVt 

(lesrgned lor today's industries. We're 

alw.iys adapting the business lo t,t the 

...Uucture rattier than designing the binlrl 

mg around our business " 

Quote: 'We don't do wellaretow,),k to, 

the tax credits," says Stiaughnessy 

"Ihere are some available, but the red 

tape makes it more trouble than ifs 

wortti. Plus, the image ttiat tax credits 

pioiect to ttie employees is ttiat Color-

Matrix IS getting a credit lor tainted mer 

chandise. When we hire people Irom wel 

lare, we want them to come here and be 

on equal looting wiUi their coworkers." 
—Mike Hofman 
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CEO: Pedram Fararooy 

Company: ABB Labels, t(92 

Locat ion: Los Angeles 

Business: Manufactures labels 

and tags 

Reasons for locating in 

t i ie inner city: ABB's tocation near 

downtown L.A gives Fararooy a rela 

lively short commute ol 30 to 40 m,^ 

utes, and also means easy access to 

suppliers, customers, and labor. To his 

surprise, ABB's inner-city location gener 

ated some walk^n business Irom 

manufacturers m L.A.'s garment district. 

Overall, Fararooy says, such traffic 

accounts for 5% to 10% of his business 

•V/hen we started, people would walk ,n 

and ask, 'Are you doing these kinds ol 

labels—fabric labels' Even though thai 

was not wtiat we did, eventually we real 

ized ttiere were no marketing costs, so 

we expanded our product line." 

Key inner-city disadvantage: In 

dov/ntown Los Angeles, Fararooy estt 

mates, his tax bill is about 5% higher 

ttian it would be in the surrounding sub 

urbs. 'There are other cities 10 or 16 

minutes away Irom here that are 

actually business oriented." he says. 

Quote: "Our sales would be 20% to 

30% lower elsewhere," Fararooy says. 

"Lots of customers call up and say, 

'Can you have this by Tuesday'' and the 

only way we can do that is by having 

quick access to suppliers and delivery." 

—Eniity Barker 

1997 SAIESCROWTH COMPOUND 
NO OF 1997 199M997 ANNUALCROWTH 

COMPAig EMPLOYEES REVENUES (% INCREASE) (CAG)199M997 

16 Integrity Distribution Buflaio, NY 16 $3,417,846 766% f Sells office prods. 

17 Hamel Group Oakland, CA 13 8,537,784 721 69 

F^ovirtes recnjilmeni 4 hunwn lesources rii.irk^liriR svts. 

1 8 I Q u a n t i c San Francisco, CA 24 4,791,958 712 69 

Ptovides human^resources consulting svcs. 

19 Staff Solutions Dciion. MI 22 5,076,931 683 67 

Pmvides tcmpofary gcncial laboi svi;'j 

20 Give Something Back Oakland, CA 47 7,547,024 626 64 

Sells otfice supplies & furniture i provkles pnnling svcs 

21 SoutfiStar Steel Chadotte, NC 70 79,387,060 602 63 

Imports i martlets stainless-steel bars 

22 Contract Fumlsiiings Kansas aty, MO 18 4,234,674 561 60 

Martlets office lumiture i mtrs. custom wood lumiture 

23 Goode Trash Removal Hyaitsviiie. MD 60 3,503,816 454 63 

Piovides wasle mgml, trash hauling, & re<:ycliin; svc 

2 4 H.B. M e a t s Dallas, TX 25 4,855,358 442 53 

Wholesales meat 

1 25 Belkin Components Compion CA 381 100,834,048 400 50 

! MIf., com[Xilei accessoncs «. powei p'oluclmn iinxl'j 

26 Complete Personnel Management cii.wijnd. OH 19 14,337,848 384 48 

hovides stalling & employee mgmt LVCS 

27 Berryman Enterprises Okiaiicmj diy. OK 10 9,162,330 352 46 

1 F'rovulc:, general conlraclini; w J 

2 8 G i r o u x Glass Los Angcles, CA 100 12,679,981 337 45 

Provides conslruclKXi subconlracting '..vc. 

29 New World Security Associates iki-.ion. MA 160 5,185,590 335 44 

hovides security guard svcs 

30 Lori Bonn Jewelry Oakland, CA 10 1,301,022 326 44 

Designs steding-silver jewelry 

31 Interface Data Systems PiK)en,x, A/ 163 10,056,491 325 44 

Designs i mlrs. electronic inlertace device-, 

32 K.F. Express Cdumbus, OH 26 1,578,944 313 43 

Transports lime-sensitive Ireigtil 

33 Archives Management waieitiury ci 23 1,748,228 310 42 

Provides recofd-mgmt 1 sloragc svcs 

34 Crystal Window & Door Systems rii.siiing. NY 150 19,837,277 296 41 

Mlrs aluminum & vinyl windows 4 doors 

35 Roses Southwest Papers Aibunucrque. NM 110 23,511,000 292 41 

Mlrs. paper prods, using recycled malerials 

38 
36 Page After Page Washington, oc 11 1,021,270 260 38 

Sells 4 maintains computer. p(inlcr, 4 photocopier prods 

3 7 C o l o r M a t r i x Cleveland, o i l 129 34,089,149 245 36 

Mlrs. liquid cokK coocenliales lor llieinioi)i,i-,lir nxluslry 

: 38 City Theatrical Bronx, NY 15 1,391,669 237 36 

C Mtrs. lighting accessones tor entertainmeni induslnr 

39 S i S Promotions Okiaiioma cty OK 30 2.983,313 237 36 

' Prints retail signs 

40 Irrtech Constniction Philadelphia, PA 41 84,019,409 234 36 

^ Provides general-contracting svcs. 
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1997 
NO, OF 

EMPLOVEES 

SAlESGROVmi COMPOUND 
1997 1993-1997 ANNUAL CROWIH 

REVENUES (X INCREASE) (CAG)199)-1997 

4 1 F B G S e r v i c e s Omaha, NE 
Provides janitofial 1 fadlity-mgmt. sws 

4 2 T i re G r o u p I n t e m a t i o n a l Miami r i 

Wtxjlesales i exports tires 4 rubber relaled pn/V. 

43 Building Pnxiucts F*lus South Houst, . TX 
Supplies 4 consults on specialty wood prods 

44 Interlink Group Denver, co 
Provides inlomTation sysls. consullmg svcs 

45 Fischer Group Louisviiie. KY 
Devetops single 4 multilamily allofdable hixrini^; 

46 Color Reflections Ptmadeiphia. PA 
Piwides digital 4 traditional photographic 4 prnling svis 

47 Steeltech Manufacturing Milwaukee wi 
Fatjrcates 4 coats metal 

48 Advanced Electronics Boston, MA 
Does conlracl electronics manulactunng 

49 Quafity Laser Services Buttaki, NY 
Remtrs., disti., 4 svcs. laser phnter cartridge 

50 Ullman Electric Cleveland on 
Provides eleclncal<ontraclinp, svi;s 

51 Arizona Office Equipment & Supply PiK^ni. ; 
Sells 4 svcs. inuging eQ„ip 

52 Jen-Cyn Enterprises dm,).,,, NI 
l^islr galvanu'cd shoel slt-ij, 

53 Automotive Technologies indiaajrCis. irj 
Remlrs. disc tvakc calipers 

1,700 $44,639,112 

42 33,316,8 VJ 

12 3,972,146 

142 12,936.7', 

20 3,788. IOC 

4b 4,835,96b 

215 40,485,513 

295 36,845,36.3 

16 1,363,157 

65 6.1G1.:'H1 

4./95.tl0/ 

218% 

195 

IH/ 

181 

1 / H 

174 

173 

168 

11-.;-' 

34% 

64 

28 

54 Stagecoach Cartage &Distribut]on El P, 
Piovides regirinai Injcknig !, warelnxMnp, •,vi;s 

55 E. Morris Communications OiicaRo n 
Provides advertising, public relalions. 4 pfrximlwiai y.- ---

56 hitemational Power Devices EWJCL MA 
Mlrs electn>-iic power con^^rtefs 

57 Giranfs Fine Foods Los Angeles, CA 
Mlrs salad dressings 4 c*hef coodimerts 

5 8 S h a w m i A Des ign and Cons t ruc t i on rvr.n^i i.'. 

Provides construction mjimt 4 general cc<ii,,irlin(; v.-/, 

59 Hopkins L Hopkins M,iwaukee, wi 
Provides general constroclion svcs. 

60 Best Care Mmneairoiis, MU 
Piovides hc»Tie health care sv.s 

61 Boulevard Brewing Kansas Oiy. MO 
Bfevrt beer 

6 2 T r a c e y / S o l t r a c e Pniiadeiimia. PA 

Mlrs. 4 iel,s custom c<lice lumrturc 

6 3 D i a z F o o d s Atlanta, GA 
Mtrs 4 dis); Hispanic kxrls 

6 4 L o a d K i n g M a n u f a c t u r i n g i»rk.v:<iv>,ir , i 

Mlrs lool service 4 waste haixtling enuM' 

1. 2;'0 

20 

324 

49 

160 

18 

115 

31 

28 

85 

309 

65 AJegre Constniction Specialists v̂.,̂ eĴ  MA 60 

Provides genefal-conlracting svcs. 

'Nekxaled lo lemoe. A/ as ol 1/')') 

1,51 / .9 i i : : 

i - , 4 ' i . ; , ' . b / 

2,106 175 

25,547.038 

16,331,614 

101.813,4'j', 

2,170,384 

3.1HH.(H,7 

3,876,499 

1.395,315 

23,524,372 

34.8')4.69H 

1,655.395 

I 

1 56 

154 

152 

15̂  

150 

14'J 

139 

139 

138 

1 38 

133 

30 

29 

29 

29 

29 

28 

;-:/ 

2 7 

?/ 

26 

26 

24 

24 

24 

CEO: Rem Diaz 

Company: Diaz Wliolesale K 

M,iri,il."ictur,rie (dba D,a.' TfioOs) «(• ! 

Location: Atlanta 

Business: Manufactures and distnl) 

utes H,spanic foods 

Reasons for locating in the 

inner city: Diaz knows ttie area mti 

,,i,il,'ly he grew up in midtowti Atlanta. 

v/iii're his lather and grandfatticr ov.-ned 

livî  I'.iocery stores His taltier, Julio Diaz. 

liH„,ili.'d the l)iis„iess, vjtiich ,ii.idc .i I'.rad 

ll ll i,,-ii,Mt,nii 1,0,1, ,eta,lei lo ,ii.:i(i,j1,irtur 

(•i/ili:.lnliolO» wtie,, RPIIC. at 18. bOi.'.ae 

|i,,',i,i:i' .im:es Irniu I liji,it:i a,id |iiitli;ii', nu: 

leel. [ t o aie.i stores and restaur iiits 

ll,.' ,.o,,ii.i.:„iY is 1 ? niimrtes Iroiu Ihe a„ 

[H„l l,.iia.' ,-itteri I,'M:'S Hiat adva,i!aKe lo 

.li,ki' ill Ml'-, with Me>.,Lar, rii.iiiiihieliiri'r 

,l,,i„,i: il,e„ sUjpovcs "I can y.r.l theie 

l ie twe' j i i Ihc tiuie Ihey atnve , i ! li,.'; I'.ate 

,111,1 the tune ttiey're fin,'-,lied v.itii h:i|',!',a!:e 

i.la,i,i," h(.' '.ays. 

Key inner-city disadvantage: 

"Ihere's not really a pool ol (>eople in ttii.' 

iiirii;r i:itv lo hire," l̂ iiaz says. AVe're olteu 

lookini'. lor Spanisl, speaker... aixl a lot 

111 till; I atiiio populalion lives ,n Noicros'. 

Kome 40 n̂ le-̂  awayl. It's diil,c,ilt draw 

iiij; people ,11, because ot Ihe tiii; com 

i,„iie ,-iud the irallu:." Ot Diaz's 2'J salev 

pro|)le. all liut 3 Know Sf),:in,!,h 'V-lc wa,il 

tlie oper.itor to know Spanish and tunnel 

(•ir.toiiH'rs ,11 iniinediately, iirMead ol 

h.-ivmi; the callers hold tor the next avail 

,il)li:' !;pan,sh S|X!aker." 

Quote: "My darl ttie b<?st Mlesinan 

w-have." Diaz says. "He sold his store. 

,-,i,d now IK.' leads us ,n sail."'. In a year 

: III. put 70,(XX3 miles o,i h,', ,iew Ijiicole 

Navicaln, " f"^"'-''^" 
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CEO: Carol Ann Clements 

Company: Jer>€yn Enterprises, «62 

Location: Canaden, N J 

Business: DistribtJtes galvanized 

sheet steel 

Reasons for locating in 

the inner city: "From a distritxrtion 

standpoint, Camden is perfect," says 

Clements. JenCyti's seven trucks can 

make deliveries from westem Peno 

sylvania to Baltimore, all in one<lay runs. 

Plus, ifs close to ttie pier (wticre in> 

ported steel is unloaded). 

Key inner-city disadvantages: 

"We need additional warehousing space." 

Clements says. "I ve tried working witti 

the city and county, and they don't 

budge. Right now we're on two sides of 

the street, and we want Uie space on ttie 

corner, which has been in loreclosure for 

years. Based on the jobs we provide and 

ttie strength of the company, you'd ttiink 

they'd help. Tlie political wheel keeps 

turning, and nothing gets done." 

Quote: "Camden is very successful in 

getting government grants because it's 

poor," Clements says, "but they go to 

nonprofits, wliich are great, but they're 

not committed 'o sustainable growth, 

which I say is creating )obs, not giving 

handouts." —' ^ 

mm 
66 Gateway Security NewaiV, NJ 

Piwides security svcs. 

1997 
NO. OF 

EMPLOVEES 

SALESCROATH COMPOUND 
1997 199M997 ANNUAL GROWTH 

REVENUES ('/.INCREASE) (CAC)199W997 

400 $11,235,942 133% 

96 3,769,079 132 67 CB Richard Ellis—Memphis Memptiis. JN 
PiOTides leasing, bn*efage, & cnnstiuction-mgml svcs 

68 Archrtectural Design Group Oklahoma aty, OK 30 2,545,200 131 
PiOTides architectural, planning, & interxx-design svcs. 

69 Funk and Co. El Paso, TX 
F-rrjvides meclianical & ele<:lrical crvilr.iclinf, svcs. 

70 Hereford House Kansas City, MO 
Operates steak restaurant 

71 Trendex St Paul, MN 
Mlrs. 4 disti. pfesentalion malenals 

72 Eutectic Engineering Detrort, MI 
Mlrs. precision investment castings 

73 Talan Products Cleveland, OH 
Provides contract manulactunng i nietal stamping 

74 P. Flanlgan & Sons Baltimore, MD 
Builds higtiways i mtrs. asptialt 

7 5 W a t e r w o r k s Columbus. OH 
Piovides plumbing & dram cleaning svcs 

76 American Echo Kansas City, MO 
Mlrs. i sells equip, used for cardiac ultrasounds 

7 7 F i t i g u e s Chicago. IL 

Designs, mlrs.. & sells apparel 

78 Gene's Plating WorVs Los Â geiĉ s, CA 
Lleclroplates aluminum & sleel wheels 

79 Tom Cat Bakery Long island City, NY 
B,ikes artisan bread lor wliolesale 

80 American Christmas Decorations Bronx, NY 25 
Designs i ifistalls commercial Christmas decorations 

81 A-1 Fire Equipment Miami, Ft 
Provides tire & salety svcs. & prods 

82 Adtec Electroplating LawreiKe. MA 
Perlomis electroplating svcs. 

83 Uniglobe Keystone Travel Milwaukee, wi 
Operates travel agency 

8 4 O f f i c e P lus Las Vegas, NV 
Sells oHice supplies, furniture, i machines 

85 Ptwenix Hotel/Backflip San fiaiKisco, CA 
Operates hotel 4 restaurant 

8 6 E H O B Indianapolis, IN 
Mfrs. 4 sells prods, for treating pressure ulcers 

8 7 S h a p c o P r i n t i n g Minneapolis, MN 

Provides commercial printing svcs 

141 20,326,535 128 

200 9,326,448 127 

48 5,249,023 127 

107 7,873,980 127 

44 8,198,474 123 

236 43,573,919 121 

63 4,170,000 121 

15 2,599,908 121 

100 21,339,929 121 

280 16,769,726 119 

95 4,852,616 116 

1,465,265 116 

20 1,563,683 114 

80 7,366,791 113 

12 4,962,529 113 

41 6,080,567 110 

40 2,270,377 104 

77 7,311,930 100 

100 15,404,367 100 

18 2,131,067 100 

96 

88 Star Hardware Hartford, CT 
Sells hardware 4 t*Jg. supplies 4 provides contracting svcs. 

89 Stop Shop Save Food Markets Baltimore, MD 483 53,491,347 

Retails groceries 

90 Dock's Great nsh Chicago, IL 147 12,028,173 
Operates seafood-restauran' chain 

95 

23% 

23 

23 

23 

23 

23 

23 

22 

22 

22 

22 

22 

22 

21 

21 

21 

21 

21 

20 

19 

19 

19 

19 

18 

18 

84 INC MAY 199') 



BeinfiLThere 

if 

Cofounders: (from left) Alan, Robert, 
and Joel Shapiro 
Company: Shapco Pnnbng Inc., #87 
Location: Minneapolis 
Business: Does commercial printing 

Reasons for locating in 
the inner city: "When we started out, 
23 years ago, we were simply looking for 
a place ttiat was cheap," says Joel 
Shapiro. Shapco rented its first site for 
$150 a month. These days Shapco is 
five blocks away in a former carpet ware-
txxjse. bought for $440,000 and fixed 
up for another $200,000. Shapco's cen̂  
tral location puts it within easy striking 
distance ol its customers, 80% of whom 
are based in the Twin Cities metropolitan 
area, lhat proximity is especially impor­
tant for higtvend color-printing work, 
since clients often need to come to the 
plant for press checks," Joel says. 

Key inner-city disadvantage: Bê  
cause pnnters at Shapco work overnight, 
there have been some secunty problems 
Ihe only issue we have is that transients 
will break into a car if they see anything 
left out, so we have security from sun­
down to sunnse," Joel says. Hiring a 
guard to watch the parking lot six nights 
a week costs Shapco $52,000 a year 

Quote: There isn't a tot of cnme around 
here," says Joel. The stuff that happens 
IS so petty. But the perceptxxi is worse 
than the reality. We've actually tost some 
business that way Ihere are peopte that 
have no desire to come down to this area 
at night, for example " —£ B 

Jnc 
ONLINE 

Deli'f inlii die diiUl on 
tlu- Inner Cjty HHI at 
urnnti tnr.rnrn/l\sue/itvt\ 

COMPANY 

1997 
NO. OF 

EMPLOKEtS 
1997 

REVENUES 

SALESCROWTH 
199W997 

(•/.INCREASE) 

COMPOUND 
ANNUALCROWTH 
(CAC)199}-1997 

91 Warehoute On« Kansai Cityt MO • ^ ' 49 $5,435,233 : : 93% 
Buy% sdls, h^des, rent^ & repido 

92 ABB Labels Los Angeles. CA 35 2,713,246 89 17 

Mtrs labels 4 tags 

93 StwTBttDymood Stewart aiaiiott8.rf,;,î ^^ ..- 10 2,904,583 88 . 17 

Ptcwtdes full-serwtca advertising . • ; : < • . ' ' ' ' 

94 Badders Garage San Antonio. TX 13 1,126,056 83 16 

Repairs tnjcks 4 autorrx>t>iles 

95 Spectrum Imaging Systems D Paso, TX • . 39 5,208,776 82 . 15 

Selb 4 svcs. office systs. 

96 Neil Kelly Portland, OR 128 11,796,168 81 16 

Designs 4 retrwdels homes & interiors 

97 Levtran Enterpriset Hanow. MO 300 22,253,974 81 16 

Retails iKtan fashton apparel 4i kxXwe^ 

98 Commercial Kitchen Repair San Aniomo. TX 58 5,564,566 81 16 

Repairs commercial-kitchen equip. 4 retails parts 

99 Even Cut AbrasWo Cleveland. OH 120 8,234,916 74 15 

Mfrs. abrasive specialty prods. 

100 Leasa Industries Miami, FL 45 3,466,072 72 15 

Produces lotu, Iresh vegetables, 4 oriental specially pnxls. 

Metliodology: Finding l-hc Inner C\ly KM) 

Basic Qualification Criteria 
1(1 ( l u a l i l y f o t the- I n i i r - r C u y 100, :i 

I o i i ip . i i i y h.icl t o — 

• !>(• i i u l c p e i u l c i H , f o i - p i o l i l c o i i x i i . i -

l i o r i , [ ) a n i i e r s l i i | ) , o r p r o p n c t o i sh ip 

(no t a snbsidiai7 or d iv is ion) 

• have 5 1 % or m o r e o f iLs physical oper­

at ions in i nne r< i t y areas 

• have 10 or m o r e emj i loyees i i i 1997 

• have a five-year o j^erat ing siiles h is to i7 

l h a l i nch idec l at least six m o n l h s o l 

sales revenues in 1993, an i iu re.Lse in 

1<W7 sales ovi-r 1996 sales, and sales ol 

al UNLSI $1 m i l l i o n in 1997. 

A p p l i c a n l s were l e q u i i c d lo s i i h i i i i i 

ihe fust three pages o f i he i i signed l.ix 

l o n n s f o r 1 9 9 3 , 1996 , a n d 1997 , o i 

l i n a n t i a l suiement.s (aud i ls or reviews) 

p repa red hy an o i i l s i t l e a u d i t o r o r ac-

t o i i n t a n l The ( l o c i i m e i i t a t i o n h a d lo 

refler t the same m e t l u x l o f a t cown t ing 

fo r a l l t h ree years. A p p l u a l i o n s were 

suh|e<:t lo a strict dne -d i l i ge iuc process, 

i i u lu r l ing a cr)mplete review ol all Iman 

< lal materials hy the In i l ia l i ve for a C o m 

prMilive I n n e r Ci ty 's p i o b o n o ( o n s n l 

l i i i u . r r i c e w . i l e r h o i i s e C o o p e i s A l i hc 

r< < o m m e n d a l i o n o f I'WC. l l ie rcve iu ic 

num lK - r swe ie a n m i a l i / c d lo i all c(>m[),i 

nies that harl less t l i . tn a lu l l y<-.ir of sales 

111 199:(. ( f i l l ip . l ines w r i i ; i l i c i i asked m 

iD inp l cK . - an c x 1 c 11 s i vc s u r v e y . i i i d 

| )hoi ie i i i l i ' i view. 

Cc-nlnil hnsmcvs disim is were excl iu lc i l 

l i o i i i ihe dc l i n i i i o i i uf .in i i i n c i < i l y loc.i-

l i on . To e i is i i ic ihal ihe hiisinesses wci <' 

located in inner < i l ics, i l i c ICIC u i idcr -

look r igorous dein()gra|) l i ic .malysis us­

i n g m a p [ ) i n g so f lware f o i each c o m 

pany. F.ligible comi ian ies were located 

in z ip codes a n d c e n s u s - b l o c k t r ack 

grou[)s w i lh ihe fd l low ing henc l ima i ks: 

a m e d i a n h o u s e h o l d i m cmie tha i was 

'25% lower lhan lhal ol ih i- local mel ro-

po l i l .m slalisli i al .uca and a poverty rale-

l ha l was 5 0 % l u g h i i l han ih . i l o l l l ie 

MSA. Ad ih l i ona l l y , sue visits were con-

( luc led hy the ICK .. h u . sialf members , 

and ICIC p a m i e i s to a ma jo r i t y o l ibc 

lop 1 '2(1 cmd id . i l es . 

—Raisa hinnmce, manager, Inner 

City KX), and vice-prrsident, ICK-

Sfiennl thanks lo Hnli Denanrt. tjtm Dams, 

Anne I lalnirs, .-\meliti Atlin^huu, Hiuhel 

(.It-en Ualt. Setli llanlnn, lUll tjimh, Anthiiny 

Hnielli. I lyse I nrilnum. Nnjmal Kjilui, and ihr 

rntlir IC.K. stiljl. ns inell as Ihe fnfntxltfihouse 

Cjufns tfom nj Miekn Ihlsinll, ptmie Klltm/in. 

anil jtrs MaUie 
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C O N T A C T : Deiidre M . Coyle 
Tcaephone - 617/292-2646 

P6/(bK6) 

Heathcx Wyatx, Inc. magazine 
Telephone - 212/849-8252 

Dean Mastrojotua, Inc. magazine 
Telephone - 212/849-8261 

SÎ Î S Ha 

inssss 

T H E I C I C - I N C . M A G A Z I N E n \ T N E R C I T Y 100: 
A M E R I C A ' S B E S T - K E P T S E C R E T 

Inner City'100 Companies Responsible fot Close to 5,000 N e w Jobs 

B O S T O N , A p r i l 22, 1 9 9 9 . T o d a y , the Initiative for a Competitive Inner City ( I C I Q and 

Inc. magazine announced the inaugural I n n e r C i ty 100 list. T h e I C I C ^ J j jg . Magazine 

I n n e r C i t y 100 is the first aational listing featuring 100 o f the fastest growing businesses 

based i n core iirban areas in the United States. Hatv^ird Business School Professor Michael 

E- Portex. Founder, Chainnnn and C E O o f ICIC and George Gendjron, Editor-in-Chief o f 

Juc. magazine made the armouncement at the Inner City 100 Awards Dinner, a gala event 

aimed at focusing attention on inncr-city busincs.s opportunities. Over 100 inncr-city 

entrepreneurs and 600 national business and community leaders attended the event, which 

raised over 51 mi l l ion to fiirther ICIC's work to promote business development in inner 

cities across the country. 

"The I n n e r C i t y 100 entrepreneurs demonstrate that the inner city offers a compelling 

opportumty to bui ld and grow businesses. Through creativity and icmovatiorL, the I n n e r 

Ci ty 100 ^ e meeting the demands o f new maxkcts, tapping new labor forces and becoming 

bront-runners i n the new economy," stated Porter. "Wc hope this inaugural I n n e r Ci ty 100 

list wiU prove to be a milestone in raising national awareness o f the ttemcndous potential for 

business development in America's inner dries, and i n moving firom assigning bLamc for the 

difficulties i n our urban areas to celebrating success." 

W i t h average 1997 sales o f $14 mill ion, average five-year growth rate o f 700%, average 

annual compound rate 44% aod creation o f close to 5,000 new jobs, the I n n e r Ci ty 100 

compamcs are imprcsaivc. The cocopanics shot«7cnj5c Tiie grovoitig dynomisin o f irLncr-ciry 

economies and the new frontier o f entrepreneurship in core urban areas. 

727 Atlantic Avenue Suite 60O Boston, Massachusetts 02111 
p/jone. 617.252.2363 fax.-617,292.2380 ive£).-www.iclc.org 
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Page 2/THE INNER 017100 - 4/22 8PM 

'Given the exi^ordinary success of the Inr- -̂ nn ^ J • , 

JOO cornpanies as a look into the f i m ™ A /raner Ci fy 

" i l l ba l « „ I y iottresKd i T " sLt^d r S Z d.= ™n of Amencan busmess shouU 

v.b., i „ . _ X r ^ 

r r e i ^ l o u s o p p o 3 ^ d l t e X 1 ' * ° ° ™ < ^ ' ' ~ ™ 

...o„i:.„.„M„;r:;ot̂ ::f̂ ::rr.:::;„':''' °" --̂ ^ - • 
responded availability of labor and 4 0 ° / ^ custontcn. ^ a inam advantage. 43% 

companies plan on expanding oDerations in rKo u ^ ^ ^ O " ^ / . 85% of the -1 f".iiviudg upciauons in tne next three vear^ an<̂  qco/ u 

consider moving out of the inner city. ^ ' ^ ^ ^ ' ^ ^ not 

pcxtcpaon Ot cnme was the mam disadvanta^P =;io/ j 

He Inner City /OO is the fiist lit to focus evrl,,™!,, i. c 

p „ : . „ s . list ^ be pubCslS in ^ Z ^ T f ^ t " : " 

the project. v.-"vjpcrs served as pm txsio consultant on 

more 
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Page 3/THE INNER QTY100 - 4/22 8PM 

The Inner City 100 companies are ranked according ro their compound rate of revenue 
growth over the past five year.. To qualify f o r the list, businesses must be independent, 
pnvately held, for-profit corporations, partnerships or prtjprietorships (not subsidiaries or 
divisions) that have: 

1. 5 1 % or more of their ph)^ical operations in inner-city areas (Inner dries are 
defined as core urban areas that currendy have household income and 
employment levels that are lower than their surrounding metropolitan areas.) 

2. Sales of at least $1 million in 1997 

3. A five year operating history that Includes an increase i n 1997 sales over 1996 
sales 

4. 10 or more employees 

The Inner Ciry 100 companies were honored at due inaugural Inner-Oty Entrepreneurship 
Dmner with the top three companies receiving special acknowledgement Over 700 narional 
business, government and community leadere commitied to inner-city economic 
development attended the dinner. 

# # # 

Attached complete j„„er City 100 

Inmamsjura CcmpOizkBbmerCiiy 

laChas ratndhy escMishedTZ^asa nadcndjbra^ in inr^-cxry^xy^devdopmBU. 

bic Magazine 
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liim SS 

The Iimer-City 100 by Rank 

Rank Companv 
1 Pac-Van 
2 ShoreJsIet 
3 Roundhouse 
4 Tucker Technology-
5 Cons t ruc t T w o G r o u p 
6 T h e r m agon 
7 Baja P r in t i ng 
8 T C G 
9 Env ios , R - D . / P r o n t o Env ios 
10 Y . M . L ^ . 
11 NuSty le D e v e l o p m e n t 
12 P l i t t 
13 H i s to r i c Restora t ion 
14 A r m o r y Revival 
15 Impulse G r o u p 

16 Inregri ty D i s t r i b u t i o n 
17 H a m e l G r o u p 
18 iQuan t ic 
19 S ta f f Solutions 
20 Gitre Something Back 
21 SouthStar Steel 
22 Contrac t Furnishings 
23 G o o d e Trash RemoTral 
24 H . B . Meats 
25 B e l k i n Components 
26 Comple te Personnel M g m t . 
27 Be r ryman Enterprises 
28 G i r o u x Glass 
29 N e w W o r l d Sectirity Associates 

30 L o r i B o n n Jewelry 
31 Interface Da ta Systems 
32 K . F . Express 
33 Archhres Management 
34 Crystal W i n d o w & D o o r Systs. 
35 Roses Southwest Papers 
36 Page A f t e r Page Business Systs. 
37 C o l o r M a t r i x 
38 Ci ty Theatr ical 
39 S & S Promot ions 
40 In t ech Cons t ruc t ion 

41 F B G Services 
42 T i r e G r o u p In t ema t iona l 
43 B u i l d i n g Products Plus 
44 I n t e r h n k G r o u p 
45 Fischer G r o u p 
46 C o l o r Reflections 

L o c a t i o n 

Indianapolis , I N 
L y n n , M A 
C o m p ton , C A 
Oakland, C A 
Odando , F L 
Cleveland, O H 
San Diego , C A 
E l Paso, T X 
N e w Y o r k , N Y 
Los Angeles, C A 
Omaha, N E 
Chicago, I L 
N e w Orleans, L A 
Providence, R I 
Minneapolis , M N 

B u f f e l o , N Y 
Oakland, C A 
San Francisco, C A 
De t ro i t , M I 
Oakland, C A 
Charlotte, N C 
Kansas City, M O 
Hyattsvil le, M D 
Dallas, T X 
C o m p t o n . C A 
O c v e k a d , O H 
Oklahoma City . O K 
Los Angeles, C A 
Boston, M A 

Oakland, C A 
Phoenix, A Z 
Columbus, O H 
Waterbury, C T 
Flushing, N Y 
Albuquerque, N M 
Washington, D C 
Cleveland, O H 
Bronx , N Y 
Oklahoma City. O K 
Philadelphia. P A 

Omaha, N E 
M i a m i , F L 
South H o u s t o n , T X 
Denver , C O 
Louisvi l le , K Y 
Phikdelphia , P A 

727 At lant ic Avenu 
phone : 617.292.23 

CEO 
B r e n t S. C laymon 
L o w e l l Gray 
H o w a r d Sherman 
Frank Tucker 
D e r r i c k D . Wallace 
Carol A . La tham 
R u b e n Sanchez, Jr. 
Olga "Cookie" Mapula 
Rodger Zepk f l 
L a r r y B l o c k 

T o d d Heis tand & T a m m y Barrett 
Scan O'Scarmlain 
Pres K a b a c o f f 
Rober t E . D u p r e , Jr. 
Ka thar inc N o r t o n & Rober t 
O s w o o d 
Peter H n m m e r l 
P a m H a m e l 
M a r k H . Edwards 
M a r i l y n M a l i n 

Sean M a r x & Michael Hannigan 
Klaus Becker 
Steve Scroadc 
W i l l i e K Goode 
J. A x o n Fogiel 
Chet P i p k i n 
Jay LucareUi 
Michae l J. Berryman 
Anne-Mcre l i e M u r r e l l 
Cassie H . Farmer Sr_ Roberta 
Adams 
L o r i B o n n Gallagher 
Mahasen Samaravijaya 
K e v i n J. Flaherty 
A.J . ^?7asserstcin 
Thomas Chen 
Robe r t E . Espat 
James V . Page, Jr. 
J o h n C. H a u g h 
Gary Fails 
Stephen Saak 

C r a i g J - S a b a t i n o & W i l l i u u 

Schwartz 
W^ayne Simmonds 
A n t o n i o R. Gonzalez 
WiUiam Plant 
M a r y Pat L i n k 
F red A . Fischer, P E . 
E n c Berger 

e Suite e o a Boston. MassachuBerts 02111 
163 fax: e i 7 .Z92 .23eO H-eto.-www. ic ic .org 
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47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 

60 
61 
62 
63 
64 
65 
66 
67 
68 
69 
70 
71 
72 
73 
74 
75 
76 
77 
78 
79 
80 
81 
82 
83 
84 
85 
86 
87 
88 
89 
90 
91 
92 

93 
94 
95 
96 
97 
98 
99 
100 

Steeltech Manufacturing Milwaukee, WI 
Aavanced Electronics Boston, MA 
Quality Laser Services Buffalo NY 
OlmanEkcmc aevekid,OH 
Arizona Office Equip. & Supply Phoenix, A 2 
Jen-Cyn Enterprises 
Automotive Technologies 
Stagecoach Cartage Sc Distrib 
E. Morris Communications 
Intemational Power Devices 
Girand's Fine Foods j-mgcies, 
Shawmut Design &: GDnstructionBoston, M A ' 
Hopkins & Hopkins Milwaukee, W I 

Camden, NJ 
Indianapolis, I N 
E l Paso, T X 
Qiicago, I L 
Boston, M A 
Los Angeles, CA 

Best Care 
Boulevard Brewing 
Tracey/Solcr^ce 
Diaz Foods 
Load King Manufacturing 
Alegre Construction Specialists 
Gateway Security 
CB Richard Ellis - Memphis 
Architectural Design Group 
Funk and Company 
Hereford House 
Trendex 
Eutectic Engineering 
Talan Prtxiucts 
P. Flanigan & Sons 
Waterworks 
American Echo 
Fitigues 
Gene's Plating Works 
T o m Gat Bakery 
American Chrisixnas Decorations 
A-1 Fire Equipment 
Adtec Electroplating 
Uniglobe Keystone Travel 
Office Plus 
Phoenix Hotel/Backflip Rest. 
E H O B 
Shapco Printing 
Star Flardware 
Stop Shop Save Food Markets 
Dock's Great Fish 
Warehouse One 
A B B Labels 

Minneapolis, M N 
Kansas Qty, M O 
Philadelphia, P A 
Atlanta, G A 
Jacksonville, F L 
Boston, M A 
Newark, NJ 
Memphis, T N 
Oklahoma Qty, O K 
E l Paso, T X 
Kansas C2ty, M O 
St Paul, M N 
Detroit, M I 
Cleveland, O H 
Baltimore, M D 
Columbus, O H 
Kansas Gty, M O 
Chicago, I L 
Los Angeles, CA 
L o i ^ Island City, N Y 
Bronx, N Y 
Miami, F L 
Lawrence, M A 
Milwaukee, W l 
Las Vegas, N V 
San Francisco, CA 
Indianapolis, I N 
Minneapolis, M N 
Hartford, CT 
Baltimore, M D 
Chicago, I L 
Kansas Gty, M O 
Los Angeles, CA 

Sterrett E>ymond Stewart 
Badders Gamge 
Spectrum Imaging Systems 
Neil KeUy 
LevTxan Enterprises 
Commercial Kitchen Repair 
Even Q i t Abrasive 
Leasa Industries 

Charlotte, N C 
San Antonio, T X 
E l Paso, T X 
Portland, OR 
Hanover, M D 
San Antonio, T X 
Oeveland, O H 
Miami, PL 

diaries L Wallace 
Stanley K. Qiao 
Gary]. Skalyo 
Ronald Ulman 
J im Whitehead 
Carol A r m Clements 
Jim Muchlhausen 
Scott McLaughlin 
Eugene Morris 
Y . C Qiang 

Waiiam J. Perry & Jack Tucey 
Jim Ansara 
Claude Hopkins & Floyd 
Hopkins, Jr. 
Nazneen Khatoon 
John McDonald 
James Trachtenberg 
Rene M . Diaz 
Charles O. Qiupp 
Edgar R- Gncron 
Louis DeU'Ermo 
Earl Blankenship 
T o m WHson 
Gloria J. Funk 
Rod Anderson 
Jeff Polacek 
Charles E. Baer 
Steve Peplin 
Pierce J. Flanigan I H 
Thomas Fiavens 
Martin Smoler 
Steven fie Andrea Rosenstein 
Harry W. Levy 
Noel Gomcss & Matthew Reich 
Fred Schwam 
Earl Speigel fic RandyMeland 
Ercole Sideri 
A r t Smith 
Trace Marrs 
C h ^ Conley 
James G. Spahn, M X ) . 
Joe], Alan, Sc Robert Shapiro 
Hitesh "Max- Kothari 
HisnryT. Baines, Sr. 
Dennis Robertson 
Mary Lou Jacoby 
Pedram Fararooy & Albert 
Khoshbin 
TTaeckb Sterreti 
Brad A . Badders 
Marcelo Plesant 
Thomas Kel ly 
Rick Levin 
Brock Coleman 
A r t Ellison 
L . George Yap 
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Inner City 100 Almanac 

Inner City 100 by Industry 
Business products/services: 24% 
Construct ion products/services: 20% 
Consumer goods: 18% 
Hi-Tech products/services: 12% 
Real Estate;6% 
Accomodadons /Food : 4 % 
Professional, Science Services: 4 % 
Transportat ion:4% 
Other: 8% 

I n n e r C i t y 100 b y Sectors: 
Service: 4 4 % 
Manufactur ing: 35% 
Retail Trade: 1 1 % 
Dist3db/Whole5alelO% 

T h e C o m p a n i e s : 
Average five-yeaj gro'onii rate: 700% 
Average C o m p o u n d Annua l G r o w t h Rate: 44% 

" * Average 1997 Sales: $13,868,970 
Median 1997 Sales: $6,080,567 
CoUecrive 1997 Sales: $1,386,897,014 
Average number o f employees: 105 
Median number o f employees: 52 
Collective 1997 Jobs: 10,485 

Collective Number of Jobs Generated in the Past Five Years: 4,695 
Number of Companies with more than $30 million in revenue: 13 
Average Age of Companies: 22 Vz 

T H E T O P C O M P E T I T I V E A D V A N T A G E S : 
(as cited mos t frequently by CEOs) 
1. Prox imi ty to customers 
2. L o w L a n d Costs 
3. Available Labor 

T H E T O P C O M P E T I T I V E D I S A D V A N T A G E S : 
(as cited most firequendy hy CEOs) 
1. Perception o f crime 
2. Negative perception o f Irmer City 
3. Lack o f space to expand 

727 At lan t ic Avenue Suite 6 0 0 Boston, Massachusetts 02111 
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