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...AND SPEC IAL THANKS TO ALL OF THE PEOPLE BEHIND THE SCENES 
WHO HAVE INVESTED THEIR TIME, NETWORK, PASSION & SI PPORT! 

1997 Table Captains {listed in alphabetical order): 
James Amick - Rabaut Training Center * Denise Rolark Barnes- Washington Informer * Terrian Barnes -
International Franchise Association * Mike Caslin - National Foundation for Teaching Entrepreneurship (NFTE 
National) * Rob Coppedge - Capitol Health * Cheryl Cooper - American Association of Retired Persons 
Norris Dodson - Century 21 Dodson Realty * Steve Ettridge - Temps & Co. * * Harry Frazier - Fleishman 
Hillard * Beth Gable - BG Associates * Robert George- Office of House Speaker Newt Gingrich * Mary 
Jackson - Grandmother of NFTE Graduate * Jennifer James - NFTE * Terry Jones - Syndicated 
Communications * Henry Lee - Waste Management of Greater Washington * Gerald McCorkle- Center for 
Neighborhood Enterprise * Pamela McKee - The Greater Washington Board of Trade * Noel Meekins - D.C. 
Department of Employment Services * Adam Meyerson - The Heritage Foundation * Abby Moffat - The 
Shelby Cullom Davis Foundation * Meredith Munger Leyva - Burson Marsteller * Anna Nardone and Jennifer 
Cichy - RainMaker Events, Ltd. * Jo Patterson - The Center for Visionary Leadership & NCGROW * Pam 
Pryor - Office of Congressman JC Watts * Greg Raleigh - Raleigh Communications * Timothy Robinson -
Ameritech * Irasema Salcido - Bell Multicultural SHS * Terry Scanlon - Capital Research Center * Andrew 
Sherman - Law Offices of Greenberg Traurig/ Chairman NFTE Board of Advisors * Irma Simpson - Gannett 
Foundation * Donald Temple - Law Offices of Donald Temple * Patrice Tsague - MCY, Inc. * Samuel Visner 
- Science Applications International Corporation (SAIC) * Kim Watson - PEPCO * Susan Wilson & Michael 
Howard - Alexandria Public Schools * Valarie Wheeler - Ballou STAY Program/ Wilson SHS * Chris White -
Krisam Group * Kenneth White - Bank of America FSB * 

NFTE-DC B o a r d o f A d v i s o r s : 
Denise Rolark Barnes- Washington Informer 
Dr. Cynthia Bell- DCPS 
Clint Bolick- Institute for Justice 
Cheryl Cooper- American Association of Retired Persons 
Pamela Ferrell- Comrows & Company 
Terry Jones- Syndicated Communications 
Henry Lee- Waste Management of Greater Washington 
Pamela McKee- Greater Washington Board of Trade 
Hon. George Mitchell- DC Superior Court 
Abby Moffat- The Shelby Collum Davis Foundation 
VP Harry Robinson- Howard University 
Terrence Scanlon- Capital Research Center 
Dick Sheppard- Pres. Committee on the Employment of People with Disabilities 
Andrew Sherman*- Law Offices of Greenberg & Traurig 
Margaret Singleton- DCPS 
Donald Temple- Law Offices of Donald Temple 
Samuel Visner- SAIC 
Kim Watson- PEPCO 
Chris White- Krisam Group 
Ken White- Bank of America 
Christine Zmuda- Microsoft Corporation 
* Chairman ofthe Board 

NFTE-DC Team: 
Divisional Staff 
Julie Silard- NFTE-DC Divisional Director * Patrice Tsague- Program Coordinator 
Jackie French- Assistant to the Director * Jennifer James- Program & Marketing Associate * Carol Bradley-
Strategic Planning "Jenelle Stubbs & Denton Malcolm- Student Ambassadors to the NFTE BizCenter 

NFTE Certified Entrepreneurial Instructors 
Marilynn Hollis- Roosevelt SHS * Mena Lofland- Cardozo SHS * Dale Lubkeman- Hine JHS 
Mary Sturdivant- MM Washington SHS * Glenn Swanson- Options School * Patrice Tsague- NFTE Graduate 
Services * Al Way- NFTE Graduate Services * Valarie Wheeler- Ballou STAY & Wilson SHS 

The National Foundation for 
Teaching Entrepreneurship 

(NFTE-Greater Washington, DC Division) 

"My Dream is Not to Die in Poverty... But to Have Poverty Die in Me!" 
-Michele Araujo, NFTE Graduate 

Adopt-a-Youth Entrepreneur Breakfast 
Tuesday, December 9,1997 

8:30-10:30AM 

Grand Hyatt Hotel 
Constitution Ballroom 



"Colin Powell leaning over his desk, passionately identifying the greatest threat to the United 
States at the turn ofthe century. Clue: it's not on NATO's eastern flank or in Asia or anywhere 
outside our borders. 'The threat is young people who are disengaged from American life, who 

don't believe in the American Dream,' Powell says simply. A NEWSWEEK-NBC News Poll 
shows that three quarters of the country agree." 

... Now that's something that we can do something about! 

• 

Thoughts on Mv Company 

When building a bridge 
Your hands will hurt 

But you have to get down 
And start from dirt 

And build it up 
Even though it might fall 

Because only if you believe 
Your bridge will stand tall 

-By Judith Slack, age17, NFTE Graduate 

"Give a man a fish and he eats for a day... Teach a man to fish and he might eat for a lifetime... 
Teach a child to fish (or to buy fish wholesale and sell it retail) and he or she just might feed 

the world!" 

SPECIAL THANKS 

W e at N F T E W a s h i n g t o n , DC w ish to t h a n k a l l o f y o u 

w h o have s u p p o r t e d o u r m iss ion o v e r t he pas t f o u r vea rs 

a n d we l o o k f o r w a r d to g r o w i n g n n d e x p a n d i n g o u r p r o g r a m s in o r d e r 

to c o n t i n u e b r i n g i n g the p o w e r o f e n t r e p r e n e u r s h i p to the 

y o u n g peop le o f o u r N a t i o n ' s C a p i t a l . 

NFTE Founding Sponsor 
The David H. Koch Charitable Foundation 

NFTE Partner 
The Dart Foundation 

NFTE Investor 
Microsoft Corporation * The Cafritz Foundation 
Loida Nicolas Lewis 

NFTE Patron 
Max and Louise Dreyfus Foundation * Temps & 
Company * The Freddie Mac Foundation 
The I Have a Dream Foundation * Fannie Mae 
Foundation * Ron Haft * The Shelby Collum Davis 
Foundation * Anonymous Foundation 

NFTE Supporter 
The Hecht Company * Gannett Foundation 
Hattie M. Strong Foundation * Law Offices of 
Sterne, Kessler, Goldstein & Fox 

NFTE Advocate 
American Association of Retired Persons 
Samuel Visner * Waste Management Corporation 
The Advisory Board Foundation * Georgetown 
University * MCI Foundation * Syndicated 
Communications * Bank of America 
Marguerite Benson 

NFTE Friend 
Elaine F. Romanelli * Virginia D. Nuessle 
David Benson * Mr. & Mrs. Richard C. Harris 
Patricia A. Murphy * Theodore A. Schwab 
Todd L. Kiplinger * Dorothy A. Bunevich 
Benjamin H. Gannett Family 

NFTE Friend (Continued) 
Emma Rae Shawcroft * Mr. & Mrs. Robert 
McFarlane * Cheryl Cooper * Terry Scanlon * Abby 
Moffat * Elizabeth Gable * David P. Close * Tony 
Silard * Dade Community Foundation -A. Sherman 
Henry Lee * Dolores Landry * Mr. & Mrs. Nathan 
Isikoff * Beatrice F. Van Roijen * Mr. & Mrs. Joseph 
Matthews * Patricia G. Sterrett * Barbara M. Bums 
Gertrude D. Musson * Nancy Lake-Benson 
Mr. & Mrs. A. B. Edgeworth * Mr. & Mrs. William R. 
Salisbury * Mr. & Mrs. Clarence Dodge, Jr. 
Mr. & Mrs. R. James Radley, Jr. * Alan R. 
Andreasen * Mr. & Mrs. Michael R. Deland 
Robert J. Malone & Sharee L. Wichmann 
Barbara B. Woodward * Mr. & Mrs. Edward T. 
Britton * John A. Sargent * Mr. & Mrs. Geoffrey 
Piatt, Jr. * Courtney S. Hagner * Georgetown 
University School of Business * Mr. & Mrs. Alan S. 
Bernstein * Robert F. Royce * Roxane K. 
Kaufmann * Mrs. Randall M. Hagner, Jr. 
Mr. & Mrs. Lucien P. Garo * Mr. & Mrs. Stephen E. 
Ward * Eldon H. Crawell * Mr. & Mrs. Frederic L. 
Ballard, Jr. * Mr. & Mrs. William A. Singleton 
Mr. & Mrs. James M. Costan * Susan Gutchess & 
Helen Ingalls * Mr. & Mrs. Joseph Krakora 

NFTE Collaborative Partnering Organizations 
Sites: Cardozo Senior High School * Options 
Charter School * MM Washington Senior High 
School * Hine Junior High School * Roosevelt 
Senior High School * Washington Area Project for 
Youth * Ballou STAY Program * Wilson Senior High 
School * Multicultural Youth Education Org. 
I Have a Dream Foundation * Dunbar Senior High 
School (Baltimore) 
Program Hosts: DC Public Schools * Georgetown 
University * Howard University School of Business 
Morgan State University School of Business 
American University * NFTE BizCenter 

NFTE Greater Washington Division 
733 15* Street, NW Suite 300 

Washington, DC 20005 
Phone (202) 628-NFTE * Fax (202) 628-7738 * Email nftedc@msn.com 



WHAT PEOPLE ARE SAYING ABOUT NFTE 

"In essence, the race is neither for the strong nor the swift but for he who can endure. The 
tides have risen, trials and tribulations came in sudden storms... but I have vanished all 

excuses forfaiting and grasped all reasons for succeeding... not only have I learned to fish but 
I have become a great fisherman and I've taught others to fish." 

-Denton Malcolm, age 20, NFTE Graduate and President- RK Productions 
• 

"When I got into the NFTE class I decided to sell jewelry and I am glad that I did, because no 
one in my class was doing the same thing I was doing so it left an open door for me. Over the 

three years that I have had my business I have made more than I would have made in a 
summer job... I think that I am a very responsible person now and that I can accomplish 

anything." 
-Regina Jackson, age 15, NFTE Graduate and President- Designs by Regina 

• 

"To give someone the opportunity to control their own destiny through 
entrepreneurship, I think, is the greatest reward of all. I would like to thank you, NFTE 
for filling the empty void in my life with entrepreneurship and marketing skills that are 

sure to last a young person a lifetime!" 
-Maleka Lenzy, age 17, NFTE Graduate and President- Classy Productions 

• 

" Microsoft strongly encourages the entrepreneurial efforts of NFTE's young people. 
From Bill Gates, to every one of our many employees, we understand the spirit of 

creation. Microsoft is very pleased that we were able to sponsor the first NFTE 
BizCamp in Washington, DC. We encourage the business community to join us in 

supporting this great program for helping our youth get practical, hands-on experience 
in business." 

-Jeff Raikes, Senior Vice President, Microsoft Corporation 
• 

"Our Children are our most important resource. Unlike a lot of programs where you 
just get to feel good, NFTE is making a documentable and observable difference. There 

are plenty of programs designed to deal with social issues. This one is really 
designed to help our young people build practical lifeskills through an economic 

approach." 
-Steve Ettridge, President, Temps & Company 

• 

"The young people participating in the NFTE program have already recognized the 
power of the entrepreneurial spirit. It is our job to nurture that spirit and to help them 

master the skills needed to make their dreams a reality." 
-Dr. Barron Harvey, Dean- Howard School of Business 

• 

"The entrepreneurship program at Cardozo has greatly increased the confidence and 
self-esteem of the participants. It also has exposed them to entrepreneurial knowledge 

skills that will make them successful business owners or the best employees a 
business could have. The 'return investment' at Cardozo has been overwhelming!" 

-Mena Lofland, Entrepreneurial Instructor, Cardozo SHS 



8:30-9:30am Breakfast Briefing 

9:30-10:30am Youth Entrepreneurial Holiday Showcase 

• Welcome - Pam McKee- Greater Washington Board of Trade & Norris Dodson- Century 
21 Dodson Realty & NFTE Parent 

• Emcee Welcome & Blessing- Cliff Butler, Executive Director- The Advisory Board 
Foundation 

• Breakfast Break 

• Realizing the Dream... Our Youth, Our Future- Mike Caslin, CEO- NFTE National 

• Our Entrepreneurial Dreams- NFTE Graduate Maleka Lenzy- President, Classy 
Productions; Denton Malcolm- President, RK Productions and Mary Jackson-
Grandmother of NFTE Graduate Regina Jackson 

• NFTE Adopt-an-Entrepreneur Program & Your Investment- Chris White- Chairman, 
The Krisam Group 

Closing Remarks 

The mission ofthe National Foundation for Teaching Entrepreneurship (NFTE) is predicated on the belief that 
urban youth have extraordinary potential for business success and have the qualifications of successful 
entrepreneurs: mental toughness, a willingness to take risks, resiliency, and natural sales ability. We seek to 
encourage the economic participation of these youth in their communities, providing a means of wealth for 
themselves and their families. 

NFTE's goal is to enable motivated young people to turn their street smarts into business smarts by infusing 
self-esteem and independence through the principles of entrepreneurship. NFTE brings its entrepreneurial 
vision and training to students from low-income communities through its programs by introducing them to basic 
business skills. In the process, students leam enhanced lifeskills that help them in their daily lives as students, 
citizens, and role models in their communities. 

Founded in the South Bronx in 1987, NFTE has trained over 17,000 youth across the United States and 
Scotland. Through the philanthropic leadership ofthe David H. Koch Charitable Foundation, NFTE commenced 
programming in the District in 1994. Over 1400 youth have been served locally with program expansion plans 
underway in Baltimore, Md and Alexandria, Va. 



The NFTE-DC program's mission is predicated 

on the belief thai inner-city youth have extraordi­

nary potential for business success and have the 

qualifications of successful enlrepreneurs: mental 

toughness, a willingness to take risks, resiliency 

and a natural sales ability. We seek to encourage 

their economic participation; therefore, providing 

a means of wealth creation for participating youth, 

their families and the community at-large. 

NFTE brings its entrepreneurial vision and train­

ing to students from low-income communities 

through its programs, introducing them to basic 

business skills. In the process, students leam en­

hanced life skills that help them in then daily 

lives—skills that help them become better stu­

dents, and better citizens and role models in their 

communities. 

Types of NFTE Programs 
• Core Program 

This 80 hour entrepreneurial training program 

covers a comprehensive spectrum of basic and ad­

vanced skills and concepts. Students receive all 

the information and tools they need to start and 

run a business. Training is conducted by NFTE-

certified instructors and guest business lecturers. 

Strategic field trips provide young people with 

hands-on experience in applying their classroom 

experience to real life. As part of the course, each 

student will leam to start and run a business of 

his/her choice, based on the business plan the stu­

dent develops. 

• Fundamentals Program 

This 40-50 hour abbreviated version of the Core 

Program includes entrepreneurship training, guest 

lectures and field trips. 

• Exposure Sessions 

These one to eight hour sessions include lessons 

taught by NFTE directors and teachers on topics 

such as negotiation, sales, and market research. 

• In School & After School Programs 
Partnerships with community-based organizations 

and public school systems are offered through the 

NFTE Core Program or the Fundamentals Pro­

gram NFTE offers teacher training, consulting 

services ami curriculum sales. 

• Summer BizCamp 

In this "Core" program the participants start their 

own businesses and are taken on field trips to visit 

local businesses. NFTE works with local educa­

tional institutions and local or national companies 

as sponsors of these courses. BizCamps allow col­

leges to identify motivated high school age youth 

as potential candidates. 

• Graduate Services 

NFTE provides graduates with follow-up services, 

including: community business networking and 

mentoring computer access, field trips/trade 

shows, and continued instruction/life skills train­

ing through the NFTE-DC BizCenter located a 

few blocks from the White House. 

Partial List of Sponsors 

NFTE Founding Sponsor ($500,000 +) 
The David H. Koch Charitable Foundation 

NFTE Partner (SSO.OOO +) 
The Dart Foundation 

NFTE Investor ($25,00(H-) 
Microsoft Corporation 

The Cafritz Foundation 
Temps & Co. 

NFTE Patron (S10,00<H-) 
Ron Haft 

Nationsbank 

NFTE Supporter (S5,000+) 
Law offices of Sterne, Kessler, Goldstein & Fox 

Howard University 
Georgetown University 

Inc. Magazine 

NFTE Advocate ($1,000 +) 
MCI Foundation 

Syndicated Communications 
Bank of America 

Selected Quotes about NFTE 

"All the odds were against me...Now 1 consider myself a 
role model for other kids. " 

Duane Prince- Roosevelt SHS 

"The young people participating in the NFTE program 
have already recognized the power of the entrepreneurial 
spirit. It is our job to nuture that spirit and to help them 
master the skills needed to make their dreams a reality. " 

Dr. Barron Harvey 
Howard Business School 

"My dream is not to die in poverty... 
but to have poverty die in me. " 

Michele Araujo- NFTE Graduate 

"/ cannot possibly imagine a more important, more 
leveraged thing that we can do to benefit our inner cities 
than what NFTE is doing. It is not a charity: it is an 
investment that will have a return. We must support this 
effort. " Dr. Michael Porter 

Harvard Business School 



Sponsorship Opportunities 

NFTE-DC—a nonprofit I50l(c)(3)l 
organization—has grown from a promising idea into 
a dynamic entrepreneurial movement, tlianks to 
strong support from more than 1,000 sponsors and 
supporters. Because NFTE does not accept 
government funding, it will continue to rely on the 
generosity of corporations, foundations, small 
businesses and individuals in order to help renew 
America's communities by introducing young people 
io the power of business and entrepreneurship. 

• I am interested in donating funds to NFTE-
DC for operating support: 

$25 _$50 5100 $500 

$1,000 .$5,000 i 10,000 

• Providing NFTE entrepreneurship materials 
to students at $15 to $125 per student. 

• NFTE Adopt-an-Entrepreneur Initiative. 
Your company can provide one scholarship from 
$125 Fundamentals to $250 Core program. 

• Underwriting a NFTE Summer BizCamp. 
Minimum number of students is 15. Packages 
start at $20,000. 

• Sponsoring the NFTE Graduate Services 
Program at the NFTE-DC BizCenter. The cost 
is $400 per student. 

Name: 
Organization: 
Address: 
City/State/Zip: 
Phone: (day) 
Donation: $ 

. (eve). 

Please detach and mail with check payable to: 

NFTE-DC attn: Julie Silard 
733 15th St., NW Suite 300 

Washington.DC 20005 

Sample Program Sites 

Anacostia Senior High School 
Bell Multicultural Senior High School 

Cardozo Senior High School 
Coolidge Senior High School 

Hine Junior High School 
Martha Murray Washington Senior HS 

Options School 
Roosevelt Senior High School 
Woodson Senior High School 

"Entrepreneurship is a lot of hard work. At the 
end, you feel you've accomplished something. You 
feel so good inside. " 

Angela Rodney 
Roosevelt HS 

o 

"Microsoft strongly encourages the 
entrepreneurial efforts of NFTE's young people. 
From Bill Gates, to every one of our many 
employees, we understand the spirit of creation. 
Microsoft is very pleased that we were able to 
sponsor the first NFTE BizCamp in Washington, 
DC. We encourage the business communit}' to 
join us in supporting this great program for 
helping our youth get practical, hands-on 
experience in business." 

Jeff Raikes, Senior Vice President 
Microsoft Corporation 

"When we started the NFTE program, none 
of us thought that junior high and high 
school kids could run their own businesses, 
but we soon found out we were wrong. " 

Raynette Williams 
Hine Junior High 

The National 
Foundation 
for Teaching 
Entrepreneurship 

(Washington, DC Division) 

Rekindling the spirit of enterprise in 
Washington, DCs urban communities 

one new business, one young 
entrepreneur at a time. 

NFTE-DC BizCenter 
733 15th Street, NW 

Suite 300 
Washington, DC 20005 

tel (202) 628-NFTE 
fax (202) 628-7738 

email nftedc@msn.com 



NFTE 

Success NFTE: Washington, DC 

fsfeom' EM® iff iaosooB 

Koch Charitable 

Denton Malcolm receives an award and venture grant at the 
NFTE Awards Ceremony land '/hide Fair for graduates of the 
NFTE program. 

NFTE .sludenls in Wnshingl im, DC have been very busy 
kitely. doing great things. The M i l. UizCenter is l l ie pLice 
where NFTE grnduates meet after-school every Wednesday 
and Thursday from 4-6 p.m. Some of Ihe program's activi­
ties include preparation for sale events, counseling sessions 
on strengthening business plans and raising capital , refresh­
er business sessions, and field trips lo meet w i l h prominent 
Washington, D.C. businessmen. 

NFTE students also learn the finer points of preparing for 
the business wor ld . Sessions are often held on preparing for 
a job in lerv iew, w i l l i n g a resuiUH, eslabl ishing credi l . dress­
ing for success and personal development NFTE graduates 
are encouraged to meet w i l h a NFTE mentor to discuss any-
l l i ing from school and personal issues to business and edu­
cat ion. 

NFTE's Awards Ceremony and Trade Fair, held earlier this 
year, was where 20-year-old NFTE graduate Denton Malcolm 

During the youth 
BizCenter after-school 

program, NFTE gnuln-
atcs learn how to 

mnke the trnnsition 
from owning "new" tn 
"thriving" companies. 

NFTE students make a trip to a wholesale store while partici­
pating in the NFTE/ "I Have a Dream" summer program. 

was Ihe recipient of an award and venture gram. Malcolm : 
proof positive of how dif f icult situations can be made into 
better ones. 

At age 17, Malcolm's father kicked him out of the house 
for breaking curfew. Malcolm found himself temporari ly ou 
on the street w i th nowhere lo go. But that wasn't tor long. 
Using money he earned work ing at McDonald's and funds 
he got from NFTR, he started a business selling do l l ies on 
l l ie streets of Washington. Denton plans to open his own 
clothing store by next summer. 

Thai 's nol all Ihal's heen going on wi lh Washington's 
NFTE students. During this past summer, some NFTE partii 
ipants spent four weeks at NFTE's BizCamp. The camp wa: 
sponsored by Ihe "I Have a Dream'' Foundation for Inner 
City Youlh. Earlier in the year, NFTE students also part ici­
pated in the "Mayor 's Futurefest" where they set up tables 
and displayed their businesses lo the public. 

B«S3tf Sixteen-year-old 
Janelle Stubbs has 
been in the business 
of making stain 
glass windows for 
three years. She sold 
them at the Mayor's 
Futurefest in 
Washington. 
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himself. Investing about $500 for 
advertising and a few tools, Haywood began 
servicing one car at a time. Today A-l 
Turbo services about 100 cars per mondi, 
but about 80% of business is through mail 
order. Revenues for 1996 were $600,000. 

In addition ro auro dealers, Haywood 
also supplies turbochargers to nationwide 
auro parts srores such as Pep Boys, warran­
ty companies and local garages. He antici­
pates increasing his foreign marker by secur­
ing clients in Europe and Asia. And a 
second location in his hometown of 
Chicago is also in the works. 

Of his success, Haywood says: "There are 
companies that have been out here for 20 
years, and we came out of nowhere, made 
our mark and have outsold them in our 
short span. I'm very happy with that." 

KIOPRENEUR AWARD 
Honors a young entrepreneur or group of 

enlrepreneurs, 21 years and under, who 
embody the entrepreneurial spirit and are 
committed to advancing the rich tradition of 
black business achievement. 

QMaleka <£ienzy 
Owner 
Classy Productions 
Maleka Lenzy's plate is very ftrll these 

days. The owner of Classy Productions, a 
Washington, D.C.-based full-service 
catering and event planning company, 
Lenzy prepares menus for a variety of 
clients including the D.C. Board of Trade 
and Chamber of Commerce. 

Lenzy, 17, launched the business in 
1995- T o raise money, she participated in 
a school fund-raiser, earning $100 selling 
Christmas ornaments, children's books 
and daily planners. She also used the $300 
won in a business plan writing contest. 

Cooking has always been a hobby for 
Lenzy. For years she prepared mourh-
watering dishes for family and friends at 
church. "But 1 thought, since I was doing 
it for free and doing it so well, why not do 
it for money," says Lenzy, a graduate of 
Margaret Murray Washington Vocational 
High School in D.C. 

Lenzy designs each menu to fit the needs 
of her clients. "They'll say I need food for 
a brunch, hors d'oeuvres or breakfast, and 
from there I basically set the menu and 
bring it back for their approval." Her first-
catering event involved preparing hors 
d'oeuvres for 50 people at the grand open­
ing of a business center built by the 
National Foundation for Teaching 
Entrepreneurship, a nonprofit organiza­
tion that teaches entrepreneurial skills to 

low-income youth. In 1996, Lenzy 
catered about two events per month, some 
with as many as 300 guests. Cost varies 
depending on the event and number of 
people, but on average, Lenzy charges 
$7-$ 10 per person. 

Like most kidpreneurs, I-enzy says a big 
challenge of starting and growing her 
business was getting people to trust her 
abilities. "But to overcome that I simply let 
people sample my food. I got their interest 
and a contract," she says. " I guess you can 
say the proof was in the pudding." 

Now a freshman at Johnson & Wales 
University in Charleston, South Carolina, 
I^nzy has cut down the number of cater­
ing events to focus on her studies but 
intends to pick up the pace during summer 
break. She says winning the Kidpreneur 
Award has given her renewed strength in 
her quest to be a successful entrepreneur. 
"It has given me confidence and a great 
boost to go that much further." • 

BLACK ENTERPRISE is accepting nomina­
tions for its Third Annual Small Business 
Awards. For criteria, an application and award 
information, contact The BLACK ENTERPRISE 
Small Business Awards, do BLACK ENTER­
PRISE Magazine, 130 Fifth Ave., New York, 
NY 1001 l;jhx: 212-886-9600. 



Regional News 

Entrepreneurs start as youths 
Programs 
find favor 
in schools 
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l.iiinil.-ilinii hi-cnkfnsl tnrclinH, 
Miss Wheeler's class showed off 
its success — ihe students ran a 
booth that was so popular it sold 
out of at least half of its wares. 

" I just made enough money to 
huy my mom a special Christmas 
present." said l l th-grader Jay-
son Harrison, who beamed as he 
handed out homemade business 
cards for "D iym Productions." 
Jayson and his friends design 
and produce unique T-shirts, 
baseball hats and gloves, hut on 
Hiesday their "kuf f is" — cro­
cheted cotton hats — were the 
first item to sell out. 

" I 'm learning the art of sur­
vival." said Jayson's classmate 
Ivelina Benitez, who has a flair 
for art and designed a hot-selling 
sunset shirt. " I can safely say the 
wnrld has hope." 

Ihut ing Miss Wheeler's class, 
Sieve Mariott i said he knows how 
lo cnmbat drugs and gangs in 
nnKhborhoods battered hy vio­
lence: Identify at-risk youths and 
teach them now to run a misi-

Plwlo by HmlK*, H«ll'lh» w.ni,«iq!ort l.n 

Valarie Wheeler uses personal experience to teach business class at Woodrow Wilson Senior High 

ness. On TUesday, he spoke at the 
breakfast, encouraging local 
business leaders to "adop t " 
classes like the one at Woodrow 
Wilson. 

M r Mariott i is founder and 
president of the National Fbun-
dation for leaching Entrepre­
neurship. The New Yoric non­
p r o f i t o r g a n i z a t i o n — i t s 
acronym is pronounced "n i f t y " 
— was created in 1988 with a 
$20,000 grant f rom the Boys and 
Girls Clubs of Newark, N J . This 
year, it has a $3 mil l ion budget 
and expects to reach 3,500youths 
through schools and summer 
programs where they can leam 
to read a balance sheet, wri te 
business plans and calculate re­
turn on investment. 

Sound crazy? 
Mr. Mariott i and a growing 

number of supporters don't think 
so After al l , money is a powerful 
lure I f the flaunted wealth of the 

neighborhood drug dealer can 
draw youths to the wrong side of 
the law, might the possibility of 
wealth in a legitimate business 
serve as a prod to the opposite 
direction? 

"The goal is to help young 
people see opportunity where 
others do not see it, and to get 
teachers to see opportunity in 
students they might not neces­
sarily recognize as having tal­
ent," said Susan Wilson, Secon­
dary Training and Education 
Program coordinator at T.C. Wil­
liams High School in Alexandria. 
Mrs. Wilson is just beginning to 
b r i n g the en t repreneursh ip 
foundation to her students. 

Michael Howard was once so 
bored with school that he didn't 
even have a grade point average 
because he skipped classes so of­
ten. 

That all changed after he be­
gan Mrs. Wi n's student pro­

gram that equipped him with the 
business skills he needed to open 
a small store. 

The national-local foundation 
partnership has about 100 local 
businesses and organizations 
participating in the "simplified 
MBA program." 

" I n non-Washington speak, we 
get the job done," said the orga­
nization's CEO, Mike Caslin, on 
Tuesday. 

The results were obvious. The 
foundation's breakfast meeting 
at the Grand Hyatt Hotel Consti­
tution Ballroom was packed with 
businessmen and women toting 
briefcases and cellular phones, 
but the professional group was 
drowned out by children burst­
ing with enthusiasm and ideas. 

"Good morning; I said good 
morning — I can't hear you," 
heckled 17-year-old Maleka I«n-
zy, a foundation graduate and 
founder of Classy Productions, a 
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hrenkfast ineelnu:. fniind.-iliiiii 
organizers had gathered a Irmn 
list of new-business volunteers, 
there was a basketful of contri­
butions and a bunch of smiling 
students who sold out of their 
merchandise. 

"The entrepreneurship pro­
gram at Cardozo has greatly in 
creased the confidence and self-
esteem of the participants," said 
Mena Lofland, the entrepreneur­
ial instructor at Cardozo Senior 
High School. " I t also has exposed 
them to entrepreneurial knowl 
edge skills that wil l make them 
successful business owners nr 
the best employees a business 
could have. 

"The 'return investment' nt 
Cardozo has been overwhelm­
ing! " 

Class Acts appears weekly 
Send news nf outstanding teacli 
e.rs and students in the. oren tn 
Class Acts, c/o Metropolitan 
Times, The Washington Times, 
3600 New York Ave. NE, Wash­
ington, n.c mm. 
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The NFTE spirit 
Give n man a fish and he eats for a day...Teach a man to fish and he eats for a 
lifetime... Teach a cliild to fish (or to buy fish wholesale and sell it retail) and he or she just 
might feed the world! 

NFTE 'S goal is to enable motivated young people to 
turn their street smarts into business smarts by infusing 
self-esteem and independence through the principles of 
entrepreneurship. 

NFTE-DC 'S program mission is predicated on the be­
lief that inner city youth have extraordinary potential for 
business success and the qualifications of successful en­
trepreneurs: mental toughness, a will ingness to take risks, 
resiliency, and natural sales ability. We seek to encourage 
their economic participation by providing a means of wealth 
creation for the youth, their families, and the community at 
large. 

N F T E brings its entrepreneurial vision and training to stu­
dents from low-income communities through its programs, 
introducing them to basic business skills. In the process, 
students learn enhanced life skills that help them in their 
daily lives as students, citizens, and role models in their 
communities. 

Letter from the Director 
GREETINGS NFTE GRADUATES, FRIENDS & STAKEHOLDERS: 

Well, a lot has happened since we last reported to you in our first edition of 
the NFTE Spirit Newsletter. Inside this edition you will read about the NFTE 
National Awards Gala that took place in New York City this past February, 
the first ever major evaluation on youth entrepreneurship with some good 
news on NFTE-DC, a wonderful awards ceremony where we recognized the 
achievements of the NFTE -DC graduates at the Marriott at Metro Center, and 
much, much, more! continued on next page 

NFTE National Awards Gala 
The David H. Koch Scholarship Program 
NTFE-DC Highlights 
Opportunities for NFTE Graduates 
Testimonials 
Research Findings, and morel 

Newsletter Design 
bv 

BUSJ NFSS ,-SJ .NSE 
703."3213061 



FTE AT A GLANCE 

NFTE At a Glance 
he National Foundation for Teaching Entrepreneurship, Inc. (NFTE — pronounced "nifty") is an 

international nonprofit organization that introduces at-risk teens from inner cities and other low-

income communities to the world of business and entrepreneurship by teaching them how to 

develop and operate their own legitimate small businesses. Our goal is to use innovative methods 

that enable young people to learn the concepts of self-esteem, self-sufficiency, and a free-market 

society through entrepreneurship. 

Number of NFTE students to date: 10,000 

Number of NH 1 h students in 1995: 3,000 

Number of NH 1 b students in 1987, the first year: 200 

Number of NFTE teachers (full and part time): 60 

Number of NFTE staff (full and part time): 30 

NFTE divisions and licensees: 9 

• Chicago 

• New England 

• New York Metro (New York City and Newark, NJ) 

• Northern California 

• Pittsburgh 

• Twin Cities (Minneapolis/St. Paul) 

• Washington, D.C. 

• Wichita 

• Glasgow, Scotland 

Number of NH 1 b sites: 64 

• Domestic — Ongoing 42 

• Domestic — NFTE Summer BizCamps " 5 

• International 17 

NFTE Budget in 1995: $4 0 million 

Number of sponsors (individuals and organizations) 1,000 

Types of NFTE Student Businesses: 
Retail operations, such as designing and selling 

T-shirts and jewelry, bird feeders and dolls. AJso, service 

operations such as cosmetology, graphic design, lawn care, 

tutoring and computer repair. 

NFTE is supported by some of the country's finest 

business professionals, to assist it in maintaining the high 

business standards it espouses. Legal guidance is provided 

by Greenberg Traurig; Rasky & Company provides com­

munication support; and Dr. Andrew B. Hahn, Associate 

Dean ofthe Heller Graduate School of Social Science 

Research at Brandeis University, provides external 

program evaluation. 
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NFTE Advisors and Directors 
National Advisory Board Executive Committee 
William J. Crerend 
Theodore J. Forstmann 
Bernie Goldhirsh 
Hon. Jack Kemp 
Elizabeth Koch 
Henry R. Kravis 
Alan J. Patricof 
Jeff Raikes 
John C. Whitehead 

Evaluation Associates ' 
Forstmann Little & Co. 
Inc. Magazine 
Empower America 
Koch Industries 
Kohlberg, Kravis, and Roberts 
Patricof & Co. Ventures, Inc. 
Microsoft Corp. 
The Whitehead Foundation 

National Advisory Board: 
Curriculum and Education Policy Working Group 
Professor Thomas H. Byers 
Professor William Bygrave 
Professor James I. Cash 

Professor William Guth 

Gordon Johnson 
Dr. Jawanza Kunjufu 
Professor Vernon Smith 

Diana Davis Spencer 

Professor Howard W. 
Stevenson 

Professor Jeffry A. Timmons 
Professor Don Wells 

Stanford University 
Babson College 
Harvard University 

Graduate School of Business 
New York University 

Graduate School of Business 
Hull House Association 
African American Images 
University of Arizona 

Economics Science Laboratory 
The Shelby Cullom Davis 

Foundation 
Harvard University 

Graduate School of Business 
Babson College 
University of Arizona 

Economics Science Laboratory 

National Advisory Board: 
Strategic Planning Working Group 
Nicholas W. Alexos 
Robert Comerford 
Hon. David M. Dinkins 
Peter W. [anssen 

Vicki Strauss Kennedy 
Professor Don Lavoie 

Madison Dearborn Partners 
Community Development Center 
Former Mayor, New York City 
Janssen Meyers Foundation 

for Excellence 
Strauss Foundation 
George Mason University 

Professor Michael Porter 

Dr. Walter E. Williams 
Robert E. Woodson 

Harvard University 
Graduate School of Business 

George Mason University 
National Center for 

Neighborhood Enterprise 

National Board of Directors 
Albert Abney 
Burt Alimansky 
Tim Breidigan 
Bart Breighner 

Clara Del Villar 
Bella Frankel 
Verne Harnish 
lames K. Holden 
Elizabeth Koch 
Steve Mariotti 
Andrew J. Sherman, Esq. 
John P. Stack 

NFTE Leadership 
Office ofthe President 
Steve Mariotti 
Michael J. Caslin, III 

Abney Manufacturing 
Alimansky Capital Group 
Microsoft Corp. 
Artistic Impressions, 

Chairman, NFTE Board 
Neuberger and Berman 
Lehman College 
First Principles Group 
NDI 
Koch Industries 
NFTE 
Greenberg Traurig 
Springfield Remanufacturing 

Corporation 

President & Founder 
Executive Vice President, 

Executive Director 

Executive Staff 
Susan Dubester 
Tim Evans 
Michael J. Caslin, III 
Yvonne Gilmore 
Andrea Levitt 
Jack Mariotti, C.P.A. 
CJ. Meenan 

Duane Moyer 
Julie Silard 
Theodore Tyson 

Director, Office Services 
Director, Accounting 
Director, BizCamps'" 
Director, NFTE Pittsburgh 
Director, NFTE New York Metro 
Director, Finance 

Director, NFTE University - Teacher 
Training & Staff Development 

Director, NFTE Northern California 
Director, NFTE Washington D.C. 
Director, NFTE New England 

PRESERVATI 



FTE PROGRAMS 

NFTE Programs 
FTE brings its entrepreneurial vision and training to students from low-income communities 

through its programs, introducing them to-basic business skills — often for the first time. In the 

process, students learn enhanced life skills that help them in their daily lives — skills that help them 

become better students and better citizens and community role models. NFTE provides its business 

t raining in the form of a "Mini-MBA" course, using a specially-developed, proven curriculum. 

NFTE takes special care in selecting and training its teachers, 

who are drawn from public and private schools and com­

munity organizations. NFTE provides both initial training 

and continuing education for teachers to ensure that the 

students receive the most thorough instruction possible. 

Types of NFTE Programs: 

NFTE Core Program 
This course requires 100 hours of entrepreneurial 

training, and covers a comprehensive spectrum of basic 

and advanced skills and concepts. All students receive a 

NFTE BizBag'", which provides a wide range of informa­

tion and tools to help students start and run a business. 

The teachers and students work through a 50-chapter, 

three-module curriculum, titled How to Start and Operate 

a Small Business: A Guide jor the Young Entrepreneur. This 

Core curriculum covers everything about being an entre­

preneur, from understanding income statements and 

return on investment to business ethics and philanthropy. 

The Core course includes lectures by NFTE teachers 

and guest business owners, and field trips that provide 

hands-on experience in the realities of business. During 

the course, students visit a wholesaler, flea market, the City 

Hall Business License Office, an existing business, a bank, 

and a local mercantile exchange or brokerage office. As 

part ofthe course, each student starts and runs a business 

of his/her choice, based on a realistic business plan the stu­

dent develops. 

NFTE Fundamentals Program 
This abbreviated version of the NFTE course is 

designed for community-based organizations and schools 

that do not have the time or resources to conduct the full 

Core program. Students are taught a limited curriculum 

from the NFTE Fundamentals Workbook, which is con­

densed from the 50-chapter Core curriculum. This pro­

gram contains a total of 50 hours of entrepreneurship 

training, guest lectures and field trips. 

NFTE Exposure Sessions 
NFTE provides these one-time sessions in conjunc­

tion wilh local public school systems or community-

based organizations. Lasting from one to eight hours, 

they are intended to raise awareness of entrepreneurship 

among the students, as well as in the local educational 

community. NFTE division directors and teachers visit-

selected classes and present from two to four lessons 

from NFTE's curriculum. The topics include negotiation, 

sales, and market research. 



FTE PROGRAMS 

Follow- Up Programs 
NFTE introduced these programs in 1993 to assist 

NFTE graduates by helping them build on the skills and 

knowledge they have gained. Through these follow-up 

efforts, graduates gain access to equipment needed to run 

a business, such as computers, phones, and fax machines. 

They receive various types of assistance, such as help in 

selecting an appropriate college or finding a supportive 

entrepreneurial mentor. Some receive needed technology 

training such as computer instruction or information on 

advanced financial concepts. Graduates participate in 

Entrepreneurship Clubs and Roundtables at their schools 

or local NFTE headquarters to discuss the current status 

and future plans for their businesses. Through the Follow-

Up programs, graduates participate in student-to-student 

or student-to-business-community networking. 

In NFTE/Twin Cities, for example, graduates come 

together and form "team businesses" under the guidance 

of NFTE follow-up teachers. These teams provide both 

business and life skills training, such as what type of job 

to seek and how to find one, how to write a resum^, 

ways to succeed in the marketplace, managing money and 

personal budgets, communicating with others, and writ­

ing business memos. 

Throughout all of its divisions, NFTE provides 

graduates with follow-up services, including: community 

business networking and mentoring, venture capital/loan 

services, computer access, field trips/trade shows, and 

continued instruction/life skills training. In addition, 

through the Babson College/NFTE Partnership, NFTE 

graduates can compete for full four-year college scholar­

ships, through its growing NFTE-College Track Program. 

Three Venues for NFTE Programs 

NFTE In-School Program 
NFTE has established partnerships with school 

systems in various cities. NFTE offers its Core and Fun­

damental entrepreneurship curriculum during the school 

day as an accredited course, usually through the business 

education, vocational education, or economics depart­

ments. For example, NFTE programs are offered in the 

New York City, Chicago, Washington, D.C, Boston, 

Pittsburgh and San Francisco Public School Systems. 

NFTE After-School Program 
NFTE divisions create partnerships with community-

based organizations, such as YMCA, YWCA, Boys' and 

Girls' Clubs and Big Brothers/Big Sisters, to teach either 

the NFTE Core Program or the Fundamentals Program 

after school hours. These programs take place in 

community-based facilities. 

NFTE Summer BizCamp " 
This two-week, intensive version is the BizCamp'" 

Core program and could be considered the ultimate 

summer job — as the participants start their own busi­

nesses, and are taken on field trips to visit local businesses. 

NFTE typically works with local educational institutions 

and local or national companies as sponsors of these 

courses. NFTE also offers a Fundamentals BizCamp'". 

BizCamps " allow colleges to identify motivated minority 

youth as potential students. 

PHOTOCOPY 
PRESERVATION 



STUDENT SUCCESSES 

Student Successes 
• • • I hat happens to teens who complete the NFTE programs? Aside from learning how to achieve 

l l l l l financial independence through small business start-up companies, graduates also use their new 

l l l l l skills to become better students, good employees, and productive members of their communities. 

m m m An important secondary benefit to earning money, more than 90% report that they communicate 

better with their families, teachers, and peers as a result ofthe course. Some help friends or 

families in already established businesses. Our bottom line is to make a dramatic difference in students lives. 

MlGDALIA MORALES, President, The Ultimate Design 

University of Massachusetts — Dartmouth 

NFTE/Ncw England, Class of 1991 

There was a time when Migdalia Morales was always 

in trouble in school. Today, she's in her junior year as a 

business major at University of Massachusetts-Dartmouth, 

as well as the owner of her own business, "The Ultimate 

Design." Each summer she serves as a NFTE junior busi­

ness teacher and role model for other students. What 

turned her around? She credits the NFTE program. 

"[NFTE] showed me a sense of responsibility towards my 

schoolwork and how I view myself. A lot of teachers were 

shocked when I came back to school." Morales also con­

tinues working with the company she started as part of her 

NFTE program — The Ultimate Design is a corporate 

logo-design business, and her clients include Barrows Tea 

Company and Fleet Bank. 

LAMARA WAGNER, President, Moochie's Place; 

NPTE/Pittsburgh Summer BizCamp", Class of 1995 

Lamara, who lives in Pittsburgh's inner city, became 

totally withdrawn after the murder of a close family mem­

ber. Then, her grandmother heard through her church 

about a local NFTE program sponsored by The Scaife 

Family Foundation, The Heinz Endowments and The 

Alcoa Foundation. Lamara agreed to enroll. Although 

extremely quiet and shy at first, Lamara gradually warmed 

up as the class progressed. She started off sitting in the fat-

back corner ofthe classroom, then gradually moved up 

front, and pretty soon she was leading the class discussions! 

Lamara's nickname is "Moochie" and her business, 

Moochie's Place, provides home-cooked meals for cus­

tomers who come to her house; on the weekends, she deliv­

ers meals to her customers. Lamara is so excited about the 

NFTE follow-up program that she took it upon herself to 

contact all the other graduates from her class to make sure 

they had the information, too. In addition, as a result of 

Lamara's experience, her older sister wants to participate in 

the NFTE program. NFTE truly has made a difference in 

Lamara's life. Her instructors are joyful when they say, in 

describing her transformation, "Lamara is smiling again!" 

CHARLI-S WEISSF.R, President, Charles'Sales; 

NFTE/Twin Cities, Class of 1991 

Charles was on his way to dropping out of school. Then 

he found a NFTE program, sponsored by Koch Refining, 

that interested and motivated him. He launched a seasonal 

candy wreath-making business — and won top honors at 

the annual venture capital competition. The next semester, 

Charles decided to expand his product line and began 

selling cleaning supplies. After graduation, he won 

NFTE/Twin Cities' David Pugh Smith Memorial Award, 

which is given to honor outstanding NFTE alumni business 

owners. His dropout plans have disappeared — Charles 

now intends to graduate from high school and then to 

continue his studies at a Minnesota business school. 



STUDENT SUCCESSES 

MICHELLE LEE ARAUJO, President, A la Mode Fashions; 
University of Massachusetts, Dartmouth, 

NFTE/Ncw England, Class of 1991 

Michelie, a senior at the University of Massachusetts-

Dartmouth and a Dean's List student, is majoring in sociolo­

gy while running her own business. She has been a guest 

speaker at programs for teenage mothers, encouraging them 

to become entrepreneurs. But it wasn't always this way. She 

grew up in extremely poor circumstances, and was in and out 

of foster care for many years. At one point, Michelle was a 

19-year-old mother of three children, and she was living on 

welfare in the South End of New Bedford, Massachusetts. 

Then in 1991, Michelle enrolled in a NFTE program. 

For her business, she decided to travel to New York to buy 

clothes at wholesale prices, then resold them in New Bed­

ford. Michelle's markup was lower than that in retail 

stores because she had no overhead — she sold the clothes 

out of her home or at organized parties. " I always wanted 

to be my own boss," said Michelle. In 1993, Michelle 

received the NFTE Entrepreneurial Spirit Award for her 

continuing success with her clothing resale company and 

for her academic success as a Dean's List student. She has 

been featured in Inc. magazine three times. 

FRANK ALAMEDA, Owner, Avenue C Sports, New York City; 

NFTE/Ncw York, Class of 1992 

Frank decided to take the NFTE course after dropping 

out of college. In starting his business, he developed a 

way to make money by harnessing his passion for sports. 

Frank is now the proud owner of Avenue C Sports, a 

full-time enterprise. Through his stores, he sells uniforms 

and equipment for youth and adult sports teams — 

softball, football, baseball, and basketball — throughout 

the Lower East Side of New York. He opened one store, 

and recently expanded his business to two stores, and now 

has nine employees. Frank's leadership and entrepre­

neurial talent has been spotlighted by the media, including 

CBS' 48 Hours, CNN's Managing with Lou Dobbs, and 

CNBC's The Money Club with Bill Griffith. 

REGINA JACKSON, President, jewelry Designs by Regina; 

NFTE/Washington, D.C, Class of 1994 

Regina Jackson completed the NFTE program, spon­

sored by The David H. Koch Charitable Foundation, in the 

spring of 1994. She continues to design, make, and sell 

jewelry. In addition to learning good business skills during 

the NFTE course, Regina has benefited from NFTE's fol­

low-up program in her school, which provides legal, 

accounting, and other business advice, which has helped 

her find the best way to keep her costs low. 

Just 13, Regina says she can double her profits by buy­

ing wholesale beads and other materials for her original 

pieces. Her grandmother, Mary Jackson, said NFTE taught 

her granddaughter how to be independent and how to 

handle money. "She even helped her uncle write a busi­

ness plan for his car wash!" said Mrs. Jackson. 

KATHLEEN JEANTY, President, Designs by Jcanty; 

Babson College, Massachusetts; NFTE/New England, Class of 1994 

When she was a junior in high school, Kathleen lacked 

direction in her life and was fearful of trying to survive in 

her increasingly dangerous neighborhood. Her dream was 

to go to college, but she feared she would not be accepted 

and would have to return to her native Haiti and low-paying 

work. Then Kathleen heard about the NFTE/Babson Sum­

mer BizCamp" program, sponsored by NYNEX and GTE. 

Kathleen enrolled in the NFTE program, and for her 

business designed a special line of clothing for senior 

citizens that would be both fashionable and practical. 

For example, she used velcro fasteners instead of zippers. 

Kathleen worked hard to complete the NFTE program, 

and won the business plan competition in her class. She 

since has been featured on CNN and on local Boston sta­

tions. Kathleen completed her senior year of high school 

and applied for — and received — a full four-year scholar­

ship to Babson College, enabling her to realize her dream 

of going to college in this country. Kathleen is now well 

on her way to a life full of successes. 

PRESERVATION 



WHAT PEOPLE SAY ABOUT NFTE 

What People Say About NFTE 

The Students 
"AJl the odds were against me...Teachers used to say I had 

a bad attitude. But after I started the NFTE program, I 

found it interesting, and realized I could actually sell the 

T-shirts I designed... Now ] consider myself a role model 

for other kids." 

DWAYNE PRINCE 

NFTE/Washington, D.C, Class of 1995 
Presidenl, Image the World's Tees 

"Who would ever think a teenage mother with three chil­

dren could ever own her own business and also be gradu­

ating from college?... Anyone in my situation — growing 

up in foster homes and being bounced around — would 

never have dreamed [of it]. NFTE has made it possible." 

MICHELLE LEE ARAUJO 

NFTE/New England, Class of 1991 
Presidenl, A La Mode Fashions 
1993 NFTE Entrepreneurial Spirit Award Winner 

" I am a teenager who overcame many obstacles. I believe 

now that the sky is the limit, and if a person is determined 

to do something, that person can do it." 

JAVIER PAULINO 

NFTE/New York, Class of 1994 

President, J.P. Writing Instruments 

1994 NFTE Entrepreneurial Spirit Award Winner 

" I like NFTE because I like to be selling things and earn­

ing money legally so I don't have to go sell drugs." 

JAMES CARTER 

NFTE/Washington, D.C, Class of 1994 
President, Puppets by lames 

"The NFTE program has taught me to work with other peo­

ple and become a level-headed, independent young man. 

Now Em more focused on achieving my goals and dreams." 

JORGE MARTINEZ 

NFTE/Nortlicrn California, Class of 1994 

President, Jorge's World of l'-Shirts 

1994 Entrepreneurial Spirit Award Winner 

Business Leaders 
"It can cost society $1 million in criminal justice and wel­

fare costs, as well as lost tax revenue, when a young person 

is lost to drugs, crime, and a nonproductive lifestyle... I 

believe the work of NFTE, Steve [Mariotti] and his staff is 

the most important work going on in our country today." 

RAYMOND G. CHAMBERS, CHAIRMAN 

Amclior Foundation 

"We should teach inner-city youth what creates prosperity, 

and show them how to create it for themselves. Steve 

Mariotti and his fellow teachers have nurtured this power­

ful vision and passion and 1 am proud to have a role in it. 

NFTE students will be the heroes of the next generation." 

DAVID H. KOCH, CHAIRMAN 

Koch Industries, Inc. 

David H. Koch Charitable Foundation 

"Microsoft strongly encourages the entrepreneurial efforts 

of NFTE's young people. From Bill Gates, to every one of 

our many employees, we understand the spirit of creation. 

Microsoft is very pleased that we were able to sponsor the 

first NFTE BizCamp'"' in Seattle. We encourage the busi­

ness community to join us in supporting this great pro­

gram for helping our youth get practical, hands-on expe­

rience in business." 

JEFF RAIKES, SENIOR VICE PRESIDENT 

Microsoft Corporation 

"As an entrepreneur, teacher, and inner-city child myself, 

I am particularly appreciative of the leadership [NFTE] 

brings to America's most serious problem." 

JOHN W. ALTMAN, DIRECTOR 

Thomas C. Page Center for Entrepreneurship 
Miami (Ohio) University 

"The inner city is the solution, not the problem, and I 

totally believe that what NFTE is doing will solve the 

problem. NFTE students use their skills to help better 

their communities and themselves." 

LEON WRIGHT 

Levmark Capital Corp. 

Atlanta, Georgia 



WHAT PEOPLE SAY ABOUT NFTE 

" I am a great believer in finding ways to help people suc­

ceed and think that NFTE has much to offer young peo­

ple, especially those who are struggling to survive and 

grow while coping with all of the problems associated 

with inner city l ife. . . NFTE is on the right track in identi­

fying the potential to translate the survival tactics 

employed by these young people into the skill set needed 

to start and operate a small business." 

HENRY M O R G A N 

Director, Shore Bank 

Chicago, Illinois 

"NFTE currently leads the nation in training young entre­

preneurs from disadvantaged backgrounds. NFTE's 

unique entrepreneurship training program teaches kids, 

prepares them for the workplace, and helps them learn 

from personal experience the rewards and challenges of 

ownership." 

JOHN C. W H I T E H E A D , RETIRED C H A I R M A N 

Goldman Sachs 

"The knowledge that NFTE delivers is the single most 

powerful technology on the face of the earth — it pro­

vides economic security." 

GEORGE GENDRON, EDITOR I N C H I E F 

Inc. Magazine 

Civic Leaders 
"NFTE is at the center of rebuilding the entrepreneurial 

base of America by enabling young people to understand 

the value of transactions. What NFTE offers is the essen­

tial way of thinking about the future." 

JOSEPH F. D O M I N I C , PROGRAM OFFICER 

Director af Education Programs 

The Heinz Endowments 

PHOTOCOPY 
PRESERVATION 

"We selected NFTE as an integral part of ANCHOR, the 

public/private initiative that is the administration's land­

mark revitalization program for distressed communities 

in New York City. Why NFTE? Because it works. It is an 

investment in the young people in our inner cities, and 

helps them see that there is another way of life." 

ROBERT RICHARDS 

Office of Mayor Rudolph Giuliani 

"NFTE is more than simply a program. NFTE is as much 

about a movement and ideology as it is about a program 

approach to learning particular skills. NFTE is dedicated 

to internal improvement. NFTE works." 

"NFTE PRE-EVALUATION PROJECT" 

DR. ANDREW B. H A H N , ASSOCIATE D E A N 

Brandeis University, Heller School for Advanced Studies 

"NFTE and the entrepreneurial spirit can be the hope, not 

only for the United States or our inner cities, but hopeful­

ly for the whole world." 

T H E HONORABLE JACK K E M P 

Former U.S. Congressman, New York; 

Former Secretary, U.S. Department of Housing and 

Urban Development; Founder, Empower America 

"These talented young [NFTE] entrepreneurs represent a 

bright hope for tomorrow and stand as a shining inspira­

tion to us all." 

T H E HONORABLE D A V I D N. D I N K I N S , FORMER MAYOR 

New York City 

"NFTE is the best! After extensive review, we found the 

NFTE program to be a national leader in the field of youth 

entrepreneurship education." 

DR. BOBBY A U S T I N , PROGRAM OFFICER 

W.K. Kellogg Foundation 

" I congratulate [NFTE] on the commitment you have 

made to increasing opportunities and raising the horizons 

of inner-city youth." 

GENERAL C O L I N L. POWELL, USA (RETIRED) 



NFTE progrnm director Wayne Johnson congratulates graduate Christophor HBriUon.Ofi during coremonieH Friday 
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SoonsorshiD Oooortunities 
INVESTING IN O U R YOUTH 

FTE — a national nonprofit [501(c)(3)] organization — has grown from a promising idea into 

a dynamic entrepreneurial movement, thanks to strong support from more than 1,000 sponsors and 

supporters. Because NFTE does not accept government funding, it will continue to rely on the 

generosity of corporations, foundations, small businesses and individuals in order to help renew 

Americas communities by introducing young people to the power of business and entrepreneurship. 

Why NFTE? Because It Works 
With so many worthy causes and programs in need 

of resources, sponsors say NFTE stands out because: 

• It has a powerful, measurable impact on youth living 

in poverty. 

• It is one of the best strategies ever conceived to attack 

the poverty cycle and resulting social problems in 

America's low-income communities. 

• It is not a charity or a giveaway program — it is an 

investment in our collective futures that will pay 

benefits for many years to come. 

• Every dollar donated provides critical operating 

revenue and research and development support. 

• To ensure that NFTE is working efficiently, the orga­

nization is undertaking a series of rigorous external 

evaluation activities to monitor its performance and 

study the effectiveness of its programs. Professor 

Andrew Hahn, Associate Dean, Heller Graduate 

School of Social Science and Policy Research, Bran­

deis University, is working on a multi-year, net-

impact, random assignment external assessment ofthe 

NFTE programs. 

Benefits of the NFTE Investment 
An investment in NFTE provides much more than 

entrepreneurial training for low-income youth, because 

NFTE also: 

• Creates future small business owners and employees 

who understand business and who have a strong 

work ethic. 

• Works to have a positive influence on public policy 

debates concerning welfare, education and tax reform. 

• Promotes free enterprise and market-based solutions 

to issues of national concern. 

Sponsors See Returns, Too 
Sponsors have found that, in addition to the satisfac­

tion that results from milking a difference in so many young 

lives, donations to NFTE also provide numerous direct and 

indirect sponsor benefits. There are few better ways to 

demonstrate a commitment to your community than by 

helping to affect positive change where it is most desperately 

needed. And NFTE works hard to ensure that all sponsors 

receive high-profile recognition for their contributions. 



NFTE sponsors: 

• Benefit from positive media exposure. NFTE divi­

sions generate ongoing local media coverage, and 

NFTE receives coverage in the nation's top newspa­

pers as well as on national television and radio news. 

• Are highlighted in national and local program 

materials and publications. 

• Participate in graduation ceremonies, awards pro­

grams and other high-visibility events. 

• Have opportunities to work with other business and 

community leaders who also are supporting NFTE. 

For corporate sponsors, NFTE provides opportunities 

for employee relations, investor relations and community 

relations, helps to build a stronger business community to 

operate in, encourages customer loyalty, and creates future 

customers and employees who understand business. 

Sponsorship Comes in Many Forms 
NFTE is eager to work with any individual or organi­

zation willing to help provide entrepreneurial training for 

low-income youth. Since its inception, NFTE has created 

flexible, productive partnerships that allow donors to pro­

vide support in a way that best matches their available 

resources. These resources have included donations of 

time, knowledge and materials, as well as financial sup­

port. Following are a few examples: 

• Fel-Pro Corporation is underwriting an after-school 

NFTE program in Cabrini Green, one ofthe most 

troubled public housing projects in Chicago. In 

addition to providing financial support and student 

materials, Dave Weinberg, co-chairman of Fel-Pro, 

will help teach the NFTE program. 

• Koch Industries, Inc. provides program support in 

NFTE/Kansas and NFTE/Minnesola and involves its 

top executives and their families as guest speakers, ad­

visors and supporters. In addition, The David H. Koch 

Foundation provided a $1 million grant to fund the 

first two years of NFTE programs in Washington, D.C. 

• Artistic Impressions, Inc. (AI) has adopted NFTE for 

its corporate giving, and supports NFTE as a national 

sponsor. AI also sponsors NFTE/Chicago. In addi­

tion, the company involves its executives and staff in 

volunteer leadership positions, and CEO Bart Breigh­

ner serves as the chairperson of NFTE's national 

board of directors. 

• Microsoft Corporation provides financial support 

and computer software for NFTE, and sponsored 

a NFTE Summer BizCamp"' in Seattle, near its 

corporate headquarters, to coincide with the launch 

of its Windows'95 software. Microsoft is committed 

to developing many more exciting partnership 

initiatives with NFTE. 

And Sponsors Come in Many Sizes 
NFTE sponsors range from $1 "Donors" to $1,000,000 

"Underwriters." They include concerned individuals, 

small businesses, national foundations and major financial 

institutions. The broad range and variety of support is 

testament to the importance and universal appeal of 

NFTE's mission and the recognition that everyone can 

and should play a role in renewing America's low-income 

communities. The following is a partial listing of NFTE 

past and current sponsors. 

Alcau Foundation 

Amclior Foundation 

Amclior Investment Trust 

Artistic Impressions, Inc. 

Babson College 

Hank o f Boston 

liodiuaii/Achelis Foundations 

Boys' and Gir ls' Clubs of Newark 

Boys' and Gills' Clubs of New York 

Boys' and Girls' Clubs of 

San Francisco 

Chase Manhattan Bank 

Tlie Clark Foundation, Inc. 

The Coleman Foundation, Inc. 

The Cummings Memorial Fund 

DBF Foundation, Inc. 

The W. H. Douner Foundation 

Evaluation Associates, Inc. 

Fleet Financial Corp. 

Theodore Forstmann 

General Mills Foundation 

Goldhirsh Family Charitable Trust 

Howard Heinz Endowment 

Inc. Magazine 

The Esther A. & Joseph 

Klingcnstein Fund, Inc. 

Charles G. Koch Charitable 

Foundation 

The David H. Koch Charitable 

Foundation 

Koch Industries 

Koch Refining Co. 

Claude R. Lnmbc Foundation 

J. M. Foundation 

MCI Foimdation 

Microsoft Corporation 

Foundations of the Milken Families 

The Charles Stewart Mutt 

Foundation 

The New York Community Trust 

Alan I. Patricof 

The Pew Charitable. Trusts 

'Ihe Price Institute for 

Entrepreneurial Studies 

Roy Rogers 

The Scaife Family Foundation 

The Tiger Foundation 

Tiger Management Corporation 

UCOP/Milken Institute: Columbia The I. M. Kaplan Foundation, Inc. University 

Ewing Marion Kuuffman UCOP/Umvcrsity of Pennsylvania 

Foundation . wharton School of Business 

W.K. Kellogg Foundation, Inc. y s. Venture Partners 

The P.M. Kirby Foundation, Inc. jgiin Whitehead 



Four Options for Investing in NFTE 

SUPPORTING THE STUDENTS 
Covering training and/or materials expenses for 

one or more students is a simple investment that 

can return life - and community - changing dividends. 

Underwriting scholarships — For less than the cost 

of admission to many charity events or fundraising din­

ners, you can provide a young person with a NFTE pro­

gram experience. Typical cost per student — $400 to $850, 

depending on the division's location and current funding level. 

Providing materials — Sponsors also can supply 

NFTE students with the tools and training materials they 

need to help open the door to the world of business. 

An essential tool is the NFTE BizBag", a canvas briefcase 

containing NFTE's publications and useful business 

materials such as a calculator, receipt book and dictionary. 

Alternatively, sponsors may purchase sets ofthe printed 

curriculum materials separately. Cost per student— $15 to 

$125 for NFTE curriculum materials. 

SUPPORTING A DIVISION 
There are few better investments in the future of 

a community than supporting a NFTE division 

that will train hundreds of young people each year and 

expose hundreds more to the world of business. It is only 

through this long-term investment that an entrepreneur­

ial culture will flourish over a generation. 

Underwriting initial costs of a new NFTE division 

will introduce an entire community to the benefits of 

entrepreneurial instruction. Typical initial-year funding 

will support 10-12 training sites and training for 20 teach­

ers. It would enable NFTE to train more than 200 students 

through the full Core Program, plus 140 students through 

the Fundamentals Program, as well as an additional 500-

1,000 students through NFTE Exposure Seminars. Typical 

initial-year f unding from $120,000 to $425,000. 

Supporting an existing division will help expand 

and build on an already successful effort, creating oppor­

tunities to reach more young people and have an even 

greater impact on their lives. We need to continue to 

finance the essential work that is being done in every 

NFTE division. Donations from $50 to $500,000 or more 

can help support and expand NFTE divisions. 

Sponsoring a NFTE Business Center will give 
NFTE students the business environment they need to 

succeed after they have graduated from the program. 

NFTE Business Centers are facilities where young people 

who lack access to safe, well-equipped work environ­

ments can go to do research, learn skills and develop 

their business plans and businesses. Business Center 

donations can include providing office space or equipment, 

such as computers, telephones, and other technology support. 

Capital start-up costs are approximately $70,000. Ongoing 

costs per Center are about $40,000 per year. 

SUPPORTING A NFTE 
BIZCAMP"" 
Any organization or individual can introduce 

NFTE to their community by underwriting or hosting a 

NFTE BizCamp" — an intensive one- or two-week 

summer program. A BizCamp'" can be hosted at your 

local college or university, a corporation, or even the local 

chamber of commerce. Typically, the programs train 

from 20 to 40 at-risk teens from the area. BizCamp"' 

package cost— $20,000 to $50,000, depending on location. 

SUPPORTING THE NATIONAL 
ENTREPRENEURSHIP 
MOVEMENT 

Supporting NFTE Center for Youth Entrepreneurship 

Education (CYEE) will help provide the research, 

development, training services and logistics support nec­

essary to bring entrepreneurial training to youth in as 

many low-income communities as possible. This option 

is especially appealing to those who feel strongly about 

the importance of: 

• Renewing our communities from the inside out; 

• Developing more minority-owned businesses over 

the long term; and 

• Improving business education for teens. 

continued on back panel 



NFTE sponsors: 

• Benefit from positive media exposure. NFTE divi­

sions generate ongoing local media coverage, and 

NFTE receives coverage in the nation's top newspa­

pers as well as on national television and radio news. 

• Are highlighted in national and local program 

materials and publications. 

• Participate in graduation ceremonies, awards pro­

grams and other high-visibility events. 

• Have opportunities to work with other business and 

community leaders who also are supporting NFTE. 

For corporate sponsors, NFTE provides opportunities 

for employee relations, investor relations and community 

relations, helps to build a stronger business community to 

operate in, encourages customer loyalty, and creates future 

customers and employees who understand business. 

Sponsorship Comes in Many Forms 
NFTE is eager to work with any individual or organi­

zation willing to help provide entrepreneurial training for 

low-income youth. Since its inception, NFTE has created 

flexible, productive partnerships that allow donors to pro­

vide support in a way that best matches their available 

resources. These resources have included donations of 

time, knowledge and materials, as well as financial sup­

port. Following are a few examples: 

• Fel-Pro Corporation is underwriting an after-school 

NFTE program in Cabrini Green, one of the most 

troubled public housing projects in Chicago. In 

addition to providing financial support and student 

materials, Dave Weinberg, co-chairman of Fel-Pro, 

will help teach the NFTE program. 

• Koch Industries, Inc. provides program support in 

NFTE/Kansas and NFTE/Minnesota and involves its 

top executives and their families as guest speakers, ad­

visors and supporters. In addition, The David H. Koch 

Foundation provided a $1 million grant to fund the 

first two years of NFTE programs in Washington, D.C. 

• Artistic Impressions, Inc. (AI) has adopted NFTE for 

its corporate giving, and supports NFTE as a national 

sponsor. AI also sponsors NFTE/Chicago. In addi­

tion, the company involves its executives and staff in 

volunteer leadership positions, and CEO Bart Breigh­

ner serves as the chairperson of NFTE's national 

board of directors. 

• Microsoft Corporation provides financial support 

and computer software for NFTE, and sponsored 

a NFTE Summer BizCamp'" in Seattle, near its 

corporate headquarters, to coincide with the launch 

of its Windows'95 software. Microsoft is committed 

to developing many more exciting partnership 

initiatives with NFTE. 

And Sponsors Come in Many Sizes 
NFTE sponsors range from $1 "Donors" to $1,000,000 

"Underwriters." They include concerned individuals, 

small businesses, national foundations and major financial 

institutions. The broad range and variety of support is 

testament to the importance and universal appeal of 

NFTE's mission and the recognition that everyone can 

and should play a role in renewing America's low-income 

communities. The following is a partial listing of NFTE 

past and current sponsors. 

Alcoa Foimdation The Esther A. & Josepli 

Amclior Foundation Klingcnstein Fund, Inc. 

Amclior Investment Trust Charles G. Koch Charitable 

Artistic Impressions, Inc. 

Babson College 

Bonk of Boston 

Bodmnn/Achelis Foundations 

Boys' and Girls' Clubs of Newark 

Boys' and Girls' Clubs of New York 

Boys' and Girls' Clubs of 
San Francisco 

Chase Manhattan Bank 

The Clark Foimdation, Inc. 

The Coleman Foundation, Inc. 

The Cummings Memorial Fund 

DBL Foundation, Inc. 

The W. H. Oonner Foundation 

Evaluation Associates, Inc. 

Fleet Financial Corp. 

Theodore Forstmann 

General Mills Foundation 

Foundation 

The David Fi. Koch Charitable 

Foundation 

Koch Industries 

Koch Refining Co. 

Claude R. Lambe Foundation 

). M. Foundation 

MCI Foundation 

Microsoft Corporation 

Foundations of the Milken Families 

The Charles Stewart Mott 

Foundation 

The New York Community Trust 

Alan /. Patricof 

The Pew Charitable Trusts 

The Price Institute for 

Entrepreneurial Studies 

Roy Rogers 
The Scaife Family Foundation 
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7 The I iger Foundation 

Howard Heinz Endowment ^ M l M i m m e n t Corporation 
'"c Ml>g™™ UCOP/Milken Institute: Columbia 
The j. M. Kaplan Foundation, Inc. University 

Ewing Marion Kauffman UCOP/University of Pennsylvania 
Foundation -Wharton School of Business 

W.K. Kellogg Foundation, Inc. y g. Venture Partners 

The P.M. Kirby Foundation, Inc. j0\m Whitehead 



NFTE sponsors: 

• Benefit from positive media exposure. NFTE divi­

sions generate ongoing local media coverage, and 

NFTE receives coverage in the nation's top newspa­

pers as well as on national television and radio news. 

• Are highlighted in national and local program 

materials and publications. 

• Participate in graduation ceremonies, awards pro­

grams and other high-visibility events. 

• Have opportunities to work with other business and 

community leaders who also are supporting NFTE. 

For corporate sponsors, NFTE provides opportunities 

for employee relations, investor relations and community 

relations, helps to build a stronger business community to 

operate in, encourages customer loyalty, and creates future 

customers and employees who understand business. 

Sponsorship Comes in Many Forms 
NFTE is eager to work with any individual or organi­

zation willing to help provide entrepreneurial training for 

low-income youth. Since its inception, NFTE has created 

flexible, productive partnerships that allow donors to pro­

vide support in a way that best matches their available 

resources. These resources have included donations of 

time, knowledge and materials, as well as financial sup­

port. Following are a few examples: 

• Fel-Pro Corporation is underwriting an after-school 

NFTE program in Cabrini Green, one ofthe most 

troubled public housing projects in Chicago. In 

addition to providing financial support and student 

materials, Dave Weinberg, co-chairman of Fel-Pro, 

will help teach the NFTE program. 

• Koch Industries, Inc. provides program support in 

NFTE/Kansas and NFTE/Minnesota and involves its 

top executives and their families as guest speakers, ad­

visors and supporters. In addition, The David H. Koch 

Foundation provided a $1 million grant to fund the 

first two years of NFTE programs in Washington, D.C. 

• Artistic Impressions, Inc. (AI) has adopted NFTE for 

its corporate giving, and supports NFTE as a national 

sponsor. Al also sponsors NFTE/Chicago. In addi­

tion, the company involves its executives and staff in 

volunteer leadership positions, and CEO Bart Breigh­

ner serves as the chairperson of NFTE's national 

board of directors. 

• Microsoft Corporation provides financial support 

and computer software for NFTE, and sponsored 

a NFTE Summer BizCamp'" in Seattle, near its 

corporate headquarters, to coincide with the launch 

of its Windows'95 software. Microsoft is committed 

to developing many more exciting partnership 

initiatives with NFTE. 

And Sponsors Come in Many Sizes 
NFTE sponsors range from $1 "Donors" to $1,000,000 

"Underwriters." They include concerned individuals, 

small businesses, national foundations and major financial 

institutions. The broad range and variety of support is 

testament to the importance and universal appeal of 

NFTE's mission and the recognition that everyone can 

and should play a role in renewing America's low-income 

communities. The following is a partial listing of NFTE 

past and current sponsors. 

Alcoa Foimdation The Esther A. & Joseph 

Ainelior Foundation Klingenstein Fund, Inc. 

Amclior Investment Trust Charles G. Koch Charitable 

Artistic Impressions, Inc. 

Babson College 

Bank of Boston 

Hodman/Achclis Foundations 

Boys' and Girls' Clubs of Newark 

Boys' and Girls' Clubs of New York 

Boys' and Girls' Clubs of 
San Francisco 

Chase Manhattan Bank 

The Clark Foundation, Inc. 

The Coleman Foundation, Inc. 

The Cummings Memorial Fund 

DBL Foundation, Inc. 

'Fhe W. Fi. Donner Foundation 

Evaluation Associates, Inc. 

Fleet Financial Corp. 

Theodore Forstmann 

General Mills Foundation 

Foimdation 

'Fhe David H. Koch Charitable 

Foundation 

Koch Industries 

Koch Refining Co. 

Claude R. Lambe Foundation 

j. M. Foundation 

MC! Foundation 

Microsoft Corporation 

Foundations of the Milken Families 

The Charles Stewart Mott 

Foundation 

The New York Community Trust 

Alan J. Patricof 

The Pew Charitable Trusts 

The Price Institute for 

Entrepreneurial Studies 

Roy Rogers 
The Scaife Family Foundation 

Goldhirsh Family Charitable Trust ^ ^ F o u n d n l i i m 

Howard Heinz Endowment ^ M a m ^ m n i Corporation 

Inc. Magazine UCOP/Milken Inslilule: Columbia 

The J. M. Kaplan Foimdation, Inc. University 

Ewiug Marion Kauffman UCOP/University of Pennsylvania 

Foundation . wharton School of Business 

W.K. Kellogg Foundation, Inc. y g Venture Partners 

The F.M. Kirby Foundation, Inc. jo!m whitehead 



Four Options for Investing in NFTE 

SUPPORTING THE STUDENTS 
Covering training and/or materials expenses for 

one or more students is a simple investment that 

can return life - and community - changing dividends. 

Underwriting scholarships — For less than the cost 

of admission to many charity events or fundraising din­

ners, you can provide a young person with a NFTE pro­

gram experience. Typical cost per student — $400 to $850, 

depending on the divisions location and current funding level. 

Providing materials — Sponsors also can supply 

NFTE students with the tools and training materials they 

need to help open the door to the world of business. 

An essential tool is the NFTE BizBag", a canvas briefcase 

containing NFTE's publications and useful business 

materials such as a calculator, receipt book and dictionary. 

Alternatively, sponsors may purchase sets of the printed 

curriculum materials separately. Cost per student — $15 to 

$125 for NFTE curriculum materials. 

SUPPORTING A DIVISION 
There are few better investments in the future of 

a community than supporting a NFTE division 

that will train hundreds of young people each year and 

expose hundreds more to the world of business. It is only 

through this long-term investment that an entrepreneur­

ial culture will flourish over a generation. 

Underwriting initial costs of a new NFTE division 

will introduce an entire community to the benefits of 

entrepreneurial instruction. Typical initial-year funding 

will support 10-12 training sites and training for 20 teach­

ers. It would enable NFTE to train more than 200 students 

through the hill Core Program, plus 140 students through 

the Fundamentals Program, as well as an additional 500-

1,000 students through NFTE Exposure Seminars. Typical 

initial-year funding from $120,000 to $425,000. 

Supporting an existing division will help expand 

and build on an already successful effort, creating oppor­

tunities to reach more young people and have an even 

greater impact on their lives. We need to continue to 

finance the essential work that is being done in every 

NFTE division. Donations from $50 to $500,000 or more 

can help support and expand NFTE divisions. 

Sponsoring a NFTE Business Center will give 
NFTE students the business environment they need to 

succeed after they have graduated from the program. 

NFTE Business Centers are facilities where young people 

who lack access to safe, well-equipped work environ­

ments can go to do research, learn skills and develop 

their business plans and businesses. Business Center 

donations can include providing office space or equipment, 

such as computers, telephones, and other technology support. 

Capital start-up costs are approximately $70,000. Ongoing 

costs per Center are about $40,000 per year. 

SUPPORTING A NFTE 
BIZCAMP™ 
Any organization or individual can introduce 

NFTE to their community by underwriting or hosting a 

NFTE BizCamp"' — an intensive one- or two-week 

summer program. A BizCamp'" can be hosted at your 

local college or university, a corporation, or even the local 

chamber of commerce. Typically, the programs train 

from 20 to 40 at-risk teens from the area. BizCamp"" 

package cost — $20,000 to $50,000, depending on location. 

SUPPORTING THE NATIONAL 
ENTREPRENEURSHIP 
MOVEMENT 

Supporting NFTE Center for Youth Entrepreneurship 

Education (CYEE) will help provide the research, 

development, training services and logistics support nec­

essary to bring entrepreneurial training to youth in as 

many low-income communities as possible. This option 

is especially appealing to those who feel strongly about 

the importance of: 

• Renewing our communities from the inside out; 

• Developing more minority-owned businesses over 

the long term; and 

• Improving business education for teens. 

continued on back panel 



eauest tor ntormation 
SPONSORSHIP AND DONOR OPPORTUNITIES 

DATE: 

NAME: 

TITLE: 

ORGANIZATION: 

CITY/STATE/ZIP:_ 

TEL: FAX: 

/ am interested in supporting NFTE. Please contact 
me about the following sponsorship activities: 

Underwriting scholarships 

(typical cost per student — $400 to $850) 

Providing materials 

(typical cost per student $15 to $125) 

Underwriting initial costs of a new NFTE division 

(initiaI-year funding ranges from 

$120,000 to $425,000) 

Supporting an existing division 

(donations from $50 to $500,000) 

Sponsoring a NFTE Business Center 

(capital start-up costs are approximately 

$70,000 per Center) 

Underwriting a NFTE Summer BizCamp'" 

(packages start at $20,000) 

I am interested in supporting NFTE's efforts 
with a tax-deductible contribution. 

NFTE Underwriter ($100,000+) 

NFTE Partner ($50,000+) 

NFTE Investor ($25,000+) 

NFTE Patron ($10,000+) 

NFTE Supporter ($5,000+) 

NFTE Advocate ($1,000+) 

NFTE Friend ($100+) 

NFTE Donor ($1+) 

My contribution is enclosed. 

Please contact me regarding a contribution of 

appreciated stock or mutual fund shares. 

I am interested in helping NFTE, please: 

Send me information about how to include 

NFTE in my will, insurance policy or trust. 

Contact me regarding how my company can help 

NFTE. 

Call me. I can help provide access to resources 

for NFTE. 

Call me. I would like to volunteer for NFTE. 

Call me. I would like to start an employee 

matching-gift initiative with my company. 

Do you have suggestions about others who would be inter­

ested in hearing about NFTE's work (please include name, 

address, phone/fax number) 

May we mention you as a referral when contacting the above 

person? (circle) YES NO 

Mail or Fax Form To: 
Mr. Mike Caslin, Executive Vice President 

National Foundation for Teaching Entrepreneurship 

120 Wall Street, 29th Floor 

New York, NY 10005 

TEL: (212) 232-3333 FAX: (212) 232-2244 

Or, E-mail the Business Development Office at 

NFTE@aol.com 



E Services & Products 
T H E RIGHT TOOLS FOR THE JOB 

n addition to having an enormous impact through its basic programs that provide entrepre­

neurship training to low-income youth, NFTE has developed state-of-the-art materials on 

business techniques that are among the best available. These materials, along with the services 

NFTE offers, will benefit those involved in providing business education to young people, as 

well as the young people themselves. 

Services 
NFTE staff and teachers are available to help "spread 

the word" about entrepreneurship for young people by 

providing the following services. 

NFTE PROGRAM MANAGEMENT 
SERVICES — NFTE divisions can be 

contracted to provide complete entrepreneurial 

training programs to low-income young people. 

TEACHER TRAINING CERTIFICA­
TION AND ORGANIZATIONAL 
LICENSING OPPORTUNITIES 

To ensure that every NFTE student receives the highest 

quality experience possible, NFTE has developed certifica­

tion training and licensing options for use by educators, 

business executives, youth workers, and organizations that 

want to become involved with NFTE. 

NFTE University trains candidates from a wide vari­

ety of youth-service organizations and public schools and 

provides follow-up technical assistance. Benefits from 

training include staff7 development, teacher transparencies, 

SPECIAL ANNOUNCEMENT 

NFTE is proud that Random 

House has chosen to publish a 

condensed version of our cur­

riculum, entitled The Young 

Entrepreneur's Guide to Start­

ing and Running a Business. 

Comments show the enthusi­

asm with which this book has been received: 

"The Young Entrepreneur's Guide is the bible of self-
help. It not only tells the story of many young people 
who have made the journey to success and self-respect, 
it shows step-by-step how you can do the same." 

JACK KEMP 

Former Secretary of the Department of Housing and 
Urban Development; Founder, Empower America 

"No one in America is more experienced working 
with aspiring entrepreneurs than Steve Mariotti. The 
Young Entrepreneur's Guide is loaded with practical 
advice and know-how that will benefit young people 
in pursuit ofthe entrepreneurial dream." 

JEFFRY A. TIMMONS 

Franklin W. Olin Distinguished Professor of 
Entrepreneurship, Babson College 



lesson plan texts with more than 70 state-of-the-art lesson 

plans, quizzes, and tests. The certified teacher or licensed 

organization in turn does the actual entrepreneurial train­

ing of the students. NFTE will select applicants based on 

their experience in business and/or youth service. 

Individual Teacher Certifications. Individuals 

who want to teach the NFTE program can submit 

applications to attend a Core, Fundamentals, or 

Exposure training course. The training covers key areas 

such as classroom management, entrepreneurial 

instruction, and program operation issues that ensure 

a high-impact, quality NFTE program. There are three 

types of individual certifications: 

• NFTE Core Program Teacher Certification —This 

option requires 32 hours of training in the compre­

hensive NFTE program. 

• NFTE Fundamentals Program Teacher Certification 

— NFTE certifies trainees to teach the Fundamentals 

Program after completion of 16 hours of training. 

• NFTE Exposure Teacher Training — Individuals 

may teach the NFTE Exposure Program after eight 

hours of training. 

Organization Licenses — Organizations, such as 

schools, churches, community-based organizations, 

youth- service organizations, and correctional facilities, 

may want to obtain licenses to teach the NFTE curricu­

lum. There are two types of organizational licenses: 

• Exclusive License — NFTE works with an organiza­

tion, training a minimum of 10 teachers at a time. 

With this license, no other organization in the agreed-

upon area would be able to offer NFTE programs. 

• Non-Exclusive License — With this type of license, 

NFTE will train a minimum of 10 teachers in an 

organization; however, other organizations in the area 

also may be authorized to offer NFTE programs. 

CONSULTING SERVICES 
NFTE executives and teachers are available to 

advise businesses, educators, and community-

based service organizations about entrepreneurship for 

young people. We can assist in developing customized 

entrepreneurial training programs. Organizations can 

contract with NFTE for these services on an hourly or 

per-project basis. 

SPEAKER'S BUREAU 
In order to educate the public about the role 

entrepreneurship can play in renewing America's 

communities, NFTE representatives are available to 

speak at your company, school, or organization. NFTE 

executives have made numerous presentations across the 

country, reaching business and civic leaders, educators, 

and administrators from other nonprofit and youth 

organizations. Topics include entrepreneurial training 

for inner-city teens and ways to get involved in the NFTE 

entrepreneurial movement. 



Products 
NFTE has developed publications and products in 

support of its state-of-the-art training programs that can 

be used by those involved with the NFTE programs as 

well as by others in our communities, including busi­

nesses, civic organizations, and other youth groups. 

Publications 
The following are publications that NFTE has devel­

oped for its proven entrepreneurship program. 

[ How to Start and Operate a 

Small Business: A Guide for the 

Young Entrepreneur—This 

comprehensive, 50-chapter, 

three-module set is the heart of 

NFTE's "mini-MBA" course that 

teaches the principles of entrepre­

neurship. It provides the knowl­

edge and techniques needed for small-business start-up 

and financial success. Set also includes Business Plan 

Workbook Item #1003A $50.00 

How to Start and Operate a Small 

Business: NFTE Fundamentals — 

This is a condensed version ofthe 

three-module set that introduces the 

reader to the basics of entrepreneur-

ship in 20 essential chapters. 

Item #1007 $30.00 

The Young Entrepreneur's Guide to 

Starting and Running a Business 

— Published by Random House, this 

is a mass-market, self-help version of 

the text for young entrepreneurs out­

side the NFTE network. It includes 

stories of young entrepreneurs who 

have started businesses, illustrating concrete ways to turn 

hobbies, skills, and interests into profit-making ventures. 

Item#1004A $15.00 
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Business Plan Workbook — This 

"road map" helps users write a 

complete and realistic business plan; 

it contains a completed sample to 

assist the writer. It is available both 

in Core and Fundamentals versions. 

The version with text provides easy-to-follow examples 

of a successful business plan Item #2123 $15.00 

Entrepreneurs in Profile — This 

| contains concise, easy-to-read, and 

inspiring biographies of a diverse 

group of famous American business 

people written especially for the 

young entrepreneur. Instructive 

exercises follow each story. Item #1002 $16.00 

Life Skills: Everything You Need to 

Know About Getting a Job, Keeping a 

Job, and Managing Your Money — 

This book is a self-contained guide for 

the young person who wants to par­

ticipate effectively in the marketplace. 

Item #1008 $12.00 

Other Products 
NFTE has developed and tested products that assist 

the young entrepreneur in successfully starting a business. 

These materials also can be utilized easily by businesses 

and civic groups. 

• BizBag — A self-contained entrepreneurial start-up 

Idt that produces the organizational tools that reinforce 

basic business principles. Developed and updated over 

the years, this kit is an excellent tool for the beginning 

business person. The bag, made of sturdy black can­

vas, contains three ofthe publications listed above: 

How to Start and Operate a Small Business, Entrepre­

neurs in Profile, and The Business Plan Workbook. In 

addition, it contains many tools useful to a beginning 

entrepreneur, including an organizer wallet and pen, 

calculator, mortgage calculator, record-keeping book, 

pocket dictionary, sales-receipt book, and business-

card holder, (see back panel) Item #2001C $125.00 

continued on back panel 



lesson plan texts with more than 70 state-of-the-art lesson 

plans, quizzes, and tests. The certified teacher or licensed 

organization in turn does the actual entrepreneurial train­

ing ofthe students. NFTE will select applicants based on 

their experience in business and/or youth service. 

Individual Teacher Certifications. Individuals 

who want to teach the NFTE program can submit 

applications to attend a Core, Fundamentals, or 

Exposure training course. The training covers key areas 

such as classroom management, entrepreneurial 

instruction, and program operation issues that ensure 

a high-impact, quality NFTE program. There are three 

types of individual certifications: 

• NFTE Core Program Teacher Certification —This 

option requires 32 hours of training in the compre­

hensive NFTE program. 

• NFTE Fundamentals Program Teacher Certification 

— NFTE certifies trainees to teach the Fundamentals 

Program after completion of 16 hours of training. 

• NFTE Exposure Teacher Training — Individuals 

may teach the NFTE Exposure Program after eight 

hours of training. 

Organization Licenses — Organizations, such as 

schools, churches, community-based organizations, 

youth- service organizations, and correctional facilities, 

may want to obtain licenses to teach the NFTE curricu­

lum. There are two types of organizational licenses: 

• Exclusive License — NFTE works with an organiza­

tion, training a minimum of 10 teachers at a time. 

With this license, no other organization in the agreed-

upon area would be able to offer NFTE programs. 

• Non-Exclusive License — With this type of license, 

NFTE will train a minimum of 10 teachers in an 

organization; however, other organizations in the area 

also may be authorized to offer NFTE prograins. 

CONSULTING SERVICES 
NFTE executives and teachers are available to 

advise businesses, educators, and community-

based service organizations about entrepreneurship for 

young people. We can assist in developing customized 

entrepreneurial training programs. Organizations can 

contract with NFTE for these services on an hourly or 

per-project basis. 

SPEAKER'S BUREAU 
In order to educate the public about the role 

entrepreneurship can play in renewing America's 

communities, NFTE representatives are available to 

speak at your company, school, or organization. NFTE 

executives have made numerous presentations across the 

country, reaching business and civic leaders, educators, 

and administrators from other nonprofit and youth 

organizations. Topics include entrepreneurial training 

for inner-city teens and ways to get involved in the NFTE 

entrepreneurial movement. 



NFTE BizBag" 

The NFTE Record Book Business Plan Workbook 

WizBag" — Designed to assist a teacher in bringing 

to life the entrepreneurial possibilities of inventions, 

this kit contains information on inventions that are 

taken for granted, such as the Band-Aid and the yo­

yo. Inventions in Profile, which contains a guide for 

holding an invention contest, and an interview with a 

NFTE graduate who has a patent pending, are also 

included Item #3001K $60.00 

Entrepreneur T-Shirt— These quality, all-cotton 

shirts allow entrepreneurs to show pride in their busi 

ness achievements. They 

also are a great way for 

NFTE students, teachers, 

sponsors and supporters to 

promote the entrepreneur­

ial spirit. Two sizes. 

..Large: Item #2106 $8.00 

XLarge: Item #2107 $8.00 
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Services Order Form 
Purchased By: 

DATE OF ORDER: 

NAME: 

TITLE: 

Ship To: 

DATE NEEDED: 

NAME/TITLE: 

COMPANY NAME: 

ADDRESS: 

COMPANY NAME: 

ADDRESS: 

CITY/STATE/ZIP:. 

CITY/STATE/ZIP:. 

TEL: FAX:^ 

NFTE REPRESENTATIVE: 

SHIP VIA: (circle one) Ground 2nd Day Next Day Air 

Contract Program Services 
I'm excited about NFTE! Please have someone call me to discuss: 
• Core Program (minimum 15 students) • Summer BizCamp'" - Fundamentals Program (one week) 

• Fundamentals Program (minimum 15 students) • Consulting Services 

• Summer BizCamp™ - Core Program (two weeks) • Speaker's Bureau 

NFTE University Teacher Training Services 
T-1 NFTE Core Certification Training (by application only) 

• Babson College, Wellesley, MA, Mid-July (call tor details) 

$950.00 

1-2 NH t Fundamentals Certification Training -16 hours (check desired date below) $650.00 

, • 
• New York, NY, January 24-25 • New York, NY, June 27-28 

• New York, NY, February 21-22 • New York, NY, July 25-26 

• New York, NY, March 21-22 • New York, NY, August 29-30 

• Washington DC, March 21-22 • New York, NY, September 26-27 

• Dallas, TX, April 11-12 • New York, NY, October 24-25 

• Los Angeles, CA, April 25-26 • San Francisco, CA, October 24-25 

• New York, HY, April 25-26 • New York, NY, November 21-22 
Vf , 

i l ' 
• Atlanta, GA, May 30-31 • Boston, MA, November 21-22 

. V -

• New York, NY, May 30-31 • New York, NY, December 19-20 

T-3 NFTE Exposure Certification Training - 8 Hours (call for availability) $100.00 

All dates are subject to change. For confirmation of dates and all other Teacher Training information, please Call C.J. Meenan, Director. NFTE University, at 1-800-FOH-NFTE. 
NOTE: Add Total Cost to Products Order Form on reverse side. 

Organizational Licensing 
J represent an organization that is interested in bringing NFTE to my community. 
Please have someone call me to discuss: 

• Exclusive Organizational License (exclusive to an area) • Non-Exclusive Organizational License 



Clinton Presidential Records 
Digital Records Marker 

This is not a presidential record. This is used as an administrative 
marker by the William J. Clinton Presidential Library Staff. 

This marker identifies the place of a publication. 

Publications have not been scanned in their entirety for the purpose 
of digitization. To see the full publication please search online or 

visit the Clinton Presidential Library's Research Room. 
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NFTE-DC FACT SHEET 
Thank you very much for taking time out of your busy schedule to learn more about the National Foundation for 

Teaching Entrepreneurship (NFTE-Greater Washington Division) and to see the program in action! 

HERE ARE SOME KEY FACTS: 

NFTE has served over 1400 youth in Washington through NFTE's proven 'mini-MBA' program model. We 
have programs in 7 DC Schools, Summer BizCamps™ and are commencing programs in Baltimore and 
Alexandria. 

• In a recent external evaluation by Brandeis Heller School, we found that business-content knowledge increases 
on average 40% and that 87% of youth were very satisfied with the program and would strongly recommend it 
to others. 

• NFTE recruits and trains business people, youth service workers, and teachers to teach the NFTE program 
through 'NFTE University,' a strategic partnership with Babson College (the #1 Business School in the 
country for entrepreneurship). 

• NFTE is driven by the private sector with 100% of our contributions coming from individuals, foundations, and 
corporations. 

For more information on how you can get involved or to inquire about future NFTE Tours, please call Jackie French at 202-628-6383 or email us at 
nftedc@msn.com. Please feel free to visit our website at NFTEBIZ.org 

'My Dream is Not to Die in Poverty... But to Have Poverty Die in Me!' 

- Michele Araujo, NFTE-Graduate 
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The NFTE Spirit 
Wc Give a man a fish and lit eats for a Jay...Teach a man to fish and he eats for a 

lifetime. ..Teach a child to fish (or to buy fish wholesale and sell it retail) and he or site just 
might feed the world! 

N F T E ' S goal is to enable motivated young people to 
turn their street smarts into business smarts by infusing 
self-esteem and independence through the principles of 
entrepreneurship. 

N F T E - D C ' S program mission is predicated on the be­
lief that inner city youth have extraordinary potential for 
business success and the qualifications of successful en­
trepreneurs: mental toughness, a willingness 10 lake risks, 
resiliency, and natural sales ability, we seek to encourage 
their economic panicipation by providing a means of wealth 
creation for the youth, their families, and the community at 
large. 

N F T E brings its entrepreneurial vision and training to stu­
dents from low-income communities through its programs, 
introducing them to basic business skills, in the process, 
students learn enhanced life skills that help them in their 
daily lives as students, citizens, and role models in their 
communities. 

CD 

CO 

Letter from the Director 
GREETINGS NFTE GRADUATES, FRIENDS & STAKEHOLDERS: 

Well, a lot has. happened since we last reported to you in our first edition of 
the S'FTE Spirit Newsletter. Inside this edition you will read about the NFTE 
National Awards Gala that took place in New York City this past February, 

^the first ever major evaluation on youth entrepreneurship with some good 
1 news on NFTE-DC, a wonderful awards ceremony where we recognized the 

achievements of the NFTE-DC graduates at the Marrion at Metro Center, and 
much, much, more! continued on next page 

NFTE National Awards Gala 
Tha Oavid H. Koch Scholarship Program 
NTFE-OC Highlights 
Opportunities for NFTE Graduates 
Testimonials 
Research Findings, and morel 
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continued 

Since January, 1994, over 1000 youth have participated in NFTE programs in the following schools: Cardozo SHS, Roosevelt 
SHS, Hine JHS, MM Washington SHS, the Options Charter School, in addition to over 500 students exposed to NFTE at 
Anacostia, Coolidge, Bell Multicultural High School, Woodson High School and the Washington Area Project for Youth. 
Since September, 1996, over 245 NFTE graduates walked through the door ofthe NFTE BizCenter, a student incubator that 
offers higher education training, life skills training and business development sessions. The BizCenter is located just two 
blocks from The White House. Thirty-one graduates enrolled in the Takm' Care of Business After School Program where 
they were able to take advantage of a business refresher course, an eight week leadership training called the "Seven Steps to 
Personal Effectiveness" taught by Covey certified trainers, Andrew Morgan and John Villanueva. Over 60 NFTE students 
and graduates toured the New York City wholesale district just in time for Christmas selling, and 20 students attended a two 
week summer BizCamp at Howard and Georgetown Universities. 

The NFTE-DC team joined by NFTE President Steve Mariotti and NFTE Executive Director Mike Caslin had the opportu­
nity to meet with General Julius Becton, CEO of the D.C.P S., Mildred Musgrove, Chief Academic Officer, and Harvey 
Dickerson, Director, Corporate and Community Relations to introduce NFTE's partnership eflforts and successful history in 
the D C. Public Schools. The meetings were very productive and we are developing strategies to expand opportunities for 
entrepreneurial training throughout the D C. Public Schools as pan of the School-to-Career transition. 

NFTE Roosevelt Graduate Madelyn Mitchell, the President of Carribean Cuisines, won first place in theVfiTE Citywide 
Business Plan Competition that was hosted by the Greater Washington Board of Trade and the D.C. Chamber of Commerce. 
Second place went to Hine Graduate, Jonathan Miller and third place went to MM Washington Graduate, Renee Everett, 
the President of Doll Scent-sation. Over $ 1,500 in Venture Capital Grants were invested in these budding companies! 

NFTE Graduate Maleka Lenzy, President of Classy Productions, exceeded everyone's expectations through her delicious 
breakfast spread at the D.C. Chamber of Commerce "Youth Entrepreneurship Collaborative" Kick-Off. Maleka was fea­
tured in the December issue of Black Enterprise magazine. She was also honored nationally along with NFTE Graduate, 
Regina Jackson, for the National Youth Entrepreneur of the Year Award. 

NFTE is GROWING!!! We have a few new members on our team: Patrice Tsague, President of MCY, Inc. and his 
wonderful wife, Gina. They joined us this past September to coordinate our Graduate Services Program. Jackie French 
joined us in December as the Assistant to the Director and is keeping the ship sailing smoothly. New members ofthe NFTE-
D.C. Advisory Board include Abby Moffat, Shelby Collum Davis Foundation; Clint Bolick, Institute for Justice; Terrance 
Scanlon, Capital Research Center; Pamela Ferrell, Comrows & Company; Joan Harris, DC Private Industry Council; Susan 
Piepol, Microsoft Corporation; Vice President Harry Robinson, Howard University; and Ken White, Bank of America. 

Lastly, NFTE Graduates Denton Malcom, Michael King, Regina Jackson, and Janelle Stubbs joined Patrice and myself for a 
three day Youth Entrepreneurship Symposium in Greensboro, North Carolina over spring vacation. The trip was a great 
success and we hope more NFTE graduates will take advantage of the symposium next year in Houston, Texas. 

If you have not come to visit us already, please call the NFTE BizCenter at (202) 628-NFTE to arrange a tour! 

Let us all double our efforts to make 1997 remembered in history as the year that we rekindled the Spirit of Enterprise in 
Washington - one new business and one young entrepreneur at a time! 

Sincerely, 

1k 
JuCie SiCarcC 

Director, 
NFTE-Washington Division 
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Nf TG Graduate Program 

The David H. Koch Scholarship Program 
The David H. Koch Charitable Foundation is offering up to $50,000 in scholarship 
funding to eligible NFTE-DC Graduates during the 1996-1997 school year. 

The NfTe ©ii^enter™ 
A resource center for NFTE students 
and graduates to develop ideas, r u n 
their businesses, and receive personal 
support. The BizCenter offers: % 

(pBusiness Resource Library ̂ ^ f e 

^Conference space w l ^ S ^» 

(9 Computer Technology Center 

(3Consulting and training opportunity sessions 

(9 Student mailboxes 

(pBusiness Incubator 

TaWn £are of &u$ine$$ 
An after school program that meets every 
Wednesday and Thursday from 4pm - 6pm at 
the NFTE BizCenter. The after school program 
is open to NFTE Graduates each semester 
through a competitive application process. 
Activities include, but are not limited to, 
refresher business sessions, preparation for sell­
ing events, field trips to meet with D.C. busi­
ness leaders, counseling sessions on strength­
ening business plans and raising capital, and 
last but not least, selling events! In addition, 
there are life skills sessions on personal devel­
opment, resume writing, dressing for success, 
establishing credit, and job interview prepara­

tion. 

NFTE CCD £lub of OC 
A membership club of NFTE 
graduates who have their own 
businesses. The club provides 
outreach services to NFTE 
Graduates, peer support to 
young entrepreneurs, and so­
cial networking opportunities to 
expand their businesses. The 
club outreaches to graduates 
through the NFTE BizCenter 
and is coordinated by an elected 
executive committee comprised 
of NFTE Graduates. Join now, 
just $25 a year! 

ONC - ON - ONE CONSULTATION^ 
Graduates are able to meet with a mentor to 
discuss matters relating to business, school, 

" ^ f f ^ a n d / o r personal concerns. 

FOP- MOP-e INFOF-MMION, CtVu 

7 

THE NFTE £tx£eMTeg.™ 
(2.02) oaft-NFre 
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NFre Proven Leader in the Field of Youth 6ntrepreneurfthi|> 

NFTE. w i th the help of the New York Commun i t y Trust. The Tiger Founda­
tion. The Ewing Marion Kauf fman Foundat ion, and an anonymous donor, 
has comp le ted a five-year net- impact, random assignment external evalua­
tion. 

This study is the first of its k ind in the f ield of you th deve lopment and 
business and nas a nat ional, sample-matched cohort-size tracking of 9 5 0 
students. These students wi l l n o w be t racked over t ime to determine 
NFTE's longitudinal impact . 

Findings: 

0 NFTE attracts and holds the interest of males and females equally. 

0 NFTE serves a multi-ethnic group, nationally, in the 14 • 18 year age group. 

0 Business-content knowledge gain increases on average 40% (pre-to-post program), compared 
with a control group change of Q% . 

0 A net-gain average of 30% for BizCamp (2 weeks), and 51% for a NFTE full semester course has 
been recorded over time. 

0 Business knowledge gains increase in all sites. 87% of students were very satisfied with NFTE 
programs and would strongly recommend it to others. 

Conclusion: 
The NFTE curriculum rakes hold as measured by the most rigorous social 
science methodology. No other business/entrepreneurship program has 
achieved this benchmark standard. NFTE is a proven program that brings the 
power of entrepreneurship to youth, and thereby renewing our communities, 
one entrepreneur at a time! 
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P̂ tognizing Ê ceHence!!! 
NFT6 National Award* &ala 
Students from District High Schools were honored in rmd-February in 
New York City -vith the prestigious Nationai Youth Entrepreneur of the 
Year Award. Ms. Maleka Lenzy, 17. and Ms. Regina Jackson, 16, were 
each awarded $1,500 scholarships and an all expense paid trip to New 
York City through the Nation^j^ Foundation for Teaching 
Entrepreneurship, Inc. 

Of six teachers honored 
NFTE Certified Instnn 
were from Washington, 
Roosevelt SHS. Ms. 
and Mr. Patrice Tsague 

in the United States for the 
ofthe Year, three, YES, THREE 

D.C.!!! Ms. Manlynn Hollis of 
Mena Lofland of Cardozo SHS, 

of NFTE Graduate Services were 
honored for their outstanding contributions in the classroom. 

Business and political leaders in attendance included: New Jersey 
Governor, Christine Todd Whitman, Henry R. Kravis, Founding Partner 
of KKR & Co., Rudolph Crew, Chancellor of New York City Board of 
Education, David Koch, NFTE-DC's founding donor and Senior Vice 
President of Koch Industries, Jeff Raikes, Senior Vice President of Microsoft 
Corporation, Lew Eisenberg, Benefit Chairman, and Leigh Taylor-Young 
as the Mistress of Ceremonies. 

Maleka, Regina, David Koch, and Mena LoQand were also featured on 
CNN, Bloomberg News, as well as some local D C. coverage on Channels 
8, 9. Mix 107.3 and The Washington Times • Insight Magazine. 

NFT6-DC. 6ala 
On Thursday, January 30, 1997, over 
100 students graduated from NFTE's 
Fall programs at the Marriott at Metro 
Center. Over 300 parents and business 
leaders attended for a wonderful 
evening! Our emcee was Pat LawSon 
Muse, News Anchor from Channel 4, 

and our keynote 
•speaker was 
Pamela Ferrell, 

tCo-Owner of 
[ Cornrows & 

Company. Eight 
I students were 

recognized with Venture Capital Grants 
ranging from S50-S500 after competing 
at the NFTE Citywide Business Plan 
Competition hosted by the D C. 
Chamber of Commerce and Greater 
Washington Board of Trade. 

Muse, News Anchor f: 

Wi 

o 
2 

&randeift Evaluation 
Washington youth achieved a 
grade gain of 60% on average for 
DC Schools from pre to post tests. 
This was the highest level of 
improvement of any NFTE 
Division! In one ofthe sites, Hine 
Junior High School, the students' 
average scores for the whole class 
doubled from pre to post test 

scores. 

VoufHj intrcpr 
" uji on 

Ma'e/o Lenzy. National Enfapmneurotthe Year 
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dUlity to see tkdt wkictv is not ytt thtrt. 

P^re to ((e.cic(e'»*M<dte. a, consums itcisicm 

ritjht now to iti/e tfu lift vjou envision. 

P^re to clptermint vjour^ 
(Hirtttion... fcefUxiHt, hit icnoW wke-re. 

vjou hrt (joimj wkfrt you tnust 

$o to (jtt tkire-

Pfrre, to fytirfaint vjour tijt to 

CfrUSC.Cofntnit to ijour (jOfrlsl 

Pure to ((o it...Tfi,)u. action! 

Become Daring! Balance your courage with 
compassion and consideration, and you will 
most assuredly find yourself among the stars... 

Successful Entrepreneur Guidance Tips. 
from an eight week life skills session at the BizCenter given by 

L. Andrew Morgan and John D. Villanueva, two successful 
entrepreneurs of GOODWIN HOUSE, Inc. 
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Taking the High Road: 
A Lesson in Opportunity Costs 

Ms. Julie Silard, 

My name is Jonathan West (pseudonym) and I heard you speak out on issues about drugs on 
C-Span...How kids should turn their drug dealership skills into Entrepreneurship. Well, I was 
one of those kids 12 years ago. I left home when I was 16 to sell drugs so that I can maybe 
make a million dollars and return to school and make my mother and sisters happier than 
what we were. I came from a very poor home, with no type of family communication. My 
mother had four kids from my father, which was a married man and still is to this day. Tm 
28 years old now. The problems I carry on my mind over the years led me to using drugs. I 
started out making $1200.00 dollars a day. I ran a $12,000 dollar a day business for some­
one else. During these years, I thought we would change over to be legitimate one day and it 
never happened. I started to lose everything slowly, because I knew in my heart that this 
was wrong for me. I've used cocaine and weed to pass the time. Then the years were passing; 
I lost all control of my life. So, I went into hiding. I never really grew up to be the person I 
know I can be. But I never came to the point to say that it is all over. I always was a B+ to 
A student in school. Always a learner and hard worker, I now reside in Harlem, New York. I 
have a relationship with a young lady who loves me and also she has a child. We've been 
together for four years. I don't want to live the double life anymore with being street 
smart and having nothing to offer otherwise. As of December 19,1996,1 will admit myself 
in a rehabilitation program. For the f i rs t time in 12 years, I will clear my head. And the 
thought of it brings back memories of how great I use to feel. The reason I wrote to you 
was because when I get out I want to be productive in my life and others as well. And what 
your program represents is just what I'm looking to get into. Owning your own and having 
your own. I know the bare essence deep down in my heart is a good one and I can't run from 
that anymore. So if you can write or send pamphlets of the NFTE program I would love to 
participate in it to keep it working as well as see it continue to be successful. Thank you for 
hearing me." 

Update: Julie spoke io Jonathan several times over the past few months. He has been off 
drugs since December and is writing the business plan for his own music production company. 
He reads the NFTE curriculum to help him with his business and also enjoyed Think and Grow 
Rich by Napoleon Hill. 
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"in essence, the race is neither for the strong nor the swift, 
but for he who can endure. The tides have risen, trials and 
tribulations came in sudden storms... but | have vanished 
all excuses for failing and grasped all reasons lor 
succeeding... not only have I learned to fish but I have 
become a great fisherman and I've taught others to fish." 

Denton Malcolm, age 20 
NFTE Graduate and Presidenl of RK Productions 

•when I got into the NFTE class. 1 decided :o sell jewelry 
and l am glad I did...no one in my class was doing the 
same thing I was.doing so it left an open door for me. Over 
three years that I have had my business I have made more 
than l would have made in a summer job... (think that I am 
a very responsible person now and that I can accomplish 
anything." 

Regina Jackson, age 16 
NFTE Graduaie and President of Designs by Regina 

"To give someone the opportunity to control their own 
destiny through entrepreneurship. I think, is the greatest 
reward of all. I would like to thank you. NFTE for filling the 
empty void in my life with entrepreneurship and marketing 
skills that are sure to last a young person a lifetime!" 

Maleka Lenzy. age 17. Presidenl of Classy Productions 

-Microsoft strongly encourages the entrepreneurial efforts 
or NFTE's young people. From Bill Gates, to every one of 
our many employees, we understand the spirit of creation. 
Microsoft is very pleased that we were able to sponsor the 
first NFTE BizCamp in Washington. D C. we encourage the 
business community to join us in supporting this great 
program for helping our youth get practical, hands-on 
experience in business." 

leff Raikes. svp Microsofi Corporation 

If it's to be, it's up to me! 

"The young people participating in the 
NFTE program have already recognized ihc 
power of entrepreneurial spirit. It is our 
job to nurture that spirit and to help them 
master the skills needed to make their 
dreams a reality." 

Dr. Barron Harvey. 
Howard School of Business 

"The entrepreneurship program at Can f<•>/.• > 
has greatly increased the confidence .m. i 
self-esteem of the participants. It has • 
exposed them to entrepreneu/i.i 
knowledge skills that will make tt-.i-:;. 
successful business owners or the fr*-^: 
employees a business could have, rr-f 
return on investment' at Cardozo has b m > 
overwhelming!" 

Mena Lofland. 
Entrepreneurial instructor. Cardozo -^KN 
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Letter from the CEO of the District of Columbia Schools 

DISTRICT Of COLUMBIA 
PUBLIC SCHOOLS 

Office of the Superintendent 

WmhmgiOH. QC 200M 

FAX 1201} 737-15M 

March 27, 199T 

Ms. Julie Silard 
OlvislonaJ Director 
Nacional Foundation for Teaching 
Entrepreneunhlp 

733 • 15th Street. N.W. 
Suite 300 

WastUngton, D.C. 20005 

Dear Ms. SUard: 
I enjoyed meeting with you, Steve Mariotti. President of the National Foundation for 
Teaching Entrepreneurship (NFTE). and several NFTE students and wish to applaud 
your efforts on behalf of the District of Columbia Public Schools. 

Through your efforts. I was able to see the benefits of the NFTE program model for the 
youth of this city as It helps to Instill In our young people self-confidence, self-
esteem, and the resources to become productive members of our society. 

I believe that this broad-based partnership, designed to teach economic Uteracy Is an 
Innovadve approach for supporting our school-co-careers system. A ma|or goal of 
school-to-careers Is to provide opdons to move dlrecdy Into employment and/or 
continued education following graduation. Teaching the basics of entrepreneurship. 
where work-based learning becomes a part of the core curriculum, certainly addresses 
this goal. 

I look forward to a condnued reladonshlp and an expansion of the program through the 
formation of the District of Columbia Public Schools/NFTE Youth Entrepreneurship 
Coalition, as appropiiace. It is ceruinly understood that funding will play a key 
function in this endeavor and the extent to which the number of schools can be 
directly involved. 

Again, on behalf of the District of Columbia Public Schools, 1 am pleased co support 
this very worthwhile endeavor. 

Sincerely. 

hlef Executive Officer 

JWB/ms 

18? 
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NFTE-DC Advisory Board 
Denise Rolark Barnes 
u&shington informer i 

Walter Benson 
Georgerown university 
Clint Bolick 
institute for Justice 
Cheryl Cooper 
.\merican .\ssociation for Retired Persons 
Pamela Ferrell 
Comrows A Company 
Nina Gaskin 
DCPS (Retired) 
Joan Harris 
DC Private Council 
Hon. Eric Holder 
US Department of Justice 
Cathy Hughes 
W O L - . \ M Radio 
Terry Jones 
Syndicated Communications 
Henry Lee 
waste Mariagemerii of Greater Washington 
Hon. George Mitchell 
DC Superior Court 
A b b y M o f f a t 
The Shelby Collum Davis Foundation 
Susan Piepol 
Microsoft Corporation 
Harry G. Robinson . Ill 
Howard Universily 
Terrance Scanlon -
Capital Research Center 
D i c k S h e p p a r d 
Presidential Committee on the Employment of People 
with Disabilities 
A n d r e w S h e r m a n 
Law offices of Greenberg Traurig 
Mararet Singleton 
DCPS t 
D o n a l d T e m p l e 
Utw offices of Donald Wsmple 
S a m u e l V i s n e r 
rechmatics. inc. 
K e n W h i t e 
Bank of. \menca 

a c c e s s 6 

^ \ „ * * . D a l e L u b k e m a n H i n e JHS 

M e n a L o f l a n d C a r d o z o S H S ^ 

^ M a r y S t u r d i v a n t -MM W a s h i n g t o n S H S ^ 

M a r i l y n n H o l l i s R o o s e v e l t S H S 

.C P a t r i c e T s a g u e - G r a d u a t e S e r v i c e s 

^~ G l e n n S w a n s o n - T h e O p t i o n s S c h o o l 

A \ 4 

-it 

THANK YOU!!! 

Partial List of Sponsors 

N F T E F o u n d i n g S p o n s o r (SSOO.ooo+i 
The Dav id H. Koch Char i table Foundat ion 

N F T E P a r t n e r (S50.0OO+) 
The Dart Foundat ion 

N F T E I n v e s t o r ( $25 ,000+ ) 
Microsoft Corporat ion 

The Carfrltz Foundat ion 
Temps & Company 

N F T E P a t r o n ($10,000+) 
Ron Haft 

Nat ionsBank 
The Freddie Mac Foundat ion 

N F T E S u p p o r t e r (S5.0OO+) 
Law Offices of Sterne. Kessler. Goldste in. & Fox 

H o w a r d Universitv 
George town Universitv 

inc. Magazine 
Raleigh Commun ica t ions 

The Hattie Strong Foundat ion 
The She lby Co l lum Davis Foundat ion 

N F T E A d v o c a t e ( S I . O O O M 
MCI Foundat ion 

Synd ica ted Communica t ions 
Capital One 

Bank of Amer ica 
Amer ican .Association of Retired Persons 

Sam Visnr? 

N F T E F r i e n d (SiOO*i 

Clint Bol ick 

Henry Lee 

Cheryl Cooper 

Dolores Landr\ 
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we WANT YOUP- FeeD&p̂ K! 

Name: -
Address: 

Phone: 

Comments: 

Name: _ 
Address: 

Phone: _ 
Fax: 

Do you have suggestions on others who would be interested in hearing 
about VFTE'j wor*.' 

May ve mention you as a referral when contacting the above person7 

Yes So 

Please send your reply to : 

Tulie Silard 
Director. NFTE-DC ? h o n c - C"*) l,Z8-l/?83 
133 i5'h 'Street. NW Suite 300 fan: (2.0Z) UZS-TTSft 
Washington. DC 20005 6-mail: nfte<k@msn.tom 

/ WOHM //Ae ro support NFTE's efforts. Enclosed is 
my tax-deductible contribution in the amount of: 

• NFTE Underwriter($100.00+) 

• NFTE Partner ($50,000+) 

• NFTE Investor ($25,000+) 

• NFTE Patron ($10,000+) 

• NFTE Supporter ($5,000+) 

• NFTE Advocate ($1,000+) 

• NFTE Friend ($100+) 

• Youth Entrepreneur Sponsor ($25+1 

Please send the following information on: 

• Sponsorship of a NFTE Program 

• Including NFTE in my will, insurance 
policy, or trust 

• Supporting The NFTE Endowment 

Please call me. I can provide resources for \FTE. 

Phone 



Sponsorship Opportunities 

NFTE-DC^a nonprofit 1501(c)(3)] 
organization—has grown from a promising idea inlo 
a dynamic entrepreneurial movement, thanks to 
strong support from more than 1,000 sponsors and 
supporters. Because NFTE does nol accept 
government funding, it will continue to rely on the 
generosity of corporations, foundations, small 
businesses and individuals in order to help renew 
America's communities by introducing young people 
to the power of business and entrepreneurship. 

• I am interested in donating funds to NFTE-
DC for operating support: 

_$25 _$50 ilOO $500 

i 1,000 . $5,000 510,000 

• Providing NFTE entrepreneurship materials 
to students at $15 to $125 per student. 

• NFTE Adopt-an-Entrepreneur Initiative. 
Your company can provide one scholarship from 
$125 Fundamentals to $250 Core program. 

• Underwriting a NFTE Summer BizCamp. 
Minimum number of students is 15. Packages 
start at $20,000. 

• Sponsoring the NFTE Graduate Services 
Program at the NFTE-DC BizCenter. The cost 
is $400 per student. 

Name: 
Organization: • 
Address: 
City/State/Zip: 
Phone: (day) 
Donation: $ 

. (eve)_ 

Please detach and mail with check payable to: 

NFTE-DC attn: Julie Silard 
733 15th St., NW Suite 300 

Washington, DC 20005 

Sample Program Sites 

Anacostia Senior High School 
Bell Multicultural Senior High School 

Cardozo Senior High School 
Coolidge Senior High School 

Hine Junior High School 
Martha Murray Washington Senior HS 

Options School 
Roosevelt Senior High School 
Woodson Senior High School 

"Entrepreneurship is a lot of hard work. At the 
end, you feel you've accomplished something. You 
feel so good inside. " 

Angela Rodney 
Roosevelt HS 

"When we started the NFTE program, none 
of us thought that junior high and high 
school kids could run their own businesses, 
but we soon found out we were wrong. " 

Raynette Williams 
Hine Junior High 

"Microsoft strongly encourages the 
entrepreneurial efforts of NFTE's young people. 
From Bill Gates, to every one of our many 
employees, we understand the spirit of creation. 
Microsoft is very pleased that we were able to 
sponsor the first NFTE BizCamp in Washington, 
DC. We encourage the business community to 
join us in supporting this great program for 
helping our youth get practical, hands-on 
experience in business." 

Jeff Raikes, Senior Vice President 
Microsoft Corporation 

The National 
Foundation 
for Teaching 
Entrepreneurship 

(Washington, DC Division) 

Rekindling the spirit of enterprise in 
Washington, DCs urban communities 

one new business, one young 
entrepreneur at a time. 

NFTE-DC BizCenter 
733 15th Street, NW 

Suite 300 
Washington.DC 20005 

tel (202) 628-NFTE 
fax (202) 628-7738 

email nftedc@msn.com 



The NFTE-DC program's mission is predicated 

on the belief that inner-city youlh have extraordi­

nary potential for business success and have the 

qualifications of successful entrepreneurs: mental 

toughness, a willingness to take risks, resiliency 

and a natural sales ability. We seek to encourage 

their economic participation; therefore, providing 

a means of wealth creation for participating youth, 

their lamilies and the community al-large. 

NFTE brings its entrepreneurial vision and train­

ing to students from low-income communities 

through its programs, mtroduang them to basic 

business skills. In the process, students leam en­

hanced life skills that help them in their daily 

lives—skills that help them become better stu­

dents, and better citizens and role models in their 

communities. 

Types of NFTE Programs 
• Core Program 

This 80 hour entrepreneurial training program 

covers a comprehensive spectrum of basic and ad­

vanced skills and concepts. Students receive all 

the information and tools they need to start and 

run a business. Training is conducted by NFTE-

certified instructors and guest business lecturers. 

Strategic field trips provide young people with 

hands-on experience in applying their classroom 

experience to real life. As part of the course, each 

student will leam to start and run a business of 

his/her choice, based on the business plan the stu­

dent develops. 

• Fundamentals Program 

This 40-50 hour abbrev iated version of the Core 

Program includes entrepreneurship training, guest 

lectures and field trips. 

• Exposure Sessions 

These one to eight hour sessions include lessons 

taught by NFTE directors and teachers on topics 

such as negotiation, sales, and market research. 

• In School & After School Programs 
Partnerships with community-based organizations 

and public school systems are offered through the 

NFTE Core Program or the Fundamenlals Pro­

gram. NFTE offers teacher training, consulting 

sendees and curriculum sales. 

• Summer BizCamp 

In this "Core" program the participants start their 

own businesses and are taken on field trips to visit 

local businesses. NFTE works with local educa­

tional institutions and local or national companies 

as sponsors of these courses. BizCamps allow col­

leges to identify motivated high school age youth 

as potential candidates. 

• Graduate Services 

NFTE provides graduates with follow-up services, 

including: community business networking and 

mentoring, computer access, field tripstrade 

shows, and continued instruction/life skills train­

ing through the NFTE-DC BizCenter located a 

few blocks from the White House. 

Partial List of Sponsors 

NFTE Founding Sponsor ($500,000 +) 
The David H. Koch Charitable Foundation 

NFTE Partner ($50,000 +) 
The Dart Foundation 

NFTE Investor ($25,000+) 
Microsoft Corporation 
The Cafritz Foundation 

Temps & Co. 

NFTE Patron ($10,000+) 
Ron Haft 

Nationsbank 

NFTE Supporter ($5,000+) 
Law offices of Steme, Kessler, Goldstein & Fox 

Howard University 
Georgetown University 

Inc. Magazine 

NFTE Advocate ($1,000 +) 
MCI Foundation 

Syndicated Communications 
Bank of America 

Selected Quotes about NFTE 

"Al l the odds were agamsi me...Now I consider myself a 
role model f o r other kids. " 

Duane Pnnce- Roosevelt SHS 

"The young people participating in the NFTE program 
have already recognized the power of the entrepreneurial 
spirit. It is our job to nuture that spirit and to help them 
master the skills needed to make their dreams a reality. " 

Dr Barron Harvey 
Howard Business School 

"iWv dream is not to die in poverty... 

but to have poverty die in me. " 
Michele Araujo- NFTE Graduate 

"/ cannot possibly imagine a more important, more 
leveraged thing that we can do to benefit our inner cities 
than what NFTE is doing. It is not a charity: it is an 
investment that wi l l have a return. We must support this 
effort. " Dr. Michael Porter 

Harvard Business School 



Regional News 

Entrepreneurs start as youths 
Programs 
find favor 
in schools 
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Mn lin-silay niiiininM al a 
fmimlalinn breakfast meeting, 
Miss Wheeler's class showed off 
its success — the students ran a 
booth that was so popular it sold 
out of at least half of its wares. 

" I just made enough money to 
buy my mom a special Christmas 
present," said llth-grader Jay-
son Harrison, who beamed as he 
handed out homemade business 
cards for "Diym Productions." 
Jayson and his friends design 
and produce unique T-shirts, 
baseball hats and gloves, hut on 
Ttiesday their "kuffis" — cro­
cheted cotton hats — were the 
first item to sell out. 

"I'm learning the art of sur­
vival," said Jayson's classmate 
Ivelina Benitez, who has a flair 
for art and designed a hot-selling 
sunset shirt. " I can safely say the 
world has hope." 

Ihuting Miss Wheeler's class, 
Steve Mariotti said he knows how 
to combat drugs and gangs in 
neighborhoods battered by vio­
lence: Identify at-risk youths and 
teach them now to run a husi-

PholO by HpalliBf Hal|/Ih» W.ish-naton Ttn 

Valarie Wheeler uses personal experience to teach business class at Woodrow Wilson Senior High. 

ness. On Hiesday, he spoke at the 
breakfast, encouraging local 
business leaders to "adopt" 
classes like the one at Woodrow 
Wilson. 

Mr. Mariotti is founder and 
president of the National Fbun-
dation for Teaching Entrepre­
neurship. The New York non­
p r o f i t organization — its 
acronym is pronounced "nifty" 
— was created in 1988 with a 
$20,000 grant from the Boys and 
Girls Clubs of Newark, N.J. This 
year, it has a S3 million budget 
and expects to reach 3,500 youths 
through schools and summer 
programs where they can leam 
to read a balance sheet, write 
business plans and calculate re­
turn on investment. 

Sound crazy? 
Mr. Mariotti and a growing 

number of supporters don't think 
so. After all, money is a powerful 
lure. If the flaunted th of the 

neighborhood drug dealer can 
draw youths to the wrong side of 
the law, might the possibility of 
wealth in a legitimate business 
serve as a prod to the opposite 
direction? 

"The goal is to help young 
people see opportunity where 
others do not see it, and to get 
teachers to see opportunity in 
students they might not neces­
sarily recognize as having tal­
ent," said Susan Wilson, Secon­
dary TVaining and Education 
Program coordinator at T.C. Wil­
liams High School in Alexandria. 
Mrs. Wilson is just beginning to 
bring the entrepreneurship 
foundation to her students. 

Michael Howard was once so 
bored with school that he didn't 
even have a grade point average 
because he skipped classes so of­
ten. 

That all changed after he be­
gan Mrs. Wilson's student pro­

gram that equipped him with the 
business skills he needed to open 
a small store. 

The national-local foundation 
partnership has about 100 local 
businesses and organizations 
participating in the "simplified 
MBA program." 

"In non-Washington speak, we 
get the job done," said the orga­
nization's CEO, Mike Caslin, on 
"Riesday. 

The results were obvious. The 
foundation's breakfast meeting 
at the Grand Hyatt Hotel Consti­
tution Ballroom was packed with 
businessmen and women toting 
briefcases and cellular phones, 
but the professional group was 
drowned out by children burst­
ing with enthusiasm and ideas. 

"Good morning; I said good 
morning I can't hear you," 
heckled 17-year-old Maleka I^n-
zy, a foundation graduate and 
founder of C y Productions, a 

entering husiness. "1 need tn 
thank Itlir fnimilatiiinl fur inak 
ing me rcalive I can accnmplisli 
anything." 

Frnm wall tn wall, students 
manned ininistnres and navr 
prcscntatiiin.s almnl their hnsi 
nesses. They snld elalun-al.-
paintings, sweet pntaln pie.- and 
( In istinas pins. Smne harpaiiiriI 
and lusl. iillii'is pevsish-d and 
W i l l i . 

All Innled last weekend's liinn 
dalinn held n ip In New Ynrk Cilv 
where D.C. sludenls pari i i i paled 
in seminars and learni d Imw n. 
slinp al wai eliiin-M-s. 

"This is Ihi- rmilesl.' said an 
nllier une nl Miss Wheeler's sin 
dents. I I ih gi adei K nnhei !\ 
liriiwn. This is delinilel, Ih--
lies! thing dial happi-ned in hirh 
sc hi ml sn Iai-." 

Hel'iire llie nnun i.lnse nl Ihe 
breakfast meeting, fiinndalinn 
organizers had gathered a long 
list of new-business volunteers, 
there was a basketful of contri­
butions and a bunch of smiling 
students who sold out of their 
merchandise. 

"The entrepreneurship pro­
gram at Cardozo has greatly in­
creased the confidence and self-
esteem of the participants," said 
Mena Lofland, the entrepreneur­
ial instructor at Cardozo Senior 
High School. "It also has exposed 
them to entrepreneurial knowl­
edge skills that will make them 
successful business owners nr 
the best employees a business 
could have. 

"The 'return investment' at 
Cardozo has been overwhelm­
ing!" 

C/ass Ada appeara weekly 
Send news of outstanding teach 
ens and students in the area to 
Class Acts, c/o Melropolitan 
Times, The Washington Times, 
3600 New York Ave NE, Wash 
inRlon, D C 20002. 
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Being Shot Wasn't Part of the Business Plan 
Marcus Williams, 77, Won a D.C. Enfrepreneurial Contest, but Had to Sit Out the Awards 

Ceremony 
By Beth Berselli 

Washington Pos« Staff Writer 

It was going to be Marcus Williams's 
day yesterday. At a ceremony in a 
District restaurant, the 17-year-old stu­
dent at Theodore Roosevelt High 
School was supposed to receive a $500 
check and a fancy plaque in honor of his 
entrepreneurial spirit 

But he didn't make it to the gather­
ing. He was laid up at home with nine 
bullet wounds in his right leg, the victim 
of a drive-by shooting 12 days ago. 

Williams was to be honored yester­
day by the National Foundation for 
Teaching Entrepreneurship for a first-
place win in the foundation's "Citywide 
Business Flan Competition." His plan to 
expand his personalized baseball cap 
business—he's sold about 100 caps so 
far—was lauded by the judges as one of 
the best they'd ever seen. 

As described by friends and relative s, 
Williams is a kid who had the chance to 
fall off the "right" path, but instead 
chose the other route. He stayed in 
school, worked to bring his grades up 
and avoided the temptations of the 
street1 s moneymaking activities. 

For now, Williams is left limping 

BV SILL O'LEARY—THE WASHINGTON POST 

MARCUS WILLIAMS 
... recovering from drive-by shooting 

around on crutches. An awards ceremo­
ny scheduled for last week was put off 
because he was in the hospital. He 
missed yesterday's event at B. Smith's 
restaurant at Union Station because he 
had to see his doctor. 

"I can't say ifs unfair because nobody 

ever told me that life was fair," Williams 
said yesterday. "But stiD, ifs a bad 
break." But Williams is confident he can 
overcome his injuries. "ItH take more 
than this to get me down," he said. 

People who know Williams agree. 
"He's the type of person everyone looks 
forward to seeing; he just lights up your 
day," said teacher Marilynn Hollis, who 
picked up the money and plaque for 
him. When Williams was in the hospital 
last week, more than 150 friends and 
family members visited him. "His room­
mate just loved him," Hollis joked. 

Williams says he has no idea why a 
stranger fired 10 shots at him from a car 
near his home on Shepherd Street NW 
on June 13. Police have made no arrest 
in the shooting. While doctors are 
optimistic heU make a full recovery, 
they aren't making any promises. 

Williams became involved in the 
business plan competition through an 
entrepreneurship class that the founda­
tion ran at his school last spring. More 
than 1,200 students in the Washington 
area have participated in the founda­
tion's programs. 

Started in New York City In 1987 by 
entrepreneur-turned-schoolteacher 
Steve Mariotti, the privately funded 

foundation works under this motto: 
Turning around America's inner cities, 
one young entrepreneur, one small 
business at a time." 

As part of the classes, students were 
invited to submit a plan for their own 
business. Last May, two students from 
each of five participating District 
schools were selected as finalists, and 
then went on to present their plans 
before a panel of eight judges drawn •; 
from the local business community. 

Williams's plan would expand a busi­
ness that he and a high school friend, 
Johnathan Littlejohn, started in Febru­
ary. 

Littlejohn, who has an artistic bent, 
had designed a hat that had his nick­
name, "Johnny B," painted on it Their 
classmates noticed. "Everyone kept 
asking where he got it," Williams re­
calls. "He said he made it himself. We 
went from there."' 

The two now take orders for custom̂  ~ 
ized hats bearing stripes and names and 
whatever decoration the buyer asks for. 
They've sold more than 100 to date, 
charging $15 to $20 for each. 

Williams's plan laid out costs and a 
timetable for keeping his business go-
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AWARD, From Cll 
ing, as well as plans for implementing a 
marketing campaign and expanding 
into T-shirts. Three years down the 
road, it has him opening storefronts in 
three cities. 

One of the competition's judges, 
Steve Ettridge, founder and president of 
Temps and Co., was particularly im­
pressed with the viability of Williams's 
plan—so much so that he wants to 
invest "He did as good a job as I did to 
my first banker 20 years ago—actually 
probably better," Ettridge said. 

The hatmaking venture is one is a 
long line of moneymaking efforts by 
WiDiams. When he was 6, Williams and 
his older brother carried groceries to 
customers' cars at the Giant Food su­
permarket near the Southeast D.C. 
home where he lived then. When he 
was 10, the duo started cutting grass 
and shoveling snow for neighbors. 

He didn't have an easy childhood. 
His father died after a heart attack when 
Williams was 9; his drug-addicted moth­
er i t around much and when she 
\ Williams said, she didn't provide a 
good example of what a uly should 

be to her children. As a result Williams 
and his two siblings moved in with his 
maternal grandparents. "I get more 
guidance here," he said. 

While his grandparents' Northwest 
neighborhood was an improvement 
over his old home in Southeast it still 
had its share of problems. Td see the 
drug dealers and thieves around; they'd 
drive new cars and have Air Jordans," 
Williams said, "and I wanted those 
things." 

Last fall, Williams reached a personal 
crossroads. The temptation to get into 
the streef s moneymaldng schemes was 
strong. And, by his own account he 
wasn't a saint He'd occasionally get 
drunk and his grades weren't great 
Enter the foundation and particularly 
Marilynn Hollis, who taught Roosevelf s 
entrepreneurship class. 

"I was interested in the (mon­
ey]," Williams said, "but M Hollis 
showed me how I could make double 
that by being good—and phis I wouldn't 
have to worry about the police." 

So, Williams launched his hatmaking 
business. And he did get his Air Jor­
dans; he bought them with his earn­
ings. 



B L A C K E N T E R P H I S E : 

BUSINESS PROFILES 

Iiimsclf. Investing; about $500 for 
advertising and a few tools, Haywood began 
servicing one car ar a time. Today A - l 
Turbo services about 100 tors per month, 
but about 80% of business is through mail 
order. Revenues for 1996 were $600,000. 

In addition to auto dealers, Haywood 
also supplies turbochargers to nationwide 
auto parts stores such as Pep Boys, warran­
ty companies and local garages. He antici­
pates increasing his foreign market by secur­
ing clients in Europe and Asia. And a 
second location in. his hometown ol 
Chicago is also in the works. 

Of his success, Haywood savs: "There are 
companies that have been out here lor 20 
years, and we came out ol nowhere, made 
our mark and have outsold them in our 
short span. I'm very happy with that." 

Horwrs il young entrepreneur or group oj 
entrepreneurs. 21 years and under, who 
embody the entrepreneurial spirit and are 
committed to lulvancing the rich tnuiilwn oj 
bLu k business achievement. 

Oifaleka 
Owner 
Classy Productions 
Maleka l.cn/v's plate is s vcrv lull these 

days. The owner of Classy Productions, a 
Washington, D.C.-based full-setvice 
catering and event planning company, 
Lenzy prepares menus for a variety of 
clients including the D.C. Board ot Trade 
and Chamber of Commerce. 

Lenzy, 17, launched the business in 
1995. To raise money, she participated in 
a school fund-raiser, earning $100 selling 
Christmas ornaments, children's books 
and daily planners. She also used the $300 
won in a business plan writing contest. 

Cooking has always been a hobby for 
Lenzy. For years she prepared mouth­
watering dishes for family and friends at 
church. "But I thought, since I was doing 
it for free and doing it so well, whv not do 
it for money," says Lenzy, a graduate of 
Margaret Murray Washington Vocational 
High School in D.C. 

Lenzy designs each menu to tit the needs 
of her clients. "They'll sav I need food tor 
a brunch, hors d'oeuvres or breakfast, and 
from there I basically set the menu and 
bring ir back for their approval." Her first 
catering event involved preparing hors 
d'oeuvres fur 50 people at the grand open­
ing of a business center built bv ihe 
National f ounda t i on for leaching 
Lntrcprcncurship, a nonprofit organiza­
tion that teaches entrepreneurial skills to 

ow-income youth. In 1996, Lenzy 
catered about two events per month, some 
with as many as 300 guests. Cost varies 
depending on the event and number of 
people, but on average. Lenzy charges 
$7-$ 10 per person. 

Like most kidpreneurs. Lenzy savs a big 
challenge ot starting and growing her 
business was getting people to ttust her 
abilities. "But to overcome that I simply let 
people sample my food. 1 got their interest 
and a contract," she says. " I guess you can 
say the proof was in the pudding." 

Now a freshman at Johnson &C Wales 
University in Charleston, South Carolina, 
Lenzy has cut down the number ot cater­
ing events to locus on her studies but 
intends to pick up the pace during summer 
break. She says winning the Kidpreneur 
Award has given her renewed srrength in 
her quest to be a successful entrepreneur. 
"It has given me confidence and a great 
boost to go that much further." O 

BMCK ENTERPRISE is ua epung nomina­
tions for its 1 hird Annual Small Business 
Awards. For criteria, an application and award 
injnnruition. contact Ihe BUCK ENTERPRISE 
Small Business Awards, c/o BMCK ENTER­
PRISE Magazine. UO Fifth Ave.. New York 
NY 10011: fax: J/J-.S.Wi'-W'W/ 
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Sfr-eg^ Comer Capitalism 

20-Year-Old Jamaican Inches 
Towards Long-Held Dream 

By Alvin Peabody 
When Denton Malcolm's father 

kicked him out of their Washing­
ton, D.C. home a couple of years 
ago for breaking his curfew, then 
then-17-year-old Jamaican immi­
grant ended up roaming the streets 
of the nation's capital. 

"Basically, I was homeless; going 
from place to {dace, 
shelters and homes 
of people I knew," 
said Malcolm, now 
20. 

But for Malcolm, 
that situation was 
only temporary. 
With money he 
earned firm his job 
at McDonald's and 
a small loan from 
the National Foun­
dation for Teaching 
Entrepreneurship, 
Malcolm started 
his own business. Denton Malcolm 

selling clothing to people on the 
streets of Washington. 

Ban in the Caribbean nation of 
Jamaica, Malcolm came to the U.S. 
at age 13, and attended District 
schools, including Roosevelt Senior 
High School, where, as a lOth-grad-
er, was elected president of the Stu­
dent Govemment Association. " I 
always had dreams of one day own­
ing my own business. And I had all 
the reasons to want to succeed, 
while vanishing from my mind all 
the reasons to want to fail," said 
Malcolm, who graduated in 1994. 

That long-held dream is fast 

becoming a reality. Ibday, Malcolm 
is still hard at work, selling door to 
door. He also owns his own apart­
ment in northwest Washington, 
D.C. and has plans by next sum­
mer, to open his own clothing store. 
"You have to dream big, you know, 
one can never stop dreaming. Just 
think about this: can anything big 

cone out of some­
thing small? It can, 
if you have deter­
mination and per­
sistence," the young 
businessman said. 

Such persistence 
has also led to suc­
cesses in the career 
of Malcolm, who 
likes to rap and 
sing. He has now 
signed on to the 
Manchild Enter­
tainment Manage­
ment group, and 
has already record­

ed his first song, "Ain't No Stop-
pin'", which has a hip-hop, reggae 
beat. 

"Basically, I was 
homeless; going 
from place to 
place, shelters 
and homes of 
people I knew," 
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Denton Malcolm receives an award and venture grant at tlie 
NFTE Awards Ceremony and lYade Fair for graduates of the 
NFTE program. 

NFTE students in Washington, DC hove been very busy 
lately, doing gre.it things. The NFTE BizCenter is the place 
where NFTE graduates meet aHer-school every Wednesday 
and Thursday irom 4-6 p.m. Some of the program's activi­
ties include preparation for sale events, counseling sessions 
on strengthening business plans and raising capital, refresh­
er business sessions, and field trips to meet with prominent 
Washington, D.C. businessmen. 

NFTE students also learn the finer points ot preparing for 
the business world. Sessions are often held on preparing for 
a job inlerview, writing a resume, establishing credit, dress­
ing for success and personal development. NFTE graduates 
are encouraged to meet with a NFTE mentor to discuss any­
thing from school and personal issues to business and edu­
cation. 

NFTE's Awards Ceremony and Trade Fair, held earlier this 
vear. was where 20-vear-old NFTE oraduate Denton Malcolm 

NFTE students make a trip to a wholesale store while partici­
pating in the NFTE/ "I Have a Dream" summer program. 

was the recipient of an award and venture grant. Malcolm is 
proof positive of how difficult situations can be made into 
better ones. 

At age 17. Malcolm's father kicked him out of the house 
for breaking curfew. Malcolm found himself temporarily out 
on the street with nowhere to go. But that wasn't for long. 
Using money he earned working at McDonald's and funds 
he got from NFTE, he started a business selling clothes on 
the streets of Washington. Denton plans to open his own 
clothing store by next summer. 

That's not all that's been going on with Washington's 
NFTE students. During this past summer, some NFTE partic­
ipants spent four weeks at NFTE's BizCamp. The camp was 
sponsored by the "I Have a Dream" Foundation for Inner 
City Youth. Earlier in the year, NFTE students also partici­
pated in the "Mayor's Futurefest" where they set up tables 
and displayed their businesses to the public. 

Dnring the youth 
BizCenter after-school 

prugnim. NFTE gradu­
ates learn how to 

make the transition 
from owning "new" to 
"thriving" companies. 

Si.xteeii-year-olil 
Janelle Stubbs has 
been in the business 
of making stain 
glass windows for 
three years. She sold 
them at the Mayor 's 
Futurefest in 
Washington. 
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Succe 
Jewelry by design 

egina represents one of many success stories of the NFTE pro­
gram. A young woman who has consistently maintained her 

jewelry design business for three years, Regina was honored 
nationally by NFTE as an Entrepreneur of the Year Award winner 
last February in New York City. 

Regina graduated from the NFTE program at Hine Junior High 
School in Washington, DC when she was 13. She now is a Junior at 
Eastern High School. Her annual sales have been over $3,000 a year, 
and she now finds that she doesn't have to ask her grandparents for 
money, particularly when she wants to go shopping. Her product, 
handmade jewelry with semi-precious stones, is as remarkable as she 
is. 

While many of her classmates often make $25-$50 in sales at flea 
markets, Regina often boasts $100-$150 in revenues. Regina's busi­
ness plan was so impressive that she received a full scholarship to 
attend a Summer Camp sponsored by An Income of Her Own. 

Of her work with NFTE, Regina says, "Ever since I took the NFTE 
class I have become more mature. 1 have become more independent. 
I have not been afraid of taking risks in my business, and I have also 
become a better person." 

Regina distinguishes herself from the competition through her 
unique product line. She has found a market for her products and 
we have only seen the beginning of her business success. 

It would be unfair in promoting Regina without also mentioning 
her grandmother, Mary Jackson. Mrs. Jackson has been there every 
step of the way to support Regina, her business and NFTE. 

Daryn presents his business plan before a panel of judges at the Greater 
Washington Board of Trade. 

Regina and her grandmother Mary Jackson display Regina's products at 
NFTE's national gala in New York. 

Daryn Dodson is an eighteen year old senior at Georgetown Day 
High School in Washington, DC. Daryn joined NFTE in 1995 at 

the Summer BizCamp held at Georgetown and Howard Universities. 
After the Camp, Daryn competed in a NFTE Business Plan 
Competition at the Greater Washington Board of Trade. 

Daryn's business is selling bagels at his school in the mid-morn­
ing hours. He realized that many students were hungry before lunch 
time, thus creating a market for his bagels. Daryn started his business 
with just $50 in seed money. 

Daryn has developed his bagel sales into a non-profit organization 
that raises tunds for community service clubs at Georgetown Day. He 
has expanded his bagel business to a neighboring school, the Maret 
School. Sales currently generate approximately $1,000 per month per 
school. Sales have reached over $5,000 since the spring of last year 
for the Georgetown and Maret Schools. 

He expects to earn over $6,000 for his school and $5,000 for the 
Maret School before passing the bagel business on to a junior when 
he graduates in May. In addition to the over $10,000 goal for both 
schools, he has recently implemented an ambitious marketing plan -
to introduce his fundraising concept to at least one school per week 
so that other schools can begin their own bagel businesses. 

In addition to building the bagel business at his school, Daryn 
also is captain of the soccer and wrestling teams, as well as Vice 
President of the Student Council and President of Georgetown Day 
School's Young Entrepreneurs' Club. 

Outside of school, he serves as Vice President of NFTE-DC's CEO 
Club (1995-present) and volunteers in the NFTE office. He has been 
to several NFTE-DC Advisory Board meetings at which he has repre­
sented NFTE students and graduates and their views. He currently 
enjoys teaching the skills he has learned from NFTE and in helping 
other students to develop and achieve their dreams. 

For more information on NFTE-DC Division, write to: 
NFTE-DC, 733 15th Street, N.W. Suite 300 

Washington, DC 20005. 
Or send e-mail to: nftedc@msn.com 
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Young Urban Entrepreneurs Compete 
For Venture Capital Grants 

By Staff Writer 
During the past 

semester, teenagers in 
five D.C. area public 
schools have been 
learning the funda­
mentals of developing 
and mrming their own 
businesses through the 
National Foundation 
for Teaching Entre-
preneurship's (NFTE) 
"Mini-MBA" pro­
gram model. 

The top two youth 
from each school pre­
sented their business 
plans in competition 
for Venture Capital 
Investment Grants of 
up to $500 and on 
Tbesday, four budding 
entrepreneurs were honored for their 
participation in the competition at a 
ceremony held at the B Smith's 
Restaurant in Union Station. 

Marilynn Hollis of Roosevelt Senior 
High School, has been teaching the 
NFTE program since its inception in 
Washington, D.C. in 1994. Although 
the entrepreneurial class is optional, it 
is full every semester. "The personal 
and monetary gains are great, so the 
students don't mind the detailed 
work," Hollis said. 

Regarding the citywide Business 
Plan Competition, Hollis added: "The 
students thrive on the competition and 
emerge with greater self-confidence. 
The entire school gets hyped for the 
competitors and admire their work 
and the young entrepreneurs surprise 
themselves with their ability to make 

Accepting NFTE awards art from left, teacher Marilynn Hollis (on behalf of Marcus 
WOliams); students Denisha Briscoe (Roosevelt High) and Russell Archie (Hine Junior 
High) and teacher Mena Lofland (on behalf of Chastity Ryce of Cardozo High). 

Photo By Antwon Williams 

an executive-style presentation. I must 
add that throughout the competition, 
students exercise critical thinking and 
enhance their ability to communi­
cate." 

Seventeen-year-old Marcus 
Williams is one of Hollis' students. 
Williams, she says, savors the oppor­
tunity to run a profitable and enjoy­
able business. He has looked at the 
fashions of young men around him in 
the District for the inspiration to cre­
ate J.B.D.U. personalized sports caps. 
With a knack of salesmanship and 
some marketing guidance, Williams 
profited from individual sales and has 
begun meeting with area shop own­
ers to establish retail connections. 

The young entrepreneur also dis­
plays great pride in his product and 
ability to organize, possessing the 

intelligence and dedication necessary 
to expand his new business. As he 
confidently says, "If they [customers] 
want it done, I ' l l find a way to do i t " 
Presently, Marcus Williams is recov­
ering from gunshot wounds he suf­
fered several weeks ago (June 13), in 
a drive-by incident in the Distrirt of 
Columbia. 

The NFTE, which sponsors the 
semi-annual competition, provides a 
comprehensive program of entrepre­
neurial education to urban youth 
around the country. Over the years, 
many NFTE graduates have sustained 
their entrepreneurial ventures beyond 
the duration of the educational pro­
gram and due to the business etiquette 
and skills taught by NFTE, those who 
do not pursue self-employment have 
also thrived in the job market. 
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i Give a man a fish ami he eats for a day...Teacli a man to fish and he eats for a 
lifetime. ..Teach a child to fish (or to buy fish wholesale and sell it retail) and he or she just 
might feed the world1. 

NFTE 'S goal is to enable motivated young people to 

turn their street smarts into business smarts by infusing 
self-esteem and independence through the principles of 
entrepreneurship. 

NFTE-DC 'S program mission is predicated on the be­
lief that inner city youth have extraordinary potential for 
business success and the qualifications of successful en­
trepreneurs: mental toughness, a will ingness 10 take risks, 
resiliency, and natural sales ability, we seek to encourage 
their economic participation by providing a means of wealth 
creation for the youth, their families, and the community ai 
large. 

N F T E brings its entrepreneurial vision and training to stu­
dents from low-income communities through its programs, 
introducing them to basic business skills. In the process, 
students learn enhanced life skills that help them in their 
daily lives as students, citizens, and role models in their 
communities. 

Letter from the Director 
GREETINGS NFTE GRADUATES, FRIENDS & STAKEHOLDERS: 

Well, a lot has happened since we last reported to you in our first edition of 
the NFTE Spirit Newsletter. Inside this edition you will read about the NFTE 
National Awards Gala that took place in New York City this past February, 
the first ever major evaluation on youth entrepreneurship with some good 
news on NFTE-DC, a wonderful awards ceremony where we recognized the 
achievements of the NFTE-DC graduates at the Marriott at Metro Center, and 
much, much, more! conunued on nexl page 

NFTE National Awards Gala 
The David H. Koch Scholarship Program 
NTFE-DC Highlights 
Opportunities for NFTE Graduates 
Testimonials 
Research Findings, and morel 
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