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II
MEMORANDUM

TO:

John Sinson, Mary Chapin Carpenter 
Bob Schultz, Ad Council

f • CCS

PROGRAM:

11:00 a.m. Congressman Clement introduces self.

Showing of segment of video documentary11:01 a.m.J

"Jason - The Way We Live” This features
a family from rural America with AIDS

11:02 a.m. Congressman Clement:1

IT IS NOW MY HONOR TO INTRODUCE TO YOU JIM BRIGGS
i

Jim Briggs speaks11:03 a.m.

i 11:06 a.m. Congressman Clement:

THANK YOU JIM. I AM HERE TODAY TO JOIN JIM

I

L

Hf HHITIOH 
Rallow W«l<h

incvnu MOHCU 
Elllo NoJ

«RGAN HER 
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FROM: 
DATE: 
RE:

CO-CHHRS 

Mary Chapin

Corp.ntw

Mark Chainutt

COHWHIIIU 
Dankl Rutter, 

CuvtenlCwrty Advtrthlng 

Laland Gregary 

Parry Wllion

CONTRI»UTIR G 
RITIITJ

Lynn Andar.on

Clint Black 

Larry Banna 

Garth Brooke 

Johnny Cach 

Mark Callie 

Billy Ray Cyrvl 

Charlie Daniell 

Skoofor Dwll 

Dourt Race Band 

Diamond Ala 

Joo Diffie 

Holly Dunn 

Darryl A Don Ellli 

Charite Floyd 

Radnoy Fatter

Clavo Framli 

Vlma GUI

Ricky Lynn Grogg 

Clinton Gregory 

Vem Goldin 

Emmylou Harrl» 

Highway 101 

George Jonoi 

Kentucky

Hoadhvnteri

Kieran Kane

Krli Krlitofferian

LWIe Twc 

Kathy Motka 

John Michael

Montgomery

Lorrle Morgan

Wllllo Nelran

Loo Roy Parnell 

Dolly Parton 

Collin Rayo 

Sawyer Brown 

Larry Stewart 

Marty Stuart 

Doug Supomow

Kevin Welch 

Jay White 

Michelle Wright

Tammy Wynette 

Wynonna

Stan Byrd, Mark Chesnutt
Jeff Custer, AAF
John Gurrola, Office of National AIDS Policy-
Chad Jenkins, Congressman Clement
Bill Johnson, Organizer

WELCOME LADIES AND GENTLEMAN. THANK YOU FOR COMING 
TODAY. I/D LIKE TO ASK YOU NOW TO LOOK AT THE 
TELEVISION SCREENS ON EITHER SIDE OF ME. HERE ARE THREE 
VERY IMPORTANT REASONS WHY WE'RE ALL HERE TODAY.

RADIO PRODUCTION 
Jim Rayland, 

Awlte Prwlufffau 

RADIO JCOIIHO 
Michael Stanton, 

Audio Production*i :

P-

IN
PRESENTING TO MEMBERS OF THE PRESS A NEW CAMPAIGN WHICH 
WE HOPE CAN HELP PREVENT FURTHER DEVASTATION OF 
INDIVIDUALS AND FAMILIES FROM THE HIV VIRUS.

COUNTRY AIDS AWARENESS IS A BRAND NEW PUBLIC SERVICE 
CAMPAIGN CREATED BY THE COUNTRY MUSIC INDUSTRY IN MY 
DISTRICT OF NASHVILLE, TENNESSEE. IT IS A COALITION OF 
46 ARTISTS OF COUNTRY MUSIC WHO HAVE MADE A SERIES OF 8 
TV ADS, 15 RADIO ADS AND 12 PRINT ADS. ITS SIX MESSAGES

Cynda Drebes, TV Access 
Teresa George, CMA
Ellie Noel (615) 269-5374 
January 11, 1994 
Press Conference January 13

FILM DIIUTIONI 
PRODUCTIOM 

Robert Doo ton, 
George Flanlgon, 

Deafen Flan/gen PradvcHonc 

fllH SCORING 
Randy Wachtter, 
dli Praducn'en*
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ARE AS FOLLOWS:

SHARE INFORMATION ABOUT AIDS WITH FAMILY MEMBERS1.

IF YOU ARE A TEEN, LEARN ABOUT AIDS

3. USE CONDOMS
<1

LEARN ABOUT THE HIV TEST FROM LOCAL AIDS AGENCIES4.

6. DISREGARD MYTHS ABOUT AIDS

THE

AMERICA.

11:09 a.m. AAF's

5.

I AM ALSO VERY PLEASED TO ANNOUNCE TODAY THAT THE AD 
COUNCIL — THE PREEMINENT SOURCE OF PUBLIC SERVICE 
ANNOUNCEMENTS IN THIS COUNTRY FOR OVER 50 YEARS — HAS 
OFFICIALLY ENDORSED BREAK THE SILENCE. WHAT IS MOST 
UNUSUAL ABOUT THIS IS THAT THE AD COUNCIL DID NOT ITSELF 
PRODUCE THE CAMPAIGN BUT RECOGNIZED ITS IMPORTANCE. THE 
AD COUNCIL HAS NOT ONLY PLACED ITS OWN LOGO — A TRUSTED 
SEAL OF APPROVAL — ON THE CAMPAIGN BUT HAS ACTIVELY 
SOUGHT HIGHLY VISIBLE MEDIA SUPPORT FOR THE CAMPAIGN.

ABSTENTION FROM SEX IS THE ONLY 100% SURE WAY NOT 
TO BECOME INFECTED SEXUALLY

2.

CAMPAIGN — WITH THE THEME BREAK THE SILENCE— 
HOPES TO REACH THE 50 MILLION AMERICANS WHO LISTEN TO 
COUNTRY MUSIC PARTICULARLY THOSE LIKE JIM FROM RURAL

OFFICIAL ENDORSEMENT OF THE CAMPAIGN. ~~
SUPPORT HAS BEEN PROVIDED BY THE AMERICAN NATIONAL RED 
CROSS, CABLE POSITIVE, THE NATIONAL ASSOCIATION OF 
BROADCASTERS AND TECHNICAL SUPPORT BY THE U.S. CENTERS 
FOR DISEASE CONTROL.

THERE IS ANOTHER ORGANIZATION IN PARTICULAR WHOSE 
ASSISTANCE HAS BEEN OF IMMENSE HELP TO COUNTRY AIDS 
AWARENESS AND WHO HAS ALSO ENDORSED THE CAMPAIGN! THE 
AMERICAN ADVERTISING FEDERATION. IT IS NOW MY PLEASURE 
TO INTRODUCE THE HEAD OF THE AAF MR. WALLY SNYDER.

Mr. Wally Snyder discusses 
involvement with the campaign and 
introduces 2 30-second and 1-15 second tv 
spots. They were produced and directed 
pro-bono by Robert Deaton and George 
Flanigen of Deaton Flanigen Productions 
in Nashville; written by Daniel Butler 
from Carden Cherry Advertising Inc. and 
freelancers Leland Gregory and Perry

MANY ORGANIZATIONS HAVE OFFERED THEIR INVALUABLE AND 
VOLUNTARY SERVICE TO COUNTRY AIDS AWARENESS. VERY EARLY 
ON THE COUNTRY MUSIC ASSOCIATION CAME FORTH WITH ITS 

 -------------- . DISTRIBUTION
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He announces that ABC, CBS, NBC, TNN 
Country Music TV, Superstations WTBS and

At conclusion of tv spots, Mr. Snyder 
points out print campaign on display in

Nashville freelancers Leland Gregory and

5

11:29 a.m. Congressman Clement:

JOHNSON.

A

t

Wilson; and scored by 615 Productions.

j a n — i i — e ■4

INTRODUCE
AWARENESS.

Mark
Garth 
Clint

• THANK YOU MR. SNYDER. NOW, IT IS MY PLEASURE TO
TO YOU THE ORGANIZER OF COUNTRY AIDS 

HE IS THE TWO-TIME GRAMMY AWARD WINNING 
DESIGN DIRECTOR OF SONY MUSIC IN NASHVILLE, MR. BILL

SNYDER.
TOO THE

wgn are running the spots; Fox is sending 
them to 140 affiliates. Spots are being 
sent this week to 500 local tv stations, 
over half of which requested them. They 
are being placed on USA Network satellite 
feed tomorrow; the Potomac Television 
satellite feed on Jan. 18th; and were 
sent on the National Association of 
Broadcasters satellite feed on Dec. 15.

Some 4,500 radio stations are receiving 
the CDs this week (shows sample CD) 
including 3,000 radio stations courtesy 
of MCA Nashville and CDX in Nashville and 
1,500 other format radio stations 
courtesy of TV Access. Already wezve 
received commitments from Westwood One 
unistar, and ABC radio networks to air 
the campaign.

room. Art directed by Rollow (pronounced 
ROLLO) Welch of Sony Music; written by 
Leland Gregory and Perry Wilson.
Participating print artists are 
Chesnutt, Mary Chapin Carpenter,
Brooks, John Michael Montgomery, vAinu 
Black, Tammy Wynette, Vince Gill, Emmylou 
Harris, Billy Ray Cyrus, Willie Nelson, 
Diamond Rio, and Kris Kristofferson. 20 
publications so far are giving donated ad 
space to the campaign:

He introduces the campaign's radio 
spots. There are 15 30-second radio 
spots voluntarily produced by Jim Reyland 
(pronounced RAYLAND) of Audio 
Productions in Nashville; written by

Perry Wilson; and scored by Michael 
Stanton.
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Bill Johnson thanks:11:30

The artists in the campaign and dozens of Nashville1.
professionals and many national orgnizations who lent 
time, talent, and services

/
2.' Major contributors

Ellie Noel3.

11:32 a.m. Bill Johnson:

' ' MARK CHESNUTT.

I

GENTLEMAN, MARK CHESNUTT AND MARY CHAPIN

Mark Chesnutt and Mary Chapin Carpenter* 11:34 a.m.

Congressman Clement11:39

THANK YOU

•>

. f 
1

J J? H - .1.1 ~ 4
J ’. ’

MARY CHAPIN AND MARK FOR LEADING SUCH AN

MCA Nashville
Sony Music Nashville
Arista Records Nashville 
American Airlines 
Country America Magazine 
Towery Graphics of Nashville 
Opryland Duplicating services 
Opryland Productions
Elite Post of Nashville

MARY CHAPIN CARPENTER AS YOU ALL KNOW IS FROM THE 
WASHINGTON DC AREA. I'VE WORKED WITH HER FOR YEARS ON 
THE COLUMBIA LABEL AND HAVE HAD THE PRIVILEGE OF AT 
LEAST BEING AROUND WHILE SHE HAS COLLECTED HER MANY 
AWARDS FOR BOTH SONGWRITING AND PERFORMING. SHE IS THE 
HOLDER OF TWO GOLD AND ONE PLATINUM ALBUM, TWO GRAMMIES, 
AND IS THE CURRENT 1993 COUNTRY MUSIC ASSOCIATION FEMALE 
VOCALIST OF THE YEAR.

V

LADIES AND
CARPENTER

AND NO ARTISTS BETTER REPRESENT THIS OUTPOURING OF 
SUPPORT THAN OUR CO-CHAIRS MARY CHAPIN CARPENTER AND 

MARK IS FROM BEAUMONT TEXAS AND HAS 
RELEASED THREE ALBUMS ON MCA ALL OF WHICH HAVE GONE 
GOLD. HE HAS RELEASED 18 SINGLES — 11 OF WHICH WERE 
TOP TEN HITS AND 7 OF WHICH WENT NUMBER ONE. HE IS THE 
CURRENT 1993 COUNTRY MUSIC ASSOCIATION HORIZON ANARD 
WINNER. CLEARLY, MARK IS A VERY TALENTED SINGER AND ONE 
WHO IS LISTENED TO BY A LOT OF PEOPLE. WE'RE VERY LUCKY 
FOR THAT REASON THAT MARK CHOSE TO BREAK THE SILENCE ON 
AIDS AND LEAD THIS INITIATIVE FOR THE COUNTRY MUSIC 
INDUSTRY.
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11:37 a.m. Clement:

11:43 a.m. Clement:
who may accept 
in addition to

•' r . • •

* - I. 1

11:45 a.m. Clement: invites press questions

11:55 a.m. Set

12:30 p.m. Press conference ends

Items to resolve:

Press kit contains:

•.i •

Questions end. 
opportunity shots

points out key people in front 
questions from the press 

. „ the featured speakers:

introduces Kristine Gebbie who
speaks on AIDS in rural America

1 -4 : S 5 ..

IMPORTANT CAMPAIGN. I ALSO WANTED TO LET YOU KNOW THAT 
NOT ONLY HAS THE CITY OF NASHVILLE CREATED AND LAUNCHED 
THIS CAMPAIGN FOR AIDS, BUT TWO DAYS AGO, THE CITY 
DEDICATED A BRAND NEW FACILITY CALLED THE COMPREHENSIVE 
CARE CENTER WHICH WILL BE STAFFED BY VANDERBILT AND WILL 
PROVIDE COMPREHENSIVE OUT PATIENT CARE FOR HIV RELATED 
CARE,

♦ i

12:00 p.m..

Press release
Photos of Mark and Chapin
Bios of Mark and Chapin
Bio of Kristine Gebbie
Statements from Mark Chesnutt, Mary Chapin Carpenter and 

Kristine Gebbie
List of news conference guests and speakers 
Ad council insert
Facts about AIDS in rural America
CD
Print Ads
Tape of tv scripts
Photoboard

up for photo

Speakers available for one on one 
interviews

Ellie Noel, Executive Producer, Country 
AIDS Awareness

Mary Cotton, American Red Cross 
Eva Kasten, Ad Council
Don LeBrecht, National Association of 

Broadcasters
Teresa George, Country Music Assoc. 
Larry Frankenbach, Nashville Advertising 

Federation
Dr. James W. Curran, Centers for Disease 

Control
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The lack of access to primary health care services in many areas is 
shocking and results in the loss of early detection and treatment.

If there is to be any hope of reducing the rate of HIV infection, 
services outside of metropolitan areas need to be dramatically 
expanded.

In many areas, there is still fear and bigotry, surrounding HIV 
infection and AIDS.

There has been a |J7 percent increase in diagnosed AIDS cases in 
rural areas (population less than 500,000) compared to a 5 percent 
increase in metropolitan areas. In Georgia the number of AIDS cases 
tripled between 1988 and 1990.

Health care in rural areas has reached a state of financial crisis, 
President Clinton’s Health Security Act will help support local 
HIV/AIDS services in these areas as well as in big cities.

COUNTRY MUSIC AIDS AWARENESS PRESS CONFERENCE 
JANUARY 13, 1994

Effective HIV/AIDS education and prevention programs are needed 
for all Americans^ tlwse in rural and urban areas alike. HIV/AIDS 
education and outreach services in all communities need to be 
expanded and designed to provide clear and direct messages to their

—

C-JLl-C < Cl «—

AIDS Awareness campaign and help bring these messages 
regions where country^voieesvare 4ieard. Ignorance and si

x HIV/AIDS education is virtually non^Xistent-and desperately needed 
in smaller communities.

On behalf of the President, 'T hope that you will join the Country// 
AIDS Awareness campaign and help bring these messages to the-rurt 

silence are a 
couple of our enemies. Together, We can "break the silence."

Talking Points for 
Kristine M. Gebbie

National AIDS Policy Coordinator



THE WHITE HOUSE

WASHINGTON

M.N.

«

Statement of
Kristine M. Gebbie, R.N.,

National AIDS Policy Coordinator 
on 

"Breaking the Silence" 
Country AIDS Awareness

In the minds of far too many Americans, HIV infection is a 
problem of the big, coastal cities: New York, San Francisco, Los 
Angeles, Miami. There is a high level of denial of the reality 
that HIV infection is in every state of the union, and people in 
cities and towns of every size are living with AIDS today.

Preventing further spread of this disease requires that we all 
consider our behavior, and learn to make choices, including those 
about sexual behavior, which are healthy. For that to happen, 
each individual must hear the message in a voice which is 
relevant. The world of country music speaks to many Americans 
who may have been avoiding the message as it has been presented 
thus far. I am delighted that the performers involved in this 
campaign are willing to lend their voices, their visibility as a 
part of our effort to reach out to every corner of the nation.
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MEDIA ALERT

WHO!

WHAT!SkMtwr Dovia

DM«rt Rosa Band

Diamond Rio

JoaDiffta

a 1-ninute clip from a docu-

VIlM* dll

Thursday/ January 13 at 11 a.m. ESTWHEN:

WHERE!

According to the U.S. Centers for DiseaseWHY!

KwonKoM

AIDS campaign so important, 
initiated by Co-Chair Hark

Krii KnitoWtrwn

Lirtie Faxcu

resides in Jasper, TX.

Being distributed this week!

Di

CONTACTI

Tommy Wynotte

Wynonno

5
1

larry Boon.

OarrttBrmrkl

(ONTIIIUIINC 
itiisrs

III tllKTIOI 
Hollow W.kh

Ary Whit.

Mkhrllo Wright

OBG * MII f *
Bill Johiuon

BACK­
GROUND!

John Gurolla, Natl. AIDS Policy 202/632-1090 
Ellie Noel Chapman, Country AIDS 615/269-5374

Holly Dunn 

Darryl * Don £lll> 

Cbartl. Floyd

Radn.y Foliar

Cl*v. Frantic

Monlgom^y

lorria Morgan

WUli. NoUon

IXttttUt FBODUCi I 
Illi. Hod

Control, AIDS is increasing twice as fast in 
rural areas as urban. This makes this newThis makes this new 

Campaign was 
Chesnutt who

Kothy MottM

John Mlchoel

Johnny Coch 

Mark Colli, 

■illy Ray Cyru. 

Chorli. Donloll

Mark Chesnutt, Country Music Star 
Cong. Bob Clement, D-Tennessee

(O-Clilll 

Mary Chapin

CorpOTtor

Mark Chornutt

Ricky Lynn Orogg 

Clinton Gragory 

V.m Go<din 

Immylou Karri. 

Highway 101 

Aorg. Jana.

K.ntvcky

Hoadhuntor*

I O’ CToh.^ 
■dt

Lynn And.r»n

Clint Mack

IRDIO FROOtllllON 
Jim R.ytood, 

Audio Productiani 
RADIO SCORIMC 

Michael Stanton, 
Audio Produclionj

COFtWIIIIIfi
Daniel Butler. 

CardenACherry Advwltrtng 

lelond Gregory 

Perry WiUon

Kristine Gebbie, National AIDS Policy Coord, 
Mary Chapin Carpenter, Country Music Star

Lee Roy PcmoM 

Dolly Parton 

CoUir Ray» 

Sawyer Brown

Larry Stewart

Marty Stuart

Doug Supormiw

Kovin Wokh

Also shown! a 1-minute clip from a docu­
mentary on a family in rural America who are 
HIV positive. Jim and Gerri Briggs will 
attend and speak.

I tv spots to 500 
tv stations; CDs to 3,000 country radio 
stations and 1,500 other format stations.

inn liiltlltli 
FIOtldltN

Robert Dooten, 
Gearge Flanigan, 

F/enigen Producdon. 
I lilt SlOtHC 

Rondy WochHer, 
AIS Pnnducdon.

Public Works and Transportation Hearing Room
Room 2167 Rayburn Building at the Capitol

National launch of BREAK THE SILENCE, the 
country music industry's new advertising
Campaign targeting rural America urging.condom 
use and AIDS education. TV spots, radio 
spots, print ads feature 46 artists of country 
music including Garth Brooks, Johnny Cash, 
Wynonna, and Tammy wynette.

Commitments: ABC, CBS, Fox, TNN: The Nash­
ville Network, Superstations WTBS and wgn, 
Unistar and Westwood one radio, 275 tv 
stations, 20 national pubs, including Rolling 
Stone, US, Country Amarica, Country Music.
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I
AIDS IN RURAL AMERICA

♦

*

Office of the National AIDS Policy CoordinatorSOURCE:
Skwtwr Davis

♦

Diffie

★

*

Vince Gill

*

ra

Ki.ru n Kane

*

Kris KriiMFenon

Little Texas

COPYWIITIIC

lacking any health Insurance" (Senate report 101-127). 
AIDS is dramatically accentuating the problem.

Perry Wilson

*

♦

Nat. Commission on AIDS, Aug. 1990 reportSOURCE:

■

(HCIIIIH PtOOUCFl 
Illi. N««J

There has been a 37%increase in diagnosed AIDS 
cases in rural areas.

In the state of Georgia, the number of AIDS cases 
tripled between 1988 and 1990.

In 1992, the midwest showed the greatest increase 
(17.9%) of AIDS cases in any region of the country.

COUIIIIIIIIC
» IT11T S

AM DIMCTIOI 
toUowW.kh

DmwI *sm land 

Diamond Rio

In 1992, 17% of reported AIDS cases were in areas 
with populations less than 500,000.

Montgomery

Lorrio Morgan

WilUoNalson

OAUMIU
BIN Johnson

Larry Boon* 

ftarth Brooks

Larry S towart 

Marty Stuart 

Doug Suporaa

KovinWMch

Lynn Anderson

Clint Block

Kathy MaMoo

John Michael

Ricky Lynn Orogg 

Clinton Gregory 

VomGosdln

Emmyiou Harris 

Highway 101 

George Jones 

Kentucky

H<

Billy Bay Cyrus 

Charlie Daniels

HoUy Dunn 

Dorryi A Den Dlls 

Chortle Floyd 

Rodney Foster

Clove Fronds

Alarming rates of increase in HIV infection (were 
reported) in Arkansas, Mississippi and rural 
communities In Texas. It is happening tragically and 
secretly without adequate health care services or 
human support in these rural areas?

” A rural health care crisis is evidenced by rising rural 
maternal and infant mortality rates, lower health 
status of rural Americans compared to those living in 
cities and a greater proportion of rural Americans

Johnny Ca»h 

Maik Colio

For the first time, the spread of disease in rural 
Georgia and small cities has equalled the growth of 
HIV infection in metropolitan At anta.

RADIO PAODICTIOI 
Jim Rayland. 

Audio Fraducdonc 
RADIO KOilIC 

Michad Stanton, 
Audio Ftoduclfoni

CO-CHAIRS

Mary Chapin

Carpantar

Mark ChoinuM

Jay Whlta 

MIcMIo Wright 

Tammy Wynotfe 

Wynonno

Loe Ray Pamelf 

Dolly Parton

Collin Rayo

Bavryor Brwvm In rural America, there is an epidemic of 
fear...fanned by the absence of education and 
knowledge, surrounding HIV infection and AIDS.

HIM OIMCHOII 
Fioiicriti 

Robert Deaton, 
George Flanigan, 

Ffotagen Praduotanr 
lilt ItHtK 
Randy WoehH.r, 
DIB Fmducn'on,

AIDS education is virtually non-existent and desperately 
needed in rural communities.



January 11, 1994

Office of the Press Secretary

PRESS ADVISORY FOR IMMEDIATE RELEASE

WASHINGTON, D.C. - On January 13th, at 11:00 AM, Kristine Gebbie, RN, MN, National AIDS

Policy Coordinator, Congressman Clement (TN-5), Mary Chapin Carpenter and Mark Chesnutt will unveil 

a new Country Music AIDS Awareness Ad Campaign at the Raybum House Office Building Room 2167.

These ads, which promote AIDS education and prevention, will target rural America.

"Too many people still believe that HIV/AIDS is someone else’s problem" Gebbie said. In 1992 

17% of reported AIDS cases were from areas with populations less than 500,000, and the Midwest showed 

the greatest percentage increase (17.9%) of AIDS cases in any region of the country. "We need a targeted 

campaign such as this to reach out to those living in rural America, because HIV infection has reached 

rural America" she continued.

"I applaud the 46 music artists, including Garth Brooks, Wynonna Judd, Johnny Cash, and Tammy

Wynette, for participating in this campaign" Congressman Clement stated. "I realize the magnitude of the

AIDS epidemic in Tennessee and many parts of rural America and I am pleased to be part of this 

awareness campaign," he said.

Press conference topics will include more discussion of the state of HIV/AIDS in rural America, 

including first-hand accounts from Jim and Gerry Briggs, an HIV-positive couple from Texas, remarks by

L:Kristine Gebbie, remarks by Congressman Clement and the presentation of the television/radio/print ads.

For more information contact John Paul Gurrola 202/632-1090, Office of National AIDS Policy.

THE WHITE HOUSE
WASHINGTON

NATIONAL AIDS POLICY COORDINATOR AND COUNTRY MUSIC ARTISTS TO LAUNCH 
RURAL AMERICA AIDS AWARENESS CAMPAIGN
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CONTACT:

Mwk Callis
— Clinton's AIDS ’’Czar” to Launch in Wash. Jan. 13 —

fisMrt MSN

»l«M*Ml »•

Hally

dlHHn Hragary

Vara •aadla

Krt* KriiMNmen

UlHa T»ai

Participating artists will designate

KaHty M«Hm

WHUa HsImh

••rtltlraslu 

JaUay Cull

K1HHIIIS CHllII 

Walt WltoM

M«tey ttaffl 

larry Mawart 

Marty ftvart 

Karin WalA

ftawyt « Baa kllb 

ftadnay tartar

Clara f raaiit

OiaHla Daakl* 

Ikaatar Darla

(OUT IIIIITIHC 
iirini

oiomiEi 
MU JahMM

imcr Chau 
Vawy Caaway

Al f f 11AATIOA (HAIi

ntm* chaii 
Mary HyJe

UtIO H0H0TI4H 
(HAII 

Jatk lamalac

Laa Kay DamaU

Dally Dartaa 

CaHlaHayt

SB 
h a a

MARK CHESNUTT AND MARY CHAPIN CARPENTER LEAD COUNTRY 
MUSIC PUBLIC SERVICE CAMPAIGN ON AIDS

r a  __ > The total
audience potential is estimated at 50 million.

FOR IMMEDIATE RELEASE
Ellie Noel 615/269-5374

flH9 CHAU 
Jaara* V, CarbaH

Craellvi tio. ■ Hlni Oaalan Hr.lgt. tMtrllllDI / I v i I • i A.HIa 11 od u s II •«>> 
Copy: C.id.a A CK.rry Adorllllng Inc. / All H.durll.ni

cnciinn rioaucn 
Ulla Naal

(■■ylaa Harrii 

Waytaa Jamlaf*

LyiM AaHarran

Ctlat Blarit

Onarga Jr 

Kantwrlry

HaadlHM

CO-CAAIH

Mary Chapla 

Carparttar 

Mark CbaMtatt

Mldtnll* Wd|ht 

Yaaiay Wywatta

President Clinton's AIDS Policy Coordinator/ Kristine 
Gebbie, will formally launch the campaign at a news 
conference from the Capitol Building in Washington DC on 
Thursday, January 13—at—1-1—a-.------ --------------------------------

Plans are also underway for a "Break the silence"
national tour. ] ‘ 
concerts from their already established concert schedules uwytroakaaitadi

KAAAGII CO-CHAItl
tad Haakar D 

Aulki Htflii

Nashville, TN — Country singer Mark Chesnutt and 
singer/songwriter Mary Chapin Carpenter announce an 
ambitious public service announcement campaign to prevent 
the spread of HIV and AIDS, "Country AIDS Awareness."
The campaign — which targets rural America — comes at a 
time when the disease is increasing twice as fast in 
rural areas as in urban.

eh? ot

the Country Music Absoeia4tien-ae--wel-l~a&--distribution 
assistance from the American Advertising Federation, the 
American National Red Cross, the National Association of 
Broadcasters and technical assistance from the U.S. 
centers for Disease Control.

Chesnutt and Carpen 
industry initiative

The campaign, with the theme "Break the silence," 
features messages on radio, television and print by 46 
country music stars - including Garth Brooks, Billy Ray 
Cyrus, Dolly Parton and Willie Nelson. The total

The campaign is the initiative of MCA recording artist 
Mark Chesnutt in response to published reports that AIDS 
is increasing twice as fast in rural as in urban areas. 
"I know lots of people outside urban areas who think that

at which AIDS information will be provided directly to 
concert-goers. The tour targets 25 top country markets.

I
J 

J.IT

I

I

I I I
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The campaign is organized by a coalition of country music

r

AIDS is strictly a big city problem. But it's affecting 
rural areas all over the country and these are places 
that country music can speak to directly."

Added Chesnutt's fellow co-chair, Columbia artist Mary 
Chapin Carpenter, "We're hoping the campaign will help 
make it more acceptable for people to use condoms 
regularly, for parents to talk to their children openly 
about AIDS ” how you get it and how you don't - and for 
learning about the HIV test from local AIDS agencies."

industry and Nashville advertising professionals led by 
Bill Johnson, Design Director of Sony Music. Stated 
Johnson, "We're utilizing the strategy that the most 
effective way of changing behavior is not through fear, 
but through the support of leaders and trendsetters who 
then set the pace for the acceptance of behavior."

p 2

The campaign will also be distributed and promoted to 
hundreds of network affiliate television stations, to the 
networks themselves, cable networks and cable systems as 
well as consumer print publications. Commitments for 
donated print ads have already been received from Country 
America, Rolling Stone, R & R, and Billboard.

Country AIDS Awareness' "Break the silence" campaign is 
being created by a volunteer team of some of Nashville's 
best music and advertising industry talents. The 
television spots are directed and produced by Deaton 
Flanigen Productions; copywriting is contributed by 
Carden Cherry Advertising Agency, Inc.; the radio 
campaign is produced and directed by Audio Productions; 
the print campaign is art directed by Rollow Welch; and 
scoring is by 615 Productions.

Campaign logistical and distribution support is provided 
by an impressive group of committees. Walt Wilson of MCA 
Nashville is Marketing Chair; Jules Wortman of Atlantic 
Records is Media Chair; Jack Lameier of Sony Music is 
Radio Chair; Tony Conway of Buddy Lee Attractions is 
Agency Chair; Ted Hacker & Anita Hogin of International 
Artist Management are Manager Co-Chairs; and James V. 
Carlson of Sony Music is Video Chair. Larry Frankenbach, 
head of the Nashville Advertising Federation, is Chair of 

, the Advertising Federation Committee. Executive Producer 
is Ellie Noel of Mediaworks.

The campaign gratefully acknowledges support from Arista 
Records, Atlantic Records, BNA Entertainment, Country 
America Magazine, MCA Nashville, RCA Records, Sony Music, 
and Warner Bros. Records.



THE WHITE HOUSE

WASHINGTON

January 13, 1994

MEMORANDUM FOR KRISTINE M. GEBBIE

FROM

SUBJECT Increase in calls to CDC AIDS Hotlines

Line First 24 hrs, after news conference Second day Post 01/05/94

General 35% increase 50% increase 35% increase

went from 2% TO 25% Up to 40% 20% increase

Condom
Request

JOHN PAUL GURROLA (

OFFICE OF THE NATIONAL AID:

There have been substantial increases in the calls to both the AIDS info hotline since the 
press conference on January 4, 1994. Below, I have listed for you the increases in the 
frequency of general calls and the percentage of those calls that have been to request a 
condom brochure.

CY COORDINATOR
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AIDS IN RURAL AMERICA
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SOURCE: Office of the National AIDS Policy Coordinator
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In the state of Georgia, the number of AIDS cases 
tripled between 1988 and 1990.
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There has been a 37%increase in diagnosed AIDS 
cases in rural areas.

In 1992, the midwest showed the greatest increase 
(17.9%) of AIDS cases in any region of the country.
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In 1992, 17% of reported AIDS cases were in areas 
with populations less than 500,000.
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For the first time, the spread of disease in rural 
Georgia and small cities has equalled the growth of 
HIV infection in metropolitan At anta.

Emmyiou Morris

Highway 101

George Jones

Kentucky 

Johnny Cash 

Mark Colie

Billy Ray CynM 

Charila Daniels

Hally Dunn 

Darryl A Don Ulis 

Chortle Floyd 

Rodney Foster

Clove Frenals

C 0-C H A I»J 

Mary Chapin

Carpenter

Mark Chesnutt

In rural America, there is an epidemic of
fear...fanned by the absence of education and 
knowledge, surrounding HIV infection and AIDS.

Kathy Matteo

John Michael

Lae Roy Parnell 

Dolly Norton 

Collin Raye 

Bowyer Brown 

Larry Stewart 

Marty Stuart 

Doug Supemaw

Kevin Welch

Joy While 

Michelle Wright

Tammy Wynette

Wynonno

q™
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AIDS education is virtually non-existent and desperately 
needed in rural communities.

" A rural health care crisis is evidenced by rising rural 
maternal and infant mortality rates, lower health 
status of rural Americans compared to those living in 
cities and a greater proportion of rural Americans 
lacking any health Insurance" (Senate report 101-127).^  ̂
AIDS is dramatically accentuating the problem.

Alarming rates of increase in HIV infection (were 
reported) in Arkansas, Mississippi and rural 
communities In Texas. It is happening tragically and 
secretly without adequate health care services or 
human support in these rural areas.
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Background on Country AIDS Awareness

World AIDS Day
Country AIDS Awareness supported the launch of the Federal initialive on HIV workplace 
education. They provided country music stars and premiered some of their ads at the events.

Review of materials
We have not provided them any formal (i.e., written) comments on their materials. We 
encouraged them to make sure that they could document any numbers they used in their ads. 
In several telephone calls, we offered suggestions on how to improve the wording of ads. 
We did so as one of many organizations looking at the ads.

Major organizations participating:
■ American Advertising Federation (AAF): provides advice on marketing plans; local 

chapters will help promote use of PSAs on local TV/radio stations.
■ American Red Cross: may sponsor three of the PSAs (the networks require that public 

service ads be sponsored by nonprofit organizations); the local chapters will assist in 
promoting the use of PSAs on local media outlets.

■ Ogilvy Adams & Rinehart: were originally approached to provide advice on 
marketing plans. Because of the AAF’s involvement, they felt their support was not 
critical. Also, they were reluctant to provide support because of their involvement in 
the launch of the Prevention Marketing Initiative.

■ Advertising Council: will endorse the campaign and put their logo on the ads.

Information on the campaign
Country AIDS Awareness is a public service campaign being organized by Bill Johnson from 
Sony and Ellie Noel. Country singer Mark Chesnutt and singer/songwriter Mary Chapin- 
Carpenter are serving as co-chairs of this country music-sponsored initiative. The theme of 
the campaign is "Break the Silence." It features messages by 48 country music stars, e.g., 
Garth Brooks, Wynonna, Willie Nelson, Mark Chesnutt, Mary Chapin-Carpenter, Clint 
Black, Tammy Wynette, Vince Gill, Emmylou Harris, Billy Ray Cyrus, Diamond Rio, 

Kris Kristofferson.

CDC’s formal involvement with the campaign
Sent several letters to Country AIDS Awareness from Fred Kroger:
■ Aug 2 — Letter encouraging Country AIDS Awareness to continue their work with the 

Country Music Committee on AIDS.
■ Oct 28 - Direction on using CDC’s name in promotional materials; offer to distribute 

tapes to HIV Prevention Coordinators; and request to delay their campaign.
i» Nov 23 - Acceptance of invitation to hunch; agreement to durtnbutc kits to HIV 

Prevention Program coordinators (note: we sent them labels and they distributed tapes 
on their own); suggestion that they seek endorsement of a national nonprofit 

organization.
■ Dec 16 -- Letter authorizing them to use the CDC National AIDS Hotline number and 

statement that documentation for most of the statements made in the ads are found in 

the Surgeon General’s Report.



December 22, 1993

Dear Mr. Welch:

Best wishes for the new year.

Sincerely,

M.N.

Please accept my personal thanks for lending your considerable 
talent to the country music industry's excellent public service 
campaign on AIDS, Break the Silence.

Kristine M. Gebbie, R.N.,
National AIDS Policy Coordinator

This campaign marks an important milestone in the battle against 
AIDS especially as it speaks directly to rural America, where 
this devastating disease is now increasing twice as fast as in 
urban areas. Your influence will contribute directly to changes 
in behavior which will save lives.

Kevin Welch
c/o Peter Himberger 
Dream Street Management
1460 Fourth Street, #205 
Santa Montica, CA 90401

I am honored to be a part of launching your campaign in 
Washington, D.C. on the morning of Thursday, January 13th, in the 
U.S. Capitol Building. I would like very much to thank you 
publicly at this event.

Should your schedule allow your appearance there, please contact 
the office of Mary Chapin Carpenter at (301) 891-0700. Staff 
there can also provide you with more details.
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THE WHITE HOUSE

WASH I NGTON

December 22, 1993

Dear Mr. Welch:

Best wishes for the new year.

Sincerely,
i

Please accept my personal thanks for lending your considerable 
talent to the country music industry's excellent public service 
campaign on AIDS, Break the Silence.

This campaign marks an important milestone in the battle against 
AIDS especially as it speaks directly to rural America, where 
this devastating disease is now increasing twice as fast as in 
urban areas. Your influence will contribute directly to changes 
in behavior which will save lives.

Kevin Welch
c/o Peter Himberger 
Dream Street Management
1460 Fourth Street, #205 
Santa Montica, CA 90401

I am honored to be a part of launching your campaign in 
Washington, D.C. on the morning of Thursday, January 13th, in the 
U.S. Capitol Building. I would like very much to thank you 
publicly at this event.

Should your schedule allow your appearance there, please contact 
the office of Mary Chapin Carpenter at (301) 891-0700. Staff 
there can also provide you with more details.

Kristine M. Gebbie, R.N., M.N. 
National AIDS Policy Coordinator
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Highway 101 
c/o Chuck Morris
4155 E. Jewell Avenue #412 
Highway 101

Doug Supernaw
BDM Management 

1106 16th Avenue South 
Nashville, TN 
Mr. Supernaw

Little Texas 
c/o Warner Bros. 
1815 Division Street 
Nashville, TN 37203 
Little Texas

John Michael Montgomery
c/o John Dorris
1819 Broadway 
Nashville, TN 37203 
Mr. Montgomery

Charlie Floyd 
c/q Liberty Records

v Ricky Lynn Gregg 
c/d Liberty Records

3322 West End Avenue 
Nashville, TN 37203 
Mr. Gregg

Kieran Kane
Atlantic Records

1025 16th Avenue South 
Nashville, TN 37203 
Mr. Kane
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Cleve Francis 
c/ox Creative Media
1024 17th Avenue South 
Nashville, TN 
Mr. Francis

3322 West End Avenue
Nashville, TN
Mr. Floyd

Johnny Cash 
c/o House of Cash 
P.O. Box 508
Hendersonville, TN 
Mr. Cash

Dolly Parton
c/o Gallin Morey Assoc.
8730 Sunset Boulevard
Penthouse W
Los Angeles, CA 90069
Mis€ Parton

S

Ms. Dolly Parlon 
c/o Rogers & Cowen
10000 Santa Monica Boulevard, #400 
Los Angeles, CA 90067\
Mjs< Parton

Clinton Gregory 
c/o Step One Records
1300 Division
Nashville, TN
Mr. Gregory

Garth Brooks 
c/o Doyle Lewis
1109 17th Avenue South 
Nashville, TN 37212 
Mr. Brooks
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c/o S'

37212

37203

Joy White

Lorrie Morgan
Ian Moress

Moress Nanas Shea 
1209 16th Avenue South 
Nashville, TN 
Mia< Morgan

Lee Roy Parnell 
Arista Recors

7 Music Circle South 
Nashville, TN 
Mr. Parnell

Darryl and Don Ellis 
c/o Terry Cline 
World Class Talent 
1522 Demonbreun 
Nashville, TN 3721 
Darryl and Don

ity^ George Jones 

c/o MCA Records 
1514 South Street 
Nashville, TN 
Mr. Jones

§0<Billy Ray Cyrus 

c/o Jack McFadden
818 18th Avenue South 
Nashville, TN 37203 
Mr. Cyrus

Kris Kristofferson 
c/o Rothbaum & Associates 
P.O. Box 2689
Danbury, CT 06813 
Mr. Kristofferson
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Mark Chesnutt 
c/o BDM Management
1106 16th Avenue South 
Nashville, TN 
Mr. Chesnutt

c/o Rothbaum & Garner 
38 Music Square East 
Nashville, TN 
Miss- White

5

Sawyer Brown 
c/o Curb Records
47 Music Square East 
Nashville, TN 37203 
Sawyer Brown

h/Ue^ Mary Chapin Carpenter 

c/o Studio One Artists
7010 Westmoreland Avenue, #100 
Takoma Park, MD 20912

MfT"Larry Boone 

c/o Frank Bacus
Entertainment Marketing Group
54 Music Square East, #305 
Nashville, NT 37203 
Mr. Boone

^lissr'Tynn Anderson 

c/o Cathy Gurley
1101 17th Avenue South 
Nashville, TN 

Anderson
5

Clint Black 
c/o Moress Nanas Shea
1209 16th Avenue South 
Nashville, TN 37212 
Mr. Black
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37212

37087

37205
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.Wise—Holly Dunn
c/o Refugee Management

Diamond Rio
c/o International Artist Management
1105 16th Avenue South
Nashville, TN 37212 
Diamond Rio

Charlie Daniels 
c/o David Corlew 
17060 Central Pike
Lebanon, TN 
Mr. Daniels

Carpenter

5
^Mfr-Mark Collie 
c/o Don Light Talent 
PO Box 120308 
Nashville, TN 
Mr. Collie

Joe Diffe
Image Management Group

11 Music Square East 
Nashville, TN 37203 
Mr. Diffie

hjiss'" Skeeter Davis 

“c/o Leigh Wieland
4508 Price Circle Road 
Nashville, TN 
MisS Davis

Desert Rose Band 
c/o Refugee Management
1025 16th Avenue South 
Nashville, TN 37212 
Desert Rose Band
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Mr. Vern Gosdin 
c/o Eddie Tickner 
151 Trails Circle 
Nashville, TN 
Mr. Gosdin

Mies- Emmylou Harris 
c/o Monty Hitchcock
PO Box 159007 
Nashville, TN

Harris

Kentucky Headhunters 
c/o Mitchell Fox
447 East 65th Street, #3-CC 
New York, NY 10021 
Kentucky Headhunters

1025 16th Avenue South
Nashville, TN 37212 

Dunn

Mies-"Kathy Mattea 
c/o Bob Titley
706 18th Avenue South
Nashville, TN

Mattea

MS
Mjx> Willie Nelson 
c/d Rothbaum & Garner 
38 Music Square East 
Nashville, TN 37203 
Mr. Nelson

Mr. Radney Foster 
c/o Fitzgerald Hartley Co.
1212 16th Avenue South 
Nashville, TN 37212 
Mr. Foster
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. Larry Stewart 
_'o"- Fitzgerald Hartley Co. 
1212 16th Avenue South 
Nashville, TN 
Mr. Stewart

Wynonna 
c/o Ken Stilts 
RO Box 17087 
Nashville, TN 
Wyaonnra^ .

1^6 Collin Raye 

c/o Scott Dean Agency
612 Humbolt Street 
Reno, NV
Mr. Raye

W. Vince Gill

c/o Fitzgerald Hartley Co.
1212 16th Avenue South 
Nashville, TN 37212 
Mr. Gill

' Stuart 
_ ..othbaum & Garner 

38 Music Square East 
Nashville, TN 37203 
Mr. Stuart
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v^enny : 
PLA Me

(615) 329-4692
Tjun? VyaeVt#

Eyelyn Shriver.
jalz Z2ZZ i Z- 
Haihvllit( TN 
/C615> 383-1000 
(615) 383-1966

13 16th Aven\e S.
37212

\

traitii*
1025 itft'h Avenue $. 
NeshvilleX TN 37212
(615)/ 329-9415 
<6153 $29-4975

George Richey
1222 16th Avenue 8.) #22 
Nashville. TN 37212
(615) 321-5308
(615) 327-4925

Mary Hyde
Warner Broa./ Records 
1815 Division Street 
Nashville, AN 37203 
(615) 320-7525
(615) 32774252 

M levin Velch/Warnor Broe.

VPeter Hinherger 
* Dream Street Management

1460 Fourth Street. #205 
Santa Montica. CA 90401 
(310) 395-6550
(3$. w° ri i 

- Michelle Wright/Ariata

•* 4

V

Brian Ferrimaa 
Savannah Music Group 
1207 17th Avenue S. 
Nashville, TN 37212 

329-4747

■i

<
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— Clinton's AIDS "Czar" to Launch in Wash. Jan. 13 —

Nashville, TN — Country singer Mark Chesnutt and
singer/songwriter Mary Chapin Carpenter announce an 
ambitious public service announcement campaign to prevent 
the spread of HIV and AIDS, "Country AIDS Awareness."

hwartRMalMd

KrUKrlmM

The tour targets 25 top country markets.
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FOR immediate: RELEASE
Ellie Noel 615/269-5374
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MARK CHESNUTT AND MARY CHAPIN CARPENTER LEAD COUNTRY 
MUSIC PUBLIC SERVICE CAMPAIGN ON AIDS
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at which AIDS information will be provided directly to 

concert-goers. '
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Chesnutt and Carpen 
industry initiative 
the Country Music A:
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The campaign — which targets rural America — comes at a 
time when the disease is increasing twice as fast in 
rural areas as in urban.

! the 
enent of

____________  _____________________ tlon 
assistance from the American Advertising Federation, the 
American National Red Cross, the National Association or 
Broadcasters and technical assistance from the U.S. 
Centers for Disease Control.

President Clinton's AIDS Policy Coordinator, Kristine 
Gebbie, will formally launch the campaign at a news 
conference from the Capitol Building in Washington DC on
Thursday, January 13-at-11--a-------------—---------

The campaign is the initiative of MCA recording artist 
Mark Chesnutt in response to published reports that AIDS 
is increasing twice as fast in rural as in urban areas. 
"I Know lots of people outside urban areas who think that

The campaign, with the theme "Break the silence," 
features messages on radio, television and print by 46 
country music stars - including Garth Brooks, Billy Ray 
Cyrus, Dolly Parton and Willie Nelson. The total 
audience potential is estimated at 50 million.

Plans are also underway for a "Break the Silence" 
national tour, participating artists will designate u;; 
concerts from their already established concert schedules *
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MHrakwD 

JtalraltetlM

•DEC — 16. — e 3 

* • *»



R . ©21 : 0 3

television spots are directed and produced by Deaton 
Flanigen Productions; copywriting is contributed by

the print campaign is art directed by Rollow Welch; and 
scoring is by 615 Productions.

# # #

Carden Cherry Advertising Agency, Inc.; the radio 
campaign is produced and directed by Audio Productions;

D E C — 1 6 — ■=> 3 THU

Campaign Logistical and distribution support is provided 
by an impressive group of committees. Walt Wilson of MCA 
Nashville is Marketing Chair; Jules Wortman of Atlantic 
Records is Media Chair; Jack Lameier of Sony Music is 
Radio Chair; Tony Conway of Buddy Lee Attractions is 
Agency Chair; Ted Hacker & Anita Hogin of International 
Artist Management are Manager Co-Chairs; and James V. 
Carlson of Sony Music is Video Chair. Larry Frankenbach, 
head of the Nashville Advertising Federation, is Chair of 
the Advertising Federation Committee. Executive Producer 
is Ellie Noel of Mediaworks.

» 
The campaign gratefully acknowledges support from Arista 
Records, Atlantia Records, BNA Entertainment, Country 
America Magazine, MCA Nashville, RCA Records, Sony Music, 
and Warner Bros. Records.

AIDS is strictly a big city problem. But it's affecting 
rural areas all over the country and these are places 
that country music can speak to directly."

Added Chesnutt's fellow Co-Chair, Columbia artist Mary 
Chapin Carpenter, "We're hoping the campaign will help 
make it more acceptable for people to use condoms 
regularly, for parents to talk to their children openly 
about AIDS - how you get it and how you don't - and for 
learning about the HIV test from local AIDS agencies."

The campaign is organized by a coalition of country music 
industry and Nashville advertising professionals led by 
Bill Johnson, Design Director of Sony Music. Stated 
Johnson, "We're utilizing the strategy that the most 
effective way of changing behavior is not through fear, 
but through the support of leaders and trendsetters who 
then set the pace for the acceptance of behavior."

The campaign will also be distributed and promoted to 
hundreds of network affiliate television stations, to the 
networks themselves, cable networks and cable systems as 
well as consumer print publications. Commitments for 
donated print ads have already been received from Country 
America, Rolling Stone, R & R, and Billboard.

Country AIDS Awareness' "Break the Silence" campaign is 
being created by a volunteer team of some of Nashville's 
best music and advertising industry talents. The 
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MEMORANDUM

I have

Thank you!

Dear Artist,

Clin*** Or*|»ry

Vara Aaadln

We believe your influence will contribute

With kind regards,

•V

...-r

HAHETIH CHAI! 
Walt Wlhan

. _.l ' . ‘ ‘ ‘ ► We are very xnuch hoping
this letter can go out next week as we want to give the 
artists as much notice as possible. Thank you!

VIDEO CHAIR 
V. CaW**N

0 AGA IIZEI 
•111

drafted below a letter for Ms. Gebbie's approval. 
I am forwarding a disc with artists names and addresses 
which you should have Monday. We are very much hoping

Steve Lee
Ellie Noel (615) 269-5374
December 10, 1993
Letter

EjEttinu noDucn 
Illi* N*«l

I believe strong: 
important milestone ; 
speaks directly to rura'

•411

Kristine Gebbie
National AIDS Policy Coordinator

TO:
FROM! 
DATE! 
RE:

AGEIECI (HAH 
t»i»y Canway

AO ft 011 ATI 0 H CH Alt 
Larry Iraakailbmh

HAHAGEI (0-CHAIAi 
TmI Hatkar A 

Anita Ha|ln

..P.E C -..10 - ^.3

I am honored to be launching your campaign in 
Washington DC at a press conference the morning of 
Thursday, January 13th. I would very much like to thank 
you personally and publically at this event.

MEDIA CHAH 
MaryHyA*
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InmyEav Hartfl 

Waytan Jannlny* 

•aarfa Jaaaa 

Kanhiaky

HaaWHmlar*

K»l» Krllfatfanan

IIMa Vaxai 

Kathy MaHaa 

WilUa Kalian
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Please accept my personal thanks for lending your 
considerable talent to the country music industry's 
excellent public service campaign on AIDS, Break the 
Silence.

CHTAIIIHIH
H.ritll . ■
lyaa AadanaA

Clint Blatk 
1! ’ 
Larry Baana 

Barth Braakd 

Jahnrty Cath 

Mark Call la 

Charlla Danlab 

tkaafar Davli 

Baiart Ban Band 

•lanaad Bia 

Jaa DIMa 

Hally Dann 

Barry! A Ban Illlt 

BaBnay fatlar

Clara yranrll

Laa lay Bemall 

Bally Bartan 

Callln Baya 

lawyat Brawn 

Bhky Skaag* 

larry «tawart 

Marty (tvart 

Karin Waith 

Mlakalla Wifght

Tawny Wynatta

Wynanna

CO-CHAl A! 

Mary Chapin

Carpan tar 

Mark ChaanwH

NTRY

...............................................
disease in now increasing''twice as’ fast as in urban 
areas. We believe your influence will contribute 
directly to critical changes in behavior, which in turn, 
will save lives.

Should your schedule allow your appearance there, 
please let the office of Mary Chapin Carpenter know at 
(301) 891-0700. They can also provide you with more 
details.



0 Mark Chesnutt / Dispelling Prejudices

Insert Tag Under Hotline Phone Number

Did you know that AIDS is

increasing twice as fast in rural

areas as in urban areas? Today,

an estimated one
tir-

out of every 250

Americans is

infected with HIV,it

the virus that
■p

causes AIDS.

AIDS isn't somebody

else's problem.

We need

to band

together in

this fight.

F.r mor. information, call y.ur local AIDS

it's everybody's problem.
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“AIDS 
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SOME 
BIG CITY
PROBLEM
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ization or the CDC National AIDS Hotline at
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Q Mary Chapin Carpenter / Using Condoms
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Using latex con­

doms does help

prevent the spread

of HIV, the virus that

causes AIDS. But you

have to use them

properly... and that

means every time you

have sex, from start

to finish. So even

if you find it hard

to say "condoms,"

BREAK THE SI IEHC E

easy to

use. They could

tni II y 1*1.1

Moty Chapin Carpenter

I AIDS H.tlin. at

THERE’S
A WORD 

SOME
9FIND
HARDER
TO SAY 
THAN AIDS
CONDOM
F

li
&

save your life.
local AIDS l<. organ!

you'll find 

® they are
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E) Garth Brooks I Addressing Teenagers
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C, John Michael Montgomery I Educating Children
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C, Clint Black / General Awareness

Insert Tag Under Hotline Phone Number 
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© Kris Kristofferson / HIV Test

Insert Tag Under Hotline Phone Number

infected with

HIV, the virus

that causes

AIDS. Y<

be infected and

still look and

feel heal­

thy for

years.

BRin IDE SI1ENCE
Please find out if you should

be test­

ed for

HIV from

your local AIDS ser­

vice organization.

II y tlon
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TT WOULD 
TAKE THREE 

VIETNAM
WARS TO

Currently an estimated 

one out of every 250 

Americans is

local AIDSinformati i<. organ!

H EQUAL THE
NUMBER
OF AMERICANS 
WHO HAVE 
DIED FROM AIDS ” 

For more information, call vour local AIDS ----------- 1 — .._-------CDC National AIDS Hotline at

Kris Kristofferson

7'----
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November 22, 1993
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Varth traakt

Jahnny Cash

Mark Cailla

Charlla fcmiala

Dear Ms. Gebbie:tkaatar Dawta

fr***rf ltan<<

bleManri Ha

Thank you very much for receiving us.Jaa »lffia

Llrris Taxa*
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larry fr
Litf» Stewart

MidHtlti Wright
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Hile Naai

Additionally, we would like to involve in this launch 
(which we currently envision as a news conference) the 
heads of the CDC, the American National Red Cross, the 
National Association of Broadcasters and the American 
Advertising Federation, all of whom are lending 
distribution support for the ads.
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Barrri A ban iUi*
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Tad Ha<kar & 

Aalla Hayin
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Ms. Kristine Gebbie
National AIDS Policy
750 17th Street NW, Suite 1060
Washington, DC 20503

We are writing to confirm with pleasure our appointment 
with you on Thursday, December 2nd at 9:00 a.m. at your 
offices. Thank you very much for receiving us.

Cilntaa ■ragary

Van* ■aarfln

Aiarty Itvnri

Kavln Watri,

First and foremost, we very much hope you are reserving 
the date of Wednesday, January 12th on your calendar for 
the launch of Break “ttir“strencs.. . we"WOUld,“in fact, be

C ■■ ■ O i i V • Taarn • film i Diolon Flonlgen FroducHom / Rodloi Audio Pfaduchori 
Copyi Cardin & Chirry AdvorHiIng Inc. / Scorn 615 Froduclion*

CO-tKAU$

Mary Chapin

CarpaMar

Mark ChwaMH

We thought we would spell cut for you in advance of the 
meeting some of the ideas we would like to discuss with 

you.

la« Ray Raraall

Rally Rartan

Kafty Marta* 

Willfa Malian

most grateful for yo'CT'T'o^serve..as'The 'oFfxc'laT
s’launcher” of the campaign and, if possible, from your 
offices at the White House.

Lyna AHrieriai.

Cllnf ■lank

lauaylav Karri*

Wayka Jaiming

We can discuss ways in which this could happen and ways 
you would feel most comfortable with the idea. We felt 
your authority would be most valuable in helping draw 
attention to the largely unknown problem of AIDS in 
rural America. Your presence would also add 
immeasurably to the credibility of the entire campaign. 
If President Clinton or Vice President Gore could make 
an appearance, that would also be wonderful.
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Thank you very much for your consideration and we look 
p1 WW Jf C* *• A, A 4 V* i. U a M A. A a '•‘x

Warmest wishes.

Bill Johnson
Organiser 
c/o Sony Music
34 Music Square East 
Nashville, TN 37203 
(615) 742-4360

forward to meeting with youj

x

Ellie^NoST
Executive Producer

this is an just to give you an iaea or tne direction or 
our thoughts. We look to you, however, for your advice 
on these matters.

Our target list of performers includes: Clint Black, 
Garth Brooks, Johnny Cash, Billy Ray Cyrus, Vince Gill, 
Emmylou Harris, Kris Kristofferson, Willie Nelson, Dolly 
Parton and Tammy Wynette, among others.

NOV — 22 — -5 3 MON

We would also like to feature our major sponsors of the 
campaign such as the heads of the labels here in town 
and the head of the Country Music Association, who has 
endorsed Break the Silence.
v»<s nave uvumeu xitux v xuaaxa vxj vx j w ^j-eax. vncxx

calendars for January 12 in Washington for the launch.

Lastly, we would of course like to have the attendance 
of country music stars. Mary Chapin Carpenter and Mark 
Chesnutt are planning to attend but we are waiting until 
our plans are definite before contacting others.



DEC-2e--3 3 T U E 15:13 P - e i

I

ME
MEMORANDUM

269-5374

Following are things Country AIDS
SkMtw Oa«it

Om«h Rm RmR

Diamond (Io

Jaa OtHia

Vaw.

Status of AIDS in rural America and campaign.

4. Kristine Gebbie appears on news shows week of 
January 10th to talk about AIDS in rural America and
importance of campaign.
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Ksrtiy MaHM

John Mkhoal

Montyoowry 

Lorria Morjon 

WIILa fJal.an

Lynn An4ar.on 

d«n»io<k

larry loona 

Garth ftraak.

Whira 

Mkhalla WHghl 

Tommy Wynarta

Wynarvw

titly Ray Cyrvs 

ChaHh Oon.ai.

ut oiiicrioi 
Rolaw Wal<h

Hello there. Following are things Country AIDS 
Awareness would like to request from your office:

John Gurolla
Ellie Noel (615) 
December 28, 1993 
List you requested

Ricky Lynn Gra^y 

Chora a Gra gory 

Yarn Ooulln

tucuriii noHtti
EUl. Moal

Holly Xrr 

Darryl * Pan 111. 

Charila flayd 

RaRnoy Footor

Clara I rand.

TO:
FROM: 
DATE: 
RE:

IIII9 UOPVtllOl 
Jim Roylond, 

Audio Rroducl/on. 

uoi: iconic 
Mirhool Swntoo, 

Avrfo Frodu<rlon«

Lao Ray Fomal 

Dally Parton 

ColUn Rayo

Sowyar Brawn 

lorry Stewart

Marty Sluort 

Doug Srparnow

Karin W.kh

Immylov Morri. 

Highway 101 

Gaargo Jana.

Kantor try

Haoahvntar.

6. Kristine Gebbie's office provides expert speakers 
on AIDS in rural America who are willing to appear on 
television shows and do print and radio interviews week 
of January 10th.

3. Kristine Gebbie issues (writes and distributes and 
provides to Country AIDS Awareness for trade 
distribution) press release on Tuesday, January 11,
1993. Status of AIDS in rural America and campaign.

CO-CHRIis

Mory Chapin

Corporrto.

Mark Cho.nvtt

Hm outcrioki 
FROOUCTION 

Robort Deaton, 
George flonlgen, 

Deaton flanlgen Prodoch’on. 
HU IC9IIKC 
Randy Wechker, 
did Prodotdoru

5.
at NBC, CBS 
America, c

Johnny Co.h

MarkColUo

CtHWHTIIC 
Denial Rvthr, 

CordendCherry Adrorh’^fl 

Leland Gregory 

Perry Wilton

■T 
AVvi

i

Kristine Gebbie's office contacts medical reporters 
,S, ABC, CNN suggesting story on AIDS in rural 
Contact week of December 27th and January 3rd.

2. Kristine Gebbie issues (writes and distributes and 
provides to Country AIDS Awareness for trade 
distribution) press release on Monday, January 3, 1994. 
Status of AIDS in rural America and campaign.

NT

1. Kristine Gebbie attends and speaks at news 
conference Thursday January 13th at 11 a.m. at the 
Capitol Building. Speaks on AIDS in rural America and 
importance of campaign.
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MtDIK ALERT

WHO I

WHAT!Dcrvit

DftMft Rosa Band

Diamond Rio TV spots, radio
JoaMfia

a 1-minute clip from a docu-

jim and Gerri Briggs willV1n<a Gill

Thursday, January 13 at 11 a.m. ESTWHEN:

WHERE:

WHY:

Kiaron Kane

Kri« KriitoKerson

Linte Taxaa

ABC, CBS, Fox, TNN: The Nash-

CONTACT:

Wynonno

( 0 N T 111 U T I N G 
nuns

OUANIM I
Bill Johnson

Joy Whil*

Mkhotla Wright

Tammy WynotH HI ftlKfriON 

Rdlow Wakh

BACK­
GROUND!

inn mtinoH 
HOHCTIO*

Ricky Lynn Gragg 

Clinton Grogory

Vam Gasdin

Montgomery

Lorri* Morgan

Willie Nelson

John Gurolla, Natl. AIDS Policy 202/632-1090 
Ellie Noel Chapman, Country AIDS 615/269-5374

Kathy Mattea

John Michael

Lynn Andersen

Clint Black

EXECVUVC MODUCtX 
Ellie Noel

I
I

1ADI0 PRODUdlOR 
Jim Reyiand, 

Audio Pr^ductiam 
UBIO fdllll 

Michael Stanton, 
Audio ProductiortJ

co-c mu! 

Mary Chapin

Carpenter

Mark Chetnurt

Mil 
wi

Holly Dunn 

Darryl A Don Ellis 

Charlie Floyd 

Rodney Fotter

Clove Francis

Emmylau Harris

Highway 101

George Janos

Kentucky

Headhunters

Also shown: a 1-ninute clip from a docu­
mentary on a family in rural America who are 
HIV positive. Jim and Gerri Briggs will 
attend and speak.

Larry Boone

Garth Brooks 

Johnny Cash 

Mark CdGe 

Billy Ray Cyrus 

Chadie Daniels

Loe Roy Parnell 

Dolly Parton 

Collir Raye

Sawyer Brown

Larry Stewart

Marty Stuart 

Doug Supemaw

Kevin Welch

(OPVWtllilG 
Daniel Butler. 

CardtnA Cherry Advertising 

Leland Gregory 

Perry Wilson

According to the U.S. Centers for Disease 
Control, AIDS is increasing twice as fast in 
rural areas as urban. This makes this new

Io- CToKa.

•db

Public Works and Transportation Hearing Room 
Room 2167 Rayburn Building at the Capitol

Commitments: ABC, CBS, Fox, TNN: The Nash­
ville Network, superstations WTBS and wgn, 
Unistar and Westwood one radio, 275 tv 
stations, 20 national pubs, including ReHing 
Stone, US, Country America, Country Music.

Kristine Gebbie, National AIDS Policy Coord. 
Mary Chapin Carpenter, Country Music Star
Mark Chesnutt, Country Music Star
Cong. Bob Clement, D-Tennessee

Robert Dwton, 
George Fbolgon, 

Deotoo Fl«m$«n Frodurtioni 

tilH SlOHliC 
Rond, WothH.r
61S froduHiont

National launch of break the SILENCE, the 
country music industry's new advertising 
campaign targeting rural America urging,condom 
use and AIDS education. TV spots, radio 
spots, print ads feature 46 artists of country 
music including Garth Brooks, Johnny Cash, 
Wynonna, and Tammy wynetta.

____L  _L —This makes this new 
AIDS campaign so important. Campaign was 
initiated by Co-Chair Mark Chesnutt who 
resides in Jasper, TX.

Being distributed this week: tv spots to 500 
tv stations; CDs to 3,000 country radio 
stations and 1,500 other format stations.
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COUN 1E
AIDS IN RURAL AMERICA

★

SOURCE: Office of the National AIDS Policy Coordinator
Skwtvr Devil
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Little Texas
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Nat. Commission on AIDS, Aug. 1990 reportSOURCE:

In the state of Georgia, the number of AIDS cases 
tripled between 1988 and 1990.

In 1992, 17% of reported AIDS cases were in areas 
with populations less than 500,000.

In 1992, the midwest showed the greatest increase 
(17.9%) of AIDS cases in any region of the country.

CONTkllUTINC 
*iTim

There has been a 37%increase in diagnosed AIDS 
cases in rural areas.

flECIHIH PK0DUCF1 
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Am oiMEcrioti 
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Lorri* Morgan

Wlllia Nalwn

Bill Johnson

Dwort Ros* Rond

Mamond Rio

JeoNffi*

r
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Jiivs Royiond. 

Audio Producdons 

UOIO $(011IC 
MkhaoJ Stanton. 

Audio Produclions

COPTWIITIIC
tloniol RuH*r, 

MTMuorrinng 

Inland Grogory 

Porry Wilson

f I LH OUECTIOn 
PKOOICTIOi 

Robort Dootan. 
Goorg* Flanigan,

Doaton Flanigan Praduottans 
HIM SCOtllC 
Randy WacMar. 
OI) Produrtioni

Lae Roy Parnell 

Dolly Partan

Collin Rayo 

Sawyer Brawn

Larry Stewart

Marty Stuart

Doug Supernow

Kevin Welch

Ricky Lynn Grogg

Clinton Grogory 

VemGosdln

Kathy Matteo

John Michael

Lynn Anderson

Clint Black

Holly Dunn 

Darryl * Don Illis 

Chortle Floyd 

Rodney Foster

Cl*v* Francis

Alarming rates of increase in HIV infection (were 
reported) in Arkansas, Mississippi and rural 
communities In Texas. It is hai 
secretly without adequate hei  
human support In these rural areas.

Johnny Cosh 

Mark Colie

Billy Roy Cyrus 

Chortle Daniels

" A rural health care crisis is evidenced by rising rural 
maternal and infant mortality rates, lower health 
status of rural Americans compared to those living in 
cities and a greater proportion of rural Americans 
lacking any health insurance" (Senate report 101-127). 
AIDS is dramatically accentuating the problem.

Joy White 

Michell* Wright 

Tommy Wynctta

Wynonno

Ki*run Kan*

Kris Kristofferson

CO CH A I RS 

Mary Chapin 

Carpentar

Mark Chesnutl

In rural America, there is an epidemic of 
fear...fanned by the absence of education and 
knowledge, surrounding HIV infection and AIDS.

Emmyiou Harris 

Highway 101 

George Jones 

Kentucky

Headhunters

AIDS education is virtually non-existent and desperately 
needed in rural communities.

LerryB-n.

Garth Brocks

For the first time, the spread of disease in rural 
Georgia and small cities has equalled the growtl 
HIV infection in metropolitan Atlanta.

5
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Did you know that AIDS is

increasing twice as fast in rural

areas as in urban areas? Today,

an estimated one

out of every 250

Americans is

infected with HIV,

the virus that

causes AIDS.

AIDS isn't somebody

else's problem.

We need

to band

together in

this fight.

Z1"-
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Mark Chesnutt / Dispelling Prejudices

Insert Tag Under Hotline Phone Number

Natl Ila.9aniII your I

“AIDS 
AIN’T

■JUST 
SOME 
BIG CITY 
PROBLEM

A I D

it's everybody's problem.

B RI JU T H [ $11 f H ([ I

information.



G Mary Chapin Carpenter / Using Condoms

Insert Tag Under Hotline Phone Number

THERE’S
causes AIDS. But

properly... and that

SFIND
to finish. So even

if y

to say "condoms,"
V

BHHK THf SIUHCf

CONDOM easy to

use. They could

mor. Information, call your

doms does help 

prevent the spread 

of HIV, the virus that

means every time you 

have sex, from start

find it hard

you

have to use them

A i

TOSAY1 

THAN AIDS
save your life, 

ml AIDS Hotlino at
organization or th. CDC Nation

local AIDS aorvico

*

you'll find 
® they are

/far/ Chopin Coipentei

Using latex con-

....
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Inf, I AIDS I gonl

today be­

came infected

must know the 

facts. It's as

Did you 

know that

about HIV, 

the virus 

that causes AIDS, 

has got to start 

at home, with 

the family, 

with you. 

Your children

as teenagers? 

Education

many of 

the people 

with AIDS

O Wynnona / Educating Children

Insert Tag Under Hotline Phone Number

Hit can 
ALSO SAVE 
A CHILD’S 
LIFE.’

Fi I.n, call your I

EDUCATION 
CAN SAVE A 
L7 CHILD’S 

! FUTURE.

th. CDC Natl

important as reading and writing.

j I BREAK THE SIlENCt

Un .r th. CDC N.Ho.oi AIDS H.tlln. at





“THE AVERAGE
Your children

AGE FOR A must know the

facts about HIV,

CHILD’S
AIDS. They can learn

the facts from you...

But you've got to4

learn them first. It's
lummy Wynette

as important

to your chil-

dren's

future

as reading and writing.

BREAK THE SIEEHC E
>nf

'*•3I

nSEXUAL 
EXPERIENCE

I AIDS

The virus that causes

i.

□
I D

Ion, call
th. CDC NatlH. .rganl
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i

showing them, he said, "Well, Melissa. I'm 
to take so much risk airing your condom ads. 

T VtavrA ft -J.. .-J- J______________ • _ .

£ AND,

i

I
time.

. !

Let me know

i

1

JT*

 T
r

Gurrola
Coricerns about Country Music

of your assistance and support, John.

;# 2 I

Note to John
Subject:

i
i
i

was
It was

rinciple, sihce it is important for private industry to become 
nvolved and - - ------------------
ieveral month 
Ither support 
everal conve 
dvertisement

SENT BYiXerox Telecopier 7020 J 1-11-94 J 12:46 1
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i

be a good idea to verify that background checks 
on all of the celebrities used in that

-------------- , I can no 
accountable for delivering network and affiliation

in this vital CDC effort.

_J CBS 
□nths ago. Mathew Margo, who is Vice President, 
ices for the network looked at our spots and when we

4s you requested, here's some history before you write the 
1— J — 1   J—1  -B _ . . ««• * 1 -» B

conference.

i
I

<
I

I

.alking points for Kristine for the Country Music press 
:onference. Early in the development of these ads there 
iscussion about whether or not CDC would "endorse" them, 
etermined that since they had not been message tested, CDC could 
ot officially endorse them, but would support the effort in

do what they’can in PREVENTION. Over”the past
s, they have frequently used CDC's name in lining up 
for this effort, even though there have been 

rsations asking them not to imply that these are CDC 
9.

i

I
i

i
i
I

i
i
I
i

participation

Id like to discuss this further with you when (and if) you have 
time. In addition, I would be more than happy to work with you 
on some talking points or Qs and As.

Also, it might 
have been done
advertising.

Tianks for all 
hew I can help

h

I became especially concerned when I took OUR final spots to 
a couple of mk-‘■1—  ” *- . .
Plrogram Pract 
were finished 
inclined not
Especially wh
When I asked
t^ld that the

shots’’ instea: _ ____ _ ___ _________ „
I was very direct with Mathew and I believe"”he’now’understands““' 
oyr role in the Country Music spots, i: , 
if we are notjabsolutely strategic in the way'we^talk’about~these 

may

:i w.

t' iew 
get the message that the administration 
decisions to fun the awareness spots INSTEAD of the delay 
s^x/condom spdts provided by the CDC (and based on behavioral 
science, testdd for effectiveness), in that instance, I can ; 
linger be held accountable for delivering network and affilia-

However, my concern is that

Country jftjisic spots, then other networks and affiliates may
i is supportive of network

an I have so many CDC advertisements to pick from." 
lim what he meant, he indicated that he had been 

,. I3?6*7 country music spots were also from CDC. AND,
?fiven a choice, he would be inclined to run the "awareness 

ig of the messages that I was encouraging him to run.

■ role dn the Country Music spots.
we i ...

new



If there is to be any hope of reducing the rate of HIV infection, 
services outside of metropolitan areas need to be dramatically 
expanded.

The lack of access to primary health care services in many areas is 
shocking and results in the loss of early detection and treatment.

HIV/AIDS education is virtually non-existent and desperately needed 
in smaller communities.

Talking Points for 
Kristine M. Gebbie

National AIDS Policy Coordinator

There has been a 37 percent increase in diagnosed AIDS cases in 
rural areas (population less than 500,000) compared to a 5 percent 
increase in metropolitan areas. In Georgia the number of AIDS cases 
tripled between 1988 and 1990.

In many areas, there is still fear and bigotry, surrounding HIV 
infection and AIDS.

On behalf of the President, "I hope that you will join the Country 
AIDS Awareness campaign and help bring these messages to the rural 
regions where country voices are heard. Ignorance and silence are a 
couple of our enemies. Together, We can "break the silence."

COUNTRY MUSIC AIDS AWARENESS PRESS CONFERENCE 
JANUARY 13, 1994

Effective HIV/AIDS education and prevention programs are needed 
for all Americans, those in rural and urban areas alike. HIV/AIDS 
education and outreach services in all communities need to be 
expanded and designed to provide clear and direct messages to their 
respective communities.

Health care in rural areas has reached a state of financial crisis, 
President Clinton’s Health Security Act will help support local 
HIV/AIDS services in these areas as well as in big cities.
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IIE!
MEMORANDUM

TO:

John Sinson, Mary Chapin Carpenter 
Bob Schultz, Ad Council

! • CCS

! .

PROGRAM:

11:00 a.m. Congressman Clement introduces self.

11:01 a.m.

11:02 a.m. Congressman Clement:

IT IS NOW MY HONOR TO INTRODUCE TO YOU JIM BRIGGS

11:03 a.m. Jim Briggs speaks

11:06 a.m. Congressman Clement:i

JIM. I AM HERE TODAY TO JOIN JIM

i

nr DitunoN 
R«llowW«l<h

IHCVriVE MOJICU 
Elllo Noel

0IIC AM HE I 
Bill JohnionI

i '

FROM: 
DATE: 
RE:

5

i

L

HIM BIBECTIOkB 
MOOUCtlOK 

Robert Doo ton, 
Ooorgc Flanigan, 

Peaton Hanlgon Prodvcflvm 

mi KAiiii 
RanJy Wa<h»ler, 
615 ProdueHtm

CO-CHAIRS

Mary Chapin 

Corpontor

Mark Chomutt

RADIO PRODUCTION 
Jim teyland. 

Audio ProdutHoiu 

RADIO SCORIHS 
Michael Stanton, 

Audio Production

CO PTWM TIN S 
Daniel Buller, 

Cardtn&Ortrry Advorticing 

Leland Greflery 

Ferry Wil ion

P’

THANK YOU
PRESENTING
WE HOPE CAN HELP PREVENT FURTHER DEVASTATION
INDIVIDUALS AND FAMILIES FROM THE HIV VIRUS.

COHTRIIUTING 
ARTISTS

Lynn Anderton 

Cllrtl Black 

Larry Boone

Garth Brooki 

Johnny Caih 

Mark Cel lie 

Billy Ray Cyrui 

Charlie Daniell 

Skeeter fewli 

Decert Roie Bond 

Diamond ftlo 

Joe Diffie 

Holly Dunn 

Darryl A Don Ellie 

Charlie Floyd 

Rodney Feeler 

Clove Fronde 

Vinco Gill 

Ricky Lynn Grogg 

Clinton Gregory 

Vern Goedln 

Emmytov Horrll 

Highway 101 

George Jenoe 

Kentucky

Hoadhuntere

Kieran Kane 

Krle Krletokerion 

Urtlo Toxa! 

Kathy Mattea 

John Michael

Montgomery

Lorrlo Morgan 

Willie Noleon 

Loo Roy Parnell 

Dolly Parton 

Collin Rayo 

Sawyer Brown 

Larry Stewart 

Marty Stuart 

Doug Supomow

Kevin Welch 

Joy White 

Michelle Wright 

Tommy Wynolte 

Wynonne

__ IN
TO MEMBERS OF THE PRESS A NEW CAMPAIGN WHICH 

CAN HELP PREVENT FURTHER DEVASTATION OF

Stan Byrd, Mark Chesnutt
Jeff Custer, AAF
John Gurrola, Office of National AIDS Policy
Chad Jenkins, Congressman Clement
Bill Johnson, organizer

WELCOME LADIES AND GENTLEMAN. THANK YOU FOR COMING 
TODAY. I'D LIKE TO ASK YOU NOW TO LOOK AT THE 
TELEVISION SCREENS ON EITHER SIDE OF ME. HERE ARE THREE 
VERY IMPORTANT REASONS WHY WE'RE ALL HERE TODAY.

Showing of segment of video documentary 
"Jason - The Way We Live11 This features 
a family from rural America with AIDS

COUNTRY AIDS AWARENESS IS A BRAND NEW PUBLIC SERVICE 
CAMPAIGN CREATED BY THE COUNTRY MUSIC INDUSTRY IN MY 
DISTRICT OF NASHVILLE, TENNESSEE. IT IS A COALITION OF 
46 ARTISTS OF COUNTRY MUSIC WHO HAVE MADE A SERIES OF 8 
TV ADS, 15 RADIO ADS AND 12 PRINT ADS. ITS SIX MESSAGES

Cynda Drebes, TV Access 
Teresa George, CMA
Ellie Noel (615) 269-5374 
January 11, 1994
Press Conference January 13
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ARE AS FOLLOWS!

1.

-

NOTTO BECOME INFECTED SEXUALLY

6.

THE

1X;O9 a.m.

. t

BREAK THE SILENCE— 
---------- 1 TO 

FROM RURAL

THE
IT IS NOW MY PLEASURE

SHARE INFORMATION ABOUT AIDS WITH FAMILY MEMBERS

IF YOU ARE A TEEN, LEARN ABOUT AIDS

USE CONDOMS

LEARN ABOUT THE HIV TEST FROM LOCAL AIDS AGENCIES

ABSTENTION FROM SEX IS THE ONLY 100% SURE WAY 
TO BECOME INFECTED SEXUALLY

I AM ALSO VERY PLEASED TO ANNOUNCE TODAY THAT THE AD 
COUNCIL — THE PREEMINENT SOURCE OF PUBLIC SERVICE 
ANNOUNCEMENTS IN THIS COUNTRY FOR OVER 50 YEARS — HAS 
OFFICIALLY ENDORSED BREAK THE SILENCE. WHAT IS MOST 
UNUSUAL ABOUT THIS IS THAT THE AD COUNCIL DID NOT ITSELF 
PRODUCE THE CAMPAIGN BUT RECOGNIZED ITS IMPORTANCE. THE 
AD COUNCIL HAS NOT ONLY PLACED ITS OWN LOGO — A TRUSTED 
SEAL OF APPROVAL — ON THE CAMPAIGN BUT HAS ACTIVELY 
SOUGHT HIGHLY VISIBLE MEDIA SUPPORT FOR THE CAMPAIGN.

THERE IS ANOTHER ORGANIZATION IN PARTICULAR WHOSE 
ASSISTANCE HAS BEEN OF IMMENSE HELP TO COUNTRY AIDS 
AWARENESS AND WHO HAS ALSO ENDORSED THE CAMPAIGN! 
AMERICAN ADVERTISING FEDERATION. TT ZZ "2--------------
TO INTRODUCE THE HEAD OF THE AAF MR. WALLY SNYDER.

Mr. Wally Snyder discusses AAF's 
involvement with the campaign and
introduces 2 30-second and 1-15 second tv 
spots. They were produced and directed 
pro-bono by Robert Deaton and George 
Flanigen of Deaton Flanigen Productions 
in Nashville; written by Daniel Butler 
from Carden Cherry Advertising Inc. and 
freelancers Leland Gregory and Perry

DISREGARD MYTHS ABOUT AIDS

CAMPAIGN — WITH THE THEME LZ.™
HOPES TO REACH THE 50 MILLION AMERICANS WHO LISTEN 
COUNTRY MUSIC PARTICULARLY THOSE LIKE JIM 
AMERICA.

2.
;

3.
♦\ *■

4.

5.

MANY ORGANIZATIONS HAVE OFFERED THEIR INVALUABLE AND 
VOLUNTARY SERVICE TO COUNTRY AIDS AWARENESS. VERY EARLY 
ON THE COUNTRY MUSIC ASSOCIATION CAME FORTH WITH ITS 
OFFICIAL ENDORSEMENT OF THE CAMPAIGN. DISTRIBUTION 
SUPPORT HAS BEEN PROVIDED BY THE AMERICAN NATIONAL RED 
CROSS, CABLE POSITIVE, THE NATIONAL ASSOCIATION OF 
BROADCASTERS AND TECHNICAL SUPPORT BY THE U.S. CENTERS
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At conclusion of tv spots, Mr. Snyder 
points out print campaign on display in

$

.*

11:29 a.m.'f ' Congressman Clement:

JOHNSON.

I?.

INTRODUCE
AWARENESS.

Mark
Garth 
Clint

*

Some 4,500 radio stations are receiving 
the CDs this week (shows sample CD) 
including 3,000 radio stations courtesy 
of MCA Nashville and CDX in Nashville and 
1,500 other format radio stations 
courtesy of TV Access. Already we've 
received commitments from Westwood One 
Unistar, and ABC radio networks to air 
the campaign.

SNYDER.
YOU THE

• THANK YOU MR. SNYDER. NOW, IT IS MY PLEASURE TO
TO YOU THE ORGANIZER OF COUNTRY AIDS 

HE IS THE TWO-TIME GRAMMY AWARD WINNING 
DESIGN DIRECTOR OF SONY MUSIC IN NASHVILLE, MR. BILL

Wilson; and scored by 615 Productions,

He announces that ABC, CBS, NBC, TNN 
Country Music TV, Superstations WTBS and 
wgn are running the spots; Fox is sending 
them to 140 affiliates. Spots are being 
sent this week to 500 local tv stations, 
over half of which requested them. They 
are being placed on USA Network satellite 
feed tomorrow; the Potomac Television 
satellite feed on Jan. 18th; and were 
sent on the National Association of 
Broadcasters satellite feed on Dec. 15. 

. . 

JAH— 11— 94 TUE

room. Art directed by Rollow (pronounced 
ROLLO) Welch of Sony Music; written by 
Leland Gregory and Perry Wilson. 
Participating print artists are 
Chesnutt, Mary Chapin Carpenter,
Brooks, John Michael Montgomery, vunu 
Black, Tammy Wynette, Vince Gill, Emmylou 
Harris, Billy Ray Cyrus, Willie Nelson, 
Diamond Rio, and Kris Kristofferson. 20 
publications so far are giving donated ad 
space to the campaign:

He introduces the campaign's radio 
spots. There are 15 30-second radio 
spots voluntarily produced by Jim Reyland 
(pronounced RAYLAND) of Audio 
Productions in Nashville; written by 
Nashville freelancers Leland Gregory and 
Perry Wilson; and scored by Michael 
Stanton.
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11:30 Bill Johnson thanks:

1.

2. Major contributors

•!

Ellie Noel3.

11:32 a'.to. Bill Johnson:

WASHINGTON DC AREA.

GENTLEMAN, MARK CHESNUTT AND MARY CHAPIN

11:34 a,to. Mark Chesnutt and Mary Chapin Carpenter

11:39 CongressTOan Clexnent

MARY CHAPIN AND MARK FOR LEADING SUCH ANTHANK YOU
I

LADIES AND
CARPENTER

J. AM

J • ■“

AND NO ARTISTS BETTER REPRESENT THIS OUTPOURING OF 
SUPPORT THAN OUR CO-CHAIRS MARY CHAPIN CARPENTER AND 
MARK CHESNUTT. MARK IS FROM BEAUMONT TEXAS AND HAS 
RELEASED THREE ALBUMS ON MCA ALL OF WHICH HAVE GONE 
GOLD. HE HAS RELEASED 18 SINGLES — 11 OF WHICH WERE 
TOP TEN HITS AND 7 OF WHICH WENT NUMBER ONE. HE IS THE 
CURRENT 1993 COUNTRY MUSIC ASSOCIATION HORIZON AWARD 
WINNER. CLEARLY, MARK IS A VERY TALENTED SINGER AND ONE 
WHO IS LISTENED TO BY A LOT OF PEOPLE. WE'RE VERY LUCKY 
FOR THAT REASON THAT MARK CHOSE TO BREAK THE SILENCE ON 
AIDS AND LEAD THIS INITIATIVE FOR THE COUNTRY MUSIC 
INDUSTRY.

MCA Nashville
Sony Music Nashville
Arista Records Nashville 
American Airlines 
Country America Magazine 
Towery Graphics of Nashville 
Opryland Duplicating services 
Opryland Productions
Elite Post of Nashville

MARY CHAPIN CARPENTER AS YOU ALL KNOW IS FROM THE 
I'VE WORKED WITH HER FOR YEARS ON 

THE COLUMBIA LABEL AND HAVE HAD THE PRIVILEGE OF AT 
LEAST BEING AROUND WHILE SHE HAS COLLECTED HER MANY 
AWARDS FOR BOTH SONGWRITING AND PERFORMING. SHE IS THE 
HOLDER OF TWO GOLD AND ONE PLATINUM ALBUM, TWO GRAMMIES, 
AND IS THE CURRENT 1993 COUNTRY MUSIC ASSOCIATION FEMALE 
VOCALIST OF THE YEAR.

The artists in the campaign and dozens of Nashville 
professionals and many national orgnizations who lent 
time, talent, and services 
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11:37 a.m. Clement:

11:43 a.m.

•' r . •*

11:45 a.m.

11:55 a.m.•l Set up

•} i

12:00 p.m • •

12:30 p.m.
Press conference ends

Items to resolve:
.*

Press kit contains:

Photoboard

introduces Kristine Gebbie who
speaks on AIDS in rural America

Speakers 
interviews

Clement: ].  
who may accept questions 'from the press

,1

.1

Press release
Photos of Mark and Chapin
Bios of Mark and Chapin
Bio of Kristine Gebbie
Statements from Mark Chesnutt, Mary Chapin Carpenter and 

Kristine Gebbie
List of news conference guests and speakers 
Ad Council insert
Facts about AIDS in rural America
CD
Print Ads 
Tape of tv scripts

Clement: invites press questions

Questions end.
opportunity shots

IMPORTANT CAMPAIGN. I ALSO WANTED TO LET YOU KNOW THAT 
NOT ONLY HAS THE CITY OF NASHVILLE CREATED AND LAUNCHED 
THIS CAMPAIGN FOR AIDS, BUT TWO DAYS AGO, THE CITY 
DEDICATED A BRAND NEW FACILITY CALLED THE COMPREHENSIVE 
CARE CENTER WHICH WILL BE STAFFED BY VANDERBILT AND WILL 
PROVIDE COMPREHENSIVE OUT PATIENT CARE FOR HIV RELATED 
CARE,

for photo

available for one on one

i i -9-♦ TUE

points out key people in front

in addition to the featured speakers:

Ellie Noel, Executive Producer, Country 
AIDS Awareness

Mary Cotton, American Red Cross 
Eva Kasten, Ad Council
Don LeBrecht, National Association of 

Broadcasters
Teresa George, Country Music Assoc.
Larry Frankenbach, Nashville Advertising 

Federation
Dr. James W. Curran, Centers for Disease 

Control
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I

MEMORANDUM

TO:

John Sinson, Mary Chapin Carpenter 
Bob Schultz, Ad Council

CCs

PROGRAM:

11:00 a.m. Congressman Clement introduces self.

11:01 a.m. Shoving of segment of video documentary
^Jason -; The Way We Live“ ..This features
a family from rural America with AIDS

11:02 a.m. Congressman Clement:!

IT IS NOW MY HONOR TO INTRODUCE TO YOU JIM BRIGGS

11:03 a.m. Jim Briggs speaks

11:06 a.m. Congressman Clement:

JIM.

TV ADS, 15 RADIO ADS AND 12 PRINT ADS.

I •

mtftni Hoeicn
EJIIi Nod

4IT tllKIlOH 
RdlowWdch

i

OICANHEI
taiJohmon

THANK YOU FOR COMING 
LOOK AT THE 

HERE ARE THREE

FROM:
DATE:
RE:

MLN BIHCTIOKI 
FitHCtlOlt 

Robort Dootonz 
Goory* flonlj.n,

Pooton ffadpon Prerfvction* 
FHH SC01IN6 
Randy WmMm,
4 IS PrcdvtfiMU

COHWtITIH
Danl.l Butlar, 

CordMdCwny Adv^rtUlng 

Uknd Gragory 

Perry Wil ion

I AM HERE TODAY TO JOIN JIM IN 
TO MEMBERS OF THE PRESS A NEW CAMPAIGN WHICH 

HELP PREVENT FURTHER DEVASTATION OF

CC-CHilLS 

Mary Ghapln

Carpwirtr

Mark Choinvtt

L

co ntr> a urm a 
FiriJT!

Lynn Anderton

Clint Block

Larry Boone

Garth Brooke

Johnny Cath

Mark Collie

Billy Ray Cyrui

Charlie Daniel,

Bkoefer

Detert Rom Bond 

Diamond Rio

Joe Diffie

Holly Dunn

Darryl A Don Bllli

Charlie Floyd

Rodney Fetter

Clove Frontlt

Vlnto Gill

Ricky Lynn Gregg 

Cilnfvn Gregory

Vem Goodin

Emmylov Horrl,

Highway 101

George Jena,

Kentucky

Headhunter,

Kieran Kane

Krl, Krl,toHerwi

UttloTexa,

Kathy Matiea

John Michael

Montgomery

Lorrle Morgan

Willie Holton

Lee Roy Parnell 

Dolly Parton 

Collin Rayo

Sawyer Brown

Larry Stewart

Marty Stuart 

Doug SuponMW

Kevin Welch

Joy White

Michelle Wright

Tammy Wynette

Wynonna

Stan Byrd, Mark Chesnutt
Jeff Custer, AAF
John Gurrola, Office of National AIDS Policy
Chad Jenkins, Congressman Clement
Bill Johnson, organizer

WELCOME LADIES AND GENTLEMAN. r7Z2“ *
TODAY. I'D LIKE TO ASK YOU NOW "TO 
TELEVISION SCREENS ON EITHER SIDE OF ME.  
VERY IMPORTANT REASONS WHY WE'RE ALL HERE TODAY.

Cynda Drebes, TV Access 
Teresa George, CMA
Ellie Noel (615) 269-5374 
January 11, 1994
Press Conference January 13

i.

MDIO PRODUCTION 
Jim Rvylandz 

Amite Producffau 

IADI9 SCOBIWG 
Mkhool Stanton, 

Audle PnaducHenc

COUNTRY AIDS AWARENESS IS A BRAND NEW PUBLIC SERVICE 
CAMPAIGN CREATED BY THE COUNTRY MUSIC INDUSTRY IN MY 
DISTRICT OF NASHVILLE, TENNESSEE. IT IS A COALITION OF 
46 ARTISTS OF COUNTRY MUSIC WHO HAVE MADE A SERIES OF 8

• —----------- , ITS SIX messages

THANK YOU
PRESENTING
WE HOPE CAN HELP PREVENT r_“Z 
INDIVIDUALS AND FAMILIES FROM THE HIV VIRUS.
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At conclusion of tv spots# Mr. Snyder 
points out print campaign on display in 
room. Art directed by Hollow (pronounced

J

7 ’ 11:29 a.m.

JOHNSON.

INTRODUCE 
AWARENESS.

. •# 
,«

•/< '

Congressman Clement:

SNYDER.
YOU THE

THANK YOU MR. SNYDER. NOW# IT IS MY PLEASURE TO
TO YOU THE ORGANIZER OF COUNTRY AIDS 

HE IS THE TWO-TIME GRAMMY AWARD WINNING 
DESIGN DIRECTOR OF SONY MUSIC IN NASHVILLE# MR. BILL

Some 4#500 radio stations are receiving 
the CDs this week (shows sample CD) 
including 3,000 radio stations courtesy 
of MCA Nashville and CDX in Nashville and 
1,500 other format radio stations 
courtesy of TV Access. Already we've 
received commitments from Westwood One 
unistar# and ABC radio networks to air 
the campaign.

Wilson; and scored by 615 Productions,

He announces that ABC# CBS, NBC, TNN 
Country Music TV, Superstations WTBS and

VinninAi we sP°ts'* Fox is sending 
them to 140 affiliates. Spots are being 
sent this week to 500 local tv stations? 
over half of which requested them. They 
are being placed on USA Network satellite 
feed tomorrow; the Potomac Television 
satellite feed on Jan. 18th; and were 
sent on the National Association of 
Broadcasters satellite feed on Dec. 15.

ROLLO) Welch of Sony Music; written by 
Leland Gregory and Perry Wilson.
Participating print artists are Mark 
Chesnutt, Mary Chapin Carpenter, Garth 
Brooks# John Michael Montgomery, Clint 
Black# Tammy Wynette# Vince Gill, Emmylou 
Harris, Billy Ray Cyrus# Willie Nelson, 
Diamond Rio, and Kris Kristofferson. 20 
publications so far are giving donated ad 
space to the campaign:

He introduces the campaign's radio 
spots. There are 15 30-second radio 
spots voluntarily produced by Jim Reyland 
(pronounced RAYLAND) of Audio 
Productions in Nashville; written by 
Nashville freelancers Leland Gregory and 
Perry Wilson; and scored by Michael 
Stanton.

T u E 1 -4 : s ■<
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11:30 Bill Johnson thanks:

1. The artists in the campaign and dozens of Nashville
professionals and many national orgnizations who lent 
time, talent, and services

z

Ellie Noel3.

11:32 a.m. Bill Johnson:

GOLD.
♦

INDUSTRY.

. t

" 11:34 a.m. Mark Chesnutt and Mary Chapin Carpenter

11:39 Congressman Clement

■
THANK YOU MARY CHAPIN AND MARK FOR LEADING SUCH AN

«

<

MARY CHAPIN CARPENTER AS YOU ALL KNOW IS FROM THE 
WASHINGTON DC AREA. I'VE WORKED WITH HER FOR YEARS ON 
THE COLUMBIA LABEL AND HAVE HAD THE PRIVILEGE OF AT 
LEAST BEING AROUND WHILE SHE HAS COLLECTED HER MANY 
AWARDS FOR BOTH SONGWRITING AND PERFORMING. SHE IS THE 
HOLDER OF TWO GOLD AND ONE PLATINUM ALBUM, TWO GRAMMIES, 
AND IS THE CURRENT 1993 COUNTRY MUSIC ASSOCIATION FEMALE 
VOCALIST OF THE YEAR. 

V
LADIES AND
CARPENTER

SUPPORT _THAN_ OUR CO-CHAIRS MARY CHAPIN CARPENTER AND 
“““ -------------- , MARK IS FROM BEAUMONT TEXAS AND HAS
RELEASED THREE ALBUMS ON MCA ALL OF WHICH HAVE GONE 
GOLD. HE HAS RELEASED 18 SINGLES — 11 OF WHICH WERE 
TOP TEN HITS AND 7 OF WHICH WENT NUMBER ONE. HE IS THE 
CURRENT 1993 COUNTRY MUSIC ASSOCIATION HORIZON AWARD 
WINNER. CLEARLY, MARK IS A VERY TALENTED SINGER AND ONE 
WHO IS LISTENED TO BY A LOT OF PEOPLE. WE'RE VERY LUCKY 
FOR THAT REASON THAT MARK CHOSE TO BREAK THE SILENCE ON 
AIDS AND LEAD THIS INITIATIVE FOR THE COUNTRY MUSIC

AND NO ARTISTS BETTER REPRESENT THIS OUTPOURING OF 

' MARK CHESNUTT.

GENTLEMAN, MARK CHESNUTT AND MARY CHAPIN

2.‘ Major contributors

MCA Nashville 
Sony Music Nashville
Arista Records Nashville 
American Airlines
Country America Magazine 
Towery Graphics of Nashville 
Opryland Duplicating services 
Opryland Productions 

’ Elite Post of Nashville
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CARE.

11:37 a.m. introduces Kristine Gebbie who

11:43 a.m. Clement: points out key people in front
who may accept questions from the press 
in addition to the featured speakers:

* r. ■*

* • i. ‘

11:4s a.m. Clement:

Hiss a.m. Set■*

1

for• •

12:30 p.m. Press conference ends

Items to resolve:

Press kit contains:

•.i.

• i

Clement: :
speaks on AIDS in rural America

Bio of Kristine Gebbie
Statements from Mark Chesnutt, Mary Chapin Carpenter and 

Kristine Gebbie
List of news conference guests and speakers
Ad council insert
Facts about AIDS in rural America
CD
Print Ads
Tape of tv scripts
Photoboard

1^:55 .

one on one

•} i

12:00 p.m

Ellie Noel, Executive Producer, Country 
AIDS Awareness

Mary Cotton, American Red Cross
Eva Kasten, Ad Council
Don LeBrecht, National Association of 

Broadcasters
Teresa George, Country Music Assoc.
Larry Frankenbach, Nashville Advertising 

Federation
Dr. James W. Curran, Centers for Disease 

Control

Press release
Photos of Mark and Chapin 
Bios of Mark and Chapin

up for photo

Speakers available 
interviews

IMPORTANT CAMPAIGN. I ALSO WANTED TO LET YOU KNOW THAT 
NOT ONLY HAS THE CITY OF NASHVILLE CREATED AND LAUNCHED 
THIS CAMPAIGN FOR AIDS, BUT TWO DAYS AGO, THE CITY 
DEDICATED A BRAND NEW FACILITY CALLED THE COMPREHENSIVE 
CARE CENTER WHICH WILL BE STAFFED BY VANDERBILT AND WTT.T. 
PROVIDE COMPREHENSIVE OUT PATIENT CARE FOR HIV RELATED

invites press questions

Questions end. 
opportunity shots
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QQIINJRY 
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i

MEDIA ALERT

who:

WHAT!SlcMtw Davis

Omn ROM Band

Diamond Rio

JootNffia

a 1-minute clip from a docu-

Vliwa Gill

Thursday, January 13 at 11 a.m. ESTWHEN:

WHERE:

According to the IT. s. Centers for DiseaseWHY:

Kieran Kone

Krii KristoHeraon

Unto Texas

M V

WUlieN^soo

CONTACT:

i!

Kalhy MattM

John Michael

< 0 N 1111II11 K G 
mini

lorry Boon*

Garth Brooks

111 tllKlIDI 

Hollow Wokh

OUIHIIU 
Uli Johtuon

CD-CUlil 

Mary Chapin 

Carponfor 

Mark Choinutt

John Gurolla, Natl. AIDS Policy 202/632-1090 
Ellie Noel Chapman, Country AIDS 615/269-5374

utciiiirt Hmm 

Ellie Noel

tynn Anderson

Clint Black

tmtiiiii c 
Oaniei Butter. 

CardeoACharry Advortirrng 

lotend Orepory 

Perry Wilson

 TV spots, radio 
spots, print ads feature 46 artists of country 
music including Garth Brooks, Johnny Cash, 
Wynonna, and Tammy wynette.

Ilin tlidliOK 
r B0»« CTI • > 

Itobort Deaton, 
Gmt^o Flanigan, 

Dealw Flanigan Prvdurtton, 

IILfl HOtllG 
Randy WocMer, 
41J Pnotertionc

I O’ 3oh.>v 
dtr

Holty Dunn 

Darryl A Don Elite

Charite Floyd 

Rodney Fatter

Clave Francis

Johnny Co th 

Mark Colt.

Emmylou Harris 

Highway 101 

Oearg. Jonea 

Kentucky

Headhunters

Jay White 

nuchette Wright 

Tammy Wynette

Wynonna

back­
ground:

Lea Roy Foraoil 

Dolly Parton

CoUir Roy* 

Sawyer Brown 

Lorry Stewart 

Marty Stuart 

Doug Supemow

Mown Welch

Ricky Lynn Grogg

Clinton Gregory

Vern Gosdin

Being distributed this week: tv spots to 500 
tv stations; CDs to 3,000 country radio 
stations and 1,500 other format stations.

terrteM

Billy lay Cyrue

Chortie Daniel,

Control, AIDS is increasing twice as fast in 
rural areas as urban. This makes this new 
AIDS campaign so important. Campaign was 
initiated by Co-Chair Mark Chesnutt who 
resides in Jasper, TX.

U010 MOOKIIOI 
Jim Reytend, 

Audte Praducdon, 
RADIO HOUK 

Michael Stantan, 
Audio Praducrian,

Kristins Gebbie, National AIDS Policy Coord. 
Mary Chapin Carpenter, Country Music Star 
Mark Chesnutt, Country Music Star 
Cong. Bob Clement, D-Tennessee

Public Works and Transportation Hearing Room
Room 2167 Rayburn Building at the Capitol

Also shown: a 1-minute clip from a docu­
mentary on a family in rural America who are 
HIV positive. Jim and Gerri Briggs will 
attend and speak.

National launch of break the silence, the 
country music industry's new advertising 
Campaign targeting rural America urging condom 
use and AIDS education. TV spots, radio

Commitments: ABC, CBS, Fox, TNN: The Nash­
ville Network, Superstations WTBS and wgn, 
Unistar and Westwood One radio, 275 tv 
stations, 20 national pubs. Including Rolling 
Stone, , Country Amariaa, Country Music.
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The National Rural Health Association 
has moved!

i

The NRHA has moved both its Washington, D.C., and Kansas City, Mo., offices. In 
addition to the move, the National Headquarters for the NRHA will now be 
housed in its Washington office where the Executive Director and Government 
Affairs Department will be located. The Kansas City office is now the National 
Service Center and houses the Deputy Executive Director, member services, 
conference and education activities planning and services, media relations, mem­
ber communications, publication order services, policy coordination, program 
planning and implementation, and accounting functions. The move was completed 
on Dec. 1,1993, and both offices are fully operational and ready to serve NRHA 
members and others interested in rural health care and related issues.

z

For questions or further information about the NRHA and its activities, 
please call (816) 756-3140.
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lESSJ

AIDS IN RURAL AMERICA

★

Garth Braoki

*

SOURCE: Office of the National AIDS Policy Coordinator
Skwtar Dovii

Dawft Rom Band «
Diamond Rio

Joo Difflo

*

For the first time, the spread of disease in rural*

Georgia and small cities has equalled the growth of 
HIV infection in metropolitan Atlanta.

Vim. GUI

*

lappening tragically and 
ialth care services or

Kieran Kane
*

Kris Krii
(lECUTirt MODUCFk

Little Tmufl

Montgomery

L

*

Nat. Commission on AIDS, Aug. 1990 reportSOURCE:

WUBoNolson

fllM tlitCTIBII 
no > i cti • i

oitnitEi 
M Minion

In the state of Georgia, the number of AIDS cases 
tripled between 1988 and 1990.

In 1992,17% of reported AIDS cases were in areas 
with populations less than 500,000.

C0HT1IIUTIIC 
ItTIITS

liinnii Gmpary 

Pony Wilton

In 1992, the midwest showed the greatest increase 
(17.9%) of AIDS cases in any region of the country.

ARI DIRECTION 
lollow Wekh

COCHAUl 

Mary Chapin 

Carpontor

Mark Chotnutt

Immyiou Harrit

Highway 101

Ooorgo Jonoi
Kentucky----------

Hoodhunfen

Holly Dunn 

Darryl A Don Hili 

Chortle Floyd 

Rodney Falter

Cleve Frenda

There has been a 37%increase in diagnosed AIDS 
cases in rural areas.
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Alarming rates of increase in HIV infection (were 
reported) in Arkansas, Mississippi and rural 
communities In Texas, it is hi 
secretly without adequate he;________________
human support in these rural areas: ~

In rural America, there is an epidemic of 
fear...fanned by the absence of education and 
knowledge, surrounding HIV infection and AIDS.
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” A rural health care crisis is evidenced by rising rural 
maternal and infant mortality rates, lower health 
status of rural Americans compared to those living in 
cities and a greater proportion of rural Americans 
lacking any health Insurance" (Senate report 101-127).^ 
AIDS is dramatically accentuating the problem.

AIDS education is virtually non-existent and desperately 
needed in rural communities.
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Sincerely,Emmylou Harris
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How much we're indebted to you for bringing us out of 
Nashville and to the world at large!
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It's been an honor to us to work with you and your fine 
staff.
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Thank you so much for lending your status and your 
integrity to Country AIDS Awareness. We're certain 
many, many more people will hear our messages because 
of your concerned and committed dedication.

Ms. Kristine Gebbie
National AIDS Policy Coordinator
750 17th Street NW
Washington, DC 20503

Bill^Johnson
Organizer




