
THE WHITE H O U S E 

W A S H I N G T O N 

May 21, 1999 

Mr. Dick Huber 
Chairman, President & CEO 
Aetna, Inc. 
151 Famiington Ave, 
Hartford, CT 06156 

Dear Mr. Huber: 

Thank you for helping lo make last Tuesday's roundtable on New Markets such a tremendous 
success. The President and 1 were very apprecialive ofthe lime you took out of your schedule lo 
spend an entire day talking and thinking with us about America's economically underserved 
coinmunities. 

As you know. President Clinton would like lo place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the Presidenl 
will spend tlu-ee or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector lhal will lap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New inveslmenl efforts in underserved areas or in disadvantaged businesses 

• New business locations that large companies are creating in underserved areas 

• Technical assistance that large businesses are providing to disadvantaged businesses 

• New Community Reinvestment Act commitments that banks may be making 

• New investments in Community Development Banks or in Empowerment Zones 

• New investments in Small Business Investment Companies (SBICs), especially the LMI 
SBICs that target low- and moderate-income communities 

• New workforce efforts that are focused on econoniic development 

I f you are creating or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in olher ways lo expand economic development in our nation's underserved urban 



and rural areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 

Please feel free to call me al (202) 456-2807 to discuss this further or lo call Cheri Carter in the 
Office of Business Liaison at the White House at (202) 456-2682. 

)crling 

Assistant to the Picsidoî t for Economic Policy and 
Director, National Ecofiomic Council 
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THE WHITE H O U S E 

W A S H I N G T O N 

May 19, 1999 

Mr. James Kelly 
Chaimian & CEO 
United Parcel Service of America 
55 Glenlake Parkway 
Atlanta, Georgia 30328 

Dear Mr. Kelly, 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend Uiree or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private seclor that will lap into the economic 
potential of these communities. 

On this trip, the President plans lo travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts lhat companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the Presidenl hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 

• New business locations thai large coinpanies are creating in underserved areas 

• Technical assistance lhat large businesses are providing to disadvantaged businesses 

• New Community Reinvestment Act commilmenls that banks may be making 

• New investmenls in Community Development Banks or in Empowerment Zones 

• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs ttiat target low- and moderate-income communities 

• New workforce efforts lhal are focused on econoniic development 

If you are creating or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in other ways lo expand econoniic development in our nation's underserved urban 
and rural areas, please let us know - we would be very iiilcresled in making you a part of our 



announcements. We need your ideas and your assistance - especially over the next several 

weeks - to make this trip a success. 

Please fed free to call me al (202) 456-2807 to discuss this further or to call Cheri Carter in the 
Office of Business Liaison at the White House at (202) 456-2682. 

Sincer 

Gene Sperling 
Assistant to the Presi nt for Econoniic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H 1 N G T O N 

May 18, 1999 

Mr. diaries Gifford 
Chainnan & Chief Executive Officer 

Bank Boston 
100 Federal Streel 
Boston, Massachusetts 02110 

Dear Mr. Gifford: 

Thank you for helping lo make last Tuesday's roundtable on New Markets such a tremendous 
success. The President and I were very appreciative ofthe time you look out of your schedule lo 
spend an entire day talking and thinking with us about America's economically underserved 
communities. 

As you know, Presidenl Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the Presidenl 
wil l spend tlu-ee or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the econoniic 
potential of these communities. 

On ttiis trip, ttie President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight arc: 

• New investment efforts in underserved areas or in disadvantaged businesses 

• New business locations that large companies are creating in underserved areas 

• Teclmical assistance that large businesses are providing to disadvantaged businesses 

• New Community Reinvestment Act coinniilnicnts that banks may be making 

• New investments in Community Development Banks or in Empowennent Zones 

• New investmenls in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 

• New workforce efforts that are focused on econoniic development 



If you arc creating or cxpandmg your efforts in any of these areas, or if you have other ideas or 

arc working in other ways lo expand economic development in our nation's underserved urban 

and mral areas, please let us know - wc would be veiy interested in making you a part of our 

announcements. Wc need your ideas and your assistance - especially over the next several 

weeks - lo make this triji a success. 

Please feel free lo call mc al (202) 456-2807 lo discuss this further or to call Cheri Carter in the 
Office of Business Liaison at the White House at (202) 456-2682. 

Sincere 

Gene Sperling 
Assistant to the Pre 
Director, National fii 

dent for Economic Policy and 
conomic Council 



THE WHITE H O U S E 

W A S H I N G T O N 

May 18, 1999 

Mr. Sy Stcniberg 
Chaimian, President & CEO 
New York Life Insurance Company 
51 Madison Avenue 
New York, New York 10010 

Dear Mr. Sternberg: 

Thank you for helping to make last Tuesday's roundtable on New Markets such a tremendous 
success. The President and 1 were very appreciative ofthe time you took out of your schedule lo 
spend an entire day talking and thinking with us about America's economically underserved 
communities. 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, ttie Presidenl 
wil l spend three or four days visiting a number of these New Markets across the countiy in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of ttiese communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 

• New business locations that large companies are creating in underserved areas 

• Technical assistance that large businesses are providing to disadvantaged businesses 

• New Community Reinvestment Act commitments that banks may be making 

• New investments in Community Development Banks or in Empowerment Zones 

• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 

• New workforce efforts that are focused on economic development 



If you are creating or expanding yoin efforts in any of these areas, or if you have other ideas or 
arc working in olher ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - wc would be very interested in making you a part of our 
announcements. Wc need your ideas and your assistance - especially over the next several 
weeks - lo make this trip a success. 

Please feel free to call me al (202) 456-2807 to discuss this further or lo call Cheri Carter in the 
Office of Business Liaison at the White House at (202) 456-2682. 

Sincere, 

Gene Sperling 
Assistant to the Presitflenl for Economic Policy and 
Director, National Econoniic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

May 18, 1999 

Mr. Leo Mullin 
Presidenl & CEO 
Delta Air Lines, Inc. 
1050 Delta Boulevard 
Allanta, Georgia 30320 

Dear Mr. Mullin: 

Thank you for helping lo make last Tuesday's roundtable on New Markets such a tremendous 
success. The President and I were very appreciative of the lime you took out of your schedule lo 
spend an entire day talking and thinking with us about America's economically underserved 
coinmunities. 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the Presidenl 
will spend ttiree or four days visiling a number of these New Markets across the countiy in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in ttiese underserved areas of ttie country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments ttiat banks may be making 
• New investments in Community Development Banks or in Empowennent Zones 
• New investmenls in Small Business Investment Companies (SBICs), especially the LMI 

SBICs lhat target low- and moderate-income communities 
• New workforce efforts lhal are focused on economic development 



If you arc creating or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in other ways to expand economic dcvelopmenl in our nation's uiidcrsen'cd urban 
and mral areas, please let us know - we would be vciy interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this triji a success. 

Please feel free to call mc al (202) 456-2807 lo discuss this further or lo call Cheri Carter in the 
Office of Business Liaison at the White House al (202) 456-2682. 

7^ ifM^'-^ 

Sincereb 

Gene Sperlin/ 
Assistant to Me President for Economic Policy and 
Director, National Econoniic Council 
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THE WHITE H O U S E 

W A S H I N G T O N 

May 18, 1999 

Mr. Franklin Raines 
Chairman & CEO 
Fannie Mae 
3900 Wisconsin Avenue, NW 
Washington, DC 20016-2892 

Dear Mi>feiinesr-

Thank you for helping to make last Tuesday's roundtable on New Markets such a tremendous 
success. The President and I were very apprecialive of ttic time you look out of your schedule to 
spend an entire day talking and thinking with us about America's economically underserved 
communities. 

As you know. President Clinton would like lo place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the Presidenl 
will spend tlu-ee or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potenfial of these communifies. 

On this trip, the Presidenl plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts thai companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies arc creating in underserved areas 
• Teclmical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Inveslmenl Companies (SBICs), especially the LMI 

SBICs ttial target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 



If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and rural areas, please let us know - we would be very intercsled in making you a part of our 
announcements. Wc need your ideas and your assistance - especially over the next several 
weeks - lo make lliis trij) a success. 

Please feel free lo call mc al (202) 456-2807 to discuss this further or lo call Cheri Carter in the 

Office of Business Liai.son al the White flouse at (202) 456-2682. 

Sincerely. 

Gene Sperlii 
Assistant to/lie President for Economic Policy and 
Direclor, Nulional Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

May 18, 1999 

Mr. Frank Newman 
Chainnan & CEO 
Bankers Tmst Compay 
130 Liberty Street 
New York, New York 10006 

Dear Mr. Ne.vvman: 

Thank you for helping to make last Tuesday's roundtable on New Markets such a tremendous 
success. The President and 1 were very appreciative of ttic time you look out of your schedule lo 
spend an entire day talking and thinking witti us about America's economically underserved 
connnunities. 

As you know. President Clinton would like to place a major focus this summer on America's 
undersei^ed urban and mral areas - or New Markets. During the week of July 5, ttie Presidenl 
wil l spend tiiree or four days visiling a number of ttiese New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of ttie country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 

• New business locations that large companies arc creating in underserved areas 

• Technical assistance that large businesses are providing to disadvantaged businesses 

• New Community Reinvestment Act commitments that banks may be making 

• New investments in Community Development Banks or in Empowemient Zones 

• New investments in Small Business Investment Coinpanies (SBICs), especially the LMI 
SBICs ttiat target low- and modcralc-inconic communities 

• New workforce efforts that are focused on economic development 



If you arc creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic dcvcloiimcnl in our nation's underserved urban 
and mral areas, please let us know - we would be vciy interested in making you a jiart of our 
announcciiiciils. Wc need your ideas and your assistance - especially over the next several 
weeks - lo make this trip a success. 

Please feel free to call mc al (202) 456-2807 to discuss this further or lo call Cheri Carter in the 
Office of Business Liaison at the White House al (202) 456-2682. 

Gene Sperling 
Assistant to thcyl'residcnl for Econoniic Policy and 
Direclor, Nali|)nal Economic Council 
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THE WHITE H O U S E 

W A S H I N G T O N 

May 18, 1999 

Mr. Maceo Sloan 
Chainnan, President & CEO 
Sloan Financial Group 
103 West Main Street 
Durham, North Carolina 27701 

Dear Mh-c^an: 

Thank you for helping lo make last Tuesday's roundtable on New Markets such a tremendous 
success. The President and I were very appreciative ofthe lime you look out of your schedule to 
spend an entire day talking and thinking with us about America's economically underserved 
communities. 

As you know, Presidenl Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During ttie week of July 5, the Presidenl 
wil l spend tiiree or four days visifing a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communilies. 

On this trip, the Presidenl plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 

• New business locations ttiat large companies are creating in underserved areas 

• Teclmical assistance that large businesses are providing to disadvantaged businesses 

• New Community Reinvestment Act commitments that banks may be making 

• New investments in Community Development Banks or in Empowemient Zones 

• New investments in Small Business Investment Companies (SBICs), especially the LMI 
SBICs that target low- and moderate-income communities 

• New workforce efforts thai are focused on economic development 



If you are creating or cxiianding your efforts in any of these areas, or if you have other ideas or 
are working in olher ways lo expand economic development in our nation's underscr\'ed urban 
and mral areas, please let us know - wc would be vciy interested in making you a part of our 
announceniciils. Wc need your ideas and your assistance - especially over the next several 
weeks - lo make this trip a success. 

Please feel free lo call mc al (202) 456-2807 to discuss Uiis further or to call Cheri Carter in the 

Office of Business Liaison at the White House al (202) 456-2682. 

Sinceftly, 

Gene Sperii 
Assistant to ic President for Economic Policy and 
Director, NcYtional Econoniic Council 



THE WHITE H O U S E 

W A S H IN G T O N 

May 19, 1999 

Mr. William Steerc 
Chainnan & CEO 
Pfizer, Inc. 
235 East 42iid Street, 23rd Floor 
New York, New York 10017-5755 

Dear Mr. Slccrc, 

As you know. President Clinton would like lo place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiling a number of these New Markets across the country in an 
effort to mobilize new commitments from the private seclor that will tap into the economic 
potential of ttiese communities. 

On this trip, the Presidenl plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in ttiese underserved areas ofthe country. 

The types of things that the Presidenl hopes to highlight are: 

• New inveslmenl efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Teclmical assistance ttiat large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowemient Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts thai are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in other ways lo expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 



announcements. Wc need your ideas and your assistance - especially over the next several 

weeks - to make this iriii a success. 

Please feel free to call mc at (202) 456-2807 lo discuss this further or to call Cheri Carter in the 
Office of Business Liaison al the While House al (202) 456-2682. 

Gene Sperling 
Assistant lo the Prcsideilt/for Economic Policy and 
Direclor, National Economic Council 
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THE WHITE H O U S E 

W A S H I N G T O N 

May 19, 1999 

Mr. John Snow 
Chainnan, President & CEO 
CSX Corporation 
One James Center, 901 East Cary Street 
Richmond, Virginia 23219 

Dear Mr. Snow, 

As you know, Presidenl Clinton would like lo place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the Presidenl 
will spend three or four days visiling a number of these New Markets across the country in an 
effort to mobilize new commitments from ttie private seclor ttial will tap into ttie economic 
potential of these communities. 

On this trip, the Presidenl plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of filings ttial the President hopes to liigliliglil are: 

• New investment efforts in underserved areas or in disadvantaged businesses 

• New business locations that large companies are creating in underserved areas 

• Teclmical assistance ttial large businesses arc providing to disadvantaged businesses 

• New Community Reinvestment Act commitments that banks may be making 

• New investments in Community Development Banks or in Empowemient Zones 

• New investments in Small Business Investment Companies (SBICs), especially ttie LMI 

SBICs that target low- and moderate-income communities 

• New workforce efforts ttial arc focused on economic development 

I f you are creating or expanding your efforts in any of these areas, or i f you have olher ideas or 
arc working in ottier ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - wc would be very interested in making you a part of our 



announcements. Wc need your ideas and your assistance - esiiecially over the next several 
weeks - to make this trip a success. 

Please feel free lo call mc at (202) 456-2807 lo discuss this further or to call Cheri Carter in the 
Office of Business Liaison al the White House at (202) 456-2682. 

Gene Sperliiijl 
Assistant lo i 
Director, Na 

le President for Econoniic Policy and 
'ional Econoniic Council 
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THE WHITE H O U S E 

W A S H I N G T O N 

May 19, 1999 

Mr. John Smith 
CEO & President 
General Motors Cori'oration 
100 Renaissance Center 
Detroit, Michigan 48265 

Dear Mr. Smith, 

As you know. President Clinton would like lo place a major focus ttiis summer on Amenca's 
underserved urban and mral areas - or New Markets. During ttie week of July 5, the President 
will spend ttiree or four days visiling a number of these New Markets across ttie country m an 
effort to mobilize new commitments from ttie private sector ttiat will tap into the economic 
potential of these communities. 

On ttiis trip the President plans to travel witti CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts ttial companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things ttial the Presidenl hopes to highlight are: 

. New investment efforts in underserved areas or in disadvantaged businesses 

. New business locations ttiat large companies are creating in undersen/ed areas 

. Teclmical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments ttiat banks may be making 
. New investments in Community Development Banks or in Empowennent Zones 
. New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
. New workforce efforts ttiat are focused on econoniic development 

If you arc creating or expanding your efforts in any of these areas, or i f you have other ideas or 
arc working in olher ways to expand economic development in our nation's uiidersci^ed urban 
and mral areas, please let us know - wc would be veiy interested in making you a part of our 



announcements. Wc need your ideas and your assistance - especially over the next several 
weeks - lo make this trip a success. 

Please feel free to call mc al (202) 456-2807 to discuss this further or lo call Cheri Carter in the 
Office of Business Liaison al the White House al (202) 456-2682. 

Gene Speriing 
Assistant to Uic PresWenl for Economic Policy and 
Direclor, National Economic Council 



THE WHITE HOUSE 

W A S H I N G T O N 

May 19, 1999 

Mr. Richard Notebaert 
Chainnan & CEO 
Amcrilccli 
30 South Wacker Drive, Floor 38 
Chicago, Illinois 60606 

Dear Mr. Notebaert, 

As you know. President Clinton would like to place a major focus ttiis summer on America's 
undcrscî ed urban and mral areas - or New Markets. During Uie week of July 5, the Presidenl 
will spend ttiree or four days visiling a number of these New Markets across the country in an 
effort to mobilize new commitments from the private seclor Uiat will lap into the economic 
potential of these communilies. 

On this trip, the Presidenl plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts ttial companies like yours 
are undertaking in ttiesc underserved areas of ttie country. 

The types of things ttiat ttie President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Teclmical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investmenls in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 



aniiounccmciits. Wc need your ideas and your assistance - esiiceially over the next several 

weeks - to make this trip a success. 

Please feci free to call mc at (202) 456-2807 to discuss this further or lo call Cheri Carter in the 

Office of Business Liaison at the White House at (202) 456-2682. 

Sincerel 

Gene Speriing / / 
Assistant to Uie PresidM for Economic Policy and 
Direclor, National Economic Council 

S"'̂  ̂  ̂  77/^' 



THE WHITE HOUSE 

W A S H I N G T O N 

May 19, 1999 

Mr. Dana Mead 
Chaimian & CEO 
Tenneco 
1275 King Street 
Greenwich, Connecticut 06831 

Dear Mr. Mead, 

As you know, Presidenl Clinton would like to place a major focus Uiis summer on America's 
underscî ed urban and mral areas - or New Markets. During Uic week of July 5, Uie President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector lhat will lap into the economic 
potential of ttiese communities. 

On this trip, the President plans to travel wiUi CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things ttiat the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses arc providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investmenls in Community Development Banks or in Empowemient Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on econoniic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
arc working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 



announcements. Wc need your ideas and your assistance - especially over the next several 
weeks - to make Ihis trip a success. 

Please feel free lo call mc at (202) 456-2807 lo discuss this further or to call Cheri Carter in the 
Office of Business Liaison al the Wliile House at (202) 456-2682. 

Sincerely, 

Gene Speriini" 
Assistant lo llic President for Economic Policy and 
Direclor, National Econoniic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

May 19, 1999 

Mr. David Koniansky 
Chainnan, President & CEO 
Mcnill Lynch & Company, Inc. 
North Tower, Worid Financial Center 
New York, New York 10281-3681 

Dear Mr. Koniansky, 

As you know, Presidenl Clinton would like lo place a major focus Uiis summer on America's 
underserved urban and mral areas - or New Markets. During Uie week of July 5, Uie President 
will spend Uircc or four days visiling a number of these New Markets across the country in an 
effort to mobilize new commitments from the private seclor that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts ttiat companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that Uic President hopes to highlight arc: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
. Technical assistance Uiat large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowennent Zones 
. New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs ttial target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's undersen̂ ed urban 
and mral areas, please let us know - we would be vciy interested in making you a part of our 



announcements. Wc need your ideas and your assistance - especially over the next several 

weeks - to make this triji a success. 

Please fed free to call me at (202) 456-2807 to discuss Uiis further or to call Chen Carter in Uie 
Office of Business Liaison al Uic While House at (202) 456-2682. 

Gene Speriing I 
Assistant to thi/ President for Economic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

May 19, 1999 

Mr. Robert Eaton 
Co-Cliainiian 
Daimler Chrysler 
1000 Chrysler Drive CIMS 485-15-30 
Aubum Hills, Michigan 48326 

Dear Mr. Eaton, 

As you know. President Clinton would like lo place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During Uic week of July 5, the Presidenl 
will spend three or four days visiling a number of tticsc New Markets across the country in an 
effort lo mobilize new commitments from the private seclor Uiat will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The tyî cs of things Uiat the Presidenl hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Teclmical assistance ttiat large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowemient Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderale-income communilies 
• New workforce efforts that are focused on economic development 

If you arc creating or expanding your efforts in any of ttiese areas, or if you have other ideas or 
are working in ottier ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 



announcements. Wc need your ideas and you 
weeks - to make this trip a success. 

r assistance - especially over Uic next several 

Please feel free to call me al (202) 456-2807 to discuss Uiis further or to call Chen Carter in U.e 

Office of Business Liaison al Uic Wliilc House al (202) 456-2682. 

7 ^A-^ y 

Gene Speriing 
Assistant to the Pi^sidcnt for Econoniic Policy and 
Direclor, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

May 19, 1999 

Mr. Philip Gondii 
Chaimian & CEO 
The Boeing Company 
7755 E. Marginal Way SouUi, MS 10-10 
Seattle, Washington 98108 

Dear Miv^(Midit, 

As you know. President Clinton would like lo place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend tlu-ee or four days visiting a number of ttiesc New Markets across the country in an 
effort to mobilize new commitments from Uic private sector that will lap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts Uiat companies like yours 
are undertaking in these underserved areas of ttie country. 

The types of things that the Presidenl hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Teclmical assistance ttiat large businesses arc providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowemient Zones 
. New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that arc focused on econoniic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 



announcements. Wc need your ideas and your assistance - especially over the next several 

weeks - lo make this U '\p a success. 

Please feel free lo call me at (202) 456-2807 to discuss this further or to call Chen Carter in Uic 
Office of Business Liaison al the White House at (202) 456-2682. 

Gene Sperling 
Assistant to the Preydent for Econoniic Policy and 
Director, National Economic Council 



THE WHITE HOUSE 

W A S H I N G T O N 

May 19, 1999 

Mr. John McCoy 
Chainnan & CEO 
Banc One Corporation 
100 East Broad Street 
Columbus, Ohio 43215 

Dear Mr. McCoy, 

As you know President Clinton would like to place a major focus ttiis summer on America's 
underserved urban and mral areas - or New Markets. Dunng the week of July 5, the President 
will spend ttiree or four days visiling a number of Uicsc New Markets across the country in an 
effort to mobilize new commitments from ttic private sector Uiat will lap into ttie economic 
potenfial of these communities. 

On this trip, the President plans to travel wiUi CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that Uic Presidenl hopes lo highlight are: 

• New investment efforts in underser̂ êd areas or in disadvantaged businesses 
. New business locations ttiat large companies are creating in underserved areas 
. Technical assistance that large businesses are providing to disadvantaged businesses 
. New Community Reinvestment Act commitments that banks may be making 
. New investmenls in Community Development Banks or in Empowemient Zones 
. New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that arc focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have ottier ideas or 
are working in oUier ways to expand economic dcvelopmenl in our nation's underserved urban 
and mral areas, please let us know - we would be very intercsled in making you a part of our 



announcements. We need your ideas and your assistance - especially over the next several 

weeks - lo make this trip a success. 

Plea.se feel free lo call mc al (202) 456-2807 lo discuss this further or to call Chen Carter in the 
Office of Business Liaison al the White House al (202) 456-2682. 

Gene Sperling 
Assistant to the lyresident for Economic Policy and 
Director, NalionMil Econoniic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Howard Schultz 
CEO 
Starbucks Coffee Company 
2401 Utah Avenue South, Eightti Floor 
Seattle, WA 98124 

Dear Mr. Schultz: 

As you know, President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new committnents from ttie private sector Uiat will tap into ttie economic 
potenfial of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegafion of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts ttiat companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investtnent efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communifies 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Dunn in ttie • 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Sincerel 

Gene Sperling 
Assistant to the Presid^t for Economic Pohcy and 
Director, National Ecoiriomic Council 
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THE WHITE HOUSE 

W A S H 1 N G T O N 

June 4, 1999 

Mr. Lee Raymond 
CEO 
Exxon 
5959 Las Colinas Blvd 
frving,TX 750391 

Dear Mr. Raymond: 

As you know. President Clinton would like to place a major focus this summer on America's 
imderserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potenfial of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locafions that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis ftirther or to call Jay Dunn in the 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Gene Sperling 
Assistant to th^Presiderit for Economic Policy and 
Director, Nafional Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Philip Purcell 
CEO 
Morgan Stanley Dean Witter 
1585 Broadway 
New York, NY 10036 

Dear Mr. Purcell: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on econoniic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis ftirther or to call Jay Dunn in the 
Office of Business Liaison at ttie White House at (202) 456-7702. 

' 1 ? 

Sincere 

Gene Sperling 
Assistant to the President for &;onomic Policy and 
Director, National Edbnomic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4,1999 

Mr. Louis Gerstner 
CEO 
Intemafional Business Machines 
New Orchard Road 
Armonk,NY 10504 

Dear Mr. Gerstner: 

As you know. President Clinton would like to place a major focus this summer on Amenca's 
underserved urban and rural areas - or New Markets. During ttie week of July 5, the President 
will spend three or four days visifing a number of these New Markets across ttie countty in an 
effort to mobilize new committnents from the private sector ttiat will tap into ttie economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegafion of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investtnent efforts in underserved areas or in disadvantaged businesses 
• New business locafions that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially ttie LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftirther or to call Jay Dunn in ttie 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Sincerely, 

Gene Sperii 
Assistant to tWe President for Economic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Robert Ulrich 
CEO 
Dayton Hudson 
777 Nicollet Mall 
Minneapolis, MN 55402 

Dear Mr. Ulrich: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locafions that large companies are creafing in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creafing or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this fiirther or to call Jay Dunn in the 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Sincerely, 

Gene Sperling 
Assistant to the Prifeident for Economic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. James Oesterreicher 
CEO 
J.C. Penny 
6501 Legacy Drive 
Piano, TX 75024 

Dear Mr. Oesterreicher: 

As you know, President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During ttie week of July 5, ttie President 
will spend three or four days visiting a number of these New Markets across the countty in an 
effort to mobilize new committnents from the private sector that will tap into the economic 
potential of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially ttie LMI 

SBICs that target low- and moderate-income communifies 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nafion's underserved urban 
and rural areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis ftirther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

Sincerely, 

Gene Sperling 
Assistant to ttie Pr̂ îdent for Economic Policy and 
Director, Nafional Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Arthur Martinez 
CEO 
Sears Roebuck 
3333 Beverly Road 
Hof&nan Estates, IL 60179 

Dear Mr. Martinez: 

As you know, President Clinton would like to place a major focus ttiis summer on America's 
underserved urban and mral areas - or New Markets. During ttie week of July 5, Uie President 
will spend ttiree or four days visiting a number of ttiese New Markets across ttie counfry in an 
effort to mobilize new commifrnents from ttie private sector ttiat will tap into ttie economic 
potenfial of these communities. 

On ttiis ttip, the President plans to fravel witti CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of ttie countty. 

The types of ttiings that ttie President hopes to highlight are: 

• New investtnent efforts in underserved areas or in disadvantaged businesses 
• New business locations ttiat large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvesttnent Act committnents that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investtnent Companies (SBICs), especially ttie LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

I f you are creafing or expanding your efforts in any of these areas, or i f you have ottier ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftirther or to call Jay Dunn in the 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Gene Sperling 
Assistant to the Wesident for Econoniic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. CO. Holiday 
CEO 
E.I. du Pont de Nemours 
1007 Market Sfreet 
Wihnington, DE 19898 

Dear Mr. Holiday: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from ttie private sector that will tap into the economic 
potenfial of these communifies. 

On ttiis trip, the President plans to fravel witti CEOs and a bipartisan delegafion of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are imdertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act committnents that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and rural areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Duim in the 
Office of Business Liaison at the White House at (202) 456-7702. 

Since^ly, 

Gene Sperling 
Assistant to the Pre îtlent for Economic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Durk Jager 
CEO 
Procter & Gamble 
1 P&G Plaza 
Cincinnafi, OH 45202 

Dear Mr. Jager: 

As you know, President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, ttie President plans to fravel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locafions that large companies are creafing in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

d/A>^ 

Gene Sperlin| 
Assistant to ttie ĵ resident for Economic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. John Biggs 
CEO 
TLAA-CREF 
730 Third Avenue 
New York, NY 10017 

Dear Mr. Biggs: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, ttie President 
will spend three or four days visiting a number of these New Markets across the counfry in an 
effort to mobilize new commifrnents from the private sector that will tap into ttie economic 
potenfial of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things ttiat the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations ttiat large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowennent Zones 
• New investtnents in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts ttiat are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis ftuther or to call Jay Duim in the 
Office of Business Liaison at the White House at (202) 456-7702. 

7f 'i^'' 

Sincep 

Gene Sperling 
Assistant to the if^esident for Economic Policy and 

Economic Council Director, Nation 



THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Vance Coffinan 
CEO 
Lockheed Martin 
6801 Rockledge Dr. 
Bettiesda,MD 20817 

Dear Mr. Coffinan: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communifies. 

On this trip, the President plans to fravel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Dunn in the 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Gene Speriing ̂ - T j / 
Assistant to ttie Prfefeident for Economic Policy and 
Director, Nafional^conomic Coimcil 
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THE WHiTE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Edward Liddy 
CEO 
Allstate 
2775 Sanders Road 
Northbrook, IL 60062 

Dear Mr. Liddy: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the countiy in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locafions that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nafion's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis ftirttier or to call Jay Dunn in the 
Office of Business Liaison at the White House at (202) 456-7702. 

Gene Sperlin 
Assistant to t 
Director, Nafi 

'President for Economic Policy and 
(nal Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. George David 
CEO 
United Techonologies 
1 Financial Plaza 
Hartford, CT 06101 

Dear Mr. David: 

As you know, President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegafion of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowemient Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis ftirttier or to call Jay Dunn in the 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Gene Sperling^ 
Assistant to the |(resident for Economic Policy and 
Director, National Economic Council 

ŷ ~ ^{[' ̂  7 7"̂ ^ ^ 

^(c^^c7 U ^^-l j 1^''^ iiU^' 

"7 \ririA^^ ' 



THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Floyd Hall 
CEO 
Kmart 
3100 West Big Beaver Road 
Troy, MI 48084 

Dear Mr. Hall: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potenfial of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locattons that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Duim in the 
Office of Business Liaison at the White House at (202) 456-7702. 

0 ^ 

J or 

Sincer 

Gene Sperling ~/ 
Assistant to the President for Economic Policy and 
Director, National Economic Coimcil 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Lewis Piatt 
CEO 
Hewlett-Packard 
3000 Hanover Sfreet 
Palo Alton, CA 94304 

Dear Mr. Piatt: 

As you know, President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend three or four days visifing a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to fravel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftirther or to call Jay Dunn in the 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Sincerel 

Gene Sperling 
Assistant to the Preside^ for Economic Policy and 
Director, National Economic Council 



THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Peter Bijur 
CEO 
Texaco 
2000 Westchester Avenue 
White Plains, NY 10650 

Dear Mr. Bijur: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During ttie week of July 5, ttie President 
will spend three or four days visiting a number of these New Markets across ttie countty in an 
effort to mobilize new committnents from the private sector ttiat will tap into ttie economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investtnents in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and rural areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis fiirther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

lA 

Gene Sperling 
Assistant to the Prejsî ent for Economic Policy and 
Director, National Economic Council 

0 fO 



THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Lucio Nolo 
CEO 
Mobil 
3225 Gallows Road 
Fairfax, VA 22037 

Dear Mr. Noto: 

As you know. President Clinton would like to place a major focus this summer on Anierica's 
Iderserved ilrban and mral areas - or New Markets. During the week of July 5, the President 
will spend ttiree or four days visifing a number of ttiese New Markets across the counfry m an 
effort to mobilize new commitments from the private sector that will tap into ttie economic 
potenfial of these communities. 

On this trip ttie President plans to travel witti CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that compames like yom-s 
are undertaking in these underserved areas ofthe country. 

The types of ttiings ttiat the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance ttiat large businesses are providing to disadvantaged busmesses 
. New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowennent Zones 
. New investments in Small Business Investtnent Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
. New workforce efforts that are focused on economic development 

I f you are creafing or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this further or to call Jay Dunn in the 
Office of Business Liaison at ttie White House at (202) 456-7702. 

Sincen 

Gene Sperling 
Assistant to the Preside) 
Director, National Econ 

' for Economic Policy and 
lie Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Richard McGinn 
CEO 
Lucent Technologies 
600 Mountain Avenue 
Mun-ay Hill, NJ 07974-0636 

Dear Mr. McGinn: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, ttie President 
will spend three or four days visiting a number of these New Markets across the countty in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potenfial of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creafing in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creafing or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and rural areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftirther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

Sincep^, 

Gene Sperling 
Assistant to the Preydent for Economic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Charles Lee 
CEO 
GTE 
1255 Corporate Drive 
frving,TX 75038 

Dear Mr. Lee: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communifies 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Dunn in the 
Office of Business Liaison at the White House at (202) 456-7702. 

Sincer 

jene Sperling 
Assistant to the PriJident for^conomic Policy and 
Director, Nafional [Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Christopher Galvin 
CEO 
Motorola 
1303 E. Algonquin 
Schaumburg, IL 60196 

Dear Mr. Galvin: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the countty in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nafion's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

Gene Sperlii 
Assistant to/the President for Economic Policy and 
Director, Nafional Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Kenneth Lay 
CEO 
Enron 
1400 Smitti St 
Houston, TX 77002 

Dear Mr. Lay: 

As you know, President Clinton would like to place a major focus ttiis summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, ttie President 
will spend three or four days visiting a number of these New Markets across the countty in an 
effort to mobilize new commitments from the private sector ttiat will tap into Uie economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investtnent efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creafing in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investtnents in Small Business Investtnent Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or i f you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this fiirther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

Sincerely, 

Gene Sperling 
Assistant to the Presifaent fdr Economic Policy and 
Director, Nafional Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Bmce Rohde 
CEO 
ConAgra 
1 ConAgra Drive 
Omaha, NE 68102 

Dear Mr. Rohde: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this ttip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locafions that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftirther or to call Jay Dunn in the 
Office of Business Liaison at the White House at (202) 456-7702. 

Gene Sperling 
Assistant to the Pifesident for Economic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. James Sinegal 
CEO 
Costco 
999 Lake Drive 
Issaquah, WA 98027 

Dear Mr. Sinegal: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance lhat large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftirther or to call Jay Dunn in the 
Office of Business Liaison at the White House at (202) 456-7702. 

Gene Sperling 
Assistant to the Presfiflent for Economic Policy and 
Director, Nafional Economic Council 



THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Steven Burd 
CEO 
Safeway 
5918 Stoneridge Mall Road 
Pleasanton, CA 94588 

Dear Mr. Burd: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visifing a number of these New Markets across the countty in an 
effort to mobilize new committnents from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locafions that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis ftuther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

Sincen 

Gene Sperling 
Assistant to ttie Prê d̂ent for Economic Policy and 
Director, Nafional Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Thomas Usher 
CEO 
USX 
600 Grant Sfreet 
Pittsburgh, PA 15219 

Dear Mr. Usher: 

As you know, President Clinton would like to place a major focus ttiis summer on America's 
underserved urban and mral areas - or New Markets. During ttie week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new committnents from the private sector that will tap into ttie economic 
potential of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts ttiat companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 

• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand econoniic development in our nafion's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

Sincerd^ 

Gene Sperling 
Assistant to the Presidenl for Economic Policy and 
Director, National Economic Council 



THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Maurice Greenberg 
CEO 
American Intemational Group 
70 Pine Sfreet 
New York, NY 10270 

Dear MrXjreenberg: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and mral areas - or New Markets. During the week of July 5, ttie President 
will spend three or four days visiting a number of these New Markets across the countty in an 
effort to mobilize new committnents from ttie private sector that will tap into the economic 
potenfial of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegafion of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially ttie LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nafion's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftirther or to call Jay Dunn in the 
Office of Business Liaison at the White House at (202) 456-7702. 

Sincen 

-7 U 
' J 

Gene Sperling 
Assistant to the Presitfent for Economic Policy and 
Director, Nafional Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Hugh McColl 
CEO 
BankAmerica Corp. 
100 N. Tryon Street 
Charlotte, NC 28255 

Dear Mr. McColl: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, ttie President 
will spend three or four days visiting a number of these New Markets across the countty in an 
effort to mobilize new committnents from the private sector that will tap into the economic 
potenfial of these communifies. 

On this ttip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communifies 
• New workforce efforts that are focused on economic development 

If you are creafing or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand econoniic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Dunn in the 
Office of Business Liaison at the White House at (202) 456-7702. 

Gene Sperling 
Assistant to the Prel̂ dent for Economic Policy and 
Director, National Economic Council 
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THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Edward Rust 
CEO 
State Farm Insurance Company 
I State Farm Plaza 
Bloomington, IN 61710 

Dear Mr. Rust: 

As you know. President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visifing a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments lhat banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nation's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss ttiis ftuther or to call Jay Dunn in ttie 
Office of Business Liaison at the White House at (202) 456-7702. 

Gene Sperling 
Assistant to ttie l̂ resident for Economic Policy and 
Director, National Economic Council 



THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Edward Whitacre 
CEO 
SBC Communications 
175 E. Houston 
San Antonio, TX 78205 

Dear Mr. Whitacre: 

As you know, President Clinton would like to place a major focus this summer on America's 
underserved urban and rural areas - or New Markets. During the week of July 5, the President 
will spend three or four days visiting a number of these New Markets across the country in an 
effort to mobilize new commitments from the private sector that will tap into the economic 
potential of these communities. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas of the country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
• New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nafion's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
armouncements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this ftuther or to call Jay Dunn in the 
Office of Business Liaison at the White House at (202) 456-7702. 

Sincepoly, 

Gene Sperhng 
Assistant to ttie Presicfent for Economic Policy and 
Director, Nafional Economic Council 

o^., - ^ ' i / . ^ -K ^"^ ^"^'"^ 

K.̂  u ^ 7v.-. y/.-f- 7/̂ -̂ ' 



THE WHITE HOUSE 

W A S H I N G T O N 

June 4, 1999 

Mr. Raymond Gilmartin 
CEO 
Merck 
1 Merck Drive 

Whitehouse Stafion, NJ 08889 

Dear Mr. Gilmartin: 

As you know, President Clinton would like to place a major focus ttiis summer on Amenca's 
underserved urban and mral areas - or New Markets. During the week of July 5, ttie President 
will spend three or four days visiting a number of these New Markets across the countty in an 
effort to mobilize new committnents from ttie private sector that will tap into the economic 
potential of these communifies. 

On this trip, the President plans to travel with CEOs and a bipartisan delegation of members of 
Congress. Specifically, he hopes to focus on new and expanded efforts that companies like yours 
are undertaking in these underserved areas ofthe country. 

The types of things that the President hopes to highlight are: 

• New investment efforts in underserved areas or in disadvantaged businesses 
• New business locations that large companies are creating in underserved areas 
• Technical assistance that large businesses are providing to disadvantaged businesses 
• New Community Reinvestment Act commitments that banks may be making 
• New investments in Community Development Banks or in Empowerment Zones 
• New investments in Small Business Investment Companies (SBICs), especially the LMI 

SBICs that target low- and moderate-income communities 
. New workforce efforts that are focused on economic development 

If you are creating or expanding your efforts in any of these areas, or if you have other ideas or 
are working in other ways to expand economic development in our nafion's underserved urban 
and mral areas, please let us know - we would be very interested in making you a part of our 
announcements. We need your ideas and your assistance - especially over the next several 
weeks - to make this trip a success. 



Please feel free to call me at (202) 456-2807 to discuss this further or to call Jay Dunn in ttie 
Office of Business Liaison at ttie White House at (202) 456-7702. 

1^,^ r̂-C 

Sinceri 

Gene Sperling 
Assistant to the Preydent for Economic Policy and 
Director, Nafional Economic Coimcil 
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