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FROM: Dianne Saenz 
Social Products & Policy Manager 

TELEPHONE: 301/657-7082 or 1/800-368-2750, selection 1 

FACSIMILE: 301/654-7820 

DATE: July 1,1999 

TOTAL PAGES, INCLUDING COVER: 4 

RE: Calvert Foundation Helps Investors Find New Markets 

July 5-8 Clinton Administration tour of low income communities 
highlights need for private sector Investment and proposed 
tax credit legislation 

Interview opportunity: lndivi(juals who are involved In community 
investment and non-profit organizations/entrepreneurs who benefit from 
the below market interest rate loans. 

4550 Montgomery Avenue 

Bethesda, MD 20814-9814 

1-800-248-0337 
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C a l v s r i F o u n d a t i o n 

For Immediate Release Contacts: Dianne Saenz 
301/657-7082 

Amy George 
301/951-4800, ext. 232 

MEDIA ADVISORY FOR J U L Y 5-8, 1999 

President Clinton, Members of Congress and Corporate C E O S Travel to 
Six Low Income Communities to Highlight Need for 

Private Sector Investment in Amenca and 
"New Markets Initiative'Tax Credit Legislation 

Calvert Foundation Acts as Bridge to Investment in New Markets 

The Calvert Social Investment Foundation provides capital to low Income 
communities to build affordable housing and create jobs. It acts as a bridge between 
capital markets and disadvantaged communities, directing capital toward community 
development, housing, small businesses and microenterprises. 

Individual and institutional investors can purchase Calvert Community Investment 
Notes*, a flexible security that allows investors to channel capital directly to non­
profits serving local communities. Investors benefit from security enhancements, 
diversification, rigorous due diligence and close monitoring of portfolios. 

Launched in 1995, the Calvert Foundation community investment program 
administers more than $20 million placed In 80 community partners 
throughout the United States and abroad. Many of these community partners 
serve the regions that President Clinton is scheduled to visiL The leaders of 
these community groups are willing to talk with members of the press about 
how community investments are making a difference in their region. 

Please go to our website, www.calvertqroup.com/foundation , for more 
information and individual community partner profiles. 

' This community investment program is not a mutual fund and sliould not be contused with 
any Calvert Group-sponsored Investment product. 

What: President Clinton's Trip to America's "New Markets" 

When: Monday, July 5 - Thursday, July 8 

- more -

4550 Montgomery Avenue 
Bethesda, MD 20814-9814 

1-S00-24S-0337 

® 
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Where: Monday, July 5 - First stop: Kentucky Highlands, Appalachia 

Calvert Foundation Investment Partner: 
Federation of Appalachian Housing Enterprises, aka "Appal Banc" 
David L. Lollis, President and Executive Director 
Telephone: 606/986-2321 

Expertise: Financing and building quality affordable housing for low 
income families in Kentucky, Tennessee, Virginia and West Virginia 

Second stop: Clarksdale, Mississippi 
Calvert Foundation Investment Partner: 
Enterprise Corporation of the Delta 
William J. Bynum, President & CEO 
Telephone: 601/944-1100 

Expertise: Providing financial and technical assistance to 
entrepreneurs and small businesses in the Mississippi River Delta 
region of Arkansas, Louisiana, and Mississippi 

Tuesday, July 6 - First stop: East St. Louis, Illinois 
(Former industrial center, empowerment zone) 
Calvert Foundation Investment Partner: 
Illinois Facilities Fund 
Trinita Logue, President 
Telephone: 312/629-0060 

Expertise: Provides below-market real estate loans 
and consulting services to non-profits serving low income 
individuals and communities throughout Illinois 

Second stop: Pine Ridge Native American Reservation, 
South Dakota (former site of Battle at Wounded Knee) 
Calvert Foundation Investment Partner: 
Northeast South Dakota Economic Corporation 
Bob Hull, Executive Director 
Telephone: 605/698-7654 

Expertise: Small business development 
- more -
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C O M M U N I T Y 
I N V E S T M E N T S 

C a l v e r l F o u n d a t i o n 

Shari Berenbach 
Executive Director 
Calvert Foundation 

Shari Berenbach's 20 year financial services background includes 
experience ranging from micro-credit lending to international finance. She 
joined the Calvert Foundation in 1997. 

Shari Berenbach, Executive Director of the Calvert Social Investment 
Foundation, has over 20 years experience with microcredit and innovative 
approaches to finance. 

Prior to joining the Calvert Foundation, she worked with the International Finance 
Corporation - the private sector side of the World Bank; Partnership for 
Productivity, a U.S. based non-governmental organization which was one of the 
pioneers in the microcredit field; the National Cooperative Banl<. 

She also held positions in the private sector with then Citibank and Salomon 
Brothers. Shari earned an MBA in Finance from Colombia University and a 
Masters in Latin American Studies from University of California at Los Angeles. 

For more information about the Foundation and its numerous community 
partners, please go to www.calvertgroup.com/foundation. 

4550 Montgomery Avenue 
Bethesda, MD 20B14-9814 

1-800-248-0337 

® 
TOTAL P.05 
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Where: Wednesday, July 7 - First stop: South Phoenix, Arizona 
(Large Hispanic population, Enterprise community) 
Calvert Foundation Investment Partner: 
Micro Industry Credit Rural Organization (MICRO) - Arizona 
Frank Ballesteros, Executive Director 
Telephone: 520/806-9513 

Expertise: Microenterprise and small business development 

Second stop: Watts neighborhood, Los Angeles, CA 
Calvert Foundation Investment Partner: 
Community Financial Resource Center 
Forescee Hogan-Rowles, Executive Director 
Telephone: 323/233-1900 

Expertise: Provides financial services to businesses and 
individuals in low and moderate income areas in south 
Los Angeles. 

Thursday, July 8 - Final stop: Anaheim, CA 
CEO conference to encourage private sector investment, 
creating opportunities for disadvantaged youth 

Available for interviews: 
Shari Berenbach, Executive Director, Calvert Foundation 
Ms. Berenbach directs Calvert Community Investments, is responsible for 
investor relationships, note placement and foundation administration. She 
was formerly Investment Officer of the International Finance Corporation and 
Program Director for Partnership for Productivity International, Inc. 

Contact: Dianne Saenz, 301/657-7082 oi P6/(b)(6) 
Amy George 301/951-4800, ext. 232" 

# # # 



NEW MARKETS INITIATIVE 
COMMUNITY DEVELOPMENT SUCCESS STORIES 

June 17, 1999 

The Pre.sidenl '.v New Markel.s lour will help direct Ihe flow of opportuniiy and inveslmenl into 
some of Ihe mosl sluhhorn pockets oJ poverly in Ihe nation. The Presidenl will expand on Ihe 
innovative approach lo communily empowermeni he and ihe Vice Presidenl pioneered nearly 
seven years a^o lo utilize Ihe entrepreneurial spirit ofthe private seclor lo hrin^ new capital and 
jobs lo communilies lhal prosperity has passed hy. 

I. PRIVATE SECTOR EFFORTS 

CoMMUNi i Y PRIDI: FOOD STORES 

Richmond. VA 

Communily Pride Food Stores, the largest niinoi ily-owncd supermarket chain in the 
country, acquires underperrorming stores in Richmond's inner-city areas and transforms 
tlicm into liigh quaUty supermarkets. 

^ Sixty-six percent ofthe company's 500 employees were previously on public assistance, 
and 70 percent live in the inner city. These employees now receive generous benefits 
through the company's compensation package. 

Over the past five years, Communily Pride's sales have increased 420 percent to over 
$100 million and the amount ot"customers has gone up 1 50 percent. 

PFIZER 

Brooklyn, New York 

^ Located in a manufacturing site across the river from Manhattan, Pfizer's plant in 
Brooklyn has been a major economic contributor to the community. 

^ Pfizer has invested money to improve schools, the local subway station, and to develop 
an urban renewal plan alongside city and local community groups. 

The Brooklyn plant has provided 700 jobs, creating an annual payroll of more than $20 
million. 



SAFEWAY 

Pleasanton, Ccdifornia 

^ Safeway, one ofthe largest supermarket chains in the country, has opened and renovated 
stores in inner cities across America - investing more than $165 million in building new 
stores and remodeling outdated facilities in urban and underserved neighborhoods. 

^ The company's Dominick's division opened the first new super-market to be constructed 
in 40 years in the inner city of Chicago. Safeway has also opened stores in the inner city 
areas of Baltimore, San Francisco, Los Angeles, Oakland, San Jose, Phoenix, and Seattle. 

>̂  Sajeway's investments in inner city neighborhoods have created thousands of jobs for 
area residents and have proved to be a great investment for the company. 

RI TE A I D 

Headquarlered in Camp Hill. Pennsylvania 

^ Rile Aid. one ofthe nation's largest drugstore chains, with approximately 4,000 stores 
across the country, has committed itself to aiding inner city areas. 

^ When building its store in Philadelphia, the company partnered with a community 
development group to ensure that all subcontractors, architects, engineers, and other 
construction workers were hired Irom the local area. 

>̂  Rile Aid has agreed to invest $55 million in Los Angeles over the next year. It will open 
two new stores in the City of Compton. Rile Aid also plans lo open a new 16,000 square 
foot store in the Hilltop, a struggling neighborhood in facoma, Washington. 

^ Rile AicFs stores in underserved urban areas have been among the company's most 
successl'ul locations. 

AMR COKI'ORA'I ION 
A'L'II' York. Chicai^o. California. Dallas. Miami cuid olher locations nationwide 

^ American Airlines and its parent company, the AMR Corporation, launched a program in 
\99?i to train and hire inner-city workers across the country, providing healthy wages, 
health care, and long-term retirement benefits. 

^ American has trained inner-city foster children in New York for careers in the travel 
industry, helped welfare recipients in Chicago gain job opportunities; developed a travel 
industry cuiriculum for low income students in California; helped to create opportunities 
Ibr unemployed Hispanics; and has assisted economically disadvantaged Floridians Hnd 
jobs in the airline industry. 



^ Since 1996, AMR has hired over 1,200 welfare recipients for careers in its airports and 
reservations centers. For example, in its new Dallas olfice, AMR will use its annual 
payroll ol"$5 million to employ approximately 350 people. Ninety-five percent of those 
initially hired were from the local community. 

BANK ONE 

Headquartered in Chicai^o. Illinois 

^ Bank One - one ofthe nations leading financial services firms with branches across the 
country - has been involved in a number of programs designated to stimulate Appalacia's 
economy. 

^ The company is working with the Appalachia Ohio Development Fund to provide equity 
financing and technical assistance to small businesses in Southern Ohio. 

^ Bank One will also be finalizing a $600,000 credit facility to Enterprise Development 
Corporation, a microlendcr based in Athens County. 

^ Bank One is the lead investor in the first SBIC in the nation to focus on women-owned 
firms. 

^ Bank One is getting ready to close on a $5 million investment in DCC Growth Fund, a 
large national fund holding two SBICs that will have a regional presence in Ohio. 

BANKERS TRUST 

New York City 

^ Bankers Trust, part o\'Deutsche Bank, is a leading llnancial services firm with a long 
history of philanthropic activities. 

'fhe bank invested nearly $3 million in the Kenluck)' Hii^hlands Inveslmenl Corporation 
through an innovative tax program. It also established a program to contract with 
vendors that are principally owned and/or operated by minorities or women. 

^ The company's efforts in Kentucky have helped to sustain and expand local business in 
Appalachia. Its work with minorities and women has resulted in increased business with 
those vendor groups, in both absolute dollars and as a relative share of total spending. 



BELL SOUTH 

Allanta, Geori^ia 

^ Bell South is an international communications company lhat has long been committed to 
helping those in underserved rural areas. Approximately 40 percent ofthe 24 million 
lines the company serves are rui'al-residential and business customers. 

Bell South's invested more than $19 billion in rural markets. It created a high-speed 
network lo transport voice, video and data for .lackson, Mississippi's public schools. 

^ This network allows the school system to engage in distance learning and increase the 
quality ol'education for all students. 

^ Benefits Needed 

GRID PROPERTIES 

Philadelphia, I'cnn.sylvania: Harlem. New York 

Grid Properties is building inner-city malls in urban regions across the country. Harlem 
USA, its $66 million site located in Harlem, opens this fall. The company is also building 
.////;//; Street IJS.i, a similar site in Philadelphia. 

Popular relail companies involved in Harlem USA, including Starbucks and the Body Shop, 
are expected lo be involved in .lump Street USA as well. I'hese retailers will create jobs and 
introduce a new line of vendor's to innei'-city consumers. 

^ fhis fall, Harlem USA will create 500 jobs for Harlem residents. 

MARIANNA APPAREL 

Marianna. A rkansas 

^ Maiianna Apparel is a subsidiary of Terry Manufaclurin^^, a 30 year-old garment 
business that produces uniforms for military and corporate clients. Among other clients, 
Maricmna manufactures uniibrms for McDontdd's restaurants nationwide. 

The Marianna plant opened as a result of ECDl's $5,000,000 investment. 

The Marianna plant has a production staff of 50 and projects growth to 80 by the end of 
1999. The plant manager estimates that at least 20 î ercent ofthe employees are former 
wellare recipients. 



Si-iAw's SUPERMARKET 

New Haven, Connecticut; Boston, Massachusells and other areas throughout the counti-y 

Shaw's is a 127-stoi'e gr'ocery chain that is targeting New Haven, Boston and other inner-city 
neighboi'hoods to create jobs and boost sales growth. 

Il has led the trend of returning lo city neighborhoods that have been left unserved lor years. 
After grocery retailers lied the inner city beginning in the 1970s, market studies showed that 
$125 million a year in food dollars was leaving New Haven alone. 

^ Shaw's New Haven supermarket, along with other smaller retailers in the same plaza, has 
created 200 jobs, many of them at the much-needed entry-level position. 

MAGIC JOHNSON THEATERS 

Headquartered in Los Ani^eles. California 

Magic Johnson Theatres is a chain founded by the former basketball star It.) spark new 
investment in inner-city neighborhoods and minorily suburban neighborhoods. 

^ The chain opened ils first theatre in Los Angeles in 1995 and ils second in Allanta in 1996. 
Merchants in the mall where the theatre was located reported sales increases ol"20 percent 
after its opening. 

Il also opened a theater in Northline Mall in Houston, Texas - and I'eversed the mall's two-
decade steep decline, it has resulted in improved business for many ofthe mall stores and 
precipitated many new stores - such as Blockbuster Video, Sonic Drive-in, and Pappas Bar-
B-Q - to open in the mall. The theatre also sparked development in the area around the mall, 
including construction of a new strip center across the streel. 

>̂  Its olher sites are in Chicago, Detroit, New York, New Orleans, Cleveland. San Diego, 
Washington. D.C, and Baltimore. 

STARBUCKS 

Headquartered in Seattle. Washington 

Starbucks is one ofthe largest coffee chains in the country wiih over 2,200 stores. 

^ Starbucks recenlly teamed with basketball legend Earvin "Magic" Johnson's Johnson 
Development Corporation to open 12 new stores in inner-city and urban locations ihroughoul 
ihe coiintrv. 



Starbucks and Johnson opened one location in Los Angeles last year, one in Harlem in May. 
and another in the South Seattle community of Columbia City in June. The joint venture 
plans to open at least six more stores in 1999. including two sites in Allanta, one in Detroit, 
one in San Francisco, and two more in Los Angeles. 

fhe partnership plans to open 12 locations by the end of 2000. 

^ Benefits Ncetlcd 



II. INITIATIVES IN EMPOWERMENT ZONES 

SIYEZA 

Minneapolis, Minnesota 

^ General Mills, Glory Foods and First Bank partnered with Stairstep, a nonprofit 
organization committed lo African-American development, to develop a large-scale 
African American-owned manufacturing plant in Minneapolis. 

^ The minority-owned business has generated jobs and wealth Ibr an inner city 
Minneapolis neighborhood and empowerment zone. 

>̂  fhe plant currently employs 36 people and expects to expand to accommodate 150-175 
employees in the next five years. 

A f & T 
Headquartered in New York Cily 

^ AT&T, one ofthe world's largest communication companies, actively works with 
governmental and olher agencies to improve inner city areas. 

^ AT&T\\As contributed over $3 million to various empowerment zones including those in 
Chicago, Oakland, Kansas, Detroit, Baltimore, Los Angeles and New York. 

^ In cooperation with the LA County Olfice of Educalion, il also gave a $750,000 granl lo 
ihe Greenlining Institute, a minority-run business lhal promotes corporate investment in 
minority communities. 

^ I'he AT&T Foundation is working with the NAACP and the Urban League to create 
centers in empowermeni zones where parents and children can go in order lo learn about 
the Internet. 

^ Benefits Needed 

'fHE BOYS AND GIRLS CLUB OF LACUNA MADRE 

Rio Grande Valley. 'Texas 

^ fhe Boys ' and Girls ' Club in the Rio Grande Valley has sought to provide young people 
with valuable social experiences and activities. 

>̂  The club offers programs such as the Coast Guard Explorer Program, which helped 
participants gain skills in leadership, discipline and teamwork. 
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^ Since its opening in the Laguna Madre empowerment zone, the Boys and Girls Club's 
budget has increased $130,000 while the number of young people served has grown from 
800 lo more lhan 950. 

PA ITIMARK STORES 

Carteret, New Jersey 

^ Palhmark Stores operates 132 stores in New Jersey, the Philadelphia metropolitan ai'ea, 
and New York, including stores in Bedford-Stuyvestant, downtown Brooklyn, Newark 
and Camden. 

^ In April. Palhmark Stores opened a $16 million, 50,000 square fool store in - the llrsl 
major corporate investment in Harlem in over a generation. Construction ofthe store 
generated 1 50 jobs (seventy-five percent ofthe store's currenl 250 employees reside in 
the Harlem area). 

Pathmark also designated seven community-based non-profit organizations as the 
recipients of a customer checkout donation program, 'fhe company matched each day's 
contribution of up to $1,000 per day. 



III. COMMUNITY DEVELOPMENT CORPORATIONS 

COASTAL ENTERPRISES, INC(CEI). 

Wiscassel, Maine 

^ Based in the scacoast town of Wiscassel, Cl l l is a private non-profit communily 
development corporation committed lo the needs of Maine's coastal communilies. 

^ CEI has participated in over $200 million of economic development fmancing, benetlting 
1,000 businesses, social services and housing projects. Il works with llrms including 
New En\j,land 800, a custom inbound call center, to create good jobs with benefits. 

^ Sustaining 10,000 jobs while counseling over 8,000 businesses, CEI has also established 
Coastal Ventures Limited Partnership (CVLP), a socially responsible venture capital fund 
seeking to connect investors' capital with socially beneficial pi'oducts and services. 
In 1993. CEI raised $2 million in grants and loans from KeyBank Corporation, 
underwriting a revolving loan fund lhat has helped U) provide approximately 600 jobs. 

NEW YORK EMPOWERMENT ZONE (NYEZ) 

New York. New York 

^ NYEZ is an economic development initiative that uses public funds and lax incentives to 
encourage private investments. It was created to revitalize Upper Manhattan and the South 
Bronx. 

>̂  fhe NYEZ provides funding, technical assisiance, and supporl for site location, procurement, 
and workforce development. Its funding provides incentives for business owners lo create 
jobs and enhance economic activity in parts of New York Cily. These incentives include 
wage tax credits, special deductions and bond financing. 

^ With a public investment pool of $300 million and $145.1 million leveraj^ed from private 
support, the NYEZ has created 13,003 jobs, spending a total of $72.4 million. 



EA ION NAVY CONTROLS DIVISION 

Milwaukee. WI 

^ Eaton Navy Controls Division, a Fortune 500 defense contractor, partner'cd with the 
Northwest Side Communily Development Corporation to invest in ils lacilily and the 
surrounding neighborhood. 

^ Since 1994, Eaton's sales have grown 170 percent to $80 million and the workforce has 
expanded by 50 percent. The neighboriiood now offer's stronger opportunities for small 
businesses and a better environment for families. 

^ In an effort to attract a quality workforce, the company supports a communily-based 
crime prevention program to enhance the neighborhood's image; intervenes with at-risk 
youth in a school; pioneered a welfare-to-work practice in conjunction with a local 
college; and uses local businesses as suppliers. 

ENTERPRISE CORPORATION OF THE DELTA (ECD) 

Jackson. Mississippi 

^ A private tax-exempt business development organization, ECD has strengthened the 
economy of a Iri-state region including Mississippi, Arkansas and Louisiana. 

^ The company provides financial and technical assistance to 633 companies, many of 
them female and minority owned, ranging from furniture manufacturers to retiiement 
communities. 

^ The organization has created 5,252 jobs with an annual sales impact of $201 million. 
ECD has also established ECD Investments to attract more venture capital from 
individual and institutional investors. 

HOUSTON ECONOMIC OPPORTUNI TY FUND 

Houston. Texas 

^ The Ilouslon Economic Opportunity Fund has developed a premier for-profit 
community investment vehicle providing values for investors, community pai'tners, and 
local entrepreneurs in Houston's inner city. 

^ The lund, along with its partners, provides investments in minority- and women-owned 
businesses in areas where over half of households earn 80 percent or less than the ai'ca 
median income. Houston Economic Opporlunily Fund has invested in Communily Call 
Centers, MFR Group and Internalionai Commei ce. 

10 



^ By fostering small business growth, the Opporlunily Fund has maintained strong 
investment performance - exemplified by its $2.7 million dollar investment in 
Communily Call Centers. That investment created approximately 400 jobs with 
duplication potential in other communities. 

SMITH WHILEY & COMPANY 

Headquartered in I-Iarljord, Connecticut 

^ Srjiilh Whiley & Company is an investment group lhat targets urban niche markets and 
minorily-owired firms. Its nationwide investmenls range from Evani^elical Lutheran 
Good Samarianlan llospilal lo Cineplex Odeon to BEY' Holdini^s. 

^ The fund has invested and managed more than $400 million and has realized growth of 
$592.8 million. Over the next four years, the company will make r-oughly 40 
investments, ranging up to $15 million. 

^ Smith Whiley Company has circulated capital wilhin ils target communities across the 
country, producing jobs and needed services for workers while attracting vital businesses 
to the area. 

KENTUCKY HIGHLANDS INVESTMENT CORPORATION 

London, Kentucky 

^ The Kentucky corporation invests in stai"t-up and expanding non-retail businesses, 
serving among the poorest counties in Appalachia. 

^ With a multi-million dollar capital pool, KHIC provides a variety of services lo 
businesses in its region, including subordinated debt, equity, real estate construction, and 
consulting services. 

^ In 1994, KIIIC was appointed the leader of $40 million dollar endowment to a three-
county rural empowerment zone. 

^ Benefits Needed 

COMMUNITY DEVELOPMENT VENTURES, INC. (CDV) 

Baltimore. Maryland 

^ The non-profit company seeks to fuel economic development in businesses in and around 
Baltimore's empowerment and enterprise zones through venture capital, management and 
technical assistance, training and entrepreneurial development. 



^̂  C VJKhas raised $8 million from a variety of sources including The Ford Foundalion. 
Prudential Insurance Company ixnd the US Department of Treasury. These funds are 
used to strengthen the economic base of stressed communities through business 
development. 

^ Benefits Needed 

NORTHEAST VENTURES (NEVJ 

Dutulh, Minnesota 

NEV was established as a for-profit community development venture capital fund lo help 
spur economic growth in Northeastern Minnesota. 

fhe company aims to diversify the region's economic base and spur entrepreneurship 
with its assets of $11 million. In addition to providing capital and technical assistance, 
V/TK makes ils companies aware of government placement services that can make it 
easier for them to hire low-income wor kers. 

NEV's investments lo date exceed $8 million and these investments have led to recreating 
695 jobs since 1989. 

NEW YORK COMMUNITY INVESTMENT COMPANY 

New York. New York 

A Ibr-proilt limited liability corporation, NYCIC was created by a consortium of New 
York commercial banks lo provide financing solutions to New York's small business 
communily. 

Focusing on women- and minority-owned businesses, the corporation uses ils $10 million 
assets to aid companies with sales from $1 to $10 million that are located in the five 
boroughs of New York City. 

^ Benefits Needed 

MEFROHARTFORD MILLENNIUM PROJECT 

Hanford. Connecticut 

MetroHartford Millennium Project - a coalition of businesses, community groups, non­
profit organizations, civic groups, state and local government, hospitals, educational 
inslitutiitns. labor, and the media ~ aims to revitalize the central city of Harllbrd. 

12 



^ The group implemented an urban strategy for redeveloping the area and worked to bring 
together business and educational institutions to train people specifically for available 
positions. 

Ofthe first 100 students to graduate from the Pro/ĉ cV-sponsored training pi'ogram. 99 
were employed immediately and the second class of more than 80 students yielded 
similar results. 



Communications Plan 
New Markets 

June 18-July 8 

The purpose of this document is to spell out the communications slralei^y around ihe New 
Markets ley,islalion announcement on .lune 30, the lourof .luly 5-9. and ihe key tasks lhal 
must he completed before and during these events. Ils important lhal we portray the 
legislation and lour as a package - lo demonstrate that the Presidenl has a 
comprehensive phm lo bring new invesimenis and economic growth lo cdl corners of the 
nation. 

G E N E R A L IVIESSAGE (more detailed message points to follow): 

• I'oday, America is enjoying a time of remarkable economic expansion. Because this 
expansion has been so strong and so sustained, the benefits of econoniic growth ai-e 
beginning to How into communities once choked off from the economic mainstream. 

• But, there are still too many communities in America where unemploymenl is far too 
high and opportunity f i r too scarce. I'he Presidenl believes lhat all Americans should 
share in the prosperity and experience first-hand the American dream. 

• fhe President is proposing targeted tax incentives and innovative financial tools to 
encourage investment in these communities. 

• And, on a four-day tour through America with CEO's, Members of Congress and 
community leaders, the President is shining a spotlight on the potential of these new 
markets in creating newjobs and new hope. 

Saturday, .lunc 19: 

• Once decision is made on sites and notification calls are complete, provide tour cities 
to national and regional press for weekend stories, (done) 

Tuesday, June 22 or Wednesday, June 23: 

• Podesta outreach with key reporters to lay out President's domestic agenda - include 

Untapped Markets legislation and tour. / I .J -

WeekofJune28-July2: ^ {o^^Af^^t^, 

Monday, June 28: 



i ' • ^ . 
\ Op-Eds submitted by CEO's , economist-types, big city mayors and other validators 

to national newspapers and magazines to gain credibility as an importanl. common 
sense market-based initiative rather than a government give-away. (List of validators 
from NEC). ./ ^ 

• Possible columns in Fortune, Businessweek, and other llnancial magazines. 
• Explore offering news magazine/network exelusives for trip. "7 ^ ' ^ T / ^ 0 < ^ ^ — -

• Pilch to CBS Sunday Morning for July I l"' "book-end" piece on Piesident^^s^xir^ 

across the nation. / / A / / ^ •— PA.K^C\( \^ j-S^ 

'Tuesday, .lune 29: (note: Medicare announcement tentatively scheduled for today) 

• Give details of legislation to national reponer. ( . luli i^ XtJ*^ ^ ^ ^ 

• /Sperling, Echaveste, Podesta Calls fo 15 Key columnists - E.J. f)ionne, Walter ^ c l ^ * ^ , 
^ / Sh apiro, Moi-t Kondracke, Bob Herbert, Mary McGroiy, Gerry Seib or Al Hunt, 

William Raspberry, Robert Samuelson ~ other New Democrat columnists & and more 
liberal w r i t e r ^ ' ^ / , / i ? ^ * v - ^ / Q W ' ^ G c ^ d ^ ^ , _ 
Calls to other pundits, tv talking heads 

Pitch fhe Newshour for Wednesday night appearance by White House/cabinet 

official, / t ^ ^ i/cSoiS 

Wednesday, June 30: 

• Unveil New Markets legislation at White House event with CEOs, Cabinet, Capitol 
Hill leadership, big city mayor to demonstrate the President's leadership in bringing 
the nation together to ensure that all Americans share in the prosperity ofthe last 6 Vi 
years. 

• Reporters briefing by Sperling, oll>e*ei(WiWr - ^ i ^ ^ ^'^^-S'^C j 

• Book Administration officials and CEOs on business-oriented t.v. shows - CNN, ^ 
CNBC, Fox (Ncsehis) M / ^ ^ ^ Q j - r X ^ t^d^^ I > 

• Sperling, Echaveste, Podesta conference calls to editorial bmrrds and writers at A^tnt^ 
York Times, Washington Post, LA. Times, USA 'Today 

• Work specialty press and reporters, columnists and editorial writers in tour cities for 
big picture story on legislation and tour. l^ilo^hof^ l l J c u , — * ^ 

• Editorial Board mailing to regional markets across the nation. ^ / / ^ c>/t?^^ 

• Cabinet to call beat reporters. /7c^ •/'"'̂ "C / 

• Send package to Capitol Hill for July 4th recess press in districts. "^J^e// < 

••—Outfeach briefing tu 5takt;-ln!;Idci' gi-iaupa.-

Phur.sday, July I: 

• Sperling & Cabinet member Call to regional columnists/political reporters in Monday ^ ^ ^ ^ . ^ j c^/<^ 
site/site state media markets to create day befbre story. 



• fhurs - fopic Ibr 'Talkers' Call segment 

Friday. July 2: 

Continue booking validators. • t.^oniinue oooKing vaiiuaiois. . / 

I • Possible advance story in local paper in E'city slop. ^/iV^^*^'^ r^e^^--^ / ^/.^2^— 

' Book "validators" on morning T.V. and drive-time radio in E' tour-site media markei. ^^-JU- ^ 

, / / 1 • Book "validators" on evening T.V. in 2'"'loui-sile media market for advancer story hJi^^^M^^ 

—~^^the night hefoi^ Uie event. t / ^— 

> ^^f^ve^niap't)?^^ and cabinet tour across the nation lo USA Today. U S A (<^c/^y 

W E E K OF .JULY 5 - 11 

Monday, July 5: 

• 1 city event - Appalachia/Kentucky Highlands ( f ) . (Locations TBD) 

• Book Sperling, Cabinet, CEOs and others on ^Morning Shows - GM A, I oday, CBS 
This Morning (Neschis) /I^A^^ ^hck^S — /4/^/c/<^ u,'/l c/o 

• Cabinet roll-out on "New Markei" tour in various media markets across country. 

• Sperling & Cabinet calls to regional columnists/political reporters in I uesday site 

media markets. 

• Book local morning T.V. and radio with "validators" Ibr Tuesday sites and evening 

shows for Wednesday sites. 

Tuesday. July 6: 

• Mississippi Delta event/Midwest evenl (T). 

• Calls to local editorial board, columni.sts, and reporters. 

• Continue Cabinet roll-out on "New Market" tour. 

• Sperling & Cabinet calls to regional columnists/political reporters in Wednesday site 

media markets. 

• Book local morning T.V. and radio with "validators" Ibr Wednesday sites and 

evening local TV for Thursday sites. 

Wednesday, July 7: 

• Pine Ridge, S.D./ Phoenix, AZ (1) 

• Calls to local editorial board, columnists, and reporters. 

• Continue Cabinet roll-out on "New Markef tour. 

• Sperling & Cabinet member Call to regional columnists/political reporters in 

Thursday site media markets. 

• Book local morning T.V. and radio with "validators" for fhursday sites. 



'Thursday, .luly 8: 

• Los Angeles/Anaheim ( f ) 

• emails to local editorial board, columnists, and reporters. 

• Continue Cabinet roll-out on "New Market" tour. 

Sunday, July II: 

• Possible CBS Sunday Morning story. 

Ha^f^ /^c^i^-y -T4l< /y^--^^^ 
PAPER: 

• Cover Fact Sheet: Summarize econoniic accomplishments over last 6 ' / i years, the 
problem of "untapped markets", and the legislation and tour siles. (NEC) 

• Site Fact Sheets: Detail local economic need for "New Markets" plan, what Presidenl 

is doing there, and deliverable. (NEC) 

• Background on Nov Markets: Detail need for new markets legislation and tour. 

(NEC) 

• Fact Sheet on Legislation (NEC) 
• Fact Sheet on Clinton record on economic development/fighting poverty (NEC) 

• Talking Points: distribute to cabinet and validators (Communications) 

(Prepare for Background: 1 Page on poverty sites where President has visited and 
statistics on increase in overseas trade over last 7 year's) 



Communications Plan 

New Markets 

June 1 8 - J u l y 8 

The purpose of this document is lo spell out Ihe communications strategy around ihe New 
Markets legislation announcement on June 30. the lourof July 5-9, and the key tasks lhal 
must he completed before and during these events. 11's important lhal we portray the 
legislation and lour as a package - lo demonstrate lhal the Presidenl has a 
comprehensive plan lo bring new investments and economic growth lo all corners of the 
nation. 

G E N E R A L MESSAGE (more detailed mes.sagc points to follow): 

• Today, America is enjoying a time of remarkable economic expansion. Because this 
expansion has been so strong and so sustained, the benefits of economic growth are 
beginning to flow into communities once choked off from the economic mainstream. 

• But, there are still too many communities in America where unemployment is far too 
high and opportunity far too scarce. The President believes that all Americans should 
share in the prosperity and experience first-hand the American di'eam. 

The President is proposing targeted tax incentives and innovative financial tools to 
encourage investment in these communities. 

• And, on a four-day tour through America with CEO's, Members of Congi-ess and 
community leaders, the President is shining a spotlight on the potential of these new 
markets in creating newjobs and new hope. 

Saturday, June 19: 

• Once decision is made on sites and notification calls are complete, provide tour cities 
to national and regional press. 

Monday, June 21, Tuesday, June 22 or Wednesday, June 23: 

• Podesta outreach with key reporters to lay out President's domestic agenda - include 
New Markets legislation and tour. 

• Sperling one-on-ones w/key reporters on background and genesis of New Markets 
ideas and tour - Jeanne Cummings (WSJ), Susan Page (USAT), John Broder (NYT), 
Ron Brownstein(l.L ^ 

• Ask CEOs to draft op-ed - Franklin Raines, Sandy Weill/y[ohn McCoy, Hugh 
McColl, Dick Grasso, Dick I lubê ^ Jay Dunn will handle w/paper from NEC. 



Thursday, June 24 

• Sperling Roundtable Briefing w/ Sam Fulwood (EAT), Randy Mikkelsen (Reutei-s), 
Rick Dunham (Businessweek), an AP i-eporler, Chuck Babbington (Washington 
Post), Claire Shipman, and other interested reporter-s. 

Week of June 28 - July 2: 

Monday. June 28: 

• Networks ~ Explore offering network exelusives for trip. Mark Neschis to handle. 
• CBS Sunday Morning ~ Pitch to CBS Sunday Morning for July 11"' "book-end" 

piece on President's tour across the nation. Mark Neschis to handle. 
• Give map of President and cabinet tour across the nation to USA Today. 
• NewsMagazine Reporter Calls: 

Time - Mike Hirsch 
Newsweek - Adam Zagorin 
U.S. News & World Report - Jodie Allen 

Tuesday. June 29: (note: Medicare announcement tentatively scheduled for today) 
• Op-Eds Submitted by Franklin Raines, Sandy Weill/John McCoy, Hugh McColl, 

Dick Grasso, Dick Huber, Pcmfhttrco 1 umn9-m-Forlurie,Busincssweek -̂mvLoih^Y 
ljfiaadaLiuagazi«e^ Patrick Dorton at NEC and Jay Dunn can coordinate. 

• Give^etails of leglsktion to national reporter. Jake/Julia to ItatTdlc.'^^,^ 

• Calls To Key Columnists: 
John Podesta ~ Walter Shapiro, Mori Kondracke, Tom Oliphant 
Gene Sperling - E.J. Dionne, Al Flunl, Ron Brownstein 
Maria Echaveste - Bob Herbert, Mary McGrory, William Raspberry, Mark Shields 

• Pitch The Newshour for Wednesday night appearance by White House/cabinet 
official. Mark Neschis to handle. 

Wednesday, June 30: 

• Unveil New Markets legislation at White Flouse event with Cabinet, Capitol Hill 
leadership,-btg-erty-fflayor to build rH«rrreiituiii foi^^jslatioiirJleporters briefing by 
Sperling, Echavestc,Podesta. 

• Book Administration officials and CEOs on business-oriented t.v. shows - CNN, 
CNBC, Fox Mark Neschis will handle. 

• Calls To Major Editorial Boards: 
Sperling - New York Times - Mike Weinstein, Steve Weitzman 
Echaveste - USA Today - Duane Freese, Sid Hurlburt; Wash. Post - Peter Milius 
Podesta ~ L.A. Times - Gail Pollard 



Work specialty press and reporters, columnists and editorial writers in tour cities for 
big picture story on legislation and tour. 
Editorial Board mailing to regional markets across the nation. NEC staff/Press 
Cabinet to call beat reporters. Ann McGuire will handle 
Send package to Capitol Fiill for July 4th recess press in districts. NEC staff/Press 

Thursday, July J: 

• Sperling & Cabinet Conference Calls to regional columnists/political r-eporter's in 
site/site state media markets to cr-eate day (s) before story. 

Kentucky -
Mississippi -
Missouri ~ 
S. Dakota-
Arizona -
California — 

• Thurs - Topic fbr 'Talker-s' Call segment - Lorctta/Communications 

Friday. July 2: 

• Continue booking validators. 

• Possible advance story in local paper in E' city stop. 
• Book "validators" on morning T.V. and drive-time radio in E' tour-site media market. 
• Book "validators" on evening T.V. in 2'"' tour-site media market for advancer story 

the night before the event. 

WEEK OF JULY 5-11 

Monday, July 5: 

• 1 city event - Appalachia/Kentucky Highlands (T). (Locations TBD) 
• Book Sperling, Cabinet, CEOs, Cabinet on Morning Shows - GMA, Today, CBS 

This Morning (Neschis) 
• Cabinet roll-oul on "New Market" lour in various media markets across country. 
• Book local moi-ning T.V. and r-adio with "validators" for Tuesday sites and evening 

shows for Wednesday sites. 

Tuesday, July 6: 

• Mississippi Delta event/East St. Louis event ('f). 
• Calls to local editorial board, columnists, and reporters. 



• Continue Cabinet roll-out on "New Market" lour. 

• Sperling & Cabinet calls to regional columnists/political i-epoilers in Wednesday site 

media mar-kets. 

• Book local morning T.V. and radio with "validator-s" for Wednesday sites and 

evening local TV for Thursday sites. 

Wednesday, July 7: 

• Pine Ridge, S.D./ Phoenix, AZ (T) 

• Calls to local editorial board, columnists, and reporters. 

• Continue Cabinet roll-out on "New Market" tour. 

• Book local morning T.V. and radio with "validators" for Thursday sites. 

Thursday, July 8: 

• Los Angeles/Anaheim (T) 

• Calls to local editorial board, columnists, and reporters. 

• Continue Cabinet roll-out on "New Market" tour. Ann McGuire will handle. 

Sunday, July II: 

• Possible CBS Sunday Mor-ning story. Mark Neschis will handle. 

PAPER: 

• Cover Fact Sheet: Summarize economic accomplishments over last 6 'A years, the 
problem of "untapped markets", and the legislation and tour sites. (NEC) 

• Site Fact Sheets: Detail local economic need for "New Markets" plan, what Pr-esident 
is doing there, and deliverable. (NEC) 

• Background on New Markets: Detail need for new markets legislation and tour. 
(NEC) 

• Fact Sheet on Legislation (NEC) 
• Fact Sheet on Clinton record on economic development/fighting poverty (NEC) 
• Talking Points: distribute to cabinet and validators (Communications) 

(Prepare for Background: 1 Page on poverty sites where President has visited and 
statistics on increase in overseas trade over last 7 years) NEC 



Z' Broderick Johnson 
06/22/99 05:56:23 PM 

Record Type: Record 

To; Lisa Green/0PD/E0P@E0P 

cc: 
Subject: Re; New Market Calls For Gene 

Aside from the letters to the six leaders (which as I recall invited them to go on the trip), Gene should not 
commit that any of the others can fly with the President on any of the trip, although he should indicate 
that's a possibility (for all or part of the trip). 

As far as mentioning "legislative issues", I think Gene should indicate to those we're looking to sponsor or 
move the legislation that the President will be forwarding the bills to the Congress before the trip and 
looks forward to their sponsorship or support. 

As I noted in the e-mail to Sara (which I cc'ecJ you on as well), the Velazquez PRIME issue is sufficiently 
touchy for us to be extra cautious about what Gene should say and what the joint letter should say. So, 
Gene's call to her should hold pending more intelligence on her disposition concerning PRIME. 

I haven't spoken with any of those Members on Janelle's list and I doubt that anyone else from leg affairs 
has also. I think they've received calls about where POTUS is going but Janelle knows whether that's the 
case 



Appalachia: Kentucky Highlands 

June 23,1999 

APPALACHIA IS MARKED BY POCKETS OF GREAT POVERTY. Despite the considerable 
mineral wealth located in its great mountains, Appalachia is one ofthe poorest areas in the 
country. In the 1960s, with John F. Kennedy's tour ofthe West Virginian Appalachian region 
during his campaign, and later with President Johnson's historic visit to Kentucky, national 
attention was drawn to the conditions in the region. This area has pockets of historically low 
educational levels, high unemployment and extreme poverty. 

Appalachia's economy has evolved over the last 33 years from one dependent on heavy industry, 
agriculture, and mining to one that's more diversified and increasingly reliant on service sector 
employment. With a total population of 22.2 million, the region includes 406 counties, 
comprising all of West Virginia and parts of 12 other states extending more than a thousand 
miles from the southern tier of New York to northeast Mississippi. 

Key Statistics: 

In FY99, 108 counties (27%) ofthe Appalachian Region's are designated as distressed 
because they have poverty and unemployment rates that are I V2 times the national rate, and 
have only 2/3 the national per capita market income. This compares with a national rate of 
13% (excluding the ARC counties). (Appalachian Regional Commission) 

71 counties lost population between 1990 and 1997, an increase over 1996 when only 58 
counties registered population declines since 1990. (ARC) 

Partly because the region's population is aging at a rate greater than the nation as a whole, 
Appalachia's regional domestic product is projected to grow by an average of only 1.5% after 
adjusting for inflation. (ARC) 

The service and retail sectors have accounted for 85% of the 1.5 million newjobs added to 
Appalachian economy since 1988. (ARC) 

80% of Appalachian counties have an average per capita income that is 80% or less than the 
national average. At this time of incredible growth, average per capita income in the region 
has slipped from a peak rate of 83.5% in 1994 to 82.6% in 1996. 

Aggregate figures tend to hide the many and extreme pockets of poverty. For example, the 
region's overall unemployment rate in 1997 was 5.5%. 224 counties (of the 406 counties) 
face unemployment rates \ 25% or more than the national average. 



KENTUCKY HIGHLANDS: 

Kentucky Highlands is a rural Empowerment Zone consisting of Clinton, Jackson, and Wayne 
Counties; the poverty rate for each county exceeds 30% a$;compared to an overall poverty rate of 
20% for the State of Kentucky. Wayne and Jackson Counties are the state's poorest, and have 
populations that are 98.7% white. The lead EZ entity is the Kentucky Highlands Investment 
Corporation (KHIC), one of the premier community development venture capital funds in the 
nation. 

1997 S T A T I S T I C S 

^ Poverty rate: 37.7%) 
^ Unemployment rale: Clinton, 8.8%; Jackson, 9%; Wayne, 7.9% 
/ Median Family income: $12,700 to $16,400 

(Kentucky Highlands Empowerment Zone February 1999 newsletter) 

COMMUNITY SUCCESS STORIES: 

• The empowerment zone received investment commitments of more than $115 million 
through 1998. This included $56 million in public and foundation funds and $60 million in 
private funds. 

• More than 2,800 jobs were added in the three counties of the zone since it was created. 
• Ofthe many companies in the zone, one that has succeeded is the Fantasy Custom Yacht 

company owned by John Sturgill. It has prospered with the help of the Kentucky Highlands 
Investment Corporation growing to over 75 employees. 

• We would potentially visit one or more business in the Kentucky Highlands EZ that have 
benefited from financing from KHIC such as Mid-South Electric, a small company which has 
grown to 800 employees and is now completing a $5 million expansion that will add 100-150 
additional employees. 

DELIVERABLES: 

Focus is CDFI announcements. We will be announcing and highlighting investments all over the 
country by corporations/organizations like BancOne, Chase Bank, Bank of America, Ms. 
Foundation. 



1^ U i i ! 

Unemployment Rates of the 
Appalachian Region, 1997 

Unemployment rate as a 
percent of the U.S. average 

> = 125% (224 Counues) 
2 101% - 124% (76 Counties) 
3 < = 100% (106 Counues) 

U.S. average = 4.9% 
Appalachian average = 5.5% 

The unemployment rate is the number of 
persons unemployed as a percent of the 
tolai civilian labor force. 

AllC 
January 1999 

Data Soum: U.S. Department of Labor. Bureau oT Labor Statistics, 1998 



The Mississippi Delta -- Clarksdale 
June 23,1999 

THE DELTA: 

Prior to the Civil War, the dangers of annual Hoods left the rich cotton-producing lands of the 
Mississippi Delta largely undeveloped. However, once its flooding was controlled with the 
creation ofthe Levee system, the Delta began to produce the richest plantations in the Cotton 
Belt. Thus, the region became the capital of the sharecropping system. The Delta's current 
economic woes can be attributed to its isolation, which was caused by a lack of accessibility, and 
to the mechanization of farming that eliminated thousands of jobs. 

GEOGRAPHY OF THE DELTA: 

The land that lies between the Mississippi and Yazoo Rivers is what constitutes the Delta, fhis 
region is comprised of parts of Arkansas, Tennessee, Mississippi, and Louisiana (although some 
do not consider it part ofthe Delta). 

The Mississippi Delta is approximately two hundred miles long and seventy miles across at its 
widest point. The area ofthe Delta is approximately 7,110 square miles. 

• 27.9% live below the poverty level vs. 13.1% nationally (1990, Enterprise Corp. of the Delta) 

• 44.3% of people age 25 and up had no high school degree vs. 24.8%o nationally (1990, 
Enterprise Corp. of the Delta) 

CLARKSDALE, MS: 

Clarksdale is in Coahoma County - close to the Arkansas border. The County's population is 
estimated to be 31,089 with no noticable change in the last 10 years. In 1990, 65.6 % ofthe 
population was minority. Key county statistics include: 

• The unemployment rate in 1998 was 10.4% down somewhat from 11.5%) in 1990. 

• The homeownership rate from the in 1990 was 56.7%, compared to 73 percent for all non-
metro-areas (HUD). 

• The poverty rate ofthe county was 37.4 % in 1990, with half of all children under 18 living 
in poverty. (HUD) 

• The median income in 1995 was $18,812, less than half of the national median for that year. 
(HUD) 

• Almost 20 percent ofthe housing did not have a public sewer in 1990 (SBA) 



Almost 15 percent ofthe housing did not have telephone in 1990 (SBA) 

Whereas overall, for rural counties in Arkansas, Louisiana, and Mississippi there is a 
supermarket every 153.5 miles, in the Delta there is only one supermarket every 190.5 
miles. (Rural Development Perspectives - 1990). 

COMMUNITY SUCCESS STORIES: 

There are economic success stories in Clarksdale, as a result of financing provided by the 
Enterprise Corporation of Delta (EDC), a CDFI headed by an African-American that we hope to 
highlight on our visit to the Delta as a successful example of New Markets economic activity. 
Information on businesses that wc might visit is contained in the attached appendix. Coahoma 
County is not located in the Mid-Delta Empowerment Zone. 

Computers, Inc. is a computer servicing and retail business that serves 15 counties ofthe Delta 
region. The company employs six people full time and has revenues of $1 million. They ar-e an 
authorized Apple Computer Dealer and also provide sales and services to a number of schools 
and academies in the area, which we might visit. The owners, Nita Brooks, is a graduate ofthe 
FastTrac entrepreneurial training course, sponsored by ECD and administered locally by Delta 
State University. 

Waterfreld, Inc. is a Tennessee corporation doing businesses in Clarksdale. The company 
produces cabinets and employs 200 full-time employees many of whom have moved from 
welfare to work. 

Delta Laundry is based in Clarksdale and provides commercial laundry and linen service to 
hospitals, restaurants, and casinos. The company employs 25 people, 15 of whom moved Irom 
welfare to work. 

DELIVERABLES: 

Focus is new investment in the local CDFI. Private investment in Enterprise Corporation ofthe 
Delta by local, regional, and large banks. Working with companies like Ford, Fedex, Chase 
Manhattan. 
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I he Enterpnse 
Corporation of the 
Delta works in the 58 
county Delta territory 
of Arkansas, 
Louisiana and 
Mississippi. 

The Delta is one of 
the most 
economically 
distressed regions in 
the United States. 
Arkansas, Louisiana 
and Mississippi 
consistently rank 
lowest among the 
states on most 
socioeconomic 
indicators, and the 
Delta generally ranks 
at the bottom of such 
indicators within 
each state. 

ECD Service Area 
Counties By Commuting Zone 

f ^ Not in Service Area 
I I Service Area 
^ 3 Commuting Zone 

Major CHIes 

Low education ® ^"'^ 
levels, out-migration, scarcity of resources and racial disparities are major barriers 
to business development in the Delta. Heavily influenced by the historical 
dominance of plantation agriculture, low wages, limited training opportunities 
and inequalities persist and limit the social and economic development ofthe 
Region and its approximately 1.6 million residents. 

The lack of key resources limits opportunities to alleviate this distress through the 
job creation and the asset development required to start, grow and manage viable 
companies. Empirical and anecdotal evidence underscores the need for increased 
access to capital and technical expertise in the Region. 
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East St. Louis 
June 24, 1999 

INNER CITIES: 

• One out of 6 inner cities (17 percent) had an unemployment rate 50 percent or more above 
the national rate in 1998 (4.5 percent). Some inner cities with high unemployment rates 
include: East St. Louis, IL-9.6%; North Chicago, IL - 10.3%; Flint,Ml - 9.8%; Atlantic 
City, NJ - 13.7%; Yuma, AZ - 18.8%; Brownsville, TX - 14.4%; Miami, FL - 9.6%. 

• One in 5 cities suffered a decline in population of 5 percent or more during 1980-96. (HUD-
Now is Ihe Time) 

• Nearly one-in-three inner cities, 170 cities total, had poverty rates of 20 percent or more in 
1995 - 50 percent higher than the national rates. {\-\\JD-Now is the Time). 

• A joint study with ICIC and the Boston Consulting Group found that inner cities possess 
more than $85 billion in annual retail spending power—that amounts to nearly 7% of total 
U.S. retail spending. 

• The same study estimates that approximately 25 % of inner city relail demand is unmet by 
retailers in the inner city and that closing the gap would represent over 250,000 jobs. 

EAST ST. LOUIS: 

East St. Louis is an extremely economically distressed community and part of an Urban EZ with 
unemployment rates in excess of 20%, a poverty rate of 42%, and a 98% African-American 
population. 49%) of the residents of the EZ lack a high school diploma. 

• The East St. Louis population has steadily declined by 45%) in the last 25 years, from 
69,947 in 1970 to 38,595 in 1996. This has happened while the populations of the 
surrounding suburbs have steadily increased 24%). In 1990, the population was 98.6%) 
minority. (HUD) 

• The city's unemployment rate for 1998 was 9.6 %, more than twice the national average, 
and the rate for the areas surrounding suburbs is less than half that rate at 3.5%o. (HUD) 

In 1995, the city's poverty rate was 44.3%, compared to 7.8% in the suburbs and 29.5% in 
neighboring St. Louis. (HUD) 

• Homeownership in the city in 1990 was 50.5 %>. The vacancy rate was 16.3 %, three times 
the rate in the city's suburbs (5.4%o). The total stock of housing units decreased 39% 
between 1970 and 1990, while the stock in the suburbs increased by 47%.(HUD) 

COMMUNITY SUCCESS STORIES: 

• Jackee Joyner Kersee Community Center ~ financed in part by the private sector ~ which is 
currently under construction in a neighborhood that was formerly an Enterprise Community 
and is now part of the EZ. A number of corporations have contributed to the center, including 



Enterprise Rent-A-Car, May Department stores, and NationsBank. Twenty jobs will be 
created. 

• Walgreens will locate an anchor store in the largest shopping center to be built in the area 
since 1950. The $3 million store is part of a planned $10 million shopping center to be 
located in a very poor community. 

DELIVERABLES: 

The focus will be on local investments in the city. Bank of America is also prepared to make a 
significant announcement in East St. Louis about a national program r-elated to your New 
Markets Initiative. This could be done al a local neighborhood branch. Also, potential 
announcement of the execution of new leases for State Farm and Hollywood Video al the site oi 
the planned shopping center. 



PINE RIDGE INDIAN RESERVATION 

June 23,1999 

NATIVE AMERICAN PROFILE IN THE UNITED STATES: 
Of the 1.43 million Indians living on or near reservations, nearly 500,000 (29 percent) 
are under ofthe age of 15. (Indian Health Service) 
Indian deaths under age 25 are 13 percent compared to 4 percent for all races in the 
U.S. (Indian Health Service) 
38 percenl of Indians aged 6 lo 11 live below the poverty level, more lhan twice the 
number for all races in the U.S. (18 percenl). (Indian Health Service) 
The alcoholism death rate for Indians 15 to 24 years of age is over 17 limes the 
comparable rale for all races in the U.S. (Indian Health Service) 
29 percent of Indians are homeless, and 59 percent are in substandard housing. 
(Indian Health Service) 
Less than two-thirds of Native Americans are high school graduates compared with 
75 percenl of the rest of the population. (Bureau of Indian Affairs) 

PINE RIDGE, SOUTH DAKOTA: 

THE OGLALA Sioux TRIBE EMPOWERMENT ZONE is located in the Pine Ridge Indian 
Reservation along the southwestern border of South Dakota. The reservation was 
established by an Act of Congress in 1889 and is the homeland of the Oglala Lakota 
Tribe, the largest of the seven bands that make up the Teton Lakota Nation. The zone 
includes the most densely populated areas of the Reservation, covering approximately 
1,000 of the Reservation's 7,000 square miles. 

Shannon County covers more than 2/3 of the reservation and is consistently ranked the 
poorest of the nations 3,143 counties. 

The county's population in 1998 was 12,183. 
In 1996, the median household income was $18,070 compared to $35,492 for all 
households (U.S. Census Bureau) 
With 46.7 % of the people of all ages in poverty compared to 13.7% for all people 
(U.S. Census Bureau) 
57.1 percent of the people under 18 are in poverty, compared to 20.5 percent for U.S. 
(U.S. Census Bureau) 
In 1998, the unemployment rate was 12.1 percent, but has improved from 15.3 
percent in 1996. 
90%) of Oglala Indians who attend college off the reservation drop out (HUD) 
The Ogala Lakota have the lowest life expectancy, 45 years, of any group in the U.S. 
(HUD) 



COMMUNITY SUCCESS STORIES: 

• INDIAN COUNTRY TODAY was founded by Lakota Time Giago in 1981 to provide 
news to the people of the Pine Ridge Reservation. ,By 1986, it was distributed to all 
the reservations in South Dakota, North Dakota, Nebraska and Montana. Today, 
many of the national media, including the Associated Pr'css and Knight Ridder, use 
the paper for topical news. The paper is distributed in all 50 states and in 17 foreign 
countries. 

• THE PORCUPINE CLINIC is the only independent Indian community-controlled health 
clinic in the US. It was built by a group of committed Lakota community leaders with 
grants from private foundations. Since its opening in 1992, it has had more than 
12,500 visits from 3,200 patients and has provided over $400,000 in free health care 
to people who would not otherwise have had treatment. 

• GoNZAGA COLLEGE'S M I K E KELLEHER made it his personal mission to have the 
Red Cloud Indian School participate in the Gonzaga DC Classic basketball 
tournament after he visited the Pine Ridge Reservation. Under his initiative, students 
from Red Cloud Indian School on the reservation paid an unprecedented visit to the 
Capital, the White House and various national monuments. They were greeted by the 
National Indian Business Association as an example of what they were capable of 
achieving. 

• A HABITAT FOR HUMANITY BRANCH was created in Pine Ridge to provide housing 
to families like that of Helena White Eyes who could not afford traditional 
commercial financing. 

• NET DAY SCHOOLS picked four schools on the Pine Ridge reservation to participate 
in a project aimed to increase the technological awareness of Lakota students. The 
project developed a plan for the integration of the new technology and the Internet 
into their curriculum. 

• K I L I (KEE-LEE) RADIO is the largest Indian-owned and operated public radio station 
in America. It broadcasts in English and in Lakota 22 hours per day to homes on the 
three reservations in the Black Hills. The station is in many ways a lifeline to the 
reservations: It covers every tribal, state and federal election with live debates and in-
depth reviews. In the past, decisions were made in Washington DC and delivered to 
the reservation by an "Indian Agent," with little or no participation from the people 
on the reservation itself 

DELIVERABLES: 
Most of the possible deliverables are related to housing. Working w/Companies like 
Fannie Mae, Norwest mortgage, Bank of America. In addition, possibly some 
deliverables related to e-commerce and telecom infrastructure. 



PHOENIX - ENTERPRISE COMMUNITY 
June 24, 1999 

INNER CITIES: 

• One out of 6 inner cities (17 percent) had an unemployment rale 50 percent or more above the 
national rate in 1998 (4.5 percent). Some inner cities with high unemployment rates include: East St. 
Louis, 11 -9.6%; North Chicago, IL - 10.3%; Flint,Ml - 9.8%; Atlantic City, NJ - 13.7%; Yuma, AZ 
- 1 8.8%; Brownsville, TX - 14.4%; Miami, FL - 9.6%. 

• One in 5 cities suffered a decline in population ofS percent or more during 1980-96. (I lUD-yVoii' /,v 
the Time) 

• Nearly one-in-tlirce inner cities, 170 cities total, had poverty rales of 20 percent or more in 1995 - 50 
percent higher than the national rates. {VWAD-Now is the Time). 

• A joint study with ICIC and the Boston Consulting Group found lhat inner cities possess more than 
$85 billion in annual retail spending power—that amounts to nearly T/a of total U.S. retail spending. 

• The same study estimates that approximately 25 % of inner city retail demand is unmet by retailers in 
the inner city and that closing the gap would represent over 250,000 jobs. 

PHOENIX: 

Phoenix views itself as a national model for successful urban revitalization. It's not a city burdened by a 
legacy of past failures, aging infrastructure, erosion ofthe tax base, or out-migration. No city in 
American history has experienced greater sustained growth than the city of Phoenix during the twentieth 
century. In 1950, there were 107,000. Nearly 50 years later, the population ofthe city was 
approximately 1.06 million of the Greater Phoenix Metropolitan area is approximately 2.5 million. 
Despite the prosperous image of the city, in some areas, crime, unemployment and poverty are pervasive. 

By the 1980s, Phoenix was suffering from urban problems such as: the transportation system was 
straining to accommodate the population, much of the growth was occurring at the periphery while the 
downtown area was becoming an abandoned shell; and many older and historic neighborhoods were 
spiraling downward. Phoenix has also failed to develop major art, music, theater, and other cultural 
amenities. (Phoenix Enterprise Community Strategic Plan Summary) 

STATISTICS: PHOENIX AS A WHOLE 

• In 1995, the population was 1,061,660. (Phoenix Enterprise Zone Consolidated Plan) 
• It is the largest city in Arizona and the ninth largest in the United States. 

(http://www.historychannel.com/perl/print_book.pl7l D=25505) 
• Approximately 66,901 of the 85,858 low-income houses in Phoenix have one or more housing 

problems (defined as having a physical defect, overcrowding, and/or cost burden). (Phoenix 
Enterprise Community Performance Report 1995-1996) 

• Of those in the 0-30%) income group, 79.3 percent live in overcrowded conditions. (Phoenix 
Enterprise Community Performance Report 1995-1996) 

• According to a Phoenix Police Count, there are approximately 300 homeless people on the street 
every night. (Phoenix Enterprise Community Performance Report 1995-1996) 



THE SOUTH PHOENIX EMPOWERMENT ZONE: 

• fhe Enterprise Community is a 20-squarc mile area that encompasses part ofthe area known as 
South Phoenix and part of downtown. (Phoenix Enterprise Community Strategic Plan Summary) 

• The 1990 population was 70,465 (approximately 10 percent of Phoenix's entire population). The 
1980 population was 75,192, demonstrating a 10-ycar decline of 4,727 residents or 
approximately 6 percent. 

• The unemployment rate was 14.8 percent (in 1990). In 1980, the area had an unemployment rate 
of 12.2 percent. 

• The area had a net loss of 2,1888 jobs between 1980 (24,736) and 1990 (22,548). 
• fhe median average household income is approximately $12,600 compared to a citywide median 

income of $34,200. 
• Approximately 60 percent of the adult population have no high school diploma. . 
• Approximately 48 percent ofthe population are below the poverty level. 
• Approximately 17 percent ofall households are on public assistance. 
• Approximately 17 percent of all households are headed by a single female. 
• Approximately 60 percent ofthe single-family dwelling units are renter occupied. 
• Average home value of $40,1000 compared with citywide average of $83,000. 
• 67 percent of the population in the EC is Hispanic, 13 percent African American, 17 percent 

White, 2 percent Native American, and less than 1 percent is Asian American. (Information 
provided by the City of Phoenix) 

ENTERPRISE COMMUNITY SUCCESS STORIES: 

• It has significant arts presence, including the Phoenix History Museum, the Mueso Chicano, and 
the Arizona Museum of Science and Technology. (These are in the downtown part ofthe EC). 
(Phoenix Enterprise Community Strategic Plan Summary) 

• The EC also includes the Phoenix Civic Plaza and Symphony Hall, the Herberger Theater Center, 
the Orpheum Theater, and the American West Arena. (Phoenix Enterprise Community Strategic 
Plan Summary) 

• Also, within the EC are the industrial park adjacent to Phoenix Sky Harbor International Airport, 
historic neighborhoods. Weed & Seed target areas, and Rio Salado habitat restoration. 
(Information provided by the City of Phoenix) 

• Project America: 
• Brighton Place is a crumbling, trash-strewn, low-income apartment complex with a history of 

violence in South Phoenix. Many point to it as a failure of a government program designed 
to build affordable housing.Former state legislator Armando Ruiz, his brother Fernando, and 
the neighbors had been complaining about the property for six years. Now the Ruiz brothers 
and their neighbors formed a non-profit company called Project America. They are 
negotiating with the owners of Brighton Place to buy the property with the help of Bank One, 
the state department of Commerce and LISC, a non-profit organization that helps find 
funding for affordable housing projects. Project America plans lo fix up the complex and 
provide safe, clean, affordable housing. Brighton Place is located at 222 E. Cody Drive. 
(Arizona Republic, May 3, 1999, Page B3) 

DELIVERABLES: 

The focus is innovative programs that help attract human capital or equity capital to distressed Hispanic 
communities. In addition, wc may highlight the Arizona Multibank which will likely be the first LMI 
SBIC in the country. 



Los Angclcs/Anaheim 

June 24,1999 

INNER CITIES: 

• One out of 6 inner cities (17 percent) had an unemployment rate 50 percent or moi-e 
above the national rate in 1998 (4.5 percent). Some inner cities with high 
unemployment rates include: East St. Louis, IL - 9.6%; North Chicago, IL - 10.3%; 
Flint, Ml - 9.8%; Atlantic City, NJ - 1 3.7%; Yuma, AZ - 18.8%; Brownsville, TX -
14.4%; Miami, FL - 9.6%. 

• One in 5 cities suffered a decline in population of 5 peicent or more during 1980-96. 
(HUD-A^OM' is the Time) 

• Nearly one-in-three inner cities, 170 cities total, had poverty rates of 20 percent or 
more in 1995 - 50 percent higher than the national rates. {H\JD-Now is the Time). 

• A joint study with ICIC and the Boston Consulting Group found that inner cities 
possess more than $85 billion in annual retail spending power—that amounts to 
nearly 7% of total U.S. retail spending. 

• The same study estimates that approximately 25 % of inner city retail demand is 
unmet by retailers in the inner city and that closing the gap would represent over 
250,000 jobs. 

LOS ANGELES: 

Within hours after civil unrest began in Los Angeles in 1992, a series of less publicized 
events took place. Groups of organizations throughout the area came together to plan and 
organize relief efforts. Since that time, hundreds of community-based organizalions, 
residents and business owners have come together lo develop neighborhood visions and 
formulate action plans. 

Key Statistics: 

• The unemployment rate in LA Couniy dropped lo 6.5 % in 1998 from 9.8 % in 1993. 
• The poverly rale in LA Couniy was 22.7 % in 1995, compared to 16.7 % for 

California and 13.8 %> for the nation. (Census) 
• For those under age 18 in LA County, the poverty rate was 33.7 percent (Census) 

compared to 20.8% for the nation. 

WATTS, LOS ANGELES, CA: 

Rich in history and a bustling, thriving communily throughout the early to mid-1900s, 
Watts suffered significant decline with the departure of several major corporalions. 

• The unemploymenl rate in 1990 was 24 percent. (HUD) 
• According lo the 1990 Census, the poverty rate in 1990 was 33 percent. 



According to the 1990 Census, welfare recipienls comprised 28% ofthe area's 
population. According lo the 1990 Census, over 50 percenl ofthe population of South 
Central did nol have a high school diploma. (Census) 
Contains 28% ofthe L.A.'s large public housing projects 

DELIVERABLES: 

The focus is on youth opportunities: 
• Several corporate CEOs, including Shell Oil, Northrup Grumman, and McDonnell 

Douglass; a number of celebrities such as Denzel Washington, Shaquille O'Neal, 
Lauryn l l i l l , and Sidney Poilier; and the LA Chamber of Commer ce will join together 
to announce programs hiring inner cily youth. One site is a center where former gang 
members, single parents and olher oul-of-school youth are learning basic computing 
skills. 

• Sandy Weill, Chairman and CEO of Citigroup, will be meeting in Anaheim with over 
200 business leaders and others lo highlight the efforts ofthe National Academy 
Foundation (NAF), a non-profit organization supporting intern sponsorships lhat help 
to prepare high school students for work. NAF and Weill have announced Ibrmal 
pannerships with the Departments of Treasury and Commerce. 



President Clinton's Challenge To 
Invest In America's New Markets 

***Amcrica is enjoying a time of remarkable economic expansion. Because this expansion 
has been so strong and so sustained, the benefits ofeconqmic growth have flowed to millions 
of people once cut off f rom the economic mainslream. Wages are rising and welfare r-olls arc 
shrinking. 

***Too many communities in America where unemployment is far too high and 
opportunity is far too scarce. In our inner cities, small- and medium-sized towns, r'ural areas, 
and Indian reservations, there is a consumer market that is grossly underdeveloped. There 
will never be a better time for America to develop this market. 

***Attracting New Investments: Later this month, the Pr-esident will announce legislation 
that - through new tax incentives and investment tools - will make it more attractive for 
corporate America to search for opportunities in places where they have rarely, if ever, looked 
before. These underserved areas or New Markets include economically devastated 
communities throughout the country. 

Shining a Spotlight: Beginning July 5"', the Presidenl will lead a bipartisan delegation of 
corporate CEOs, Members of Congi-ess and Cabinet Secretaries on a tour of communities in 
great need of outside capital and support. This four-day tour through America will shine a 
spotlight on the great potential of these untapped markets. 

The President will be traveling to the following communities across the nation: 

Kentucky Highlands 
Clarksdale, Mississippi 
East St. Louis 
Pine Ridge Indian Reservation, S. Dakota 
Phopnix, AZ 
Los Angeles, CA/Anaheim, CA 

During his four-day tour, the President will: 

• Join corporate CEOs in announcements about new private-sector investments in our 
untapped domestic markets. 

• Highlight for the nation that these investmenls repr-esent wise business decisions -
especially at this time of rapid economic growth, when firms are eagerly searching for new 
workers and new markets. 

• Bring attention to economic success stories in New Markets. 

***The President's New Markets tour will help focus attention on investment into some of 
the most stubborn pockets of poverty in our nation. The Presidenl will expand on the 
innovative approach to community empowerment he and the Vice Presidenl have pioneered for 
nearly seven years. 



The President's Trip to America's New Markets 

Below is a short profde on each ofthe communities the President will visit. These 
conmiunities represent a broad ran};e of coniniunitics that rellect the cultural and 
geographic diversity ofthe country. Each coniniuniiy allows the President to call attention 
to the need for access to capital in economically distressed areas, as well as identify the 
economic potential for investment in (hese under-sei-\ ed markets. 

Kentucky Highlands: The Presidenl is traveling to the Kentucky Highlands to call attention to 
(he lack of investment in Appalachia and new mai kcl opportunities in these rural areas. 

Clarksdale, Mississippi: The President is traveling to Clarksdale - a rural community in the 

Mississippi Delta - to focus on investment in rural new markets. 

East St. Louis: East St. Louis is an empowerment zone community, fhe President is traveling 
lo Chicago/East St. Louis lo call attention to the economic problems in former industrial centers 
and new markei opportunities in urban enter-prfse zone communities. 

Pine Ridge Indian Reservation, South Dakota: According to HUD, no silting President since 
Tafi has visited a reservation. President Clinton will travel to Pine Ridge to call attention lo the 
lack of private sector investment in Native American communities. Pine Ridge is the first 
Enterprise Zone on a reservation. 

South Phoenix, AZ: . South Phoenix is historically one ofthe poorest neighborhoods in the 
city. The President is traveling lo South Phoenix - an Enterprise Community with a large 
Hispanic population - lo call attention to the need for access lo capital in Hispanic communities. 

Los Angeles (Watts)/Anaheim, CA: The Presidenl is traveling to Walts to call attention to the 
need to provide job training to disadvantaged youth, and the new market potential in lapping a 
neiw, productive workforce. The President will travel to Anaheim to encourage private sector 
workforce investmenls in disadvantaged youth. 



BACKGROUND ON THE CLINTON-GORE ADMINISTRATION'S 
NEW MARKETS INITIATIVE 

BUILDING ON SIX YI:AK.S OI' WORK IO E.XPAND ECONOMIC DLVELOI'MKN I . 'Fhe Clinton-Gore 
Administration has made community development a priority since taking office. 1 he recently-announced 
efforts build upon a number of critical economic development initiatives to help communities that need it 
most. These initiatives include the Community Reinvestment Act, Community Develoiiment Financial 
Institutions, Micro-Enterprise Programs, the Economic Development Initiative and Section 108 Loan 
Guarantee Program, Empowerment Zones and Enlcqirise Communities, and the Brownfields Tax Incentive. 

PROPOSING NI:\V INIHATIVES TO ENCODRAGI: PRIVA I E SECTOR INVESTMEN I : President Clinton's New 
Markets Initiative will build upon these existing initiatives and help create conditions for economically 
successful investment in underserved inner cily and rural areas. The New Markets Initiative is designed to 
prompt approximately $15 billion in new investment. Elements ofthe plan that require new legislation 
include: 

• The New Markets Tax Credit. President Clinton and Vice President Gore have proposed a tax 
credit worth 25 percent for investments in a wide range of vehicles lo help spur $6 billion in equity 
capital for investmeni in America's new markets. Eligible investment companies include communily 
dcvelopmenl financial institutions, communily development venture capital funds, and new types of 
investment companies created by this initiative. 

• America's Private Investment Companies (APICs). This new program will provide equity capital 
for large-scale businesses in inner cities and rural areas. Just as America's supporl for the Overseas 
Private Investmeni Corporation helps promote growth in emerging markets abroad, APIC will 
encourage private investment in this country's untapped markets. APICs will be eligible for up to 
$200 million in govemment guaranteed debt for every $100 million in private equity invested. 

• New Markets Venture Capital (NMVC) Firms. SBA will select ten lo twenty NMVC firms 
whose management has successful records in community-based venture capital investmeni. The 
equity funds of private investors will be matched with govemment debt guarantees. Each firm will 
also be required to match technical assistance grants from SBA with private funds. 

In addition lo these new programs, the New Markets Inifiative includes the expansion of several existing 
programs: 
• S B I C S Targeted to New Markets. For over 40 years, SBA's Small Business Investment Company 

(SBIC) program has provided roughly $20 billion in equity and debt financing, helping companies 
them grow from small businesses lo household names, like AOL and Staples. SBA will now offer 
more fiexibility and new financing terms for SBICs lhal invest in underserved areas. 

• New Markets Lending Companies (NMLC). SBA will approve approximately 10 new non-bank 
lenders — firms authorized lo originate loans under SBA's largest loan program - the 7(a) General 
Business Loan Guaranty program. Firms must have a strategy to target lending in underserved areas. 

• Community Development Financial Institutions (CDFI) Fund. The Presidents FY 2000 budget 
proposes a $30 million increase in funding for the CDFI Fund lo $125 million. This Fund increases 
the availability of credit, investmeni capital, and financial services, in distressed communities. 

• BusinessLlNC. The President's FY 2000 budget includes seed money to expand BusinessLFNC ~ 
an innovative public-private partnership launched by Vice Presidenl Gore - for new markets in 
economically distressed communilies. BusinessLlNC (Leaming, Inforniation, Networking and 
Collaboration) is designed lo encourage large businesses to mentor and work collaboratively with 
small business owners and entrepreneurs. 



PRESIDENT CLINTON'S CHALLENGE TO INVEST 
IN AMERICA'S NEW MARKETS 

May 11, 1999 

"We must do more lo bring the spark of private enterprise lo every corner of America -- to build a bridge from 
W(dl SI reel lo App<dacliia to the Mississippi Delia, lo our Nalive American communilies.. .Our greatesi 
untapped markets are nol overseas -- ihey are rii^hl here al lupine. " 

-- President Clinton, Slate oi the Union Address, 1999 

JOINING WITH CORPORATE AMERICA TO MOBILIZE INVESTMENT IN UNTAPPED MARKETS. Today, 
President Clinton and Vice President Gore held a roundtable with 17 Chief Executive Of'ficcis from major 
American corporations and inveslmenl llrms lo discuss ways lo bcsl mobili/c new private investment in 
America's mosl cci)noniically undcrsci vcd coniniunilies -~- Ameiica's new markets. 

ANNOUNCING A PRESIDENHAL Tiuv THE WEEK OE.JULV 5 ro UNDERSERVED URBAN ABD RURAL AREAS 

ACROSS THE COUNTRY. President Clinton announced today that in July he will take a bipartisan delegation of 
CEOs and Members of Congress to untapped markets throughout Amer ica, touring economically distressed 
communities and highlighting new opportunities being created in these communities across the nation. 

• The trip will be modeled afier the type of trade missions lhat Cabinet Secretaries and CEOs often lake 
ovci seas to identify markets, which - through trade and commercial agreements - can help to create jobs 
and expand economic development. 

• As part of the trip. President Clinton will announce new commitments and innovative programs 
developed by companies, community leaders, non-profit organizations and investment firms around the 
country. 

PROMOTING EFFORTS TO ATTRACT CAPITAL TO UNDERSERVED AREAS, As part of a bipartisan focus on 
underserved urban and mral areas, President Clinton is seeking ways lo expand current efforts. Presidenl 
Clinton's New Markets Initialive will build upon these exisfing programs and help create the condifions for 
economically successful investmeni in underserved inner cily and mral areas. Included among the elements of 
the plan are: 

• The New Markets Tax Credit. To help spur $6 billion in equity capital for investment in America's 
new markets, President Clinton and Vice President Gore have proposed a tax credit worth 25 percent for 
inyestments in a wide range of vehicles. Eligible investment companies include community 
development banks, venture funds and corporations, and the new investment company programs created 
by this initiative. 

• America's Private Investment Companies (APICs). Just as America's support for the Overseas 
Private Investment Corporation helps promote growth in emerging markets abroad, APIC will 
encourage private investment in this country's untapped markets. HUD and SBA will guarantee loans 
up to $200 million, creating investment funds as large as $300 million to invest in new development 
projects and larger businesses that are expanding or relocating in inner city and mral areas. Under the 
financing stmcture, the private investors' funds are al risk ahead of the govemment 

• New Markets Venture Capital (NMVC) Firms. NMVC firms will make both capital and expert 
guidance available to small business entrepreneurs in inner-city and mral areas. Ten to twenty NMVC 
firms are planned. SBA will match the equity and technical assistance of private investors. 

BUILDING ON SIX YEARS OF WORK TO EXPAND ECONOMIC DEVELOPMENT. The Clinton-Gore 
Administration has made community development a priority since taking office. The efforts announced today 
build on a number of crifical initiafives that have helped to expand economic development to communifies 
across the country that need it mosl. These efforts include the Community Reinvestment Act, Community 
Development Financial Institutions, Micro-Enterprise Programs, the Economic Development IniUafive and 
Section 108 Loan Guarantee Program, the Empowerment Zones and Enterprise Communifies, and the 
Brownfields Tax Incentive. 



BACKGROUND ON THE CLINTON-GORE ADMINISTRATION'S 
COMMUNITY DEVELOPMENT AGENDA 

May 11, 1999 

rODAY'S ANNOUNCEMEN I BUILDS ON PRESIDEN 1 CLIN I ON'S ANI) VICE PRESIDENT 
GORE'S SIX-YEAR RECORD OE PROMO I ING GROW I U ANI) OPPOK l UNI fY IN 
AMERICA'S COMMUNITIES 

Since 1993, President Clinton and Vice President Gore have been comnnllcd to lapping ihc polcnlial of 
America's urban and mral communities. They have a demonstrated record of creating new initiatives and 
expanding existing initiatives to promote communily and economic development. The Clmlon-Gorc 
Administration has worked with the private sector, stales, anti localities to help revitalize America's 
communities by bringing capital, jobs, and opporlunily lo dislicsscd areas and cleaning up the urban 
environment. President Clinton and Vice President Gore have created or expanded ,thc following initiatives 
over the last six years: 

Hclpin? to Brin^ Private Enterprise and Capital to Disfressed Areas. The Clinton-Gore 
Administration has renewed the commitment ofthe Federal govcrTimcnl lo help bring private 
enterprise into underserved communities and improve access to capital for low-income households, 
minorities, and traditionally underserved borrowers. 

• 125 Empowerment Zones and Enterprise Communilies. The Clinton Administr ation has 
announced 105 EZs and ECs across the country. This effort was proposed by President Clinton 
and passed by Congress in 1993. The EZ/EC effort has generated more than $2 billion of new 
private sector investment in community development activities. The Presidenl has also signed into 
law a second round of EZs - 15 new urban and 5 new rural zones - which will include tax 
incentives, small business expensing, and private acfivily bonds. In FY 1999, President Clinton and 
Congress provided first-year funding of $55 million for the new EZs, and $5 million in first-year 
funding for 20 new mral Enterprise Communilies announced in January. 

• Strengthened and Simnlined the Community Reinvestment Act (CRA). In April 1995, the Clinton 
Administration reformed the CRA regulations to emphasize performance. According to the National 

--Community Reinvestment Coalifion (NCRC), the private sector has pledged more than $1 trillion 
going forward in loans to distressed communities - and more than 95 percent of these financial 
commitments have been made since 1992. Banks made $18.6 billion in community development 
loans in 1997 alone. Lending to minority and low-income borrowers is also on the rise. 

• Created the Communitv Development Financial Institutions Fund (CDFI). Proposed and signed into 
law by the President in 1994, the CDFI Fund, through grants, loans, and equity investments, is 
helping to create a network of communily development financial institufions in distressed areas 
across the United States. The CDFI fund was established in 1994. In FY99, funding was increased 
19 percent to $95 million from $80 million. 

• The Economic Development Initiative and Section 108 Loan Guarantee. EDI grants are used to infuse 
capital into community development projects, enhancing the debt financing provided by the Section 
108 loan guarantee program. Together, the programs support crifical economic development in 
distressed communities. Estimated jobs supported by EDI and the Section 108 loan guarantee have 
grown by 300,000 from 1994 to 1998. During this fime period EDI and the Section 108 loan 
guarantee program have funded $3.5 billion for more than 650 separate project commitments. 



IlelninP to Bring lobs and Opportunity to Distressed Areas. A cornerstone of the Administration's 
community empower ment agenda is helping to bring jobs and opportuniiy back to distressed areas: 

• $3 Billion Welfare-to-Work Jobs Initiative. The Clinton Adrninistrafion fought for a $3 billion 
wclfarc-to-work jobs initiative, as part ofthe Balanced Budget Agreement. The Administratron is 
implcmcniing these welfarc-lo-work grants directly to both cities and stales for allocating 
additional resources to help long-term, hard-to-servc welfare recipients find and keep jobs. 

• Wellare-lo-Work I'a.x Credit and Work Opporlunily fax Credit. The Wcllare-to-Work Tax Credit, 
enacted in Ihc 1997 Balanced Budget Agreement, provides a credit equal to 35 percent ofthe first 
$10,000 in wages in the first year of employment, and 50 percent ofthe first $10,000 in wages in 
the second year, lo encourage the hiring and retention of long-term welfare recipients. This credit 
complements the Work Opportuniiy Ta,\ Credit (WOTC), which expands eligible businesses to 
include those who hire young adults living in Em|iowcimcnt Zones and Entcqirisc Communities. 
In FY 1999, the President rcqucsled and Congress accepted extending the credit through June 30, 
1999. 

• Communilv Developmenl Block Granl {CDBG} Expansion. President Clinton's FY 2000 budget 
included an expansion of CDBG. The final budget increases funding for CDBG from $4,750 
billion in FY 1999 to $4,775 billion in FY 2000, a $25 million expansion this year. 

Cleaning U P the llrban Environment. The Clinton Administration has launched a landmark effort, 
including the Brownfields Tax Incentive, to clean up and redevelop Brownfields siles. In total, the 
Brownfields action agenda has marshaled funds to clean up and redevelop up lo 5,000 properties, 
leveraging between $5 billion and $28 billion in private inveslmenl and creating and supporting 
196,000 jobs. 

PRESIDENT CLINTON AND V I C E PRESIDENT G O R E A R E BUILDING ON THEIR PAST 
A C H E I V E M E N T S THROUGH A NUMBER OF NEW INITIATIVES THIS YEAR. 
While Americans are enjoying the fmils of our strong economy, we sfill need to do more to improve 
conditions in underserved urban and mral communities. To address this need, President Clinton and 
Vice President Gore are working on several fronts: 

The New Markets Initiative. Presidenl Clinton's FY 2000 balanced budget provides a new inifiafive 
..designed to create the condifions for economic success by prompting approximately $15 billion in new 
investment in urban and mral areas through: 

• The New Markets Tax Credit. To help spur $6 billion in new equity capital, this tax credit is worth 
up to 25 percent for investmenls in a wide range of vehicles serving these communifies, includmg 
community development banks, venture funds, and the new investmeni company programs created 
by this initiative (see below). A wide-range of businesses could be financed by these investment 
funds, including small technology firms, inner-city shopping centers, manufacturers with hundreds 
of employees, and retail stores. 

• America's Private InvestmetU Companies (APICs). Just as America's support for the Overseas 
Private Investment Corporation helps promote growth in emerging markets abroad, APICs will 
encourage private investment in this country's untapped markets, by leveraging up to $1.5 bilion in 
investment in new developmenl projects and larger businesses that are expanding or relocafing in 
inner city and mral areas. 



SBICs Targeted to New Markets. For over 40 years, SBA's Small Business Investment Company 
(SBIC) program has provided roughly $20 billion in equity and debt financing to more than 85,000 
different companies, helping them to grow from small businesses to household names, like AOL 
and Staples. However, too little of the capital invested has benefited our cities and mral distressed 
communities. SBA now will be offering nioie Hcxibilily and new financing lenns for Small 
Business Inveslmenl Companies (SBICs) that invest in underserved areas. 

New Markets Venture Capital (NMVC) I-'irms. NMVC firms will make bolli capital and expert 
guidance available to small business entrepreneurs in inncr-city and rural areas. Ten to twenty 
NMVC firms arc planned. SBA will match the equity and technical assistance of private investors. 

New Markets Lcndinu Ccmipanies (NMLC). For the first time in many years, SBA will approve 
approximately 10 new non-bank lenders - - firms authorized lo originate loans under SBA's largest 
loan program - the 7(a) General Business Loan Giiaranly program. Under the 7(a) program, SBA 
guarantees u]! to 80% of a loan made by a lender lo a creditworthy small businesses lhal cannot 
other wise secure financing on reasonable terms. Firms must have a slralcgy lo target lending to 
underser ved areas. 

Microenterprise Lending and Technical Assisiance. Microenterpr-isc initiatives in the FY 2000 
budget include the proposed PRIME Acl, under which the CDFI Fund will provide microenterprise 
technical assistance through competitive grants to microenterprise development organizalions that 
focus on low-income entrepreneurs. President Clinton's and Vice President Gore's proposal also 
includes a doubling of support for technical assistance in SBA's Microloan Program and a 
doubling of support for SBA lending lo leverage over $75 million in new microlending. The 
microenterprise strategy will also involve new funding for Individual Development Accounts 
(LDAs) and for SBA's One-Stop Capital Shops. 

Regional Connections. Regional Connections will provide competitive funding lo Slates and 
partnerships of local govemments to develop and implement new, locally driven "smarter growth" 
strategies that create more livable communities by addressing economic and community 
development needs across jurisdictional lines. Regional Connections, as part ofthe 
Administrafions' Livability Agenda, will complement existing federal programs that respond to 
growth and investment patterns. The budget proposes funding al $50 million in FY 2000. 

'The Economic Development Initiative and Section 108 Loan Guarantee Prosram. This program 
supports crifical economic development in distressed communities in conjuncfion with the Secfion 
108 loan guarantee program to help bring economic development to residents. In FY 2000 many 
projects will be eligible to participate in the Community Empowerment Fund Tmst, a pilot 
program, which will enable the pooling of loans and the creation of a private sector secondary 
market for economic development loans. The CEF specifically targets Welfare-to-Work and City-
Suburb Business Connecfions, building upon the success of FIUD's EDI and Section 108 loan 
guarantee program. 

Empowennent Zones and Enterpri.se Communities. The 2000 Budget proposes mandatory funding 
for ten years: $150 million a year for urban EZs and Strategic Planning Communilies; $10 million 
a year for mral EZs; and $5 million a year for mral ECs. 

Communitv Development Financial Institutions (CDFI) Fund. The budget proposes to expand 
funding for the CDFI Fund to $125 million-a $30 million increase from 1999. The Fund increases 
the availability of credit, investment capital, financial services, and other development services in 
distressed communifies. 



BusinessLlNC. The President's FY 2000 budget includes seed money to expand Business LINC — 
an innovative public-private partnership launched by Vice Presidenl Gore — for new markets in 
economically distressed communities. BusinessLlNC (Leaming, Infonnalion, Networking and 
Collaboralion) is designed to encourage large businesses to work with small business owners and 
entrepreneurs. 

l.nw-hu:omr llousmv Tax Credit. Since Us creation in,l,986, the U)w-lncomc Housing fax Crcdil 
(LlflTC) has given stales lax credits of $1.25 |ici capita to allocate to devcloijcrs of affordable 
housing. While building costs have increa.sed 40 percent in the last decade, the amount of the 
crcdil has nol been adjusted lor infiation. 'fhcrelore. President Clinton and Vice President Gore 
propose to mcrca.sc the cap on the LIHTC from $1.25 per capita to $1.75 per capita - restonng the 
value ofthe credit to its 1986 level and helping lo an creale additional 150,000-180,000 new low-
incomc rcnlal housing units over the next five years. 

Plav-hv-lhc-Rules. 'lh\s program will allow renters with solid payment track records to own a 
home. The 2(){)() Budget propo.scs a second round of $15 million for this initiative. 

Helping America's Communities Redevelop Abandoned Buildings. Redevelopment of Abandoned 
Buildings, as part ofthe Administrations' "Livability Agenda," would attack one ofthe pnmary 
causes of blight in urban neighborhoods: abandoned apartment buildings, single-family homes, 
warehouses, ofilce buildings, and commercial centers. Under the proposal, HUD will provide $50 
million in competitive grant funds in FY2000 to local govemments to support the demolition or 
dcconstmction of blighted, abandoned buildings. 



JOINING W I I H CORPORATE AMERICA AND COMMUNITY LEADERS I O MOBILIZE INVESTMENT IN 

UN TAPPED MARKE TS. This May, President Clinton announced thai he will take a bipartisan delegation of 
CBOs, Members of Congress , Cabinet Secretaries and Community Leaders to untapped markets throughout 
America during the week of July 5, touring economically distressed communities and highlighting new 
opportunities that arc being created in Ihcsc comnninities. 

• A Trade Mission lo America's New Markets the Week of July 5. The trip will be modeled after the 
trade missions that Cabinet Secretaries and CEOs ofien take overseas lo idcnlify markets, which -
through trade and commercial agreements - help lo create jobs and expand economic development. 

• Announcing New Private Sector Commitments. As part ofthe 3-4 day trip, Presidenl Clinton will 
announce new commitments and innovative initiatives developed by companies, community leaders, 
non-profit organizations and inveslmenl finns in some ofthe most economically distressed areas of this 
country — America's new mar kets. 

ENCOURAGING PRIVATE SECTOR EFFORTS TO ATTRACT CAPTI AL TO UNDERSERVED AREAS. President 
Clinton and Vice President Gore have already met with Chief Executive Officers from a number of major 
American corporalions and investment finns lo discuss ways to mobilize new private investmeni in 
America's underserved communilies. On the July trip, the President hopes lo focus on new and expanded 
efforls lhal companies are undertaking in these undeserved areas. 

The types of efforts that the President will highlight include: 

• New inveslmenl efforts in underserved areas or in disadvantaged businesses 
• Locafion or relocation of plants and business offices operated by large companies in low- and moderate-

income communities 
• Technical assistance provided by large businesses to new, small companies 
• New investment commitments in Empowerment Zones, Communily Developmenl Financial Institutions, 

and Small Business Investmeni Companies (SBICs) targeted lo low- and moderale-income communifies 
• New Communily Reinvestment Acl commitments that banks may be making 
• New workforce, mentoring and training programs focused on economic development 

RESPONDING TO THE CHALLENGE. Many non-profit organizations are working with companies that are 
creating or expanding efforts in these areas. If you have olher ideas or are working in olher ways to expand 
economic developmenl in our nafion's underserved urban and mral areas, p/eâ e let us know - we would be 
very interested in making you a part of our announcements. Already several companies and non-profit 
organizations have expressed interest in participating in the President's July trip. Bul we need more of your 
ideas and assistance to make this trip a success. 

Please feel free lo contact Jay Dunn, Special Assistant to the President for Business Liaison, al 456-2682 or 
Lisa Green, Senior Advisor to the National Economic Council, at 456-2803. 



President Clinton's Challenge To 
Invest In America's New Markets 

***America is enjoying a time of remarkable economic expansion. Because this expansion 
has been so strong and so sustained, the benefits of economic growth have flowed to millions 
of people once cut off from the economic mainslream. Wages ar-e rising and welfar-e rolls are 
shrinking. 

***Too many communities in America where unemployment is far too high and 
opportunity is far too scarce. In our inner cities, small- and medium-sized towns, rural areas, 
and Indian reservations, there is an $85 million consumer market that is grossly 
underdeveloped. There will never be a betler time for America lo develop this market 

***Attracting New Investments: Later this month, the President will announce legislation 
that - through new tax incentives and investment tools - will make il more attractive for 
corporate America to search for oppor-tunilies in places where they have rarely, if ever, looked 
befoi'e. These underserved areas or New Mar̂ kets include economically devastated 
communities throughout the country. 

Shining a Spotlight: Beginning July 5"', the Pi-esident will lead a bipartisan delegation of 
corporate CEOs, Members of Congress and Cabinet Secretaries on a tour of communities in 
gr-eat need of outside capital and support. This four-day tour thr-ough America will shine a 
spotlight on the gi'eat potential of these untapped markets. 

The President will be traveling to the following communities across the nation: 

Kentucky Highlands 
Clarksdale, Mississippi 
East St. Louis 
Pine Ridge Indian Reservation, S. Dakota 
Phoenix, AZ 
Los Angeles, CA/Anaheim, CA 

During his four-day tour, the President will: 

• Join coiporate CEOs in announcements about new private-sector investmenls in our 
untapped domestic markets. 

• Highlight for the nation that these investments represent wise business decisions -
especially al this time of r-apid economic growth, when firms are eagerly searching for new 
workers and new markets. 

• Bring attention to economic success stories in New Markets. 

***The President's New Markets tour will help focus attention on investment into some of 
the most stubborn pockets of poverty in our nation. The President will expand on the 
innovative approach to community empowerment he and the Vice President have pioneered for 
nearly seven years. 



The President's Trip to America's New Markets 

Below is a short profde on each of the communities the President will visit. These 
communities represent a broad range of communities that reflect the cultural and 
geographic diversity ofthe country. Each community allows the President to call attention 
to the need for access to capital in economically distressed areas, as well as identify the 
economic potential for investment in these under-served markets. 

Kentucky Highlands: The President is traveling lo the Kentucky Highlands to call attention to 
the lack of investment in Appalachia and new market opportunities in these rural areas. 

Clarksdale, Mississippi: The Presidenl is Iraveling to Clarksdale - a rui-al community in the 
Mississippi Delta - lo focus on investmeni in rural new markets. 

East St. Louis: East St. Louis is an empowerment zone community. The Pi-esident is ti-aveling 
to Chicago/East St. Louis lo call attention lo the economic problems in former industrial centers 
and new market opportunities in urban enterprise zone communilies. 

Pine Ridge Indian Reservation, South Dakota: According to HUD, no silling President since 
Taft has visited a reservation. President Clinton will travel to Pine Ridge to call attention lo the 
lack of private seclor inveslmenl in Nalive American communilies. Pine Ridge is the first 
Enterprise Zone on a reservation. 

South Phoenix, AZ: . South Phoenix is historically one olThe poorest neighbor-hoods in the 
cily. The President is Iraveling lo South Phoenix - an Enterprise Communily with a large 
Hispanic population - lo call attention to the need for access lo capital in Hispanic communities. 

Los Angeles (Watts)/Anahcim, CA: The President is traveling to Walls lo call attention to the 
need to provide job tr-aining to disadvantaged youth, and the new markei potential in lapping a 
new, productive workforce, fhe President will travel to Anaheim to encourage private sector 
workforce investments in disadvantaged youth. 



BACKGROUND ON THE CLINTON-GORE ADMINISTRATION'S 
NEW MARKETS INITIATIVE 

BUILDING ON SIX YEARS OF WORK TO EXPAND ECONOMIC DEVELOPMENT. The Clinton-Gore 
Administi-ation has made community development a priority since taking office. The recently-announced 
efforts build upon a number of critical economic developmenl initiatives lo help communilies that need it 
mosl. These initiatives include the Communily Reinvestment Acl, Communily Developmenl Financial 
Institutions, Micro-Enleiprise Programs, the Economic Development Initialive and Section 108 Loan 
Guarantee Program, Empowerment Zones and Enteiprise Communities, and the Brownfields Tax Incentive. 

PROPOSING NEW INITIATIVES TO ENCOURAGE PRIVATE SECTOR INVESTMENT: President Clinton's New 
Markets Initiative will build upon these existing initiatives and help create conditions for economically 
successful investmeni in underserved inner cily and rural areas. The New Markets Initialive is designed to 
prompt approximately $15 billion in new investment. Elements ofthe plan lhat require new legislation 
include: 

• The New Markets Tax Credit. Pi-esidenl Clinton and Vice Pr-esident Gore have proposed a tax 
credit worth 25 percent for investments in a wide range of vehicles to help spur $6 billion in equity 
capital for investmeni in America's new markets. Eligible investment companies include communily 
development llnancial institutions, communily developmenl venture capital funds, and new lypes of 
investment companies ci-ealed by this initialive. 

• America's Private Investment Companies (APICs). This new program will provide equity capital 
for lai-ge-scalc businesses in inner cities and mral ai-eas. Just as America's support for the Overseas 
Private Investment Corporation helps promote growth in emerging markets abroad, APIC will 
encourage private inveslmenl in this country's untapped markets. APICs will be eligible for up lo 
$200 million in government guaranteed debt for every $100 million in private equity invested. 

• New Markets Venture Capital (NMVC) Firms. SBA will select ten lo twenty NMVC finns 
whose managemenl has successfiil i-ecords in community-based venture capital investment. The 
equity funds of private investors will be matched with government debt guarantees. Each finn will 
also be required lo match technical assistance grants fi-om SBA with private funds. 

In addition lo these new programs, the New Markets Initialive includes the expansion of several existing 
programs: 
• SBICs Targeted to New Markets. For over 40 year-s, SBA's Small Business Investment Company 

(SBIC) program has provided i-oughly $20 billion in equity and debt financing, helping companies 
them grow from small businesses to household names, like AOL and Staples. SBA will now offer 
more fiexibility and new financing terms for SBICs lhat invest in underserved areas. 

• New Markets Lending Companies (NMLC). SBA will approve approximately 10 new non-bank 
lenders — firms authorized to originate loans under SBA's largest loan program - the 7(a) General 
Business Loan Guaranty program. Firms must have a strategy lo target lending in underserved ai-eas. 

• Community Development Financial Institutions (CDFI) Fund. The Presidents FY 2000 budget 
proposes a $30 million increase in funding for the CDFI Fund lo $125 million. This Fund increases 
the availability of credit, investment capital, and financial services, in distressed communities. 

• BusinessLlNC. The Pi-esident's FY 2000 budget includes seed money to expand BusinessLlNC — 
an innovative public-private partnership launched by Vice Pi-esidenl Gore — for new mai-kels in 
economically distressed communities. BusinessLlNC (Learning, Infonnation, Networking and 
Collaboration) is designed to encourage large businesses to mentor and work collaboratively with 
small business owners and entrepreneurs. 



PRESIDENT CLINTON'S CHALLENGE TO INVEST 
IN AMERICA'S NEW MARKETS 

May 11, 1999 

"We must do more to bring the spark of private enterprise lo every corner of America - lo build a bridge from 
Wall Si reel lo Appalachia lo ihe Mississippi Delta, lo our Nalive American communilies... Our greatest 
untapped markets are nol overseas -- they are right here al home. " 

- President Clinton, Slate ofthe Union Address, 1999 

JOINING W I T H CORPORATE AMERICA TO M O B I L I Z E INVESTMENT I N UNTAPPED MARKETS. Today, 
President Clinton and Vice President Gore held a roundtable with 17 Chief Executive Officer-s from major 
American coi-poi-alions and investment firms lo discuss ways to best mobilize new private investmeni in 
America's most economically underserved communities - - America's new markets. 

ANNOUNCING A PRESIDENTIAL T R I P THE W E E K OF JULY 5 i o UNDERSERVED URBAN ABD RURAL AREAS 

ACROSS THE COUNTRY. President Clinton announced today lhat in July he will take a bipartisan delegation of 
CEOs and Members of Congr-ess to untapped markets throughout America, touring economically distressed 
communities and highlighting new opportunities being created in these communities across the nation. 

• The trip will be modeled after the type of trade missions that Cabinet Secretaries and CEOs often lake 
overseas to identify markets, which - through tr ade and commer cial agreements - can help to create jobs 
and expand economic development. 

• As pari of the tnp. President Clinton will announce new commitments and innovative programs 
developed by companies, community leaders, non-profit organizations and investmeni firms around the 
country. 

PROMOTING EFFORTS TO A T T R A C T CAPITAL TO UNDERSERVED AREAS. As part of a bipartisan focus on 
underserved urban and rural areas, Presidenl Clinton is seeking ways to expand current efforts. President 
Clinton's New Markets Initialive will build upon these existing programs and help create the conditions for 
economically successful investment in underserved inner cily and rural areas. Included among the elements of 
the plan are: 

• The New Markets Tax Credit. To help spur $6 billion in equity capital for investment in America's 
new markets. President Clinton and Vice Presidenl Gore have proposed a lax credit worth 25 percent for 
investments in a wide range of vehicles. Eligible investment companies include communily 
development banks, venture funds and corporations, and the new investment company programs created 
by this inifiafive. 

• America's Private Investment Companies (APICs). Just as America's support for the Overseas 
Private Investmeni Corporation helps promote growth in emerging markets abroad, APIC will 
encourage private investment in this country's untapped markets. HUD and SBA will guarantee loans 
up to $200 million, creating investment funds as large as $300 million to invest in new development 
projects and larger businesses that are expanding or relocating in inner cily and rural areas. Under the 
financing structure, the private investors' funds are al risk ahead of the govemment 

• New Markets Venture Capital (NMVC) Firms. NMVC firms will make both capital and expert 
guidance available lo small business entrepreneurs in inner-city and mral areas. Ten to twenty NMVC 
firms are planned. SBA will match the equity and technical assistance of private investors. 

BUILDING ON SIX YEARS OF W O R K TO EXPAND ECONOMIC DEVELOPMENT. The Clinton-Gore 
Administration has made community development a priority since taking office. The efforls announced today 
build on a number of critical initiatives that have helped to expand economic development to communities 
across the country lhal need it mosl. These efforts include the Communily Reinvestment Acl, Community 
Development Financial Institutions, Micro-Enterprise Progi-ams, the Economic Development Inifiafive and 
Section 108 Loan Guarantee Program, the Empowerment Zones and Enterprise Communilies, and the 
Brownfields Tax Incentive. 



BACKGROUND ON THE CLINTON-GORE ADMINISTRATION'S 
COMMUNITY DEVELOPMENT AGENDA 

May 11, 1999 

TODAY'S ANNOUNCEMENT BUILDS ON PRESIDENT CLINTON'S ANI) VICE PRESIDENT 
GORE'S SIX-YEAR RECORD OF PROMOTING GROWTH AND OPPORTUNITY IN 
AMERICA'S COMMUNITIES 

Since 1993, President Clinton and Vice Presidenl Gore have been committed to tapping the potential of 
America's ui-ban and r-ural communities. They have a demonstrated i-ecord of cr-eating new initialives and 
expanding existing initiatives to promote community and economic development. The Clinton-Gore 
Administration has worked with the pnvate .sector, stales, and localities to help revitalize Amenca's 
communities by bnnging capital, jobs, and opportunity to distressed areas and cleaning up the urban 
environment. President Clinton and Vice President Gore have created or expanded the following initiatives 
over the last six years: 

Helpini? to BrinP Private Enterprise and Capital to Distressed Areas. The Clinton-Gore 
Administration has renewed the commilmenl ofthe Federal govemment lo help bring private 
enterpnse into underserved communities and improve access to capital for low-income households, 
minorities, and traditionally underserved borrowers. 

• 125 Empowermeni Zones and Enterprise Communities. The Clinton Administration has 
announced 105 EZs and ECs across the countr y. This effort was proposed by President Clinton 
and passed by Congress in 1993. The EZ/EC effort has generated more than $2 billion of new 
private sector investment in community development activities. The Piesident has also signed into 
law a second round of EZs - 15 new urban and 5 new rural zones - which will include tax 
incentives, small business expensing, and private activity bonds. In FY 1999, President Clinton and 
Congress provided first-year funding of $55 million for the new EZs, and $5 million in first-year 
funding for 20 new rural Enter'pnse Communities announced in January. 

• Strengthened and Simplified the Communily Reinvestment Act (CRA). In April 1995, the Clinton 
Administration reformed the CRA regulations to emphasize performance. According to the National 
Communily Reinvestment Coalifion (NCRC), the pnvate sector has pledged more than $1 trillion 
going forward in loans lo distressed communilies - and more than 95 percenl of these financial 
commilmenls have been made since 1992. Banks made $18.6 billion in community developmenl 
loans in 1997 alone. Lending to minority and low-income borrowers is also on the rise. 

• Created the Community Development Financicd Institutions Fund (CDFI). Proposed and signed into 
law by the President in 1994, the CDFI Fund, through grants, loans, and equity investments, is 
helping to creale a network ofcommunily developmenl financial insfitutions in distressed areas 
across the United Slates. The CDFI fund was established in 1994. In FY99, funding was increased 
19 percent to $95 million from $80 million. 

• The Economic Development Initiative and Section 108 Loan Guarantee. EDI grants are used lo infuse 
capital into communily developmenl projects, enhancing the debt financing provided by the Section 
108 loan guarantee program. Together, the programs support critical economic development in 
distressed communities. Estimated jobs supported by EDI and the Section 108 loan guarantee have 
grown by 300,000 from 1994 to 1998. During this time period EDI and the Section 108 loan 
guarantee program have funded $3.5 billion for more lhan 650 separate project commilments. 



Helping to Bring lobs and Qpportunitv to Distressed Areas. A cornerstone of the Administration's 
community empowerment agenda is helping to bring jobs and opportunity back lo distressed areas: 

• $3 Billion Welfare-to-Work Jobs Initiative. The Clinton Administration fought for a $3 billion 
welfare-to-work jobs initiative, as part ofthe Balanced Budget Agreement. The Administration is 
implementing these wclfarc-to-work grants directly to both cities and states for allocating 
additional resources to help long-term, hard-to-scrvc welfar e recipienls find and keep jobs. 

• Welfare-lo-Work lax Credit and Work Opportunity Tax Credit. The Wcl fare-to-Work Tax Credit, 
enacted in the 1997 Balanced Budget Agreement, provides a credit equal to 35 percent ofthe first 
$10,000 in wages in the first year of employment, and 50 percenl ofthe first $10,000 in wages in 
the second year, to encourage the hinng and retention of long-term welfare recipients. This credit 
complements the Work Opportunity Tax Credit (WOTC), which expands eligible businesses to 
include tho.se who hire young adults living in Empowerment Zones and Enterprise Communities. 
In FY 1999, the President requested and Congress accepted extending the credit through June 30, 
1999. 

C(mimunil\' Developmenl Block Granl (CDBG) ExiMiusion, President Clinton's FY 2000 budget 
included an expansion of CDBG. The final budget increases funding for CDBG from $4,750 
billion in FY 1999 to $4,775 billion in FY 2000, a $25 million expansion this year. 

Cleaning Up the Urban Environment. The Clinton Administration has launched a landmark effort, 
including the Brownfields Tax Incentive, to clean up and redevelop Brownfields sites. In total, the 
Brownfields action agenda has marshaled funds to clean up and redevelop up lo 5,000 properties, 
leveraging between $5 billion and $28 billion in private investment and creating and supporting 
196,000 jobs. 

PRESIDENT CLINTON AND V I C E PRESIDENT G O R E A R E BUILDING ON THEIR PAST 
ACHEIVEMENTS THROUGH A NUMBER OF NEW INITIATIVES THIS YEAR. 
While Americans are enjoying the fruits of our strong economy, we sfill need lo do more to improve 
conditions in underserved urban and rural communities. To address this need, Presidenl Clinton and 
Vice President Gore are working on sevci-al fronts: 

The New Markets Initiative. Pr-esident Clinton's FY 2000 balanced budget provides a new initiative 
designed lo create the conditions for economic success by prompting approximately $15 billion in new 
investment in urban and mral areas through: 

• The New Markets Tax Credit. To help spur $6 billion in new equity capital, this tax credit is worth 
up lo 25 per-cenl for investments in a wide range of vehicles serving these communifies, including 
communily developmenl banks, venture funds, and the new investmeni company programs created 
by this initialive (see below). A wide-range of businesses could be financed by these investmeni 
funds, including small technology fimis, inner-city shopping centers, manufacturers with hundreds 
of employees, and retail stores. 

• America's Private Investmeni Companies (APICs). Just as America's support for the Overseas 
Private Investment Corporation helps promote growth in emerging markets abroad, APICs will 
encourage private investment in this country's untapped markets, by leveraging up to $1.5 bilion in 
investmeni in new development projects and larger businesses lhat are expanding or relocating in 
inner city and rural areas. 



SBICs Targeted to New Markets. For over 40 years, SBA's Small Business Investment Company 
(SBIC) program has provided roughly $20 billion in equity and debt financing to more lhan 85,000 
different companies, helping them to grow IVom small businesses to household names, like AOL 
and Staples. However, too little of the capital invested has benefited our cities and rural distressed 
communities. SBA now will be offering more fiexibility and new financing terms for Small 
Business Investment Companies (SBICs) lhat invest in underserved areas. 

New Markets Venture Capital (NMVC) Firms. NMVC firms will make both capital and expert 
guidance available to small business entrepreneurs in inner-city and rural areas. Ten lo twenty 
NMVC firms arc planned. SBA will match the equity and technical assistance of private investors. 

New Markets Lending Ccmipanies (NMLC). For the first time in many years, SBA will appi-ove 
approximately 10 new non-bank lendcr-s — firms authorized to onginate loans under SBA's largest 
loan program - the 7(a) General Business Loan Guaranty program. Under the 7(a) program, SBA 
guarantees up lo 80̂ /0 of a loan made by a lender lo a creditworthy small businesses that cannot 
other wise secure financing on reasonable terms. Firms must have a strategy to target lending lo 
under served areas. 

Microenterprise Lending and Technical Assisiance. Microenterprise initiatives in the FY 2000 
budget include the proposed PRIME Act, under which the CDFI Fund will provide microenterprise 
technical assistance through competitive grants to microenterprise developmenl organizalions lhal 
focus on low-income entrepreneurs. President Clinton's and Vice Presidenl Gore's proposal also 
includes a doubling of support for technical assistance in SBA's Microloan Program and a 
doubling of support for SBA lending to leverage over $75 million in new microlending. The 
microenterprise strategy will also involve new funding for Individual Development Accounts 
(IDAs) and for SBA's One-Stop Capital Shops. 

Regional Connections. Regional Connections will provide competitive funding to States and 
partnerships of local govemments to develop and implement new, locally driven "smarter growth" 
strategies lhal creale more livable communities by addressing economic and community 
development needs across jurisdictional lines. Regional Connections, as part ofthe 
Administrations' Livability Agenda, will complement exisfing feder-al programs lhat respond to 
growth and investment pallems. The budget proposes funding at $50 million in FY 2000. 

The Economic Development Initiative and Section 108 Loan Guarantee Program. This program 
supports critical economic development in distressed communifies in conjunction with the Secfion 
108 loan guarantee program to help bring economic developmenl to residents. In FY 2000 many 
projects will be eligible to participate in the Community Empowermeni Fund Trust, a pilot 
program, which will enable the pooling of loans and the creation of a private sector secondary 
market for economic developmenl loans. The CEF specifically targets Welfare-lo-Work and City-
Suburb Business Connecfions, building upon the success of HUD's EDI and Section 108 loan 
guarantee program. 

Empowennent Zones and Enterprise Commumties. The 2000 Budget proposes mandalor-y funding 
for ten year-s: $150 million a year for urban EZs and Strategic Planning Communities; $10 million 
a year for rural EZs; and $5 million a year for rural ECs. 

Community Development Financicd In.stitutions (CDFI) Fund. The budget proposes lo expand 
funding for the CDFI Fund to $125 million-a $30 million increase from 1999. The Fund increases 
the availability of credit, investmeni capital, financial sei-vices, and other development services in 
distressed communities. 



BusinessLlNC The President's FY 2000 budget includes seed money to expand Business LINC — 
an innovative public-privalc partnership launched by Vice President Gore — for new markets in 
economically distressed communities. BusinessLlNC (LcaiTiing, Informalion, Networking and 
Collaboi-ation) is designed to encourage lar-gc busines.ses to work with small business owners and 
entrepreneurs. 

Low-Income Housinii Tax Credit. Since its creation in 1986, the Low-Income Housing Tax Credit 
(LIHTC) has given states tax credits of $1.25 per capita to allocate lo developers of affordable 
housing. While building costs have increased 40 percent in the last decade, the amount ofthe 
credit has not been adjusted for infiation. Therefore, President Clinton and Vice President Gore 
propose to increase the cap on the LIHTC from $1.25 per capita to $1.75 per capita - restonng the 
value ofthe credit to ils 1986 level and helping lo an create additional 150,000-180,000 new low-
income rental housing units over the next five years. 

Play-by-lhe-Rules. This program will allow renters with solid paymenl track records lo own a 
home. The 2000 Budget proposes a second round of $15 million for this initiative. 

Helping America's Communilies Redevelop Abandoned Buildings. Redevelopment of Abandoned 
Buildings, as part ofthe Administrations' "Livability Agenda," would attack one ofthe primary 
causes of blight in urban neighbor-hoods: abandoned apartment buildings, single-family homes, 
warehouses, office buildings, and commercial centers. Under the proposal, HUD will provide $50 
million in competitive grant funds in FY2000 to local govemments lo support the demolition or 
deconstruction of blighted, abandoned buildings. 



INVESTING IN AMERICA'S NEW MARKETS 

JOINING WITH CORPORATE AMERICA AND COMMUNITY LEADERS TO MOBILIZE INVESTMENT IN 

UNTAPPED MARKETS. This May, President Clinton announced lhal he will lake a bipartisan delegation of 
CEOs, Members of Congr-ess , Cabinet Secretaries and Community Leader-s lo untapped markets throughout 
Ainerica during Ihe week of July 5, louring economically distressed communities and highlighting new 
opportunities that are being created in these communities. 

• A Trade Mission to America's New Markets the Week of July 5. The trip will be modeled after the 
trade missions that Cabinet Secretaries and CEOs often lake overseas to identify markets, which ~ 
through trade and commercial agreements - help to create jobs and expand economic developmenl. 

• Announcing New Private Sector Commitments. As part ofthe 3-4 day trip, Presidenl Clinton will 
announce new commitments and innovative initiatives developed by companies, community leaders, 
non-profit organizations and investment firms in some ofthe mosl economically distressed areas of this 
country — America's new markets. 

ENCOURAGING PRIVATE SECTOR EFFORTS TO A I TRAC I CAPITAL TO UNDERSERVED AREAS. Presidenl 
Clinton and Vice President Gore have already met with Chief Executive Officers from a number of major 
American corporations and investinent firms to discuss ways to mobilize new private investmeni in 
America's underserved communities. On the July trip, the President hopes to focus on new and expanded 
efforls lhal companies are under-taking in these undeserved areas. 

The lypes of efforls that the President will highlight include: 

New investment efforls in underserved areas or in disadvantaged businesses 
Location or i-elocation of plants and business offices operated by lar-ge companies in low- and moderate-
income communities 
Technical assisiance provided by lai-ge businesses to new, small companies 
New investment commitments in Empowermeni Zones, Community Developmenl Financial Institutions, 
and Small Business Investment Coinpanies (SBICs) targeted lo low- and moderate-income communities 
New Community Reinvestment Act commitments that banks may be making 
New workforce, mentonng and training programs focused on economic development 

RESPONDING TO THE CHALLENGE. Many non-profit oi-ganizations are woi-king with coinpanies lhal are 
creating or expanding effoi-ts in these areas. If you have other ideas or are working in other ways lo expand 
economic development in our nation's undersei-ved ur-ban and r-ural areas, please lei us know - we would be 
very intei-esled in making you a part of our announcements. Ah-eady several coinpanies and non-profit 
or-ganizalions have cxpr-essed interest in participating in the President's July trip. But we need more of your 
ideas and assistance lo make this trip a success. 

Please feel free lo contaci Jay Dunn, Special Assistant to the Presidenl for Business Liaison, al 456-2682 or 
Lisa Green, Senior Advisor lo the National Economic Council, al 456-2803. 



/ Lowell A. Weiss 
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Record Type: Record 

To: See the distribution list at the bottom of this message 

cc; 
Subject: talking points on new markets 

Di-aft 6/29/99 1:30 p.m. 
Weiss/ Shesol 

PRESIDENT WILLIAM J . CLINTON 
TALKING POINTS FOR BUSINESS WEEK INTERVIEW ON NEW MARKETS 

THE WHITE HOUSE 
June 29, 1999 

I. WIDENING THE CIRCLE OF PROSPERITY 

Today, America is enjoying a time of remarkable economic expansion. Because this 
expansion has been so strong and so sustained, the benefits of economic growth have fiowed to 
millions of people once cut off from the economic mainslream. African-American and Hispanic 
unemployment are the lowest on record. Paychecks are growing. Welfare rolls are shrinking. 
In the past six years, more lhan a million children have been lifted out of poverty. 

Still, there are too many communities in America where unemployment is too high 
and opportunity is too scarce. Now is the time lo build on six years of progress and greatly 
increase the fiow of commerce into these communities. If we can't do it now, when in the wide 
world will we get around to it? That is why I am about to lead a bipartisan delegation of 
corporate and political leaders through communities in great need of outside capital and support. 

In our inner cities alone there is an $85 billion consumer market that is grossly 
underdeveloped. On Tuesday 1 will be in East St. Louis, where the gap between purchasing 
power and retail sales is nearly 40%. In Los Angeles, the gap is 35%. In some of our rui-al 
areas, the gaps are just as large. 

II. INVESTING IN COMMUNITIES THE RIGHT WAY - THE THIRD WAY 

We are meeting the new markets challenge with the momentum of the last six years 
and the lessons of the past. In the 1960s we learned that the government did nol have all the 
answers. In the 1980s, we saw that the market didn't either; our economy moved forward, bul 
more and more Americans were lefi behind. 



On our New Markets Tour, you will see that we are approaching this challenge in a 
new way - a third way - in which government and business work together to inject new 
capital, new investment, and new opportunity into hard-pressed communities. This is the 
approach that has worked - through Empowerment Zones and Enterprise Communities, CDFIs, 
and a stronger CRA. 

III. MOBILIZING THE PRIVATE SECTOR 

On this tour, we will mobilize the largest and broadest array of private-sector 
investments in our untapped domestic markets ever announced. 1 will highlight for the nation 
lhat these investments represent wise business decisions - especially at this time of rapid 
economic growth, when firms are eagerly searching for new workers and new markets. I will 
r'ally support for New Markets legislation, which includes tax incentives and loan guai-antees for 
entrepi-eneurs lo invest in these areas - the same kind of incentives we give companies to invest 
in emerging economies abroad. 

I will challenge every business to take advantage of these new markets and invest in 
America's future. Businesses that seize these enormous opportunities are already seeing the 
benefits lo their bottom line. Retail example: Starbucks CEO Howard Schultz can't figure out 
why it took his company so long to discover untapped inner-city markets. His stores in 
inner-city Los Angeles, Harlem, and Seattle are thriving. Finance example: Since 1993, 
home-mortgage lenders have found a profitable market in underserved areas. Loans to families in 
these areas have increased by 45% over the past five years - compared to a national average of 
33%. 

Message Sent To: 



y ' Lisa Green 
06/25/99 02:33:21 PM 

Record Type: Record 

To: Richard L. Siewart, Thomas D, Janenda/WHO/EOP, Elizabeth R. Newman/WHO/EOP 

cc: Patrick M. Dorton/OPD/EOP, Melissa G. Green/OPD/EOP, Jonathan A. Kaplan/OPD/EOP 
Subject: "Local Heroes" for New Markets Trip - Kentuck and Delta Stops 

PLEASE USE THIS LIST WITH CAUTION - WE HAVE NOT YET REACHED OUT TO THESE 
INDIVIDUALS DIRECTLY OR THROUGH THE AGENCIES. 

ALSO T H E S E BUSINESSES AND INDIVIDUALS HAVE NOT YET BEEN VETTED YET. 

By way of this e-mail I am asking Tom Janenda to handle vetting this list and Jay Dunn to prepare 
appropriate corporate representatives. NEC and the agencies will handle everyone else on the list and 
should have reached everyone by COB. I assume you will want to have the Press wait on contacting 
anyone before we know they've been prepped by someone appropriately at the White House. 

Kentucky 

Community/Non Profit People 

Ray Montcreef 

Kentucky Highlands Investment Corporation (KHIC) 
London, Kentucky (located in 
Phone # 

• KHIC is a Community Development Financial Institution that makes venture capital investments in 
small businesses throughout Appalachian Kentucky. 

• They are also involved as consultants in the formation of a new fund called the Appalachia Ohio 
Development Fund (which will be headquartered in Southern Ohio where LBJ began his tour). 

• I have met Ray and he is very personable. He also feels passionately about the New Markets 
Initiative and the work that KHIC does. 

• KHIC is also the lead entity in the Kentucky Highlands Rural Empowerment Zone. 

Karen Mocker Patton 
Enterprise Development Corporation 
Plains, Ohio/Athens, Ohio (considered part of Appalachia) 
614-797-9646 

• EDC was founded 19 years ago to promote enterprise development in a 30-county largerly rural 
region of Appalachia Ohio. 

• The group is a Communily Development Financial Institution that provides loans to emerging 
businesses owned by lower income, women and minority residents. 

Frank DeGlovannl 



Ford Foundation 
New York City 
Phone # 

The Ford Foundation invested $2.25 million in KHIC to encourage private investment in this Community 
Development Financial Institution. 

Business Leaders/Owners 

Jerry Weaver, Owner 
Mid South Industries, Inc. 
McKee, KY 
Phone # 

• Weaver is a native of Jackson County and Mid South is a tool and die company which manufactures 
various "printed circuit boards" injection molded parts and elctro-mechanical parts for Fortune 500 
customers. 

• Weaver's company has grown to 800 employees and is currently completing a $5 million expansion 
which will add 100-150 employees this year. 

• The expansion of the new modern plant was accomplished through SBIC funding fro equipment and a 
USDA guarantee. 

• KHIC helps to finance Mid-South. 
• Weaver is also very involved in JRC industries which is a training program that operates out a 24,000 

job training facility operated by private employers in Jackson County with 103 employees. The 
program provides employment training fro the disabled, individuals transitioning from welfare-to-work, 
youth and invididauls reerntering the work force after substance abuse programs or incarceration. 

John Sturgill, Owner 
Fantasy Cusom Yachts 
Jackson County 

• Fantasy Custom Yachts is a very succesful houseboat manufacturer located in the Empowerment 
Zone. 

• He credits KHIC with assisting him in a succesful startup 

CEOs/Corporate Leaders 

Frank Newman, C E O or designee from Jay Dunn 
Bankers Trust 
New York, NY 

• Bankers Trust has invested in KHIC. 
• They aslo have a number of programs that focus on community development investments including 

investments in Community Development Financial Institutions. 

John McCoy, C E O or designee from Jay Dunn 
Bank One/First Chicago 
Columbus, OH (need to confirm location) 

• Bank One will be one of the lead investors in a new fund in Ohio that will focus on Appalachia (WE 
DO NOT WANT NEW ANNOUNCEMENTS R E L E A S E D TO P R E S S B E F O R E THE TRIP) 

• They are also a large investor in the Arizona Multibank Community Development Corporation that we 



will probably highlight in the Phoei 



/ Elizabeth R. Newman 
06/30/99 07:50:02 PM 

Record Type: Record 

To: Patrick M, Dorton/OPD/EOP@EOP, Lisa Green/OPD/EOP@EOP, Anne E. McGuire/WHO/EOP@EOP, 
Stephanie A. Cutter/WHO/EOP@EOP 

cc: Julia M. Payne/WHO/EOP@EOP, Sarah E. Gegenheimer/WHO/EOP@EOP, Richard L. 
Siewert/WHO/EOP@EOP, Jennifer M. Palmieri/WHO/EOP@EOP 

Subject: real people and deliverables 

Two requests from the press office: 

1. Can we get a comprehensive list of the deliverables for this entire trip including private and public (ie 
cabinet) announcements. We need to start thinking about the press involving these deliverables - giving 
stuff out ahead of time, saving things for the President, letting the cabinet go out a couple days ahead, 
etc. We will need this well before tomorrow's conference call at 1:00 with Cabinet Press Secretaries. 

2. Can we get a more firm list of people and numbers to turn reporters to in ALL of the communities, not 
just the first couple of days. This means: 1. A local elected official contact ie: the mayor, someone in the 
governor's office helping us out, etc. 2. The head (or anyone else appropriate) of whatever investment 
corporation(s) is helping out in the distressed area (ie KHIC in KY which we already have). 3. The name 
of the head (or other appropriate person) of a company that we are visiting and that has received local 
investment (ie: Mid-South Electric in KY which we already have). 3. Another local name - a worker or 
another business owner who has benefitted from new growth in the community. 

We will need this for every place - by tomorrow AM at the latest. National reporters are already in these 
places and we need to help them and make this OUR story. 

Thanks 
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Suburban Journals: #1 in Weekday Read̂  
ALORTON * CENTBEVILLE «EAgj 

" ' """" WEDM̂ SDAYI 

\ i Educator airm 
positive apitude' 

District tosget hej{5 with planning 
By Jason jWh ita 
StaH writer 

A Teteran educator will help thcTEai 
Lonis sdujol district set its ag«Aaa for i 

St. 

EAST ST. LOUIS 
SCHOOLS 

educator 
Magetl of Crevj 
Io., will work 

ficftlatant to th6 
Illinoifi St̂ te Board/̂  Education undl Oct. Si. 
She «1U Mesent ̂ report Oct. 1 that analyses 
4he dUtncjt's aaiiemc and finandal status 
and reeonlm̂ iras B̂ ategies to l»ost student 
ajchieyeni< 

The WaSia SlAUt Board of Educatloa 
^4 Magett to parents, school board 

I and staff wnen It met Wednesday la 
Bast St Lioids. 

"Wlnat in be doing ]s to work tor the etate 

euparintQDdent to assist that district in doing 
some strategic pluming for the improvement 
of Instruction," Magett said. "It's dlfflcidt to 
anticipate all of the directions that will talce." 

Since Magett retired as aEsodate Illinois 
state Qupemtandent In ebe bas worked 
as a Mnsultant for troutiled school districts. 
She also worked with former Illisols Governor 

vJim Edgar to craft the legislation that 
punched refonn of Chicago's public Echoolfi. 

her 4̂ year career, she worked ss a 
sup t̂endent in Tucson, Aiiz., assistant 
supenntendeAt fOi* fiurriculum and instruction 
in SeaniC) asdoelate professor of education at 
I(oaseTeI\Universî  in Chicago and as a 
teacher, cAmselor and administrator with 
secondary ewxila in Arkansas, Delaware, 
Ulinob and Fet̂ ylvania. 

See EDUCATOR, Paflfi ZA 

C(̂ ntract prompts picketing 
flirti targets riiW VValgreen's store 
By ̂ B(M3 White ^ 

picketing at the new V̂ algreen's in East St. 
Loula will continue until company offidols 
agree to diecusa the store's security contract 
\mb a lo^ business, business' owner 
said Fridpy. ĝ fjnan Atkins, a 

former St. Loula poUoe 
oomtnisaiooer and the 
owner of Professional 

SecXirlty Inc., oaid ho has been treated 

EAST ST. LOUIS 

unfairly, by Walgreen'a and developer Jltn 
Koman. 

Atkins BSd Southern IllinaiB Coatractora 
Association President Guy Q«ttla have called 
on black customers to boycott the store on 
Mondays In protest. They passed out flyers 
declaring weekly "White uonda??" at the 
store's grand opening June 7. 

"We will picket until we have enoagh 
citizens to wrap around that Wâ reen's and 
choke it unless tiiey negotiate wlm me," 

See PICKETS, Page 2A 



JargetnewWa s store 
-•-̂  "V ConlUmed-from Page l A ^ 

on.i 

rAtktns said: "We shDply wast -what's coming to 
foeal'vQtdors In East SL Louis." 

On J > t i ^ , Atkins produced «aplea of letlers 
i f i k ^ ooCMiii'di 9 In Walere^s IMstiict -

futnager E)dCa^iud.andonAprilIS to.Komaa 
Prop^es loc; Ptcaidei^ Jim Ksft 

j^tUiu, the affitinattve action advisor for the 
Ity of Bast ^ Ums, also sent a letter askhig 
\f infonnatiiBi for ao affinnattve-Action report 

die project Tbe letter asks abcut the 
bcT and types of jobs, kutda of goods 

.̂ ^ and the number of oontraids available. 
. v'AHchtw said he never received a written 
Sr̂ poose to any of hit inquliies.'ibey have oot 
Complied wiih an^ affirmaQve action rules. 
j i ^ e that thing was built," Attdns said. 
^^Atkina.and G^tis met with a Walgreen'a 
i^TVsaAs^ve an May 25 at the <tO|:e, be said, 
rnte mBetaig did not go well tKcause Hie .'. 
Waigreen's XCTresentative was "airogaat and 
disrespect^ AtUns said. 
^Later, a local police office wfao works as a 

" ofiDcer at ttie SChnuck's acnes the 

street told tiim Waigreen's gave the contract to 

has contracts at other Waigreen's stores. . 
Atkins said he is simpty asking for Us lights 

under tlie city's affinsative acfion ordinance. 
" I have not l>ecn able to get one dtr offldal, 

let's say the dty manager, to call '<^gr»eo's 
fo fhe table to review that oanttvct," Atkins 
said. "We're s^iqily talking ab«nt bringing 
Wdgieen'a to Ihe table to cojtnda ms. . 

•^ow can he dose his eyes to this?" Atkins 
aAei, refentng to City Manager Curtis 
Galloway. . ~: 

Waigreen's DistnctMamager Ed Catam said 
his campuoy did cot dione AtUns' basins 
because Amia Bev<er produced a eootrad 

"The osily reason we went with (be other 
finn is because we have a long-standing 
relatiocship witii them," CatanI said. "If be 
(Atkins) wants to come back and tell us what 
he'll charge and give us more infonnation 
about his cosiness, that*s fme," Catam said. 

Atkins said Ihe affirmative action movement 
in E^st S. Lov̂ s is gaiids^ momentum. "We're 

^e^ng Walgireen's as a begmning," he said,— 
/ "Toe petmle are beginniog t o r ^ . We are 
l^;omg to walk on every project in Qns dty.^ 

r 11 E JL O N Cr F, S i r - R TV X ! N G 

A I R s n o w S X . L O U I S . 

{•̂ •111T'. : •! I .11 . " _ ' r '_ ' : M i l l I ' U ^ ; L" i .' \ V ' ! ' i")* i - ; i i i i T i i-,:!:".: i \ :l1 I I • . - . I ' I r . - S. 

mm 
' \ \ : \ \ : i f 111.-LJI:'. IV"- .iiri I.. .1. !• "'.h.l.l l l f i:OI • .1 11U- iv.-.-Jll;; ( ":.ri)n:v, .il M.I > • I u :l 

l;:-..l. .11.. ••.ll ll. .:• l-M. 1 1> -- -h> r I I'.if. -- •'.11. Il r^--rii 'j'.-r ."M _I V. .V..-;;I1- .: 



Belleville News-Democrat 

Wednesday, June 23̂  1999 Page 3B 

Presifleiit wiU visit 
East St Louis soon 
Part of Clinton's cross-country toxir 
By Rod Haifemeteter. 
BstMBa Hews-Omocrat. 

Presidenl Bill Qioton is ootoiog 
to East St. LtmiB rn two weeks as 
part of ft three-day cfoss-comntfy 
EfTort to promote ecoDmnic devet̂  
opment bi poor 
oominunities. 

City leaden 
said TUctday 
he^ more (faan 
welcome, even 
Ifcougb iho 
Wfailc Boun 
didn't ^ them 
he wsa coming. 

Crty Minagw 
Curtis Galloway. C"««»n 
ffidd he leamed abcrut the July 6 vi»-
i l from Bcwz icpoits Ibeiday znom-
ing. 

' I had heard nnnora lhat he 

inight be coming because of our 
Entciinise Commnnity and 
Eiupowreinem Zone desi^iations/' 
Gailoway said. "Bat I haven''t 
received any detaHs." 

Qiflton {nobaibiy will vuit the 
iadne Joyner-Kersec You^ Cea(£f 
under construction nesr 25tti Sheet 
sod Inteistale 64,-be «aid. 

Galknvay said Percy Hmis, the 
Enteiprise Communily ooordinalor, 
would be ooAlacting people ihiiiog 
the Qcxl few days to get Iht details. 

No nnh. The WhiCr House press 
office admitted TYiefliay afbetiKKm 
fhat ihey i l i l l don't* have aU ihe 
detaila worked oul. ' ^ 

"Vte doh^ have tire advisoiy yet," 
B spokcimiBn said. '̂ Thiit wiE) prob­
ably be the beginning of next 
week" 

The White House hxd a press 
reteaaD about tha trip posted Satur­

day an ils Internet site, but when 
the spcdcomta tried to fbd it'hies-
day, i t had been lemovcd. ' -

The White Himse spokesman 
seid that, oonliaiy to inital press 
reports, \^ce Presideot Al Gore will 
not be accompanying the pirrident 

Bendes East St. Loois, Clintoa U 
expected to visit the ' Kentucky 
Highlands, rural Mississippi, a 
South Dakota Indian pesecvatton, a 
Hispanic community outside 
Phoenix, Ariz,, and the Watts 
ndghboihood In Los Angelei. 

Galkwsy said he'll (recotomeod. 
the piendenl fly in and out of Ibe 
city t ^ heliooptn, u Gov.- George 
Ryan did last .'week, io ovoid hi^^-
way constnic^ion and traffio: 

"Maybe htlV 1"°^ at MldAmeri-
oa Aii^ort," be said. T tillok 111 
reoomraead that It would be good 
for the airport." 
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.ACTIVITY REPORT *** 
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ST. ' 'IML: CONNECTION TEL/ID SENDER NAME NO. MODE PCS. RESULT 

00/23 13: 28 703 532 0690 7566 AUTO RX FCM 1 OK 00 • 35 
0()/23 1 3 : 49 CH.AOS 7567 A I! TO RX ECM 2 OK 00 • 27 

2027205042 
00/23 1 3 : 5 3 CI1.\()S 7568 AUTO RX ECM 2 OK 00 • 28 

2027205042 
()()/23 1 4 : 26 7569 AUTO RX ECM 1 OK 01 0 2 
00/23 14: 4 3 7570 AUTO RX ECM 1 OK 01 • 03 
00/23 1 4 : 59 7571 AUTO RX G3 1 OK 00 • 37 
06/23 I.'"): 1 5 202 336 7421 7572 AUTO RX ECM 2 OK 00 • 47 
06/23 1.5: 21 703 532 0690 7573 AUTO RX ECM 6 OK 05 • 27 
06/23 1 27 7574 AUTO RX ECM 5 OK 01 • 52 
06/23 1 .'">: 35 ..\1)M1N 7575 AUTO RX ECM 3 OK 0 119 

202 456 6472 
06/23 1.5 : 3 9 202 708 4087 7576 AUTO RX ECM 1 7 OK 05 • 5 5 
06/23 1 ry: 5 1 202 708 6092 7577 AUTO RX ECM 1 7 OK 03 • 44 
06/23 \:>: 56 ,\KC FED OFFICE 7578 AUTO RX ECM I 5 OK OS • 20 

2028847693 
06/23 1 6 : 0 6 202 395 7709 7579 AUTO RX ECM 5 OK 0 1 '52 
06/23 16: 09 202 686 5593 7580 AUTO RX ECM 9 OK 04 • 0 3 
06/23 1 (): 1 3 202 395 3J09 7581 AUTO RX ECM 9 OK 01 • 4 1 
06/23 1 6 : 1 6 97084087 0699 TRANSMIT ECM 30 OK 10 ' 3 1 
06/23 1 6 : 27 7582 AU'J'O RX ECM 11 OK 04' 17 
06/23 1 6 : 39 7583 AUTO RX G3 2 OK 01 • 29 
06/23 1 (): 42 2024295.1 50 7584 AUTO RX G3 2 OK 0 1 • 09 
06/23 1 6 : 43 202 686 5593 7585 AUTO RX ECM 1 OK 00 • 45 
06/23 1 6 : 48 7586 AUTO RX ECM 3 OK 0 1 1 1 
06/23 17: 04 ICIC 7587 AUTO RX ECM 3 OK 01 • 34 

617 292 2380 
06/23 1 7 : 0 6 7588 AUTO RX ECM 3 OK 01 • 1 5 
06/23 17: 13 7589 AUTO RX ECM 13 OK 04 ' 29 
06/23 17: 21 NATE ECONOMIC CO 7590 AUTO RX ECM 1 NG 00 ' 2 4 

1 ;*ffl 06 
06/23 17: 29 N.\TL ECONOMIC CO 7591 AUTO RX ECM 2 NG 00 ' 38 

2 ff#l 06 
06/23 1 7 : 3 1 NATE ECONOMIC CO 7592 AUTO RX ECM 2 NG 00 • 47 

2 ##106 
06/23 17: 32 N.VI'L ECONOMIC CO 7593 AUTO RX ECM 3 OK 00 • 36 

06/23 1 7 : 36 7594 AUTO RX ECM 2 OK 01 ' 0 5 
06/23 17: 39 ARC FED OI'FICE 7595 AUTO RX ECM 8 OK 03 • 42 

2028847693 
06/23 17: 43 7596 AUTO RX ECM 3 OK 01 '52 
06/23 1 7 : 46 ETA/UIS 7597 AUTO RX ECM 6 OK 01 • 47 

202 219 8506 
06/23 1 7 : 48 I : T A / I I I S 7598 AUTO RX ECM 6 OK 01 • 4 7 

202 219 8506 
06/23 17: 54 OC 1 A 7599 AUTO RX ECM 3 OK 01 '24 

2026934642 
06/23 17 : 57 mis CONT IMP PRC 7600 AUTO RX ECM 2 OK 01 '32 

202 690 6154 
06/23 18: 06 ARC FED OFFICE 7601 AUTO RX ECM 15 OK OS ' 25 

2028847693 
06/23 IS: 50 703 522 0374 7602 AUTO RX ECM 3 OK 01 ' 1 7 
06/23 19: 12 202 622 0265 7603 AUTO RX ECM 6 OK 02 ' 08 
06/23 1 9 : 29 202 708 4087 7604 AUTO RX ECM 5 OK 02 ' 08 
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Hazard prepares for Clinton's visit 
to talk economy 
By Bin Estcp 
HERALDrLEADER STAFF WRim 

HAZARD — When President Clinton visits Kentucky 
next week to promote investment iu areas lagging behind 
the booming national economy, he'll stop in an 
Appalachian town that's doing better than many b the 
region. 

Hazard Mayor Bill Gonrian confinned yesterday that 
Clinton will speak Monday afiemoon near the Pmy 
County Courthouse in downtown Hazard. 

"It's got the whole town buzzing. It's got the whole area 
buzzing," an excited Gorman said. 

Air Force One is expected to land at Blue Grass Aiiport 
in Lexington, Clinton will then travel by helicopter, 
stopping in Jackson County before coming to Hazard, 
Gorman said. 

The White House, however, continued to say yesterday , 
that Clinton's itinerary in Kentucky had not been set. ' /U^ 

^ 
Gorman said he is anticipating that20,000 to 30,000 ^^(Zi^ 
P^plewiUpackdowntowiLHazard-fer-th#^<veot_-—^^^.^^^^^"'^'^ 

Local officials were working with the president's advance 
team yesterday to prepare for the visit. 

City workers were getting ready to clean the streets, trim 
the grass and prepare the area aroiuid the courthouse for 
the speech, said Charlie Hammonds, a special assistant to 

http :/Avww. kentuckyconnect.com/heraldleader/news/O70199/statedocs/O J climon. htm 7/1/99 
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Gorman, 

"This 19 the greatest thing that hâ  ever happened to us," 
said Hammonds. 

Hammonds said part of downtown will be blocked off 
Monday afternoon and that buses will shuttle people from 
nearby parking lots to the site. 

Meanwhile, Hazard PoUce Chief Ron Maggard was in 
Richmond yesterday to hdp line up more police officers 
for security durii\g the visit, 

Fred Stidham, superintendent of Hazard Independent 
schools, said the district will provide the buses and that 
the high school band was getting ready to play, 

"It was a surprise, but everyone is really excited about 
it,** Stidham said. 

Hazard is a regional center for business, cotnmunications 
and medicine, but high unemployment exists in the area.. 

The estinwted unemployment rate in Perry County in 
April was 7.3 percent - nearly double the state average -
and the figiure was even higher in a number of other 
Eastern Kentucky counties. 

Local officials in Jackson County said they had not 
received confirmation Clinton would visit. 

But that would be a logical stop for the pî ident because 
it is part ofthe federal empowerment zone program, one 
of Clinton's key anti-poverty initiatives. 

That program brought J40 million for the zone -
Jackson, Climon and part of Wayne County — for 
development aimed at rebuilding the economy and 
impro\ang the quality of life. 

The empowerment-zone program has been credited with 
creating hundreds of jobs in the area, but it's not clear 
what role the good national economy also played in the 
growth. 

Jackson County is also home to Mid-South Electronics. 
The Annville company, which employs about 850 people, 
makes electronic parts for̂ everal large companies and 
could serve as an cjompie ofthe kinds of investment 
Clinton would like to see. 

http://www. kcntuckyconnect.com/heraldleader/news/070199/statedocs/O 1 climon.htm 7/1/99 



J U L . i . i J : ? ^ i i ^ i . - ' i H I l r H U . 4 y r ' 

• City &• Region | Herald-Leader Online | Kentucky Connect )f i%e. i of 4 

Clinton is coming to Kentucky as part of a four-day tour 
to promote his' 'new markets" initiative. 

He wants business to invest in areas such as Appalachia 
and the Mississippi Delta where poverty persists. He has 
proposed tax credits and expanded smjdUbusiness loan 
programs to spur that investment, 

Congress would have to approve much ofthe plan. A 
new anti-poverty proposal could be a tough sell before 
the Republican-controlled Congress with a presidential 
election looming. 

Clinton's visit comes on the heels of a stop in Hazard last 
spring by Andrew Cuomo, secretary of the U.S. 
Departmem of Housing and Urban Development Cuomo 
was on a tour ofthe places he says "the economy 
forgot." 

Clinton's trip to Appalachian Kentucl̂  will be the first 
presidential visit to focus on the rê on's eootumiic 
troubles since President Lyndon Johnson kicked off the 
War on Poverty in Martin County in 1964. 

Herald-Leader staff writers Peter Baniak, Gail Gibson 
and Lance Williams contributed to this report. 

E-mail this story to a friend. 
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BuOding Setf Sofflcle.cy in Rural America: The ImporUnce of a Pre.ide„«.l Vfai, 
by 

Jesse L . White, Jr, 
Federal Co-Chairman 

Appalachian Regional Commission 
Jane 30,1999 

Pr...de„.s visi. week ,o A p p T l S S e ^ i r i t r D ^ ^ ^ d ^ ^ ^ f - r ' " " ^ ^ 

What are the building blocks of self-sufficiencv? Th^v ;«.T, ^ • 

Why? Let's think a moment about the history of rural Ameiica Fnr t . . i 

ingenuity, hard wori., and drive of nual people th^.elves 

. o ^ e g r o i ; ^ ~ H r e ^ r bu^ei^^^^^^^ ^ ' ^ ^ "o" '̂ 
the commimity, create local leaSTrTn Hi •« " '° ̂ vest in 
Plu., the conm, istcal l i l r S ^ ^ ' ^ f̂"""""'" ^a^'. -create local weal*. 

Why not iu r u l T J m e r i ^ r ^ " " ^^^e and small room somewhere. 

for so loîh'ot"S: retc™::? =̂  - -— 
oecessaty ,0 foster a S d r o C ^ l T " ^ ^ ' P'-M^ Policies are 
^a l l Z n c o m m u ^ S '̂ '̂ "'̂  developmw in our rural and 

The Appalachian Regional Commission (ARC) has been developing this new model 
of economic development for sevend years and is cmranly in the mida o"a te™ , 

and equity « n a n e . . . h r o „ , J f S ! X . ? : S = r = ^ ^ ^ ^ ^ 
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Z Z u T for business people, llree is technology transfer to 
the small business sector both to modernize existing small businesses and to start res 
^ough commercidi^ation. Four is more entrepreneurial education and t ra in i^ i^ 
pubhc education. And, five is the creation of networks of services to 
entrepreneurs. 

,. ,„1H h * ' ^ ' i T . "J^ ™ * ^ • ^ • ' ^ block of sustainable development 
could be a model for ttie Nation. That k why we are so excited about the President's N T 
Markets Imtiahves and his visit to Appalachia next week His New Matie^ InthSte raimed 

— e s ^ " ' ^ • S r o n ' e r p S I o t 

There is money to be made in these markets. There are also lives to be enerm êd 
commumties to be salvaged, hope to be given, and rewards to be reaped f S ti.e en^Nakon It 

w e T r W " r , f f ^"^^"^ '^ '^^ ̂ ^ ^ ^ ^^P-<^-t a drai^ 'Tatfonar 
wealth. We need all Amencans and all of America's communities at the table of ihis new 
prospenty, contnbutmg to the national wealth. 

h . ^""^^- t^^ P^°P1« of Appalachia will welcome the President when 
he comes to K^tucky next week, as will the people ofthe Delta, the Indian reserv^Ss the 

developed. Our eyes will be on the pnze: putting in place an economic buildmg block of 
self-sufficiency, which wiU yield great dividends for all of us. 
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MEMORANPrnVT 

TO: Rev Jesse Jackson 
FROM; Jesse L White, Jr 
SUBJECT Delta Regional' Commission 
DATE: January 25, 1999 

The purpose of this memorandum is to give you a bnef history of our valiant (and 
sornewhat bloody) but unsuccessftil effoit last year to create Zoelta Regional^ 
Commission (DRC) I think it unponant that you understand thi^ back^ound because of 
±e interest expressed m New York la^ week about a possible Delta Co^sio^Ti' 
^1 a ̂ eat and much needed idea, bur I think it would have to come from out ide the 
ARC for reasons outhned below. ^i^taiuc mc 

The President proposed S26 million in his FY99 budget to create a DRC under the 

T ^ r r Z ^ T People-myself included—have long felt the need for an 

the Wĥ te House asked my position on the matter, and I responded strongly in the 
affirma^ve. Indeed, it was one ofthe reasons I accepted the job with AJRC In 1994 
c Z 7 n " ^ " ' ^ f ^ Winter of Mississippi and I met withBob Nash at U S D T ' 

Carol Rascoe m the White House, Secretaiy Mike Espy at USDA, and others to advance 

We developed a White Paper on the concept at the ARC, but it tnggered great concern 
w Z ^ ' governors (who share power with the Federal Co-ctirma^ T e y ^ e 
womed about dilutmg resources and stopped the concept from being adopted by S i 

budget, submittmg it several times. Fmally, m November of 1997, OMB Z Z to 
recommend it to the President. *Sieeu to 

The concept was to create a Delta Regional Commission modeled after the ARC (but 
without a highway program). We proposed using the 219 counties of the lower 
Mississippi Delta Development Commission created by Congress in 1988 ( ^ chaired 
by Gov, Clinton) as the boundaries. The ARC and DRC wo^d sit separatel7(t^r^tes 
would overlap) but would share the same Federal Co^hainnan and «afr( l ^ g ^ 
enhanced). This approach was proposed to save overhead by aot creati^ ^Sher entire 
staff and also to promote the interchange of ideas and initiatives It w o u f d X l l ^ ^em 
pohtically and strengthen both commissions on the Hill. 

We felt it important that the ARC/DRC continue to be an independent agency not 
subsumed m a Cabinet department for two reasons. One, it would be g « lost in a huge 
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first term but was never able to kill the ARC because of its independence. 

Almost immediately the . ^ C governors organized against the proposaU ^ ^ ^ - ^^^n. 
were etfeaive because of two unfortunate histoncal accidents. One the btaies Co 
c S r S r ( c h a s e n yearly by the governors on a rotating basis) was Kirk Fordice of 
^ ^ Z Z l one of the most reactionary governors in the U.S., ^d, even though 

s s ippi was the single biggest beneficiary, he openly opposed the plan. And, second, 
a new ŝ aff man at ARC headquaners representing the governors sent out an mcendiair 
m e ^ fi^of error to the governors before I had a chance to bnef them personaUy Gov 
ForTce organized the thî een ARC governors to wnte the President opposmg the plan. 

Despite our successfiil efforts to reassure the ARC congressional delegation and to garner 
S o n from the Delta cocgresspeople (like Benny IT ômpson and otiiers), the opposition 
of t̂ e 3ove,mors doomed tiie proposal. Fordice, in particular, put pressure on key 
RepIibUcans, like Senator Thad Cochran and Congress Roger Wicker, who were 
otherwise in favor of tiie proposal. 

In an effort to mollify tiie governors, we agreed that the ARC would "î cubat̂ " f^^^^ 
for^ye^ aLd to? woidd become independent. We, also, agreed to shift tiie finding 
Les tTo atfferent subcommittee of Appropriations (ARC goes to Energy and Water, 

DRC would CO to Agriculture and Rural Development). This resulted ma rearguard 
effortTo ̂ tg ± for tiae one-man office in Memphis remaining from tiie ongmal 
Deka Development CoLiissioa. The final, tepid compromise was to authorize th 
S ^ r e ^ of Ignculmre to devote existing money to Delta investments. Needless to say, 
nothing much came of this solution. 

I still strongly believe in tiie need for a DRC witii some type of relationship to tiie 
A T C b S g those bridges across race and region tiiat are so important and also 
^Idine a poetical base in Congress to increase tiie odds of its si^vability^ But I ^o 

is clear tiiat ti.e effort to get it enaaed will have to come from outside ARC. I 
will be happy to work witii you toward tiiat end. 

I am enclosmg an excerpt from tiie FY1999 budget which explains tiie plan, as well as 
L^^'^mn ê̂ ^^^ of i L year which makes tiie most compelhng argument I know how 
T r n T e ^out^c n fd for'the DRCI We adso have the authorization legislation that was 
sent to tiie Hill last year and other documents available as needed. 

Cc; David Wilhelm, Steve Cobble 

12)005 
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Clinton proposes anti-poverty agency 
By The Aaaoclaled Piea» 

TUNICA, Misa. — Fighting pover­
ty a]ong the lower Missisaippl River 
may soon become easier if Congress 
approves a $26 million proposal thai 
funds activities of a new Delta 
Kegiona) Commission. 

In his 1999 fiscal year budget 
request, President Clinton proposed 
spending the money to fund the 

: agency's fight against poverty in 219 
counties and parishes of Arkansas, 
Illinois, Kentucky, Louisiana, 
Mississippi, Missouri and 
Tennessee. 

Jesse While, the head of the Ap­
palachian Regional Commission, 
said Thursday that "if everything 
goes smoothly" the money could be 
handed out as early as next year. 

Since 1965, the Apoalachtan Re-
gionai Commission has worked to 
nght poverty in all of West Virginia 
and portions of 12 other states. It 
spans 600 miles from northeastern 
Mississippi to western New York. 

Marshall, Tippah and Benton 
counties in Mississippi are in 
Appalachian Regional Commission 

— — I- ^—. 

^B T̂̂ le money Is very flexible. 

— Jesse White, 
head of Appalachian Regional Commission 

territory. They vwuld ha within the 
Delta Region as well, hut White said 
they would not receive overlapping 
grants, 

"The money 1B very flexible," said 
White, a MissisBlppi native who 
heads the federally chartered ARC, 
a regional development agency. 
"There are very few strings 
attached. 

"We would have a broad reach," he 
said. "If we follow the ARC model, It 
would be a broad range of possibili­
ties,*' , . .1. 

The Delta Regional Cbminission 
would focus on such efforts as hous­
ing, rural health care, job training, 
entrepreneurial programs, industri­
al and business parks, water and 
sewer improvements and communi­
ty leadership development. 

White said during a meeting at d 

(Tunica casino that states receiving 
(grants through the agency would 
have to raise matching funds. 

' t Congress stil) must approve the 
aintpn proposal, and some Repub-
jlicans have characterized his budget 
ras an example of big-government 
'spending, 
' But White said that, under the 
i best-case scenario, Congress will ap-
[prove funding for the Delta Re-
.̂ gional Commission beglniiihg Oct. 1. 

•Clinton's plan calls for Delta Com-
itnission expenditures to be about the 
equivalent of investments made by 
'Appalachian Regional Commission. 
! He also recommended that the 
'new agency minimize administra­
tive costs by having White chair 
both. 
; That ideq has raised some con­
cems among Appalachian Regional 

Commission states. 
West Virginia Gov. Cecil Un­

derwood has questioned whether 
having Appalachian Regional 
Commission staff work with the 
Delta Commission might mean a 
diversion of funds from his state, 
which has received more than $250 
million from the Appalachian Rer 
gional Commission. 

Clinton administration officiaU 
have tried to assure him that will not 
happen, White said lhat, aside from 
sharing staff, the two agencies 
would operate separately. n 

ra 

c 
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Clinton 
pushes new 
Delta area 
commission 

By JON MUSGRAVE 
Staff Writer "rHld'>j 

HARRISBURG — The sourh-
emmost 16 counties of Illinois 
could benefit from a new federal 
agency proposed by President BiU 
Climon Tbesday. 

Ten years after Congress autho­
rized a snidy of the economically-
depressed Lower Mississippi Delta 
region, the presidenr has included 
$26 million for a new seven-state 
Delia Regional Commission in his 
proposed budget 

The goveniors of Illinois, Mis­
souri, Kentucky, Arkansas, Ten­
nessee, Mississippi, Arkansas and 
Louisiana along widi a chairman 
appointed by the president would 
form the commission mirrored 
after a similar regional approach 
credited with significantly improv­
ing conditions in Appalachia. 

The federal-srate partnership 
would joindy craft and administer 
economic development strategies 
fbr the region, make policy deci­
sions and target resources. 

The new agency would be de­
signed after the^^palachian Re­
gional Commission CARC;)."A 
b ^ d made up of the seven gov­
ernors of Illinois, Kentucky, Ten­
nessee, Mississippi, Louisiana, 
Arkansas and M i s s o u r i , and a 
chairman appoinred by the presi­
dent would operate the commis­
sion-

ARC FED OFFICE 

Over half of the 219 coiumes in 
the Delta Region have experience 
poveny rates greater than 20 per-
cenr of the population for the last 
four decades. Historically, Alexan­
der County has experienced the 
highest poverty rates in Illinois 
with around one-third of the pop­
ulation living in families with in­
come below the poverty line. 

The Delta Regional Commis­
sion vrould employ an "intensive 
care" model of economic develop­
ment that has been successfiil in 
Appalachia, according to Duane J. 
DeBruyne, spokesman for the 
ARC'S Washington office. 

The funds for die Delta would 
require matching contributions 
froni public and privare sector 
sources. Clinton's proposal man­
dates local participation in the se­
lection, development and evalua­
tion ofthe projects. 

DeBruyne said the matching 
share varied with the economic 
distress of county. 

"Basically it's geared towrard 
that ability of that area to pay. In 
some of the most economically 
distressed areas only a 20 percent 
match in required, hi some betiEr-
off counties only a SO percent 
match is needed," explained De­
Bruyne. 

Economic devdopment projects 
can indude job training and enn-e-
preneuiship programs, infiastruc-
ture needs such as clean vkrater, 
sewer service and access roads; in­
dustrial and business parks; rural 
healrii efforts; housing; communi-

leadership projects and a flexi­
ble range of other activities. 

"The Appalachian Regional 
Commission model is unique. We 
have very wide statutory larimde 
in how the moneys can be used " 
explained DeBruyne. 

David Gilhes, spokesman for 
U.S. Rep. Glenn ftoshard, D-Mari-
on, said while the Congressman 
had not received details about the 
proposal, it a concept in gen­
eral that Poshard could support. 

^ t is cenainly an issue that we 
will take a look at," said Gillies. 

The 16 Illinois counties are 
White, Hamilton, FranMin, Fterr>r 
Randolph, Jackson. Wdliamson' 
Saline, Gallatin, Hardin, Pope,' 
Johnson. Union, Alexander, Pulas­
ki and Massac. 

IS 007 
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Clinton's Delta 
commission has some 
A R C ofiQcials w 
Daily Journal 

President Clinton is asking Con­
gress for $26 million in his proposed 
1999 budget to create a seven-stale 
Delta Regional Commission that 
would include four counties in 
Northeast Mississippi. 

Clinton proposes the new DRC be 
modeled after the Appalachian 
Reê onal Commission and share the 
ARC'S federal cochairman, Missis­
sippi native Dr. Jesse White. 

Like the ARC, the proposed DRC 
would use fi;deral and state partner­
ships to build infrastructure in fhe 
Delta region to attract newjobs and 
industry. 

While 1st District U.S. Rep. Roger 
Wicker, R-Miss., said he supports 
the concept of a federal commission 
similar to ARC to help fhe economy 
of the Delta region, the 13 gover-

1 r . ^ i£ 
nors of the states within the ARC 
have sent the president a letter 
opposing the proposed structure of 
the new commission. 

"It should only be passed as a sep>-
aiate organization entirely distinct 
from ARC." said Nancy Knight ARC 
director in Mississippi. "TTiaf s what 
the governors of the 13 states would 
like to see. ARC was carefiiUy con­
structed taking into consideration 
the geography and economy of the 
region. I f s been a great partnership 
that has produced inyiressive 
results." 

Knight sad there is stall a ques­
tion also about the layout of the two 
regions. Under Clinton's proposal, 
ARC's and DRC's regions would 
overlap in Northeast Mississippi 
putting four counties - Marshall, 

Turn vRC on back page 

Continued from Page l A 

Tippah, Benton and Lafayette - in 
both regions-

"We really don't know what is 
going to happen." Knight said of 
that situation. "It could go any num­
ber of ways. They could be eligible 
for assistance from each commis­
sion." 

Wicker said fhe four overlapping 
countie^shouldn't be a deterrent 
and he supports the idea of a Delta 
commission similar to ARC. 

"The issue of the overlapping 
counties can be worked out," Wick­
er said. "Ai first blush it sounds like 

a proposal that has merit I tT-rm]<- in 
the Delta region there has not been 
enough emphasis on inhastructure 
such as industrial parks and access 
roads that cieatfi jobs so I support 
that type of federal government 
assistance as long as it is in the 
framework of the balanced budget" 

He said he xmder^tood the con­
cems of the ARC governors. 

" I think the governors have an 
understandable concem that ARC 
may be diluted." Wicker said "But 1 
think the proposal to have the same 
federal co-chairman was designed 
to eliminate more bureaucracy at 
the Washington level and I think 
thaf s a good thing." 

Under the president's proposal, 
an eight-member commission com­

posed of fhe govemoiB of the seven 
states in the DRC as well as the fed­
eral co-chairman would oversee the 
new agency. * 

Uke the ARC, the DRC would 
require matching contributions 
ftom local and state sources to pro­
vide grants for job training, industri­
al parks, access roads, water and 
sewer systems, leadership projects 
and rural health initiatives. 

The DRC proposal is an ofehoot 
of the 1988 Lower Mississippi Delia 
Development Commission formed 
by then-President Bush and chaired 
by then-Gov. Bil l Clinton of 
Arkansas. The states included in the 
DRC would be; Mississippi, 
Arlcansas, Tennessee, Illinois, Ken­
tucky, Louisiana and MissouxL 
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HERE'S A 
also an ejcample for the rest of 
the country: Little Rock tried 

the team approach a few years back 
when it came time to revitalize its 
stagnant downtown. TTie taxpayers of 
Pulaski Coimty committed their hard-
earned dollars to an arena and ex­
panded convention center. And the 
city's taxpayers dug even deeper and 
contributed more money to vastly im­
prove the Ubrary, museum and a 
farmers' market The state did its part 
with a $20 million contribution, and 
investors are now doing theirs by 
niaMng the River Maritet a nice place 
to shop. Result Just about everybody 
.sounds optimistic about downtown's 
future. 

In a way the Clinton 
administration is sug­
gesting a similar ap­
proach for the long-de­
pressed Delta, our own 
Third World, The presi­
dent has requested $26 
million a year for a 
Delta Regional Com­
mission to invest in eco­
nomic development The investments 
could include anything from new wa­
ter and sewer lines to industrial 
parte and better housing for the poor. 

The adnainistration hopes thi<; new 
commission would repeat the success 
seen in the Appalaciuans, where a 
similar commission has been fighting 
poverty for 33 years—and the pover­
ty rate has been halved. 

That's why some more folks from 
Washington were in Little Rock tiie 
other day. Their message was a fa­
miliar, and dreaded, one: We're witih 
the federal government and we're 
here to help yoiL 

Uh oh. Remember the much-bally-
hooed Lower Mississippi Delta De­
velopment Commission? That's the 
foigettable commission Bill Clinton 
chaired when he served as govemor. 
Its jumble of recommendations still 
sits there on the shelf—like many an­
other government rep>ort Not that the 
commission̂  suggestions were all that 
enlightening to begin with. After all, 
it's no secret that the Delta is poor 

' and needs developing Its poverly rate 
of 22.8 percent is almost double the 
national average. 

In the end, the economic develop­
ment most markedly encouraged by 
the Lower .JVIiss. D. D. Comm. was its 
own. TTie bureaucrats, economists, 
and grantwriters moved on after fed­
eral ftmds ran out but the Delta re­
mained mired in poverty Little has 
changed except that the Delta is now 
a imtch studied example of poverty. 

ARC FED O F F I C E 
success story ttiatis somenow mats not mucu m d 1009 

fort Or an accomplishment 
It should be noted in fairness that 

a lot of grant money was spent on 
academicians and bureaucrats. Maybe 
lhafs what these studies mean by eco­
nomic development but it's not what 
most of us mean. There ou^t to be a 
better way to practice trickle-down 
economics than by starting with the 
economists. 

As usual, the feds' turf tends to 
grow with e\'eiy one of these studies. 
This new analysis credited Ihe Delta 
region with having 219 coimties, 42 of 
those in Arkansas. How strange: Not 
many of us think of Pulaski or Mari­
on or Stone coimties as part of the 

Delta li-out fishing on 
the White River and 
hiking in the Ozarks 
may not come to mind 
when you envision the 
bottomlands. But ex­
panding the Delta's 
boimdaries appeals to 
the poUticians, Never 
mind that the effect is 
to dilute the investment 

that the feds say the Delta needs. For 
not even $26 inillion a year may go 
veiy far if it^ divided 219 ways among 
seven states. 

Hi ERE'S "ITHE good news: When 
the folks with the Appalachian 
commission visited Little Rock, 

they stressed the need for local folks 
to get involved. The people on the 
scene will help decide where the 
money should go. So the feds' invest­
ment wont be pure port The Idea is 
to use federal grants to attract more 
investment from local govemments 
and the private sector 

In that case, why not invite bids for 
the federal matching fimds directiy 
from the Delta—the real Delta— 
rather than fUnnel it through a whole 
new commission complete with of­
fices, perks, PR and pay grades? Or 
would that be unspeakably practical? 
Not to say economical. 

Yes, we welcome the feds (and 
tourists in general) to look over the 
Delta. It's poor but proud—and still 
promising. And it could develop as 
rapidly as Littie Rockfe downtown did 
if folks started working together But 
whatever seed money Washington pro­
vides, it cant send down a shipment 
of local initiative and imaginatioiL 
The feds can. however, encourage lo­
cal and state projects. So here's hop­
ing the Delta will soon be as rich in 
ideas as it is in soil and water Be­
cause the federal government too, 
helps those who help themselves. 
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President Clinton's plan to use a proven model of economic development and social 

^ s o ^ ^ Z T r T ^ ' '^^^^ ^'^^'^^'PP' D^'^- would pSviSe ^ e special boost" the impoverished region needs. 

p J I l n L r r ^ ^ ^ ' ^ ^ ^ ^ ^ ^'*' co^irector ofthe Appalachian 
soe^ch h e r ^ r t h . ' M " ' ^ " ^ ^ ^ ^ ^ ^ ^^"'^^ of meetings and a 
f ^ m ? . r f l l ! '^'^^'SS'PP'Association of Planning and Development Districts touting 
a similar federal-state partnership for the Delta. i^^ur ig 

f ^ ^ r i r r ^ " ^ ^ ? ^^^^ proposed a Delta Regional Commission to disburse $26 million in 
federal money to disadvantaged counties in seven states. The commission which awaits 

The ARC, created in 1965, has dramatically reduced poverty and increased economir 
development ,n the 13-state Appalachian region that includes parts o Tenness^^^^^^^^ 
Mississippi, statistics show. ^ ^ ui i ennessee and 

r ^ Z l l n m ^ f n^ " " ' ^ ' ^ . ^ ' ^ l l ' ' ^ ^ ' ^ " fulfill goals set by the Lower Mississippi Delta 
Development Commission that Clinton chaired in the late 1980s as govemor of Arkar^sas 
It woLWd include the same 219 counties the earlier commission studied X n iffound 

infrastnjcture and widespread illiteracy. wt^y^i^i 

Of the four regions of pervasive, concentrated economic distress - Appalachia the 
Colonias along the Mexican border in Texas and New Mexico; the Indian settlements near 
the Four Corners area of the far West, and the Delta - only the Delta has no oc^s^^^^ 
regionwide effort to end endemic poverty, White said. rocused 

About 45 percent, or 99 of the 219 Delta counties, meet the ARC criteria for distressed 
economies, compared to just 13 percent of counties nationwide, he noted Tennes^^^^^^ 
r o v " n T i ^ T PTi:=*P^*^^ ARC economic development projects, and Tennessee 
Gov. Don Sundquist has endorsed the DRC initiative. Mississipp Gov Kirk F o r d S has 
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d i S ^ I ^ ^ S ^ ^ n S ^ ^ ^ ^ ^ ^ - - ' - ' - ^ - ^ ' ^ P - * ^ ^ efnciencies without 

a Z f c ^ ^ n H C " " n " " ^ supervisors and development district officials meeting this week 
at the Grand Casino Convention Center to get word to Fordice that the additiona 
MISSISSIPPI counties under the proposed DRC would help the entrre state 

Mississippi already has 21 counties in the ARC. Under the proposal released Feb 4 4*̂  
MISSISSIPPI counties would be a part of a DRC. including four - Benton S a l ^ 
and Union - that would fall under both commissions' Ju r i sd ic t ion r r tMhe 
of counties ,n any state, White said, -Mississippi is tl^e biggest winner " ^ 

s t l ^ ! . f nfh ° ? w ^ T ' " ^ ^ ^ u " '^ ^ percentage of the funding that added to private 

W h ^ s a i ^ " ' 3 ' - " ' ° - p r o j e c t s hipp'en 

st^:=!r^^r^^ 
= " p ~ - - ™ same . . ^ ^ 

ite said he 
in the Delta. Ĉns:;̂—̂^̂^̂^̂^̂^ 

Local Officials reacted favorably lo White's outline ofthe regional commission proposal 

Call reporter Bartholomew Sullivan at 529-2317 or E-mail sulllvan£gomemphis.com 

GRAPHIC: photo : map ; 
Jesse L. White Jr • 
CAPTION: Staff; ' 

Focus on the Delta President Clinton has proposed a Delta Reoionai f-nmmi«-
focusing on 219 counties in seven states. Modeled on the 33^ear-Sd A^^^^^ 
Regional Commission, the delta version would coordinate p r i v a t f ^ ^ f s S f . 
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