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THE AMERICAN FASHION INDUSTRY

RESPONDS TO THE BREAST CANCER CRISIS

WITH A NATIONAL FUNDRAISING CAMPAIGN

Fashion Targets Breast Cancer

NEW YORK -- Responding to the staggering statistic that one in nine women will develop
breast cancer during her lifetime, the CFDA Foundation, Inc., on behalf of the Council of
Fashion Designers of America (CFDA), whose membership includes 200 of America’s
foremost fashion designers, has formed a partnership with leading U.S. retailers to raise
substantial funds to find a cure for breast cancer. The centerpiece of this initiative is the sale
of 400,000 limited edition Fashion Targets Breast Cancer T-shirts, which will go on sale in
October 1994 -- National Breast Cancer Awareness Month.

CFDA'’s Fashion Targets Breast Cancer campaign has already received widescale
support from the industry-at-large and the government, including a reception at the White
House on September 19, hosted by Mrs. Clinton to honor the fashion industry and kick off the

Fashion Targets Breast Cancer campaign.

- more -
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The program is chaired by Ralph Lauren and co-chaired by Oscar de la Renta, Louis
Dell’Olio and Donna Karan. “This is an industry-wide initiative conceived to bring the
extraordinary forces of designers, retailers and consumers together in a united effort to raise
funds for research,” observed Stan Herman, President of CFDA.

The Fashion Targets Breast Cancer initiative began in 1993 when a group of leading
American fashion designers -- who would later go on to chair this endeavor -- began
discussions about how the fashion industry could respond to the increasing incidence of
breast cancer. "We set out to rally the resources, expertise, talent and know-how of the
fashion industry to raise consciousness about breast cancer and funds for much-needed
research,” noted Ralph Lauren. The founding committee chose a simple yet powerful
concept -- the sale of a limited edition T-shirt with a distinctive, eye-catching logo. The bull’'s
eye design features concentric circles of alternating shades of blue with a white center,
underscoring the campaign theme: Fashion Targets Breast Cancer.

The concept and initial mockups of the T-shirt were presented to retailers in early 1994.
By spring, CFDA had received commitments for 400,000 T-shirts to be sold in approximately
2,000 store locations.

"We were delighted by the positive response we received from retailers,” said Ralph
Lauren, "and we’re counting on their enthusiasm being contagious. Breast cancer is not just
a women’s issue -- it affects all of us, the brothers, fathers, husbands, children and friends
of the women who are dealing with this dreaded disease. We must all take a stand now to

support this important cause."”

- more -
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Proceeds from the sale of each T-shirt will benefit the Nina Hyde Center for Breast
Cancer Research, part of Georgetown University’s Vincent T. Lombardi Cancer Research
Center and named in memory of the late fashion editor of the Washington Post, who died of
breast cancer in 1990. The $15 retail price of the shirt includes a $5 direct donation to the
Nina Hyde Center, which will be presented by the CFDA Foundation.

Extensive promotional and advertising campaigns have been planned to support
Fashion Targets Breast Cancer. Evian Natural Spring Water, the leading bottled water
worldwide, is providing major underwriting for the communications program, which will build
awareness about breast cancer on a national scale. "With CFDA and Evian Natural Spring
Water working together, we can really make a difference in the fight against breast cancer,"
noted Mark Rodriguez, Chairman and CEO df Great Brands of Europe, the exclusive importer
of Evian. "Every T-shirt purchase brings us a little bit closer to our target of finding a cure.”

Press kit stationery and materials have been printed courtesy of Pantone, Inc.,
developers of the PANTONE TEXTILE Color System. In addition, Fabien Baron and his
prestigious firm of Baron & Baron have designed (pro bono) an upbeat advertising campaign
featuring some of America’s most celebrated models, including Naomi Campbell, Cindy
Crawford, Linda Evangelista, Kate Moss, Jamie Rishar, Claudia Schiffer, Shalom and
Christy Turlington, outfitted in Fashion Targets Breast Cancer T-shirts and photographed
by leading photographers -- Walter Chin, Patrick Demarchelier, Arthur Eigort, John Hubba
and Andrew Macpherson. Dozens of consumer magazines have already committed

complimentary advertising space to the campaign, and ads will be appearing throughout

- more -
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September, October and November -- raising public awareness about breast cancer and
generating T-shirt sales.

In-store sales will be supported with a lively and colorful video at point-of-purchase,
featuring leading American fashion designers and models sharing their views on the breast
cancer initiative. In addition, retail efforts will be supported by elegant visual merchandising
materials, including posters, display toppers, counter cards and a distinctive hangtag.

“Individual CFDA members are responding with extraordinary generosity and
commitment,” observed Fern Mallis, Executive Director of CFDA. "Many designers are
planning to tie this promotion into their trunk shows or personal appearances. Others are
planning parties, calling retailers to encourage large window displays, or offering to include
this material in their own press initiatives -- the list, the goodwill and the concern are a
constant source of inspiration to all of us."

In addition to the formal launch of this campaign on September 19, other highlights
include:

¢ Formal press briefing at the Nina Hyde Center on September 20.

¢ Window display at Macy'’s.

¢ Dozens of two-page four-color public service ads in magazines such as

Cosmopolitan, Elle, Esquire, Harper's Bazaar, People, Playboy, Vanity Fair and
Vogue. (Complete list available on request.)

-30 -
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FASHION TARGETS

BREAST CANCER,
JOIN AMERICAS LEADING

’ASHION DESIGNERS IN
-INDING ACURE FOR THE

DISEASE THAT STRIKES ONE

AMERICAN WOMAN IN NINE.
YOUR PURCHASE OF THIS LIMITED

EDITION BULLS-EYE T-SHIRT WILL

RAISE FUNDS FOR THE NINA HYDE

CENTER FOR BREAST CANCER RESEARCH.
ABRAHAM &STRAUS, BACONS, BELK, BLOOMINGDALE'S,
BON MARCHE, BULLOCK'S, BURDINES, CASTNER KNOTT CO,,
DAYTON'S, DE LENDRECIES, DILLARD'S, ELDER BEERMAN,
FILENE'S, GAYFERS, GLASS BLOCK, HECHT'S, HENNESSYS,
HUDSON'S, I. MAGNIN, JACOBSON'S, JOSLINS, J.B. WHITE,
LAZARUS, LIBERTY HOUSE, LION, LORD & TAYLOR, MACY'S,
MAISON BLANCHE, MARSHALL FIELD'S, MC ALPIN'S, MC RAE'S,

NEIMAN MARCUS, NORDSTROM, PARISIAN, PROFFITT'S,RICH'S, ROOTS,

SAKS FIFTH AVENUE, STERN'S, STONE & THOMAS, STRAWBRIDGE & CLOTHIER,
THE BROADWAY, THE JONES STORE CO., WEINSTOCK'S, WOODWARD & LOTHROP, YOUNKERS




Fashion Targets Breast Cancer

FACTS & STATISTICS ABOUT BREAST CANCER

 J One in nine women will develop breast cancer.

¢ Breast cancer is the most common form of cancer in women in the United
States. It is the leading cause of death for women between the ages of 35-54.

¢ In 1994, an estimated 182,000 new cases of breast cancer will be diagnosed in
the U.S., and the disease will claim the lives of approximately 46,000 women.

¢ Every woman is at risk for breast cancer. A woman’s risk increases as she
ages, if she has a family history of breast cancer, if she started menstruation
early, if she has children after the age of 30, or if she has never had children.
Only 5-10 percent of breast cancer is genetically linked.

¢ Most breast cancer is detected by women themselves through self-examination.
Regular breast examinations by a medical professional are a required
complement to mammography and monthly breast self-examination (BSE).

¢ Breast cancer incidence increases with age, rising sharply after age 40. Eighty
percent of all breast cancer occurs in women over 50.

¢ Early detection is now the best means for surviving breast cancer. All women
should do monthly breast self-examination. The American Cancer Society

guidelines recommend that women begin mammography screening at the age
of 40 and annually after the age of 50.

- more -
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¢ If detected early, breast cancer can be treated effectively while still in the
localized stage. The five-year survival rate for localized breast cancer has risen
from 78 percent in 1940 to 93 percent in 1994 due to early detection and
improved treatments.

¢ If all women followed the recommended screening guidelines, the breast cancer
mortality rate would decrease by 30 percent.

¢ More than 1.7 million breast cancer survivors are alive in America today. The
cause of breast cancer and its cure remain undiscovered.

- END -

Source: The Nina Hyde Center for Breast Cancer Research, the National Alliance of Breast
Cancer Organizations, and the American Cancer Society.




Current for 1994
COUNCIL OF FASHION DESIGNERS OF AMERICA

CFDA Foundation, Inc., on behalf of the Council of Fashion Designers of
America (CFDA), is a not-for-profit organization representing approximately two hundred
of America’s foremost fashion designers. CFDA membership is by invitation, and new
candidates recommended by two current members are voted in by the Board of Directors
annually. Founded in 1962, its goals are "fo further the position of fashion design as a
recognized branch of American art and culture, to advance its artistic and professional
standards, to establish and maintain a code of ethics and practices of mutual benefit
in professional, public and trade relations, and to promote and improve public
understanding and appreciation of the fashion arts through leadership in quality and
taste.”

The CFDA made fashion history in the spring of 1993 when it established 7th on
Sixth, a new not-for-profit company to organize and centralize the runway fashion shows
of America’s leading designers. For the first time ever, over 60 designers showed in one
central location -- two large tents in Bryant Park and the New York Public Library. With
the financial support of such corporate sponsors as Evian, Cadillac, Clairol, Elle, Godiva
Liqueur, Harper's Bazaar, the New York Times Magazine, Pantone, Prescriptives, Town
& Country and Vogue, the cost of producing these shows was greatly reduced.
Designers from Calvin Klein, Donna Karan and Ralph Lauren to newcomers like Han Feng
and Kenneth Richard presented their collections to the world press and buyers in a
sophisticated, state-of-the-art, world-class venue, finally putting them on par with their
counterparts in Paris and Milan.

Recognized for its philanthropic efforts, the CFDA Foundation is currently
spearheading a national public awareness and fundraising initiative, entitled Fashion
Targets Breast Cancer, in partnership with America’s premier retailers. The goal of the
program is twofold: to increase pubic awareness about breast cancer and to raise
substantial funds for much-needed research. The cornerstone of this initiative is the sale
of 400,000 limited edition T-shirts during National Breast Cancer Awareness Month in
October of 1994. The T-shirt, featuring a distinctive bull’s eye target, will retail for $15,
and $5 from the sale of each shirt will benefit the Nina Hyde Center for Breast Cancer
Research, part of Georgetown University Medical Center’s Vincent T. Lombardi Cancer
Research Center. Chaired by Ralph Lauren, with co-chairs Oscar de la Renta, Louis
Dell’Olioc and Donna Karan, Fashion Targets Breast Cancer rallies the talents,
resources and creativity of designers, retailers, supermodels and photographers in an
industry-wide effort to convey the urgency of the breast cancer message.

- more -
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In the fall of 1990, the CFDA, in conjunction with Vogue Magazine, created the
unprecedented Seventh on Sale and raised $4,200,000 for the New York City AIDS Fund
to distribute to AIDS care, services, advocacy and housing programs. An extravaganza
of fashion bargains, Seventh on Sale was a mini-department store for four days with all
the merchandise donated by CFDA members. Every major New York retailer participated,
along with thousands of volunteers, and the event was attended by over 15,000 people.
Seventh on Sale/San Francisco at the Fashion Center/SF in September 1992 brought
the same energy, enthusiasm and style to the "city by the bay" and raised $2.6 million for
DIFFA to distribute to San Francisco and Bay Area AIDS organizations. Over 50 CFDA
designers from New York came to sell and celebrate with their West Coast colleagues as
well as a host of celebrities. The CFDA Foundation, once again with Vogue Magazine,
will bring Seventh on Sale back to New York City in the spring of 1995.

In its efforts to recognize the outstanding contributions made to American fashion
by individuals from all areas of the arts and industry, the CFDA hosts an annual awards
dinner and presentation. In addition to Menswear and Womenswear Designers of the
Year, winners have been selected from such varied fields as publishing, retailing,
photography, accessories and entertainment. The CFDA also presents Lifetime
Achievement Awards to individuals who have made an outstanding contribution to
American fashion over their lifetimes. Recipients of the award have included James
Galanos, Katharine Hepburn, Ralph Lauren, Martha Graham, Horst, Calvin Klein and
Pauline Trigere. The CFDA Awards are the most prestigious fashion awards in existence.

The CFDA Foundation is recognized for its contributions to cultural and educational
programs. Since its inception, the CFDA has made major strides in achieving recognition
for American fashion here in the United States and abroad.

-30 -
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'FASHION TARGETS BREAST CANCER
an initiative of the

Council of Fashion Designers of America (CFDA)

NAOMI CAMPBELL photo by Patrick Demarchelier LINDA EVANGELISTA




For further information please contact:

SAVVY Management Public Relations
Tel: 212/477-1717  Fax: 212/477-1736
Please ask for John, Rae or Shelley.




FASHION TARGE TS

BREAST CANCER
JOINAMERICAS LEADING

FASHION DESIGNERS IN

FINDING A CURE FOR THE

DISEASE THAT STRIKES ONE

AMERICAN WOMAN IN NINE
YOUR PURCHASE OF THIS LIMIT

EDITION BULLS-EYE T-SHIRT W LL

RAISE FUNDS FOR THE NINA HYDE

CENTER FOR BREAST CANCER RESEARCH.

ABRAHAM & STRAUS, BACONS, BERGDORF
GOODMAN, BLOOMINGDALE'S, BON MARCHE, BULLOCK'S,
BURDINES, CASTNER KNOTT CO, DAYTON'S, DE LENDRECIES,
DILLARD'S, EMPORIUM, FILENE'S, GAYFERS, GLASS BLOCK, HECHT'S,
HENNESSYS, HUDSON'S, I. MAGNIN, JOSLINS, J.B. WHITE, LAZARUS, LION,
LORD & TAYLOR, MACY'S, MAISON BLANCHE, MARSHALL FIELD'S, MCALPIN'S,
MC RAE’S, NEIMAN MARCUS, NORDSTROM, PARISIAN, POLO RALPH LAUREN,
PROFFITT'S, RICH'S, ROOTS, SAKS FIFTH AVENUE, STERN'S, STONE & THOMAS,
THE BROADWAY, THE JONES STORE CO., WEINSTOCK'S, WOODWARD & LOTHROP, YOUNKERS




- W MIUANY AS 3HIVUODOL0Hd QHOAMVYHD AONID



Fashion Targets Breast Cancer

What CFDA Members Have to Say About Breast Cancer
As of September 6, 1994

Initiative Leadership

"Breast cancer is not just a women’s issue -- it affects all of us, the brothers, fathers, husbands, children
and friends of the women who are dealing with this dreaded disease. We must all take a stand now to

support this important cause.”
-- Ralph Lauren, Chairman

"Breast cancer is a disease that can touch all of our families. The Fashion Targets Breast Cancer
initiative hopefully will provide the turning point for finding the cure!”
-- Louis Dell’Olio, Co-chair

“It's such a natural thing for the Council of Fashion Designers of America to get involved in an issue as
important as breast cancer. Every woman, every man and every child should have a T-shirt -- because
with your help, we're going to save hundreds of thousands of lives."”

-- Oscar de la Renta, Co-chair

"Fashion is all about creating an image -- but the truth is, how a woman feels about herself sensually
and spirituality comes from inside. Fashion just helps the outside. The Fashion Targets Breast Cancer
initiative gives the fashion industry a chance to help women on the inside -- and it's that kind of activity
that makes me very proud to co-chair this worthwhile endeavor.”

-- Donna Karan, Co-chair

"Breast Cancer is an issue that touches us all. The possibility of a cure is fast becoming a reality. | am
proud of CFDA’s fundraising commitment to help find that cure and achieve that reality."”
-- Stan Herman, President, CFDA

Campaign Underwriter

"With CFDA and Evian Natural Spring Water working together, we can really make a difference in the
fight against breast cancer. Every T-shirt purchase brings us a little bit closer to our target of finding a
cure for breast cancer.”
-- Mark Rodriguez, Chairman and CEO
GREAT BRANDS OF EUROPE,
EXCLUSIVE IMPORTER OF EVIAN




CFDA Membership

"l lost my mother to breast cancer twenty-two years ago. | honestly believe that she could have survived
her struggle if today’s treatment and technology had been available to her. It causes me profound
sadness that my mother was never able to share in her son’s achievements and, even more, that she
will never know the two beautiful granddaughters she ultimately had. Through its support of research,
Fashion Targets Breast Cancer will help more women to live longer, fuller lives, to experience more

of those moments of joy that we so often take for granted.”
-- Joseph Abboud, JOSEPH ABBOUD

"It is imperative that the fashion community leads the fight against breast cancer in the form of raising

funds as well as the awareness of the public."
-- Victor Alfaro, VICTOR ALFARO

"Breast cancer touches every woman'’s life, whether it attacks a mother, daughter, sister, friend, coworker
or wife. As an industry intimately involved in women’s lives, it touches us as well, and we applaud the
CFDA for its efforts in organizing fashion companies.”

-- Linda Allard, ELLEN TRACY

"It is sad to say that, like myself, so many men and women have been affected personally by the pain
and devastation of breast cancer. My grandmother, your wife, her sister, our customers. We in the

fashion industry know this and are acting to help."”
-- Carolina Amato, CAROLINA AMATO

"As CFDA members, our strength as a group will be used to focus on and empower the fashion audience
we reach -- to maximize their awareness of what each and all of them can do to fight breast cancer.”
-- James Arpad, JAMES ARPAD

“I challenge you to find one person who hasn’t had someone close to them -- a mother, sister, wife,
friend -- who has been victimized by breast cancer. This is a disease whose statistics continue to affect
more women at younger ages. Any endeavor that will directly benefit research and treatment is
something | and everyone in my company will actively support.”

-- Bradley Bayou, BRADLEY BAYOU

"This is a very important cause that we support wholeheartedly. Health issues need to be at the forefront

of this world’s agenda to ensure a healthy tomorrow for everyone. Take action into your own hands.

Educate yourself by going for regular examinations. You can save your own life and the lives of others."
-- Barry Bricken, BARRY BRICKEN

"My personal view about Fashion Targets Breast Cancer is that this focus is needed to educate the
public and make them aware of the progress that has been made and the ignorance that still remains

- more -
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about this disease.
My family has been touched twice by this cancer. In both cases, the victims survived. Both

survivors underwent radical surgery, which perhaps could have been avoided if research was as diligent
as today and education had been provided.
There has to be more emphasis placed on the what, why and how of this cancer. Fashion
Targets Breast Cancer can certainly keep this urgency and public awareness in focus.”
-- Salvatore Cesarani, CESARANI

"Breast cancer is a human issue. It affects us all. Women most directly -- and the men and children in
their lives. This is a critical time in research when scientists are nearing the discovery of the gene. All
of us at Nautica look forward to the development of improved diagnosis and treatments and the day of

total cure.”
-- David Chu, NAUTICA

"My mother was diagnosed with breast cancer when | was in junior high school. Early detection and her
decision to receive a double mastectomy gave my family the blessing of her continued companionship.
Today, she is a strong and supportive companion to my father, who is courageously waging his own

battle against cancer."”
-- Robert Comstock, THE COMSTOCK LOAD

"One of the most satisfying aspects of belonging to the CFDA is our collective ability as a membership
to contribute significantly to important causes.
Clearly, we are in a unique position to bring attention to the increasing rate of breast cancer --
as well as the need for early detection -- and it is our obligation to assist in funding extensive research.
Having personally devoted time in the past to this cause, it is particularly satisfying to continue
this effort under the CFDA leadership.”
-- Angela Cummings, ANGELA CUMMINGS

*During recent years, great strides have been made by researchers in helping to determine the best
possible treatment for women with breast cancer. Despite this progress, much more has to be
accomplished, requiring significant funding. We at Pamela Dennis are dedicated to supporting the
Fashion Targets Breast Cancer initiative."

-- Pamela Dennis, PAMELA DENNIS Inc.

"My work is dedicated to women, to making them look and feel beautiful. Our entire industry depends
on them. The CFDA is the only uniting force in the fashion industry, and, therefore, it's the perfect
organization fo support the fight against this insidious killer.”

-- Stephen DiGeronimo, STEPHEN DIiGERONIMO

“The fight against breast cancer is something we must face together. This is not just a women’s issue...
men must unite to provide support emotionally, financially and spiritually. The CFDA mission will create
awareness, as designers, must convey the message through all our artistic endeavors. Women truly are
our most precious gems."

-- Henry Dunay, HENRY DUNAY

"We are encouraged by the increased attention being paid to breast cancer research. It is the fashion

- more -
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industry’s responsibility to take a leading, proactive role in this fight. Together, we have made substantial
contributions toward funding research and raising awareness for AIDS. We believe that we can and

must do the same for breast cancer.”
-- Mark Eisen, MARK EISEN

"Sam & Libby is a shoe company which caters to women of all ages. These same women will come in
contact -- either themselves or through family or friends -- with breast cancer. Therefore, we are proud
to support the Fashion Targets Breast Cancer initiative, which will educate and inform many women

today.
-- Libby Edelman, SAM & LIBBY

"We are pleased to be a part of the CFDA effort to fight a disease that takes too many lives of women
in this country. It is only by pulling together that we can eliminate the fear and vulnerability to breast
cancer felt by every woman in America about herself, her daughters and her sisters."”

-- Carlos Falchi, CARLOS FALCHI

"We all need to work together and support those who are searching for a cure for breast cancer.”
-- Alfred Fiandaca, ALFRED FIANDACA

"As a woman, | care deeply about how other women look and feel. And as a female fashion designer,
| feel a deep responsibility to help eliminate the most prevalent cancer plaguing women in the only way
I know how, which is by way of my designs. | applaud the CFDA for giving designers the opportunity
to raise the level of awareness about the reigning female health issue.”

-- Han Feng, HAN FENG

"Breast cancer is a very personal subject for me, as a close friend is fighting this terrible disease. Early
detection is our only defense. The fashion community is predominantly supported by women whose
need is to look chic and attractive. Now we, as a group, must concentrate on the physical and emotional
problems of these women who are the backbone of the industry. Whatever financial support we as an
industry can provide is crucial towards the goal of eradicating breast cancer.

-- Jennifer George, JENNIFER GEORGE, Inc.

"Breast cancer affects all of us, our mothers, daughters, wives and sisters, and its impact is devastating.
That's why all of us here at JOE BOXER are glad to support the CFDA’s Fashion Targets Breast
Cancer initiative as it reaches out to everyone in the fashion community -- from the designers to those
that wear the designs -- to fund research and hopefully someday to find a cure.”

-- Nicholas Graham, JOE BOXER

"It should be every woman's priority to contribute to the fight against breast cancer.”
-- Cathy Hardwick, CATHY HARDWICK

- more -
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"Breast cancer is every woman'’s fear. Creating awareness and educating women are the first steps

toward eliminating breast cancer in the future.”
-- John Hardy, JOHN HARDY COLLECTION, Ltd.

"Breast cancer ravages both a woman's health and her feminine identity. In a society as advanced as
ours, there can be no excuse for this disease. We must all work harder to find a cure. [ am very proud
to be a part of the CFDA’s Fashion Targets Breast Cancer campaign.”

-- Sylvia Heisel, SYLVIA HEISEL

"The CFDA'’s Fashion Targets Breast Cancer campaign has my full support. Breast cancer is a terrible
disease that affects women of all ages, as well as their families. Hopefully, through increased awareness
and research, a cure will be discovered. Hopefully, we can make a difference.”

-- Carolina Herrera, CAROLINA HERRERA, Ltd.

"Breast cancer is a disease that affects so many women and is now reaching epidemic proportions. |
think that it is wonderful that the fashion industry, which caters heavily to women, has taken a stand to

support this cause.”
-- Tommy Hilfiger, TOMMY HILFIGER U.S.A.

"We are proud to be a part of the CFDA's Fashion Targets Breast Cancer initiative and believe that
it is important for all of us to work together to raise awareness. Hopefully, we can help ease the pain
and devastation of this awful disease and make a difference in women’s lives."

-- Lisa Jenks, LISA JENKS, Ltd.

"You'll feel better. You'll be happy that you gave some $8$ to discover and decipher the what + why of
breast cancer. Please help. Feel good. Thanks. XOX."
(text of Betsey Johnson sketch)

-- Betsey Johnson, BETSEY JOHNSON

"Fitness and health are the philosophies for women of the nineties. This also describes the fashion
industry’'s recognition of how we relate to women’s needs. Women'’s health and all efforts to prevent
diseases like breast cancer must be the responsibility of the fashion industry.”

-- Norma Kamali, NORMA KAMALI

"Which of us will it be?’ 'Who will be next?’ These are the questions that nag at the minds of every
woman. By targeting the issue of breast cancer, the fashion designers of America are helping women
overcome their fear of this disease. The new T-shirt makes it look cool to be concerned, to talk about
monthly self-checks, to promote awareness and to fundraise to help find a cure for this disease."

-- Carey Adina Karmel, CAREY ADINA, Inc.

- more -



CFDA Members’ Quotes Page 6

"Not only does this issue touch me personally, as my grandmother died of breast cancer, but it is also

one of the biggest health issues for women today -- it is clearly a life and death matter."
-- Jeanette Kastenberg, JEANETTE KASTENBERG

"I have met many women at trunk shows enduring breast cancer recovery. It is only natural that fashion

should target breast cancer!”
-- Randy Kemper, RANDY KEMPER Corp.

"It really frightens me -- the number of women who are affected by breast cancer. There really has to
be a serious, major commitment to fight the disease. We don't have any more time -- it's so crucial that

we focus on whatever we can do -- and that we do it now."
-- Calvin Kiein, CALVIN KLEIN

"My mother died from breast cancer. She was 64, in the prime of her life. She had it for 18 years, a
long time, because treatment began to get better and better. | feel very close to this cause, living in daily
fear myself. Women do not have to feel ashamed. The more awareness of this # 1 killer of women, the
more tools will be available for early detection and ongoing treatment. | applaud the CFDA for tackling

this problem.”
-- Regina Kravitz, REGINA KRAVITZ

"Any and all efforts to raise funds for breast cancer research are terribly important -- | think it's great that
CFDA is part of the effort.”
-- Kenneth Jay Lane, KENNETH JAY LANE

"The Nina Hyde Cancer Research Center could be considered as worthy an opponent as David, and the
devastation of breast cancer as relentless a foe as Goliath. Maybe one day the CFDA membership will
be seen as the rock used to bring the mighty giant to his knees ... and stylishly no less."”

-- Byron Lars, BYRON LARS

"The CFDA’s Fashion Targets Breast Cancer initiative allows fashion’s heroes the opportunity to
reciprocate the support given to us by our largest audience, women.”
-- Colette Malouf, COLETTE MALOUF, Inc.

"Breast cancer can be devastating to women and their families. The significance of CFDA's Fashion
Targets Breast Cancer initiative cannot be overstated. Jessica McClintock, Inc. is proud to be a part
of this important campaign.”

-- Jessica McClintock, JESSICA McCLINTOCK, Inc.

“The destructive path that breast cancer follows not only affects the patient but family and friends. Each

day, research unveils new and startling facts, such as genetic links and environmental patterns, that

impact on how we battle this killer. It is important to continue our quest. | am pleased to join forces with

the CFDA to raise awareness as well as contributions for one of the most important causes of our time."
-- Mary McFadden, MARY McFADDEN

- more -
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"It is a very important issue since such a high percentage of women are getting breast cancer now -- and

being in a women’s industry, it is only fitting that we be concerned.”
-- Nicole Miller, NICOLE MILLER

"Fashion Targets Breast Cancer is an initiative which is vital to the battle against a disease that has

reached epidemic proportions.”
-- Isaac Mizrahi, ISAAC MIZRAHI

"Breast cancer is a dreadful disease that every woman fears. As a united group, we have the ability,
with all our creative energies, to turn this fear into strength and fight this disease. No woman should live

in fear.”
-- Rebecca Moses, REBECCA MOSES

"Breast cancer is an 'equal opportunity’ disease: Its impact is as devastating and visible here as it is in
Paris, Moscow, or even in my native land, the Philippines. In developing countries especially, the effects
of breast cancer are exponential, for they affect not only the woman, but the family that often depends
solely on her for support and nurturance. Couple this with the shame and cultural bias that are often
associated with 'women's problems’ and you've got a worldwide health crisis that affects entire families.
That's why my husband Ken and | are so grateful to the CFDA for working to raise money for research,
because every bit of progress we in the U.S. make in curing this disease will help prolong -- and save -

- millions of lives around the world."”
-- Josie Natori, THE NATORI COMPANY

"Hopefully, with F.T.B.C., we can raise not only funds to help battle breast cancer but public awareness

of preventative actions.”
-- Todd Oldham, TODD OLDHAM

"I grew up with eight sisters and a mother, so women’s health issues are more than just an abstract
concern for me. The incidence of breast cancer is growing at an alarming rate, and this initiative targets
the need for research toward a cure. | plan to be selling T-shirts as well as ballgowns at all my
personal appearances this fall.”

-- James F. Purcell, Jr., JAMES PURCELL

"The urgency of immediate attention to this epidemic cannot be overstated. We at Magaschoni are fully
supportive of any effort to raise public awareness of breast cancer. We have all been touched by this
disease and, therefore, feel a special need to become involved on an intimate basis.”

-- Tracy Reese, MAGASCHONI

"With the aim of William Tell, I'm excited to be a part of the CFDA’s program to target breast cancer.
For far too long, this unpredictable cancer has struck too many valuable members of our community.”
-- Kenneth Richard, KENNETH RICHARD, Inc.

- more -
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"Too many have died, too many have suffered, too many live in fear. Cancer is the horror that is always

with us. My closest friends have died from it, and we thought we were invincible!"
-- Gloria Sachs, MUSEUMS OF THE WORLD

"From my own personal experience with breast cancer, | know that there’s no time to waste. Thank you,

CFDA, for recognizing the urgency of the cause.”
-- Harriet Selwyn, HARRIET SELWYN, Inc.

"In an industry whose very premise is the celebration of women, it is fitting that we turn our prodigious
talents to so critical a cause as the breast cancer epidemic. A silent and devastating killer, breast cancer
has been overshadowed of late by a media haunted by AIDS and an industry laid low by its ravages,

but we must not forget this earlier plague.”
-- Marcia Sherrill, KLEINBERG SHERRILL

"From executives to designers to seamstresses to runway models, we are in an industry dominated by
women. Our customers are also women. There are few illnesses that can have as debilitating an effect
on our industry as breast cancer. The CFDA could find no worthier cause to support.”

-- Cynthia Steffe, CYNTHIA STEFFE

"The voice of the American fashion community has always been loud and resonant on issues of health,
welfare and well-being. We are thrilled to stand with our colleagues in this fight!"
-- Steven Stolman, STEVEN STOLMAN

"l think that having a regular mammogram is the most important thing a woman can do to protect herself

against this devastating disease.”
-- Anna Sui, ANNA SUI

“The CFDA’s commitment toward raising funds for breast cancer research via Fashion Targets Breast
Cancer is so important to all of us. With the ever-increasing incidence of breast cancer, it is vital that
we become active in the battle against this disease. As a CFDA member, | am proud of the involvement
we have undertaken, and all of us at TAHARI, Ltd. join together in our support of these efforts."

-- Elie Tabhari, TAHARI, Ltd.

"This industry is responsible for doing everything it can to help the women that support it. With the
incidence of breast cancer on the rise, it's important that we target our considerable energy and

resources to fight this disease.”
-- Vivienne Tam, VIVIENNE TAM

"Fashion is Fantasy, Breast Cancer is Real."
-- Rodney Vaughn Telford, RODNEY TELFORD

- more -
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"It is absolutely great that the fashion industry is taking the initiative to support the battle against breast
cancer. Besides raising funds to fight the disease, the objective should also include increasing
awareness and educating the public. Knowledge is usually the best preventive medicine."

-- Yeohlee Teng, YEOHLEE, Inc.

"Fashion Targets Breast Cancer: CFDA -- We Fervently, Totally, and Broadly Care."
-- Monika Tilley, MONIKA TILLEY, Ltd.

"l remember Nina so welll Her courage, her faith, her hope in getting well. She didn't -- but what an
example she set, and how certain she was that a cure could be found. So, let's go -- let’s do it —- let's
find it!"

-- Pauline Trigere, PAULINE TRIGERE

"Since breast cancer is one of the most serious health threats for women today, | applaud groups like
the CFDA who join forces to educate women about this deadly disease.”
-- Richard Tyler, RICHARD TYLER

“The focus on early screening and mammograms have proven to be lifesavers, and the CFDA's
contribution to research is of utmost importance to all of us in support of the battle against breast

cancer.”
-- Patricia Underwood, PATRICIA UNDERWOOD

"The important fight against this potential killer of women cannot be overemphasized. All of us, men and
women alike, must be made aware of the necessity to support every effort of scientists to solve the riddle
of breast cancer.”

-- Joan Vass, JOAN VASS NEW YORK

"Breast cancer is a disease that affects women of all ages and all backgrounds. Every woman is
vulnerable. The statistics are so high and the effects so devastating that it is vital to educate everyone
about this illness. Fashion Targets Breast Cancer is a great way of doing so."

-- Adrienne Vittadini, ADRIENNE VITTADINI

"Since my own wife died of this disease, | feel deeply that this is a crucial battle for our industry to fight."
-- llie Wacs, ILIE WACS, Inc.

"As a woman, | am extremely concerned about the threat of breast cancer. As a business woman in the
fashion industry, | wholeheartedly support the CFDA’s Fashion Targets Breast Cancer initiative to raise
research funds as well as the awareness level of all women and men who buy, sell and create fashion.
As an industry, we can communicate, on a large scale, the importance of early detection through regular
checkups, self-examination and further education.”

-- Vera Wang, VERA WANG

- END -
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FR D Ralbovsky NIH

RE Breast cancer gene briefing

NIH will hold a media briefing 2 pm today in Masur Auditorium to discuss
isolation of familial gene that predisposes to breast cancer and ovarian
cancer.

This s being quickly arranged to accommodate media and public interest
in this development, following story on NBC NIGHTLY NEWS last nite by
Bob Bazell. He apparently got an advance copy of paper that was pending
with SCIENCE. (SCIENCE has now released the paper and says that it has
been accepted for publication "with revisions.")

cc Cam Gardett
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Rescarchers io Utah and North Carolina reported in Science today that they have isolated

the BRCA1 gene, a gene critical in the development of breast cancer in many women. The

presence of this breast cancer susceptibility gene on chromosome 17q was postulated back

in 1990 and has been the subject of intense investigation by numerous research groups.

Today’s report in Science represents the culmination of extensive collaboration between

scientists at the University of Utah Medical Center, Salt Lake City, Utah and the National

Institute of Environmental Health Sciences, Research Triangle Park, North Carolina. Their

discovery of the exact location of this gene brings us significantly closer to understanding the

origins of breast cancer and enhances our ability to identify women at higher risk of

developing this devastating disease.

BRCAL is thought to act as a tumnor suppressor. In cells, mmor suppressor genes regulate
cell .grcrwth and division. If these suppressors are unable to function, either through
mutational damage or through being deleted, then uncontrolled cell growth such as cancer

can occur.

People inherit two copies of each gene and thus have a built-in redundancy should a gene
become damaged. In the women studied, ope of their BRCA1 pgenes was already
mulfunctioning due to a mutation, making them more vulnerable to any damage that the
other genc might sustain. In the Miko, et al. article in Science, researchers reported several
different types of mutations - a frameshift mutation, a stop codon, a missense substitution,
and an inferred regulatory mutation. These mutations were found in all the family members

who inherited the faulty BRCA1 gene, but were not found in family members who had not
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inherited the damaged version of this gene nor in women in the general population. These
mutations were observed in gll the women studied who developed breast cancer at an early
age and in many women who developed both hreast cancer and ovanan cancer. These two

traits are thought to be hallmarks of the BRCA1 susceptibility gene.

The name BRCAL1 stands for BReast CAncer 1 gene and was coined by scientists because
it was found in families where waomen had  greater tendency far developing breast and
ovarian ca.n;:;rs. This gene, hawever, is found in many tissues throughout the body and
almost certainly has a vital role to play in normal} cell fonctions. In fact, discovery of the
BRCALI gene could lead to significant clues to who is at risk of developing cancer not only
of the breast and ovaries, but also of the colon and prostate gland. The Utah and North
Carolina scientists examined other specics for the presence of BRCAL and found it in
mouse, rat, rabbit, sheep, pig, and mankey tissues, but not in chickens. This finding jndicates
that the blological role of the BRCAL gene is sufficiently important that it has been

conserved throughout mammalian evolutioo.

[n a2 companion article, Futrea), et al,, these same scientific collaborators examined the
importance of BRCA1 mutations in breast cancer development in the general population
These mutations were detected in 3 of 32 breast and 1 of 12 ovarian carcinomas.
Interestingly, all four mutations accurred in ¢arly-onset cases. These findings suggest the
mutation of BRCA1 may not be critical in the developroent of the majority of breast and

avarian cancers that arise in the absence of 4an inherited mutant gene.
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In the U.S, one in eight women will develop breast cancer by age 95. Researchers have
long noted that women who have relatives that developed breast cancer were at greater risk
of developing breast cancer themselves. Although this inherited susceptibility to breast
cancer accounts far a relatively small number of total breast cancer cases - 5% overall and
25% of breast cancers in women under age 30 - the identification of this unique subset of
women allowed researchers to track the Jocation of this gene. By isolating the BRCA1 gene,
these scientists have provided a reans by which to study this gene and the role it plays in

regulating cell growil.

Although inheritance of this faulty gene was found to greatly increase a woman's chance of
developing breast cancer, there was at Jeast one woman with this mutation who was still
disease-free at age 80. Thus other genetic or environmental factors are key in breast cuncer
development, even in susceptible wamen. Identifying these factors will be critical to

develaping prevention strategies.
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" " Gene for an nheri ed Form
Of Breast Cancer Is Located

Fmdmg Called ‘Important —-but ]\’ot a Cure

By David Brown n l
Washogton Post Sd Writer

" A group of scientists said yester-

--daytheyhavefoundagenethatap-

pears to be responsible for almost
half the cases of the breast cancer-
that runs in families. o

;, The announcement ends a race
among nearly a dozen laboratories

" that began four years ago when an-".
. other research team d_escribed'm

‘general terms the gene’s location.
The discovery illuminates only a
small comner of a disease that, over-
all, -is the second most common
cause of death by cancer in women.
N:vertheless, it gives researchers a
toehola in tne streauous effort to un-

derstand the commplex biological .
" events leading to the illness.
. "ITuwiS s an exivemely important -
: development in our understzading of

cancer . .. [but] it does not atth:s

Stage represent a cure or something °

that American women can take ac-
‘tion on today,” Harold E. Varmus,

. director of the National Irstitutes of
Health; saxg yesterday at.a news
" conference where the tmdmgs were:

announced. .

~ Only 5 percent of breast cancer o
cases occur in women whose fami-

lies show a cleas proclivity for. the |
diseasc generation after generation.

'The remaining 95 percent of cases -

arise “sporadically,” with littl= or no

evidence that irheritance piays a -
large role. The newly discovesed:
gene seems to be involved in about . .;
45 percent of inherited cases of .
breast cancer. Prehmmary research-

5 . Eli'Lilly and Co., Memorial Sloan--

. The gene, called.;BRCAl has

 some as-yet-undxscovered normal

function. Only in mutant form does it

o mseawomansnskforbrustmn—

cer and, to a lesser degree, ovarian
cancer. Though having the mutant
gene is not an assurance that a wom-
an will get either disease, research-
ers estimate about 85 percent of
such’ women will develop one of
these cancers.

Identification of the gene may lead
eventually to a test that will allow

See CANCER, A14,Col. 1 -

LY pp—

Smentlsts Report Fmdmg
Inherlted Breast Cancer Gene

- CANCER.IN- Al

women in high-risk families to Jearn
| if they are among those carrying the -

- mutant form. Such a test, however,

usmrsmtheﬁmn'eandxtsnseful--f

| ness is unclear. Other than surgical
rcxm'valoft,bebfusts-—anopﬁona
few hxgh-nsk women have taken—
there is no way to ‘prevent brust
- Cancer.

kind of testing intothe gencrai prac-
-tmmersotfnr'.. said Francis S. Cok
bead of the NIH's National Cen-

I ter for Homan Genome Research. -
w:llbeabout182000new
cases of breast cancer wom-

among
en {and about 1,000 in men) this

sta-

yeat, according to goverament
mi:s.Abwtﬂ.OOOwomendled.

ltbatBRCAlﬁmllylnsbeenfound
wasreponed'l‘nesdzymghtbyNBC

News.

Kettering Cancer Center, Duke Uni-

versity and the Faculty of Health

- Sciences in Tab Linkoping, Sweden
coatribuged to the research. ' .

In 1990 a scientist at the Univer-
sity of California at Berkeley, Mary

-Claire King, wrote that in some fam-

ilies with multi-genérational breast
cancer there appeared to be an ab-
-normality on. chromosome 17.
(Chromosomes are the 23 paired
strands of DNA that carry the vast
majority of human genetic informa-
tion.) Many labs immediately jumped
to the work of finding the gene, a
task akin to locating a single house
_onalmgcxtystreetwnhnonum-
bers on the bulldmgs.

"Thxsxsnotan-retoruehdus ,

The rescarch was Jed bw Mark H. -
Sko!mdc of the University of Utah -
'MedncalCentu'andL'vrmGeneues.

“!.alneCnty Sc:mnstsatNIHs-

ferenees in that stretch between
farnily members and people in the
general population who had no fami-
ly history of breast cancer.
Eventually, they found abnormal
stretches of DNA—the genetic
building blocks that make up chro-
mosomes~—in four of the eight fami-
lies. The abnormalities were not

_idertical among the affected {amu-

iies,

. Within each mdmdual family,
however, every woman wil; breast
or ovarian caacer had the same ao-

ncrmality. This, combined with: the

- virtual nonexistence of each abnor-

mality in the general population, led

the researchers to deduce that they .

had located a gene which, when in-
herited in sbnormal form, predispos-
€8 a woman to breast cancer. Fur-
ther work

vironmental Health Sciences in Re-'
sezrch nngle Park, N.C., then

‘Unexpevizaiy, they found rela-

tively few abnormalities in the -
.. BRCA1 gene: Only four of 44 wom-
. en had BRCA1 mutat)ons. In fact,

duced because their- BRCAI muta-

tions appeared in all body cells—
suggesting the mutations were in-
herited and not the result of some

mutation event that occurred later

in their lives and only in breast tis-

-Wiseman’s finding suggests (as
scientists have long suspected) that
there are many patliways to breast

"cancer. Mutation in the BRCA1

gene is one, but not an essential one,
for development of the disease.

In a third paper described yester-
dav. researchers from the Tinnar-:

{ Jed to a full -
E denumdﬂn'sgme BRCAlL. -

‘Researchers led by Roger Wise-
'maﬂnwmdb
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Smentlsts Say They ve F ound
Gene That Causes Breast Cancer

S’c‘udy Could. Lead to Test

For Those at High Risk
Of Inheniting Diseas

. ; Co X
By MICEAEL-WALDHOLZ .
Staff Reporter of THE WALL STREET JOURNAL

In a landmark discovery in cancer '

research, a team of scientists in Utah and
North Carolina say they found the long-
sought gene responsible for an irherited
form of breast cancer. )
The gene, called BRCAl, is believed

responsible for about 5% of all cases. of

breast cancer, meanirig ‘about one.in 200
women carry the. defective gene. Re-

searchers hotly chasing the gene for the .

past four years said its discovery will lead
to a blood test to warn'women if they-are at
an especially high risk for developing
breast cancer during their lifetime.
Scientists also hope that uncovering the
gene's exact structure will' help explain
how breast cancer arises, perhaps leading

to new ways to prevent or.treat the -

disease’ that kills a#out 45,000 American
women every year. About 180,000 women in

the U.S. each year dev_elop breast cancer.

~ Ovarian-Cancer Link

"Mark Skolnick; who led the research

~team at the University-of Utah and Myrlad

Genetics Inc., said the gene also appears

t0 be responsxble for causing ovarian can-
. .cer in families where the gene is inherited.

Dr: Skolnick said he hopes Myriad Genet-
" ics, a gene-hunting company he founded in
Salt Lake City several years ago, will make
available a diagnostic test based on the
discovery. But he warned that developing
. such a test will take time.

“Women should know that a test will
come but it's going to require a lot more
hard work and time before a reliable and
accurate way to use this gene will be
developed,” Dr. Skolnick said. ‘'New treat-
ments from this discovery are going to take
even longer, maybe much longer.”.

Dr. Skolnick said publication of a re-
search paper containing precise details of
-the discovery is expected in a few weeks in

the journal Science. He said the paper is

uridergoing peer review. Science’s editors
* let Dr. Skolnick discuss_the finding- when

The Wall Street Journal and. other news .

organizations got wind of the finding as a

result of a fiurry of intense Tumors over the

weekend.

-The research paper reports that the
gene was found as part of a collaboration

between Dr. Skolnick's laboratories at the.

University of Utah, Myriad Genetics, and

a research team at the National Institute:

for Environmental Health Sciences in Re-
search Trlangle Park, N.C. Dr. Skolnick
Isatd the gene’s exact identity was uncov-
ered in collaboration with P.A. “*Andy” Fu-
treal and Roger. WLseman at NIEHS

" Tents.

Donna Shattuck- Eidens, a researcher at
Myriad Genetics, led reserachers who
four

ve of eight large families where breast
ancer is common.

_ Uncertain of Gene’s Functton

The researchers- said they aren't cer-

. tain exactly what role the gene normally

plays in the human body. But they noted

that it is an especially large gene. Its large

size suggests the gene could be dam-
aged in many spots, meaning a test to
detect the gene must be able to identify the
many different “‘mutations.”

The race to find the breast-cancer gene

‘has been one of the most closely watched

and publicized of a host of gene hunts in

recent years. The pursuit of the gene was

triggered in late 1990 when Mary-Clare
King, a geneticist at the University of

" California at Berkeley, stunned the can:

cer-research  community by pinpointing

. the the gene's approximate location. About

a dozen laboratories around the world,

.including Dr. King’s, have been integsely

probing a tiny region of genetic material
since then. .
In the past few months scientists said

they had identified about 30 genes in the
- approximate region but had pared the

search down to about four to six likely
culprits: Dr. ‘Skolnick said the first hint

- they had latched onto the gene came about

two.months ago; Since then they have
worked to identify its stricture.

More importantly, the scientists also
had to make certain that only women with.

inherited breast cancer carry a mutated
form of the gene, while women unaffected

by the inherited form of the dlsease carrya:
+normal version of it. .
The breast-cancer gene is the latest ina -

series of remarkable cancer-gene disco-

- yeries to arise from the world-wide effort to

identify all 100,000 or so human genes,

Late last year, for instance, several re- -

search teams found four different genes
that, if mhented in mutated “form, can
trigger colon cancer.

Still, inherited cancer represents a

" small fraction of cancer cases. But scien-

tists believe the same genes that underly

" ‘inherited cancer also may be involved in. -

causing noninherited forms of the disease.
Scientists suspect that if the normal ver-
-sion of the genes somehow is damaged
during life in a single cell, that cell can

. grow out of control and become cancerous.

if true, they hope BRCA1 and the other
gene discoveries will lead. to-new treat-

GM's EDS Gets Contract

" ADELAIDE, Australia — The govern-
ment of South Australia selected.Elec-
tronic Data Systems Corp to provide infor-

mation-technology services in an accord’
expected to have a value of more than $600 -
million over nine years.

evidence of the gene in mutated form ° '
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Stock, Bond

Prices Gain

On Report

Consumer Pr 'e Data.

Are Seen
Dollar _ mshes Mlxed

./ TUESDAY’S
/ MARKETS
By DAvE KANsAS

Staff Reporter of THE WALI STREFT JUURNAL
Stock and bond prices moved higher
followmg a-consumer price index report

that allayed mflatlonary fears. The dollar_ '

was mixed.

The Dow Jones Industrial Average rose
19.52 to 3879.86, snapping a two-day slide
that had cost the blue-chip average more
than 48 points. The Standard & Poor's

' 500-stock index rose-1.30 to 467.51, the New -

. York Stock Exchange- Composite Index

i climbed 0.52 to 257.84 and the Nasdag

Composite Index surged 5.82 t0.765.53. -

Bond prices reacted positively to the - -
August consumer price report, with the
benchmark 30-year Treasury bond gaining

. ‘more than 'z point, or more than $5 for

.o

each §1.000 face value, in early-trading.
The index showed a 0.3% increase, with
the “core” Tate. which excludes more

. volatile food and energ} components also
! rising 0.3%.

.But enthusiasm about the bemgn pric-

; ing report waned as:the session wore on,
! with bond and stock prlces retreating from
; their intraday highs. Analysts suggested
i that even though the-price report showed

- relatively benign activity,

inflationary
problems continued to lurk in the
shadows '
I still see a few monsters out there.”
said David C. Munro, chief U.S. economist -
for "High - Frequency Economics. a New
York .consulting firm. *‘The economy is"
revved up to the point where models sug-.
gest there should be some extra heat on

- inflation.”

But some economtsts took the soft con-
sumer price numbers to heart, arguing

 that inflationary worries are mostly over-

blown. Several said price increases on the
producer _side, as outlined in Friday's
explosive producer price report for August

- aren't; being passed' on to consumers.

|
|
|
|

Moreover. wage increases continue to
remain in.check. .
“It's . like people are scared of the
dark.” said Nikko Securities economist
Robert Brusca referring to mflatlonarv '
fears. -
World-wide, stock prices rose in dollar
terms. The Dow Jones World Stock Index °
gamed 0.37 to 118.07. -

In major market action:

Stock prices rose. Volume totaled 293.3
million shares on the New York Stock
Exchange where. 1,142 tssues advanced
and 995 declined.

Bond prices rose. The Treasur\ 3
benchmark 30-year issue galned 3, point.
or about 83.75 for each $1,000 face amount. .
to yield 7.65%. : :

The dollar was mixed. In late New York
trading the currency was quoted at 1.5435
marks and 98.80 yen compared with 1. 5430

. marks and 99.14 yen Monday
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HEALTH

. A new study is pushing the debate
over a blood test for prostate cancer

to a‘'new intensity, claiming the .test .

can causé more problems than it’s worth.
The report, published in today’s Jour-
, nal of the. American Medical Association,

"claims the prostate-specific aritigen (PSA) -

test will lead many healthy men to undergo

" needless surgery and -hospitalization for
prostate cancer, damaging their quality of

life while raising the country’s medtcal
bills.

"~ Proponents of PSA tests denounced the
study as misleading and based on obsolete
data. They maintain that an annual PSA

- test in conjunction with a digital rectal
exam enables doctors to catch growing

.numbers of prostate-cancer cases early,

when they are confined to the pros-
tate gland and can.be most successfully

treated. The disease claims 38,000 lives.

“each year and is the second-leading cancer
killer among men after lung cancer. '
Publication of the report comes, on
the eve of the fifth-annual Prostate Cancer
Awareness Week, a campdign sponsored
by the Prostate Cancer Education Council
and financed largely by. pharmaceutical
compames with products or research inter-
ests in prostate c@ncer. Gen. H. Nor-
. mdn Schwarzkopf, who recently under-

went prostate surgery,-is spokesman for .

the campaign. .

* The study also comes on the heels
oi the Food -and ‘Drug Administration’s
- approval.of a PSA test marketed by Eli
Lilly Inc.'s Hybritech unit for use in pros-

tate-cancer detection. Lilly’s test was pre--
_ viously approved only for measuring. a_

cancer’'s growth; its screening capability
was not always’ covered by insurance. The

/ FDA'’s decision could increase pressure on
.insurance companies and Medicare to pay
for PSA screenings.

The test itself costs between $18 and
$70. But when used in the screening of
healthy men, the PSA test frequently dis-
-covers slow-growing .cancers that aren’t
. disabling" and don’t endanger life. This
can result in men undergoing expensive
buit needless treatment, possibly surgery

" that leads to hospitalization and such

complications as incontinence and impo-
- tence. Early detection can also save lives,

' ‘and, unfortunately, there’s no:way to
tell.-which men will" be helped by early

detectlon and which won't.
The new report,

screening will cost the community any-
where from §113,000 to'$729,000 in_doctor,

hospital and other medical bills to gain one
"year of life-expectancy from early treat-
ment-: whlle lowenng the quality of life for -

Std ff Reporter of THE WALL STREET Jomuuu. -

by researchers at-
the University of Toronto, f_lnds that.

many men. The result, researchers con-
cluded, “‘suggests that screening for pros-
tate cancer cannot. be Justified as ara
tional health policy.” .
For their study, the Toronto research- - |

ers used data from published ‘medical
reports, most of which predate use of the
PSA test as a screening tool, or weren't
conducted with an appropriate control

- group and are thus considered scientifi-

cally weak. By feeding the data into a
model, the researchers evaluated the ef-

fect of one-time testing procedures: a

digital rectal exam alone, a PSA test alone,

the two combined and the; two combmed .

with an.ultrasound test. = .
In the best scenarios, they found a

very small benefit in life expectancy: 0.6

days for a 50-year-old man on average and

1.7 days for 2 man aged 70, when longevity

- alone was considered. But when they fac-
tored. in ‘'quality of life” consequences of :
surgical complications, _they found a net .

loss of three to 13-days.

"Supporters of the PSA test attacked the |

findings. William J. Catalona, a urologist

- at Washington University School of Medi-

cine, St. Louis, whose: research has been
pivotal in establishing the test as a screen-
ing tool, said the results “‘cannot be ap-
plied to the average prostate cancer. pa-
tient”” and asserted that they- were based
on *‘old information that grossly underesti-

mates the lethal potential” of the disease.’

Dr. -Catalona .also said the conclu-
sions were based on a single screening,
while ‘the American Cancer Society and
other PSA supporters say that picking up
early-stage cancers depends on a series of
annual tests. The American’ Urologlcal
Association offered a similar view,

Even-Gerald W. Chodak, a urologist at-

University of Chicago Hospitals and a
E¥ease Turn to Pege B7, Column 5 -

|

Continued From Page 1!
critic of PSA'screening, said-the
data used in the study muted any «

--recommendations based on the v
“Prostate screening‘should not be’
doned' altogether,” he said in an edit™®
accompanying the report. .

There' are weaknesses in the data
acknowledges Murray D. Krahn, assrstant
" professor of medicine and clinical bio-
chemistry at the University of Toronto and
lead author of the report. But Dr. Krahn
notes that they are the only data available

* - and that proponents use the same flawed

information in taking their stands.
- One.supporter of Dr. Krahn's find-

ings is Group Health Cooperative of Puget
Sound, a health maintenance organization
-in Sedttle. After Dr. Catalona's study de-
scribing the PSA test’s effectiveness ' in
detectmg early-stage cancers was pub-
lished in the New England Journal of
Medicine in'1991, the orders for the tests by
the HMO's family doctors doubled
prompting an evaluation..

A committee determined that wrde-
spread PSA screening would have cost the
HMO more than $50 million a year with
little ‘benefit, said Michael E. Stuart,
the HMO's director of provider educatlon
and guideline development. Given the con-
“cern about health-care costs, *'we're going
to have to stop doing things that haven't
bee; proven to be- effectlve Dr Stuart
sail

The HMO adopted a new gmdelme '

" that gives both patients and doctors the

option to use the test, but only. when
patients are fully informed about potential-

benefits and consequences, he said. Since

then, use of the test has dropped back to
levels before' Dr. Catalona S 'paper ap-

" peared. '

- Dr.-Krahn sa1d the case for screening
.- might be stronger if effective new treat-

_ments emerge that significantly reduce the
incidence of complications.' A nerve-spar-:

. ing techmque for prostate surgery devel--
. * oped at Johns Hopkins Medical Institutions

does that, but only in the hands of a
relatively few skilled surgeons. Some doc-
tors-are reporting success with implanting ,
.radioactive pellets into the prostate, and
with freezmg the prostate to kill cancer
cells, but expenence wrth such' approaches
is limited.

'But Dr. Krahn added: “‘Even if treat- -
ment was entirely. benign, we don’t know
- that screening would prolong llfe-expec-
tancy.

Schwarzkopf will appear on television tout-
ing the benefits of early detection. His own
PSA test, however, was normal; suspicions
of cancer turned up during a digital rectal
exam, he said. Once a biopsy confirmed .
the cancer, the retired general opted for
- surgery to.remove his prostate. }
" “T decided I'd rather deal with this
-and get it over with rather than sit
around ‘with the knowledge that I have

Over the next several days,. Gen

/ cancer,” Gen. Schwarzkopf said. His can-

cer was well contained within the prostate.
gland and he reports that he’s having no
unexpected complications. o
“I.can’t speak for the medical commu-
nity, or anybody else,”” he sdid. *‘But for H.
Norman Schwarzkopf, I'm glad I did whatI
did, and the doctors left the choice- ver\

" .much up to me.’

. 'THE WALL STREET JOURNAL.WEDNESDAY. SEPTEMBER 14, 1994
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cancer.

In additi

national public information campaign will t

ociébar is Breast Cancar Month and Ralph Lauren has long baen
© involved. in a fund for breast cancer research with Katherina -
Graham for the Nina Hyde facility at Georgetown Hospital,
. was fashion editor of The HWashington Post

ina
nd died of breast

. Tha council of Fashion Dasigners of An.:icaian¢ Ralph Lauren have '
been. working with designers Oscar da la Renta, Donna Karan,
Dell ’‘Olio and others. The keystone of this campaign i
- "Faghion Targets Breast Cancar” T-shirt, which will ba s0ld
Anerica’s leading ratail stores.

Louisa
at

is a

. an extansive
e effect., -

Ralph Lauren is raquéstinq vaur'subpokt. Perhaps an afternocn tea

~ tha day of the Washington kick=off press conference, te la

ch

this endeavor, would be a good idea. It would include 150 key
designers and tha 15 major retailers where the shirt will b

sold. Ralph expects to raisa ovar $1 million

FYI, Ron Brewvn has indicated that the fashicn industry is n
2, hehind the entertainment industry, as oux
industry. This svent would allow ue to de a

event hare and not in NYC.

‘Are you interested in participating?

in the endeavor.
],.

najor export
"fashion indust

|
|
|
|
|
.
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i
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: GEORGETOWN University Mepicar. CENTER

" Vincent T, Lombardi Cancer Research Center "3800 Reseevoir Road NW \_\'a,hing[lon DC 30007_2,9-;

FACT SHEET o P07 RRTALGE 207 €87 1722 Fax
. FOR ) '
" THE NINA IIYDE CENTER FOR BREAST CANCFR RIISIJARCH
THE LOMBARDI CANCER CENTER
- GEORGETOWN UNIVERSITY

The Lombardi. Cancer Center at Geo.r"gewwn UlliversiLy was established in 1970, and . -

is designated as one of only 27 comprehensive cancer. centers in the country by the-
Nauonal Cancer. Institute (NCI).

® The Nina Hyde Center for Breast Cancer Research which is part of the Lombardi
. Cancer Center js. well-known for its innovative and comprchensive rescarch program.
Named for Nina Hyde, the latc fashion editor of The Washington Post, it was
established in 1989 with initial grants by Ralph Lauren and The Washington Post.
Research goals are to develop and translate promising basic science findings into

meaningful new therapies for women with breast cancer or who are at high risk for
brcast canecr.

e Current research directions include:

Pentosan, discovered by Lombardi scientists, this drag has been found to inhibit the

spread of breast cancer in a l'iboratory setting and is now being tested in Phase II
clinical lnals :

Taxol, an exciting ncw drug with high activity in breast cancer. Tt is available in
limited quantities and the Lombardi Center is one of only a few centers where it is
available to patients with advanced breast cancer,

Tamgxifen is an active drug in the treatment of breast cancer. Much of Dr. Marc E.

Lippman’s work at NCI lead to the development of this new drug for breast cancer.

Recent evidence suggests that tamoxifen can decrease the chances of developing a new
~ breast cancer. This is now being studied in a national prevention trial sponsored by

" NCL.. At the Lombardi Center women at high risk for breast cancer can participate in
~ this major. e.tudy :

NCI
C

A Nanona! Cancer Instieste Desigrared Comprobensive Comeer Center
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Immunology Studnes are underway at the Lombardi Center to test. the evidence that
certain cells, called T-cells, may. facilitate the growth of breast cancer tumors when

‘they become deficient, Patients at Georgetown arc currently donating blood to test

this theory. If 11 is true, it may ‘be possxble to dcmgn a gene thcrapy to correct this

.problcm

\

‘Recognizing the excellence of the rescarch underway at the Nina Hyde Center for

Breast Cancer Research, the NCI gave the Specialized Program of Research
Excellence. (SPORE) award to the Lombard1 Center. NCI Director Dr, Samuel
Brodet praised Georgetown’s program as “an outstanding and innovative approach to
bxeast cancer rcscarch and therapeutxcs that w:ll not doubt be extremely productive. "



her I was ﬁrat told I had
breast cancer, I decided—.
after throwing my pen across
the newsroom-to heep my
problem to myself. Now, I ve
‘come to the point where I
can talk about my cancer,
- and [ talk a lot.. '

/‘_J""\S W

/»f

e

Nina -yde tad an eye for fashicn, a flair for style, and a

passicr for life. A native of New Yerk City, she mage
-Washnglon, D:G., her home ior neardy ihirty vears, where

she enjoyec an eighieen-year reign [1972—198C; as

faskion editor of Thw Wasfinglon Posi.

Ms. Hide's edation to har work eamed her toth respect
anc frendshp among her fashicn peers, including Ralph
Laures, Calvin Klein. and Geoffrey Beere. |7 1988, she
receiv3d the Eugenia Sheppard Award fom the Counsil of
Fasiior Decu..rere of Amarica for exeallence in fashion
joumahvn Previcusly, in ~ 987, she had receivad 'hp Aldo
Career Ach evemznt Awerd trom the Men s Fassion
Assogation, and, ic 1989 the F-ench min‘sier of cuture
_decorated Ms. Hyd2 with the “Chevalier dans 'ordse des
‘Aries et Letres diring  recegtion in her honor a: the
French Embassy. '

Ms. Hyde was eqeally commiitad ‘o supporing breast -

_ cancer research. Initiafly sifent about er breast cancer
diagnesis, she soon bega to sgeak out when it became
clear that her story couid educate othets atout hreast
cancer. Before her death in May 1990, she devoied her-
self to identifying funding of breas! cancer reseaich.
Addifienally, she championed the reed ior sary detection’

and treatmeat. The Nira Hyde Center ‘or Breast. Cancer

Resetsch a: the Lombardi Cances Canter honors the
memary of Tis couragecus womzen and her unlmng etioris
waged in a battle that, sadiy, too-( her life

c@“ﬁ‘“z

mhmwmnmbm-_m than bope, it offers ihe promise: of discovery.”

/ /ssi;gner Halph Lauran and Ka:haﬁr_re Graham of The-
- ‘Washinglon Posl esfablishad the Nina-Hyde Cenier ‘or

Breast Garcer Research in 1989 wik: initial grants to hones
their friend and mileague The cenver is the foca' ca:. point for

. TBSOUICeS 10 rdng acure fc-r this tevas1atm§ gicease. Ius

mission includes:

* a:lvancmg the unders!amf ng of breast cancer
" calt growth;

4 transiahng taboratory breakthroughs into ef Fective
therapies as GLickly as passidle;

% inproving the diagnosic techniques in hreest
cancer detacticr, whil2 recocnizing -hat eaty
dizgnos’s is the key tc 2¥ective treament.

' To accomplish these goals, the Nina Hyde Center supports
the research efforts of mote thar ‘wenty seniar breast

canoer specialisis and their sta%s. In adddtion to treating’

patienis these clnicians are aggressively pursuing basic

resarch arc clinical studies. Consideratle progress has
aready bean made in severs areas mc:udﬂg

¢ lcenhfymg some of the basic mechanisms -ontd-

- buting te breas: canoer develapmer. and gowth;

+ expading the bore mamow transpizniation
o og'am to treat high-isk breast carcer pafients;

4 iri la.mg clinica trials for thn next gereratiol of
atli-tumor drugs, inchixding agents developed at
the Nina Hyde Center that prevent tumors from
axcessing the blood supply required for new
g-owth znd spread; .

* improving treatment stategies for newly
dagnosed brezsl cancer patisriss.

Or. Mare K. Lipp Bhrecter, L Cancer Conter

AT ¥IND 43 N9

2207289207:01 |

v6C1:433

T0TON 9G:8]

.4



‘. ) : . _ o _ ) _ : _ . Lumbarci Cance~ Gepter 2 -
. - N ’ . . : Aesearch - Wwcation - Trowimest

\_‘- S Z
o m

B4 - —
e e
aw; : =

i —
AL . . . , A0
hoMina Hyde Center is a res2arch lacility committed to -
impoving the quality of Ife for women The center & cor- pi

mitizd {o eary de:ection of breast canzer, successhl treat- - ' Lo
ment, and lo research that will ultimatey leadlo a cu'e. ¢

The fight agains: this disease has never bein more wgent.
In the United States todzy, one woman in nin2 wifl develop

enter

rch
_\\\

- breast cancer at some point in her life. Contnued support c ) —
will help diniciais an¢ researchers ai the Nina Hyde . ) ‘“ S
Certer for Breas: Cancar Researchfind a ure fer this : /Q) =
devasiating disease. ' ‘ S 5
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~One in nine women will develop breast.cancer.
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‘Fashion Targets Breast Cancer

FACTS & STATISTICS ABOUT BREAST CANCER -

Breast cancer is the mast common:form of cancer in women in the United

- States. It is the leadrng cause of death for women between the ages of 35-54.

In 1994, an estrmated 182, 000 new cases of breast cancer ‘will be dragnosed in
the U.S., and the disease will claim the lives of approximately 46,000 women.

.Every woman is at risk for breast cancer. A woman’s risk increases as she |

ages, if she has a family history of breast cancer, if she started menstruation
early, if she has children after the age of 30, or if she has never had children.
Only 5-10 percent of breast cancer is genetlcally linked.

Most breast cancer is detected by women themselves through self-examination.
Regular breast examinations by a medical professional are a required -
complement to mammography and monthly breast self-examination (BSE).

" Breast cancer mcldence increases with age,. rising sharply after age 40. Erghty
. percent of all breast cancer occurs in women. over 50,

Early detection Is now the best mesns for surviving breast cancer. All women
should do monthly breast self-examination. The American Cancer Society
guidelines recommend that women begin mammography screenrng at the age

of 40 and annually aﬁer the age of 50

- more -

© CFDA FOUNDATION, INC., 1412 RROADWAY BUJTE 1/7)4 NEW YORK NEW YORK 10014 PUONE 212.302;.18-21 'l"AX 212.768.0515
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¢  If detected early, breast cancer can be treated effectively while still in the
localized stage. The five-year survival rate for localized breast cancer has risen
. from 78 percent in 1940 to 93 percent in 1994 due to early detection and
- improved treatments

¢ - If all women followed the recommended screening gwdehnes the breast cancer
- mortality rate would decreasse by 30 percent, ‘

¢ More than 1.7 million breast cancer survwors are alive in America today The
cause of breast cancer and its cure remain unduscovered

- END -

Source: The Nina Hyde Center for Bmast Cancer Research, the National Alllance of Breast
Cancer Oryanlza!lons, and the American Cancer Soclety.
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. September 1994

Fern Malis
CFDA
212/302-1821 -
| '212/768 -0515 (fax)
: AMERICAN FASHION IN Y
P TO THE BREAST CANCER
A NATIONAL F ING CAMPAIGN

. Fashion Targets Breast Cancer
( . . ) N - "

- NEW YOR'K" —-_Reépondiné to the stagg"e_ring statistic that one inlnir'ie'w,ome'n inlI develop |
breast cancer during'her Iifétimé‘, the CFDA Foundatlbh,'lnc.,.on b‘eh‘aff of the Counéil'of_ |

'—Fas.h|on Deslghers of Amerfca (CFDA), whose memléership includgs 200 of Americé’s -
forerrios‘t fashion deslghers hés formed a-partnersh’ip wlthlleading u.s. .i'et.ailer‘s to raise.'
substantlal funds to find a cure for breast cancer. Tl he centerpneca of this |n|t|at|ve is the sale
‘of 400, 000 I|m|ted edmon Fashmn Taryets Braast Cancer T-shirts, which will go en sale in .
October 1994 -- Nat;onal Breast Cancer Awareness Month | |

QFDA s Fashion Targets Breast Cancer camp_angn has already received Widescaie

| support from the-indt’Jstry-at-Iérge and the gove;nment, including a :reception at the White
Housai__on" September 19, hosted by Mrs. Clinton to honor the fashion in&ustry and kiék'_ off tﬁe’ |
Fashion Targets Bra\aQt Cancer ca/rppalgn. : | | |

- more -

‘CFDA FOUNDATION, ING., 1412 BROADWAY SUITE 1714 NEW YORK NEW YORK 10018 l‘lleE 212.302.1821 FAX 212.768.0515
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The program [ chaired by Ralph Lauren and co- chalred by Oscar de Ia Renta, Louls o 'I
" Dell OIIo and Donna Karan "This is an rndustry-w:de rnmatrve conceived to bring the
' extraordrnary _forces of designers, retarlers and consumers together in a united effort o raise
- funds for research,” observed Stan Herman, President of CFDA.
| The Fashion Taryets Breast Cancer initiative began in 1683 when a group of Ieadmg
Amencan tfashion deslgners - who would later go on to chair th|s endeavor - began -
discussions about -how the fashion industry could respond to th,e mcreasrng mcrdence of
" 'breasf cancer "We set out to rally the resources, expertlse talent .and know-how of the
fashlon rndustry fo raise conscrousness about breast cancer and Ifunds for much—needed
research’, "__noted Ralph Lauren. The foundlng commﬂtee chose a simple yet powerful -
concept -- the sale of a _lrmited edition T-shjr’t with a distinctive, eye—catching rogo. The bull's
~ eye design features concentric circles of alternating shades of blue with a white center,
underscoring the campaign theme: Fashion Targets Breast Cancer. .
The oonoept and.initiai r'nockops'"of the -T-shirt were presented to 'retailers in early .1994‘
By sprlng, CFDA had recerved commrtments for 400,000 T-shirts to be eold in apprommately |
- 2,000 store Iocatlons | i
"We were delighted by the posrtrve nesponse we recerved from retailers,” said Ralph
Lauren and we're countrng on their enthusrasm bemg contagrous Breast cancer rs not just
a women's rssue -- lt affects all of us, the brothers fathers, husbands chrldren and fnends

of the women who are dealing with this dreaded disease. We must all take a stand now to

support this important cause.”

- more -
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- Proceeds from the sale of each T-ghirt wlll benefit the Nina Hyde Center tor'Breast
Cancer Research, part of Georgetown Unwarsny s Vlncent T. Lombardr Cancer Researoh
Center and named In memory of the late fashlon edltor of the Washmgton Post, who dted of
o breast cancer in 1990. ‘The $15 retail price of the shlrt includes a $5 direct donation to the
a Hyde Center, which will be presented by the CFDA Foundatlon | | |
Extensive promotronal and advertlsmg campaugns have been planned to support
Fashion Targets Breast Cancer. Evian Natural Sprlng,Water, the leading bo_tt_led water
worldwide, is providing rha]dr underwriting for the Communications.-.prog-ram, which will build -
avvareness _about' breast oancer .on a national scale. - Wrth CFDA and Evia_n Natural Sp_ring '-"

' Waterl workfné 'togethe_r, we ca_n ‘really make a difference in the ﬁght agafn'st breast cancer,"
noted ,Mark Rodrlgu'ez Chairman and CtEO- of Great Brands of Europe, the extcl'usive importer
of Evian "Every T-shrrt purchase bnngs us a Irttle blf closer to our target of fmdmg acure."

o Press kit statlonery and matenals have been printed courtesy of Pantone, lnc., |
- d'evelopers of the PANTONE TEXTILE Color Systerr_n In addlthn, Fabien Baron and his '
- prestigious firrn' of B‘ar'on & Baron heve deslgned (pro bono) an upbeat advertising oampalgn :

'featurlng some of America’s most celebrated ‘models, lncludlng Naoml Campbell, CIndy

- Crawtord Linda Evangellsta, Kate Moss, Jamte Rlehar CIaudie Schiffer, Shalom and

R Chrlsty Turllngton, outfitted in Fashron Targets Breast Cancer T-shirts and photographed |

by leadmg photographers -- Walter Chln, Patrlck Demarcheller, Arthur Elgort, John Hubba .

and Andrew Macpherson Dozens of consumer magazlnes have already commltted

pornpllmentary advertlsmg space to th_e campalgn. and ads will be appearlng throughout

-more - : !
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September October and November - rarslng public awareness about breast(cancer and
generatrng T-shrrt sales ' | |
ln-store sales wil be supported with a I|vely and colorful vrdeo at pornt-of-purohase
featuring leading American fashion d_esrgners and models sharing their views on.the braast
, oanoer' initiative.” In addition, retail efforts will be supported by elegant visual merohandising :
, materials rncludrng posters, dlsplay toppers counter cards and a distrnotrve hangtag.
"Indrwdual CFDA members are respondrng with extraordmary generosrty and
- commitment,” observed Fern Mallls, Executrve Director of CFDA. ..”Many desrgners are..'- ;
-plannihg to tie this promotion into their t'runk' shows or personal appearances Others are
' plannrng parties, calling reterlers fo encourage Iarge window displays, or offering to rnclude o
this materral in their own press rnmatrves -- the lrsl the goodwrll and the concern are a |
constant source of inspiration to-all of us." o .
. In addition to the formal launch of this campaigo on September 18, other,highli'ght's
_Include: | " | |
¢ Formal press.brieﬂ_n at the Nina Hyde Center on September 20.
¢ - Window display at Macy's. | | B
. D'o}.ens' of, tWo-page four-co'.lor publrc servrce ads in magaznnes suoh as
i Cosmopolitan, Elle, Esquire, Harper's Bazaar, People Playboy, Vanity. Fair and

Vogue. (Comp|ete list available on request)

-30-
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_ Fashion Targets Bre_ast Caneer '.

What CFDA Members Have to Say About Breast Cancer
: . As of September 6, 1994

!

. Initiative Le'ad_ershlp

"Breast cancer Is not just a women'’s issue — It affacts all of us, the brothers, fathers, husbands, children

- and friends of the women who are dealing with this dreadad disease We must all take a stand now to

support th:s Important cause.”
—~ Ralph Lauren, Chairman

4

“Breast cancer is a disease that can touch all of our familles. The Fas;h)en Targets Breast Cancer

_ initiative hopefully will provide the turning point for finding the curel”

-- Louis DelI’OIIe. Co-chalr

N
h

“I's such a netural thing for the Council of Fashron Des:gners of Amarica to get mvolved in an issue as
important as breast cancer. Every woman, every man and every child should have a T-shirt -- because
with your help, were gomg to save hundreds of thousands of Iives.”

- Oscar de la Renta, Co-chalr - _
|

"Fashion is all about creating an image -- but the truth Is, how a woman fesls about herself sensually- -
.- and spirltuallty comes from Inside. Fashion just helps the outside. The Fashion Targets Breast Cancer:
. initiative gives the fashion industry a chancae to help women on the inside - and it's that kind of actlvlty

that makes me very pmud to co-chair this worthwhile endeavor.”
: ' e Donna Karan, Co-chalr

"Breast Cancer is an :ssue that touches us all. The possibility of a cure is fast becommg a reality. | am
proud of CFDA s fundraising comm/tmenl fo help find that cure and achleve that reality." '
. -- Stan Herman, Preeldent CFDA

Campa|gn Underwrlter' | . L

© "With CFDA and Evian Natural Sprlng Water working together, we can reeﬂy make a d:fference in the

fight against breast cancer. Every T-shirt pumhase brings us a little bit closer to our target of flndmg a
clre for breast cancer."”
« Mark Rodrlguez. Chairman and CEO
" GREAT BRANDS OF EUROPE, -
EXCLUSIVE IMPORTER OF EVIJAN
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CFDA Membership ‘

"I lost my mother to braast cancer twenty-two years ego I honestly bellava that she could have survived
" her struggle if today's treatment and technology had been available to her. It causes me profound
. sadness that my mother was never able to share in her son’s achisvements and, even more, that she
" will never know the two beautiful granddaughters she ultimately had. Through its support of research,
" Fashlon Targets Breast Cancer wiil help more women to live longer, fuller vaes fo expenience more -

of those moments of joy that we so often take for granted.” )
. ~- Joseph Abboud JOSEPH ABBOUD :

"It is imperative that the fash:on community Iaads the fight: agalnst breast cancer in the form of raising

funds as well as the awaranass of the public." :
: - Victor Alfaro, VICTOR ALFARO

*Breast cancer fouches avery woman's life, whaether It attacks a mother, daughtar sister, fnend coworker
or wife. As an mdustry intimately involved in women's lives, it fouches us as well, and we applaud the
CFDA for its efforts in organlzlng fashion companles.” .

. - =Linda Allard ELLEN TRACY

"It is sad to éay that, like mysoll, so many men and women have been affected personally by the p‘.ain
and devastation of breast cancer. My grandmother, your wife, her sister, our customers. We In the

fashlon industry know this and are act/ng to help.”
-- Carolina Amato, CAROLlNA AMATO

/

"As CFDA members, our strength as a group will be used to focus on and empower the fashion audlenco
we reach -- to maxlmlze their awareness of what each and all of them can do lo fight breast cancer."
L - James Arpad, JAMES ARPAD _ -

‘I challenge you to find one person who hasn’t had someone close to them -- a mother, sister, wife,
friend -- who has been vlctlmlzed by breast cancer. This. is a disease whose statistics continue to affect
-more women at younger ages. Any endeavor that will directly benefit research and treatment is .

something *| and everyone in my company will actively support.”
-- Bradley Bayou BRADLEY BAYOU

"This is a very important cause that we support wholeheartedly. Health issues need-to be at the forefront

of this worid's agenda to ensure a healthy tomorrow for everyone, Take action into your own hands.

Educate yourself by golng for regular examinations. You can save your own life and the lives of others."
-- Barry’ Brlcken, BARRY BRICKEN

1

"My parsonal view about Fashion Targets Breast Cancer is that lhls focus is needad to educata the.
publie and make them aware of the progress that has been made and the ignorance that still remains

A

-moref
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about this disease, ..

" My tamily has been touched twice by this cancer. In both cases, the victims survived, Both
survivors underwent radical surgery, which perhaps could have been avoided if research was as difigent
as today and education had been provided. -

Thera has-to be more emphasis placed on the what why and how of this cancer, Feehlon

- Tergots Breast Cancer can certainly keep this urgency and public awareness