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liy ( '•roris^i' (•€iuirou, 

I'.diliii-in-clnrJ 

'..vs .MUll l l A VI..\K S...1 l l I M I IAinAHII HUSINISS SI.IIOIII. 

Ifessoi M i i h a e l r . m . - i . ,ill<-d me w i l h an i n t r i g u i n g p r o 

to create an . i i inna l l i s img o f t h e KH) fasl.-sl-gi owing 

al<- coi i ipaines in -XIIK I i . a's i nne i cili.-s The lisl , h.- sai.l, 

i ld Ix- m.KleU-.l a l i . r die Inc WO and w o u l d focus p i i h l i , 

. , l „ . „ i i , , „ , „ , the i n s i r i i i i i , • l l l . l l role thai e n l i e p r e i i e i i i lal . o i i i -

,Mines pi.IV in i . - lnMlding i l i . ' e.-.,nomi<-s ol ou r inii<-r cities, 

w i n i h IS p.-rhaps i l i . - s ing l - gi .al . -s t ,ha l l . -nge . . i n l i o n l i n g 

, , ; n , i , i i , .n i l l . . M - ol a n. w ,-,1111117 1 h ' siigg. s i c l dial wi-

111 v.-nlnr.- helwi-eii / i K . a i i . l i l l ' -

Inn.-I < '.ilv ( l i l< :) . i l l . - 11. Hipi o t i l 

l i , - i Wl- (-1 m i l l . I .-an- a inn H uial 

sii 11. l i ne die- p i . ' l 

l i n i i . i l i w loi .1 < -. '1 

In- l i , i i i i . l > - . l III I " 

.1'.-. .11 lis I r i i -ni ' iin. 

I l i - i l n l n ' i I i : r - | 

ih . i i 1 w. i i in- i l 1 

.IS ,1 ] 

l . - l l I l M 

II I 11 I kl d i , u i - l \ 

p i -op l i - .11' ' ' i n s i . i n iU- ap-

,,111.11 lung / l i e \ M I I I I'l'-.is l " i lisiings, 

i . n i t n i g s . and aw.,;.Is po.gl.1111s o l 

\ . i i ions ivpi-s. \ \ h.ii - i l l i .1' I ' l l 111.- lo 

I'l 11 tei 's p rop , isal. In IWI-M I , was die 

ihemes 11 d iew tog' i lu- i 

O n e t h e m e has l o d . , w i l h the 

issue thai led to du H ;i( : s loi i na l ion 

III the lirsi place, die cnsis ol the in 

nei- cities H e i c wr ,ii e, 111 ilie n m l h 

vear of one o f ih.- g i c i l e s l economic 

expansions in o m l i i s io i v, an i l yet 

l l ie innei cilies . i n i l i n i i i - lo tall l u i -

ihe i and lu i diei I..-I1111.I. 1 h ' i onse-

iHK-nces ,ire l i a g n l o i d i . ' p c i j i l e 

who In.- d i e i e an.I sl 1:1, i i ' l 1 il I ' H i h . ' 

,(.si 111 ihe 1 o i i i n i \ . l i s .1 s l i i i . i l i o n 

i i i i g o m g proee.vs ol ,-1111 epii-n.-111 lal ie i i . :w. , l . ( n o w i l i . . . i n | , . . 

niesare ihc heai l and soul ol dial IHIKCSS 

A n d I ' m n o l t a lk ing here ah.ui i ohscme l i i i l e le ia i l . .uil.-is 

ot- a lew token g rowth companies that h.ive bucked the .,dds. 

Hie Inner Cny 10<) consists of an impressive ati-ay o f hiisiiiesses 

f r o m a variety o l i n d i i s l i i e s . Nearly a quar te r o f die c o m 

p;mies provide business p r o d i i . is and seiA-ices, and . i i i o i l i e i 

Vl'/o a ie in h i g l i - l e . I n i o l o g v f ie lds . T l i . ' aveiag.- f iv i -ve .n 

g rowlh lale is 7(11'*, .m.I l . ig . lhei the comjianies have cieaii.-.l 

almost |ol)s 111 111.- past live vears. Most imp . ,11 .nU. dn 

l umpanies h.'ive s i ic i -rded no l m spile o f diei i locali . , ! , hm 

al least pai dv he. aiis.- • •! 11. 1 lu-v'\.- s.-en an oppoHnin i ' . ov.-i-

I,Hiked hv o d i i IS and i m i \ M I I I i l -

Impiesse-d as 1 am v.uh ihe lmiei- C-ilv KH) , . .mi sim'-s- k m 

r i | i i . i l K iiiipiessed wi l l i oni p , i i i i i i - i in 

ih is v e i i l i i r e . T h e K-K' (;ie\N " i n " I 

I 'm II I s seminal woik on ih . ' " 'mpei-

iliv..- adv.iiuages oi inner 1 lU.-v |oda\ 

die 01 gani/ . . i i ion c o i i d n . Is i . s.-aii l i 

on i i i n e r - c i i v e c o n o i i n r s ami i nn-^ 

m e n t o r i n g programs n , p i o - i . l ' - m-

iiei-( iiy hiismesses wi i l i e>;pi 1 i i ^ . - dial 

migh t othen\i.s<: Ix ' hau l 10 come In . 

I l l , - IC .K; repr<-sents a II<-\N breed 

o f nonp ioh t s . 1 s)>end a loi of tmie 

work ing with such organi /a i ioi is . and 

they strike me as the p h i l a i i l h r o p i c 

counterpar ts of I n , . .'lOO biisiiies.ses 

H o w o f t en do we hear thai lodas s 

( r conomy is b e i n g t i a i i s l o i ined 1)\ 

companies thai d idn ' t even exist 

y i - . i i s ago- W e l l , "social i i u n ' p i .--

neuis" like die ICIC peo|)li- .ii<- . lomK 

INNER Cmr 100 TEAM: Sflh HanUm, Rachel (hem 

lilall, KnbDaiann, Amrlia AH>np:hnu, Rmsn 

l.nunrn,,; :nui (uiil pirhne.d) Anne HIIIHIA 

,11 I , 1 ' m i - l n , r ' m d ' ! e ! ' < - i v , - s a lo , o f il Wha . set^ the s;une i h m g m ph i l an th ropv . T h e y ' i e r emvigoraung d i . ' 
' " ' • '" " , , - . „ , . .,, , „ e p r o b l e m eiu.rc cv i c secto, ol our M K ICIV, and UK-y're do ing ,. wi ih nonc 

" ' ' ^ ' process lhc7 ' ie t t an s fo rmmg the t ionpi . -h t wotUl m i o a plai e 

,''';:::;;,:;::;:;;i,,gih.-crisis, l̂.rler and his colleagues h..e 
, | „ . i i n i i . , ! i-li-n„-„l o f a straleg^ lor rev i l . i l i .mg die just as g o v e m t n e n , d i d n th 1 ..W s, VVal V 

- ,,„„ ,i„.,r.lCli..,oii.liid,-.l,d,es.,l„noi,,sto.siip,K,iian<llov 1, s<-e,ns paru nlai 1 apptopiiaU lot In vA 
'̂ 1 , 1 , , , „ ,„•,„•, .1.-w-<-,lil, i n . l . r ea l e iobs en t r ep . eneu t sh ip 111 die busmess sedot, lo have i i i i .U . t a l . c 

^ ';;'tr:.:t::::;::.:.::::î - .̂.CApro,ciwi,,.a,.o,gani.at,ontha.ex. -i,h.-semi.-
y , „ „ ;„-„i , . -n, si ' li- p iogK I iiisi.-a.l . l . i v . - i i hv an p r e n e m s h i p m di - p h i l a n l h i o p i c secU.i- -
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moving experience 
Iiy Norm Ihodsky 

c c 

I l-.M) 1 .1 iU I -MKI • IK 
1 111- -.nis'-'-'-i ŝ-is ohvioii--. . I ' u i n 

l l ,„ , i , - i l I I I . - , ^\•'-•d save m o i l - d ian 

$-̂ (10,11011 ,1 M-.ii. I l l ' l ud ing I ' - i i i . 1.1--; 

.OS, ... IIS lecog seiig.."in. ih^h:^i';' s:-r^. e out ol es, and n.ilines .^. ^ ^ ^ ^ ^ l ^ ' ^ 

, l n„ loca l , . , . , f.,1 1̂ - veais, s,art,ng m a r g i n , M . H ' i n ' - . ' l 

_ -|- 1,1 ,S<-\-eiidi .-\\-i-iin'- and l ' h i i l \ 

. . ^ i W ' l i ' e o i d ' c " . N.,1 , . , i h . - d i i i d .S i iee i . a m i w.- w. ie happv 

o f w e a r i n g the same socks die ie . We'. ' ' .. en i n , i i i i n g .-ur m e . 

i l l i o i i m 
j B m i ^ t f l ? l i [ | K l ^ ; l . l a > N i . . husit.<-ss. l l . a i l oca . ion .o . . . . ••'•••r> " „ , .„ „i i ,cl i ov.-i I i.-.u 1 

! : : ? r - d o n ' t l,ke . l o m g a n v i l . i i i g ' ' T , 1 h, . ge g - I , ' 

d ia l migh t change o m Im k lo . ih 

worse- I suspect lhai 's om- I'-asoii 

we f i n d i l so ha i . l i " o l " . al<- ,i sn. 

I csslul co i i ipa i iv 

1 reloc. i le . l m \ . . ' i n i i . i i . \ m l ' ' ' - ' - l -

.nid II w-.is n i i i - ol i l l ' - i . .mdi'---i d'-' I-

Mons I hav,- e v n i n , " I ' - -X- i ' h ip 

j i i - i i ed , Wl- wei r i i i ' c.-iir.; n > 11 •'- in 

nn- i ity, as sever.il " I l ln- . . ,ni | i.iin<-' 

,n this v.-.ii s l i i m - i < -liv I I I " I 

, , . , , , | , v IU. , I loois II uas a c o m l . i i l - hv i m i v i n , 

.ihli- space \Mili .1 gi .-.11 "cw, and om 

I , - . , , , - u.is g o o i l I ' l l a i i o l h . - i l : -

inMii lhs . .11 '.vhi. h p " i i i i u-e'd h .U ' 

l i .nl 1,., n . . i i l . l . len.-wii ig i i i ' . ^ i i i ' . 

i..-.,s I I . . I '-M il ..11 i l l ' - n i ' l - i i s' l i-em 

W l i . i l . l i ' l di.iv- l ip " I I die i . i i l - i i 

| , . , i . , . -y,- i i - . ' - i i - .1 I ' l l "1 p o ' l i l ' - m ^ al 

u , , i ' - l i . . i i M - u-i- . l l . o n g h l 111 h i o o t 

1 he g e l l i n g d i 

saiii'- l i e n r l u ' .Mllionl . I ' l ' l m g •• - i ' 

gll- s.ll.-sp'-l s. " 1 . 

-piu- m---.i . im-s i io i i was. I ' l ' l • 

1 I , . I " 11-1 M . m l i a l l a i i - • . - i i . i m l 

,, • " i n ins l '-.s I ' l - n l i i i l l . : 

in-,1.- i l l . i n l in . - i - " I d i ' -m h-i ' l 

,-,1 . ,111 ' -1; n Il l 1 '--'1 ^'"' 

| , , . . l , a l - l ' . ii.i--> 1" lea'.'- l " - l i i i i " • 

.Ml .11 s.,1' . . ' l i l ' '- .111.1 di i - in'-s-,'-n-.',--
' I l l d n s y . - a r s l i i m - i Ci lv i no ,-,'-'- i - n , ' „ a 111.1'- i ' • ' ' ' 0 1 - " - j ; ' ' ' - | , , n o n , I ,m ' " - n -lU' 

d^'.<'H'). . . o . , . - . ' . .M ' i " i , i • ' • ; ' : : ' • , , ! ' ' • : : , ' : : ; : ; , : , i ; : : ; , , . , : . , . ! 
w.a i l . l liaM- i l ia . I . - mn. Ii ' l i l l ' - i ' n' '- l " ^ ' -"M 

,,,-,11, l,,,s, ' l . - ' i n . l ing 111"-- --xp.-ns 

1,.,-,,- . innna l savings ol VJ--,n,("'" 

I--, , , , , , ., l insim-ss s l a i i ' l p ' m i l n . -

,|,-, isi.,n \ - - . i - . -I i i . . - l , i a i i i . - i -

.\,id V'-l. when we dioiighl .il" 

,1, we ki-pi coming up wilh reas. ns 

nn, 111 miive. We'll UM. l"" """'.'i 

^i/.n'-c.v 7 '"' tininnd ihe ii'i/ic/i".'-^'' 

,s„/ saje. \V.- won't Ix- ahle In line ihe 

11,1, w,-,e hi-L'in- W,>lileu','need.Wf'Unimlheche,uiMr. 
i , w e ' d l K - e n m . , v „ i g i o d i . - . s n h m l,s n.-ss. Imi us p, o h l - m s - M K ^ _ , , 

n i n g to i . iV.- u p .11' i n o K l i i . a i . 

RELOCATING A BUSINESS can he aK«)nr/-inv;, W1U:I1UT 

you're moving to ihe inner eiiv or soniewliere else 
hut it ci'n also do great tlnngs tor your roini)any 

,S.. 1 sal ilow-n I " l i g m . ' " u l ^sli.il 

i , j ihe /.U.MM.--NC And on an.l ' , i i -

1"1H-\ wi- i .-11 1 '"ciW I e . i s .m-

; i,,-y w(-re p i s i l . - a i -

, 1 , . - | , | , , l , l | . „ , s - a i i , l h - K l - w l n c I , d i . l i i l make di . - in an-

111 lo another sian-

M o v u . g IS alw-avs i l i U n n l ! , . sp." an iomn ol i n v i i i n 

r ia l ly when yoi i ie d o i n g n is .i mai 
i r r o l choice raih.-i iha i i I n ' • .. , „ ,w-i-i 11 il 
l e s s i l v V o i i c o n s l a n l l v s . l-gii-ss l i . id a i eveUln . i i . - K o . 1 gh 7 . ^ 1,, 

vonrse l l . Vou s l inggle w-idi n i - dns is a go al ^ - ^ ^ ^ . X ^ Z p i - s p d "1 ni ' iv i l ig- P . -v . l " i . 1 

rtes. a t tachtuenls . all th.- . ' . m l o U - ag,- , . - w,.s ^ ^ ^ - ^ ^ ^ ' ^ ^ H ' ,_ J ^ „ . „ „ , , . „ , ,1,.- , ,1 , 

ahl<- l . n h - hab i i s v o n u - g " i i . g 1" g e l i m U - i N H - m . J „ N ' , maUer how i m i , 1, l ln v 

,...ve U, change. Vou h.ive .lo.-ns ol h.,w 1, mighl i.-d.iv .< • m , 

^ — i : ^ ' : : , ; w::::;;:,.:::;:;:. •;• • -
l l i a i m . - a i i i . a m o n g o i l i . r l h i n g s . • " ' M e wonl,n><-w. ,ise. And w^̂ ^ 

, , „ , n l i M i . n i l o s p i - n . l a l . , 1 mo, . - 110 . h i Ici en, . 1 had the sani. L . - s 
-' ^ " ^" " " " ' ^ " " ^ . n I I I ' - wai . - . I -. I n e v i l a h h . lhal odi'-r pe.,ple ha . - M ' - i i g w. i . 

r"'T:r:i^;;::;';"::i: i:... P"...-..'....-....,^ 

- ' • - - - - ' • ^ • r ; ; - ; : : i . ' : : ; : i : ; : : ' i n ; ! : : . : - : : : : ' 
I hces were m M . m l i . i i i a i i .H I H ' ' " ' 

MAT 1 4',.'1 itii'-

l ea l i ly and som.- in snpe is i i l ion 

U n l 111 the e n d , m o v i n g o i l . n 



"Tnc. Online is my 
top choice for small-

business information.' 
Paul A. Brooi. Mercury Panricfs Inc 

I Access to more than 10 years of In, , aniclc:. 
—indexed and searchatilc. 

• Inc hxira—onginal business sl.inrs 
wn,,en jus, for Inc Onlinr 

I ln,craciivc In,- 'il.X) aica—yaichal'l.' 
da,abase of Id years of winiici^ 

B 1 RliE sof,w-3n:, scarchaldc business dam 
ha,se, intciacive worksheers. anJ m.iii-

• Minisiles—finance, icclinology, inicrna-
noiul business, and the Inicrnci 

• Local-business news for 26 cinesl llp-io 
the-minute happenings on the small-
business scene around the countrv-

• Web site-building tools—plus a ser̂ •lce 
(or free promotion of your site. 

• Ne«d I correaive-aaion repor 
to track operational glitches? 
A franchise agreement that works' 
The Good Forms area lets you dowmload 
easy-to-use examples of business forms 
from actual companies 

• Oieck out the Francliise & 
Business Opportunity Center, 
your resource for evaluating and exploring 
exciting select franchise and business 
opportunities 

• Inc Online^ Guide to Doing ^ 
Business Online helps you figure out 
the best way your business can utilize all 
the tools of the Internet From fmding em­
ployees via the Web and marketing on the 
Intemet to outsourcing administrative tasks 

1^ THE WEB SITE'; -
o i l FOR GROWING . 

> tllJUIllE COMPANIES 

n, pni v . i i i . • i i i " i i " i i s n. one side. I 'm 
nol s.i)Tiig thai y a i sti'.nl'.l ignore tlieni. 
just that you should handle them sc-|.a 
r-atcly When you <lo. m.-icover, it's im-
|>ortant lo make sure you're dealing with 
facts 

We didn't know the facts, for exam­
ple, alKHit how sale of unsiilc Oic area in 
lirooklyii ically was II wa.s iniicr<ity, hut 
diat didn't mean it was h ig lKi imc . Hie 
fact ŵ L̂s. we'd iK-eii using the warehouse 
for two years wi thout any signincaii i 
problems. Nevertheless, to allay con­
cerns, we decide.1 to install a state-of-lhe-
ail sec ui ily system on the premises and 
ojx-iate a v.in s.-i vice tor employees go­
ing to and from th<- subway 

Wc dealt with all of our remaining 
(cars in siniihu f.ishion. Kveii so I kept wa-
vcnng It took 10 moiidis to prepare for 
die move, and wheiic\cr wc hit a snag, 1 
went back aiid ijiiestioned the decision. 
How would ( tisiomers feel about oui 
moving to a difhrK'.n, aiea code? 1 low-
long would It lake lo tram die new em-
plovees:- W-.is ii reallv a giHKl idea to leave 
a Inckv I'M alion-' 

1 linn i ihmk 1 Ix-. ami- fully coininii-
, i - ' l lo ,he <le. isioii until we had ollicialls 
,1,1,,, ,,,,.,1 ,,ni .-mplovees and signed a 
conir.e I h>i ih.- new telejihone system. 
,,, a , .,si of moK- lhan $100,00(1. Wi-
m.ive.l ab'Uii l l i i . - . ' months later (.)n my 
last dav 111 the old office 1 cried. 

Whal I d idn i see, what none of ns 
saw, weie tli<- h<-nelils lhat would come 
f i . im si.iiting ovei in a new place. 

Moving has the jxiwcr to rejuvenate a 
business. I 'm not saying that it always 
happens, but when it does, llic effect is 
amazing. You (eel as though you're 
launching the ( ompany all over again 
l l iere 's a whole new level of excitement 
and endmsia.sm It's fun in llic same way 
a siart-iip is (un. You're learning sotnc-
diiiig every day 

In our case, theie were three unex-
[K-ded develoi.inents dial fueled our re 
juvenation. Fit si, we were forced by the 
simjile acl of moving lo do certain tilings 
we probably should have done before, 
such a.s upgrading our phone and com­
puter systems. We d built l l icm piece Ijy 
piece over the years, adding an extension 
here, a gi/.mo there. Uut you can't move 
jury-iigged syMems, so wc had to decide 
whal we really wanted. Acquinng llie new 
systems eneigi/e.l the ciidrc company 

S<-i <)nd, moving forced us to change 
old habits, dev.dop new disciplines, and 
uke a fresh lo'ik at various parts of the 

1 1 , , I ,.s ' , I I . !- \s,- h .111 -. . n 1'- i 1 - , l . 1 : . . . k 

froii i i l l . - in.-svng.-i .s<-i\-|i'-, loi i-xampl.-. 
we reali/cd n w.is t.ikiiig up KK, much oi 
on, nine and eneig>- and primding veiy 
little 111 rciiirn We closed it down. 

I also t>ecame more disciplined about 
seeing customers. I had lo. When we 
were in Manhattan. I could squeeze the 
visits into breaks in my schedule. After 
the ino\e, I had lo plan my visits. Tbe re-
suh w-,LS that 1 did a much tx'tter job ol 
suying 111 loiich with customers 

[\,ii the biggest suqirise, and the mos, 
imp.iriani discovery, was thai our fears 
wen- ( (impletely unfounded. Yes, we losi 
p<-.iple. AIKJU, 25% of our stall decided 
not t.i make the move, and anodier lO'/I 
left aflcrward. Those who stayed, how-
es'ei, were excited alKiut l>cing there, and 
die new [xople we hued brought cnthn-
siasni and fresh ideas 

And hiring didn't become hard(-r, as 
we'd feaied. I l got easier. We were r.-
cruiliiig ill an area of lelanvelv high un-
einpl.i\niieiu and oflenng aUwe avei age 
wages, e.ianted, the location was a neg.i 

loi s.iine people, hm il .i posili'-.-
1,11 i i i l i r i s riie mnei--<-.i,\ .•iiipl"''Ces \M-
hired. iiiou-ovei, hav.- j.iiivefl lo l)e niorr 
i-elialilc lhan ihose w.-'ve had in di.- p.isi. 
mayU- because they'ie cUi.sei lo home. 

..\s fill oiii concerns aboui safe,\, ih.-} 
|iisi di.vi|ipeared. We run the van onlv in 
bad wcadier now; other^sise, people J),'--
h-r ,., walk. Meanwhile, we've yet to e\ 
p<-] ien' e our first break-in. We ha.l no, 
,1, om olfKcs in Manha,laii. 

M.:>s, im|X>iunt, die cheinis,,-)' ol the 
business has never been bctler. We're less 
spread out physically than we were be­
fore, and diere's a greater sense of lx?ing 
together, on the same team. The almo-
sphete is more relaxed. Tlie commumca 
tion is Lister We're having more fun 

And me:' I 'm having a ball Maybe it's 
a coincidence, but die storage business 
took offshordy after the move, and I've 
had a front-row seal. I've been able to 
w-.itch the busmess grow Ixfore my eves 
lliere's nothing like it. 

1 I an't beheve how lucky this place 

has been for me. My only fear is that 

v)meday I might have to move 

Norm linxhh) (ImxL'.ky13@aol.eom) u a 
vft/ran mirrjnmrur whoie itx tmsmfsse.s 
tncludf an Inc. KX) company and an Inc 
5(X) company. I'hti column ums coeiu 
thoird try IU) Hndmgtiam. hn'wu<. Slreel 
Smxirli column', are availahU on-line al 
un.no.inc.com/rxIra/column'./'.trtftsmeiTls. 



C I T Y 

America's best-kept secret 
Some oi lhc iaslesl-giowmi^ cnircpivncui lal t <.mpanie's 
arc where you migiu lea.st expe( t Ui Imd ilu-ni. 1 he so le i 
ol 'their suece.ss? Loeaiion, loeaiion, Kx atK.n 

$.^ . '^-Mll I ION IN 11 KNI- I - A(...I.SS I'K.iV II1I.K. --X S l " l 

m i l l i o n coniputer-accessori<:s i i i a i i i i l a . i i i i .1 - A n S.S- >-

m i l l i o n r ec ru i tmen t c o m p a n y A $'24-inillion f<.o<l .ii.v 

t r i b u l o r t i i c h o f d i e m g rowing lai . i .Uy ov. 'i th . ' past 

live years. D o diey sound like husmess<-s you wou ld .-x-

,HTt to f i n d 111 diis country 's inner < iliesr' II not, fast.-ii 

your s<-al iK-lts. O u r first annual Inner ( .ny UH), a rank 

ing o f America ' s fastest-growing pi ivale ly be l l i m i u ' i 

city coni | )ai i ies . is h i l l o f sm i.iises 

H i e IfK) companies d ia l we hav,- id . -n l i l i . -d h . ' i r . 111 

p a i t n e r s h i p w i l l . 1 l a i^a i< l Business .Srh.,.,1 pi . . l . 'ss . , i 

Mi< hael I 'or ler 's n . i np roh t Imliai iv . - Im a (;oii ip<' l i i iv.-

Inner City (K'.I<;), have mad<' ihe i i lo. a i ion a Hue biisi 

iH-ss adv-ai iuge—whedier Ixaaiis.- .,1 p r o x i i n i i y ,.- - us 

,om<-rs and suppliers, the rea<ly availability o f an nn-

tap|K-d lcK:al la lni r p o o l , or the cosl advanlages of die 

teal estate. "We sUirled f r o m zero O m p i o d i i - t went 

l l u a m g h several evolut ions , ami ih . - . - . . i lv y. ais w. i . 

v,-rv lah. , r - intensive,- says V C Ch .mg , , o l o i i i i d . - i ol 

I n , -. I l.-v I , , s In , - a S'- '̂' m ' 11 

I n I (-1 n .11 I- m. i I I . ' 1 I ) ' \ n ' s 1 m . .• . 

l'„,si,,n-l,.,-..-il ,-|,-' lO ' in . s maiinl- . i ' - lm.-i . ^slni l i v^a- i ' ' -

, , -n, lya ' . ,ni .- . -<l hv 1'. .w.-r-Om- h.'- - 111 ( - in ianl l . , . <'-alil 

- I I w.- h . i ' l i i i . - . l 10 s.-l s<,ni. 'diii ig up III die -siihmhs, 

wh.-i .- w,- . l i . l n l hax.- .. lalMii pool 1', 'haw h o i i . and 

wh.- i . : Wl- ' . . ' i i i l d have pai.l h igh wag.-s, w,- wonl . l hav.-
| , , - i - i i m i l ol hiisiiii-ss long ago 

Tins n i a n g i i r a l lnii<-i C I I N 1 " " 

j , , „ „ l O l . i i i s 111 i . - v n a l i / i - du- i n i i . - r < nv- I l ' s ah .n i i 

l „ „ „ „ . s s - i.-al i . -v,- i i i ie g i o w i h ,,vei a hvi-y.-.n- p . - r io . l . 

, , , , .-. ,sin,- 'l hv 111'- s,im<- s i r i n g . - I l l • r i i ' - n . i as l l . ' . s ' -

,,,,-,1 r ,11 mil I ' l l . .-0(1 hsi . Tog.-lh.-i Wil l i a 

m a m l i . m , ih . - M-K . 0111 s i . i l l spe i i i i m . i . - d i a n sis 

„ „ „ , , t , . 1,1,-ni,lying . a n . l i . l . i i . - s a m i l . - . m - m g Ins i -

. , ! „ , , , , , l , , . n s i i . i i . - g i . ' s . s t r eng lh s , a m i w.-ak-

„,.sv-s As a l e s i i l l , ŝe o i l e r vou an exclusive si iapsl io, 

,,1 si.iiK- ol i h , iiiosi . leal ivi- r n l i e p i . - m - m s 111 on.- " I 

,1„. , , „ | , n l ^ ^ l i - a s , - i i - " . g i i i / . - . l pl.u.-s 10 Uro- ' 

11,-SS ,1,1- mii.-i i iiv -Karen Ihlhin. depiils ediUn 

I 
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A window on the new economy 
IJnderstandini; the ceononiie i)olenli<il ol (he 
inner eitics BY MICHAEL P O R T E R AND ANNE HABIBY 

.1. n l i . i l I .,11,-. l i - . ' -K . I ' l l ' - . 

U - i w , - , - i , I ' . i ' i - ' , .111.1 I ' i ' i ; 

1 i r 1 s N - i II . I I -, I • 1.1 1-̂  - -.11 

vmd'-i siai II11 ng i In- i - . . .n. .ii 

o l A n i r i II .IS 11 i l i r l i 11 i . s . i n , I . .r. si i , I 

otfei s .1 wii III ' I'.s on l ln- ii '-w I 1 .-. • u i . 

inv. 111.- Inli i . inv.- I . >i i ^ imp ' i i i i - . ' Ii 

ni-i ( ;,lv (l< II I has spi-iil l ln- p.isl In 

v i a i s i h I OIII, III ig i l l . ' . i n i p i l II r.'- p< 

t i -n; i . i l ol i nn . I i in . s. \\ 11. i i wi- .r.n i r i I 11MI .sl n ,ws In , 

I , I I x , , ,1111- 11.11 11 ,1-1 s w i l h / / ; . ,11 . . . n i l I I I - | , 11 n i l . I 11 I .111 

111^.. 11II- 1II sl 1 ... 1 I .11 i f I n r. 

g I . I 11 I I n i l p i 1111 s, ' . - V I , . . 1 ' . 1 I I n -

l i n i l i n g s w o n l . l I . . - i i i l . - i . - m i l - r . m . --' n 

i M - ^s,-i I - s i l l p i i s i d I i \ 11 ,1- 1 . - s i i l l . 11,1 , r . 

r i . i g i - , m i l l l . l l 1 ' i m p . 11111' i L' l ' 111 111.- ' '1 

i-i i i m i n m alK disti(-ss(-d u r b a n .ueas | 

s i i l l i - r i n g 11 OIII i i n e m p l o y n i e i i l a n d 

p . , \ - r i , \ Tin- 11.U.S reseaich suggests ; 

l l l . l l i n n r i i i i n s . . . i i t a i n about " I 

i l l l l . S 111 l i .m l ioi is . - l iolds. Inne i ciln-s 

.III- i isi i . i lU dis i im 1 I r o m m o i e p rosp r i ; 

,,iis . i - m i . i l l.iisim-ss i l is lncts and o l l . -n 

sill I , ,1111.1 111. isr .111-as g(-ogi apl i ic . i lK. ' 

km V. u r . i i i - vsi- I ompi l . -d lh(- In 1 

I I I I - I , ; | i ; li.is l . . i ig ' l i . i i i i | . i ' , i i i - . l i l l ' - i i i - i ( ^il-. h»'i di . i i Ih .- i . - w(-re many biisi j 

nv .IS .1 L " , ' , ' l p i . " .- lo < l" hus,- n.-ss.-s ,n n i m i . i i ies — a s u r p i isi- to j 

IS 1 r.'-;. .111.1 

iVi - i n.-v, i ' lhs 

11. SS IH-I . , , ,SI- , . I 1,11 niiH-liliv.- . . i lv . i i i ihosi- w i l l , .issmiii- l l l . l l l i t t le . -co i io in 

l.igi-s 1,1 t i l l - i n i i i - i I lU 111.- Inner CiU a. I i v i l y . \ isis i h e i e b(-( an.se o l l b . 

1 11 I 11 I 1 is, I .111 1 M- II .Ills 

1, -. , I ., i n n , ., 1 ,, 11 r I r 11 

l i s i i - . i l i n , 

111- 111 l l n I l l s ! 

l l , . - i m . ' - l - - . . - s .IS 

- i h . i i i 'JIHI ap 

I . . I I . . , 1 1 1 I I . 1 1 1 

IS I 11 I I I 1 i r I - I 11 \ 

i m m m i i l i i s well known pidhleins. I 'oi | 

rx.Mn|, | i . OUI i . s c a i i h with the IWisioii j 

( :<>,isnlinig < • . i . i i ip l,l'.< •<•) d o c i i i n e i i i . - . l j 

ih. i i (• .hi i . igi , li.is appi ovimal . - | \ l'',,IMMl | 

inni-i I i l \ . . ,m|,, , , ili-s grn i - r , i l 11 ig %:'0 hil j 

111 ,11 111 .nil l l l . l l I ,-\i-mi.-s ,111.1 e i i ip l ' .vn ig 

.. / \ . isi- 111 i-.i 11 . lU 11,1 'J'.i i.iKMI I M-i .pli- I t 'jniluuiedj 
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llK- availal)le and ĵ rowing lal)()r lorcc will Ix: m 
innei eilie.s. More lhan. orworWorcc 
irrowdi will (onie Irom minority eoinmuniUe.s. 

\S l i , , 1 , , ,111 pe l 111VI- adv,i n I .ig.-s . 1 " 

I , i n . I I n i l s o i l . I h i i s i i i i ss O m 11-

si-.iii h li.i-- i . vi-. i l . .1 l o in p i i n . ipal o m s 

• ,1 s i i . i i rg i i lo. . i i i o i i .11 di . - e r e of 111.1-

| i , i ni h.in .iii-as. I l l g l l w . l \ ^ . and i o i n m i i 

, , , , - . , , , ,„ , | , ,„l,-s wi lh pol l - I l l I'-glSllI . i l .1.1-

v.illl.iges. 

• an u i i . l . - i unli/ . i- . l w-.iikforce wi th high 

I , . I , - I , l ion ami . I ., ngh l ov.r . iH national 

l . l l x i l l l i . l lke t . 

. . I l l i ini l i- is i- iv(-d lo<-.il market wi th siili-

sl . i l l l ial | i n l . h.isiilg pow.-l dl . l l . . I l l slip-

| , i , i i in,my i i i o i . - I . lail an.l s- i v i . <- husi 

n.-ss.-s ill,111 II I I . h a s ; 

• i . i i p . . i i n i i i , i . - s l o i ( .)inpaiii .-s t.> l i nk 

n | , Will i .111.1 p i o v i ' l . - o i i l s o n r i i i i g l . l l 

, , , i n p ' - i i l i M - ' Insi.-i-s ( f o i . -x - . i inp l ' - . 

l , , . , , | i l i , .111- . i in l i i i i i i i s m ) in i l l . - i ' - g i ' , i i 

,il r . - i 111. i i m 

r i n - , . .mp. in i ' - s o n l l m l l l l i . - i < - i l \ 

11)11 |,si iMiisi i . in par t i , i i l a i lv w.-l l h' ,w 

,1, , - i i isi ilii<-<- .I'K-.iiiiag.-s . an . . i i n h m . -

1,1 I I i - . l l i - i-Xpl' ,sl\-|- gl I iWlll 

Strategic location. I h. I i i i i . - i < . i i \ 

„ i i , | , .nni-s o \ r i \ s h . - l i i i i i i g h s i i l iply " d i -

,-, hnsin.-sses a i i ' l . .iinp<-l,- on custoiiK i 

si i VI. .- I a th .- i i h . i n o n p i ice . 1 hesi-

lugisi i i s-s.ivA-y, s.-rvice-mleiisive compa 

m.-s I in- p r o x i m i l y to cus,olneI^ and to 

i i anspor ta l ion in l r . i s in ic ture as the key 

, , , i , ip ,- i i l iv<- adv.inl.ig<-s of thei r inner 

, nv lo. a l i o i i . I 'm simply, ihey < an gel 

,1,1-1, | H i x l i i . Is Ol s<-iA'i<es to lh<-ii cus-

1,1111, IS <|iii< kK . m i l ell'icK-ndy. 

. . \ i ,1 t ime whi-n )i ist- in-l i ine s<-ivi( es 

a pi . - m i i i i i i m ihe lasl-paced <-. .>iio 

inv. Hill .-I . 111. s should IH- some .)l i h ' -

iniisi e.iliiahli- 1." alioiis in die comiK-li-

m . I,iii.ls<-a|H-. Iim<-i cili.-s ,ire the geo 

g i a p l m al hubs o f t he i r i<-gions. I h.-

, , ,n ,pai iy l l i . u lops this y.-.u 's l is l , l'a< 

111, , m Indian.qHilis. . o u l d eM i i IH-

s.iiil III III- .11 ih<- h u b o f du- nation- A. -

, i . i i l i n g III l i id i .m. i lHi l i s inavoi Sl.-pheii 

( . . . l . l snnlh, r . i . • \ ' . i i i IS I . " at<-d w i l h i n a 

i l . n s i l i i v . ol aV:',. of Ih.- I ' ^ m.i ik . - t . 

Human resources. Os. i ih.- p.ist 'Jo 
M ns m m li ol di<- job g l o w d l III n i e l l o 

l„ , | , i . , i , ,,i,-,is h.is U- . - i i m i l at Ih.- h u h 

| „ „ ,1 | | „ - s|H.k.-s—du- si ihuibs. 1 low.-v 

, r, a i l i a m a l i c s l i i l l is (K . u r r i i i g in lli<-

l , , l ,or lor.a- hor the pas, l i w d,-i ad<-s 

t i l l - m.ist piessing h u m a n res<mice issu<-

la. i i i g the U.S. e conomy h.cs IH-C'H di<-

, r<-.ilioii o f johs- ( K e r the next 10 years 

111,- I m i l . i l issiK- wi l l I K - I m d i n g woiki - i s . 

( i r o w t h in the lalK.r supply, p r o j . cted to 

Ix- 1.1% a year by the hl.S. e.<-nsiis, wi l l 

fa l l hn short o f the d e m a n d h i r l a l x i i , 

which hits incie;ts<:d by an an ima l avei-

.ig<- ol '2.()% over the p;tst two years. 

In the new e < . ) i i o m y the avai lable 

.„„1 growing lalK.r lore.- wilf I H ; in i i m ' i 

, , i i , -s . M o r e t h a n ' y \ % o f w o i k f o i c -

g i . iwth wi l l come f r o m m i n o i i t y c i i i m u 

,iiiK-s, whi< h are heavily con. c-nlral.-.l m 

, iiii-s and inn.-r cilies. ' U v ' halleng-- l . , i 

ma in . . i inpanies vsill Ix- lo .nnacl , i m i n , 

and n taii i dial im r.-asingly . l iv . i v - ami 

i n l i . i n w o i k l o i c e . .S<,in<- c o i n i M i i i i s havi-

, -xp , - r i i i i . - i i t . -d w i th i r a n s p o i l i n g i i i h . i i i 

w-oik.-is lo th.- suburbs, w i i l i in ix . -d r.--

siilis. l l l l in i . iK. - ly , di<- shorlage ol lah. ' i 

an.l h igh cost ol l o m m i i l i n g wi l l iiiak.-

ihal s l i . i i i 'gy I'-ss an. l less K iiahl.-. 

1 l o w e v ' - i . m o n - a n d m o r e c . , i i i | , a 

,,,,-s aie m . i v i n g m t o i n i i . - i . i i i . s a m i 

. b . - g i i i n i i i g to c o n t r i b u t e m p i i b l i . - I -

l i i i t s i n w o r k f o r c e d e v e l o p m e n t a m i 

l i . u n i n g . Some, l ike (>> lo rMatnx , an In­

ner City 100 c o m p a n y bxsed m C.lev.--

l an . i . have even t u r n e d d o w n i i u <:nlives 

( i n c l u i l m g lax Ix-nefi ts) to move to the 

s n b u r b s O d o i M a t n x has stay.al pu l I x -

, aiise its a( cevs to l a l x i r is one o f its key 

(ompet i t iv<- advantages, and Us inn(-r 

,-itv l o c a t i o n is (.art o f ihe ( . i i i i pa i iy ' s 

I n a m h n g . h i k e the t<-st o f d i . - I n m r 

Ciiy IIK), ( a . i l o r M a t r i x is . l e f i n m g n.-w 

s t ia teg ies f o r t r a i n i n g a n d r e t a i n i n g 

w.)rk(-is in a l i g h l l a lx i r inaik<-t 

| „ . | i , j , mi- i hv m - i g h b . i i h o o d i . - l a i l i is. 

l - i i l l i l l ing die |H,l<-iitial ol inner (Hi . s 

u i l l i vc i i i iu -d ia l w.-addi i -ss l lu-many dis-

aihsuu.iges ihosi- ( . ,nmuin i t ies pose .is 

business l<x.iii..ns. Hm n's iin|H)i1aiit I . , 

(Irstinguish lH-,w-.-<-n ixi rcepl ion and real 

ity HK- Inn.-rC.ilv KH) ( . f ( )s cite as com­

peti t ive dis.i .Kantages negative percep 

liiin.s a b o n i i h c i r m - i g h b o i h o o d s — 

es|x-cially in leg-nd to . a i i iK '—far i i i o i . -

o l len than they cite- aeliudeniwc r.iles oi 

an made i i i i a l i - l . ihor poo l I'he I n n e r 

CitV 100 s l i . i i i l d slu-.l new light on die 

lealily ol diose neighlHuh.KKls. 

l l i e Inner e.ily HMJ d.-monstrates th.H 

the real o p p o r t u n i t y to create sell-sus-

Li in ing income and wealth for iiiner-ciiv 

resid(-iils IS i i l , imai . - ly t h rough the pn-

v,,te s.-( t . . i - II .|iisl HHI iniKMXity coinp. i 

,11,:s ere.II.-.1 l.liOa jobs l>etwe<-n Id ' i : ' , 

and l".t07, think of wtia, a concerted .1 

f i „ , to losi.:r e i i t repreneuiship in inn. : i 

, n i rs . . m i l l iii..-an. Sin h a push c o u l d 

l,,iv.- ,, i i iai ' ,1 i i iq ia- 1 on na l ion .d .-. . . 

i„,i ,n,- , | i -v i - l i .p i i i . :n t hv b u n g i n g n io i - -

,, | , „ , , , III/,-lis m l ' , i l l . - markel (-nuiomv 

l . i i g i -K a lundone . l i l u n n g di.- er.i .,1 

Hiiliislrial r .-si i i i . nirmi^. du- ini i . - i < i i \ i-^ 

niiw .1 l i . . n i i . - i ol hiisin.-ss g r . ,w i l i and 

<-nli. | , i . - i i < i i i s l i i p I h c l i ' " ^ - ' ' - " ^ 

, ,„, i , , . ,m,-s . U I : g i ' .w ing lapidlv U-iairs.-

, l„-y ' i . - .-i-.-.iimg dn- p ioduc l s . iml s.-i-

Mi i-'sih.ii in.-ei ih . -n . -e . lsol newniaik.- is 

„ i , l , „ , - , , , , ,p i , ,g ,heiK-wlal><,r l . , r . es. 

.Siisiamal.l.- . -conomic .h-velopim nl 

„ , ,nnr , ciii..-s wi l l c i n e f i o m hu i l . l i ng 

, , „ 111,- ha.s.- of exisung l ompanies thai 

ai<- Ihe h o i i l - n i n n e t ^ in die new econo­

my. 1 h e n p o t e n t i a l , c o m h m c d w i t h 

U g h t l a l x i r markets, a growing supply ol 

l ap i l . i l . and th(- ienais.vmce of niany .id 

|.u-enl d . iwntowi i ai<-.LS, h.rs c iealed an 

. • (Oi ioni i . , - n v i i o i i i n e i i , that this . . n m -

, i -yhas . l i ea i i ie . la lHi i i l fordecad<-s 

l-iH i m l h . - i i i i l o i i i i a i i o n , pleas.- visit 

i l l , - 1( .11 ;'s Wi-h sii.- al wwv.ici . -org • 

Underserved local market. I he new 
n S. e c o n o m y w i l l be < l ia ra . t<-ri/<-d by 

th,- astamdaiu (- o f m i n o i ili<-s, and m-

n , r < I ty h o u s e h o l d s sp<:( i f u at ly, i n 

m i p o i t . u i l new lo les as b o t h workers 

, , nd . o n s i i m e i s . O m i . - s . - , i i i h w i t h 

UI c; shows that inn.-i-< ny i<-sideuls an-

,1,1.illy ( o i i t i i b i i l e al 1. asl SHa b i l l i o n . 

, , i 1 ' / , , . .,1 a l l e S. I . i , , i l sp. i i d i i i g 

M . . I , - th . in ol l l l . l l d i - i i i an . l is not 

Miehiui /-.. /•'" ''•' '•' ''i'- ' -

(7m.s/env-;i hujessui n] /iirsm/'.'is Admmis 

luiUon al //^tnvir,/ /iitsm/:ss .V/,«-i a bad 

mi; aulhimty on comjx-ldw- •.luUe^^. and Ihe 

joumbn oj Ih- Inilmln'.-pn a 0,w/W,/m*-

nn (./A ,.\nnellalnlryi-.lh-H.I( \di,nUn 

oj n's,;ii<h. sluiU^y. and i owmuniealiom 

I i:,;iA - Ihi Hi^'i ll^ I r'"'" 
i t T P l-„l„i„rn^,0.- ^'"1"""'"''''' ' 
" ,,„ii,„„h,.e'oi„i'. 

ONllNl — ' '•'/ / 

so INC MAY 1 ' ) ' . ' ' ! 



DO NOT R E L E A S E 

T H E I N N E R C I T Y 

„__7 .<>, '.-iJ;; 

The iii^l annual ranking o( 
tlie fastesL-gix)wing, piivately held 
inner-<:ily companies in Anieiica 

Sfe^j^^-:^ -:;-':"l997-̂ -:.̂ -̂ ;i993-l997 ' ANNUdlCROVmii 

i fSM •^^• : } :W-^m:m^ •;.-:(%INCREASE) (CAC)199W?97̂  

1 P a c - V a n Indianapdis. IN 65 $9,164,377 19,265% 2/3% 

1,6350 i sells modulji ci<lici?s 4 stw.ii^j im.l-. 

2 Shore.Net Lyi.n, MA V:< ' i ,2 ' j ' j .8 . - i r , 8,712 200 

fiovkles ln,eme,-accei'i i '•V.-ti hi,-_: r.;; :,vi-. 

3 Roundhouse CofTip<(x., Cf. 61 11,1529,698 5,425 173 

Sells compact-disc organizers 4 in-jjl.-i,..i) aolrrs 

4 Tucker Technology OaH3i»j CA 84 2.40.1,129 3,330 142 

Installs 1 engineers telecodimumciM iiVj f. 11 \.f..\: 

5 Construct Two Group oia'v» r i 21 7,041,331 2,954 136 

Provides construction-mgmt. svcs. 

6 Thermagon Cleveland, on 24 4,933,227 2,662 129 

Mlrs. thermal-conductive malenal'j to, elciLlioiiie. 

7 Ba}a Printing San Dicgo, CA 18 2,734,997 1,363 96 

Provides (»nimen:al-pnnt,ng i di£ital-duplK:^ling svcs 

8 T C G LI Paso, IX 13 4,064,34'; 1,109 86 

Sells i svcs. compolers & nctwtAi 

9 Envios, R.D./Pronto Envios New YO<V NY 39 6.059,320 1,060 85 

Provides tnoney-transfei svcs 

1 0 Y M L A Los Angeles, CA 70 20,315,299 1,021 83 

Mtrs. apparel 
82 11 NuStyle Development Omatu, NL 27 8,532,463 1,008 82 

Develops histDiical bklgs. kito apartments i odices 

1 2 PlittCtiicago, IL ' j < j 16,424,706 997 82 

Wholesales seafood 

13 Hlrtorlc Restoration New oieans, u 418 55,334,400 970 81 

DevekJps 4 tnanages mner-dty real estate 

14 Armory Revival PiovKjo f Ri 23 6,695,274 883 77 

RehabiliUtes 4 restores real esuii; 4 t«jilds i-.-" i»«,siiv 

1 5 I m p u l t e G r o u p Minneapsir,, MN 22 3,178,554 786 73 

Designs, txiikfc, 4 installs 4 video sy.t. 

Cofotinders: MuJiir.-l :-.li-"iii;'.iiri.:-..-.v 

lii.--.i.Ji-nl (im UiiCld bclovj). a'l'l .liiMii 

ll:nii',h, Ci:0 

Company: ColorM.itux COIIL. t f / 

Location: Cleveland 

Business: Manufactures liqmd coloi 

loi pl.isiic product': 

Reasons for locating in the 

inner city: Proximity to supplicis. 

l,;il,oi, public transportation, and v.-ju-

hdir îng facilities is important. But, say.. 

Isiiaui'.linessy, "ttie tlimg Hiafs really kei.t 

ir., Ii'.-ie IS our close connection v.itli Iti-: 

revitali.̂ ation of the city." In 199:-i Laboi 

S'"'Cietary Alexis Herman visited Color 

Matrix and field a press eonierence on 

wellare-towork programs. "She mviled u-: 

lu attend a lunch with her at the National 

Pi,.ss Club in Washington, D.C," say; 

Sli.inj'.hness'/ "For us, ttie welfare 

v.'iul- program IS good, cheap bian'lmg " 

Key inner-city disadvantage: "Tb.-

I.uildmgs in Cleveland's inner city, loi the 

ni'v..,i part, were built in ttic 1920-. and 

••-.Ci ," says ShaughncsGy- ' lli-:";' •.•.•ninnt 

.l,- -,rj.n,jd lor toda/S indusliif'i V-.'e'n-

,-:l-,-,-.-i-,'S adapting ttie business lo tit th-:: 

.,11 u'.lure rather than designing tbr- buiKi 

lil,; iiiouiid our business." 

Quote: "vVe don't do weHanMo-wuri-. tm 

Ibn lax credits," says Shaughries';,y 

"Ibete are some availal)le, Ixit tbe red 

lape matses it more trotible than it's 

woith. Plus, ttie image tliat tax ciedits 

iiioicct to the employees is that Coloi 

Matrix is getting a credit lot tainted mer 

r.liandisc. Wlien wo hire people fiom wel 

laic, we want ttiem to come here and l>: 

on equal footing with their coworkeis." 

—Mike Hofmari 

MAY 1 099 ir-ic 81 



CEO: Pediam Faiaiooy 

Company: ABB Labels, «92 

Locat ion: Los Aiigelcs 

Business: Manufactures lafyjls 

and tags 

Reasons for locating in 

the inner city: ABB's location near 

downtown L.A gives Fararooy a rela 

lively short commute ol 30 to 40 mm 

utes, and also means easy access to 

suppliers, customers, and iaboi. lo Ins 

surprise, ABB's iiinei city location gcnei-

ated some wjlk-m business tiom 

manufactiireis m I .A's garment di-.Uii.l 

Overall, Faiaiooy says, such tialiic 

accounts foi 5% to 10% ol his business. 

•Wien we started, people would walk m 

. arxJ ask, 'Are you doing these kinds ol 

labels—labnc lat)cls'' F.ven though thai 

was not wfiat we did. eventually we real 

ized tfiere were no marketing costs, so 

we expanded our product line." 

Key inner-city disadvantage: In 

downtown Los Angeles, Fararooy estr 

mates, his tax bill is about 6% higher 

than it would t)e in the surrounding sub 

urbs. If iere are otfier cities 10 or 16 

minutes away from here that are 

actually t)usiiicss oriented," he says 

Quote: "Our sales would be 20% to 

30% lower cisewtiere," Fararooy says 

"Lots of customers call up and say, 

'Can you have this by Tuesday^ and the 

only way we can do ttiat is by having 

quick access to suppliers and delivery." 

—f niily Barker 

16 Integrity Distribirtion Buffato, NY 
Sells olfice prods. 

17 H a m e l Group Oanand. CA 
fiiA-i.le, recniilment f. human-ip'jixiirc', iii.iikiiliiin '.vcs. 

1 8 I Q u a n t i c San fiancisco, CA 
PicwKles tiuman-iesources consulting svcs. 

19 Staff Solut ions Deiioii. Mi 
r-iDvi.-J'.-, Kincoiary jit-nfji.il-l.il.iii .,v..-, 

20 Give Something Back Oakland, CA 
Sells otiice supplies & tumiture 4 providos pniitiiig svcs 

21 SouthStar Steel cii,.iioiie, NC 
ImiDit', S. marliets slainte.s-slf-el twr, 

22 Contract Furnishings Kansas Citv, MO 
Martlets ot\Ke lumiture i mlrs. custom wood lumilure 

23 Goode Trash Removal iiy.iiisviiio. MP 
t'lnviili.-j wasle-mp.m, . liash li.iiiliiic. i lecydmi; '.vi:-. 

24 H.B. Meats Dallas, ix 
v.'liol'.^^jles meal 

16 

13 

24 

22 

47 

70 

18 

60 

25 

381 2 5 B e l k i n C o m p o n e n t s C/jiiiinun CA 

Ml;., rniuijiili'i .liXil'.'/i'i'll. i l.ow.jl |.'l.l'.-i:li.>" l i ' i ' l -

2 6 C o m p l e t e Personne l M a n a g e m e n t CI.MJ.HKI. O H 19 

l̂ iovidef. slalliiig 4 eniplovte-incmt '/vc. 

2 7 B c r r y m a n E n t e r p r i s e s oki.it.iiin.i 1.1/CK 40 

• fi.vuli;.. ^'...iififjl r.i)nti.-i.:tinr, '.'̂  

28 Giroux Glass Los Angeies. CA 100 
I'lOvido-S consliudion siilicijiiliactint; wc. 

29 New World Security Associates i'.o-.i™i MA 160 
I'lovirtts r^uiit-z-guaiil svts. 

10 

163 

25 

23 

30 Lori Bonn Jewelry Oakland, CA 
Designs steriing-silver jewelry 

31 Interface Data Systems Piic«;ni.. A/ 
IVisigns 4 mlrs clectron,c-,ntedac,i di.-vio.-, 

3 2 K.F. E x p r e s s Columbus, OH 

Tcansf«fts lime-sensrtive Ireigtil 

33 Archives Management Waieibmy. ci 
f'iijvidi?s recofd mgnit 4 sloiagc svcs. 

34 Crystal Window & Door Systems riusiiine, NY 150 
Mlrs aluminum 4 vinyl windows 4 doors 

110 

11 

129 

15 

30 

41 

35 Roses Southwest Papers Aibuqni iqui.. NM 
Mini paper prods, using recycled nialerial', 

36 Page After Page Washington, oc 
Sells 4 maintains computer, pfinlcf, 4 photocopiei prods 

3 7 C o l o r M a t r i x Cleveland, O H 
Mir, l,quK) cokJi coiKentrale', l « lliiMnMiiilH'.lii; imlusliy 

38 City Theatrical Bronx, NY 
Mlrs. lighting aaessones lo( entertainnK.-nl industiY 

3 9 S 8. S P r o m o t i o n s Oki.iixHii,i City, OK 

I'l.Ills lelaii -.igiis 

40 Intech Construction Ptniadtitiiiia. I'A 
Provides gcnecal-contract,ng svcs. 

8,537,784 

4,791.958 

5,076,931 

7,547,024 

79,387,060 

4,234,674 

3,503,816 

4,865,368 

100.834,048 

14.337,848 

9,162,830 

12,679.981 

5,186,690 

1,301,022 

10,056,491 

1,578,944 

1,748,228 

19,837,277 

23,511,000 

1,021,270 

34,089,149 

1,391,669 

2.983,313 

84,019,409 

721 

712 

683 

626 

602 

561 

464 

442 

400 

384 

362 

337 

336 

326 

326 

313 

310 

296 

292 

260 

245 

237 

237 

234 

69 

69 

67 

64 

63 

60 

63 

53 

50 

48 

45 

45 

44 

44 

44 

43 

42 

41 

41 

38 

36 

35 

35 

35 
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4? 

12 

142 

•?() 

4', 

216 

296 

16 

41 FBG Services Omaha, NC 1.700 
Provides lanitoful 4 facility-mgmt. svcs 

42 Tire Group Intemational Miami u 
W|-«il'-s.ili'j 1 e<i<xt:. tiies 4 niWu.-i rel j lnl |-«..;-

43 Building Products Plus Sootn Hoirj. i ' 
Snpt^k-s 4 consults on s(-«:<;ialty »^c.i>1 p<ul-. 

44 Interlink Group Dimvei i.Xi 
r*Ti_ividi-s inlr..nn..lii;,n-sy-.rj li.noijltiiii; -

45 Fischer Group Loui-iViiii KV 
l'»-.':li\r. '..ir.(;ii-;- 4 niullilarnity atiC'i--J.it/i.-- t-.-r.'.i; 

46 Color Reflections I'luiaii. iivi.,!. PA 
Pniw-k.-s digital A l i a d i i r t i u l (<»-X i> ; ra (< ,K . t ' l u l i ' - i ; i-" 

4 7 S t e e K e c h M a n u f a c t u r i n g Miiwauk-;. w i 

f abiicatcs 4 coats metal 

48 Advanced Electronics i'<r..i,«i. M/ 
[;»-^-. ciinlf.i.-l el'.i:lronK.s in.iiujI.i.-lutiM,^ 

4 9 Q u a l i t y L a s e r S e r v i c e s Kuflaio. t a 

Remli^. , d i s l i , 4 svcs UiV'i-f<inle< r j , I n . 

5 0 U l l m a n E l e c t r i c Ck-vt iami o n 

CM v . , ' - . .11 roilli.icl.n;- '.-.̂  -

51 Arizona Office Equipment & Supply I'-'... 
;V.|1., I. ..v.-j, "".ii^int; '1.-11)1; 

5 2 J e n - C y n E n t e r p r i s e s . . . i ; ! . ! - . . -i 

r-i-.l!. K.IIV.HII.-.TI siii.rl ..I'-'-i 

53 Automotive Technologies iiKiur.iioii. i;. 
li'jiiilr, iliv.-Nake c;llii«r_ 

54 Stagecoach Cartage & Distribution i i . -
I'l.iviilirj rr.|̂ h;.ndl IfUC.^inr. 4 w.l,i,-tiiHi-.m,'. ' • 

55 E. Morris Communications cjii.:a,̂ ;. i 
Provxti-.) aitrtflising. piiWic rel.iln.xis. 4 [<i.iiii.K-:--.ii 5 

6 6 I n t e r n a t i o n a l P o w e r D e v i c e s lv:r,ii,«i • 

MlTj ek-i-1ic>i>: IX1W-' co i iwne 'S 

57 GirartTs Fine Foods Los Ajigeies, cc 
Mlrs salad dressings 4 other condiment-. 

58 Shawmut Design and Construction r--r,i 
PiiNKlr. civr.tiurtKvi ni(;inl 4 geiK-ral ri<ilr i.-.i.tii; 

59 Hopkins & Hopkins Miiwaukjs? v, 
IMjvides general a x K t n x n r x i svcs. 

6 0 B e s t C a r e Miiii«..iirtis, Mn 

hwhle- j Iv^^H -̂fM.'allli ra i t '.-^j-^ 

6 1 B o u l e v a r d B r e w i n g K J H T J S Cn-^. M O 

Bfews beer 

6 2 T r a c e y / S o l t r a c e iii.i.-ii).ji(Hii.-i. I'A 

Ml is 4 vHI'j custom i)«t.l? I i i in i t i i i i . 

6 3 D i a z F o o d s Atlanta CA 

MIri. 4 drill Hispanii; Ic'-'l'. 

6 4 L o a d K i n g M a n u f a c t u r i n g j.v.>s.-iv • 

Mir.. lir<l .y-rvMie 4 w.i'.It; li.livlliii^'. e.:.j.[ 

65 Alegre Construction Specialists 
ProvKtes p j n e f a l - c o n l r a c t i n g svc-. 

$44,639,112 218% 

•i3.3ii>.-; -'''i' 

3,9/2 !4-'. i'.'-'i 

40,. 

49 

18 

'> 8 

86 

WA 60 

2.10''.,1 

16,331 61-1 

101,8 M.'^' 

2.1 /II.384 

3,87(1.499 

1. '.'.16, i ! 6 

23,624.372 

,•-,.1 : -^ . ' | .V i , - i - . 

1,6".,3' '6 

i /4 

I f i i , 

l ; i - ' 

162 

162 

I 60 

14') 

139 

1 39 

138 

1 .i:-'. 

133 

34% 

26 

26 

/'4 

24 

R..l.^_,ili.'il 10 l.- ' i i i^ . Av'. .1-. I --'I'l 

CEO; ReiioDia,' 

Company: Da? Viflvtevilc •. 

f . l . i i i i i i . i . i i i i i i i i ; (tll),-i I>i , i . -11K-i- . ' . ••' -

Location; Atlant.i 

Business; Maniilacliin:-- aivj 'lislm-

i.il..".. Mi-, ' ,) ; i i i ic l ood - - . 

Reasons for locating in the 

inner city; r)i.;iz knows the ;ii';."i H": 

: ; i , ( i i i . . . , v 111') III nu.:tl0Vi-|l /Vil.in'i.'-, 

. - . n n . - Iir., l.-lttlCI . ' ind p,I . : l IKttal lV' I i. '.MK--' 

i-i.vftv ;.;ori'-^ 1 111 l.'ithei. )i)li'"i Iya: 

I. . . I I I . ! . .1 !i i..- t i i i - : . i i i ' 'S;- . . ' . I I H ; ! ! m; ! . !-' -i ; 

l ; . ; i r . ; ! l ( - | l i l l ' ' i l l i l'--l--lil'-.'l t'.j l l i . - i f n i l . r U:i 

•1 , Il .1; l i . . ]!. 11 '.-,'1 l . ' l I l ' . . ;-l I ' . - , - l l 1 •. I " 

I„ i - , i i I . . ,;.111--, l i n i i i i 1.-.n.i;! ,111.i 1 " i ; i i i i . ; • 

I...-I. I . I',. ,.;ii.-,i -.ton--.". . . i : i . | i i : - , l . i i i : . ' ; . i i . 

111. - 1 . i i : i ; i ' i-, is i 2 n m n III ;s In .n . i. - : i : 

, „ ,;1 I 1,.;,.- o l ; i : n !1.-.L':. l i i . i t . id ; . - i ; i ; . ' ; ; ; i - 1' -

.Mi r . - W i l l i M r ' . K t i n n i - i m i ; l U m - i -

• I M I i n ; ; il i.^ii S l O l K W i ' - i " I i - .m V y ' l l i ' - ; - -

! . . - ! - . - . . U i O l i i n e 111'.-.' a l I ^ ' l ' H i ' " ; lu 

. i i u i i h i ' l i n i e tt i i"-, ' ' i ' . ' t i i i r^ i ' i ' - ' ' ! v . i i i i 6.: :- ' . i ; . i . ' . 

1.1,11111. I l ' ; ;,.;iy': 

Key inner-city disatjvantage; 

••Ihi'io -; not really a PCK)1 ol iieopli' in tin-

i i i n r i i . i ly U J I I I M > , " L')!.;!.; Sa' /- ; - 'V . 'o ' i i . ' n l h ' n 

Iliiikiir,' tot SiLiiich -LDCiki'i:,, aiv) ;-i Ir.l 

111 111.-' I alinn poiuil.'ilion live;, in I-I'jii:ri", -

|..i,i!ii- 40 null-'-. .-i--.v..i'/l. Us dilticiili di 

iiii; p.-orilc in, b(.'C.;iu;'.i;; ol the Inc, cnni 

mill.-' DiKl the Iraflic " 01 Dia/'s 26 v*.-.. 

l„-,,|.l.-- .ill (Hit 3 V.t«jvv SfKini'.li *<Wt; w.ii'i 

iti.' ri[..:iatrir In kiu.:i-,'/ Spanish and tLiiiii''! 

I M .luiiii-r., Ill inini"di..iti.:ly, iir..ii;ad ol 

lujiiii', lilt' calloi:. h'ild loi the next avail 

,;it)l'.' 6 , i ) ; i i i i : , l i : , i K ; a k i ; i " 

Q u o t e ; " M y d . i d c t h e I x - . t - . a l n M i i a n 

-.v" h . ivL ' . " D i . i / -..T.'-;. - l i t - ' 

; i i i . l n e w I K ; liVid-_, n-;. in ' . K I I C ' , In .> y t v * 

11,- p u l / ( I ( X X l m i l . - - , ( i n I I I - , ni.".v l . i i i r o l n 

N . , v i , ; . i l . . i '''-1-1 M ' " - ' ' ' ' ! ' ' ' 
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' • SAllSCIIOWIH.:̂  ĈOMPOUND V 
1997 .--199J-H97.i».;AHNURlCllOWTH.: 

REVINUES ()llNCREASl)t:(CA0)199H99J 

CEO: Carol Aiin Clements 

Company: JcnCyn Enterprises, t*52 

Location: Caniden, N.J. 

Business: Distributes ijatvamzed 

stieet steel 

Reasons for locating in 
the inner city: Trom a distribution 

standpoint, Camden is perlect," says 

Clements JenCyiVs seven trucks can 

make delivi.'ties lioni western Penn 

sylvania to Balliinoie. all in one day runs. 

Plus, It's Clo-.e lu Ihe (m.'r (v/liere ini 

polled steel r.; unl'iided). 

Key inner-city disadvantages: 

"We need additional 'watehousing space," 

Clements says. "I ve tned working with 

ihe city and county, and Itiey don't 

budge. Right now 'we're on two sides ol 

the street, and we want the space on the 

corner, wtiich has been in loreclosure tot 

years. Based on ttic )ohs we provide and 

ttie strength ot tJie company, you'd ttiink 

they'd help. The political wtieel keeps 

turning, and noUiing gets done." 

Quote: "Camden is very successful m 

getting government grants tx^cause rt's 

poor," Clements says, "but they go to 

nonprofits, wtiich arc great, but W êy'tc 

not committed 'o sustainable growtti, 

which I say is creating pbs, not giving 

handouts." 

30 

141 

200 

48 

107 

44 

235 

63 

66 Gateway Security Newarfi, NJ 
Pitwdes security svcs. 

67 CB Richard Ellis—Memphis Mcmpiiis. IN 
fVowles leasing, bfokeraee. 4 constroctkxi ni^jiit svcs 

68 Architectural Design Group Okijho™ City, OK 
Prcvides aithitectural, planning, 4 interiof^lcsign svcs. 

6 9 F u n k a n d C o . El Paw. n 
l-iiA-idt", niO(:h,inic;il 4 elci:lncjl cniiti.iclini; svcs 

70 Hereford House Kansas City, MO 
Operates steak restaurant 

71 Trendex St Paul, MN 
Mlrs. 4 distr piesentatiod materials 

72 Eutectic Engineering Detroit, MI 
Mlrs. pfeciSJOo investment castings 

7 3 Ta lan P r o d u c t s cievt^iand. OH 
fimides conlracl manulactuimp, 4 nwtal slampmi; 

74 P. Ranigan & Sons Baltimore, MP 
Builds highways 4 mlrs. as(>tialt 

75 Waterworks Coiumhus. OM 
Pinvid.L-, iiliinitliiii; 4 ili.iiii cliMn"i|; '-v. . 

76 American Echo Kansas Cty. MO 
Mlis. 4 sells equip uiJXl to caidiac ullia;«ii,'ls 

7 7 F i t i g u e s Oncano. ii. 

rv;-.,i(;n-j. mils.. 4 •j;lls ap|\iiL-l 

7 8 Gene 's P l a t i n g Worlds Los Angeles, CA 

Oi.-i;l,D()lalcs aluminum 4 sleel wheels 

79 Tom Cat Bakery Long island City NV 
U.ike-j artisan biead loi wliolesale 

80 American Christmas Decorations Bronx, NY 
Designs 4 installs commercial Christmas decorations 

81 A-1 Fire Equipment Miami, FL 
Provides lire 4 salety svcs. 4 prods. 

82 Adtec Electroplating Lawrence, MA 
Pedomis electroplating svcs 

83 Uniglobe Keystone Travel Milwaukee, wi 
Operates tiavel agency 

8 4 O f f i c e P l u s IJS Vegas, NV 

Sells otiice supplies, lumiture, 4 machines 

85 Phoenix Hotel/Backflip San rianci'j;o. CA 
Opeiates hotel 4 restaurant 

8 6 E H O B Indianapolis, IN 
Mtrs. 4 sells prods, lor treating pressure ulcers 

87 Shapco Printing Minneapolis, MN 
Piwidcs commercial printing svcs 

8 8 S t a r H a r d w a r e Hartlord, CT 
Sells hardware 4 t)tdg supplKiS 4 provides contracting svcs 

8 9 S top Shop Save Food M a r k e t s Baltimore, M D 

Retails groceries 

90 Dock's Great Rsh ChK̂ago, IL 
operates seafood restaurant chain 

400 $11,235,942 

96 3,769,079 

2,545,200 

20,326,535 

9,326,448 

5,249,023 

7,873,980 

8,198,474 

43,573,919 

4,1/0,000 

2,599,908 

21,339,929 

16,769,726 

4,852,616 

100 

280 

95 

25 

20 

80 

12 

41 

40 

77 

100 

IB 

483 

147 

1,465,265 

1,563,683 

7,355,791 

4,962,529 

6,080,567 

2,270,377 

7,311,930 

15,404,357 

2,131,067 

53,491,347 

12,028,173 

133% 

132 

131 

128 

127 

127 

127 

123 

121 

121 

121 

121 

119 

116 

116 

1 14 

113 

113 

110 

104 

100 

100 

100 

96 

95 

23% 

23 

23 

23 

23 

23 

23 

22 

22 

22 

22 

22 

22 

21 

21 

21 

21 

21 

20 

19 

19 

19 

19 

18 

18 
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Cofounders: (from lell) Alan, Robert, 

and Joel Shapiro 

Company: Shapco Pnnting Inc., #87 

Location: Minneaix)lis 

Business: Does commercial pnnting 

Reasons for locating in 

the inner city: "Wien we started out, 

23 years ago, we were simpty kxiking lor 

a place that was cheap,' says Joel 

Shapiro Shapco rented its first site lor 

Sl 50 a montfi. These days Sha(:>co is 

five blocks away in a lormet carpet ware­

house, bought lor $440,000 and fixed 

up for another $200,000. Shapco's cen 

tral location puts it within easy striking 

distance of its customers, 80% of whom 

are based in the Twin Cities metropolitan 

area, "^hat proximity is especially impor­

tant for higtvend color printing vwk, 

since clients often need to come to tfie 

plant lor press checks," Joel says. 

Key inner-city disadvantage: Be 

cause printers at Shapco work ovemigtit, 

ttiere have been some security problems 

"The only issue we have is that transients 

will break mto a car if ttiey see anything 

left out, so we have security from sun­

down to sunrise," Joel says. Hiring a 

guard to watch ttie parking lot six nights 

a week costs Shapco $52,000 a year. 

Quote: 'Tliere isn't a lot of crime around 

here," says Joel. The stuff that happens 

IS so petty. But tt>e perceptKm is worse 

ttian the reality. We've actually tost some 

business ttiat way. There are people ttiat 

have no desire to come down to ttiis area 

at nigtit, for example." —E D 

l . j ^ ^ ' - ^ h r l i ' f mill Ihe ilnlfl iin 
• 1 1 I v ^ lh>- Inun Cily I tKla l 
0 N I I N [ 11111" I'lr r i im/inl/ i ' /m/n 

9 1 W a r e h o u s e O n « Kansas City; M O - ^ • 

- Buys, sells, trades, rents, 4 recycles business equip. 

.- '4" • -• ' -'- -

9 2 A B B L a b e l s Los Angeles, CA 

Mtrs. lahcis 4 tags 

93 Sterrett Dymood StBwart Ctiartotte, : . -
Ptovides tulkservtee advertising . ; : V i i -' 

94 Badders Garage San Antonio, TX 13 
Rciuirs taicks 4 autorxibiles 

95 Spectrum Imaging Systems Ei Paso, TX 39 
Sells 4 svcs. office systs. 

9 6 N e i l K e l l y Portland, OR 

Designs 4 remodels homes 4 interiors 

97 Lovtran Eirterprisa* Hanower, MO 
Retails urtian fashion apparel i footweaf. 

98 Commercial Kitchen Repair San Antt»iio. rx 58 
Repairs conimercial-kitcLien eciuip. 4 retuls luils 

99 Even Cut AbrasJve Cleveland, OH 120 
Mlis. atxasive specialty prods. 

100 Leasa Industries Miami, M. -1 
PiKjiKes lolu. Ircsli vegetables, 4 cviciital sn-i-.i.iiiv pio.l-. 

49 $5,435,233 93% 

35 2,713,246 89 

10 2,904,583 88 

13 1,126,056 83 

5,208,776 82 

128 11,796,168 81 

300 22,263,974 81 

5,564,566 81 

8,234,916 74 

3,466,072 V2 

•:--v;.-18%.' 

17 

17 

16 

16 

16 

16 

16 

15 

MclJiodology: Findiiiii, Uic Iniici-(liiv KH) 

Basic Qualification Criteria 

111 i | i i i i l i l y l i i f t i l l - l i i i i ' - i C i t y lOI I , il 

11 , i i i | l i i i i y l i . i i I t l ) — 

• 111- ,111 in(lt- |H-tKl(-iU, r i , i - | , r i i r n i i i r | , ' i i ; i -

n u l l , |Ki i n i f i s h ip , (11 | ) i ( ) p r i i - i i , i s l i i | i 

( i l l ,1 a stil)siili.U7 111 d iv is ion) 

• have 519!, oi" more dl its physical upt- i -

at ioiis i l l I n i i c i - r i t y ai(-as 

• have 1(1 (If m o r e employees In l'.t'.)7 

• have a I'lve-yeai opera t ing sales l i is toiT 

that i n c l i K l e d at least six m o n t h s o l 

sal(-s levenues in 19't3, an i m n ase in 

1<.»97 s,il<-s ov(-i- 1996 s.il(-s, .md sales ul 

al leasi $1 m i l l i o n in l'.)'.)7. 

A|) | ) l i ( .a t i ts we l l - i ( - ( n i i i i - , l to s i i l i m i i 

die (list t l iK-e pag(-s o l t lu - | i sigtieii tax 

l o r i n s t i l l - 1993 , l ' . )96, a n d 19',t7. o i 

l i t i . t i u ial s talemeii ls (anilit.s o i K-VK-WS) 

p i c p . i i e d hy an outs ide . l u d i t o i o i a i -

( O i m t a n t The <lo( i i t iK t i tat i o n had to 

i e l l ( - ( l the same m e t h o d o l ai ( o i m t m j ; 

lo t a l l t h ree yeais A | ) p h ( a t ions w e j i -

sii l i |eel to a s t i i r t (liie-<lilig<-nre ()io(-<-ss. 

i i i e l u d l i i g a ( o m p l e t e icvi t w ol all l ina i i -

I lal niatei ials tiy th(- l i h t i a l i v i - Im a ( .uin 

p(-titiv<- l i i i u - i - ( l i l v ' s p i u h u n o ( u n s n l -

i . i i i i . I ' l II (-v.at<-i hi,iis<-( u u p i - i s- A l t l i i -

1 (-( o m t i K - m l . t t i o i i ol l'W( :, l l i e i i-veniie 

n i imlM' i s W(-ie . m n i i a l i / i - d l o i all l o i i i p , ! 

ni(-s that h.ul less than a l u l l vi . i i ol s.ili s 

III 19'.I3. ( ; i i i i ip. i i iu-s w r r i - i h r i i ask(-(l i " 

11 n i l pl(-t (- an e x l n i s i M - s i i i v e y a n d 

| ) l i i ,ne m i l l MCN-. 

( V-ni|-.il Inisiiu-ss i l is ini is w r i i - (-.\rliidi-iI 

l i o m the ( i ( - rmi i ion ol an i i i i i i - r - i ily 1U(M 

l i on l o (-nsiiir d i . i l l l i(- Imsiiu-sses WI-K-

located in i n i i e r r i t ies . i lu - K-K; u t ide i -

luok l i g o i u n s den io j ; i . i p l i i i ; .iiialysis us­

i n g m a i i p i n g so l iwaM- l ( , i e . i idi eoni-

p.iny. Kl ig i l i l e eompanir-s wr-re located 

i n / . i j ) cod<-s a n d cc 11 sii s-l>loc k t i a c k 

^ i u u | j s wi th the l u l l uwmj^ heiichmailss. 

a m e d i a n hoi isc-hul i l i m uiii<- l ha l was 

•_'•)% |.,w(-i lhan ih . i l ul the l',<-al mc-U<>-

pi i l i t an slatisiii . i l ,111.i and a |iuv(-ity lale 

l ha l was 50% I n g l i c i l l i a i i l l i . i l o l l l n -

MS,-\. A d d i t i o n a l l y , site visits w<-.ic- r o l l 

di icK-d hy t i l l - ICK.. Inr . stall niemhers, 

and K : i ( : j ia i l i i e i s to a m a j o i ity ot l l ie 

tup 1 '2(1 I ,mdii l . i l i -s . 

—Kana hninenee, mamiffn, Innn 

City KM), and vice-prrsulmt, K-K-

.S/v-n/i/ Ihinih In Knti Dn-ann, Iji'n l>/iii.\, 

,\nne //ii/i/i. .lii//i'i /\tl.,n^luni. Kilihrl 

< .u-enhliill. V//, Hnnlnn. Ilill iMHih, .^nlhniiy 

Vu.i.lh. I.lyw I ntiliiinn ,Vay„i/W Knhn, iind II"-

eiilnr ICK. (/il//. 'O ut-U ,11 llii- hlinivlterhouw-

( ^ H f j / f i s Itiim „l Mu-iio lhi-.,;,ll. jamie fillmni. 

<ni'l M.tllf 

88 iNC MAY 1 -.tyy 



By the numbers 
Armed wilh a new M.B.A., A.J. Wasseisicm 
figured he knew cvciydiing he needed to know 
to haunch a husines.s in die inner eiiy—nniil 
he gol there: BY JOSHUA MACHT 

THE INNER CITY 

that the p i m hase p i ice m i g h t have 

Ix-en .is m i i c l i ,is '̂ 117;. h igher i f h(- h.id 

p l . i n l ( - d his l i i is ini-ss in D a n h i i i y, .1 

m u l l - . d l l i i i i i i l u w i i i l l . U S c luse i 111 

M.mh. i t lan 

VMiat U'assri sii-iii d i d i i I loiesi r was 

that his doll .II ^^ ' , l l ld slK-u 11 l.n l i i-vond 

the iK i i ind . i i I 's u ! his spreadsheet cal 

( ul . i l ions. 1 lu l i i si i i i d i c . i l i o i i c.ime 111 

|||9'2, when 111 pl.ii i - i l .1 he lp wanted .id j 

| i i | - a c i i s l i i i i i c i I i-pi ' -s i-nlai i \ ' i - in die i 

Waterhun Ke jn ib i i r i in t he l o l l u w i n g 1 

day he K-cc-ued lespuiises l i o m more 

t h a n '1-1 eager a p | , l i < . i n i s U ' h i l e 

\N'ass<-i-steiii i l i sp ids t l i ( - t i o l i o i i t ha i 

m i l . I l l l a l i o i I l imes c h e a p —he pa\'s 

i . i i i k and f i l r S" m %\'> an hum—li< -

w o i i d i is il 111 w o u l d ha\e discoveii-d 

such ,111 . i i i i | ' l c l a l , o r p u u l in m h e i 

' I 111-; IS m i l i ; l a i i i u i i , i i s m sex\ 

u.,1 k. " I l l- s.us • I'liii l l i is cily had .1 wil l 

„,.,, .mi l . i l . l i - l . i l i . i i l u l l I- 111 lap n i l ' , - " 

l i . i ls . i l i . i . l .1 ' ' i i i i i i i i i i i i i v 111 1,11.-1-

ii'-ssi-s dial \ - . i - l ' ' i i i u ' l 111-- l l ' - ' l g l i i i i ; " ! ' 

, - , - , , , i . , i i 1 11.- \ \ 'n le ihui \ Krpuhl inn i , Im 

i i - s p . . i i . l i - i l I ' , W.iss'-isl ' i i i s 

-.11 U p 
-1,-.1S|-S \ M l l l ,1 S l l I I IV; " I .11 IC 

^ . c b U L I ) 1IA\-|- SKI 11.ill HIS S I A K l - C r 

a i iywhere—jvis i so l o n g as i l was lu-ai 

h i f : p a r < - i i i s ' house i n Nr-w I ' l e s t o n . 

e x m n : , ^ small n i r a l town in the 1101 i l i -

w c s t c n i corner o l l l i e stale. A l t e r gtad-

u a l i n g f r o m t l ic Stern Sch<K)l o f Bust 

ncss al New York Universi ty, in 1991, 

A . J . Wassers tc in , i h c i i 24, r r l u r n e d 

h o m e 10 ( u n s e r v e cash a n d i d e n t i t y 

Uic ix^-rfcct spot l o r Archives Man.ige 

m e n t ( # 3 3 ) , his newly h a t c h e d r d i -

storagt- company. 

A m o t e ( o i i v e i i l i o n a l M H.A.-tnt i i ed 

e i i t r e p i e n e m m i g h t l i av i - stei i e d 

s t ra igh t l o r i l i ( - s i i h m h s W'a.ssersK i i i 

chose a path less t iaveled. He cohhlr-cl 

t o g e t h e r $ 7 0 , 0 0 0 f r o m f a m i l y a n d 

fi iencls to pti ir liase a di lapidated buck 

f b u i l d i n g i n the l i e a r l o f W a t e r b i i r y , 

y Conn . , a blue-collar fo rmer m i l l lowi i ol 

I l(Ki,(K)() citizens. "W'aterbury wiLsn't <-x 

^ actly a | x ipu la i destination for my cl.css 

' mates," he admits. "Most of them lie. id 

i cd to Wall Stieet 01 plush otlir e p.ii V-s " 

I f the choic e s<-(-tiis o<ld. th<-ii look 

'/ at the l e s i i l l s . sun e 19'.U , A n h i v i -

M a i i a g c - n i e i i t has h . d l o u i i ' d n n u 

S '2 .6 iml l ion Inisiness w i i h '2.', ' I I I I I I ' I N 

i-i-s ,u id a 'ZV/n p r o l i l m . i i g n i -

Was.serslein d idn ' t make Ins d'-i isimi 

to locate in W a t e r h i i i y lighdy- I 'n six 

mon ths he l|-aips<-d a i o u n d (•xiimecti 

cut, eyeing p i o p e i l i e s in ne.i ihy lowiis 

like Danhury, New M i l f o r d , and Kiidge 

poi-t. But only Wateihui-y met his mosi 

( l ineal ( i i t e r i a ; low < ()sl and central lo^ 

cat ion. The small city happi-ned to lie 

a( the m t e i s ec t i on o f 1 i i t e i slaK-

which nmsea.sl and wesl, and RuiiK- .S. 

winch h(-ads n o i t h and .suiilh W i l l i Wa-

t e i l i u i y as his home- base-. W'assi i su i i i 

l e ckoned he 'd IM: w i t h i n two h.,111s ol 

any l o c i t i o n he waiit(-d lo rea' l i . 

W a l e i b u r y was a lso awash in 

iH-gle< l e d b r i ( t warehous(-s , c inp tv 

mo tu i i i i e i i t s l o a l ime when l ln- cily was 

a t h i i v i n g m a n u f a c t u r i n g h u h Kvi i i 

,i(tei I t o r rowing an . idd i l iona l $1(H1,(K)(1 

10 r e lu rb i sh Ins l i is t l i u i l d i i i g , W.issi-i 

s i em ca l l iilat<-s t l i .U p m ' l i . i s i i in ami 

ic-iiovalmg the .5(l,(MH|.s(p 1,11 (--loot stiiic 

line- I ost $1,800 a m u n l l i 1 le IK I I I -M S 

, 1,-s I 111 IniL' l l i c ' ' i l l i p . i i i ^ s I ' l isi 

11,-SS . ! ' • l l u i - ^ s i v l u . I l 111 I I I ! I I . l l l l - l l 

l,,c al ' i i s l ' i i i i c i s. sill 11 .IS W'.iii-i 1,111'̂  

l l u s p i i . i l .Uld ( . i iK-r.il Da i . iCo i i i i i i 'W, 

|,:,vc .1 i i i . i i i d . i i i - 111 iisi- luc . i l \ c i id '> ' s 

when possiMi-. ' S.IVS l . r ik \Vexl(-c vu e-

prc-sideii i l o i husniess dc-velopme 111 

:md c u i n i i n i i i i i y r e l a t i ons l o i W'atei 

h i i i \ l l o s p i i a l . "But Wasserslem also 

o l l e i e d IIS a heller price.-." 

W.isseislein's choice o f an i m o r l h u -

d o x loc a l i o n c a i i g h l t h e (-\<- o l m -

vesiois, luu. In Apr i l 1998, 1 lous; i lumi 

I 'a i l iu-is , a S !-')-millioii venture h i n d in 

Husiui i . p i i i d i . i s ed a I'd'.^i, slake 111 the 

I i i i n p a i u loi S-",(H),(HM). W l i i l i - iiiosI veii-

tn ic ( apiialisis i ,ucK iroU I'hc- miK-i '"H) 

| , „ ! „ „ pruspei IS, l u i n B u d , a p,iiiii<-i 

,u I l i , i i s , i io in i . si-c-s II as uiidiscoV(-r(-(l 

K M i i i u i v • r i u - m h a i i e n v i r o n m e n t is 

t;i>od predselv because- a lot d <>di(-r 

ventt i ie (apilalists shy aw-ay l i o m i t ," he 

s.,vs "W, a ie i i l l i ,< ,k i i ig h . r d ie n(-M 

Nc'-ts( ape-. We wai i l steady, solid bnsi-

n.-ssi-s dial o i l i i - i s a i < - l i k ( - l y i ' , miss-"" 

/l,^/M/,( .'\I</'A/ ll'i-^h i iuiehtHlini. iom) n 

on os'.neuilr eililin ol Im 
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Empire ofthe sons 
riic l)rodiers who mn l^u A'an are doing wiial 
theii lather latighl liieni lo do—right where he 
tanght tiieiii m do it BY MIKE HOFMAN 

I ) M K. S ( ) N S I ' 1 I i 1 , i - I H I . I K 1 1 -M , s 

fuutsteps. Bi l l ( l av i i i ' i i i s suns lu l l . ,wed 

h i m r ight i n l u Ins u l l i . < , and i h e i i die\ 

look i l ovei. 

T h a t was in I ' l ' l ^ . wln-n the lhi(-(-

( ' . laymon boys l u i m d i d I'ac-Van I m - . 

r m m i n g il m ih'- saiii-- ' l a m p e d (inai 

l,;rs occiipi(-d l i \ I'lill s ' ui i ipany. a R • 

Rootc-r p l u m b i n g l i am liisc- By 19'.Mi. 

w i l h s.iles so . i i i i i i ; l u i>'-ailv S6 m i l l i o n . 

I 'acA'a i i—whii l i si-lls . i iu l li-.iscs mobi l ' -

, , | l „ :es . mudi i l a i 1 i i l li i i-^s. and sluiai;,-

l i ; , i | < - i s —was 111 . l i - sp i - i a i r i i i - i - d u l 

m i l l I - I ' " "111 

W i d i a livi- V'-.ii v.,i..---.ili i - i i ' - ul luu i ' -

than I'.I.IXM)'-;.. I'-.u -^an '"ps /'K-'s man 

^;ni , i l L i n k i n g " I d i ' ' I ' l " l.isii-si-.gi uwim; 

i , , , ,e i -c i lv c u i i i p a i n i s I .ivi-n I'.ic-Vaii s 

, l i - i , , , , , i . h , r . ; I I . i | . - ' l u i y , (he ( - l av i i i ' , . i s 

, , , n s i i | ' - i i - i l p i ' k ing a si«)l mur(- c ui ivi 

, , , , . , ,1 111 the- p o s h n o r t h e r n s i i b i i i l , 

when- I IK-V live. Instead ihey chose lu 

si.iy where- their father and gi-ai idlai lu i 

h.ul n m biisiiH-^ses. n i e i r new facility is 

t , i i i i l r , e - i l u i i IWU sides by a gravel vard 

in .1 heavily t i a lhcked industr ia l cuiiie-i 

ul Indian.ipulis- " I he inn<-i<iiy ele-me i i i 

isn l . i i n i l i i n g we- even t h o u g l i l a U m l . ' 

s,i\s e-ld.-si b i o i h e i B i e n i , 31 , who, like 

his l „ ' , d i i - i s Sl UII and Mal i l iew. use s ihc 

mi l - I ,I pi ni l ipal "Wc- p i o b a b l y d i d n i 

ih ink - i l i ' i i i i 11 because ol o i i i own exp'-

, , , - , 1 , i-s. I he i e n i i n l i l b(- p(-(,pl<- w i n . 

\Mii i ld sli\- .iw.iy h u m dia l . ' 

I i i . h , i l i h e r e m i g h t b(-, b i l l l l u ' s i 

, , , . , , | , l i - s h u i i l d i r i be co t i fusc -d w i l l 

I . 

i-'h':.::' 

f - -§ r 

INDIANAPOLIS: ^ %, 
Svotl,Dnnit,and ; 
Matthew Oaymm.̂ ^ 
luith their dad. Biff M 

THE «1 COMPANY 

,1 , , I , , I K - , S ol the- C'.layinon ( l .m. wliosr-

i n i i i - i < i l \ roots e x t e n d b,ic k to 19-1'2. 

r i ia t vv.is the year that (rt-oige C k m u o n , 

Hiandladiei to I'ae A'.m's loiiiicle-i>, sLUI(-d 

.1 Rote, R o o t e r f r . i n c l i i s e , abou t l"iv(-

i i i i l i -s l i o i n where his gr .mdsons now 

k Bi l l w o r k e d f o r lus la ther f r o m 

l ime In- W;LS a young buy. In l'.Hi7, 

hi s t .mei i his o w n company, a I 'o i t -o-

l .c i f r anch i s e—no te the ge i i ( - r , i l i o i i a l 

pa i i i - i i i li(-re. He shared sjiac c- wi ih Ins 

|;,lhe-i s business, which be look " ^ ' ' i 

. . iiil)l(- o f ye-.irs later. 

From about t l ie t ime they turned 13, 

Hill 's three- sons spent t he i r smnmei s 

cleaning and repa inng [Kirtable loileis 

Besides teaching the b ro thers tbe im-

, „ , n a n c e o f h a n d washing, the exper-

inicc- exposc-d them to the .specific I K - U -

r t i i s o l d o i n g biisi iK-ss in the i n m r 

^-l,v_:,ccess to highways, p a r k i n g l o r 

l ; , ,Hi - veh ic l e s , f l e x i b l e / o i i i i i i ; , a n d 

cheap l.md-

Whi.- i i 11 c . inie t i m e l " move I ' . ic-

\ ,in s l.u ilily. I l l 1996, die- i i ine i ciiv siill 

si-i i i i i i l ideal, f o r one dmi^; . ' ' i ' ' <:'""-

p.inv IS sii . i legically luc.Ued w i d i i i i iw. , 

i i n l r s ul b u l b 1-16.5, the c i i \ s bellw.iv, 

,,iicl 1-7U. which runs ai.russ du- i u i i i i l n : 

!-•,„- ;nii,thc-i, the- site rc-imnded llic-ii i ul 

wh(-re they've always been. ••(-)iii d(-( i-

sion to move to another i t m e K i i y loca­

t ion w-.is pt-obably easier hit ns lu make.-

b,:c.i i ise we W(-re a c c n s l u m e d to i t , " 

expl.i ins BrcTil. 

Many f o u n d e i ^ <jf h igh-g iowth enter­

prises in the inne r city come U o w en­

t r ep reneu r i a l sKx-k; the patenls o f 58 

o u t o f 100 CF.Os o n / "c . ' s r a n k i n g 

owned their own business. Kven so. few 

pa ien ts have i n n u e n c e d the i r kids as 

s t i ong lyasBiU Claymion. 

That said, B i l l rtduses to u k e c ied i i 

for c o n d i t i o n i n g Ins sons to work as a 

team "1 t r i e d to be laissez fa i re w i th 

I h e m , " he insists Vet each o f his o i l -

s p r i n g s o m e h o w d e v e l o p e d c o m p h -

mentai-y company-bni ldmg skills: Brent 

UA.S a knack f o r finance-, Scott, '28, has a 

marketer 's cl.anstna; Mattl .ew, ' i h , mav 

ters details l ike a t i a i m al-bort . opera­

t ions ch i e f . B i r t h otaler | ) layed some 

,„ |<. m this u n c a . i n y lack o l over lap , 

their fa thei suggests 

Sli l l it was their l a t l u i . " "K ' s 

w h u exnos,:<l th ( -m l u > l i ' ' - ' ' ' ' ( i ' "" 
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AIG Is PROU!^ 

TO SPONSOR THE 

17TH ANNUAt 

INC. 500 

CONFERENCE, 

WHICH HONORS 

THE DISTINGUISHED 

C O M P A N I E S 

W H O H A V E A C H I E V E D 

T H E H I G H E S T L E V E L 

O E E N T R E P R E N E U R I A L 

S U C C E S S 

T he American Intt-rnationai 

Companies proviiie com­

prehensive insur.incc and 

risk management programs for fast-

growing companies — oltcring 

cxcq>tionally broad liability insurance 

coverages carefully tailored to the 

distinct exposures of your business. 

XX'licther you're a fast-growing private 

company, just going public, or facing 

open market securities exposures, we 

know about the risks you face and 

OITCT mote ways to protea aguî st them. 

Visit us at www.aig.com 

AIG 
American Intemational Coinpanles* 

ingJthe peace 
is iui oveiTiding interest of die Clayniou 
brotJiers. 'Lots of family businesses (ail 
because of tlie infighting,' warns dieir ladiei 

Inc. 
500 

ftiiK lions inside a small busiiurivs. "Om 
lather laid out die op|K>iUinities lor us 
when we worked for him, and we all 
tcKik pieces of it." he ex|)lains. "Remaik-
ably, oui inleiesrs lie in diflereiit ;ut-.Ls. 

One oveniding iiilerest they share, 
however, is in keeping the [K-ace. Since 
the beg inn ing , each b ro the i has 
owited 3;V/o of tlie business, witli Dad 
holding on to the. decisive 1%. Not lhal 
he's ever had to play the part of 
liebreakei So mutually respectl'ul aie-
the Cl.iyiiion siblings lhat I1K7 don't in 
teriuiit one anothcM- in conveisatloii-
Hiat's Bill's handiwork. "Uils of faniilv 
biisiiies.ses lail becau.se of the i i i l ig l i l -
iiig." I'.ill s;̂ \̂  simply. That's y ,methiiig 
I've .ilways stie-ss<-d to my sons." I'lie ni 
siill le-meiiilK-is die hoi io i stoiu-s I'.ill 
ns(.:d to tell. One was .ilxiiit the bmili-
eis whu inherited th(-lr father's pliiiiib 
inj ; biisine-ss in Indianapolis, only i " 
drive- it into bankmptcy through IIK H 
bu keniig "r i ia l w-as a stoiy our ladi' i 
reix-.iu-d many times," Brent s;iys. 

Bill [)assed on more prac iical in 
sights as well. It w-as at his uigin^;. lur 
instimce, lhat the brothers have cun 
tinned their education. Fjch has pur­
sued an M B.A. at ln(liana[)olis's Butler 
UmvciTiity Bill also suongly suggested 
that diey do a stint in <oiporate A n u n 
ca. "1 thought it would Ix; a veiy nice 
eye-opeiiei for tlurm," he s;iys Bie-nt 
and .Scoll worked for two years at a di­
vision of Fortune WO garbage liaiilei 

I Waste Management. rh(-ir Ixiss .K iiial-
ly p.ured the two loge tlier be e aiise 
thc7 worked so elleclively as . i team. 

WTien stai t-up time < ame loi l'a( 
Van, Rill proved again that h<- could Ix-
insanely helpful without being ove-i 
Ix-aring He sold the I'oit-o-Ix-t biisi 
iiess in 19HK, whicli would <-nabl(- linn 
to give lus sons s<-ed mone-y (an e iiM 
able $3(K),(XKI). l i e also cosigii(-d iheii 
first bank loan Tin- youiigste-is llie-ii 
lis<-d B i l l ' s P o r t - o l x - t ecnt . ie I s — d r v e - l -

o|X-is ,md Coiuractois—as ŝ des Ir.ids. 
Ftnally, Bill worked with his sons to M I 
up an ad hoc iKiard lb,it li.cs adviM ate-d 

such scijiliisticaled p|-,icti' (-s as li.iving 

•,iudiled financials from d.is "ne 

"I've worki-d wilh liigli-gruwili biisi-

,,,.s,s,-.s—and a loi ol ibc-iii h.ive be(-ii 

lamily busim-sses—and ibis is nol .i 

typical family busiii(-ss at al l ," con 

eludes D.ivid Mil lard, who h.is han-

dU-d I'ac-Van s legal woik h>r thre-e 

yeats T h e relationship between tli(-

broiliers is )iist fascinaliiig lo nie. Il s 

|usl so he.illlu." 
I'ac-Van is e(iiially robust, l.isi V(-ai 

the brothers hit $l."i mil l ion m le-v-
eiuie-s, and ihis ye-ai ihi-y ie- (-xpc-cliiig 
dial niimlH-r lo giow by ai least UY'/r. 
Willi die company neilini; hcin b% lu 
HI','-;,. And I'ai -Van is one of oiilv I 1 
liini-i ( .il) bM] biisine-.sses il i . i l pi.in 1" 
.̂ 11 public in du- iii-M ' uiipl'- " I yi-ais 

luward th.il (-nd. dn ' "inpain li.is 
lii-i.-n cum ling ecpiilv in\ i;stui s 1 l ir 
( lavmuns h.iM- (-armaiked ih.it IIIUIK V 
liii acciniiing suiiie sin.ill |il.iN'(-is. hmd 
ini; ^;rowlli al (-\isliiig silc s, and (-sl.ib-
lisliiilg opcialioiis in iie-w i ilie-s. Willi 
17 liicatiuns nationwide-, die biodicis 
ha\(- a blueiinnt lot a nauuiial lolli.nii 
widi liea\y [H-nelration of the- westc-rn 
md soulhern markers. Foi now, they 
sec l i l lh - direct competi t ion. While 
their large competitors lex its on mil­
lion-dollar projects, Pac-Van's jobs tyi)i-
cally bnng in les.s than $'.:IOO,(KK) .ipiece. 

There's been liemciidous gidwlli 
in this industry, and there are many 
cilies Pac-\'an c m go mlu," Bill says, 
suiindiiig like- a piui id pap.i. IMil the 
C.l.ivmons are-n'l lik(-lv to a1>anduii 
their innei-cily be.idcinai l(-i s. no inal 
ter how big I'.ic-Van grows. I bi-y've 
even talked to the m-ighbormg giavel-
yard owiK-r about pi i i chasing Ins 
property. /Mier all, the: next geiieia-
tion lias |iist arrived on ihe sce ne 
I'.iU's htsl grandson, (.rant, was born 
to Seotl and his wile, I'aula, last year 
Am guesses wh(-re IK 'H be- working 
111 \'2 ve-ai s- • 

Mil<e Hojmun (mieliael hopimii&in, 

coml i.s a slajj umln ol Im 
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CREATIVE DESIGN 

e new 
For inner-city CEOs, unconventional onkc space 
can mean much more than low rent or hioh ceilings 
BY C H R I S T O P H E R CAGGIANO 

„, - . I N . N I K ( I 1 N I ' l l ; ^ ' - ^^ -^ • ' ' ' 

words I u , , | u i ( - l i p i i u i i u u s ul i i i h - ' i ' 

bun i ( - (Un i i bni ldings. and m i i i p a i n ' m n ' ' 

w i thon l d u i i b l lli-isc ble.ik i i i i , .K(-sutIei i • " ' ' ' l " ' 

,c-.llilv. Bin dial's IIUI the- lulal pictiiK-- A l i m n -

IH-I u f eiiire-preiK-iiiial aicb.u-ul',gisl-s have un-

,..„ ,1„.,1 m-glected an hiK-clni al ge-ms in die in­

ner city and strategically inorpl ieel the-m m l o 

.na jo r a s s e t s - a i i d moie- than | . is l the t i x e d 

k i n d . I l i . w : Cl-.Os are using tin- lix(-i uppers lo 

eidiance m>l only their busmi-ss's ide i i l i ty b i l l 

their coi-|«)i ale cu l lu i e as well 

To l l ie i r deniy.ens, tlies<- i ime-Ki iy discovenes 

have a dis l inr l ly metroiKi l i lan a p i x a l and a cei-

tain chic unhean l of in a m<Kl<-m liigh-ns<- or an 

mclu-stnal paik But the i r a l le.LSons thes<- CK.Os 

chose to l.K:ate dieir busine-ssc-s tn die inner ciiy 

gcnrs much deeix r t l ian charm, ((.nvenience, oi 

local color . I he members o f this u rban van 

g u a r d se-e- where the-y do 

business as an e-xlension ol 

/ii7iiidi(7 do busine ss 

Promoting a lifestyle 

Steven R o s e i i s l e i i i , co-

owner with his wile, A u d i , 

? o f Fi t igues ( 0 7 7 ) , a S'iK-

s; m i l l i o n < asiial-e l o l h i n g 

; (e)m]iany, p u i ( hase-d an 

^ c n o i m o i i s n i l i i-ul tb(--< c n -

tu i7 hric k b u i l d i n g , " l igi" 

';-• n .d ly .1 s( I ap sie-el w. i i e--

i bouse-. Il l an o ld C I I K ago 

n i ' l i i s i i i . d . h s i i i ' I i l i - i i ••̂  i - . ip i ' l lv bi-i u i i i i i i c : 

, , , . , „ ! , -Wli i -n 1 lu iMi ' l I I . II wasvaranl .md p i d -

u , I'.s'- I ' . iK-ing i . , n i l ' - i i i i i ( - d . " ŝ .vs Rusriisli-in. 

-U 'ha i I |.,M-(1 ab . , , i l 11 w.is Ihc i i a l i i i . i l lav-

spaic, lb.- I i ig l i ' (-iliiig^. I l " ' o^P"^"''' 

i . l i l skNlr^bls 1 K . i l l ' , w-aiilecl l u V.eep a I ' l l ul 

, , , .„ ,i,,„-,„ u-i " Sll ,irii-r .s;,ii(lblasniig the- plac(-. 

Ruse-iisii-ii. c o i i v i - i u d the m a m b m l d m i ; m l " 

, , n „ (- space, t i l l - luni i ' - ' i g.>i^W " " < ' ' 

,. , , „ „ „ , ;n,d lh(- o l d boi l(-r K i o m m l " a 

i c n p a n v hliie^s l.tdluv- "H's veiy h ip ," be s '̂yv 

"It h.LS a ix.lisbed iawnes,s. I l lends .l-s<;ll l ' , pe'> 

pie's le-.-liug Ihe-y c an dress the -..me w.iv. wnlli 

simplicily but with style. A . i d that's wh.it enii cul 

lection and OUI s lo iesa iea l l a lxn i l . ' 

So to Rosens te i i i , h is smar t ly re i iovaK-d 

v.-,.,ed,i,iis<- tetpre-se-iics the life-style he's t iv ing lo 

rreaie tor himself and his (•niploye<'s—^nid di( 

om- he's l i 7 m g K, se l o lus e n d consumei-

"F.verything we sell is 

based on how w(- llk(-

to l ive, " h(- 'says. " I li(-

c . t t a log IS a l l 1 as i ia l 

c l o l h m g , w i t h an e m 

pl ias i s o n h o w y o u 

spe n d y o u r t i m e . .•̂  

typical Fitigu(;s catalog 

leatutcs shots of happy 

couples al home-, plav-

i u g w i l h l l K - i i l-ii<ls 

- A n d it's I IK- s,iine- k ind 

u l p e o p l e w h o ai(-

p n l i i n u diosi- ( alalogs 
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COLUMBUS: i'.- " '•M"'I; I" L;, ! 
OIII e i n f i l n ; . - , \ look l ' . - \ nnd 

llie j a i l tiu-\ "- ih- r in in i ; \einei\, 

Mi-y-s liei\y I hi l i r t \nn (ol neai 

nf^hl). • nn-.rnei n j tiie lV'f;/(7-

u'Oi ' i i , / i l l , I M I / III an e l e f i i n l l t 

fnnu.\hed jnnnn -.rluHillniu^e 

( m i d d l e n o d j , ! ! l l l ^ ' / l H . 

m i l h e sjiv-. " I 11'" wil l ,K- I 1,111 cpi IS dl . l l 

w<- ie- se-llii^; i j i i . i l i lv ul llie, . i i id die In i i l i l 

m g spe-,iks l u d ia l " I ) i i l ul :',l)(l sialle is 

a< loss die- c Ul 11 i i I \ . :4) Wl Il k III die- ( .11,1 . i i ; , . 

building;. 1 bev aie iiiusily iwe-nl\- . i i id l l i i i 

t\M , i i i e ih i i i i ; s . liMii-u; a pi i -du i i i i i i . i i id ; , m 

l ia i i lilc-slsle-. I ' l l ul l l i c i i i I I M - m dics/-

itite-ie-stiiig l u l l ap.iitme-nls in the iii-i^;h 

I x i i h c x x l . PK-N e.il al die- lix . i l i esiaiir.ii ils 

sho|> .11 die I'Hal sh'ips." Ros<-iisie-in s:ns 

"S 1 OIII olhcc- is i l l l l i(- i i b.ickv.ii ' I 

:„. bu i ld ing ' s l ix ik aiiiMe-el s,i. , i lui 1^7^). .i l e g i e i n a l p i , 11 ii I , i n g-se-1 M I --S ( )iie- u l ie i i In ..,s ih . i l un,- i ,| th,- Ix-n 

, . . , , , p ; , n \ I I I ( : o l l l l l l l , i l s . < l l l l " I i l l k c l - I l l s u l .111 i n l l . - l . 1I-. I . , i .1 1 is d i e p -abu i i i du- i i i i p u r . i i i - i i i l i i i i e - Kiisi-i isi i 

h a s t l i i - d l i , . I i - . i i i - .11 l - l l i ^ ; | | ( - s A N i - . 1 . -

s igni -d this l i i i ; u p e i i spai r su i l i . n wr 

cu i i l d ha\e- as i i i u . l i i i i l e i .H 11. ni as p. .ssi 

ble-," III- s:,\> •' I l l i - l e .111- ve-i \ lew i |. ,si . I 

i l i i u l s \ 'u i l 11. .11 I I ' - i - l - i l l \ lui- l .11 I Ir- 1 • . 

sn- nil- 1 1111 n 11 r̂ ; .i i m 11 H I 111 I i . - i r . '• " i i 

l l , - \ - i - | kn'.^^ I . i-.-.l 1 dlls 1111SI11I-S-, 

Doing a marketplace niakcovct 

B ' - l s \ - I ' l ' 1- r i ... .11 r , . . . . .w l l ' l - i n . I . 1 I1--1 

f i l l . , 1 1 , i . i l , . | l l . .-1 . . I i l l ' - W . i l ' l •• 

,11 , i i i d l i e - l p a i I l i e i . I l i u m I 1.1. ' l i s -

l i r . , | I l ,111 u l h r l . U - ' , W I 1.- 1 s - - . l l I - I I - . 

i-j; I . , I . ik i - ph m i l ,11 i.i; 1, pm . i 1 kr I -.vi 11 

l,-.i i l - i u l . pi i-ppil \- 1 m i l l ,| m r . I p l i i i i i l I'-i 

, . l l r s s \ N ' a l r l w . . 1 1 s I i i i . 1.-. I I l | . k ' l 

- , i . H i ' l I l . i M - l i s ,--..-11 I r r l l i i ' - i i ' - m p l . i n . . l i ' - - . 

- . h i i l s , l i - . , i L ' , i i ' - ' l - . - . n i l ' • • - ' I , . 1..11 ; l . n l - . . 1-1. 111.Ill 
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I or some inner city busino:.'.'-- .̂. 

tfx! charm ot a building gees be 

yond its distinctive architecture. 

The allure may be ttie ctiance to walk tlie 

halls that were at one tune occupied fiy 

legendary Amencan comiv-inies. 

Down memory lane 

"My giaiidniotlier, who'-:, 80. u;".ei) to 

come here to buy ice crcdin," '...iy:, Cfi) 

Jay Lucarelli, referring to the Cleveland 

headquarters of Complete Personnel 

Management (#26). The 70 eniploye<; 

staffing and human-resources services 

company owns a tliree-story -10,000 

square-foot buildmg that ice-crram mak­

er Sealtest used as a milk-piocpssin'.;, 

facilitv until 1976, wtien the conipan, 

got out ot that tnisiiic'.".'.. A 'j.iirciii.it.'ji 

then purctiased the proi)City. •.ellnig ,t 

to Lucarelli and his fatlior lot "a little un­

der a million" m 199'i (Lucarelli's la­

ther's company also has space in tho 

building.) Attei siieiidmg neatly two 

years and close to %̂  million on lenova 

lions ttiat gutted the mside ot the build­

ing but preserved it'o len.i ':otta exteii 

01, the Lucarellis movHl m "We v.-ere 

ready to move m the day we bought it," 

conlesses Lucarelli, wtiose old haunts 

were considerably ••.mallei 'W'e weie 

crammed in there like '...udines " 

Auto City gems 
Ihe place is Oelioit Ihe iimr V-)V.) 

A daring aiitoinotiile company pioiiceis 

the first AiiH'iiC'in 1 i'cylmdei engine 

I leven yeais il,,. 1 1 ,iii[i.iiiy invents 

ttie fiisl hydijiilic shuck absorber. Ford 

General Motois. 01 Chrysler' Nope. It's 

the independcnl Packard Motor Car Co., 

founded in 189.S by James Ward 

Packard. Hei'lmg liom a (lostwar steel 

shortage, the (.nmiiany merged with 

Studebakri m W.-,\, and by 1958 had 

stopped makini; P.ickarrls. 

Toddy in DeiiQii. Stall Solutions (,"19) 

resides m th,.- 40,000-square-loot tor 

mer service ga'age ot Packard Motor 

Car, a building designed by Albert Kahn, 

the architect behind the New Vork Times 

building in New York City and the Gener­

al Motors building in Detroit. In the 

Packard tiadition. Staff Solutions uses 

part ol the liuildmg as a gaiage tor its 

14 vans 'And we g,ot il tc a song,' 

boasts Cl ' i f.l.iiilyn M.ilin. who paid 

60 i N i MA-i 1 - r i ' i 



,11,1 s p .dni iie-i-s use- out o l e n o i m o i i s thai w<- treal ou r employees ihe s.mu- ,is 

l i i - e p r n l u i i i s .'Vs a h i i i s l i i ng tone h . die the e m p l o y e e s d o w n t o w n al IBM aie-

sl.iie- ( l i a l k b o a r d s l i o m the o l d class- Hea t ed A n d that i n c l u d e s the moii.-s 

lu i i i i i s l ine-die walls ul the-lirst-llexii bath- they m a k e . " A n d , ev iden t ly , the p l a n 

,,,,,111 -\\'e-'ie- i i a l l v inl i - ies le i l i l l be-lpiui; whe-rc- they wui k. 

l i , l l l l 11 this ne-njlibui bui ,d ai i i i i i i d , " S.1VS 
, 1 l II , 1,1, , , - Shaking up a Staid industry 
lliiknsiin 1 Ins IS all ,1 pan ol Ih.il. t, r 

i ' . rvund . . i l i i i ng a l i l l l r physical d i g i i i i y M a r k K d w a i d s . p i e s i d e n l o l K ^ . i a i i i i i 

,,, 11,-, i-niplu-,i-i-s' iLiil- . rxi.sleiice-, 1)11 k- («1.S). says uni- " I I I K - i(-a.suns l i r clius,-

,- , . , .„, ,s lis., 1„ , , ,„ , . ; I " pruvi'le- a I K - I I I - I - Sat. Fi a i i r i s i u's Mi s s ion D i s l m i as I n -

u,.il.Mii_, i - i iM, .„ , i i , r i . i -Wi - ' i i - i i v i n j ; I II biisiiu-ss I . M . I I . - was i h . i l he- lives pisI sr.. 

, r i p l i imbi i r , ; l , . i , k I " -i p iu | i - ss i" i l l . i l l i e i blu, ks aw.iv I ' . i i l U also p i i l bis l ump.l lr- . 

, 1 , , , , , ., , , . „1 , sa\s -Wr l i k r lu I b i i i k a h i i i i i a i i - i r s u i i i i es ci ,i i s i i l lan . v. I : , in in 

I '] , ., I , , 1 , - I , . 11 I 1,1-1,1 I -1 1 s I I ; 1 11 I -, t I i . I 1 J 

( , . . , , , , h i . , ' I l 111 l u l I . I ,1 U N - . I I I Is s,,\s. I l l - I l i t , - . , 

l l , , - . . j i . H I - l u l w h . l l I I w u l l l l l C I 111 ,1111111 l i a i r 

; i l , . , i i i Ins e o m p . u i y ' s i n i l 111 e---de-spi i r 

i h r s . , i i i i -whal clii c-\- n i - igh l ) ' , i l i u u d I 

ehil i iT v.ani some high- t is i - oll i(-e w i l l i 

empluv(-es .dl stuck in c tibic U-s," be- .viys. 

" I \ \a i i l ( - i l .1 lolt-ty|)(- spa( (-. < ) i i i loi am,11 

.su(>|x ,1 Is u i i i cul ture .111(1 c m i i i ia i ; ! l i s 

p . i i l ul wh.ll the- l i i i n trie s l u IK- . ibu i i i . 

l l l l - bu i ld ing in w-huh i t .Hi . i i i l i i le-iiis 

sp.i, 1- I live-1 s a tri.iiigle- sb.ipe d i nv bli ,i k. 

no l i i i i hk i - Manhat tan ' s l .mied ITa i i ion 

B i n U l m g . O n e bank u l w i i iduws lai cs 

clu\s I I l o w i i , whic h is a b u i i l H M , i n i l r s 

,i\c,i\ " I alw.iys like- lu look u i i i ibe-ir .il ah 

di i ' s r up i igh l olTice- bnildinv;-! .md i l i . ink 

w b i i i - \ i - i ' s r e s p o n s i b l e t h a i 1 i i i i i " i 

ihi- i I - . ' F.dw-ai ds sitys. 

I IK- c o m p a n y ' s o l ina-s uc i i i p \ i h ' 

i h i i ' l l l i x i i and lou i lh- l lex i i luwei ul lb'-

b i i i l i l i i i g , a l o i t ne r m.itlie-ss Lu l u n I ,mil 

: i l i i - i W u i l d War I . Fdwaids s;i\s In bad i " 

l u l l , - , ; his space- up l u c u i l i ; b H n i I I I I 

1)11.ikr and lire- prolc-c t iu i i bin UI IH- IWISI -

c l i , , sr l u ke-eji .IS miK h ul i h r i , i ig i i ia l 

l i r . k .IS p u s s i b l e . i i i c l i i i l i i i ' i ; r s p u s ' - i ! 

| . ,-.,i,is. \ i - n i i l . i l i u n d i l l IS, ami pip'-s- I 1' 

...u s l l l l - i i iuslK I ,pe-ii sp.ii c- r i n ' ,111 a i ; f . 

,11 , ullabui-.iliun ,111(1 1 u i n i i i i i i i i ' . i l i " n 

I .11, s n - t i u i i i one- e n d .,1 d i r " I I I ' '• i " 

S 100.000 ioi It and moved in after six 

months of renovations. 

Tomato plant 

Walk into the offices of Lori Bonn Jewel­

ry («30), in Oakland, Calif., and you'll 

notice that one of the floors is a bit 

askew. "There are sloping floors in the 

mam hallway,' says CEO Lori Bonn 

Gallagher. "It was so the tomato luice 

could drip out. A dram used to be 

there ' 

For S2,166 a month, Gallagher rents 

a 3,400-SQuare foot space in a building 

that was used as a tomato cannery by 

Del Monte Foods. Before the move, GaL 

lagtier packed nine employees into 800 

square leet of space m San Francisco, 

tor wtiicti she paid Sl ,100 a month. 

She now uses tfie extra space tor a 

nursery and as a lewelry showroom 

tor visitors. 

One good find after another 

There aren't many parallels between lori^ 

lifts and greeting cards, but in Kansas 

City, Mc, a company that collects the for­

mer started out where the inventors of 

ttie latter—ttie Hall brottiers, founders of 

Hallmark—once housed their business. 

Wtien Mary Lou Jacoby, CEO of Ware­

house One (#91), bought her first build 

ing, for less than $50,000 m 1986, she 

had no idea of its history. 'I found boxes 

of Hallmark's old orders and bills and let 

ters," she says. But after two years Ware 

house One, which stockpiles and sells 

equipment ranging from forkWts to golf 

caits, found ttiat its equipment collection 

was too big for ttie Hall brottiers' old 

digs. Jacoby now rents a 450,0CK> 

square-foot space built in 1938 ttiat for 

almost 40 years was home to Black, 

Sivalls, and Bryson, once welLknown play 

ers in ttie oil fielcFequipment industry 

Leatticr-embossed panels throughout the 

office nariate ttie former tenant's histoo/. 

•It's a very art-decolooking building, with 

rounded corners and curved windows," 

says Jacoby. "There's a carpet from back 

tiien ttiat's 100% wool, and it still looks a 

tot better ttian ttie new stuff." Recently, 

Jacoby acquired ttie building as part of a 

six-pcrson real estate partnership. The 

partners also bought a neighboring prop 

erty tliat was used as the second Ford 

assembb/plant. —Han Mochan 

MA I rr'. ' '-
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\ice-s lur ,( i cx in i l i i l ul ( i i s l i i i i i l i i rmsbii i i ;s , 
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l(|(i:V I K S.IW an o p p o i u m i i v to give- Ins 
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pien;iessiv(- ,ille-i n.ili\e- l u ihe- u ld line- B.is-
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... , 1.1, I i l w . i o l s I c r l s I l l 's s i i i . n i l 

i i u ; . i f . l i i . i n i i i IS ,1 y o m i j ; i ompany, w i i l i 
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Control Your Costs 
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CREATIVE RECRUITING 

a n d i - i i l i s l c \ ( I — albc-it l . i bu i 1111 ( 11 • 
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I l l el I .IW .1 p i l l III (- u l l l l l - sui I III 
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• • S u l n r u n r l l i - i r i - i n C I C . l l ' ., ' . 1 1 ' ' 
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l l l p p i i r ^ ' , 1,111 ' . ^c i s 
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i , , i , , i p . I n n . I ' l l b\ l l l l - I ' rna i i - l l l ' l l i s l ' ^ 

( ; u i i i i , ll u l l.us -\ng(-les. s i i l , s i , l i / i .1 

.•ill'X, ul the w o i k e i s ' p.tv dm ing a ' H I -

el.n 11 . l i n i n g p e n o d T h . i l sn, c , ssliil 

u n i o n was u i i U llic- bc-i; i i i 11111b ' l 

l l l l kei lucla\ he sils o i l SCM i . i l i " i n 

— - I' • ̂ 1 • '',-,':::':.\,';':,',':;.^,,:-'',:::K:.; 

- ;:::.n::;:i;:r;:: " 
makes bis name- k i i o u n ^vl in i n • o m ' ^ 

tune- lo ol . i i c ibuse ni wU l i . i i i i ( - ( l ^ul lk 

Insider training 
1-1 auk Ttickcr saw all ihc raw lalcni licVl need 
'on t.hc sued corner' cvciy morning. Now they're 
on his payroll BY C H R I S T O P H E R CAGGIANO 

iKHly is ha[)pi(-r abuni that lhan f rank 

l i i c k e r . T i i ck ( - t IS CKO o f O a k l a n d - make- the mone y ' 

based Ilicke-r 1 e-( l l I lo l i igv ( H I ) , whu l l 

p i . iv ides te - l rconmi i i i iK . i l iu i i s insl .dl . i 

I liK- s(-i le-l to lucke-i's . ibil i ty to f i n d 

huehrs IS l i n k i n g up wi th c o i m n i i 

1 i n K l m a i i i i . - n a i i i e i u l a r u e (1.1111- n 11 s I L I S C I u i u - i " ' K ' " " ' 
, . . I I . . . . . . . . . . . t . . ^ i l i i i ' i / > . ( , 

1-1 S 111 I ' l l i s . 

( ) i , i - 111 d i e b u . i i i l s ' n i l k ' - i - | - \ I S l l l l 

V I . I X m . i e h i i i i 

l i - i ni l l i i i i i k i i p s . " l i isI i h i n k alKii l l I i u 

i i l , . , | i n h . i s l l , , i i n n b.is l u exp .Uld l i 

- .,. , I , n i l , l u l l . I l l - . i l l lliusc new nlllllbe ls, 

•• n \ s l l l l k r i • l i s iinile- an u p p u i 1111111) '' al 

1)1 I I 111 1 SI -. Wi l l i l h a l u p p i ,1 I I I I I i l \ ( I 

s l l l l I l.issii '.Ills , b a l l r n i ^ i - u l I ' 

:' l i i i . l i , , ( ; I iiuiiL',1, ',1 l b ' I I ldn p r u p l ' - i " 

„ „ , , n , e - business, i i a l i o n a l m v d p e , IS tne e o i m l i y. I le es t i in .ms dial l . > / . ( ^ , ,,,, n . ( ^ 

Kl i n u as las , as i h o s e new a r ea Ins e-mploy.-(-s have c o m e l ie .m M,< h • " " " ' " . ' ,„ , . . , , . ,- ,„„ 

:: odes, s -d by ,b(- p tu l i le - ia l i g P^- w h i c h o l l e n p i o v i d e sk 111 s l i . i n i s i l . ^̂ ^̂ ^ 

r l l . i l . u p l -s. and In t i a i i i i i i , - I 1- ( .une i i p i m the Kle a in , ii sia 
' l - l i r , w h e n be- was . I r i v i n g to w u i k he 11 a ; ' 1 1 - ' ' w i . i k c i s l | 

, | „ , , m , h - . . i i i e o l . l i e m o s l . - . ( . n o i i i i ( . d l v dn !)-(- . m a . I I K L . I also sn M S a. 

. , , , , „ , - ; , , - . l pans ul O a k l a n d . " I d sn " - ' i i l i( i ' ,1 a lui ,is g, ( i i ip oi die ( -urn 

.,11 , | „ . l , , „ , i .m K-soiire .-s on die- sir(-( i i i i 1111 n . i i l u i i s W m k- ' ' - ' ' • " ' ' 

; 1,,-savs "Cle-aiU. Ilie-V h.Kl b i , 11. ,i n i ' . m ; od n I ibim^s. is in 

„ , \ , A n d sine, iiiuc l i ol lb, i MmU d u skills '-1 , l ' , u i i s i . c l 

„ , ,11 pany , aih-s ,s b.is,. m, l i i -„v p, , s, „ n n I u , h - n s un M M I M M 
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ADviiprnsEMEr-Ji 

Big souod from a stereo 
radio—without the big price! 
Zenith Audio, a leading electronics tnatnifacturcr designs a 
"Small Footprint", "Big Sound" stereo system that's perfect 
for the home or office and priced below $100. 

U l t i m a t e s o u n d m a c h i n e . Z c m i h 

A u d i o h a s d e v e l o p e d a D i g i t a l S U T C O 

C l o c k R a d i i , l h a l I m . i s i s i h e a n n i s l i c 

q u a l i t y a i u l p r a c l i . a l I r a l i i n - s n l S I . T C O 

r a d i o s f o u r t i m e s av, r ^ | . r n s i v , - - in i i l l b i -

a m a / . c d at i h e - ^ ( H I I I ' I . l u . i l i l y a n d pnwc- r -

t u l t i . i ss y m i;el l o ' i i ' r - i ' b " ^ ' ' ' ' - d l 

a n d t h i s a l l . i r i l . i M i - I h i s s i n , - . . r a J m 

f e a t u r e s an I I key h a i u l l u - U i r e i i i o U - c o n ­

t r o l a n d an i n p u t |.-ick (. ' i t D p L i v e i s or 

o t h e r a u d i o s o u r c e s 

T h e b e s t b a s s . M . u u . - .m. i l l s i n e - o 

r a d i o s c a n s i u i n d I i n v . m d w-e, ik 1 h i s 

u n i t h a s a n e M i u s i v e L.XH b u i i o n l o r 

e x p a n d e d bass p e r l o r i n . i n . '• H i n l n i s i l i e s 

t h e l o w e r t o n e s f o r C P o r L M s l . i l i o i i s , 

g i v i n g y o u r i c h , l u l l a n d p i . w e r l i i l 

s t e r e o s o u n d . If y o u w.ant l o l i s t e n to I he 

S t e r e o i n p r i v a t e , t h e r e is .i h e a d p h o n e 

l ack o n t h e side o t t h o u n i t 

L o a d e d w i t h f e a t u r e s . Y u w m n I 

f i n d a t a b l e t o p s t e r e o w i t h i i m r i - a d d n l 

o p t i o n s T h e A M / F M r a d i o f e a t u r e s d i g ­

i t a l t u n i n g t o r p i n p o i n t r e c e p t i o n a n d 

c r y s t a l - c l e a r s o u n d T h e S T L R F O i n d i c a ­

t o r a l l o w s v o u t o t u n e m t o t h e s te reo 

s i g n a l It also p icks u p T V and W l - . A T H r R 

s i g n a l s w i t h I T TV L h a n n e - l s a n d 7 

W e a t h e r c h a n n e l s , so y o u r Z e n i t h A u d i o 

C l o c k R a d i o is a gre .a l s o u r c e o f n e w s , 

e n t e r t a i n m e n t a n d i n l o r i n a l i o n Y o u can 

p r o g r a m the u n i t s n u - m o r y l o r .17 p rese t 

s l a l i i m s , a n d the- I n n i n g h i i l l o n s c a n 

o p e r a t e e i t h e r m a n u a l l y or i n a a u l o n i a l i c 

s e a r c h n i o d e 

P r a c t l c a l ( u n c t i o n s . I In h a i k l n 

c l o c k h a s s e v e r a l a l . i n i , l u n . H o n s , s o 

y e n , c a n w a k e l o - • u h n l a . b o , L V . w . - a l l u - r 

„ r a b i i / . / e r I he s l e e p u m e r , i l l o w s y o u 

tc> ( a l t a s l e , - p l o u p i " " ' I n u i i u t e s " I 

m u s i c , I V or w e a t h e i . m d t h e n s h u t s o i l 

a u l . u T i a t i c a l l y I n i h r m o r n i n g , i l y o u 

n e e d a l e w e x t r a m m u l e s o l s l e e p , p ress 

t he S N C X I / i : ba r m i i h e c n n l r o l p a n e l or 

„ n I h e ren io le - 1 he r , , J i i . o r a U i r i n l o n e 

a g , n n I he p r o c e s s can be r r p e . i i i - . l s m 

e r .d t i nu -s as r e i n n r e d 1 he u m r s b . i l l e i -. 

b . i c k u p s v s l n i i w i l l i i i . i m t . i i n l l n - l i i u ' -

, i l a r i i i a m i p n - s e l s M I n m in r in . - r i r s i i i 

I h , . r v n i l 111 .1 I r l l i p u i . i r v p l i ^ v , - I • m l ' - ' 

r u p l i o n I h r r , - i ' - v r n ,i b ' W I r i l l r , .. 

l l l J l . . H i . I . . . v . . n i l i n - v r i i . n - l • l ' - ' - | ' U i 

111,. , . - v , - l i l . . I .1 |-.i,v-.-.-r l . l l l u l r 

F a c t o r y d i r e c t r i s k - f r e e o i l e r . Y r 

c m s(H-ml l u i m l i r . l s u l i l o l l . n - . " " ' i ' - " i ' 

,, s i r r . u l i . c h i l l w h v . 1 . . i l ^ \Vi- V,'-' I h . 

S t n i - . i C l . ' . l- K . i ' b " ' b l ' - ' I I H " " / ' - o i i l ' 

A I K I I O . i n . I p. is- . I h . - s . i v i i i ) - , s .111 I " v . 'M 

I I , ,S p i i , i l 1 , . - I . o l l K - s vs- I I h .1 " < - . r - \ ,-.1 I 

i „ - , i , 1 , 1 ,1 ' l u i r i -s l i i n i l n l w a r , . , m y . i n ' i 

C o n i t r a d s , - M l i i s i v e r i s k - l l , - e h o i i u -

t r i a l . I I y o u a n - i m l s a l i s l i e d fo r , i ny r r . i -

s o n , s i n \ p l y r e t u m it w i l l n i i 'HI d a y s I n 

a f u l l " N o Q u c - s l i i m s A s k e d " r e l i m d 

Ttie Zenitti Crystal Clear Stereo 

comes in wtiite or black. 

Zenith Crystal Clear Stereo 
$99.95 ii;: Mii 

Please? spocily wtiiio oi black 

r ieax- itu-nlion juon in l innn i etxie 4 2 4 4 - 1 5 0 3 5 

For fastest serv ice, cal l to l l free 24 hours a day 

800-992-2966 
I J.-. I . ' . . . > " 
, , „ , , , „ Ml ,,,, I , , . / , . . , - , I I . . . I,.,,.<,- l l '.. V . ' l " . ' . - . ' ' I ' ' " ' 

, ' I , - . ' ' I ' 

V, -X""' i,l,nl,,.nl, I'l, , lu,U * 

JT^t c o m t : r a d 
1 r 1r i CI s- . I •' -

I i u vv.,i..-ii',", I 1 ' 
M , . 11. . 1 1 . . . . . . V . . . I . 1 

le-i l i i i o l o g y . ( . los( - i l u b u i i K - l i i ( ke-i h a s 

b e i u i n e mvu lve -d w i t h d i e W u m e i i ' s F.cu 

n u m t c A g e n d a l ' r o | e c l . m O . i F l a n d , sit­

t i n g o n it.s t e c h n o l o g v a d v i s o t y b o a r d . 

l o F i i c k c - r the- a d v . i n t . i g e s o f I n s 

h o a i d s i l t i n g . IK- m a i i i l o l d . T o b e g i n 

w i l h , h e ge l - i w o r k e - i s w h o a i e t r a i n e d 

he -h i i e t h e y s l a i l l l i e i i j . i b s , a n d a l s o m e ­

o n e (dse 's e-xi)e-iise-. I ' h is . m s e r v i n g o n 

Ihuse- b o . u d s , I K - > a n i n b e- lbows w i t h 

Ihe- le a d e r s o l o ihe- i i i i a | u r c o r p o r , i l i ( > i i s 

i n h i s i n d u s t r y , m a n y o l W I K U H j u s t 

n n g h l have- a m- i d b ' l b i s s e i v i c e s . I n 

a d d i l i u n I n c k e i r e p u i i s i l i . i l d i e p e o p l e 

be- h iH -s i h r o i i g b c u i i m i i i i i i l y i > i o g r a m s 

le n d l o Slay muc h l o n g e i t h a n t h o s e he-

h i r e s - o i l d i e s i ree- t . " ( T h e i h r e e - m o n l b 

a i i i i i i o i i rale- h ) i I r a i n m g p i d g i . i i n g r a d 

i i a l e s IS le ss l h a n 'J'X . c o n i p a i e d w i t h a 

-10% l a i e f o r o l l i e i l i ne s.) " I f l l ie iy c . m 

m a k e i t eve- iv d a v t o H " I I U C H H I I 

, , ; „ n m g . M i l l k n o w l l i e v ' v e b e e n s i x ia l -

i / e d , ' be- savs. 

( ) | c o l l i SI-. i - \ i-n l l ie- w o i k e - r s w h o 

m, ,k ( - I I t h r o i i g h i l u - n a m i n g p i o c e s s 

l i i m ^ ; w i l h l l i e i i i -i v . i i i ( - l v o f p ( - i . so i i -

: i | issi i(-s. I r o m s i i b s i . i i n '- a b u s e Ici c i m n 

i , ; , | , , - , - , n - i l s . • L i i c k r i , a l u | - | i i ( - r s u i i . i l 

w i l l ke-i. -savs I K - i i i l e - i i l i " i i a l l y s l r . T s ( h-.n 

1,1 i ; r i t i i i g i n v i , K ( - d i n r i n p l u N <--e-s' p e l 

s u i i a l l i ves . " I l ' s I h r u i i K w, iy 1 c n i i i i a i i -

, , i , i - i h i - ' u i n p a i u . " h i - savs- "1 F i i u w 

s u n i e p i - u p l i - ' u i n e w i l l i p i u b l < - i i i s - U m 

I ,11 n u t d o i n g s u c i a l w u r k a n y m u r e - -

( l i h r i w i s e I ' d e n d l i p w u i r y i i i g a b u i i i 

s u m e - u n e s c l i i l e L 1 p i o v i d e the- j o b s . I I 

i h e v e a n pass i i i v i b i i g - s c r e e n i n g le-st 

a n d t h e y h a v e the- s k i l l s a n d t h e w o r k 

, . l h i c , a r i y d i m g else- is r e a l l y n o n e o f m v 

t i i i s i n e s s . " 

I i i c k e i s a y s t l i . u e-mployee-s w h o come-

t o h i m th i -e ingb e u i m m m i l y - b a s e a l l i a i i i -

i i i g p i o g i a m s e x i i i b i l n o m o r e l o i i g -

u - i i n a l l e g i a m e l o F l i c k e r 1 ec lmo log rN-

l h , , i , ; i n \ o the r n i i p l u v c - . - d u i s "1 ' ' " ' l l 

l l n n k l h ( - y ' i e . n n m o i e ' " y - ' ' 

, ,,nsc- 1 g . i v e t h e - m a b i e - a k , " h e says . 

"T h e eine-s t h a i have- d e r v e l o p e d l l i e i n -

selM-s, OIK (• Ihe-v le-ali/e- t h e y h. ive m a r ­

ke tab le - s k i l l s , w i l l j u m p s h i p a n d g o l o 

m v ( ( m i p e t i l o i s as epiie k l v as . u i y o n e -

c-Ue- I n the- s a m e way, i f I c a n s tea l p e o -

pl(- f r o m c u m p i - l i l u i s, 1 d u • 

Inc 
I h,Ui,h lenikn linlruliol 

u-ilh III /nunc liniiiiiiii 

I it>\ n m l I n i I n \ i l l 

ONllNt i n n i ' . i i i ' , i , " i / 'uo i ' - , ' " i ' ' .v '^ ' 



The old neighborhood 
No one know.s Newark like (ialcway SccniTly'.s 
Louis nciri'.nno. A.s iuurnsoiii, tliat.'s become 
a powerltil selling point BY EMILY B A R K E R 

AH I I n 1 1 I M'l 1 .\ I (11 l l l l N.». 1 l( >^ 11̂  

the File- P.IHIIs. ( a u i i i u l /( l u lu l i i i b . i i i 

i io ls in the I'.lii'ls Is^iiiki-d most daiigei 

oris city in tbr i u i i i i i i \ l , \ Moiuy iii.tga-

/ i i i i - i l l I ' f . l l i . Nt.im liiisin,-ssi-s wni i ld d u 

. i i n l l i i i i g l u . eu i ' l bri l l . , ; i i tent i l i i -d wi lh 

the- I IIV 111 Ne-w.i ik. \-.hicb h.is be-e-ii 

biaiide-d b\ lis i i i t i i s .is .1 bywurd tu i 

i inne- . p u v c i u , and Ir iiM-lrssne-ss Uut 

lur ( , . i l i -w. i \ S<-cnrii\ IKiili) I U I I I K F I and 

; ( l . o 1 .UIIIS I )i ll l - . i i i i . , . .1 lile-luiig ( i l \ K-s-

V i( l ( - i i l . his Ni-w.ii k KMiis .111(1 ( uiiiie-c lions 

',]' we-i I e I III 1,11 i l l bu i ld i iu : .i bl ,md idi n l i lv 

l . l l h is se , 111 i l \ I I 11 i i p . i M \ "W'c \M I I l i n e 

' w l 1,11 I I I I 111 11- x c i l l l i l l 1. . 1 « . be s.i\% 

111 1,11 I . I l l i r i . i n i , . i ; . . l m l u l l l l - se-e II 

I I K l,i,s,,,.-ss p i n ISI |. I „ , ,msi I l l s l i , sl 

• , n s l u m , I v . . i i i l r i l i l l . . i ! l . l l , - I I I 111 I ' . l 7 " l . 

wbi-n De l l ' l - . imo w.is a cop—li(- 's . i T.'i-

\ ( -a i vc-le-i.m o f l h e - N( -wark police-

l i i i i c- — I ' r i i c l c -n l i a l . ippro . i cbe-d l i n n 

. i b o i i i h a n d l m g sec i i i i ty lot ibc (. . iK 

w.iv Ce-nle-i, a 2 L ' -mi l l ion - s i i i i a i (--lool 

i i l F u e - - , l l l d - l i u t ( - | ( eim|)le-X i l l l l u w l l l u w i i 

Ne-w.ii k, ihc-n the- |)re-miei o l f i K - spai c-

III the- ( ity. " I lie-y fel t that the- pe-opli 

lhal had to do security In an .iii-a like 

Ne wark h. id to know the- de-mogiapli-

II s a l i d I (speuiel to t lie- s i t e - s p i i ilie 

iK-(-ds," recalls D e l F F i m o Wha l diew 

I'l uele-nlial's .ute i i l i o u to h i m , li(- says. 

\\.is Ins i i i \ o l \ ( - i i i ( - i i l in ( IVK gio i ips like 

i h r I ' o i , I e , ^ l l l l ( - l l ( 1 .e-,igiii- (I 'Al.) and 

ih i t'.iivs ( h i l l , wliie l i gave- l i i i i i . i h igh 

pi , i l l l r 111 die- e e i in imi i l in , -

I )r IF l-.i m u lappe-d m l u Ins p u l i i i 

CREATIVE BRANDING 

i l r p . i i i i i u nl and ( U\ ( ( i n i u i l ions to le--

c i i i i i his l i i s l (-iiiplo\<-e-s: n- l i i ( -d or o l l -

ciiilv polne- oI lKe- is and l i i i - l i g l i l ( - i s, 

, i i i i l l(-acli(-is. ' Fhal ga\(- ns some c le-d-

i b i l i l v ' be s,i\s. Oihe-i eiliplo\(-(-s ( , i i i ie 

h 1,111 die- I ' M . luu tba l l te .mi i l i . i i he 'd 

ciiaclK-d lYc-i i l i i . i l ly , IK- .dsn Ix-g.ii i l i i i -

i i i i ; gr,i(lii.ii(-s o f local sec in itv-li a i i i ing 

p i i i g i a i i i s 'ANlic-n you hire pe ople, yon 

I , . . I l l l l l l I- I ,(•' ,ple- I r o m the- c-uimii i i i l -

ir, . ' hi- s,i\s. - F I K - \ e .111 lel l /n' '""-^c 

oJ Ihe / ; r ; / / ; i - what 's ha | )p ( - i i i i i g 1 l i i - i . ' 

knuw wh. l l to exi iect ." Ueing t i i i l y l . i -

iml ia i u i i l i die- l i i r f is m o i e lhan know­

ing whic h ne igh lx i rhoods are- s;ih.- and 

w inch . n e n ' l , he adds. Just as i n i p o i -

1,1111 IS i i n d e i s t a n d i n g ibe: c ity's |i|-es-

siiie- p i i i n l s : k n u w i n g the roads tha i 

I |us(- i f ili(-|-(-'s an emeige-iic\' al the air 

p . i i t . f i l l ins l .mce, u r the- pulice- and 

liie- iiiiiLs dial w-otk in a gi\e.-ii ,iie-,i. 

I I K I I ( - \pi- i i(-iK (- .ilso iiK-aiis knuw­

ing w l i r n lu Clime un s l i u i i g — u r suli 

I llie- (-.11 b. ( i i s l u i n e i w . i i i I i-d I u nsi-

.|,,rs l . i p i i . l n I his i l u w n l u w i i N'rwaik 

l . i . i l i u . n i i i i l I l i - l l ' l - . i m u I u i u i n i r d Inm 

l l l . l l i i u i ui iK was i l iiiine-cessai V. l u l l il 

u i n i b l be a bad I'K iiiuve- aUi , - llie-

] i i , - n i u i \ u f i - i i p s i i s i i i i ; dugs against mi 

i iui iiH-s in die I'.Hi? i i i b a n i iuis w.is siill 

i . , u l i i - s l i . l ) ( - i r F i i i i u g(-ii(:i . l ib sends 

..111 m i a i i n r d giiaiels in bl.i/.eis " l i s a 

s.ili lu . ik ," be s.i)S. " N o l puliC(--siale-. " 

In i lu- e-.uK- years, (.iaieway's N(-w-,uk 

, . l ( - m i i \ i;ave i l . i na tura l edge .igamsi 

lis 1 u m p i - l i l i o n , wine h le-iide-el l u IK- I I . I -

i i i i i i . d cunipames. In le-ccilt ye-ais i no ie 

luc .d cumpe-liKiis li.tve appe-.iie-d. U i i l , 

says De nnis F ios l o l Cogswe-ll Realls 

( . i o i i | ) . (.ale-way still stands o i i l l o i its 

s i i o n g New, I lk c o n n e c t i o n s , w l u - l b i r 

li s lie-iiig abl(- lo consult ( la leways o l l -

i l i i u cups a l l ' , I I I ( ily leg i i la l ions , lo i in 

sL.n i e, or L i p p i n g i n l o D e l F f i m o s 

I i w n N r \ \ , i i k iK- lwoik . "lie- (c i i i ld i n l i o 

i h i i I- nil l u a ( Ily c o i i i u i h i i a i i , or anv 

p<-is,iii III lb(- system l l i . i l 1 bavi- . i cpie s-

l i u i i fur . " s.i\s Frosl. " I l Iniils down to . i 

more- ne bulous t h i n g , liFe- be ing p . n l 

o l l b , n e - i g h b o i h o o d Fha l s w h a l 

(•„iiew,i\ dues l u l me-; ll make s mi- p.ii I 

1 ll t i l l i i i - r , ; l ibui b u u d . • 

l : ) i i ih l i o i k r r i e i n i h h 'uhei i f i i i i r eniii) n " 

•.en IOI -.lojj innlel t i l 11 n . 

MAf 1 999 INL- 65 



T H E 1 N N E C I T Y 

THECOMPANIES 
At a g l ance 

Average five-year growth rate: 701% 

Average five-year compound annual 
growth rate: 44% 

Average 1997 sales: $13,868,970 

Median 1997 sales: $6,080,567 

Collective 1997 sales: $1,385,897,014 

Average numtier of employees: 102 

Median numtier of employees: 52 

Collective numtier of full-hme jobs in 1997: 10,485 

Collective numtier of new full-time lobs 
created in the past five years: 4,695 
Numt)er of companies with more 
than $30 million in revenues: 13 

THLCEOS 
E d u c a t i o n a l b a c k g r o u n d 

High school: 18% 
Fwo-year college: 15% 
Four-year college: 42% 
M.B.A.: 17% 
Other advance J degree: 7% 

E c o n o m i c o r i g i n s 

Affluent: 9% 
Middle class: 55% 
Working class: 29% 
Poor: 7% 

E t h n i c i t y * 

Caucasian: 71% 
Black/African American: 10% 
Hispanic: 7% 
Asian/Pacific Islander: 7% 
Other: 4% 

Average annual compensation: $223,138 

Median aniuial ronifjensation. $150,000 

Average age ot CEO when the company 
was founded: 

Number of CEOs who raised more than 
$100,000 in start-up funds: 20 

Numtjer of CEOs who raised less than 
$10,000 in start-up funds: 31 

Number of CEOs who plan to take their 
company public before 2001: H 

Number of CEOs who had no management 
experience before starting company: 39 

Number of CEOs wtio offered business 
idea to previous employer: 13 

•Note: Numbers do not add up to 100% because o* roejrKling 

A O I * , l r l i A V I QQ Q 



THE OPPORTUNITIES 
I n n e r C i t y 1 0 0 
by i n d u s t r y 

Business pioducts or services 24% 

Construction products or services: 20% 

Consumi'i goods: 18% 

High tecti products or services: 12% 

Real estate: 6% 

Accommodations or food: 4% 

Professional or scientific services: 4% 

Fransportation: 4% 

Other. 8% 

I n n e r C i t y 1 0 0 by s e c t o r 

Manufacturing 

THEJWORKERS 
B e n e f i t s , e t c . 

Percentage of companies offering 

Health insurance: 97% 

Bonus plan: 66% 

Retirement plan: 65% 

Tuition reimbursement: 44% 

Disability insurance 39% 

Profit sharing: 35% 

Flcxlime 30% 

PerceiiLigc ot comiianies piacticing 
open.|>ook maiiaRoment: 51% 

P a y 

Average houiiy wage ol 
rank-and lil'j em[iloyees: $11.61 

Service 

P R O S AND C O N S O F I N N E R C I T I E S 

The top competitive advantages 

(<is ated most frequmtly by CJ-'.Os) 

1. Proximity to customers 

2. Low real estate costs 

3. Available labor 

Retail trade 

Distribution/wliolesale 

T h e top competi t ive d isadvantages 

(̂ 5 nied most frecjuenlly by Cd-'.Ô ) 

1. Perception of crime 

2. Negative perception of inner city 

3. Lack of space to expand 
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Local area network 
1 laving- chosen lo bnild hci hnsincs.s lar Irom (lie hiî li-tcc li 
conmiunity, Carol Lalliam jjrovcd she could maslci die on 
resource diat mauered most: odier people BY MIKE HOFMAN 

CREATIVE STR/tTECtES 

(11 l .N r i A l . 1N\ t . .M()l(S l l . . \ l l N i l s i l l Ik I ,M .1 111111 111 I ̂  li> b u i l d .1^ M 11 )l 1 l.^l I . .111 i I . i IH I 

u l i c a . s o n s l l l l l i i i i i i i i g ( : i i i i l l . ; i i l i ; i i i i w m k ii.s . m \ : i l i i : i d v i n | i l . i< r 

d o w n . A l . " • ' I , she h i u l i i c s c i n m .1 b i i s i - . \ i i . i i i i < - d 1 l i c i i i i M , l , : i i l i . m i n m L .1 

' • 'I 
Is u I 

11., V.. m i l I m i l s i l - k I 1 111 111 

\ .Sl l I l l l l I , s l i r w . i i i i r d 1111 i l l 

m i l l . i i l i l \ . i l i i < - l i r M i i i i l 
down A l W shr- h iul lu-vci n m ,. biisi- .\ 11.1111.-.1 . l i m i i i M , l , : . l l i . m i i i m i . .1 s imi . i i 

,„-ss tmv<-f w o i k c d m m; .md; . , I m m g , M i<-niilu . .pp i . i .u b n- lb-- l.isL. R : . l l i r i i h . i i , In . t l ks 1 l i i i i l , shr . . u g - n d 

;m. incv ,M s o l , l . d o l l a , ' s w i „ t b n t | „ , H b th .m p o p p i n g m m < - - i v . In .ml H I - o l • ,h- wl H , km-w l „ i so, MI IV , 1K-..:,.IS,-

,i< t A n d t t those f . tc tois w r n m l o i l - r o m n m i . <• I n m l i o i i 111 l i op . s o l b i i i i i p sbr l i g m . d l ln s <l u . - ig l i h .T p<.-rsoi,,,l 

n u l l l l l ^ ; , ; n o i i g b - . . i i < l i b r v i i s i , : , l b mu .sb. i i i l d r i s u il l i si , im-oi ic w bo i i i i g l i l i i i i . u i n ^ m . h u d n i ! ; 1" n ' 

, . .• . ., 1. ... 1.. .1. . . . i . I . . . . I , , , , i , i , s i , - i l I . i l b : m l wil l kc i l l i . i u l l . ' i im l o i l i i , U l l l l 
| n i l l i i i ^ ; ( / i i o i i g n — .111(1 i i icN i i s i i . i i n 111̂  .Sll. . . . I . 

w c i c — I h c l o c . t l i o i i o l l u r l i i g b - l c b be 1 c i i i i n. b i i i i . i i s i c d , I . i l l n m i wm kci 1 I 

s u i t l i p s.Mlcd l l l l - d<:;il: L l i c i i m i g . m h ; . i d m n l m i l i b i l m s r she r o n l d i i i i s i 
I m . (Wli) w:is b:i.s<-il in ( ' I I M L i i id 

" I ' l l i : i l k l o M - n l i i i I - | i ' ' i i | i l i - 111 ( . : i l i 

l l l l i i i . i , :m(l llicN l l s:n. ^. n i ' i r l . m l : i i 

:uv,r,. Wi- d : i l h-;isi l ik i 1.1 w:i i i b U M I 

m i l i i i v i - s t i i i c i i l . ' " 1- i l l i . in i s:i\s, i r i , i l L 

m>; I n r i w o - v i ; i i s i i i iggU' m riiisi- h-ss 

l l i : m SI l l l i l l i o i l , w b i r l l <- i l i l r i l i l l I 'I 'I 'J 

B i l l 111 :i I Lissii I .III li-'_''J. Im . l l i m i siiii s 

w c i c s k i l l i s l i i t b o i i l b i l l k i n g l . : i i l i . i i i i , 

b<-i :msc tbcy d i d n ' t m i d c i si : i i i( l l i c r in-

v c n t i o n , it f i l m y m i i u i i . i l , s o l d 111 

sheets , tha t IS i i s c f l to k e e p m i i m -

processo i s I'temi ovei l i c . i i m g l i w:is 

ha td lv the k i n d o l p r o d i i u t l i ; i t r o l l ed 

out ot local fa(.tories. l l c i s was an m-

f o i i n a l i o n - a g e i n n o v a t i o n , I m l ( Icve-

l a i i d , she notes , "is a nu ts -and-bol t s 

m a i m l a c t n i ing town . " 

Io f-ais<- money, il mig l i l veiy w< 11 h.ive 

made sense lot l^ i thani to he.ul lot Sili 

con Valle7. I i u l " I lelt I l i . id the IK-SI shol 

at lat i iu h ing tlu- eomp.iiis 111 (ilevehind, 

she explains " I h.td Irieiids : i i id I knew 

|>e<i|)lc. I could siiiAnve hcie ' 

l . a t l i a m c o u l d n ' t li.ive a i i t i i i p a t ed 

The rm. igon ' s g i i i w t h i ; i i e — I K M I I 

to \ W 1 , fevei i i ies exp loded by '2.>-iC>'2'/n. 

wi th the ei>mp:my gn'ssmg JH m i l l i o n 

last yeai S t i l l , l i e i i i i s l i i u l alHiiit whal 

; w o u l d lue l ils g i o w t l i w.is i i^ ; l i t on ta i -

j;et Su b i l l b i l l I o l l h 1 - | i ; i i k e i i l 1 < | ) i e-

r i i e i i i s 111.IV have .i< < ess, il i i o l |ilivsi( . i l 

"• |> iox i i i i i lv , lo .1 su | ) | )oi i svstriii Im sni i l -

: u|)s l^i i t o l l e n u i b : i n | ) i i m i 1 is l i k i -

I . l i b . n i l e l i i l up piei ing loue lb i 1 l l l e i i 

own ;(d liiK mlt:(st i III l in es, I i i l i i \ . i l m g 

b i i i l d m j ; l iei i i e iwu i k o u r pei si m ,11 .1 

i m i r ( l i n e s b r u . l s i r j r r i r d I n | . , l l l l . i l IDH'- . l i s k I l . r Lis l l l 

I r m l r i s. I . : i i l i ; m i si.u i n l | ) i i r l i i n u i h r 

biisinrss | i l : i i i n . l l i n i ' l s . 1 i l . i i m s. .md 

i i r i i ^bbo i s . Sill I : i i i i r up \ M l l i — . m i l I r 

l u s rd 111 s l i ; i \ l i m i i — i b l r i - i l l l i i i . i Im 

bei i(le:il :mi ; r l s . L 11 sl. sbe w;ml( <l 111 

i \ e s l ' l l \^.is 

, , l i | l . i i l l l l I I I l l l l , ' U l l l l . l l l l s,i\s. l i s 

K i i . ll i i i \ s i \ I r 111 l a l k 10 m y 11 i r m l s 

111 1111 r s i 1111; 111 s o i i i e i l u n g I l i : i 1 s 

i m i ; \ o i i \ \ M i i i 1.1 

i l l IS 111:11 .1 11 i n i i l s l i i p . 

1,1 ,1,1, 111 1. ,11 1.1 SI i l i n i i n t ; nn i i i rv 11. .111 

I , 1,11,1s. shr .lis., , i skr , l lb,-111 l l l l i l l , -

n . i i i i r s , ,| . i i l i . - i p, i l r III l . l l .mgrks. Sbr 

si i i i i i b . i i l l u r i i i \ r s i i i i s l ined up, r : i , li 
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Plant A 
Great 

American 
Tree. 

^(;i:;(is have 1K;<;II lianct-pickud 

from till.' (in.tlysbiirf; .Addross 

UounyiiK'nsl llial sUmd nrar 

l.iiic.iiin 111 ISfiH. Small dimrl 

nfTsprmg irnns am miw mady 

for yiiu to pli'uU at your li 

school, community, or 

to Rivi; as sjiocial gifts. 

Evtiry trt̂ e pur-

chasiHl supports 

Amorican -. -• " 

Toresls. 

Plain n tree for birtlis, weddings 
rncttioriaLs and new hotncs. 

AMERICAN 
WRESTS 

Ki-ceur a minpluncnlary mUiltxi of trees ui 
Amcencim l-'oresL-i ' l 'anu)iLS ^ Ituitiinc tree 
colleclu>n. Ilimdrfd-i to c.hoo^ie fniin. 

(iiii m):^•^o i<,l^^^. i a.v myziAMi,'). 
VLSIL v-wv liLsUirirtrees org. WnU' Af.ii lO, .v; 
hnu.srs I'aniousKi IlLsHinc •Ln'<s. K7II1 Old 
Kui^s Kikid. JariLsiiiivillr. I kinda w m ' ) 
]-jmi\. tiLsTnnctivanl.niiii 

r i i i i i i i b i i l i i i ^ ; S i l l . 000 l l . S:(b,Ol)0 N i i i i r 

knew a n y l b i n g about I r , l l l l l l l o ^ ; v . H m 

b r i iinv;ids l o i i i i d . i n o i b e i i e ; i s o i i l o 

invest; ii.mi<dy, l . a i b ; i i i i " I b i o i i g b l in 

o l l i e i i i iveslois be, ,mse I b;i(l l a i l h and 

trust in hei integrity," s.ivs Did Ing ram, :> 

K i l l ed Clevehmd e i i l i r p i r i i e i i t who put 

m S:iO,(KKL "Alter l l i i e e , ,mip .mies , I've 

l i m m l t h . i l i h . i l s w l r . i i business is :dl 

: i b , m l . " A ( - ( D i i n m i i i I ' l c k 1 . : i i ic .(stei , ;i 

soi i ie l i ines tennis p , i i l n , i ol l - i l h i i m s , 

p m III $10,000. "She w,is ,1 l i i e m l , a m i 

sbr needed hidp," he s.ivs. 

1 hihl this yeiti 1 -IIK .isiei :ilso p ie | i : i i e ( l 

:ill III r i i e i i i K i g o n s l i i i . i i i . i.il i rpo iLs ,md 

l:i\es. " I got bet r r r m d s up lo s i m l l , " he 

leialls . "1 started l i o i i i g i iu . i i l e r ly leports 

,is ll giew, and then i n o n l l i l y " He (iKlti ' t 

( l i i i ige l ie i u i i l i l . i i o u n d l'.>'.i:l 

Uesides tnv< 's io is , 1 : i t h ; i m n e e d e d 

emjiloyees—:i d . i u t i l i i i g i ludle i ige , given 

I K - I p r a c t i i a l l y m m e x i s l e n t biKlg<-l tor 

s:il;iiies. Ui i l w i l l i < ; l r v r l . m i l in the ngh l 

i ; i i p o L t h e I'.I^M I ei essioii, 1- i l l iam, Will i 

ibe h e l p ol be i i ; i . i\s 1111; n r l w o i k , w,is 

,,1,1,. to / .m i l 111 ,111 i i v r i i | i i ; i l i l i e d i . i m l i -

i L i l r s w h o i i r<-d,- , l |,.bs ' M \ i i i ve s io i s 

s. 111 m r p , . | ip l , - w i l l . i \ r r r i r ; i l K I m i k m i ; 

I . , I b o u r s l | i ibs . ' sll, . s.i\s. .Sbr r \ i - | l le-

. Miil,-(l l i i - i i iw i i , L i i i r l i l i - i - i i i - l : i w . .Siis,m, 

1 i r i e i i l ro l lege i M : i , l i i . i l r who w;is w:i i l 

H ssmu p : i i l I i i i i ' - .11 :i l ^ d l . i i l i s l n 

' • ( . ;u i i l wi is i i ' l p : i \ i i i i ; . i m b o i l v , b i l l il 

sbi- l i . i d .1 paying jub | i n m r Lil i i on , lb," 

, i i r : i i i ge i i i en l w m i h l w , , i k m i l lor b o l b ol 

us." s:iys Siis;m, w l n i w:is l i M i i g o i l her 

Hps ; i l l l u ' l i m e 1 .v r i i i i i a l ly , ( ' .:irol pa id 

Susan lo be hei ,issisl;mi, a m i the two 

b o i n b a i d e d ptos|)ei live < us iomeis w i l h 

unsolit i l ed c t i s to in i /ed p i d d i u t sam|)les. 

( S i l i c o n C t a p h i i s a n d Si l i l u m b e r g e r 

L t d . iK-i aine the l i i s i two big customers 

I , , place o r d e i s , i i i lO'.)'^'.) A l t e i Susan 

gave b i r t h to l . i l l n m i ' s t i i s l gi:m(l< I n l d . 

I l l I'.l'.tH, she st i l l i m i m i g i i l ibe ( o m p : i -

ny's payroll f r o m home, l l i e i i , in a leal 

111 i i i t i a t ; i ini lKil i i r i w i n k i i i j ; . sbr ludpe i l 

l e i n i i l her b i i sb . i iu l . h i " - ' ' -""^ '^ <d(lesl 

son "Susan k e p i i r l l i i i g | i i i i , ' M a y b e 

y o l i i m o t l i e i h.is s o m e l l i i n g h e r e , 

U i t h a n i rei alls "He w.is l o o k i n g , and I 

was desperate bu l very resoiiK <• l i m i t e d . 

He (l<-( i<le<l l o l i M v r bis j o b a n d j o i n 

up." | i t n now seizes :is 1 be imago i i ' s o|>-

era l io i is e l i i i I , w l i i l , bis b i o l h e t , Cra ig , 

IS .Kl i i i in is t i .mvr i i i i m i i ^ ; r i , oveisi-ei i ig i i i -

l o r m a l i o n svsieiiis :m, l p m i basing. 

( )s-ei l ime I - i l l n i m i , m d i l l o n e d I l ie i 

m a ^ i i i i s i i i \ < s i , , i s . m i l r m p b i y e e s I , 

l , i o k 1,11 o l b e l s w l l u l d h e l p l l i e b l l s l 

iiess >;i ow W l l , 11 I ame : i b o . i i d 

I , , , r s . i m p l i . b, 1 I 1111,-,I .M isi ,• I • i ; . , 

( l i i i l i i i i i rs . l l i r \Mlr 1 ll ;i loi nil I I . i'.-.' .1 k, i 

( )ull loii ,-s . '_'.!. i b r i i i n i m l r i l , i l b , . | , - i i i 

p l i . y r r s l l l l i b r n i . i iml .H i m mg h i i , - . m 

I l u l l i ng s<-\rii mi i i i b r i s o f her e x l r i i , l , i l 

l:\mily. I br i i e lwo ik i i i g gamed its own — 

someliiiies :iliiiosl i i i r x p l i c . l b l e — m o i i i e i i . 

l u i i i ( ) i i r r : u Iv r i i i p l o y e e i i i l i o d m ed 

I . i l l u i i i i lo .1 Si-.ilde-b.ised I I I M S I O I , ivlio 

in t i l l II ,111 . i i i g r i l lo i her to i i i r r l w i l l i 

j ' ; m l S, I I I . l ib , 1. .1 < . l rv r l .m, l -b ; i s r ( l p;n i 

m r o l A l l l i i i i • \ i i . l r r s e i i 1.1.1'. l .ai ly m 

l i l ' l d , Sl l i L i i l i r i b r g a n w o r k i n g w i i l i 

I ' b r i i iKigni i m i ;i p i o bono basis •'^ml 

b;ivr l l , w mk v^illi ihrsr conqKii i i rs .ii l b ' ' 

I j eg i i im i ig ( ) l l i r i wis<- yo i i ' i e nm gomg i " 

be l l i e i e w l i r i i l l i r v g low," b r expkiin--

"Wi: iry lo dis< ei i i who's lor re:il .md win . 

isn't. She su III k 111,- ;is someliody w l m w,is 

:i l e i i l teii;i , loii'^ l ighter—a ligei". 

.S< l i L i i l i i i s l o i i i i s e l came al . i ( i i i c i . i l 

|un( l i i i r t i l l i h r I o i i i p . u iv , w l i i r l i l i ; i , l 

IKisird s.ilrs ol SLiOO.iHH) i l l I'l'.L'). I j i l l r i i n 

W.IS imillin:,.; :i S'-'-million buvmii o lh ' r ' I 

l l rw Willi I H ' I 111 i l i r i i i r e l i i i g , bm 1 fhd i i i 

, l i , , i i ; r b r i . i i i v i l i i u g l o i n n l i m , ' . 

Sl l l l , l i b , I s:ivs. d mid l i i m l i b r p .un in . i ! 

| ,u \ r , I l l l . l l sin- i - . . i i i l , . | l a llvr-\,.-,ii ••.ini - i i i : 

IS, ,1 lb .lb. llll Sllll i n i l l imi I le i r ^p r i l l ' i l l ' -

,1,-, l i i i i ' i l I'liii 1.1 dus d. i i r . 1li,-rin:iL;. . i i h i -

b<-eii i i i ; b i mi l lw i n mil K-I s \M- p | i i l i , - , l •-n.i 

| , . r l l l . l l i l , - . i l • 

Sil l , ,• lb,-11 S. I i l . i l l i e i li.is i m i i r i l 1 . idi-

, , ,„ ' s : i i l u s i i n b . , . i ! . l ; i i i i l b e l p n l l i n ^^•|lll 

sill l l issnrs :is r s i . i i r p l . i i i i i i i i i ; imd | " ' 

l r i i i i : i l : i , , i i i i s i i i . i i i s . L l i o i i g l i l i r iiois lulls 

l i c i , III- s i i m r i i n i r s ^;i\es l . a l l i . i m a dis-

1 o u i i l on SUI. ll big-lickel | i i o | r i : i s .is bm.-

ing a new bu i ld ing 

O l r o i i i s r , S i l d a l l i e r is l i g m m i ; ib.u 

l . i t l n i m ' s business wi l l vi<dd : i l u c i : i l i v r 

l e t t i r n lot his l onsul i i i ig |)ra< nee in i b r 

yeais alie.id. So wb:il if T hei i i i : igon is siill 

sii l l . i ted i loM-i lo snip dubs l l i i i i i il is m 

Ibe 1 l i i bb \ e i n n o n s o f \ V ; i l i i i i l Cieek , ii 

I ' , i l l ) Aim:.' "When I he rm. igo i i is .t ven 

bi^; I i imp. i i iv . I ll br ^;l;ul wr wi-ie l l n n r 

e.iily m i . " lie s.us. Mis selll il l le 11 Is W D I I L I 

undo i ib i ed lv Iw ,-, l ioed by o lher i i i r m 

l i e i s ol l . a i l i a n i s evei e x p a n d i n g n r l ­

w o i k "My I I I , nils .lie always pushing and 

p i o i i u i l i i i g .md p u l l i n g i l l a good word 

f o r l l i e i i m i g o n , " l . : i t h .mi s.i\s. "Soi i i r -

limes I don ' t CM I I know wb,il du s le dn 

ing IM b ind l l i r s, rues. ' • 

Inc. 
\ , , ; l n inlienikmi: innlj^i ' 

Hrnil -.\ I r o p i ' III till,I Oi' ii 

III ii'ii'ii- iin i i i / / i / o i i " / " i " . l ' ' " 

I }i tn lirnik mm' nl 

ii'iili' llll iinii/jii-'-in'jii i-l / 



CREATIVE INSTINCTS 

Competing interests 
Why inner-cily growth companies don'l leai die 
inlhix of new l ivals BY JOSHUA MACHT 

O N I K . M . I , i n K K l S I t N . \ k . A , l N I " . K N I . W 

, x , i i ilv where lo i i i i i i a lew ye,us ,u;., 

wb i - i i H o m e Depot shot d o w n Ins i , ' 

quest fo t a boos t l o lus $7.''iO n e d i l 

l ine . He went to Sl.ir Ha tdware (#S,S), 

eight miles m i r t h o n l o i i t e '.M , in no i i l l 

I b u t l o r i i " S t o t e o w n e i M; ix K o l h a i i 

d i i l i i ' l so m u c h ;ts glance at Narai i ie 's 

driver 's l i rei ise before u l l ima le ly tlo.n 

illy; h i m $:MI.000 in r i e d i l l o r supplies. 

'1 Hive eredit b.tsed o n ( harai let .md 

I e p i i l . i l i o i i . " says K o l l l . l l l , IVi . " I 've 

l , , . , i i 111 t h e n < - i > ; l i b o i b o o i l l o n ^ ; 

r i i o i i g l i lo know w h o w i l l p;iy n b:ii k 

.111,1 wil l 1 won I . 

l i s b\ m . i k i i i g use o f l l i : i t k i m l ol in-

i i m ; i i r , : i i s t o i i i e i k n o w l e d ^ ; e l b ; i i 

K o l l n u i expe, IS to f e n d o i l the large 11-

\:ds tb. i l l e r e i i l b have siii i m i i i d , - i l bis 

I ' , . ' ,00().s(piai r - l , i i i l s l i m . I l l l - ' ' . b i 

1 b i l l l r D r p o l (wbosr I'.I'I.-^ s.drs l o l . l l r i l 

S:MI.'J b i l l i o n ) o p e i i r d .i \ \esi 1 l . i r i l o i d 

store w i t h i n Live mi les o l Si: ir H a r d -

w : n c . L o w e ' s ( . o m p . i n i r s l i i , . i l s , i 

, )pei ied a stole i i e : i iby .md is b u i l d i n g 

: i n o t h e t o n e p i s l m i l s i d i - t i l l - l i l v 

: ha l ' s il b i g I l i a i i g e l i m n pisi a lew 

ye,us a^o, w b r l l l l i r i r w, i r I lo i i l \ su-

p<-rslores lor K o i l i a i i m wm i y . I I K H I I . 

K o l l i a i i's no l l l i e oi ih. i i i i i<- i - , i l \ en-

i r e p K - n e l l i 1,1 W i l l i , SS .1 p i e i i p i l o l l s 

, l i a i i g e 111 l l i r , i m i p i - i i i i M ' , b i i u i i , - . 

( i | , I i l l e i e i i l l v , n i i i s s iM ' , b : i i i i s b a d 

l u - e i i o n l \ l o o l i , i p | u I " \ i e b l d is-

l i rss , - , l i i i b , m ; i i , - : r . m I ' " . i l i - L i i l r i s . 

Uut :is t i l l ' s i i b i i i bs b,- , ; i i i i r U g h l l v 

•'̂ m̂m-' • . ' •-̂ *̂Si''-' • 

BALTIMORE: Grmxr 
llivryT. Bairn's Sr. 

vanUiiiaithhishiv 
iM'irh'cdd, 

••'jv -'H'V^f - '•• •': -

p. icked Wi l l i s i ipe is tores , b ig players 

l ) eg , in to s i i i l l o u t new' c u s t o m e r s , 

r i iey 've been l i n e d to tbe inne r cilv, j 

w h e r e d r o p p i n g i r i n n ' n i K ' s a n d 1 

l)e<de(l-iip t;ix incentives h.ive- he lped 

spark ,1 ( i i i i m i r i i i;d i eu:uss:mce. I 

He l l u i i as II imiy, Si;ii I l i udw, i r e ' s ^ 

^ i i , \ v | b — i e \ r i i i i e s li.tve l i se i l ^O'/i'.- an 

i imi l ly l o r die p;ist three years—is j i i s i I 

„ , i e s i g n l l l . l l i i i i i e i - c i l y p i o i i e e i s 

. i r e i i ' l l ikelv lo I i i i m b l e u p o n fee l ing I 

the first \ i b i : i i i o i i s o f t l iei i" g i .m l h " ' ^ 

loolste|)s l i i i ie r -e i ty retailers, allei" a l l , 

bave i ievei l i ; id tl <:a.sy. " i n the c i ty— 

especially in the t o u g h e r areas—you 

h:ive lew,-I (hi lLirs to chase, and then ' 

y , i i i c o m b i n e l l i , i l w i t h the fact l l i . n 

tbe pei r e p l i o i i o f ( i ime o f t e n makes 

II l u i i i l e i lo g r i peo|>l,- f r o m o lhe r ai 

,.:is 1,1 ,,11111- lo o u r n e i n l i b o i b o o d . 

o b s r i v r s K o l b a i i . "N'mi've gol m Imve 

sireel SIII.11 Is III gel by. 

N,n \ , ;is l : i i i ; r I i\:ils i i iv : id r t h r u nn I . 

n i n n ^ i i \ i r c u l r i s ;iie l i i i d i i i K d i . i i i b r 

i - , ,p iug s i i : i l r g i e s i b r y ' v r ( l r v i l . .p , -d 

.doi ig die w:i\ iu:iy b r i b r i r mosi , - l l r , 

l i \ , - ,-, i m p , - l i i i \ r we;ipoiis. 

1. Embrace customers tightly. 
1 ,,1 : i i i e i i l i e p i e n e i i i u n d e r s iege . 

R o t h i i i I r e m . i i i i s r e m a r k a b l y o p i i -

mislK . "Sure. 1 can never be ;is b ig as 

H o m e Depot ," he s:iys, "but l l iey Ciiii 

iK-ver d o w h a t we d o l o r o u r cus 

tonurrs , bei ause they d o n ' t have tli<-

s.mie i n f o r m a t i o n we have." So fat, al 

least, his n u m b e r s p r o v e the [ x m i t . 

W h . l l W.IS a r u n - d o w n , $r)()0,0O<l op<'i 

a l i on tn I'.IS^) is now a $ / l - in i l l ion store 

wi th '21 employees. 

K o t h a r i a t t r ibutes ihe g n i w i h spun 

to Ins seiisi l ivity lo ( ustomers ' needs 

At lus e i i s lomets ' re ip ies l , be i ismdK 

c a r i i e s r : i i i - H e m s , s u c h as l . i u r e l 

stems and o d d w i n d o w si/.es that In 

the o l d bouses in Ins n o r t h H a r t f o r d 

n e i g h b o r h o o d A n d to stay I)higg<-il 

i n t o the h x al b u i l d i n g c o m m u n i t y , 

K o l h a r i plays an active ro le in hnsi-

itess groups sii< h as the Soulb Aisenal 

N e i g h b o r h o o d D e v e l o p m e n l C o i p 

l i e ' s also l e c e i v e d a steady How o l 

business I r o m tbe H o u s i n g A u l h o n l v 

, , | the C I I V o f H a r t l o r d , w l m l l looks 

| a v o i : i b l y ' i i p o i i Ins e l l o i l s t , , b i n ' 
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'Especialljt-in the tougher* 
arca.s, you have (ewer dollars Lo chase,' 
says a store owner. 'YoiT'̂  c iĵ ot to have street 
smarts to get by.' 

employees I r o m tbe s i i i i o m i d i i i g ,u e:i 

K o l l u i r i ;dso serves as p i e s i d e n l o l 

die H . u l l o i d K.ii leipiise '/.one lUisiness 

.•\>so< i : n io i i , a n e i g l i b o i I H K M I g t o i i p . In 

l lni t role, be is o l l e n . m i o i i g ihe hist to 

wel l o i i i e new businesses to tb i - i i lv. 

l h:it luis h e l p e d i n l i d i l m e the iiew-

1,liners to Sl,ii C.r:dieis, t in- c o n l i a i l -

m g se iv ice he heg . in in 199K iu re-

S|)onse l o c u s t o m e r s r e rp i e s i s l o r 

k i t c h e n . tnd ca rpe l in s t a l l a t ions a n d 

w i n d o w ic | ) :u is . loi tav. K o l h ; i i i ' s con 

li : i ( t i ng a r m — w h i c h opeiates :LS ,\ s<'p-

:ir . i le business—eonli ibutes $.'')(M1,000 ,i 

v<-,ii to Ins co l le i s . 

.- \ i id now, wi th die New l-'.ngLmd I ' . i -

l i i o l s soon III b u i l d :i li.S,00O-se;ii loo l -

b:dl s lad imi i ,mlv l i lo , ks iiw;iv I r o m bis 

store, K o t l i a r i expe, is ; i i i , i , , , i m p , m \ 

illy; b i i i l d m i ; b u o m . In pi"eii : ir , i i i , .n l i i 's 

l i i i i l i l i p i n v e n l o r v m | i i s l l b , ' : i ie:is 

wbere rus iomi- ts li;ive iissiired b i m ib . i l 

l l m n r l l r p o l ;m i l l.owc's : i ie we:ikesl 

1 I , - b:is , i i l i l e d 11,000 s i p n i i e l e e l to 

imike 11II n i l tot a Lu gei side, l i o n o l 

I i i i peis, .IS w(dl its l o r : i i i on-sile, i us 

II iiii-m:id,--< , i i m t e r l o p sei vi, e. A n d In-

•,M1I SO,HI l en t Luge lo , i l s " l l wi: , ; i i i 

si.i\ ,11 die , u l t i i iH ei lgi ; , " s:iys K o l l i i i i i , 

" lb , 11 w, ' l l keep an ailv.innige " 

2. Grow in unexpected directions. 

In l',)H,S R,K1 A n d e t v i i i I x n i g l i l die W K i . 

( ; , i r p , owne i o f the l l e i c l o i d House 

i , s l : i i i t iml (#70), m i l ol lo ie( l , )Sme t in 

J.'ili.S IMMI ,.\| die l ime , lew , - , i i i l i l see the 

v:diie o l b u y i n g a d y i n g ste;ik l ioi is i . ' 

s i l l . I , k in the m i d d l e o f : i , l e i I I I I I I I L ; 

i i , iy;lilMiibiKMl in KJUIS:IS (;iiv. Mo. 

b i l l .IS . .Xn i l e i son i o i i l i l n ' l h e l p 

i i . i i i i i n g . l l , - i < d , i i d is , i i i l v :i S'.̂ ..'iO i ;ib 

I I, I , . 11 I nil l l i r r i ly ' s Lil y^rsl In i l r l s : i l i i I 

bi sl l b r : i l i : i s . N o l lo iii,-1111,111 l l i ; i l 11 

sen i l i s i i i l l v .1 m i l e o r so :iw.iy l i i i i n 

Ki'm])<-i .• \ i(-n. i . b o m r lo (u l l ege b:is-

kel l ia l l ' s l l i g I w f l v e e o n l e i e n c e t o t i i -

i i : i i n e n t . ;tti (-v<-nl ; i l l e i u l e d by tho rn 

s.inds o l r avenous lans e;ich M a t c h . 

" To Slav a luMil o f tin- r i icve you have lo 

m.ike choices l h : i l others w o i i l i l n ' t tie, -

ess.tiily m:ike." s;i)s ; \ n i l e i s o i i . 

You .ilso iie(-d to m:ike those choi , ,-s 

wo ik , he m i g l i l l i : i \ ( : added. To attr.ict 

p; i t i ( i i is to this "veiv SC:IIT" l>art o l town, 

. ' \ i ide i son c o / i e d up to concierges ,u 

downtown hotels, c o , i \ i i i g i h e m to stop 

by H e i i - h i n l by l i ;m( l ing out g i f l cer t i f i -

c;ites. A m i lo e i i s i i ie that c.ibbies wou ld 

steer newcomeis his way, e.irly on An-

de i son issued g ih <crtiricates to them 

t o o , a n d 0( ( : i s i o t i a l l y t h r e w "cabbie 

soitces" w i l h tree f inger I I X K L 

I h e gr;issio,)ls e f f o t t has pa id o i l . 

The r i - s t . i u i : i n l t y p i o H y b r i n g s i n 

:ibout $100,000 each week ;mf l grosses 

nearlv $0 m i l l i o n a year. 

Tod:iv A n i l e i s o i i ' s n e i g h b o i b o o d is 

blos.sotnmg in to : i voy;ue destination, l o 

d i : iw Lmsiness b:ick d o w i i t o w n , lvms;is 

City beg:m o l b - i i i i ) ; lax i m eniives, in 

I ' l 'Mi , 1,1 ibos,- w i l l i n g 10 enn:i ee i l . i in 

are;is nl l l i r i i i i u i 1 i ly. b.ist O c t o l x i 

l . i d i i i ' s , o w n e d bv ; i New York -based 



, , . s i :mr . i i r . . . . i . p r i i . d n.s di., . ,s pisi .1 Irv. 

1,1,1, ks . iw.n I I I i i l d i i i o i i , M o i l o i i s ol 

Cbicago sie;ik Imiis, wil l m:ike ils K.ms:is 

Cuy debut Ibis l , d l , po ten t ia l ly d rawin t ; 

away clm<-is. " W b e i i we slatted o n l . n m 

edge was tha t we were the o n l y nnes 

bei<-," l . i inenis A m l e i s o n 

In respons,- m the i i i l l i i x , he is bai k 

u , p m s i i m g lo, .1 IS and niches t l i : i l be 

pcrc<-ives as u 11 d<- rv , ib i e ( l . I n M a r c h 

WV.M he opened lus s,-, o u d H e n d o i d 1,>-

, a t i o n 111 l.e:iw-ood, K;ms., h.r exami . le , 

uewly disc ,iv(-red suburb just outs i ih-

o f l h e city Lhat res l . i i i i an l has s<-ived up 

a i l d i l i o u a l Sh m i l l i o n i n revenii , -s . 

C o m e November Ande t so i i wi l l spi(c up 

his stf . i leg^ by o p e n i n g a seahxHl resl.m 

l a n l 111 a r e n o v a t e d t r a i n s t a t i o n 111 

d o w n t o w n K.ms;i.s City, "h's a move," he 

concedes, " tha i i i i i l s us in c o n i l « r l i l i o n 

w'it l i outselves " 

3. Shield prof i t s by c rushing costs. 

H e n i 7 1. Bames Si . owner o f Stop S imp 

Save r . x K i Ma ike i s ( I t W ) . a lOs tore g io-

eety cha in 111 U . i l i i m o i c , admits thai ibe 

uiassivi- d o w n t o w n Sal<-way w i l l alw:.vs 

, „ . , „ . l , l „ s p , i . e b i , a b r a , l o f l < - n i i c < - o i a 

, . . „ , ,,r s,,iip I ' . i l l I 'veii S,ifeway—<ii .mv 

,; ; l , r . ,1 l l l l I n l l l ' b a m s l l l . l l I I . I . . n " 

. ,11,1, i r r n l r i r d i b r < l l \ - ^w .u i l i l b,- 1 ,1 

, i , . , is . l l w l i : i l U.i inrs p:ivs lo i sn 111 lU -n 

, ,„ repaiis " I ' m sure l l i . u m.|. |^ 

, , | ,1,,-s,- new c o m p e l t l o i s s.iw m i . sii. -

, rss a n d l . g u r e . l t h e y c . i i l d d . i i b r 

s:ime," s:.ys Uaim'S. " U m ihev d m i 1 b.ivr 

i l l , - l,iw- overbe.id we b: i \e . 

K.mies IS K d e i i i n g l o lus pi.i< l i ' ' " I 

s i . i i i i i i g l ip iK'w e o m p . i i i i ' S i n siippi ' . ' < i -

,;nn s,-mces al hx.-d rales. Hy maiiagm:^ 

l,,s , , v , - i l i e a d i n i b a l m a i i n e i . In- I n s 

lx-,-u .ibl<- tn <-̂ <- 1 " " ' " 

i r y i i i g . i n u m s t a n i es. " I b o u g h 

,.111,-IS have g n i . r m i l n l biisii i ,-ss In 

r : i „s , - n l i n i i i p e l i l i n i i , < i i m e , . n " ' ' I " 

slu i i i k m g i i i i i e t - e i i y p n p u l a l m n . wr ^, 

iH-rn able tn st i ivive," he says. 

names c o m eived n f his l i i s l spm-oll 

„ , 11)00, when his I rns t ra t ion w i i l i seem 

, - , , s t s—which h a d a l r eady r isen m 

„ ; , „ , . , i , ; , n $1 m i l l i o n a year, and wlm b 

wen- g l o w i n g by m o r e tb . in 2U''n a i i im-

; , l l v — l i - . l b i m to start C.eii iral S,-, u i i u 

luv , : s i iga t .o i i s A g e m y (< SI-\) w i i l i iw, , 

t , „ . n , l s lo i lav. Slop .Slmii .S:l^r p:ivs ib--

s:im,- a m o u n l b i r a g u a r d ib .n n ] ' • " ' ' 

, „ , „ . vr . i i s ago. A n d , o v r r lb-- p.iM n m ' 

V, :n s. ( .Sl.-\ has ;i 11 r : i 1 1'''1 • " ' " ' ' ' 

1 n p . l i r . I , ,111, - IS . 1^1'-•••nv.-. ^ • 

u i i l , .1,1.lll.ll M -.i m r ..1 sl •'. n i l l l i m i 

H u m s Il ls s, m i l , , I . . I I I simil.ii 1 ippi 11 • 

, , , , , , i„ s 1,1 m l i r i ..s|M-, Is .,1 die business 

1., pmi 111 spriii II, .nb Sin.(100 I , . 
1.1, m, l l b , i \ Sum Ml I li .mK . l l , ; i l iea l ing, 

\ , .m i l , I I IOI I . ;md .111-< n i i i l i i i n i m i g repi i i i 

s r ivi i i - . l l n i i s i inw .1 S.'-;'-!l .bOO , nmp:iny 

1 I K - I I i b r i i s l i i i i m . i l i ' i i i s A i K r n i s i n g .mi l 

I 'ubl i r Kr l . i i imis , wi l l ! l l l'..iiii,-s sKiried in 

p i T J W i l l i l ' ; . i i i . e \ \ ' . i h . i ' - ' ' . ' • " " " " ' ' 

sm;.; r-s, , i i l n , - Ai t in l i i i i r , b r was 

l , „ , t , , IK; I I , shisl l l b . I . i s l n l l l C l l l l l l g ^ >l l 

, , I , , -JID.OOO : i i r . l i r s i d r l l l s l u l i m . l -

, „ „ , s . l , , - . ,^• .nr l l In IVimrs .mi l Wall:i<<-. 

, „ ,u l i i l l sS l . ' ( m i l l i m i .1 w-.ii . 

Km sii lieu ,- in^i ' "0''i IS ' ' • • " i " ' ^ 
, h , „ Slop Sbnp S,ive IS nn Iniiger l l m a,l 

, ,^ , . | , , v s p i i i i i ; i r v 1 i i s u m i r i I n l ' . " . l ( , , 

when a Ini al p r ime , n l b ' i e d b i m a b. l -

di-al lie pu l led ibi- a . i n n n t I m m In 

„ „ , , „ „ . i i s , leaving .1 S7l)n,000 l in l e As 

l„ , .s i , l , nl 111 die r i impa i iv , Wallace innk 

„ , , | „ „ , |u-rs,-lf 1" ; i m : i ' l "''̂ s- cusmmeis. 

Civ i -n bnv^ , , i m p r i i i i v e Ins n e i g b b m -

I , l , s b r , , , i m i i K . l ' . - i i n ' ' s l i ' 1 0 ' < ' l ' ' " ' " " 

1 , - |„ ,„ , - -I 111 nm l i r i r In i;ive baudmils, 

1,, s.us. Tm iilu-.ivs Im.kim; h.r lln' ln^-

rsi pi-irr I . .m Im'' " • 

tiiveiif Insllnctively^seeK out W 
wide open space. 1 

^̂̂̂̂  •! •• Follow youV instincts. Find your way Homewood, 



CREATIVE MARKETING 

Rebuilding blocl̂ s 
doni Wilson knew he couldn't allord to keep his c()mi)an\ 
where it was. So he made il his hiisiness (o lework the 
neighl^orhood he moved to BY DONNA FENN 

I w . \ s , c i i u i i . s iMri .N' , i n s | . | .K \ I II lis 

thai first sent I'nm Wilsn i i In " t in- n lbe i 

side o l the i r :u ks " iu s,-:u, b o l , l ie: ip 

on ice sp.tce f o i his eom|>;my, A i c l i i l e i 

t u r a l l )< 's ign ( . r o u p (HUH). H e I m d 

m o v e d the l i r m i n t o O k L i l i o m a ( j i l y 

I r o m us subti l bs in I9K0 to l.ike advan-

oige o f a d o w i i l o w n l i i i i l d i i i j ; bo,>m. 

I i u l by the t i m e the l i o o m b: i ( l gone 

c , imp le t e ly bus i , in 10S7. biisini-ss .11 

lus l i r m had slow,-,I, .md W ilson l o i i i i d 

l i i m s e l l s l i i - l , li<-d "W,- w , - i i - l i l e i ; i l l \ -

l o o k i n g I ' l l : i low-<iisi l i m i i r :md I m p 

i n i ; we c m i l i l 111,ikr 11 I I I I I . I I L ; I I i b r i i r x l 

vr ,u ," In- i"e< .ills 111- ll i i i i i i l lb,11 In un,-

III t i l l - Un , kn .wn 11,-n;lib, n bum I . i l i n i 

: i LugeU' i i m i i l i a b i i r i l w:irebniis,- dis-

l i ii l of ( ) k L i b , 1111,1 ( '.iu-. win-re t in- 1, i< ; i l 

de lox seiM'd ,is die l e n i r i o l . i r l i v i l y 

| i i s i ov<-i 10 \-e:iis L i l i ' i , I'.i i , : k l , iw i i li,is 

u n d e r g o n e ; i r ; i , l i , : d 11,11 i s l , . r m : i i i o n . 

So has V\'ilsou's i -omp:m\ 

S<- ic i id i i i i l v pLiyed ; i l . i i g i - p : i i l in 

A l X i ' s success, b i n c red i i Wi l son wi th 

p e r c e i v i n g lus inne t -c i ty h o m e :is an 

o p p o i l u n i t y l a i h e i t han . i m e r e way 

station o n the road b:\ck to economic 

p iDspe i i t y Shor t ly a l te i lu- sett led in 

o n the g r o u n d l l oo i o l .< piu tially ten 

o\ 'aled warehouse, a restaurant named 

Spaghe t t i Warehouse move f l in next 

door , attrat t i ng weekend :md evening 

p ,n i ous who we 11- no l si ; i i ed o i l by the 

( l o w n - i m i i k e l lo( :Uion People began 

l o see l l i : i t the : i ie: i b : i , l po ten t ia l . .So 

( l i d W i l s o n . I l l - s u i t e d w o r k i n g w i t h 

the owner ol lus bui lding; to icnov; i te 

i i e i g h b o i i n g wa iebo i i s i s lo r eominer-

' i < l a l t( n . t n t s . always t . t k i n g ca re to 

? m.un ta in the at< li i te( tu i ;d and l i i s tor i -

; ( . l l i i i K - g i i l y o l the bui ld ings "We had 

~ d o n e soiiK- l e s l o i . i l i o n w o i k belotc-

i tb .U, b i l l m i l ; i l o t , " s;i\s W i l s o n He 

soon l o i i n d l i i i i i s r i l i l n i i i g m o i i - , i n -

.', < l i i i l i i i n a m, i |n i ( ; i l l i r i l i . i l i ( - s ln i : i i inn 

1,11 lb , - ( .1-1111 : i l I Ik l . i l i n m . i , - \ i , I l d n 1 

( es(-. )('. , - ; i i " i i r , l ,1 I <-pii l ; innii as :ui in 

i ie i - i Ilv l i l 111 Willi I i-spi-i t Inr the l i i s lo i -

ic.il s igni l i i .UK (- ol l u l l , i n ,11 chi te i I me . 

"We l i . i d .m . ippr i - i i : i i i on lot the lust 

ot^- o l die bu i ld ings , ;u id people le , oi;-

n i / ( -d t l u i l , " s;i\s U ' l l so i i M e : u i w l u l , - . 

Br i , k l o w n w:(s sl,l\^K sli<-ililing lis l,iwU 

im,ige, .IS mon- ies i ;mi ; ims :md S<-IM, , 

l i i m s move i l i n , L ; i \ i i i g tbe n e i g l i b . n 

hoo , l a new r e p i i c i i i n i i h ip . e i l t ^ , i m i i -

II :i(l II i n i i a l : ;i dnw 111, iw 11 : i l l r 1 11:11 n r 

Wi l l i b i i / / . .And \ \ lis,111 i , - ; i l i / i - d lb.11 

A l l i . w.is m i l Sll m i l l b .111 . i i c l i i i r , i i i m l 

III 111 lha l l i . i p p i i i r i I In bl- s i i i i ; i i , -d .11 

I'.i .. I m i .IS 11 w:is ,1 /)') ll hloli ' i l ,11. I l l 

1111 .l l III .11 —,1 ( , i m p : m \ i l r l i n n l .md 

11 I r i m . i l r d b\' lis In, ,tl inn . 

l l l . l l i l i s i i i i , l inn p;iid n i l l i .uidsniin K 

I ' I ' l 1, \ i l i r n l l l l - ( ' . iu n l ( ) k L i l i n i i i , i 

I m i l :i i r , | i i r s l Inr bills nn l l i r d,-sii;ii 

, I , , insii 111 l inn nf a new i i i iuni- le; igui-

si b : i l l I l l - I d i n — y n i i g i i r s s r i l 11 — 

1. kimMi I l inu t ; l i Wilsni i b i l l .ig:iiiisl 

.,-1 .ll , l ib, I ll n ;il .md n; i i in i ia l l i i ins— 

1 1.1 i l i i - m l , i i i ; ( - i l b , I I I A l l i . — bi­

lks i l l , . I "I br l , i i - | lb,II wr w r i , - I. "Ml-

i r i r l i . i i I ,1 s i i ; i i i l i i - ; i i i l i i i ip ; i i I nn 11111 

n; srlr , 1,-11 L l i , - i , - \\.is :ils, 1 ;i L ; , - I I , I :il 

11,1,- 11 m i l I i n i p l r i l l I ' .I li k l n w - | l : m d 

i l l 
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To 
Someone 

lO 

Stutters, 
It's 
Easier 
Done 
Than 
Said. 

lie ic'.ir nl'speaking 
keeps many people 
(rem hcin^ heard. 

If yoii stutter or 
know soiidconc who 
docs, write or call 
toll-free for our free 
informative hrochures 
on prevention and 
treatment o( 
stutterinf:^. 

STDTlkRlNC-
Fc^UNHATlON 
OlwA^MkRK^^ 
A N . . i l | n ' . | . l I > i i : . IM. . - . l l l . " l 

Siii, .• I n ; I I. I | ' " r I li.iv U'h.. '.".11. • 

www '.UutleiSr A oig 

l -800'992'9392 
iuy> Vi.',ln..i I I - . - . - I Slll l .-

i - i 1 11. . i i " ; - i " • M , i , . i - i . ' I N i - " ^ ! " ' ' ' ' ^ " 

THE NEIGHBORHOOD: 11 ip, edi^. 
nontrndttional: a downlon-n 

altniiahve iinth hiizs. 

1111- , i l \ , , 111111 11 I l l , i l w r 

I r s p r c I K l 11 k l i iw-ll s Ins 

l i i i y . " H e 1, lul led l l i e 

S:Mkmillinil I nu l t : i i 1—;il 

l b : i l p o i n t , the l . i rg r s t 

11, d a t e i n l l i i - f i r m ' s 

bisioi-^—and ne(;oli,il<-d 

i l tli<- week a l t ( - i l l i ( -

I'lO^) b o m b i n g o l l l i r 

O k l . i l i o i i i . i ( a ly leder :d 

b u i l d i n g . A l t e r a serii-s 

o l b u d g e l d i l t i c u l l i e s . 

l l l l - f i e ld W-:LS c o m p l e l r i l 

,1 m l m e l w i l l l i . ivr i r 

virws. " l l gol us a lot ol ,-xp, .sill r , " says 

WiLsnii. Me,i i iwbil<-, i i i the bi l l ol l'.W7, 

newly elected Oklab i i . i ( ny i i i . iyor K j t k 

1 l u inp l i i cys bad :»sked Wilson lo set^r on 

bis Mayor's la.sk Koice lot N e i g h l x i r l u x x l 

Revital i /^i t ion, a g r o u p c l i . i i g e d wi th ex-

; i m m i n g ways to e n i d i i i ; i g i ' i levelopi i ie i i t 

i l l tbe i n m r city. 

Since WiLson movei l ADC lo ibe Bnck 

lown n e i g h b o r h o o d , i lu - <om[ianv's t<-\-

eiiues li.iv,- grown I rom S'.-'(HI,IHH1 to m o n 

i l i , m V \ m i l l i o n , ;mi l die n imi lK:r of em 

ilUser'sguideis 

l l , : r ^ - - , i I i i i r i 11..11 

p . i 1 11\ 1,1 ,1 1 , b , 11111,1, , I 

I , ,1 , i l l l 111II i i i iN, b i n ,ils,) 

ol W ilsoii's abilily l , i i n -

o ^ i i i / i - : i d i , I I I l o u d I I I l b , 

I , . u ^ ; l i . I l i i - s , i l , i \ > I ' l i , k-

i i i w n IS l o o k i n i ; l i ss , m i l 

li-ss i l r s o L i l r U i l s i m ' s 

m i g b b o i s n o w m i h i d , 

l . iw o I L i r r s . ,11 , i i m i i i i i r , 

III I l l s , ,1 111,11 k ( - | l l l g I I i l l l -

p : i n \ , I I I I I I - 1 r s i a i i I ; iII1 s. 

.111(1 .1 b i m - s ( b i b l b , 

:i . , i i r . i l . lo IM- ILmk, ,1 b'. 

p r i v , l l , - d , \ ( - | n p i l i e l l l pin|(-CLs, b e g . I l l I.ISI 

ve;ii anil is si l u - d n l i d in Ix- ( nm | i l e l ed In 

ib is s u m m r i " I be ie s i r e m e n d n n s , - i i 

ergy." s:iys VN'ilsnii. "l.very smgle i hem 

w l m w'.ilks l l i i n i i g b nm ( l ix i r s;i\s. ' I i i r \ ( - i 

i b n i i g l i l i b i - i r wiLs : m \ l l i i n g like this i lmMi 

bei e • • l i s sllll n i l die wrni ig side , il l ln-

li-.ii k.s I ' . ill II s |iisl i i i^bl tm V\ilsnii • 

, IIISII 111 I In l 1 

l}oii no l ell II {nil 

p-initpool com.I i-. o 

eoi i lnhi i l i i i i^ i-dilni al l i ic 
•..-•::fl(tiM 

I'or the owiicis of NnSlylc Developmem, hclpint^ thc-' 
coinpetilioii makes i)er(e( t sense 

T
odd Heistand and Tammy Bariett, owner:, ol NnStylc Development 

Corp. [n 11). believe that what goes around conies around ThaLs why 

these Omatia siblings are eager to share the wealth ot knowledge 

they've accumulated in their 10 years as lor-profit, inner city low income-housing 

developers. "We want to help competitors come m," says Heistand. "The more 

people who put money into downtown, the more viable it will be. There's more 

work here than we could ever do." The pair started out in 1988 buying dilapi 

dated single-family homes, which they Mien renovated and sold. They quickly 

moved on to acquiring apartment buildings, and developed an expertise in using 

lownncome-housing and historical tax credits to help tinance their proiects. It's a 

process that confounds many developers, both public and private, but Heistand 

and Barrett believe that if they can help others navigate the quagmire of govern­

ment financing, they'll help spur inner-city development, thereby adding value to 

their own properties. 

Last year NuStyle helped a minority contractor land a Communitv Development 

Block Grant, and Barrett worked with a nonprofit group to nail down the low-

income+ousing tax credits to which it was entitled. "We even did some construe 

tion work lor ttiem at cost,- says Heistand. NuStyle is also willing to lend a hand 

to lis for-profit competitors. "We give them the names ol construction companies 

or of subcontractors wtio are good to work with," says Heistand. "Last year a 

group came in from New Orleans and wanted to do low-income apartments here 

We gave them a tour of our buildings, shared our numbers, and told them what 

the costs were.- As it turned out, the company opted out of the proiect but ended 

up selling the building it owned in Omatia to NuSh/le at an attractive^pnce "II you 

can help people out," says Heistand, "it comes tiack aiourid to you." 



!! T ranspoTtatioii, Irucking, Stagecoach Cartage & Disli ibiition, inc. Iittp:.//\vwvv.stagecoachcaitage.coni.' 

CARTAGE & DISTRIBUTIDN, INC. 

Stagecoach Cartage & Distributions, Inc. 
The company's name and logo depicting a rugged, hard driving stagecoach 
in action were well-chosen. Recognizing El Paso's old west history and 
border location, the family-owned business has been on the fast track since 
it first got rolling over twelve years ago. Stagecoach Cartage & Distribution, 
Inc. was founded in 1986 by John R. McLaughlin, a former career Army 
paratrooper who spent 28 years in the airborne infantry, retiring in 1978 as a 
Special Forces command sergeant major. Not content to settle down to a 
life of retirement, McLaughlin began work in the private sector. During that 
time, he saw a need for an integrated transportation company that focused 
on the needs ofthe customer. 

Today, the transportation, distnbution and warehousing company 
headquartered in El Paso has operations in nine cities throughout Texas 
and New Mexico. John McLaughlin serves as chief executive officer of the 
company he has guided to phenomenal growth. In twelve years, 
Stagecoach Cartage & Distribution has grown to a fleet of 142 vehicles and 
150 trailers, from six employees to 245 with an annual payroll of over $6 
million and sales exceeding $18 million. McLaughlin's son Scott, who joined 
the company in 1988, is president and son Dieter recently came on board 
as operations manager. Controller Don Anderson, with the company for ten 
years, is vice president. 

Stagecoach Cartage & Distribution 
7180 Merchant Ave. - El Paso, TX 79915 

Telephone: (915) 779-8315 - Fax: (915)779-8890 

1 of 2 4/28/99 10:28 AM 



I he Inner 100: Search hltp://wvvw.inc.coni/cgi-biii/iniierl00.cgi':'raiik=54 

Inc. and the 
Initiative for a 
Competitive 
Inner City 

T H E 

Want to know? 
[cltckhere] 

www.OLTtape.conVProv«ltl 

A DP. Focus on what matters. 
CLICK HERE: BENEFITS >U-?f3i 
HUMAN RESOURCES PAYROLL IrdAr 

N N E R C I T Y 

Home: Inner City 100 p ] [Go" 

#54: Stagecoach Cartage & Distribution 

El Paso, TX 

Sector: Transportation 

Provides regional trucking & warehousing svcs. 

Company: 

Keyword: 

Location: 

Search 

1997 Revenues $12,494,557 

1997 Employees 220 

" 
Sales Growth 158% 
(vm - IW7) 

158% 

Compound Annual Growth 27% 
(I'W.I - I9')7) 

27% 

www.stagecoachcartage.com 

inner city 100 • the 1999 list • by the numbers 
Feature stories • details • apply to the list • hic. Online 

O 19W CldUlliirsli Group. Inc. 

(if 4/28/99 10:27 AM 



PRO-NLM: Firm I'lolilc luips://|)ro-iiL'I..sli;i.gov/.sylin.SL'4iiii/pr(i-n...rmlist_,subniit AlirnilisL _P00293: 

PRO-Net: Firm Profile 

This piofile was lasl updated: 

Name of Firm: 

Main olTice or branch olTice'?: 

Street address: 

Street address, line 2: 

City: 

Stale: 

Zip: 

Phone Number: 

Fax Number: 

E-mail Address: 

WWW Page: 

Contact Person: 

Contact Title: 

County Code (3 digit): 

Congressional Dislrict: 

Metropolitan Statistical Area: 

DUNS Number: 

CAGE Code: 

Year Established: 

Average Number of Employees: 

Average Annual Gross Revenue: 

Identification Data 

(unknown) 

DIAZ WHOLESALE & MANUFACTURING CO INC 

Main 

5500 BUCKNELL DR SW 

ATLANTA 

GA 

30336-2508 

404-344-5421 

LEWIS CARLYN 

121 
05 
0520 
043961754 

1980 
0050 
,$14,000,000 

Accepts Government Credii Card?: [ 1 Yes [X| No 

Organizational/Ownership Data 

I ol'.'^ 4/28/99 ."1:26 PM 



PRO-Ncl: l-inii Pmlik' hll|is://pi-o-iict.sb;i.gov/syl\isc4iin/pro-n...nnlist_subinil Arirmli,sl_lilnil P002931 

Legal Structure: 
US Citizen?: 
Minority Code: 
Women Owned?: 
Veteran?: 

Disabled Veteran?: 
Vietnam Veteran?: 

Corporation 

IX] Yes [ ] No 

Hispanic American 

fXj Yes [ ] No 

[ ] Yes | X | No 

[ ] Yes IXI No 

f ] Yes [XJ No 

Current Principals: (Name. Title) 

LEWIS CARLYN, 

8(a) Certification: 
SBA 8(a) Case Number: 
SBA 8(a) Entrance Dale: 
SBA 8(a) Exit Dale: 

Small Disadvantaged Business(?): 
SDB Entiance Dale: 
SDB Exit Dale: 

Disadvantaged Business EnterpriseC?): 
DBF Entrance Dale: 

DBF Exit Dale: 

HUB Zone Certification(?): [ I Yes [X] No 

Non Federal Government Certifications: 

Products & Services Data 

Capabilities Narrative: 

FOOD PRODUCTS, CLEANING PRODUCTS, DAIRY PRODUCTS, MEATS, DRY GROCERIES, 
ETHNIC FOOD PRODUCTS, MEXICAN FOOD PRODUCTS, FROZEN FOODS. 

Special Equipment/materials: 

2 1)1 4/2S/99 5:20 PM 



PUO-Ncl:,Firiii Prolik' hUps://pr()-ncl.sl-i;i.gov/syli;i.sc-hin/pi-o-n...riiili.sl_Miliinil Arii-ii-ilisl_liliiil P00293: 

» 

Construelion Bonding Level (per conlracl) 

Construction Bonding Level (aggregate) 

Service Bonding Level (per conlracl) 

Service Bonding Level (aggregate) 

Business Type(s): Manutacturing ( KJO.O %) 

SIC Codes: 5087, 5 142, 5143, 5 147. 5 149 

NAICS Codes: 42242. 42243, 42249 

FSC Codes: 7390, 7910. 7920, 7930. 8905, 8910. 8940. 8999 

PSC Codes: 

Keywords: 

Quality Assurance Standards: 

Miscellaneous Data 

Security Clearance Key Personnel?: 
Security Clearance Site?: 
Electronic Data Interchange capable?: [ | Yes [X| No 
Value added network subscriber name: 
Value added network subscriber phone: 

MentorA r̂otege Data 

Interested in participating in a mentor/protege program?: 

[ J Yes [X] No 

Performance/History References 

Federal Agency or Prime Contractor 

Other Major Customer Name 

TliL- .slriiL-lua- ol lhis pjgc w;is hisl ii]xhilci.l ().V22/I>)W, n.s p.iil ol' I'KO-Ncl 2.4.4.1. 

3 or 3 4/2S/99 ,5;26 PM 



The What: Trade Shows http://vvww.spectrLim-iinagiiig.corn/what/trade/iiidex.htiii 

the for professionals 
'^imtjeii/ismSi lhi:ii,kl2n^iii-i'iiMM 

IRA IE SHOWS 

•me Choice ibr Prafe^i(^tlfM^F^^m^ 
ids fer Professiaiafs The 

Imagine your images blanketing the side of a ten story building... 

We can make this happen. 

Spectrum Select Imaging reviews the entire project and customizes our production processes to meet 
your needs. 

We offer large photographic and digital display graphics on a number of different materials to 
accomodate most applications. Our services are outstanding for creating walls of graphical images, 
eye catching outside banners or startling floor graphics. Slides output from your files can be produced 
within 24 hours. Perfect for last minute changes to Powerpoint slides for presentation graphics. We 
also offer fast turn-around on short-run post cards and hand out sheets, which are ideal for 
highlighting your product and enhancing your presentation. 

To avoid unecessary shipping problems, we offer crating and shipping both domestic and 
international, to assure your product arrives safe and on time. 

For hassle free graphics from concept to shipping let us put our 19 years of experience to work for 
you. 

4/28/99 10:37 AM 
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Inc. and the 
Initiative for a 
Competitive 
Inner City 

ORACLE E'COMMERCEf̂ ^ 
IMTiRHMli.!iiliiSi 

Click here 
to calculate your 
monthly bonus. 

sprint. 
Spn'nt Buiintss flrxT 

T H E I N N E R C I T Y 

#95: Spectrum Imaging Systems 

El Paso, TX 

Sector: Retail Trade 

Sells and svcs. office systs. 

1997 Revenues $5,208,776 

1997 Employees 39 

Sales Growth 
(IW.l - IW7) 

82% 

Compound Annual Growth 
(1W3 - 1W7) 

16% 

Home: Inner City 100 [7] [Go" 

Company: 

Keyword: 

Localion: 

Search 

inner city 100 • the 1999 list • t̂ y the numbers 
feature stories • details • apply to the list • Inc. OKline 

'0 I9W floklliirsli Group. Inc. 

of 4/28/99 10:32 AM 



The Inner 100: Search http://www.iiic.coni/cgi-bin/iniier 100.cgi?rank=69 

Inc. and the 
Initiative for a 
Competitive 
Inner City 

A DP. Focus on what mattGrs. 
CLICK HERE: BENEFrTS / T ? ^ 
HUMAN RESOURCES PAYROLL IrXZAT 

T H E I N N E R C I T Y 

Home: Inner City 100 [T] [Go 

#69: Funk and Company 

El Paso, TX 

Sector: Construction 

Provides mechanical & electrical contracting svcs. 

Company: 

Keyword: 

Location: 

Search 

1997 Revenues $20,326,535 

1997 Employees 141 

Sales Growth 128% 
(IW.1 - I9')7) 

128% 

Compound Annual Growth ''3% 
(I')il3 - l')')7l 

inner city 100 • the 1999 list • by the numbers 
feature stories • details * apply to Ihelist • Inc. OrTline 

(O 1999 Ciiilclhirsh Group, Inc. 

of 4/28/99 10:31 AM 



"fhe Inner 100; Search hltp://www.inc.coni/cgi-bin/iiinerl00.cgi?raiik=42 

Inc. and the 
Initiative for a 
Competitive 
Inner City tap 

BvFranchlse Solutions, Inc. 

Explore 
Great 
B u s i n e s s 
OPPORTUNITIES -ImsiiH's- MMII-

T H E I N N E R C I T Y 

#42: Tire Group International 

Miami, FL 

Sector: Wholesale Trade 

Wholesales & exports tires & rubber-related 
prods. 

1997 Revenues $33,316,839 

1997 Employees 42 

Sales Growth 
(1991 - 1997) 

202% 

Compound Annual Growth 
(199.1 - 1997) 

32% 

www.tiregroup.com 

Home: Inner City 100 p ] [Go 

Company: 

Keyword: 

Location: 

Search 

inner city 100 • the 1999 list • by the numbers 
feature stories * details • apply to the list • Inc. OrTlirie 

O 1999 Goldliirsh Group. Inc. 

of 4/2S/99 10:39 AM 



IGl - Profile littp://tiregroup.coni/prolile.hliiil 

P R O F I L E 

Tire Group International, inc., is dedicated to becoming the "One Stop" distributor in the industry. 
Amassing inventories in Miami, Florida; Laredo, Te.xas; Hamburg, Germany and Valencia, Venezuela. 
We can meet our customers needs quickly and elTiciently. Currently, we deal in over 68 countries and 
are now looking lo expand into Asia and Africa giving us a true Global presence. 

To lurlher service its customers, TGI has created a division called TGI International. This division will 
distribute Automotive Parts, Automotive Accessories, Hardware Products and other consumer goods. 
These products complenienl our core products and will further fuel the company's sales growth. 

In addition. TGI has under developmenl a relail outlet concept. The stores will provide the latest in 
automotive care. 

PRODUCTS 
& SERVICES 

TGI Products: 
FIRESTONE 

One oflhe World's best known brands, we carry the entire line for passenger, lighl truck, truck, 
agricultural. O'fR, and lubes. 

MRF 

India's largest and most respected manufacturer. Produces the best in quality bias tires for all 
applications, specializing in medium commercial Iruck tires. Tires wilh muscle! 

DELTA 

One of America's best known private label brands. Produced by one ofthe largest manufacturers in the 
world. Delta is a complete line including: passenger, light truck, truck, agricultural, OTR, and more. 

ASTRO 

TGl's own brand. Now in development, starting with medium commercial truck and agricultural tires. It 
also includes a complete line of inner tubes and patches. 

TGI Services: 
Freight Forwarding: We negotiate the best freight on your behalf. You benellt from our volume in 
shipping. 

f^ocumenlalion: We handle all booking and paperwork, fhis way we keep control and can expedite 
quickly and efficiently to our customers. 
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Brokerage: In-House Custom brokerage expedites clearance ofall our products, so we can get them lo 
you quicker. 

Consolidation: We can receive and handle most types of products in any of our warehouses and ship 
your tire order. 

HOm. PUm Mm. 
Oiiestioiis, coiiiiiients, suggestions? Email: tgi(r<)tiregroup.com 

Online Production by Guru Coniiiiunicatioiis. Inc. 
Copyright© 1996, Tire Group International, Inc. 
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T H E I N N E R C I T Y 

#81: A-1 Fire Equipment 

Miami, FL 

Sector: Professional, Scientific & Teclinical 
Services 

Provides tire & safety svcs. and prods. 

1997 Revenues $1,563,683 

1997 Employees 20 

Sales Growth 114% 
(199.1 - 1997) 

114% 

Compound Annual Growth 21% 
(199.1 - 1997) 

21% 

Home: Inner City 100 p ] iGo" 

Company: 

Keyword: 

Location: 

Search 

inner city 100 • the 1999 list • by the numbers 
feature stories • details • apply to the list • Inc. Online 

(0 1999 Cloldliirsli Group. Inc. 
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CDyii\9 Camming SeluUoas 
^ Barn/or Easiness. 

T H E I N N E R C I T Y 

#100: Leasa Industries 

Miami, FL 

Sector: Manufacturing 

Produces tofu, fresh vegetables, & oriental 
specialty prods. 

1997 Revenues $3,466,072 

1997 Employees 45 

Sales Growth 
(1991 - 1997) 

72% 

Compound Annual Growth 
(199.1 - 1997) 

15% 

www.leasa.com 

How much wil l you save with 

Sprint Business Flex? 

Home: inner City 100 p ] [Go 

Company: 

Keyword: 

Location: 

Search 

inner city 100 • the 1999 li.st • by the luimbers 
feature stories • details • apply to the list • Inc. OiTliiie 

(0 l999Goldliirsli Group. Inc. 
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About Leasa http://wwvv.leasa.coni/litiiil/about leasa.htm 

HoaUhy eatinj^ starts vvit[» 

Tc! 
305.696.0651 

305.696.0557 

305.696.0454 

800.362.7669 

Fax 

305.696.7669 

Company Address: 
2450 NW 76 Street 
Miami, Florida 33147 

Shipping & Pick-up 
8:00am -4:00pm 
Monday to Friday 

8:00am - 12:30pm 
Saturday 

Hours of Operation 

8:00am - 4:00pm 
Monday to Friday 

8:00am - 1:00pm 
Saturday 

M'ASA's Miinul'acturinf; l-;icility. Miiinii. I'loriclii 

LEASA Industries Co., Inc. was 
established in 1977 and began as 
a small family-owned business 
growing and selling bean 
sprouts. Since then the company 
has grown to be one of the 
largest growers of bean and 
alfalfa sprouts and one of the 
largest manufacturers of tofu in 
the state of Florida. LEASA also 
processes fresh cut retail items, 
supplies a wide variety of fresh 
fruits and vegetables and 
manufacturers a fine line of 
nutritious tofu products. Our 
complete understanding o f t he 
best methods to manufacture 
tofu and grow sprouts has 
allowed us to dominate the South 
Florida market in terms of sales 
and production. 

LEASA Industries has even 
been given several notable 
awards including the 
Department of Commerce -
National Minority 
Manufacturer of the Year 
Award (1997-1998), along 
with being recognized as one 
of Florida's fastest growing 
private company's in 1996 
and 1998 by the University 
of Florida's Center for 
Entrepreneurship and 
Innovation. 

With more and more families 
sharing household 
responsibilities, the demand 
for convenience products has 
increased and will continue to 
do so far into the next 
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millenium. Consumers now 
seek products that are 
healthy, fresh, convenient 
and, of course, inexpensive. 
LEASA's line of fresh-cut 
retail products has played an 
important role in satisfying 
this consumer demand ever 
since the company began to 
produce fresh cut value items 
more than 20 years ago. 
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Clients and Distribution http://www.leasa.com/html/client.s_aiid distribution.htm 

Hoalthy eating stai ts vvilfi 

Since 1977, LEASA has been committed to 
satisfying customers and has a client base that 
includes a number of large retail chains, 
wholesalers, foodservice distributors and 
restaurants. The following is a partial list of 
our clients; 

Publix Supermarkets 
Winn-Dixie Stores 
IGA Grocery Stores 
Henry Lee Co./Smart & Final Co. 
Flemings Companies, Inc. 
Sysco Foodservice 
P. Tavilla Food Service 
Carnival Fruits Company 

LEASA brand products are distributed to 
locations throughout Florida, the Caribbean, 
(the Bahamas, the Cayman Islands, Puerto 
Rico) and even Alaska. 

L e D f i D d l & t r l b u t i ! 

p r o d u c t t h r o u c j l i 

U b .A 11 n <: I u t l I n t) A 

111 £• L <i r I l l h o n I I 

( L a «j 111 • 11 I b I £1 n Ll b . 

r' u B r r o K I c o . 1 h t> 

L t a h o n i a c a n d L a m e 

.A n 1111 e & J 

I. d I i IJ [ i 1 • n 11 
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Click here 
to calculate your 
monthly bonus. 

pSpriat. A DP. Focus on what matters. 
T Li, , r, •• CLICK HERE: BENEFH-S /75*:?k 

HUMAN RESOURCES PAYROLL I T X i ^ 

THE I N N E R C I T Y 

#87: Shapco Printing 

Minneapolis. MN 

Sector: Manufacturing 

Provides commercial-printing svcs. 

1997 Revenues $15,404,357 

1997 Employees 100 

Sales Growth 100% 
(IW.1 - IW7) 

100% 

Compound Annual Growlh 19% 
(IW.l - 1W7) 

19% 

shapco.com 

CLICK HERE: BENEFfTS 
HUMAN RESOURCES PAYROLL 

Home: Inner City 100 [7j [Go 

Company: 

Keyword: 

Location: 

Search 

inner city 100 • the 1999 list • by the numbers 
feature stories • details • applylo the list • Inc. Online 

O W ) ( ioklliir.sh Ciroup, Inc. 

I of I 4/28/99 1 1:56 AM 



Cofounders: Alan, Robert, and .loci Shapiro 
Company: Shapco Printinj; Inc., #87 
Location: Minneapolis 
Business: Does commercial printing 

Reasons for locating in the inner cily: "When we started out, 23 years 
ago, we were simply looking for a place thai was cheap," says .loci Shapiro. 
Shapco rented ils first site for $1 50 a month. These days Shapco is five 
blocks away in a ibrmer carpel warehouse, bought for $440,000 and fixed 
up for anolher $200,000. Shapco's cenlial localion puts il within easy 
striking distance of its customers, 80% of whom arc based in the Twin 
Cilies metropolitan area. "Thai pro.ximily is especially important ibr high-end 
color-printing work, since clienls often need lo come lo the plant for press 
checks," .loel says. 

Key inner-cily disadvantage: Because printers al Shapco work 
overnight, there have been some security problems. "The only issue we have 
is lhal Iransienls will break inlo a car ilThey sec anything left iiul, so we have 
securil) from sundown lo sunrise," .loel says. 1 liring a guard lo watch ihe 
parking lot six nights a week cosls Shapco $52,000 a year. 

Quote: "1 here isn't a loi of crime around here," says .loel. "fhe stul'lThal 
happens is so petty. Bul the perception is worse lhan the reality. We've 
actually lost some business lhal way. fhere are people lhat have no desire 
to come down lo this area at nighl, for example." - L . B . 
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I Small Business Software 
from SYM/\NTEC 

Get focused today. 
with a FREE trialwar« CD. 

T H E I N N E R C I T Y 

#15: Impulse Group 

Minneapolis, MN 

Sector: Construction 

Designs, builds, & installs audio & video systs. 

1997 Revenues 

1997 Lmployees 

$3,178,554 

Sales Growth 
(1903 - 1997) 

Compound Annual Growlh 
(199.1 - 1997) 

786% 

73% 

How much will you save with 

Sprint Business Flex? 

Home: Inner City 100 jT] [Go 

Company: 

Keyword: 

Localion: 

Search 

inner city 100 • the 1999 list • by the numbers 
feature stories * details • apply to the list • Inc. OFline 

© 1999 Golclliirsli Group, Inc. 
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IBM creates 
,y the buzz online. 

e-iMtsine» Click iiere,/'^c'/iit:' 

T H E _ _ I J ^ N E R C I T Y 

#60: Best Care 

Minneapolis, MN 

Sector: Health Care & Social Assistance 

Provides home health care svcs. 

1997 Revenues $3,188,067 

1997 Employees 115 

Sales Growlh 149% 
(1993 - 1997) 

149% 

Compound Annual Growlh 26% 
(1991 - 1997) 

26% 

Click here 
to calculate your 
monthly bonus. Splint Btalntsi FttiC 

Home: Inner City 100 \7\ [Go" 

Company: 

Keyword: 

Location: 

Search 

inner city 100 • the 1999 list • by the numbers 
feature stories • details • apply to the list • inc. Proline 

1999 Clolclhirsli Group, Inc. 
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A DP. Focus on what matters. 
CLICK HERE: BENEFrTS /jR^Di 
HUMAN RESOURCES PAYROLL IrXZAT 

See why IBM and the NHL ' ̂  
are a tough team to beat J 

T H E I N N E R C I T Y 

#75: W a t e r w o r k s 

Columbus, OH 

Sector: Professional, Scientific & Technical 
Services 

Provides plumbing & drain-cleaning svcs. 

1997 Revenues $4,170,000 

1997 Employees 63 

Sales Growth 121% 
(1993 - 1997) 

121% 

Compound Annual Growth 22% 
(199.1 - 1997) 

22% 

Home: Inner City 100 p ] | G o 

Company: 

Keyword: 

Localion: 

Search 

inner city 100 • the 1999 list • by the numbers 
feature stories • details» apply to the list • Inc. OrTline 

(0 1999 Goidhlrsli (iroiip. Inc. 
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Small Buî iness Soflware 
from 

I I 
SYM/WTEC 

Get focused today 
with a FREE triaiware CD. 

T H E I N N E R C I T Y 

#32: K.F. Express 

Columbus, OH 

Sector: Transportation 

Transports time-sensitive freight 

1997 Revenues $1,578,944 

1997 Employees 25 

313% Sales Growth 
(199.1 - 1997) 

25 

313% 

Compound Annual Growth 
(1993 - 1997) 

43% 

Click here 
to calculate your 
monthly bonus. Splint Butlntu flrxT 

Home: Inner City 100 [7] IGO" 

Company: 

Keyword: 

Location: 

Search 

inner city 100 • the 1999 lisl • by the numbers 
feature stories • details • apply to tiTe list • Inc. Online 

© 1999 Goldliirsh Clrinip, Inc. 
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T H E I N N E R C I T Y 

#13: Historic Restoration 

New Orleans, LA 

Sector: Real Estate, Rental & Leasing 

Develops & manages inner-city real estate 

1997 Revenues $55,334,400 

1997 Employees 418 

Sales Growth 970% 
(1993 - 1997) 

970% 

Compound Annual Growth 81% 
(1993 - 1997) 

81% 

www.hrihci.com 

Home: Inner City 100 P] [Go 

Company: 

Keyword: 

Location: 

Search 

inner city 100 • Ihe 1999 list • by the numbers 
feature stories • details • apply to the list» Inc. Online 
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Apartments New Orleans - A Showcase of Lu,\ury New Orleans Apartments http://www.lirilici.coiii/ 

HISTORK RI S l ()S^\ I ION, 1 \ ( 

A free, fast, ea.sy to use directoiy of Apartments in and near Downtown New Orleans, with full 
descriptions and locations. 

"Real Estate Library Pure Gold Award Winning Site" 

H R I Management invites you to browse through our portfolio of New Orleans' 
finest apartments near the Central Business District, the riverfront, casinos, 
Bourbon Street, and the energy of an exciting city. 

Click on any name below and you will be taken to a web site with detailed 
information including floor plans for your review. 
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Apartments New Orleans - A Showcase ol Lu,\iiry New Orleans Apartments littp://www.lirilici.coiii/ 

We also offer furnished corporate suites or temporary housing. 

The Bakery Apartments offers a New Orleans location providing an easy walk to riverfront stores, 
restaurants, casinos, and art galleries. 

Eastsidc School Apartments - Eastsidc School in Hammond, Louisiana (north of New Orleans) is a 
unique community designed for those with an artistic bent. Or just bent artists. 

'J. rH9 

Gravicr Place Apartments, located in the heart of New Orleans, offers uptown apartments in an 
historic building. 

The Holmes Apartments, located in New Orleans' French Quarter, offers amenities that are 
among the finest available in the Central Business District. 

The Woodward Apartments is located in the midst of New Orleans' arts center, riverfront casinos, 
the French Quarter, and the Central Business District. 

The CottonMill Apartments. The Cotton Mill luxury Apartments offers a historic location in the 
Warehouse District of New Orleans. During March, April, and May, say you found us on the 
Internet and receive $100 off your deposit!!! 

The CottonMill Condominiums. The Cotton Mill luxuiy penthouse condominiums offer an 
historic location in the Warehouse District of New Orleans. 

lev 

[Employment Opportunities with HRI| 

'jiii 
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By Franchise Solutions, Inc. 

Explore 
Great 
B u s i n e s s 
OPPORTUNITIES 

T H E I N N E R C I T Y 

#63: Diaz Foods 

Atlanta. GA 

Sector: Wholesale Trade 

Mfrs. & distr. Hispanic foods 

1997 Revenues $23,524,372 

1997 Employees 85 

Sales Growth 138% 
( I W . l - l'W7) 

138% 

ConipoLind Annual Growth 24% 
( IW. l - l<W7) 

24% 

Home: Inner City 100 JTj [Go' 

Company: 

Keyword: 

Location: 

Search 

inner city 100 • the 1999 list • by the numbers 
feature stories • details • apply to thelist • Inc. OiTline 

I9W Goklliiisli Group, Ini;. 

of 4/28/99 1 1:53 AM 



•fhe Inner 100: Search hltp://www.iiic.coiii/cgi-biii/iiiiierl0().cgr.'rank=8 

Inc. and the 
Initiative for a 
Competitive 
Inner City r-lni>iiM'>- l(Hil,>^ 

T H E I N N E R C I T Y 

#8: TCG 

El Paso, TX 

Sector: High Tech (hardware/software) 

Sells & svcs. computers & networks 

1997 Revenues $4,064,345 

1997 Employees 13 

Sales Growth 1,109% 
(1W3 - IW7) 

1,109% 

Compound Annual Growth 86% 
(IW.l - IW7) 

86% 

wvvw.tcg-ep.com 

Home: Inner City 100 [7| [Go" 

Company: 

Keyword: 

Location: 

Search 
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feature stories • details • apply to the list • Inc. OrTline 
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ICG Pro tile littp://www.tcg-ep.com/c5.htm 

Excellence is the hallmark of TCG services. The philosophy of the firm is 
based on a commitment to no-barrier thinking, carried out with the utmost 
professionalism and integrity. TCG management focuses on a tailored 
design, attentiveness to job specifications and an emphasis on delivering a 
quality product on time. 

TCG was established in 1986 as a management consulting firm to address 
the growing need for information and communication services. With the 
integration of technology into the daily operation of government and business, 
TCG widened its focus to address that demand. TCG is now a full-service 
information management and technology company. 

TCG has a solid record of success in working with diverse clients. Its ability 
to address rapidly changing industry needs through a customized, 
results-oriented approach to problem solving and program development, has 
earned it a stellar reputation with all of its clients. 

CERTIFICATIONS 

TCG is a small, minority and woman-owned business enterpnse. On that 
basis, it is certified as a Small Disadvantaged Business (SDB) by the Small 
Business Administration (SBA). 

The company is also certified as a Historically Underutilized Business 
(HUB) and as a Qualified Information Systems Vendor (QISV) by the 
State of Texas. 

Additionally, TCG is certified as a minority vendor by the City of El Paso 
(based on State qualifications) and the City of Austin. 

TCG participated in the Small Business Administration's 8(a) program 
from 1989 to 1998. The company sucessfully graduated from this business 
development program last year. 
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Accomplishments littp://www.tcg-ep.coiii/c7.htiii 

Better Business Bureau: 

The Torch Award for Marketplace Ethics in Professional Services 

El Paso Greater Chamber of Commerce: 

Emerging 30 

U.S. Department of Commerce: 

Regional Director's Award 
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