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G E N E R A L M I L L S , INC. 
Number One General Mills Boulevard 

P.O. Box 1113 ; > 
Minneapolis, Minnesota 5S440 

FAX: 612/764-2999 

TO: Lisa Green 

COMPANY: National Economic Council 

FAX: 202/456-2223 

FROM: Austin P. Sullivan, Jr. 

PHONE: 612/764-7264 

DATE: June 9, 1999 

PAGES (including cover sheet): 12 

MESSAGE: 

Lisa; Here are a couple of pieces of infonnation about Siyeza. I am overnighting additional materials to 
you. 

Please contact Dee Thiemann at (612)764-7362 regarding problems with this transmiMion. 

This FAX contains CONFIDENTIAL INFORMATION intended only for the use ofthe addressee(!) named 
above. If you are not the Intended recipient of tliis facsimile, or the employee or agent responsible for 
delivering it to the intended recipient, you are hereby notified that any dissemination or copying of this 
facsimile Is strictly prohibited. If you have received this FAX in error, please Immediately notify us by 
telephone and return the original FAX to us at the above address via the U.S. Postal Service. Thank you. 

OENERAL MILLS. INC.. Numbar One General Mills Boulevard. MiimcaDoHs. Minnissota 55426 
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Contacts: Tom Johnson, General Mills (612) 540-2531 
Alfred BabingtonJohnson, Stairstep, Inc. (612) 377-6321-
Angela Smith, Glory Foods (770) 987-8196 
Wendy Raway, U.S. Bancorp (612) 973-2429 

Stairstep, Inc., of Minneapolis and Ohio Company 
to Create $4 Million Plant in North Minneapolis 
General Mills and First Bank Provide Financial Backing 

MINNEAPOLIS, Minn.—Stairstep, Inc., of Minneapolis, Glory Foods of Ohio, 

General Mills and First Bank, both of Minneapolis, today jointly announced an alhance to 

form a $4 million frozen food manufacturing facility to be located in north Mmneapolis. 

Glory Foods, a Columbus, Ohio, company specializing in Southern-style food 

products, Stairstep, Inc., General Mills and First Bank of Minneapohs together have 

provided financing to crcatc Siyeza, Inc., located at 1000 Humboldt Avenue North. 

Siyeza will manufacture for Glory Foods prepared frozen foods under the brand name 

"Glory Foods Southern Selections." The company plans to introduce such dishes as 

turkey and gravy with com bread dressmg and seasoned coUard greens in southeastern 

grocery stores by January 1998. 

''Not only are we bringing industry into the north Minneapolis neighborhood, 

we're bringing hope and a greater sense of community as well as ownership 

opportunities," said Alfred Babington-Johnson, who will serve as Siyeza's chakman of 

the board. Babington-Johnson also serves as president of the Stairstep, Inc., the 

Minneapolis organization which served as the catalyst in bringing together Glory Foods, 

General Mills, and First Bank. 

-Mo re­

ds 
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Siyeza, (pronounced SEE-AY-ZUH) a South African term which means "we're 

coming," hopes to fill 32 positions by December 1997 and expects to fill 145 additional 

jobs over the next five years. Employees will be provided opportunities to become part 

owners ofthe company. 

Babington-Johnson contacted Glory Foods President Bill Williams a year ago 

•with an mvitation to work together, and from there the idea of producmg a line of 

Southern-style frozen foods was initiated. Through his work for the Stairstep Foundation, 

Babington-Johnson also secured an early commitment from General Mills to assist the 

organization in bringing jobs to the north Minneq)0lis neighborhood. As a result. General 

Mills contributed a $1.5 million no-interest loan. Glory Foods contributed $1.5 million; 

through its community development corporation. First Bank financed the start-up costs 

through the purchase of $1.2 million in preferred stock in Siyeza; and Stairstep, Inc., 

supplied the remainder. 

"Investing in the community is a top priority at General Mills, and we are pleased 

to be a partner in helping to create industry and jobs in the north Minneapolis 

neighborhood," said General Mills chairman and CEO Steve Sanger. "Through 

innovative contributions of both expertise and fmancial capital from corporate and non­

profit sources, we'have designed an effective model for inner-city investment," 

In addition to its financial contribution. General Mills provided hundreds of hours 

of consulting in the areas of business planning, market research,' legal, enguieering, 

product and packaging development, and manufacturing. 

John F, Grundhofer, president and CEO of U.S. Bancorp, the bank holding 

company that operates the First Banks, said, "Wc are honored and privileged to be part of 

this unique partnership. Siyeza brings together the strengths of each participating 

organization—Stairstep for its commitment to creating progress and providing 

empowerment to the /^can-American community; Glory Foods for its entrepreneurial 

-More-
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spirit and sound business management; and General Mills and First Bank, both successful 

Minnesota-based companies that care about the communities where they do business." 

First Bank played a critical role by creating a custom financial package to help finance 

the project through its purchase of $1.2 million in Siyeza preferred stock rather tiian 

providing a typical business loan. The company felt that an equity investment would help 

minimize the debt load for Siyeza and give them more cash to invest badk into the 

company. 

Glory Foods will market and distribute the Ime of seven frozen entrees and five 

frozen side dishes. Bill Williams will serve as the president of Siyeza. 

"Focus groups, food experts and families all have given our meals high marks for 

taste and convenience. We're confident we'll fill a growing niche in the frozen foods 

category," Williams said. 

Williams, a graduate of the Culinary Institute of America in Hyde Park, N.Y., and 

three partners founded Glory Foods in 1989. After devoting three years to product 

development, Glory Foods began distributing its Ime of pre-seasoned Southern-style 

canned vegetables in 1992. Glory Foods was selected as "Emerging Company of the 

Year" for 1996 by Black Enterprise magazine. 

-30-



JUN m '33 11:19AM GMI CORPORATE RELATIONS P . S 

Inner-City jobs'^r^' 
Economic development and King's dream 
Minnesota has never seen a plant 

opening ceremony as exuberant as 
Monday's in north Minneapolis. It had 
an African-American focus, strong reli­
gious roots, a spirited gospel choir in 
colorful garb, lots of humor, remarks 
by corporate executives — and a 
promise of 150 to 175 irmer-city man­
ufacturing jobs, When ministers in the 
largely black audience were invited to 
come forward for the invocation, at 
least a dozen did. Later, Steve Sanger, 
head of General Mills, said he had 
attended many planr openings, but 
"never a thing quite like this." 

The plant, named Siyeza (for "We're 
coming"), opened as a result of Sang­
er's and General Mills' commitment to 
the black community and the inner 
citv. The company provided a $1.5 
million no-intierest loan, and Sanger 
also recruited U.S. Bancorp's John 
Grundhofer, whose company made an 
equity investment of $1.2 million in 
preferred stock, a nontraditional form 
of community involvement. Finally, 
$1.5 million came from Bill Williams, 
head of Glory Foods, an Ohio canned 
soul-food firm. Siyeza will produce fro­
zen meals for Glory Foods. 

Siyeza is the third corporate part­
nership for a black Twin Cities group 
named Stairstep. The earher partners 
are Dairy Queen and Team Thes Plus. 
Black investors started Stairstep, head­
ed by Alfred Babington-Johnson. Its 
goal is inner-city businesses providing 
jobs and opportunity for blacks. 

Appropriately, the event took place 
on the Martin Lutiier King Ir, holiday, 
80 it was able to link the Rev. King s 
dream with Siyeza's economic devel­
opment and jobs. Sanger and Babing­
ton-Johnson each said that Siyeza has 
the potential to be a model for similar' 
cooperation in cities across America, 
as well as a source of pride for the 
Twin Cities. 

In fact, Glory Foods' Williams said 
he started mih some skepticism, but 
as negotiations unfolded with General 
Mills and U.S. Bancorp., and as he got 
to know Stairstep officials, he became 
enthusi,astic and concluded, "This is 
the finest community I've ever been 
in." 

The Twin Cities celebrated King's 
birthday at numerous events, Includ­
ing one attended by 2,000 people. 
While much smaller, the Siyeza open­
ing was impressive. In the audience, in 
addition to General Mills and U.S. 
Bancorp executives, were U.S. Sen. 
Rod Grams, State Sen. (and gubernato­
rial candidate) Roy Terwilliger, Univer­
sity of Minnesota Regents Chair Wil­
liam Hogan, St. Paul Police Chief Wil-
ham Finney, two City Council mem­
bers from Minneapolis and one from 
St. Paul. The 30'member choir came 
mainly from St. Paul's Living Word 
Church. Even a black farmer who 
grows greens in Mississippi was pres­
ent. The event impressively celebrated 
King's vision and how, in a north Min­
neapolis plane, it is being reaUzed. 
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For More Information. 
Jack Sheehan, General Mills 

(612) 764-7092 

General Mills Gets National Recognition for Siyeza Food Plant in 
IVlinneapolls 

Minor i ty-Owned Business Made Possible by General Mills Foundat ion f inanc ing 

(Golden Valley. MN, May 3, 1999) - General Mills is being praised by a nationwide 

organization of business and community leaders for its work to establish the Siyeza Foods 

Company in North Minneapolis. The award, to be presented by the Social Compact Wednesday 

in Washington, D C , is considered the Malcom Baldridge Award for corporate performance in 

emerging neighborhood markets, 

Siyeza provides a line of microwave and oven-ready frozen entrees and side dishes for 

Ohio-based Glory Foods which was named the 1996 "Emerging Company of the Year" by Black 

Enterprise magazine. 

General Mills $1.5 million dollar interest-free loan and the lending of key marketing and 

manufacturing executives was instrumental in starting Siyeza's Southern-style frozen foods 

• business. US Bancorp also stepped in with financial help, enabling Minneapolis entrepreneur 

Alfred Babbington-Johnson and Glory Foods co-founder William F, Williams to launch the 

company in 1998. Babington-John is currently chairman of the board. Williams is president of 

Siyeza, 

Siyeza, which means 'We're Coming" in Swahili, employs 36 people. The company 

projects sates of $50 million in five years, with jobs for 150-175 people. 
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Name of Business: General Mills, Inc. 
Contact Person: David Nasby, Vice President General Mills Foundation and Director of 
Community Affairs or Ellen Goldberg Luger, Associate Director General Mills 
Foundation 
Address: Number One General Mills Boulevard, Minheapolis, MN 55426 
Telephone: (612) 540-4351 or (612) 540-3686 
Fax: (612) 540-4114 
E-mail: NASBYQ00@MAlL.GENMiLLS,COM or LLfGER001(alMAIL,GENMILLS.COM 

Industry sector/nature of business; Major International food company, with leading 
brands such as Cheerios, Wheaties, Yoplait, Betty Crocker and Chex. 
Type of office: Corporate Headquarters. 
Size of business: General Mills is a $6 billion dollar food company with over 10,000 
employees worldwide. 
Geographic area in vvhich you do business: General Mills has plants or operations in 
Califomia, Georgia, Illinois, Iowa, Massachusetts, Michigan, Minnesota, Missouri, 
Montana, New Mexico, New York, Ohio, Pennsylvania, and Tennessee. Internationally, 
General Mills has operations in Canada and Joint Ventures in Europe, Latin America and 
China reaching more than 70 international markets. 

1. At General Mills, we are an international food company working to create a better 
future- not only for our consumers, but also for our communities. We define our 
business success through the quality products we deliver to consumers. Throughout 
our business, we emphasize our core values of innovation, speed and commitment. 
We also emphasize another key value - citizenship. We feel we have a responsibility, 
as a corporate citizen, to give something back, In the past five years, we have 
provided more than $155 million in grants and contributions to worthwhile programs 
and organizations, including more than 76 million pounds of food to help feed the 
himgry. General Mills employees and retirees have also given fireely of their time and 
of themselves as committed community volunteers. We continue to seek out and 
support innovative solutions to address the needs and concerns of the communities, in 
which we live and work. Through volunteerism and direct social investment, through 
product donations and foundation grants, we are working to create a better future for 
our children, our coirmiunities, and our business. 

2. General Mills, Inc. established a corporate social investment program in 1973 with 
the mission of having a significant positive impact in tlie communities in which we do 
business through investment in nonprofit or limited profit ventures addressing high 
priority social needs. General Mills has used a strategy focused on the investment in 
ventures that address high priority social issues and produce significant impact, The 
strategy envisions that ventures will serve as models for service reform or 
restructuring that, i f successful, would be replicated and could be implemented in 
multiple locations. Finally, the venture will produce a return of both social impact 
and capital investment. While the rates of return may not achieve General Mills' 
traditionally expected Return On Investment, there will be a return of resources at the 
end of the project. 
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3. In January of tliis year. General Mills partnered with US Bancorp, Glory Foods, and 
Stairstep Inc. to launch Siyeza. Siyeza is a manufacturing company producing a line 
of fi-ozen heat-and-serve vegetables and entrees sold under the Glory Foods name. 
Glory Foods, Inc., is an African-Amcrican-owned fbod company that distributes a full 
line of preseasoned heat-and-eat Southern-Style canned vegetables. Stairstep, Inc. is 
a North Minneapolis community based minority-owned business focused on 
commuaity development. Siyeza is located in North Minneapolis, an urban inner-city 
neighborhood, and is focused on employing people within tliis neighborhood. The 
goal of this program is to ultimately transfer ownership of this company to the 
employees. This project is designed to create a new model for building community in 
the inner-city. General Mills' made an initial $1,500,000 interest-fi-ee debt 
contribution. The impact of this partnership is defined by the jobs being created in 
the inner-city, the collaboration and learning across several organizations and the 
hope restored through building a better and stronger community. 

4. General Mills' obligation consists of a $1.5 million loan, with no interest and no term. 
But our commitment extends well beyond money. We're adding direct value through 
the ideas, knowledge and "know-how" of General Mills people. Dozens of General 
Mills employees and retirees are engaged in research, financial analysis, marketing, 
design, engineering, personnel, management and manufacturing. Each is giving his 
or her own time to Siyeza as a willing and committed volunteer, 

The real surprise lies in who reaps the benefit. Working together for the greater good 
is such an incredibly powerful force - and such a wonderfully enriching experience 
that we feel we gain far more from these ventures that we invest. More than dollars 
more than foundation grants the strategy of corporate social investment connects our 
expertise and experience with the challenges we face every day in oiu' own 
communities. Our mission is simple. We seek to have a significant positive impact 
in our communities. General Mills is richer for our investment in Siyeza. Our 
communities are richer too. 

For the purpose of public distribution materials: 

1, General Mills, Glory Foods, and Stairstep, Inc., and US Bancorp (formerly First 
Bank, Mumcapolis) in January 1998 opened a $4 million frozen food manufacturing 
facility (Siyeza) that is expected to employ up to 175 inner-city North Minneapolis 
residents. Siyeza (African term for "We're coming!") will manufacture prepared 
frozen foods for Glory Foods, an African-American-owned food company that 
specializes in Southern-style food products. The goal of this partnership is both to 
create a model for community-building and investment in the inner-city, Siyeza 
employees v^ll have opportunities to become part owners ofthe company. 

General Mills provided a $1.5 million interest-free loan, and persuaded US Bancorp 
to make an equity investment of $1.2 million in Siyeza preferred stock. Another $1.5 
million was contributed by Glory Foods, and the remainder by Stairstep. General 
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Mills, in addition to its fmancial contribution, provided hundreds of hours of 
consulting expertise in the areas of business planning, market research, product and 
packaging development, legal, financial engineering and manufacturing. 

Siyeza is producing products, creating jobs, strengthening families and building a 
better community in North Minneapolis. Siyeza is also making our shared dreams for 
a better future a reality. 



JUN 09 '99 li:20AM GMI CORPORATE RELATIONS P.10 

STAIRSTEP IMTIATIVE 
The Stairstep Initiaiive was conceived in 1991 and began operations in January 1992 as an effort to bring 
African Americam of all income and resource levels together to articulate and model community values 
and to acquire and operate businesses consistent with these values, 

This initiative consists of two separate legal entities, each with distinct functions and a separate Board of 
Directors, but both are mutually committed to a community-building mission. The two components are: 

Stairstep Foundation—a nonprofit 501 (c) (3) corporation committed to the social, ĉ uQational, and 
spiritual aspects of community building among African Americans. 

Steirstep, Inc.—a for profit community venture fimd designed to develop capital resources to create or 
purchase businesses to promote ownership opportunities for every economic strata of the African American 
comraimity. Besides its participation in Siyeza, Stairstep owns and operates a Tires Plus and a Dairy Queen 
BrBzier on West Broadway in Minneapolis. 

GLORY FOODS 
In 1989 former co-woifcers Bill Williams, Iris McCord and Dan Chama touched upon the "simple idea" of 
creating a selection of canned vegotablos ttiat embraced both the spirit and soul of Southern cooking and to 
do it in a way that would make them easy to prepare without sacrificing its unique down-home taste. The 
team sought development assistance from Ohio State University's Department of Food Science and 
Technology where diey experimented with recipes, preparation time, seasonings and packaging. The 
Columbus, Ohio, b a ^ company approached the Kroger supermarket chain in Ohio to run a 90-day test of 
their products in July 1992. Sales of Glory Foods seventeen varieties of greens, beans and peas soared and 
products sold before re-ordering could take place. In January 1993 Glory Foods began distributing its 
products in stores tliroughout the southeast Today, Gloty Foods distributes 21 varieties of pre-seasoned, 
heat-and-eat Southern-style canned greens, beans, peas and condiments to more than 6,000 stores in 28 
states throughout the South, Midwest and Northeast regions. 

U.S. BANCORP 
Minneapolis-based U.S. Bancorp (NYSE: USB) is the result of a merger between First Bank System, Inc., 
of Minneapolis and U.S. Bancorp, formerly headquartered in Portland, Oregon. With $70 billion in assets, 
USB is the 14* largest bank holding company in the nation operating approximately 1,000 banking offices 
in 17 states: Minnesota, Oregon, Washington, Colorado, California, Idaho, Nebraska, North Dakota, 
Nevada, South Dakota, Montana. Iowa, Illinois, Utah, Wisconsin, Kansas, and Wyoming. The company is 
the largest provider of Visa corporate and purchasing cards in the world and one of the largest providers of 
corporate trust services in the U.S. 

General Mills, fbunded in 1928, has emerged as a leading international food company with aimual sales 
exceeding $6 billion. General Mills is known for such popular brands as Cheerios, Wheaties, Trix, Kix, 
Total, Lucky Charms, Golden Grahams, Yoplait and Colombo yogurt. Fruit RoU-Ups and Pop Secret 
Popcorn as well as the home of Betty Crocker. 
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svp-rctdv, Is HjprnimrtW c » « in ihc 
Souib<4Ui Dy Juury. Tbc biucii p(Ti.liicu 
woo'i tppur is (xhcr rc|io(u. Including 
Ccnud Ohio uutt, aaiil •IW 1999. 

*\̂ c UluA i l win ttf>^ U t irMrt npJd 
pace lluD (he irvdjtiooi] frtnai^food irtn.*' 
wiuitau uld ofCkxy't Uvu* Kl&iiom. 
kaowfl IB the pfxer) iadudry u "tume 

tlkMrt m 10 ounclvci uto 
tbc new fojllqinium. 

AMIIiuw Hid Oxy. «>Hi M cniploir-
wu not iUakfai( of < broiuJ fnuen 

luuil be rM(iv«d 1 Idcphsne oU v) S<p-
KBiitt 199£ from Albcd Bibinfvw-luhii. 
too. (Mitdcai ud ceo ofSlwiwp Iniiia-
tivoi Cos 

BibinfiM-MiBWA, wfao dewn^i him-
Kir U > "MCill MirepfCIWUI.' Jlkttd 
WllNnu ir Gkur '̂ <xx'> cunivfc' • 
a^lAcalup wiib Slainrfi^ RMiadiljM uuf 
Hi forixaril Cwnpor. iuartitf Inc. 

Sulnxp had juil *«und a cummiunciK 
bom Gcacnl Milb la lu lu dv wnuini-
\y i rwip in dcvclopinx »a undennol 
U,00&«iiiuc-foo( fMuxy for unipedTied 
mvuiruiiirilte. 

PabinjiaaloaaMS kid o« cvca hevd 
ofOtixy Foodi uaiil be tiiliad hii OMdicr 
in Kjuuville, yfAttx rflf iervrd IluA a 
SwIlmTi-tirln rwal cttapleie «iih applc-
nac^ cobbler and mi lud (lanL 

• M Ducadaf UK BSII . Iluld ber kMr 
good H wu. Bd laid. iNbll, lb« fiMat 
CnnK Dui a l« CO.' ~ BitiiAtioa-ldhiuoii 
Rxalled. 1 tiid. 'Wtu an you lalkiac 
Mxioiri eoulda't btHM k. Sht wok mc 
U> Kmgcr Mid dio««d nc a fou^fooi wc-
•ion ef Oloiy Faadi pradueu. 1 bau{ln 
ai«u Nenkia teus aad collud (Meat 
aai kraughi ibaai baek la oiy tu/T, and 
ihcy iawM iteBL i aida*! da aayikiaf bin 
^S' .AiA'i^Aai ibcfli.*' 

BkWaciaanlbhaiaa uid be ctlkd 
^ j O u t . i o . u k ib( ivM p<Mfi cadd 
• A i (Qg^i t i t^ la^Mbor.*' 

Williiaii. yrbd tad a«iMr bc«rd sf 
Suirtup ac Mta lo aoitfi btiiuxapoliii. 
wu >mntu«J. He tuned MUM tucwch in 
me food praeetiint lib M OUo t u u Uai-
vuiiiy aad l)ii))4 ( SMOU ruearvb f im u 
coadua au^^ rdnaicli ia Ailuun wiih 
tool (ocuf imuptof IS people each. 

Afier Ibe AUmta ie«en five hiih ra-
is(i to (he f^atca food KUCI'WPI. 
WUllamt pcpeaedtd »>idi ihe deal. He 
•eeured t t I J aiiUieii lou tram 
fifth/Tbiid Btnli. 

'Uloiy Paodt wWi Iheir aniied foudi 
KM.pQ<«B.>ctaeadautli> ioihe lui iwu lo 
four yeui," lajd t_ba ICnm£>, t I'llili 
Tliird loin oOiar M<U ht&lled Ihe OKif^ 

**rbcy'w b«en Biufl tbuur it. in dK 
mtriteu I M / n in. lhay h»« t cully (ood 
niiite. 

"Obvioiuly. dKir weeat̂ inil biMu-
ry nod Uie bKkinf Of Oentnl Mi l l l i i k l 
ihe noaprnCl tx^^BitAxoa, wc rejli^ l l ' l 
f t i t i t 10 be 1 tuocau." riK t i id . 

Is Miaoe^lii, Sulrtup t t tMti t i j t i t 
inc., which cumef ItDm t South Amcan 
word aKiniai! *IKC'I« CQOiiue.' Siyeu'i 
ide <Maainer'U.ao(Y RMdL 

Thedeil wiu mulepOHibk with a t l . ^ 
million iia.|nlerexl loan from Ceitenil 

Mills » oqalp ibe f»cio/y fm fioicD food 
pioJaeijiM. UcuenI MlIU tlvo hu 6'"^" 
Si/eM in etfwniu food piOOMtifiC, 
iroduct dimioiiaieDl And finUCvU IllJIlt' 
sit. 

OcKol MilK Suiitlep litc, BOd Okxy 
Pood: own ou-mird B>di ot Sl j tn. Once 
DK kui lo OeaenJ Mill] i l repaid in iboui 
five yean. C l « i ^ Milk «viu give lu owa-
enfiiji f tn^ to wofkml. 

'Kyu involwom wui c<kieliid< ifler 
|i'< cuu«:fuily luncd up," uid Jim 
Getrhnll, viiz pmliderl of Opemtoai >l 
General Mills "We'ie BOI lo i l W nulLC 
mooej ' 

Glory'< Williuns expecu IhC veoure 10 
pfofii^e for bix campatiy tod for ply 

Ccn. wtui vie compoling wilh rttuurvtu 
tuct\ u Bo^oa Mjt'tei for conveAtent 
lake-ouitieiJs. 

"-Fur UH buty (mi ly . It iJlowt lliun m 
Kill lit down wilh inUr kldt for dim^r 

"We Uiink it will grow at 
a (HDre rapiil pace than 
the traditional Ifozen-looil 
area. It allows us lo 
project ourselves into the 
new millennium," 

BILL WILLIAMS 
GLORY FOODS 

inUdd of htirtni itKm jjrow up on pitt*. ' 
uid Williams. lUO owiier ol Mwtl ' Cong 
idUumnl. 

Cloiy i iMi director Uie M. ClifT bui 
yd lo line up ihe lim tupemuilo buyvr of 

Cloiy' l Iklct i w x ^ tna i i i (luAeunj 
luvvy will cocivloes 4up<nil»rLci> 10 
reserve fur nc* products AUCl) &0 
flOMd chiLLeD and dutnp1iii^&, roji:il 
l ^ c y wiiji conibriu^ tlulTing, ^ l i l $tje 
dUliei KIMJI U r r ~ l ' * ^ Ewed polnkjei UHI 
tuminer c»«enilii-

CtilT And iaMie(i«t diiecior Tbeceu E ^ 
Poucr nvcl (he ooonxyi opeciiUy ihe 
Soulll, 10 Ktl Ihe Glflry Fuods tUjry and 
p.U) 00( food f•"'p^^^ IU ITujor evi:itL£ 
tvj6t:\l(\f. AfrkW'AniericQiUi. 

Glory (i II iivijor oî tenvL ,̂ wiih mii cof-
fyl/lg ihe line, '*Yoor mom pul Ihc praj*.?, 
now you OMi h«ve dx i;loty "• 

The mwiei ini tA\ii. eiublei Clury lo 
builJ bnnd loy>liy >B°in>i (ua<i 
miLcn who mike tonicVjfilieij pnxJui:u 
bul noi a full Uoe of suul food. 

''Wc cHn ipfrik 10 our coiDiiiuniijr bcucr 
Oum ihey Ciu." Cliff Uid. 

Jump start yoiir marketing program 
wHh the Midwest's integrated powerliouse. 

lOOldBd 10 PM t IPUII iOlO yow rni'l'O'l'yi pingiann Then 
gel IM wsed IS Tna Moon Oraw. Ihe kKegnind nuikeang 
dynoiae wilh all ihe la-heut* r««auro«f yoiu builnco 
nc«di 10 boon your nurkei (hue, Ml tvall^luc lO you In 
one unihod touice; 

• M t t t \ ^ i aad BukeuRA tutwg^^ ' 
• Ciuuve aeinees tad pteducuen 
• kfulu-oolor aflxct pnnun0 
• 24-lciuj bibaund and oudjDund iileiKtvmi 
• Dmoliu* do'tlopnuuil u d lunagCineni 
• Webthe deslgfi. coniinicuon *no lumng 
• Inserting, labeling and aiAlliAQ 
• Utciaiurc and pcodud fuUilUoeAi 

And inut pOMtiM. MoudMti of «nc u d i i mil. naiyihina 
ytui peitmial eunooa aeai Bawi B«a t oofle aeiiiv« 
Bialcgy. to youi atitA%tt u t aiuiutUy reinlereint You; 
P^.-piL,j. a mare praduOiivt. AAd your line tpem putimg 

It all logeiMi les eongjimng 

To lenrn male Iboul new The Jerfunn &oup can 
^ »o«<aU<7*"<^*'i'>aP'oo'e<<i.oeilara|Mtooc>y 
% af auieaMhi<t«.Vn«><*l«a*r«l1.«8e'MCt(50f'. 

THE JACKSON GROUP 

i«ww|aO<s«n>rtup cant 

/*« i « l i r i 4 W A b r M i V ( ^ w i * M A « « ' # ' l M f n 
tONUiMduAa ik . r.M 


